
      
 
500 Festival, Inc. 
2013 IFEA Pinnacle Award Nominations 
Category #43– Best Overall Sponsorship Program 
Entry – Mini-Marathon 
 
Introduction & Description of Event 

The OneAmerica 500 Festival Mini-Marathon continues to be a vital part of the city’s 
civic fabric. In 2013, 35,000 runners and walkers took to the streets of downtown 
Indianapolis on the second Saturday in May for the 33rd running of the largest half-
marathon in the nation. 
  
The Mini-Marathon is the 6th largest timed race in the United States according to the 
USATF  ranking. The 13.1-mile course stretches from downtown Indianapolis to the 
famed 2.5 mile oval at the Indianapolis Motor Speedway and ends downtown in Military 
Park, a downtown green space covering an entire city block, for the 500 Festival Post-
Race Party.  Starting with only 800 registrants in 1977, the Mini-Marathon has continued 
to grow every year with participants represented all 50 states as well as 9 foreign 
countries in 2011. 
  
The Mini-Marathon is truly a year-round event with over 10% of the field registering on 
the day of the event. Other events that precede the Mini-Marathon include the 500 
Festival Training Series in February, March and April, and the Mini-Marathon Expo.  
  
 
Description of all sponsorship benefit packages available 

With the large number of sponsors involved in the event and the ranging services 
provided we work to provide packages that support the needs of each sponsor. 
OneAmerica and associate sponsors will have logo included on all materials.  
Otherwise, each partner is provided a variety of opportunities through signage, 
communications, on-site booth space, complimentary entries.  We also work with 
sponsors to provide benefits beyond the contract when the opportunity for new 
promotion or activation arises. We also look to obtain active partners through our 
sponsorship process and promise that we’ll be active in supporting their efforts as we 
work together to develop new ideas that strengthen our partnership and, ultimately, help 
provide a better experience for everyone involved. 
 
 



 
 
List of Current Sponsors; Level of Support; Longevity of Each 

Our current roster of event sponsors total 120 years of partnership.  That yields an 
average of over 9 years per sponsor.  With our title and associate sponsors we have a 
14 year average.  OneAmerica has held their Title Sponsor position through four 
agreement cycles for a total of 16 years 
 
 
OneAmerica 10 years 
Finish Line 16 years 
St. Francis Hospital 26 years  
Marsh Supermarkets 15 years 
Chevrolet   7 years 
Michelob Ultra   7 years 
The Westin Indianapolis 14 years 
Aquafina 17 years 
Gatorade 13 years 
RHI 10 years 
American Dairy Association   4 years 
Clif Bar   1 year 
YMCA   1 year 
 
 
 
Available Benefit Packages and Valuation Formulas 

With the large number of sponsors involved with the 500 Festival and the ranging 
services provided, we work to provide packages that support the needs of each 
sponsor. As a standard treatment across all of our events, title and associate sponsors 
will have logo included on all materials.  Otherwise, each partner is provided a variety of 
opportunities through signage, communications, on-site booth space, complimentary 
entries.  We also work with sponsors to provide benefits beyond the contract when the 
opportunity for new promotion or activation arises. We also look to obtain active 
partners through our sponsorship process and promise that we’ll be active in supporting 
their efforts as we work together to develop new ideas that strengthen our partnership 
and, ultimately, help provide a better experience for everyone involved. 
 
 
 
Description of Sponsor Research Targeting and Sales Process 

Looking at the demographic information obtained from your participants as well as the 
demographic information from running organizations we find that there is a very clear 
understanding of who our participants are.  From that we know that they tend to be in 
their later 30’s, have college degrees, disposable income, tend to travel and are 
interested in being active.  With this we know that these are people who will be looking 



at starting or building onto a retirement path.  Knowing that this calls not only for saving 
but also investment and insurance, OneAmerica proves to be the perfect partner to be 
the title sponsor of the event.  It provides them a platform to speak to their support of 
the runners in the event as they support all of their customers.  It is a long term 
approach to both and having the right partners to ensure you the best experience is 
important.  We can also apply the same finding to all of our sponsors.  Whether it be 
supermarket, automobile, travel accommodations, athletic apparel or beverage choices, 
we have been able to find sponsors that speak to our participant demographics but just 
as important, can support each other as they all look to be part, and an active part, in 
our event. 
 
