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Welcome to Pigeon Forge! 
 

The earliest recorded history of Pigeon Forge, 
Tennessee was when the Cherokee and other Eastern 
tribes of Native Americans used the area for hunting 
grounds.  The first white settlers began arriving near 
the end of the Revolutionary War, around 1781.  
During the early 1800s, a mill was built along the 
Little Pigeon River, and self-sustaining life in the small 
community was underway. 
 

Around 1820, Isaac Love established and operated a 
furnace and iron forge near one of these mills.  In 
fact, the name Pigeon Forge is a combination of the 
iron works and the river that flows through town.  In 

the 1700s and early 1800s the riverbanks were lined with beech trees.  The river got its name from the 
flocks of now extinct passenger pigeons that fed on the beechnuts and the iron forge located nearby.  A 
landmark sale of a small piece of property in 1946 resulted in an old tobacco barn becoming the Pigeon 
Forge Pottery, the city’s first tourism-related business. 
 
The establishment of nearby Great Smoky 
Mountains National Park in 1934 served as a major 
business boom for the Pigeon Forge community, as 
people from across the United States became 
regular visitors to the park.  As a result, local 
residents voted in April 1961, in favor of Pigeon 
Forge incorporating and becoming a full-fledged 
city. 
 
Another major turning point in the city’s quest to 
become a flourishing tourism industry came in 
1986 when country music superstar Dolly Parton 
applied her name to Dollywood, a theme park on 
the site of the former Silver Dollar City attraction. 
 
On April 4, 2011, the City of Pigeon Forge celebrated its 50th anniversary of incorporation.  Today, 9 – 11 
million visitors call Pigeon Forge their home away from home each year.  When all these pieces of 
Pigeon Forge history come together, the picture of the highly successful business community is revealed, 
one that the city’s founding fathers could only have imagined.   
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History of the Pigeon Forge Office of Special Events 
 
Established as a branch of the Pigeon Forge Department of Tourism in 1991, the Pigeon Forge Office of 
Special Events is charged with the development and implementation of events designed to bring more 
people to the city for overnight visitation, shopping, dining and attending various attractions. 
 
Additionally, the Office of Special Events was given responsibility for producing city-sponsored events, 
which in 1991 included Dolly Parton’s Springtime Parade, Patriot Festival, the Winterfest Lighting 
Program, Winterfest Kickoff and a small Mardi Gras celebration. 
 
The Office of Special Events is funded from appropriations by the City of Pigeon Forge through the 
budget of the Pigeon Forge Department of Tourism.  The Department of Tourism, with its responsibility 
for advertising and marketing the city as a whole, advertises Pigeon Forge events often as an added 
value for those considering Pigeon Forge as their vacation destination. 
 
A corps of volunteers was recruited and developed to keep payroll expenses at a minimum and to 
maximize the effectiveness of the city’s efforts.  With one full-time and one part-time employee, the 
Office of Special Events added several small events over the next five years with crowds of 200 – 1,800 
people considered to be good attendance.  The special events staff grew to five full-time employees and 
a corps of dedicated volunteers numbering more than 150. 
 
The annual Patriot Festival, an Independence Day celebration, 
proved to be an exception to the rule.  With July already the 
busiest month for tourism, the addition of Patriot Festival brought 
even larger crowds to town. 
 
Intended as a hometown celebration for both residents and 
visitors, Patriot Festival has grown to draw 70,000 attendees and 
features top-name entertainment, as well as a first-class fireworks 
display. 
 
Since these early days, Pigeon Forge’s city-sponsored events have continued to grow and garner larger 
crowds and thousands of devoted attendees.     
 
Today, the Office of Special Events is a four-person staff consisting of special events manager Butch 
Helton and special events coordinators Wally Allen, Brandon Barnes and Lana Bowes.  Together, they 
serve as a creative team bringing revitalization, understanding and planned progress in order to deliver 

an extremely enhanced events package appealing to 
both residents and visitors.  These efforts have led to 
incredible increases in attendance and interest while 
also succeeding by featuring more diverse, polished and 
professional events for the City of Pigeon Forge.  Events 
organized by this talented team include Wilderness 
Wildlife Week, Saddle Up, A Mountain Quiltfest, Dolly’s 
Homecoming Parade, Patriot Festival, Salute to 
Veterans Parade and Winterfest Kickoff.   
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Award-Winning Events 
 

The Pigeon Forge Office of Special Events has won numerous awards from prestigious organizations, 
including: 
 
 IFEA / Haas & Wilkerson Grand Pinnacle Award  
 IFEA / Hass & Wilkerson Pinnacle Awards at the Gold, Silver and Bronze levels 
 Southeast Tourism Society’s Event of the Year and numerous Top 20 Events awards 
 Southeast Tourism Society’s Shining Example Award 
 Tennessee Hotel / Motel Association Event of the Year Award 
 GFEA Kaleidoscope Awards 
 The Mountain Press Readers Choice Best of Awards 

 
With a commitment to excellence, the Pigeon Forge Office of Special Events staff and volunteers 
constantly search for ways to improve and energize the following events, which are produced annually: 
 
 

 
 

 
 

 

Event Event Date(s) Number of Days Event Attendance 
Winterfest Season    
     Salute to Veterans Parade Nov. 6, 2012 1 Day 4,000 attendees 
     Winterfest Kickoff Nov. 6, 2012 1 Day 4,000 attendees 
     Trolley Tour of Lights Nov. 6, 2012 – Jan. 11, 2013 41 Days 9,098 attendees 
     Wilderness Wildlife Week Jan. 12 – 19, 2013 8 Days 23,500 attendees 
     Saddle Up Feb. 21 – 24, 2013 4 Days             8,500 attendees 
A Mountain Quiltfest Mar. 12 – 16, 2013 5 Days 24,000 attendees 
Dolly’s Homecoming Parade May 10, 2013 1 Day            65,000 attendees 
Patriot Festival July 4, 2013 1 Day 65,000 attendees 
2012-2013 Totals  62 Days 203,098 attendees 
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Wilderness Wildlife Week – Mission Statement 
 

Mission Statement 
By Ken Jenkins 
 

From its inception, Wilderness Wildlife Week was intended to 
be an event committed to the education and enjoyment of 
the public to the wonders of Great Smoky Mountains National 
Park.  It has been our commitment to create an enjoyable yet 
enriching series of walks, talks and workshops, as well as 
informative exhibits that entertain while encouraging the 
participant to know more and involve themselves more in the 
abundant opportunities that await the visitor to this 
beautifully diverse area. 
 
In combining efforts from well-qualified authorities, it has 
benefitted the overall program to include presentations and 
information from other regions of the country as we attempt 
to illustrate that all things are truly connected.  The balance of 
presentations is a further attempt to include a substance of 
material for every interest and every age level.  

 
The natural history of the region shall combine with the rich history and folklore of this 
mountain region through a wealth of descendants of the area which is now a national park and 
was once their family home.   
 
As these people share their knowledge, expertise and humor with those who desire a deeper 
insight as to the significance and the struggle that resulted in such a resilient people who 
settled the area, we believe that a deeper attachment to the mountains can be had by all who 
participate. 
 
