
 

2013 National Cherry Blossom Festival 
Best Children’s Programming  
nationalcherryblossomfestival.org 

 
  



 

   1 

Introduction and Background 
The National Cherry Blossom Festival is positioned as one of the nation's greatest 
springtime celebrations.  The Festival includes spectacular weekends and daily 
events featuring diverse and creative programming promoting traditional and 
contemporary arts and culture, natural beauty, and community spirit.  Each 
year, the Festival commemorates the anniversary of the gift of the cherry 
blossom trees and the enduring friendship between the United States and 
Japan, and welcomes spring in the Washington, DC metro area.   
 
The National Cherry Blossom Festival produces and promotes signature events 
and programs.  Family Days is a free, 2-day signature event presented with the 
National Building Museum, occurring on the Festival’s first weekend.  In addition 
to producing signature events, the Festival also serves as an umbrella 
organization, incorporating and promoting events and programs from over 30 
participating organizations that showcase arts and culture, athletics, theater, 
dance, concerts, and more. 
 
 
 
 

Description and purpose / objective of 
Children’s Program  
 
In 2006, the National Cherry Blossom Festival partnered with the National Building 
Museum (NBM) to create Family Day, a free multidisciplinary event for all ages.  
It celebrates Japanese arts and design as well as spring, with hands-on activities, 
arts and crafts projects, exhibitions, and youth and youth-oriented performances 
throughout the day in one of the city’s most architecturally inspiring venues. In 
2012, the Festival and NBM agreed to expand to a full weekend, creating Family 
Days. It is 100% accessible, with no admission fee and no cost to complete any 
of the hands-on activities or watch performances.    
 
In its first year, Family Day drew about 4,000 people, and its popularity has grown 
to consistently draw over 10,000 people each year.  In 2011, an attendance 
record was set of over 14,000, making the 2011 Family Day the most attended 
single-day family event in National Building Museum history.  
 
Family Days complements the pillars of the Festival’s mission, showcasing 
traditional and contemporary arts and culture and community spirit. The 
objective and purpose is to provide a place dedicated to families that engages 
children with art, culture, design, and performance.  Families are able to work 
on collaborative craft projects to take home, and have a positive, fun, social 
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experience while learning. It fosters a celebratory environment where everyone 
can explore. Submissions from the Youth Art Contest are exhibited, showcasing 
immense creativity from DC public and charter school students.   
There are two main components of Family Days: activity areas and 
performances.  The Festival and NBM work with a variety of renowned museums 
and exhibitors – including the Newseum, National Children’s Museum, and 
Textile Museum – to provide activities that offer a variety of interactive 
experiences.   
 
Cross-cultural performances from youth-oriented groups occur on stage 
throughout the event, providing another area of entertainment and exposure to 
different forms of dance and music.  Groups are from the local area and across 
the country, with participation this year from the Brooklyn Youth Chorus and the 
Oberlin Obertones from Ohio.   
 

 
 
Target Audience / main target age group 
 
The target audience is children ages 5-12 and their families. Ages are posted as 
necessary when the activity skews towards younger children, but there is 
something for every age at the event. According to a 2013 study (TSTD 6270—
Tourism/Hospitality Mgmt. Research), the majority of attendees are from DC, 
Maryland, or Virginia, and are attending with children ages 3-9.  
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Attendance / number of participants 
This year, 11,500 people enjoyed Family Days, with 6,200 attending on Saturday, 
March 23 and 5,300 attending Sunday, March 24. In all, 240 individual performers 
from 13 different performing arts organizations entertained from the stage for 
over seven hours.  Hundreds of volunteers helped over the course of the 
weekend, assisting at activity tables, information booths, and more. Based on 
survey results collected this year, we know that the majority of attendees 
participated for 1-2 hours, followed by 2-3 hours.  
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Activities / entertainment provided 
People enjoyed activities as well as performances from a variety of 
youth and youth-oriented groups. Winning entries from the Youth 
Poster Art Contest were on display in the Great Hall. Attendees 
enjoyed surprise appearances from costumed characters, 
including Teddy from the Washington Nationals baseball team’s 
Racing Presidents.  
Activity areas are listed below:  
• Create Shoji Screens and Cha-shitsuTea Houses with the National Building 