 
 
Sponsor Service Team and Plans In Place After Opening of Agreement 

The sponsor service team consists of Vice President, Business Development, 
Sponsorship Manager and a Sponsorship Service Coordinator.  All members are 
involved in servicing these dynamic partnerships.   
 
Upon receiving a signed agreement, our Sponsor Services Coordinator ensures that 
one signed copy is filed in our records and the other is returned to our sponsor contact 
with a letter from the account manager.  They will also receive a document listing all of 
the items they will need to provide us and the deadlines for each.   From there, copies 
of the contract are provided to everyone in the department and a fulfillment document is 
created listing the benefits the sponsor will received.  The fulfillment document is 
accessible to everyone in the organization. 
 
 

Sponsor Renewal Process & Retention Rate 

Upon completion of each year’s Mini-Marathon, we begin to collect all promotional 
materials and media results to create a custom event recap for each sponsor.  We take 
the time to sit down with each sponsor to discuss that year’s event and their experience 
throughout the year.  This allows us to make a transition by discussing the things that 
could be improved on for the following year.  At that point the renewal process begins 
as we discuss how to include the ideas into the next sponsorship agreement. 
 
 
 
Overall Effectiveness/Success of the Program 

Having grown to be the largest half-marathon in the country, the Mini-Marathon has 
provided success on a number of levels.  It has provided OneAmerica one of the largest 
events in the state to put their name on.  It has shown the community and their 1,000 
local employees that they are committed to this community.  That helps them show that 
OneAmerica is a good place to work.  Also, with a demographic that is right for their 
potential customers, it allows them to also gain some name recognition across the 
country. 



 
 
Supporting Materials: 

-Copy of Sponsor Agreement Sales Packet/Proposal 
-Copy of Sponsorship Follow Up Report 
-Sample of Sponsor Agreement (not included) 
 
 
 
Supporting Question: 

What Was Updated/Changed? 
For the 2013 Mini-Marathon, the 500 Festival added two new and exciting elements to 
the event. First was the addition of Cliff Bar a sponsor to provide a Clif Shot Energy 
Zone.  This was an on-course station dedicated to handing Clif gel packs to participants 
as they hit the 10 mile mark of the 13.1 mile course.  Clif gel packs are designed to be 
quick and efficient sources of energy that can be consumed very quickly and was 
position on the course at a place where participants would have burned most of their 
energy. 
 
The second chance was the addition of an official training program conducted by the 
YMCA.  This program was established to assist runners to be as prepared as possible 
for the Mini-Marathon.  This program provided the YMCA locations a focused program 
to offer to their members and make available to non-members with the hope of bringing 
them out to YMCA locations. 
 
 
 
Were Updates Successful? 
Adding the Clif Shot Energy Zone was a big hit with participants.  Having a gel station 
on course is a service provided by a number of races.  We felt it would be a great 
addition to our event but the hesitation was being able to service a field of our size.  Our 
partners at Clif were confident they had the ability to support all the runners and walkers 
and would make sure they had the product and manpower to do so. 



Sales Packet/Proposal 



500 FESTIVAL 
500 Festival Mission Statement 

The mission of the 500 Festival is to advocate and celebrate the spirit, heritage and    
legacy of the Indianapolis 500®. Through social, cultural and educational events and    
programs, the 500 Festival enhances the quality of life for all citizens of our communities. 

 

About the 500 Festival 

No other singular sporting event in the world has a legacy like the Indianapolis 500®.    
And no others events have shaped and defined a city, state, and their people like the             
Indianapolis 500®… and 500 Festival. 
  

The 500 Festival, a not-for-profit volunteer organization, was created in 1957 to organize 
civic events celebrating the greatest race in the world, the Indianapolis 500, and has 
grown to become one of the largest and most respected festivals in the nation. 
  