The theme of Wilderness Wildlife Week involves a continuous thread of wholesome, family 
oriented, professional integrity beginning with the originators and continuing throughout every 
presentation and excursion associated with the event.  It is a constant aim and commitmment 
that Wilderness Wildlife Week proceeds and succeeds as an event of the highest standards and 
principles and that it be obvious to every participant that this is a safe, encouraging and giving 
event. 
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Wilderness Wildlife Week – Background 
 
Nationally recognized nature photographer Ken Jenkins, 
pictured right, approached the City of Pigeon Forge in 
1990 with the idea of developing a program designed to 
increase awareness of nature conservation.   
 
Originally, the event consisted of a luncheon and one 
afternoon of lectures, along with a nature photography 
exhibit.  Within a few short years, this half-day event grew 
to a five-day gathering.  Today, Wilderness Wildlife Week 
encompasses eight days of 262 free lectures and 
workshops featuring a multitude of leaders in the 
environmental and educational fields of study; 45 free 
guided hikes throughout Great Smoky Mountains National Park; and AppalachiaFest, a free concert 
highlighting the music of Appalachia, performed by world-renowned heritage musicians. 
 
The purpose, objective and mission of Wilderness Wildlife Week is to: 
 
 Raise awareness within the general public to the issues concerning the natural environment and, in 

particular, the threats facing Great Smoky Mountains National Park 
 Impart the practice of good stewardship to the general public and increase public knowledge of 

ways to protect the environment through the many environmental lectures and materials available 
onsite 

 Promote an active interest in artistic and cultural programs such as music and photography  
 Help affect a change in the way people view environmental responsibilities 
 Increase overnight visitation to Pigeon Forge during a traditionally slow tourism month 
 
Production / Staffing 
 
Production Agency: City of Pigeon Forge 
Department of Tourism 

 
Internal Department: The Office of Special Events 
 
Full-Time City Employees: 4 
 
Pictured left-to-right: special events coordinator, Wally Allen; 
special events coordinator Lana Bowes; special events 
manager, Butch Helton; special events coordinator, Brandon 
Barnes 
                         

Event Volunteers:   More than 80 volunteers work together to staff a variety of positions including: 
 Information Specialist    
 Workshop Introducer  
 Room Monitor / Usher   

  

 Photography Exhibit Coordinators  
 Hospitality Hosts 
 Hike Leaders / Sweeps



6 
 

Wilderness Wildlife Week – Overview 
 

The environmental slogan, “Think Globally, Act Locally,” has a 
unique and awe-inspiring meaning in Pigeon Forge, Tenn.  Each 
January, the City of Pigeon Forge produces its annual Wilderness 
Wildlife Week event.  Wilderness Wildlife Week imparts 
information regarding the environment, whether through 
reusing or recycling materials or by understanding the 
importance of maintaining native wildlife habitats through the 
reduction of pollution, both here and in any part of the world.  
 
For 12 hours during each of the eight days of Wilderness Wildlife 

Week, some 200 experts in their respective fields lecture, present slide shows and multimedia 
productions and lead workshops at Music Road Convention Center.   
 
At eight days, Wilderness Wildlife Week is the longest of 
Pigeon Forge’s special events and also has the most 
complicated logistics.  The 23rd Annual Wilderness Wildlife 
Week featured 262 programs and nearly 50 hikes and field 
trips led by the area’s top naturalists, providing event 
attendees plenty of indoor and outdoor activities to 
partake in.  

 
The exhibitor and vendor hall at the Wilderness Wildlife 
Week headquarters allowed 42 organizations to participate 
by setting up booths and distributing literature and other 
educational materials relating to each exhibitor’s area of expertise.   

 
Every aspect of Wilderness Wildlife Week is free to the public and 
environmentally educational.  Many of those who attended stayed 
throughout the entire eight days and enjoyed various attractions 
associated within the event and in the area.  Lasting friendships are 
formed as a result of the various ways Wilderness Wildlife Week 
connects people of shared environmental and educational pursuits 
together. 
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Experts, Education & Environmentalism 
 
Wilderness Wildlife Week features more than 200 presenters representing a wide variety of 
professional, environmental, educational and governmental fields.  They freely share their time, 
knowledge, expertise and personal stories with event attendees. 
 
Some featured presenters of the 23rd Annual Wilderness Wildlife included: 
 
Sam Venable is a humor columnist for the Knoxville News Sentinel. He assumed that position in 1985 
after serving as the newspaper’s outdoors editor for 15 years. Venable is a native of Knoxville, and a 
graduate of the University of Tennessee with a degree in journalism and minor studies in forestry and 
wildlife management. Prior to joining the News Sentinel’s staff, he worked as a police reporter and 
feature writer for the Knoxville Journal and the Chattanooga News Free Press.  Winner of more than 
three dozen writing awards, Venable has also been widely published outside the newspaper field. He 
has compiled more than 150 periodical credits to his record and is the author of 10 books.  In recent 
years, Venable has become increasingly popular on the after-dinner speaking circuit. He delivers his 
bizarre look at life on a wide variety of topics—everything from how to speak “hillbillyese,” to the 
insanity of ever-present warning labels, as well as the perils of growing older.  
 
Doug Elliott is a naturalist, herbalist, and storyteller known for his lively, fun, informative presentations. 
He has performed from Canada to the Caribbean and has been a featured storyteller at the National 
Storytelling Festival in Jonesboro, Tenn.  He has lectured and performed at the American Museum of 
Natural History in New York, the Royal Ontario Museum in Toronto and conducted workshops for the 
Smithsonian Institution. He has led ranger training sessions for the National Park Service and guided 
people on wilderness experiences from Maine to the Florida Everglades.  He was named harmonica 
champion at Fiddler's Grove Festival in Union Grove, N.C., and has been seen on Farmer’s Almanac TV 
on PBS.  Doug is the author of five books and many articles in regional and national magazines.  He has 
also recorded a number of award-winning albums of stories and songs. 
 
Ken Jenkins, professional photographer and creator of Wilderness Wildlife Week, is known throughout 
North America. He is an accomplished author of numerous books covering black bears, grizzlies and 
other wildlife.  Ken and his wife Vicki own Beneath the Smoke, a nature company and gallery in 
Gatlinburg, Tenn.  Because of Ken’s vision 23 years ago, Wilderness Wildlife Week is now an award-
winning event, having won the prestigious International Festivals and Events Association’s Gold Pinnacle 
Award for Best Environmental Program and Best Educational Program, as well as Silver Pinnacle for Best 
Community Outreach Program from among approximately 1,500 award entries. 
 
Bill Landry has served as the voice, host, narrator and co-producer of The Heartland Series for more 
than 25 years.  The Heartland Series, airing on the Knoxville NBC affiliate, has continued to celebrate the 
people and the land of the entire Appalachian region and has received three Emmy Awards and Bill has 
written and directed many of the episodes.  Through the years, Bill’s topics on The Heartland Series have 
covered various topics relating to Appalachia including: geology, wildlife, native plants, invasive species 
and other aspects of the region's natural history and historical events highlighting regional culture.  As a 
graduate of the Dallas Theatre Center with a Master of Fine Arts degree, Bill considers himself a lover of 
theatrical crafts that have an educational purpose and has portrayed numerous characters on the series.   
 