Museum 
• Make Newspaper Blossoms with the Newseum  
• Participate in the HU Blossom Drop! with Howard University 
• Experience Japan! with the Japan Information & Culture Center, 

Embassy of Japan 
• “Make it Bloom Craft” with Safeway 
• “Spring in DC” Postcards with the National Children’s Museum 
• Create Pretty Pencil Pinwheels with ABC 7/WJLA  
• Receive Cherry Blossom Inspired Hairstyles with Hair Cuttery 
• Decorate Your Own Windchime with WMZQ 
• Paper Wafuku for Boys & Girls with The Textile Museum 
• Create Nautical-Knots Friendship Bracelets with the Goodwill 

Ambassadors 
• Construct Miniature Torii Gates with Longfence 
 
13 performances by a variety of groups took place on the main 
stage:  
• Nen Daiko taiko drummers 
• Bach to Rock 
• Boys & Girls Clubs of Greater Washington 
• New Hope Performing Arts Center 
• Nrityaki Dance Academy 
• Brooklyn Youth Chorus’ Young Men’s Ensemble 
• Shizumi Kodomo Dance Troupe 
• The Warrenton Ballet Company 
• Ballet Petite & Youth Performing Arts School’s Ballet Performance 

Company 
• Kaution Dance Kru 
• George Mason University Cultural Dance Team 
• The Oberlin Obertones 
• “Team YSL” of YSL Hapmudo Martial Arts Studio 
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Local school involvement 
 
Family Days does not directly tie-in to a local school. However, each year, the 
Festival works with the DC Arts & Humanities Education Collaborative to hold a 
Youth Art Contest and Community Art Show, and the finalists in each category 
are displayed at Family Days. The contest received a record 600+ submissions 
from 40 schools.  Students were asked to create artwork that reflects the 
importance of caring for and protecting the cherry trees.  
 

 
 

Tie-in of program to main event 
National Cherry Blossom Festival events and programs fall within the realm of 
traditional and contemporary arts and culture, natural beauty in the 
environment, and community spirit, and the 
programming at Family Days encompasses all 
three themes. The event’s reputation has grown 
over the years and successfully engages the 
local community. Japanese culture is 
represented throughout the event from trying on 
traditional clothing to a performance of taiko 
drumming. The focus on spring and the 
importance of cherry blossoms can be seen 
throughout the Youth Art Contest display, as well 
as creation of cherry trees out of various 
materials.  
 
Family Days incorporates the blossoms and 
branding of the Festival through décor, branding, 
signage and staging.  It also takes into account 
the target audience to ensure children will find 
the event visually interesting. By utilizing the 
soaring ceiling in the museum’s Great Hall, the 
entire space is  transformed to encapsulate the 
start of spring in DC.  

Local School 
I l t 

Program Tie-in 
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Overall Revenue and Expense Budget 
 
2013 National Cherry Blossom Festival  

REVENUE 
 

As of June 2013 

     Total 
 

 $        2,449,000  
EXPENSE 

  
   
     Total 

 
 $        2,563,300  

Projected Surplus 
 

 $          (114,300) 
 
 
 
 
 
 
2013 Family Days 

 
REVENUE  

        Sponsorship $85,000 

EXPENSES  

      Programming $21,418.52 

      Venue $9,800.00 

      Site Infrastructure $18,395.81 

     Event-related labor $28,431.00 

     Marketing $3,700.00 

     Miscellaneous $594.84 
Total $82,340.17 
Projected Surplus 

 
          $2,659.83 

  

Budget 
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Description of sponsor / charity / volunteer / 
school/ involvement with event / program and 
benefits  
 
Family Days is presented with the National Building Museum, sponsored by 
Safeway and supported by The Washington Examiner, the Newseum, 
Entertainment Cruises, Hair Cuttery, and media partners ABC7/WJLA-TV and 98.7 
WMZQ. 
 
Prior to Family Days, sponsors 
receive benefits and recognition 
associated with the event in a 
variety of vehicles:  
• Website 
• Brochure 
• Commemorative Program 
• Official Guide 
• Press releases 
• Social media  
• Festival App 
 
Onsite, sponsors benefit by exposure to a consistent turnout of over 10,000 
people.  Activation occurs through signage, the printed program, and stage 
announcements.  There are also activity sponsors. Safeway, the event’s largest 
sponsor,  has a large display piece for its activity centered around the creation 
of a cherry blossom tree.  
 