More than 500,000 Hoosiers and visitors from across the globe annually participate in   
Festival activities throughout the month of May. Whether they are participants in the       
Mini-Marathon, fourth-grade students in the Education Program, families enjoying the 
state's largest festival for kids or spectators being dazzled by one of the nation's premier 
parades, they are there, celebrating the legacy of the Indianapolis 500®. 



GREAT PLACES TO FIND TRUE AMERICANA 

With the success and celebration of the largest single-day sporting event in the 
world, the three-week 500 Festival and Indianapolis 500 were designated as 
one of the “10 great places to find true Americana” by USA Today. 

Indianapolis 500 
Indianapolis 

It is the Mother of all Races, but many do not realize that the Indy 500, held the Sunday 
of Memorial Day weekend is the culmination of the three-week 500 Festival, including 
the world’s largest half-marathon — run on the famous oval. Though NASCAR has   
surpassed open-wheel racing’s popularity, “from a standpoint of pure Americana, the 
Indy 500 is well in the lead,” McKechnie says. “It’s like a small-town celebration — and 
the largest single-day sporting event in the world.” Four-hundred thousand fans have 
attended, yet unlike other top sports events, tickets are readily available and affordable.  
800-822-4639, indianapolismotorspeedway.com 



2013 500 Festival Schedule of Events 
500 Festival Events 
February 9th- 500 Festival Training Series, presented by OrthoIndy– 5K 
March 9th- 500 Festival Training Series, presented by OrthoIndy– 10K 
April 6th- 500 Festival Training Series, presented by OrthoIndy– 15K 
May 2nd & 3rd- 500 Festival Mini-Marathon Expo 
May 4th– OneAmerica 500 Festival Mini-Marathon 
May 4th– Finish Line 500 Festival 5K 
May 11th– Chase 500 Festival Kids’ Day 
May 11th– Chase 500 Festival Rookie Run 
May 18th– 500 Festival Breakfast at the Brickyard, presented by ProLiance Energy 
May 18th– 500 Festival Volunteer Appreciation Day 
May 22nd– American Family Insurance 500 Festival Community Day 
May 24th– 500 Festival Memorial Service, presented by Rolls-Royce 
May 25th– IPL 500 Festival Parade 
May 25th– Regions 500 Festival Snakepit Ball, presented by Cindy & Paul Skjodt 
May 26th– Indianapolis 500® 
 
500 Festival Programs 
500 Festival Princess Program 
500 Festival and Indianapolis 500 Education Program, presented by Indiana University Health 
500 Festival Volunteer Program, presented by Citizens Energy Group 
500 Festival Corporate Members Program, presented by Aon 
500 Festival Foundation 
500 Festival Legacy Art Project 



ONEAMERICA 500 FESTIVAL MINI-MARATHON 
May 4th, 2013     •     Indianapolis, Indiana 

The OneAmerica 500 Festival Mini-Marathon continues to be a vital part of the city’s civic fabric. 
More than 35,000 runners and walkers will take to the streets of downtown Indianapolis on the 
first Saturday in May for the nation’s largest half-marathon and 7th largest timed race of any 
distance in the United States according to the 2010 Running USA rankings. The 13.1-mile 
course stretches from downtown Indianapolis to the famed 2.5 mile oval at the Indianapolis 
Motor Speedway and ends downtown in Military Park with the 500 Festival Post-Race Party. 
Starting with only 800 registrants in 1977, participants now represent all 50 states as well as 
many foreign countries.  