American Eagle Foundation (AEF) is a 501(c)(3) not-for-profit organization dedicated to the mission and 
vision of preserving the USA’s majestic eagles and fragile environment for future generations to enjoy. 
AEF is also dedicated to caring for other birds of prey, many of which have been injured or orphaned. 
The foundation’s goal is to rehabilitate raptors for reintroduction into the wild, yet provide a home for 
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those that are permanently disabled.  At the Dollywood-based facility, AEF consists of federally licensed 
caregivers to more than 60 resident birds that are non-releasable due to physical handicaps or 
accidental imprinting on humans. Some eagles are trained for educational purposes, while others are 
placed in captive breeding projects.  As a result of its reproduction efforts, AEF has released dozens of 
eagles into the Great Smoky Mountains. 
 
Don E. Taylor has been creating life-like woodcarvings for over 25 years. He specializes in birds of prey 
but also carves and paints songbirds and various other types of animals. Don's focus is on creating 
carvings that are close to nature. He is a member of the Southern Highlands and Foothills Craft Guilds. 
Don teaches classes on carving and painting and does demonstrations.  
 
Theresa Tyler is a native of East Tennessee and a resident of Gatlinburg, Tenn.  Theresa discovered her 
love of art later in life.  While she grew up immersed in the beauty of the mountains, she made her 
career in financial development for social service programs and volunteered in government service.  
After returning to Gatlinburg and working at the Arrowmont School of Arts and Crafts, Theresa returned 
to the art she had enjoyed as a young mother.  She is now a full-time artist in fiber arts at Cliff Dwellers 
Gallery making soft dolls, baskets, woven scarves and ruannas, and hand-sewn purses and tote bags. 
 
Mike Meldrum has been a National Park Service Ranger for several years, implementing resource 
education in the Cades Cove District.  
 
Mike & Kathy Gwinn love to share the “coming home” feeling through their stories and songs.  They 
share their talents so listeners can meet some of the interesting and colorful characters that called these 
mountains “home.”  Mike and Kathy have entertained at numerous gatherings including church, military 
and corporate groups.   
 
This is only a small sampling of the impressive men and women who have given their time and talents as 
program presenters during the eight days of the 23rd Annual Wilderness Wildlife Week.  Their 
backgrounds prove and enhance the wide variety of education and environmental knowledge available 
to event attendees during this event.  Many presenters are professionals in environmental and 
educational fields.  Professional environmental fields and organizations represented at the event 
included Tennessee Wildlife Resources Agency, Tennessee State Parks, Discover Life in America and 
Appalachian Bear Rescue.   
 
The education provided by these groups and individuals offered a vast array of knowledge for adults and 
children, and supplied information to individuals interested in volunteering for nonprofit groups 
represented during Wilderness Wildlife Week.    
 
Wilderness Wildlife Week serves not only as a means of educating residents and visitors on 
environmentalism, wildlife, local history and heritage and a variety of children’s programming, but it 
continuously illustrates how an event supplies the local community with a vast amount of knowledge, 
while sustaining area businesses through tourism and supporting continuing education and 
environmental programs for all age groups.  
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New Elements for the 2013 Event 
 
The 2013 Wilderness Wildlife Week boasted 142 new environmental, educational and historical 
programs.   These programs included, but were not limited to, the following:  
 

How to Tawlk and Rite Good: An Introduction to the Native Tongue of Southern Appalachia 
Confessions of Snake Boy: Snake Tales, Songs and Lore  

Learning to See Photographically 
Horace Kephart’s Wild Camp Cookery 

Peter’s Escape from Communist East Germany 
Chickadee: Bringer of Truth 

The Miracle of the North Platte Canteen 
The Civilian Conservation Corps: FDR’s “Tree Army” 

Being Bear Smart 
Carving a Dogwood Friendship Spoon, Session One and Session Two 

Guarding the President: NPS Special Events Team, 1970s 
What Separates a Snapshot from a Fine Photograph and How They Are Judged 

Journey on the Camino Primitivo, Spain, 2010 
Spiritual Lessons from Nature 

Wildlife on White: The Story Behind the Global “Meet Your Neighbors” Project 
 
In addition to increased programming, event organizers added serial programming on Saturday, Jan. 19.  
One of our lecture rooms was dedicated to showcasing four special heritage tracks detailing the rich 
history of Cades Cove, while other themed programming included two historical field trips of Pigeon 
Forge conducted by Jane Scott, a native of Pigeon Forge. 
 
Also new this year was the onsite involvement of Keep Sevier Beautiful (KSB), a local nonprofit whose 
goal is to educate Sevier County residents and guests to take greater responsibility for improving our 
community’s environment through litter prevention, waste reduction and recycling, as well as 
beautification and community greening.    
 
KSB gave two presentations to youth titled “Garbage Pizza” and “Fred the Fish.”  Both illustrated the 
importance of protecting our natural resources and environment.  A KSB-organized Litter Cleanup Event 
took Wilderness Wildlife Week guests around the Music Road Hotel & Convention Center to collect 
waste from nearby woods, creeks and rivers. 
 
One of the most important changes for the 2013 Wilderness Wildlife Week was retooling the opening 
night ceremony.   For several years, the evening’s opening comments featured the State of the Smokies 
Address from Terry Maddox, Executive Director of Great Smoky Mountains Association; Jim Hart, 
Director of Friends of Great Smoky Mountains National Park, and Dale Ditmanson, Superintendent of 
Great Smoky Mountains National Park.  After discussions with the aforementioned GSMNP 
representatives, we concluded it was time to refresh opening night.   
 
On Saturday, Jan. 12, Special Events Manager Butch Helton took the stage to discuss this year’s 
Wilderness Wildlife Week and was “interrupted” by some good-natured “Appalachian Hikers” (Carroll 
and Michelle McMahan who are two of our presenters) who made attendees laugh and introduced 
many of the week’s programs.  This new format had an overwhelmingly positive reaction and will be 
implemented in the future.  
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Lectures & Seminars  
 
Lectures and multi-media presentations make up a large portion of Wilderness Wildlife Week.  On hand 
for these courses were experts from a variety of nature-related fields.  These experts shared their 
knowledge with the audience through a number of means and were well organized and enthusiastically 
received by event attendees.  Each expert permitted a question and answer session at the conclusion of 
their respective program. 
 

 
Five auditoriums were used for the 
262 presentations, each seating 
capacity for 200.  During most of 
presentations, seating was at capacity 
with standing room only available.   
 
 

Crowds began arriving around 8:00 
a.m. daily and presentations 
continued throughout the day with 
brief intermissions, and two scheduled 
meal breaks.  Programs concluded 
around 9:30 p.m. or sometimes later 
depending on audience participation. 
 

 
 

Throughout the event, experts used new modern multimedia and sound equipment.  This equipment 
enabled presenters to utilize a wide variety of projectors, computers, overhead transparency projectors 
and television monitors to relay their information during their lectures and seminars. 
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Hikes & Field Trips 
 
Hikes and field trips during Wilderness Wildlife Week provide large numbers of people with a shared 
interest to enjoy the great outdoors together.  While trekking the many trails of Great Smoky Mountains 
National Park, people are able to experience a rare opportunity to explore our beautiful area with an 
expert guide.  This facet of Wilderness Wildlife Week continues to be one of the most popular, with 
hikes at maximum capacity throughout the event. 
 