Cultural institutions and performing arts organizations get involved with Family 
Days to build awareness about their own missions and commitment to youth. It is 
widely regarded as an invaluable investment and exposure opportunity, with 
direct access to attendees. 
 

 
 
Duration of program (start to finish) and years 
program has been part of event 
 

Sponsor & Group 
Involvement 

Safeway display and activity area 

Duration 
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Family Days began in 2006. The eighth annual event took place on Saturday, 
March 23 from 10:00am to 4:00pm, and Sunday, March 24 from 11:00am to 
4:00pm. 

 
 
What makes the program unique and creative?  
 
Family Days is a widely anticipated start to the National Cherry Blossom Festival’s 
first weekend. Throngs of people line up outside the National Building Museum, 
waiting for the doors to open at 10:00am when they can begin the fun. 
 
Producers come up with new and interesting ways to engage children of all 
ages. While the majority of events throughout the National Cherry Blossom 
Festival are family-friendly, entertaining, educating, and engaging youth is the 
sole purpose of Family Days.  
 
Sponsors are an important part of any event, especially to keep it free and open 
to the public, but the sponsors of Family Days are truly creative and embrace 
the spirit and purpose of the weekend. Safeway utilized their organic popcorn to 
create cherry trees with families, and WMZQ provided wind chimes for children 
to decorate for spring.  Hair Cuttery provided one of the most popular activities, 
allowing children to “dye” their hair with a washable pink hairspray, allowing 
children to explore a funky style in the Festival’s signature color that was parent-
approved.  
 
Children are exposed to learning opportunities while being entertained, 
absorbing parts of another culture while completing arts and crafts.  This year 
they built cha-shitsu tea house structures, a structure traditionally used for 
Japanese tea ceremonies, as well as shoji screens, a type of room separator. 
They made torii gates, a traditional Japanese structure to mark an entrance. 
These activities highlighted interesting cultural and architectural elements of 
Japan.   
 
The National Building Museum is a one-of-a-kind museum in Washington, DC, 
and has extremely flexible space to utilize and transform into a dream 
“playground.” The sprawling ceilings allows for décor elements to waft above 
the crowd, adding dimension to immerse visitors in spring. The museum has the 
space to accommodate tens of thousands, pleasing both the throngs of people 
and exhibitors.  
 
  

Unique & Creative Elements 
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Overall effectiveness / success of program 
 
Family Days incorporates every aspect of the Festival’s mission and channels it 
into fun, captivating activities, creating an atmosphere that parents enjoy 
bringing their children to. The event successfully engages people with its 
emphasis on spring, architectural design, cultural experiences, and hands-on 
exploration – and educates while entertains. The response is overwhelmingly 
positive from both attendees and media, and families continue to enjoy it year 
after year, creating a strong tradition for the opening weekend of the National 
Cherry Blossom Festival.    
 
Based on 2013 survey referenced information, the strong majority of people are 
very likely to both attend the event in the future and recommend it to others.  
 

 
 
Family Days earned significant media coverage leading up to and following the 
weekend. Coverage included family-centric publications and blogs to major 
newspapers. Pre and post-event coverage both helped get the word out and 
highlighted the event’s diverse offerings.   
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Supporting Questions – What did you do to 
update/change this program from the year 
before? Were changes successful? Provide 
measurable results and examples.  

 
This year, updates were made in the performance selection process. The 
National Cherry Blossom Festival and National Building Museum decided to 
complete a public “call for participation” in addition to reaching out directly to 
past performers. The open call received over 50 applications to fill a total of 13 
slots, allowing the Festival to select top groups nationwide and diversify offerings. 
National acts that resulted in the casting call included the Brooklyn Youth 
Chorus and the Oberlin Obertones, an a capella group. Also with regards to 
programming, the majority of hands-on activities offered were new this year.  
 
Marketing efforts were expanded through in-kind partnerships with local media. 
ABC7/WJLA-TV helped promote Family Days with :15 second televesion 
advertising spots, valued at $35,000. Radio station 98.7 WMZQ also ran radio 
spots. The Washington Examiner published the event program for the first time, 
presenting the information in a compelling new format.  
 