EVENT 

13.1 mile half-marathon that includes a lap around the famed Indianapolis Motor Speedway 

Two-day Expo at the Indiana Convention Center 

Post-Race Party with food, beverage, vendors and live entertainment 

On-course entertainment featuring over 100 bands, cheerleaders and spirit squads 

 
AUDIENCE 
42,000+ Runners and Walkers 

45,000+ Expo visitors 

80,000+ at Post-Race Party 

4,000+ Volunteers 

MEDIA 
Three-hour live local broadcast on CBS affiliate 

Extensive marketing campaign: print, TV, radio,  
   direct mail, online and e-mail promotion, retail  
   distribution and national expo promotional tour 



DEMOGRAPHICS 

 

 

 



INDIANA PARTICIPANTS 
The below graphic represents the percentage of Mini-Marathon participants from each region of Indiana. 
Participants from Indiana accounted for 80% of the 2012 Mini-Marathon field. 
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MIDWEST PARTICIPANTS 
The below graphic represents the percentage of Mini-Marathon participants from the Midwest. 
Participants from this region accounted for 94% of the 2012 Mini-Marathon field. 
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MARKETING CAMPAIGN 
To promote the OneAmerica 500 Festival Mini-Marathon, the 500 Festival has an  
advertising campaign valued at over $1,000,000 that spans several media outlets and 
provides exposure across the state of Indiana and country.  

The Mini-Marathon received hundreds of interviews and special features in television 
coverage reaching millions viewers throughout Central Indiana and more than 10 millions 
impressions from newspaper articles appearing around the state. 

MEDIA COVERAGE 



500 FESTIVAL MINI-MARATHON EXPO 
More than 45,000 people will attend the 500 Festival Mini-Marathon Expo where registrants are 
required to pick up race packets.  The Expo is open to the general public and will include 
interactive activities and a large selection of exhibitors connected with healthy lifestyle individuals. 
The two-day event takes place in the Indiana Convention Center on the Thursday and Friday 
before the Mini-Marathon.   

 
 



The OneAmerica 500 Festival Mini-Marathon isn't just for runners or walkers.  The Post Race 
Party in Military Park is the place to be for both participants and spectators. There's no better   
way for more than 90,000 people to celebrate the Mini-Marathon than meeting friends in the 
Reunion Area, sharing an ice-cold beer in the beer garden, enjoying great live music, watching the 
live video feed of the race, and sampling outstanding food from local restaurants and specialty 
vendors.  

500 FESTIVAL POST RACE PARTY  



MINI SPONSOR PARTNERSHIPS 
Sponsors have the right to use the official OneAmerica 500 Festival Mini-Marathon name and logo 
for promotional purposes.   Mini-Marathon sponsors have the opportunity and are encouraged to 
work together to create promotions, programs and unique activation ideas to further achieve 
sponsor goals and objectives.   





Sponsorship Follow‐Up Report 



The OneAmerica 500 Festival Mini-Marathon continues to be a vital part of the city’s civic 
fabric. In 2012, 42,000 runners and walkers took to the streets of downtown Indianapolis 
on the first Saturday in May for the 36th running of the largest half-marathon in the nation. 

 

The Mini-Marathon is the 7th largest timed race in the United States according to the 
USATF ranking. The 13.1-mile course stretches from downtown Indianapolis to the famed 
2.5 mile oval at the Indianapolis Motor Speedway and ends downtown in Military Park for 
the 500 Festival Post-Race Party. In 2012, participants represented all 50 states as well as 
11 foreign countries. Starting with only 800 registrants in 1977, the Mini-Marathon 
continues to grow every year. The 2012 Mini sold out with over 35,000 participants on 
January 27, 2012.  

OneAmerica 500 Festival Mini-Marathon 



WHAT: OneAmerica 500 Festival Mini-Marathon and Finish Line 500 Festival 5K 
WHEN: May 5th, 2012 
WHERE: Indianapolis, Indiana 
 
EVENT 

13.1 mile half-marathon that includes a lap around the famed Indianapolis Motor Speedway 

3.1 mile course that includes portions of the White River State Park and Mini-Marathon course           

Runners travel from all 50 States as well as 9 foreign countries 

Two-day Expo at the Indiana Convention Center 

Post Race Party area with food, beverage, vendors and live entertainment 

On-course entertainment featuring over 100 bands, cheerleaders and spirit squads 

 
AUDIENCE 
  42,000+ runners and walkers 
  35,000+ Expo visitors 
  80,000+ in Post Race Party area 
  4,000+ volunteers 