Hikers often commented about how much fun they 
had and how much they learned about the Smokies.  
Each year, hike leaders enhance the hiking 
experience by offering wisdom relating to the trails 
and the history of Great Smoky Mountains National 
Park.   
 
To allow for safe, environmentally friendly 
transportation to the trails, event staff contracted 
with Rocky Top Tours to bus all hikers to the 
trailhead and back to event headquarters once their 
hike was completed. 
 
To assist hikers, event staff have rules for hiking safely and instructions on how to sign-up for hikes are 
listed in the Wilderness Wildlife Week Program Guide, as well as online at 
www.mypigeonforge.com/events.  These have proven valuable both to our visitors’ safety as well as 
their enjoyment of the event. 
 
Each hike leader and safety sweep is certified by the American Red Cross in First Aid and CPR prior to the 
event, and provided with first-aid kits to carry along on hikes. 
 
The excursions ranged from easy trips, which could accommodate the physically challenged, to very 
strenuous hikes that test the endurance of participants.  In all, 556 people participated in Wilderness 
Wildlife Week hikes, logging a total of 2,595 miles.  Since 2004, Wilderness Wildlife Week has tracked 
the mileage of each hike participant.  From 2004 to 2013, a total of 23,818 miles have been hiked by 
event attendees from all over the world. 
 
Those who wanted to participate in the hikes were required to register two days in advance of a 
particular hike.  Selection was on a random drawing basis, and numbered tickets were distributed at the 
designated signup times.  A standby list was developed for those whose numbers were not drawn.   
 
Prior to hikes boarding a bus for departure, an orientation meeting was led by the respective hike 
leaders, sharing an idea of what to expect and giving hike leaders an opportunity to check participants to 
ensure they were properly prepared and equipped.   

 
 
 
 
 

http://www.mypigeonforge.com/events�
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2013 Hikes & Field Trips Listing 
 
 
 

Hike/Field Trip Distance Skill Level 
Cades Cove Photo Trek Bus Easy 

Original Road to Walker Sisters 5.0 Moderate 
Little River/Goshen Prong/Cucumber Gap 9.5 Moderate/Strenuous 

A.T./Road Prong 7.2 Moderate/Strenuous 
Middle Prong 7.0 Moderate 

Albright Grove 7.5 Moderate 
Owl Prowl 1.0 Easy 

History of Cades Cove Bus Easy 
Finley Cane/West Prong 6.0 Easy/Moderate 

Greenbrier – Off Trail 8.0 Moderate/Strenuous 
Rhododendron Creek 7.0 Moderate/Strenuous 

White Oak Sinks 5.0 Easy/Moderate 
School House Gap 5.0 Moderate 

Huskey Gap/Sugarland Mountain 5.1 Moderate/Strenuous 
Owl Prowl 1.0 Easy 

Mt. Cammerer 11.0 Strenuous 
Meigs Mountain/Lumber Ridge 10.8 Moderate/Strenuous 

Cades Cove Bus Easy 
Injun Creek 2.0 Easy 

Jakes Creek/Avent Cabin 3.0 Easy/Moderate 
Little River 6.0 Easy/Moderate 

Cades Cove Photo Shoot Bus Easy 
Abrams Falls 5.0 Easy 

Blanket Mountain 8.0 Strenuous 
Winter Tree ID Hike to Albright Grove 7.0 Moderate 

Elkmont Historic District 4.0 Easy 
Old Sugarlands Trail 6.5 Moderate 

Llama Hike 4.0 Easy/Moderate 
Bus Tour of Cades Cove Bus Easy 

Laurel Falls/Little Greenbrier 7.4 Moderate 
Rainbow Falls 6.0 Moderate 

Round Top – Off Trail 3.5 Easy 
Old Elkmont Town 1.0 Easy 

Cucumber Gap/Little River 6.0 Easy/Moderate 
Owl Prowl 1.0 Easy 

Cades Cove Photo Shoot Bus Easy 
Meigs Mountain – Off Trail 5.0 Moderate 

Little River/Huskey Gap 6.8 Moderate 
Miry Ridge 8.4 Moderate/Strenuous 

Barnes Sisters 5.0 Moderate/Strenuous 
Llama Hike 4.0 Easy/Moderate 
Owl Prowl 1.0 Easy 

Birding Cades Cove 3.0 Easy/Moderate 
Albright Grove 7.0 Moderate 

Bus Tour of Cosby Bus Easy 
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Community Outreach 
 
The effort of producing Environmental, Educational and Children’s Programming as well as the 
numerous contests for children and adults at Wilderness Wildlife Week, is a brief example of the many 
ways the event reaches out to the community.  For example, classes include programs of interest to 
people who have lived in or around Pigeon Forge for generations, as well as those who have recently 
relocated to the area.   
 
The majority of special programming is framed around the idea that people want to know the history of 
the area and our forbearers who made this place their home.  A number of programs highlighted the 
rich heritage and history of the Smokies, including AppalachiaFest, “Avent Cabin,” “Climb Every 
Mountain and Ford Every Stream,” “Wildflowers of the Smokies,” “Prescribed Burns of Cades Cove,” 
“The Trail of Tears and the Cherokee in the Great Smoky Mountains” as well as many more.   
 
With Pigeon Forge being a popular vacation destination, attracting 9 – 11 million people annually, many 
visitors come to the area not only for the entertainment or the shopping experiences, they also come for 
the scenic beauty of the Smokies.  With Great Smoky Mountains National Park serving as an important 
part of the area’s tourism industry, and to the heritage and lives of men and women whose families date 
back to the mountains for generations, programming of this breadth and variety serves as an important 
connection to all parties concerned. 
 
Wilderness Wildlife Week is a free event that boasts 262 programs available to the general public, and 
including children of all age groups.  Both the Children’s Coloring and Writing Contests and the 
Wilderness Wildlife Week Photography Contest are open to all ages and skill levels.  In order to 
encourage exploration of our local natural wonders, the photo contest included a new category 
dedicated to Manmade Landmarks of Great Smoky Mountains National Park, while other categories are 
segregated by age group and skill level.  Additional categories included wildlife, landscape/seascape and 
Nature’s Wonders in Black & White.   
 
With 262 programs offered, people in the community who attended the 23rd Annual Wilderness Wildlife 
Week had plenty of hands-on learning experiences to take with them well after the event concluded.  
Programming centered on the heritage of Pigeon Forge, Cades Cove and other local history, further 
exemplifies that Wilderness Wildlife Week is truly an event that appeals to the local community.  Other 
community outreach and environmental topics included information on sustainable fuel alternatives to 
better both our local and national environments, in addition to sustainable living and reducing/recycling 
waste.   
 