 
  
  

Supporting 
Questions 
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Printed Materials – Brochure 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 
  

Supporting 
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Printed Materials – Article in Official Guide 
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Printed Materials – signage  
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Printed Materials – Postcard 
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Promotional/Marketing/Media Materials – 
Promotional spot on WJLA 
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Promotional Materials – Press Release 
 

News Release F R O M  T H E  N A T I O N A L  B U I L D I N G  M U S E U M   
   A N D  T H E  N A T I O N A L  C H E R R Y  B L O S S O M  F E S T I V A L  

For Immediate Release 
Emma Filar, National Building Museum, efilar@nbm.org 
202.272.2448 ext. 3458 
Danielle Piacente, National Cherry Blossom Festival, danielle@downtowndc.org; 202.638.8374 
 
 
 

FAMILY DAYS FEATURES ENTERTAINMENT FOR ALL AGES ON OPENING WEEKEND OF 
NATIONAL CHERRY BLOSSOM FESTIVAL  
Presented by the National Building Museum and the National Cherry Blossom Festival  
Saturday and Sunday, March 23-24, 2013  
 
Washington, DC [March 4, 2013] -- Family Days, presented by the Festival and the National Building 
Museum and sponsored by Safeway, is held Saturday, March 23, 10:00am-4:00pm and Sunday, March 
24, 11:00am-4:00pm at the National Building Museum (401 F Street, NW).  Thousands are anticipated to 
attend the eighth annual free event, boasting 11 hours of family entertainment with hands-on activities 
and rousing youth performances that enliven the soaring space of the National Building Museum.   
 
Family Days encourages participation from all, with crafts and activities focused on architecture, the 
blossoms, and Japanese arts and design. Participants can:  
• Build cha-shitsu tea house structures and shoji screens with the National Building Museum. 
• Construct cherry blossom popcorn trees with Safeway.   
• Decorate a wind chime with WMZQ.   
• Make wafuku-clothed paper dolls with The Textile Museum.   
• Dress-up in traditional Japanese clothing and take photos after Hair Cuttery provides the finishing 

touches.  
• Create a spring-theme pinwheel with Howard University.  
Dynamic activities are also offered by the Festival Goodwill Ambassadors with Entertainment Cruises, the 
Newseum, and The Washington Examiner.  
 
Youth and youth-oriented performers from the area and across the country take the stage throughout the 
weekend. Returning favorites include the Nen Daiko taiko drummers, the Shizumi Kodomo Dance 
Troupe, and the Boys & Girls Clubs of Greater Washington Teen Arts Performers. New acts in 2013 
include Hapmudo Martial Arts from Virginia, Kaution Dance Kru, and the Grammy Award-winning 
Brooklyn Youth Chorus Young Men’s Ensemble.  
 
Family Days is supported by The Washington Examiner, the Newseum, Entertainment Cruises, Hair 
Cuttery, and media partners ABC7/WJLA-TV and 98.7 WMZQ 
 
The National Building Museum is America’s leading cultural institution dedicated to advancing the quality of the 
built environment by educating people about its impact on their lives. Through its exhibitions, educational programs, 
online content, and publications, the Museum has become a vital forum for the exchange of ideas and information 
about the world we build for ourselves. Public inquiries: 202.272.2448 or visit www.nbm.org. Connect with us on 
Twitter: @BuildingMuseum and Facebook: www.facebook.com/NationalBuildingMuseum.  
 
The National Cherry Blossom Festival is the nation's greatest springtime celebration. The 2013 Festival, March 20 
- April 14, includes three spectacular weeks and four weekends of events featuring diverse and creative programming 
promoting traditional and contemporary arts and culture, natural beauty, and community spirit. The 2013 Festival 
commemorates the 101st anniversary of the gift of the cherry blossom trees and the enduring friendship between the 
United States and Japan. nationalcherryblossomfestival.org. 