MEDIA 
Three-hour live local broadcast on CBS affiliate,      

WISH-TV 

Extensive marketing campaign: print, TV, radio, direct 
mail, online and e-mail promotion, retail distribution and 
national expo promotional tour 

Event Specifics 



The 500 Festival Mini-Marathon Expo took place in the Indiana Convention Center on May  3rd & 4th, 
2012.  More than 35,000 people attended the two-day Expo. All participants are required to pick up 
race packets and goodie bags at the Expo. The Mini-Marathon Expo features guest speakers such as 
Olympic Gold Medalist Frank Shorter, interactive activities for all ages and a large selection of 
exhibitors connected with healthy lifestyle individuals. 

500 Festival Mini-Marathon Expo 



Demographics 

 

 

 



The below graphic represents the percentage of Mini-Marathon participants from each region of Indiana. 
Participants from Indiana accounted for 80% of the 2012 Mini-Marathon field. 

Indiana Participants 
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Regional Participation 
The below graphic represents the percentage of Mini-Marathon participants from Indiana, Kentucky and 
Michigan. Participants this region accounted for 83% of the 2012 Mini-Marathon field. 
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Regional Participation 
The below graphic represents the percentage of Mini-Marathon participants from the Midwest. 
Participants from this region accounted for 94% of the 2012 Mini-Marathon field. 
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To promote the OneAmerica 500 Festival Mini-Marathon and Finish Line 500 Festival 5K, the 500 
Festival had a promotional and advertising campaign valued at $527,983.  

OneAmerica 500 Festival Mini-Marathon & Finish Line 500 Festival 5K 
 

BROADCAST                    $332,950 
    

   Radio:  Cumulus: WFMS 95.5, i94, WJJK 104.5   
   Emmis: HANK 97.1, WIBC 93.1, B105.7, 1070 The Fan   

        TV:   WISH-TV  
   Bright House Networks 
   Theater advertisements         
             
PRINT                                  $149,312 
   Runner’s World & Running Times: Event calendars 
   Competitor Magazine 
   Women’s Running 
   Indianapolis Business Journal  
   Indiana Festival Guide Listing 
   NUVO Newsweekly  
   Month of May Guide 
   Indy Star Advertisements 
                      

COLLATERAL               

   Posters, Postcards, Final Instructions, e-Confirmation Booklet,  $45,721 
   Goodie Bag Insert, Training Series Materials 
 
                                                   

Total Marketing Campaign:                                                  $527,983 

Marketing Campaign 



Print Media 

Coverage of the OneAmerica 500 Festival Mini-Marathon resulted in specific recognition in 106 
newspaper articles reaching a total circulation of 13,737,701 and was valued at $695,144  Below is 
a partial list of newspapers that recognized the Mini-Marathon: 

 Anderson Herald Bulletin 

 New Palestine Press 

 The Indianapolis Star 

 Parke County Sentinel 

 The Herald-Times 

 Indianapolis Monthly 

 Lafayette Journal and Courier 

 Kokomo Tribune 

 The Hammond Times 

 Jasper Herald 

 Indianapolis Recorder 

 South Bend Tribune 

 Indiana Herald 

 Lebanon Reporter 

Broadcast Media 

Through 112 interviews and special features, the                   
OneAmerica 500 Festival Mini-Marathon reached 
3,975,652 viewers through Indianapolis broadcast media 

The time the Mini-Marathon was mentioned on the air was 
equal to $178,977 in paid advertising 

Additional Media 



The OneAmerica 500 Festival Mini-Marathon was included in 500 Festival collateral pieces which  
promoted all events, including: 

 Official Program  

 Mini-Marathon Confirmation Booklet 

 Volunteer Postcard 

 Calendar of Events Window Display on 500 Festival    
Building 

 Corporate Membership Brochure 

 Board of Directors Handbook 

 Promotional Event Calendars 

 Event Calendar Magnets 

 500 Festival Website 

Event Promotion 
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