One program of special interest to local residents was presented by Sevier Solid Waste Inc., a non-profit 
corporation servicing solid waste disposal needs of Sevier County and cities of Gatlinburg, Pigeon Forge, 
Pittman Center and Sevierville, TN.  The facility manages the waste of over 13 million visitors annually. 
Waste materials at the composting facility are sorted and placed into loading hoppers where a 
compactor pushes materials into a rotary composting digester. In the digester, over 375 tons/day of 
solid waste and bio-solids are mixed and after a three-day period the material is screened and moved to 
an aeration floor where it is then composted for one month.  The composting and recycling facility has 
received national and world-wide attention.   
 
By having programs and activities as varied as these, our community has the opportunity to understand 
all the resources found throughout our county. 
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Children’s Programming 
 
During Wilderness Wildlife Week, there were 
an abundance of programs for children.  Some 
student attendees were homeschooled, some 
were local Sevier County students and many 
were from out of state.  This year 19 KIDS’ 
TRACKS were offered at Wilderness Wildlife 
Week.  While KIDS’ TRACK programs were 
designed specifically for children, the majority 
of the 262 programs offered a variety of 
educational topics for children and families to 
enjoy together.   
 
Children enthusiastically responded to seeing 
live animals, safely handled by trained 
professionals, and proudly presented their parents with illustrations they worked on during Young 
Artists Coloring Sessions.  They were equally jubilant when witnessing exhibitors weave baskets, tell 
stories and bring out the injured and abandoned animals they were nursing back to health.    
 
The music performed during the event further enthralled young minds, as many of them had never seen 
cloggers or heard the old-time music of Appalachia. 
 
In all, each KIDS’ TRACK was filled to capacity, and all children attending the event found additional 
lectures to attend and listen to as well.  Often times, the parents were just as enthusiastic as the 
children during the many programs of the 23rd Annual Wilderness Wildlife Week. 
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Children’s Contests & Wilderness Wildlife Week 
 
Event organizers believe in having plenty of entertainment and programs for children and young adults, 
and that is not limited to our contests.  Each year as part of our Wilderness Wildlife Week Photography 
Contest, there is a Youth & Young Adults Photography Division open to ages 17 and younger.  To 
coincide with this facet of the event, there is also the Wilderness Wildlife Week Coloring Contest for 
students Kindergarten to 4th Grade, and there is a Wilderness Wildlife Week themed Writing Contest 
open to children from 5th through 12th Grade.   
 
The three schools that participated in the 2013 Wilderness Wildlife Week Coloring Contest were Pigeon 
Forge Primary, Pigeon Forge Middle and Pigeon Forge High School.  Through communications with the 
principals and teachers at each participating school, both children and teachers enjoyed the 
competition, as it provided teachers an opportunity to see nature through the artistic interpretations of 
their young students. 
 
While the students enjoyed a creative break from their daily routine, the children who placed first, 
second and third in each grade level of the contest were pleased with their prizes.  First place received 
season passes from to Dollywood and Dollywood’s Splash Country, as well to passes to Titanic Museum 
Attraction, Adventure Raceway and Professor Hacker’s Lost Treasure Golf.  Second place received a 
season pass to Dollywood, as well to passes to Titanic Museum Attraction, Adventure Raceway and 
Professor Hacker’s Lost Treasure Golf.  The prize for third place was a day pass to either Dollywood or 
Dollywood’s Splash Country, as well to passes to Titanic Museum Attraction, Adventure Raceway and 
Professor Hacker’s Lost Treasure Golf.   
 
The passes from Dollywood, Dollywood’s Splash Country, Titanic Museum Attraction, Adventure 
Raceway and Professor Hacker’s Lost Treasure Golf were valued at more than $5,500.  These prize 
donations to the Office of Special Events for the sole purpose of the competition served to bring smiles 
to many families’ faces.  These businesses were allowed to have banners on site displaying their logos, 
as well as being listed as event sponsors in printed materials.  
    
The 39 entries that placed in the top three in both the coloring and writing contests were placed on 
display in the Cello Room at the Music Road Convention Center alongside the submissions entered in 
the Wilderness Wildlife Week Photography Contest.  As a result, people of all ages were able to see the 
artwork of all generations in one location, while also serving to promote and support the arts.   
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The Photography Contest & Exhibit  
 

A popular component of Wilderness Wildlife Week is 
the annual Photography Contest.  Each year amateur 
and professional photographers from all across the 
United States, as well as local residents, enter their best 
nature-related work to be on display throughout the 
eight days of Wilderness Wildlife Week.   
 
The contest consists of seven distinct categories:  1) 
Amateur, 2) Professional, 3) Best Landscape or Seascape 
Scene, 4) Best Wildlife Scene, 5) Best Youth and Young 
Adults Image, 6) Nature’s Wonders in Black & White 

and 7) Manmade Landmarks of Great Smoky Mountains National Park.  The final category and the 
Judges’ Choice purchase award were new additions to the contest in 2013.   
 
First, second and third places were determined 
by a panel of professional photographers who 
served as judges for the contest.  A Viewers’ 
Choice Award was given to the photo garnering 
the most votes, while the esteemed Judges’ 
Choice Award was given to the photograph the 
judges determined best blended skill, 
presentation and the idea of what Wilderness 
Wildlife Week represents.   
 
Keeping with its prestigious reputation and 
tradition, the 2013 contest featured 385 quality 
entries.  The photos were on display throughout 
the entire event.  Judging took place on the 
evening of Saturday, Jan. 12, allowing attendees to view the first, second and third place winners in each 
category while also having an opportunity to compare the Viewers’ Choice winner to the judges’ results.  
Prizes included a ribbon and a cash prize of $100, $50 and $25; while the cash prize for the Judges’ 
Choice winner was $100 and the Viewer’s Choice Award was $50.   
 
NOC Gatlinburg sponsored the Wilderness Wildlife Week 
Photography Contest.  In exchange for sponsoring the contest, 
they were allowed to have a banner promoting them in the 
Photography Exhibit Room, as well as an onsite presence.  Their 
generous contributions were greatly appreciated by the Office of 
Special Events and event attendees. 
 
While the contest garnered many submissions from aspiring shutterbugs, another display featured the 
winners of the Wilderness Wildlife Week Coloring and Writing Contests.  The contests, for students from 
Kindergarten through 12th Grade, had all three Pigeon Forge schools participating.  In all, 1,715 students 
participated.  The winners received prizes from Dollywood, Dollywood’s Splash Country, Titanic Museum 
Attraction, Adventure Raceway and Professor Hacker’s Lost Treasure Golf in Pigeon Forge.   
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The Music of Wilderness Wildlife Week 
 
When people talk about Tennessee, one common feature 
they all mention is the music.  
 
As music is a powerful part of peoples’ lives, it makes sense 
to include the Appalachian musical traditions as a 
component of Wilderness Wildlife Week.  Several programs 
were developed specifically for the event in order to share 
the musical traditions of Appalachia, including teaching 
others how to properly play an instrument.  Slow jams and 
numerous other programs focused solely focusing on the 
topic of music. 

 
AppalachiaFest, a free event within an event at Wilderness 
Wildlife Week, was in its sixth year in 2013, and took place 
on Tuesday, Jan. 15.  The featured lineup consisted of 
performances by Boogertown Gap, Hills-N-Hollows & 
Friends, as well as the Carolina Bluegrass Boys with the 
Appalachian Cloggers.  Event attendees of all ages enjoyed 
the free concert at the Music Road Convention Center. 
 