877.44.BLOOM // nationalcherryblossomfestival.org 
@CherryBlossFest // facebook.com/CherryBlossomFestival 

### 

mailto:efilar@nbm.org
mailto:danielle@downtowndc.org;
http://www.nbm.org/
https://twitter.com/#!/BuildingMuseum
http://www.facebook.com/NationalBuildingMuseum
http://www.nationalcherryblossomfestival.org/
http://www.twitter.com/cherryblossfest
http://www.facebook.com/cherryblossomfestival
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Promotional Materials – Social Media  
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Promotional Materials – Festival Website 
EVENTS POST  

 
LATEST NEWS 
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Promotional Materials – :30 Radio PSA  
 
Family Days 
Celebrate the National Cherry Blossom Festival’s 
opening weekend at Family Days on Saturday 
and Sunday, March 23 & 24 at the National 
Building Museum.  Kids of all ages will delight in 
hands-on activities, youth performances, and 
Japanese arts and design.  Family Days is free 
and sponsored by Safeway. For more 
information, visit [radio station website] and 
enter [keyword]. 
 
  



 

   20 

Merchandise Materials   
 
 

 
 

A variety of National Cherry Blossom Festival merchandise is sold at the event. 
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Information provided – Floorplan  
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Information Provided – Exhibitor Packet 
 

Key Information 
1. Everyone must bring photo identification for admittance to the National Building Museum. 
 
2. To enter the National Building Museum, please arrive at the loading dock located in the parking lot on the 

corner of F Street and 4th Street, NW.   
 

3. There is NO parking available at the National Building Museum.  There are several parking garages 
available in the area as well as metered street parking which is enforced on Friday and Saturday, but not 
on Sunday.  If applicable, public transportation is always a recommended mode of travel; the Museum is 
directly across the street from the Judiciary Square Metro stop on the Red Line.  A parking garage is 
available at G Street and 6th Street at the Verizon Center. An open parking lot is available at H Street and 
6th Street in Chinatown. 
 

4. If you are bringing anything by truck or large vehicle, once the vehicle is unloaded it CANNOT stay in the 
loading dock area or surrounding parking lot and must be parked elsewhere.  

 
5. Once you are through security at the loading dock entrance, please proceed to the Information Desk located 

immediately to the right as you walk into the Museum from the loading dock.  You will be met by one of 
the event staff and escorted to your designated exhibitor area.    

 
6. A limited number of flatbed carts will be available for use on a first-come, first-served basis. 

 
7. Shipped items cannot be received at the National Building Museum prior to Monday, March 18.  If you 

need to ship materials, please read and complete the information on page 3. 
 
8. If requested, the National Cherry Blossom Festival will ensure power is available to you, however, you 

must provide any necessary extension cords and power strips.  Space to collect detailed information about 
your detailed power requirements is provided on page 4. 

 
9. All exhibitors will be provided with (1) complimentary sign for their area, coordinated with the overall look 

and feel of the event.  Any additional signage needs to be discussed with the production team. 
 

10. A dumpster will be provided in the loading dock area for all of your trash at the end of each day.  You will 
be responsible for the removal of all trash from your exhibit area each day. 

 
11. If requested, the National Cherry Blossom Festival will arrange for volunteers to assist with your 

exhibit/activity on event day. Volunteers will be scheduled in two shifts (AM and PM). Please indicate on 
the form the number of volunteers needed PER SHIFT. Each Cherry Blossom Volunteer will wear a 
National Cherry Blossom Festival t-shirt. Please ensure that your volunteers wear clothes displaying the 
brand of your sponsored exhibit or activity.  
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Exhibit & Contact Information 
Name of Exhibiting Organization:  
__________________________________________________________________ 
 
Title of Exhibit/Activity for Sign (Sign provided by NCBF):   
 
_____________________________________________________________________________________________ 
 
Contact Name: ______________________________ Contact Phone Number: ____________________________ 
 
Cell Phone Number for Event Day: _______________________ Contact Email: _________________________ 
 
Mailing Address: 
_________________________________________________________________________________ 
 
Number of Staff/Organization-Recruited Volunteers Working Exhibit: _________ (please provide branded          
t-shirts for these volunteers) 
 
Do you require the Festival to recruit volunteers for you for event day?   _____     If Yes, how many? _______ 
 
Detailed Explanation of Exhibit/Activity:  
Please provide a few sentences describing the exhibit/activity; the approximate size of your exhibit including space 
required for activity participation (i.e. place for attendees to sit); and a diagram or detailed description of your 
desired exhibit layout (diagrams can be sent as a separate document).    
 