Also, as evidenced by the Wilderness Wildlife Week 

Program Guide, a variety of courses focused on introducing attendees to various musical instruments 
such as the autoharp and dulcimer, as well as classes consisting of old-time gospel singing.  Other 
programs included stories and songs about local and regional heritage, continuing Wilderness Wildlife 
Week’s mission of educating and reaching out to the local and regional community by passing along the 
music of Appalachia to both a wider audience and a younger generation.   
 
Each evening following the conclusion of all scheduled lectures, most entertainers gathered together in 
the lobby at the Music Road Hotel for jam sessions, which attracted event attendees, as well as hotel 
guests of all ages to sit, sing and play late into the winter night. 

 
 
 
 
 
 

 
 
 
 

 
 
 

Other programs included stories and songs 
about local and regional heritage, 
continuing Wilderness Wildlife Week’s 
mission of educating and reaching out to 
the local and regional community by 
passing along the music of Appalachia to a 
wider audience and a younger generation.   
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Wilderness Wildlife Week’s Many Volunteers 
 
Event volunteers contributed the majority of the staffing during Wilderness Wildlife Week, with more 
than 50 volunteers working a combined 800+ hours during the eight days of Wilderness Wildlife Week.  
Some volunteers spent multiple days onsite and worked shifts of anywhere from 8-12 hours.  The 
wonderful men and women who volunteered gave of their time and talents ensuring the continued 
success of Wilderness Wildlife Week. 
 
Of the 50+ volunteers, the majority of them attended meetings throughout the year as the event was 
planned, while volunteering for most all of Pigeon Forge’s city-sponsored events. 
 
Volunteers were constantly busy as they worked various 
facets of the event, from answering telephones to signing 
up hikers, hanging photos, serving as lecture monitors and 
other activities.  The dedication shown to the City of Pigeon 
Forge by the volunteers was an overwhelming statement 
illustrating the impact the community has on an event.  It 
also shows the immense popularity and love for Wilderness 
Wildlife Week as an event structured around community 
outreach and educating people on environmental topics, 
local history and children’s programming.    
 
This support from these local volunteers strongly proves that not only is the event a valuable asset to 
the city as a whole in terms of increased commerce for the season, but also in terms of enriching the 
relationship between municipal government and local residents.  The opportunities provided by 
Wilderness Wildlife Week allow these passionate volunteers to be involved in a cause they believe in, 
while also passing knowledge on to other area residents and visitors alike. 
 
Even the experts who make up the whole of the 
programming for the event are volunteers, with several 
using vacation time to participate in Wilderness Wildlife 
Week.  The majority, in particular those employed by 
federal government agencies, plan far enough ahead so 
their vacations can coincide with the event in order for 
them to continue participating and sharing their wealth 
of knowledge with eager attendees.  The only 
compensation they receive from the City of Pigeon 
Forge is in the form of lodging and hospitality room 
meals.  Some experts that were part of the event 
traveled hundreds of miles to participate. 
 
Throughout the eight days of Wilderness Wildlife Week, a hospitality room is set up for all volunteers 
working the event allowing them the opportunity to take a break and have a nice meal in a comfortable 
setting courtesy of the City of Pigeon Forge.  For purposes of identification, Wilderness Wildlife Week 
participants were provided with event name badges and different colored ribbons dictating whether 
each individual was a Presenter, Volunteer, Exhibitor, Hike Leader/Sweep or Staff in order to receive a 
complimentary lunch from the City of Pigeon Forge and Wilderness Wildlife Week.   
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Planning Wilderness Wildlife Week  
 
Planning for Wilderness Wildlife Week is a rigorous and 
ongoing process consisting of meetings with exhibitors, 
volunteers and other groups throughout the calendar 
year.  For this year’s event, special events coordinator 
Brandon Barnes and Pigeon Forge special events manager 
Butch Helton worked diligently to make this one of the 
biggest and most successful Wilderness Wildlife Weeks 
ever.  Each year, Helton and Barnes work out all the 
logistics for the event down to the smallest details.  Action 
plans are developed that contain all items that must be 
completed for the event and a timeline the staff utilizes 
for completion of all tasks.     
 
Volunteer experts were given the opportunity to sign up for the 23rd Annual Wilderness Wildlife Week 
and were encouraged to expand their involvement.  All programs and volunteers were in place and a 
final schedule was ready for distribution by the end of August 2012.   
 
Periodically, event volunteers would meet with Helton and staff members regarding the staffing needs 
for each position in order to operate each position in a smooth, efficient and well-organized manner.  
With Barnes serving as volunteer liaison, it allowed him a deeper understanding of what the most 
important needs were as well as being able to put the right people in the right places to best utilize their 
unique talents.  In all, more than 50 volunteers assisted as room monitors, information experts, 
hospitality hosts, etc., for a total of 850 hours during the eight-day event.   
 
Planning for Wilderness Wildlife Week consists of months of preparing signs, release forms, program 
descriptions, flyers, miscellaneous printed materials, bids for a host hotel and convention center, as well 
as countless other duties including arranging lodging for experts and securing sponsors to facilitate 
many of the event’s elements.  The logistical details of Wilderness Wildlife Week are seemingly endless, 
however, they are worth the effort to see the expressions of the many thousands of people who travel 
from more than two dozen states to learn more about the environment and to experience the event or 
the call of Great Smoky Mountains National Park. 
  

For the eight days of Wilderness Wildlife 
Week, the Music Road Convention Center 
served as a home-away-from-home for event 
attendees, presenters, volunteers and staff 
members, especially when considering the 
floods and snow that caused numerous road 
closures in the area.  Conveniently, the Music 
Road Convention Center was built only feet 
away from the Music Road Hotel, which had 
also secured lodging for out-of-town 
presenters.  Another benefit of using the 
Music Road Hotel & Convention Center as 
the event site was that attendees traveling to 
Pigeon Forge could book a room and be a 
short walk away from the programs they 
traveled from so far from home to attend. 

Barnes (left) and Helton (right) 
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Special Considerations 
 

As the comfort and enjoyment of those who work the event must be taken into account, with so many 
volunteers and staff members working on WWW activities, many of them quite strenuous, special 
considerations must be made to ensure the safety and well being of each participant and worker. 
 
Each hike and field trip is accompanied by an individual volunteer designated as the “sweep,” someone 
who is the last person in the line of hikers.  The sweep drives his or her own personal vehicle in case 
someone cannot complete the hike for any reason and must be brought back early.  The sweep also 
carries a cellular telephone and a two-way radio should emergency help be required. 
 
All individuals who volunteer their time to the event receive at least one volunteer lunchtime meal 
during the day, no matter what capacity the volunteer’s 
time is spent.  Most of the people staffing exhibit booths 
are members of environmental organizations.  These 
workers are recognized as exhibitor volunteers and are 
given the opportunity for meals at regular intervals.  Many 
exhibitor volunteers spend 10-12 hours daily at the event, 
and the meal program is a consideration they greatly 
appreciate.   
 
Other special considerations the event staff developed 
include rules designed to ensure safety, enjoyment and 
fairness to all those wishing to participate in hikes and field trips during the 2013 Wilderness Wildlife 
Week.   
 

The Wilderness Wildlife Week Hike/Field Trip Sign-up Procedure is as follows: 
 
 1. All participants must register according to the schedule. After the initial sign-up period, hikes and 
field trips will remain open until filled. 
 
2. Interested hikers must be in the designated room, by the time listed in the daily schedule.  Doors will 
close at the assigned time. 
 
3. Upon entry to the sign-up room, each participant will receive one ticket.  Individuals must be present 
to receive a ticket. Tickets will be drawn and selected at random. 
 
4. Once an individual’s ticket is randomly selected, that hiker will be allowed to register themselves, plus 
three other hikers, not to exceed a total of 4 people, for the open hike/bus tour of their choice. 
 
5. Once a hike has filled, interested hikers may sign up on an alternate list, however, this does count as a 
hiker’s one hike or night event for that day. 
 
6. Hikers may only sign up for one hike and one night event per day. 
 
7. There will be no pre-registration or phone registration. 
 
8. More strenuous hikes/field trips are not recommended for small children or less experienced hikers. 
 
9. Parents are responsible for determining, in advance, children's ability to complete any hike/field trip, 
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including, but not limited to, maintaining the hike/field trip pace.  A parent or guardian must accompany 
children 13 and under at all times during hikes/field trips. Children ages 14-17 may participate in hikes 
but must have a parent or guardian’s signature on the release form. 

The Wilderness Wildlife Week Hike Rules are as follows: 

1. All hikes/field trips originate from the Music Road Hotel Convention Center.  Hikers may not meet at 
the trailhead.  

2. It is essential that participants be at the designated assembly point for each hike on time. The first 15 
minutes will consist of a hike orientation and completion of certain administrative requirements. 
Absence from this orientation may result in the loss of the participant's place on the hike/field trip to an 
alternate hiker. 
 
3. Participants not present for initial roll call for bus loading will be replaced by an alternate hiker, after 
the entire list is announced. 
 
4. The hike/field trip leaders and event staff will have the final decision to remove any individual from a 
hike/field trip prior to departure due to lack of essential equipment or for any other reason. 

5. It is the participant's responsibility to be 
prepared for a variety of weather conditions. 
This includes wearing appropriate shoes and 
carrying the proper equipment and supplies 
(water, trail snacks, poncho, flashlights, etc.) 
 
6. Please respect all hikers and leave cell 
phones behind or, at least, "off" while hiking. 
 
7. Hikers are required to sign the Hike/Field 
Trip Release Form acknowledging that they 
have read and understand all rules pertaining 
to requirements for hikes/field trips during the 
Wilderness Wildlife Week.  
 
 

Important Note: All programs, hikes and field trips are subject to rescheduling or cancellation. 
 
HIKE CHECKLIST:  Winter weather in the Smokies is unpredictable, to say the least. If you are joining us 
for one of our day hikes, please be prepared. When you strap on a sturdy pair of hiking boots, be sure to 
also include the following items in your backpack: 

 
 Gloves 
 Pocketknife 
 Head Cover (hat, toboggan, etc.) 
 Lunch or Trail Snacks (fruit, nuts) 

 
 
 
 
 

 Rain Gear/Poncho 
 Extra pair of socks 
 Flashlight 
 Water 
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Revenue Generated & Event Expenses 
 
The total cost of Wilderness Wildlife Week in 2013 was $69,057.15, which reflects a $1,100 sponsorship 
from the NOC Gatlinburg for the Wilderness Wildlife Week Photography Contest cash prizes, as well as a 
$2,000 sponsorship from Tennessee State Bank for Hikes and Field Trips bus transportation and a $400 
sponsorship from Titanic Museum Attraction to be an onsite exhibitor.  The budget was expensed in the 
following areas: 
 

         
    
Expenses for the event would be much higher if the seminar speakers, presenters, hike leaders, sweeps, 
etc. were paid for their services.  Thankfully, the 200+ presenters donated their time and expertise to 
Wilderness Wildlife Week.  Their value to Wilderness Wildlife Week was priceless because of their 
generosity and for the love of presenting their knowledge to the event’s dedicated attendees. 
 
Several environmental organizations were permitted to solicit funds during the event; however, revenue is 
not produced for the Office of Special Events through Wilderness Wildlife Week. 
 
Instead, the financial success of the City of Pigeon Forge’s efforts is measured in terms of gross receipts, 
with the primary mission of the Office of Special Events being to bring more people into the city for 
overnight visitation.  Based on the monthly revenue report from the City of Pigeon Forge, average spending 
during the month of January was approximately $497.56 per person.  With a cumulative attendance of 
23,500 attendees taking part in the eight days of Wilderness Wildlife Week, the estimated money spent in 
Pigeon Forge has been factored to be as much as $11,692,660. However, this does not take into account 
local residents participating in the festival as attendees. 
   

 

Wilderness Wildlife Week  
2013 Expenses  32% - Rental Space & Lodging 

21% - Contracted Services 

13% - Promotions & Gifts 

10% - Hike/First Aid 

9% - Technical Needs 

8% - Advertising & Printing 

7% - Food & Misc. 
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Highest Attendance Ever Recorded for  
Wilderness Wildlife Week Opening Night! 

 
In 2013, the 23rd Annual Wilderness Wildlife Week began Saturday, Jan. 12 and concluded Saturday, Jan. 19.  
The attendance for the 2013 Wilderness Wildlife Week was calculated at 23,500 participants, making it one 
of the most attended Wilderness Wildlife Weeks ever!  
 
In fact, the opening night’s Keynote Program with Sam Venable had more than 700 people in attendance, 
which is a new record for Wilderness Wildlife Week!  
 
Attendees traveled to Pigeon Forge from: Alabama, Arkansas, California, Colorado, Florida, Georgia, Illinois, 
Indiana, Kentucky, Louisiana, Michigan, Minnesota, Mississippi, Missouri, North Carolina, New Hampshire, 
New York, Ohio, Pennsylvania, South Carolina, Tennessee, Texas, Vermont, Virginia, Washington, DC, West 
Virginia and Wisconsin.  Not only were our attendees from 26 states, but we also were honored to have 
international guests from Australia, China and New Zealand.  
  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Left: This picture illustrates 
where event attendees traveled 
from.  
 
 
To better understand how 
many states were represented 
with attendees at Wilderness 
Wildlife Week, please see the 
next page.   
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Wilderness Wildlife Week 2013 & Attendees’ States    

 

26 states 
represented:  
Alabama 
Arkansas 
California 
Colorado 
Florida 
Georgia 
Illinois 
Indiana 
Kentucky 
Louisiana 
Michigan 
Minnesota 
Mississippi 
Missouri 
New Hampshire 
New York 
North Carolina 
Ohio 
Pennsylvania 
South Carolina 
Tennessee 
Texas 
Virginia 
Vermont 
Wisconsin 
West Virginia 
 
 
 
 

Map of United States 
Attendees’ States in GREEN  
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Advertising & Marketing 
 

Wilderness Wildlife Week is one of the most unique events in that it is 
primarily advertised and marketed through the continuous positive feedback 
of our volunteers, presenters, and attendees of past Wilderness Wildlife Week 
events.  The growth and development of word-of-mouth advertising is one of 
the biggest and most positive forms of marketing the event.  Individuals who 
have attended Wilderness Wildlife Week are promoting the event to their 
friends, family, coworkers and fellow nature enthusiasts.   
 