_____________________________________________________________________________________________ 
 
_____________________________________________________________________________________________ 
Short Promotional Call Out of Exhibit/Activity 
Please provide a 5-10 word "call out" about your exhibit/activity that may be used in promotional opportunities. 
 
_____________________________________________________________________________________________ 
 

Shipping Information 
If you need to ship any materials, please use the following guidelines then answer the questions below: 

 
• Shipments to the National Building Museum will be accepted only between March 18 and March 22.  Materials 

should be shipped to the following address: 
 
National Building Museum 
National Cherry Blossom Festival Materials 
401 F Street, NW 
Washington, DC 20001 
(202) 272-2448 (this phone number is to be used for completing shipping forms ONLY) 
 

• Number of boxes you will ship: _____________________ Service used for shipping: 
________________________ 
 

• Contents of the boxes: 
__________________________________________________________________________ 

 
• Approximate weight of boxes:  __________________________________________________________ 

 
Will you need to ship boxes after the event from the NBM?__________________________________________   
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Supporting Photographs 
 

 
 

Hands-on activities  
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Supporting Photographs 

 
 

Sponsor activation   
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Supporting Photographs 
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Youth Performances Entertain Crowds  

 
Supporting Photographs 
 

 
 

Décor 
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Measurable Results – Media clips 
 
 

 
 

Local news (above- NBC Washington, below – ABC Richmond) 
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Measurable Results – Media Clips 
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Measurable Results – Media Clips 
 

 
 
 
National Cherry Blossom Festival Events: Plan Your Own Adventure  

The Huffington Post  |  By Brandon Wetherbee Posted: 03/16/2013 9:46 am EDT  

 
 

  

http://www.huffingtonpost.com/brandon-wetherbee
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Measurable Results – Media Clips 

 
Taking the Kids: Letting the kids lead the way in Washington, D.C. 

 

By Eileen Ogintz, Tribune Media Services  
3:30 p.m. EDT, March 28, 2013 
…One reason Washington, D.C., is a good place to let kids lead the way is because so many of 
the attractions are free — the monuments, all of the Smithsonian's 19 museums, including the 
National Zoo, visits to the Capitol or the Supreme Court, a walk on the African American 
Heritage Trail or a hike in the enormous (more than 1,754 acres) Rock Creek Park 
(http://www.washington.org). 
 
Even the John F. Kennedy Center for the Performing Arts (http://www.kennedy-center.org) has 
free daily performances — at 6 p.m. on the Millennium Stage. So what if the kids' pick turns out 
to be a dud, or they get bored in the museum? Move on! Better yet, go outside on the National 
Mall and turn cartwheels or fly a kite! Let's not forget we are in the midst of the National Cherry 
Blossom Festival (http://www.nationalcherryblossomfestival.org), which lasts until mid-April 
and includes Family Days (March 23 to 24) and the National Cherry Blossom Festival Parade 
(April 13). 
 
Come back to view the monuments at night. That doesn't cost anything, either. "They were all lit 
up beautifully," said 11-year-old Greta, from Boise, Idaho. "My favorite memory from 
Washington, D.C., was visiting all the monuments in the dark." 
 
Creating those memories, of course, is what family vacations are all about. Just make sure you've 
got the camera — and the umbrella. 
 
(For more Taking the Kids, visit http://www.takingthekids.com and also follow @TakingtheKids, 
where Eileen Ogintz welcomes your questions and comments.) 
 
Read more: http://www.chicagotribune.com/travel/sns-201303281300--tms--takekidstp--f-
a20130328-20130328,0,4209783.story#ixzz2Wmq7p1zM 

http://www.washington.org/
http://www.baltimoresun.com/topic/arts-culture/john-f.-kennedy-center-for-the-performing-arts-PLCUL0000237.topic
http://www.kennedy-center.org/
http://www.nationalcherryblossomfestival.org/
http://www.takingthekids.com/
http://www.twitter.com/TakingtheKids
http://www.chicagotribune.com/travel/sns-201303281300--tms--takekidstp--f-a20130328-20130328,0,4209783.story#ixzz2Wmq7p1zM
http://www.chicagotribune.com/travel/sns-201303281300--tms--takekidstp--f-a20130328-20130328,0,4209783.story#ixzz2Wmq7p1zM
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Measurable Results – Media clips 
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