As everyone knows, when a person experiences something negative from an 
event, a restaurant, a store, etc., that person tends to go out and tell as many 
people as he or she can find.  To have such a multitude of people who believe 
in Wilderness Wildlife Week is a testament to the positive message the event 
conveys year after year.  In fact, when attendees were asked how many years 
they have attended the event, a majority answered that they had been 
attending for more than 10 years.  Newer attendees stated they learned about 
Wilderness Wildlife Week from friends who annually attend the event. 
 
Though Wilderness Wildlife Week has grown largely based on word of mouth, 
each year the Office of Special Events prints a Wilderness Wildlife Week 
Program Guide detailing the lectures, speakers, hikes and other information 

potential attendees want to know.  With a print run of 11,000 copies, the Wilderness Wildlife Week 
Program Guide (pictured top left) was mailed to presenters, as well as those interested in attending 
Wilderness Wildlife Week.  The program was also provided to local residents who had expressed interest, 
hikers, exhibitors and volunteers, and was given to Welcome Centers throughout Sevier County to 
distribute to travelers visiting the area who were in search of the ultimate Smoky Mountain experience. 
 
Leading up to Wilderness Wildlife Week, the Office of Special Events also designed a half page split 
advertisement promoting Wilderness Wildlife Week and Saddle Up, Pigeon Forge’s Celebration of the 
American West.   The 
advertisement, pictured right, 
appeared in the Fun Things to 
Do in the Mountains monthly 
magazine that is distributed to 
Welcome Centers in parts of 
Georgia, North Carolina, South 
Carolina, Tennessee and 
Virginia.   
 
While the program and the 
local advertisements served as 
a means of reaching out to the 
community, press releases 
were distributed to local and 
regional media outlets, 
including Chattanooga and 
Knoxville.  The 2013 
Wilderness Wildlife Week 
Coloring and Writing Contests reached out to the local public schools in Pigeon Forge with over 1,700 
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illustrations, poems, stories and essays about the importance of wilderness, wildlife and Great Smoky 
Mountains National Park.  The Wilderness Wildlife Week Coloring Contest was completed by area youth 
from Kindergarten through 4th Grade, while the Wilderness Wildlife Week Writing Contest was completed 
by 5th through 12th Graders.  Prizes were awarded to children placing first, second and third in each grade 
level for a total of 39 winners.  Special Events coordinators believe reaching the children and informing 
them about Wilderness Wildlife Week is a high priority and a means of cultivating an interest in the 
outdoors in them and passing it along to their family members as well.    
 
To further promote the event without having to add more physical resources and pamphlets, the Office of 
Special Events and Department of Tourism pulled their resources and worked together to produce the 
entire listing of presenters, programs, hikes, exhibitors and contest information online at 
www.mypigeonforge.com/wildlife.   
 
While these ways of marketing work well to promote the event, all formal advertising pales in comparison 
to the word-of-mouth advertising Wilderness Wildlife Week receives from our annual event attendees.  
 
To get a broader view of where our attendees traveled from for Wilderness Wildlife Week, staff members 
produced a large foam core board with each state listed and requested that attendees list their zip code 
next to the state they were visiting from.  Responses flooded our board locally, as well as regionally and 
from across the United States.  Staff members were also impressed to see we had a contingent of 
attendees from China, Australia and New Zealand visiting our Smoky Mountain city and event. 
 
 
 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

 
 

http://www.mypigeonforge.com/wildlife�
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What Makes Wilderness Wildlife Week  
Worthy of International Recognition? 

 
Not only is Wilderness Wildlife Week one of the most unique events in the United States, but it is also one 
of the most unrivaled events in the world.  There are many, many reasons why Wilderness Wildlife Week 
stands out as an event deserving of international recognition.  First and foremost, in 2013, our 23,500 event 
attendees traveled to Pigeon Forge from 26 states and the District of Columbia, as well as Australia, China 
and New Zealand.  To further explain how amazing this is, Pigeon Forge has around 6,000 permanent 
residents, and for an event in January to draw nearly 4 times the population of the city is an astounding 
statistic considering the time of year and the city’s population.  
 
In terms of years, Wilderness Wildlife Week has improved and grown substantially throughout its 23-year 
history.  To understand the growth of the event, it originally began as a half-day event on January 19, 1991, 
and drew a crowd of roughly 60 people.  In 2013, the eight-day event drew 23,500 people, one of its largest 
attendance numbers to date.  In other words, the attendance of the event has grown by 392 percent in 23 
years.  How many events can say their attendance has continued to develop based on word-of-mouth 
advertising and the reputation it holds in many academic and nature-related circles?    
 
Another reason Wilderness Wildlife Week deserves to be recognized as the best international event is 
because of how much event organizers are able to do on such a small budget.  With less than $70,000, the 
Pigeon Forge Office of Special Events staff gathers more than 200 experts who volunteer their time, 
resources and information in order to share their knowledge regarding nature, wildlife, photography and 
other historical and Appalachian-related topics with attendees.  The majority of the Wilderness Wildlife 
Week budget goes to booking convention center space and hotel rooms for our out-of-town presenters.  
With more than $22,000 allocated for those needs, the remaining budget quickly goes to other important 
elements of the event such as meals for presenters and volunteers.  This event is absolutely deserving of 
being internationally recognized for accomplishing as much as it does each year considering the tight 
budget event organizers have to work with. 
 
A third reason this event stands out is because of the sheer amount of topics and knowledge available to 
the public free of charge from the 200+ presenters at Wilderness Wildlife Week.  There is no event in the 
world which covers the amount of topics and information while providing free hikes and field trips with 
no charge.  Even the parking is free!  Outside of the four staff members employed by the City of Pigeon 
Forge, all presenters and hike leaders and sweeps are voluntarily traveling to Pigeon Forge to partake in 
eight days of community outreach through education, environmentalism and children’s programming.  
 
Finally, Wilderness Wildlife Week stands out as an event worth international recognition because it has 
won dozens of IFEA gold, silver and bronze awards for categories such as Best Educational Program, Best 
Environmental Program and Best Community Outreach Program, as well as numerous Kaleidoscope 
Awards.  The incredible volume of awards and recognition this event has drawn throughout the years 
should serve to illustrate it is an elite event not only in America but also compared to other events across 
the planet.  The success of Wilderness Wildlife Week, as a city-sponsored event, has continued to build and 
grow with each passing year.  The awards and accolades the event has garnered illustrate the continued 
quality and excellence of Wilderness Wildlife Week on the international scale. 

 
 
 
 
 



Pinnacle Award Category #45 
Best Green Program 

Budget Under $250,000 
Wilderness Wildlife Week  

Presented by: Pigeon Forge Office of Special Events 
 

Photos courtesy of Ken Jenkins Photography 
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