




A. Introduction and description of main event. 
The Des Moines Arts Festival®, Iowa’s only free, three-day celebration of the arts, celebrated its 16th-annual Festival June 

28-30, 2013, with an exciting line-up of visual art, live entertainment, film, community outreach, interactive activities, 

eclectic foods, craft beer, and fine wines in Downtown Des Moines’ Western Gateway Park, attracting more than 240,000 

guests.  At the heart of the Festival is the juried art fair featuring 185 professional juried artists in 12 mediums, selected from 

a pool of 1,104 applicants.  Over the years, the Festival has gained an incredible level of respect in the visual artist industry 

and, as evidenced by the applicant numbers, is widely regarded as one of the top visual art shows in the nation. 

 

The dedication to visual art extends to all ages through the Festival’s Emerging Iowa Artist (EIA) program sponsored by 

Principal Financial Group®, and the Des Moines Art Center’s Nurturing a Student’s Vision (NSV) program sponsored by 

Hubbell Homes.  Twenty students from colleges and universities were selected to show and sell their work as part of the EIA 

program.  341 students in grades K-12 from Des Moines metro-area schools were featured in the 2013 NSV exhibit. 

  

Adults and children of all ages were welcome to engage in a variety of hands-on arts-related activities. Leading the way was 

the award-winning Prairie Meadows Community Outreach Program featuring 22 non-profit organizations presenting 

everything from salsa dance lessons to shaving cream art.  The Principal Financial Group® presented an all-new community 

mural project using 980 hand-made tiles created by Festival guests to build a 7' x 35' mural of original artwork create by 

EIA artist Abigail Cooper. If guests didn’t want to get their hands dirty, exhibiting artists demonstrated their craft with over 

30 Artist Demonstrations. 

  

The Interrobang Film Festival presented by Nationwide celebrated the art of film throughout the three-day weekend. 51 films 

pulled from over one hundred entries from around the world were selected to be part of the public screenings played 

throughout the weekend in the Des Moines Central Library. 

  

The local community was engaged with the Festival through several community outreach programs including the Volunteer 

and Patron Membership Programs, a Habitat for Humanity Blitz Build and Non-Profit Program, which allows for local 

organizations to raise much-needed funds to support arts-related activities year-round.  Over 1,200 volunteers supported the 

festival through a variety of opportunities.  The Patron Membership Program is an easy and affordable way for guests to 

support the arts and to receive VIP access around the Festival.   

  

The Festival’s going green initiative grew stronger this year with the rejuvenated Hy-Vee Green Arts Sustainability Program.  

Guests, vendors, and artists were given the opportunity to reduce, reuse and recycle throughout the event at seventeen 

custom-designed and built Zero Waste Stations. 

  

Entertainment presented a variety of performances on three stages. The Aviva Main Stage experienced record crowds on the 

grass in front of the John and Mary Pappajohn Education Center throughout the weekend with headliners Los Lobos and 

Aaron Neville.  Jazz welcomed guests to the cool and relaxing Jazz & Wine Pavilion presented by Meredith.  This laid-back 

indoor space provided guests the opportunity to sample a variety of wines from Gateway Market and enjoy the sounds on 

the Civic Music Association Stage.  The GuideOne Performing Arts Stage presented dance, theatre, music, acrobatics, and 

martial arts throughout the weekend. 

  

The Des Moines Arts Festival® has truly put Des Moines, Iowa, on the map, drawing more than 2.9 million guests to the three

-day event during the past 16 years. The Festival has something for everyone to enjoy and it’s all free to attend. 



B. Description of overall Sponsorship Program.    
The Des Moines Arts Festival® is sponsored by a solid core of loyal investors including presenting sponsor Register Media, 
Prairie Meadows, Principal Financial Group®, ARAG, Aviva, Bravo Greater Des Moines, GuideOne Insurance, Hy-Vee, 

Meredith Corporation and Nationwide. 

 

The sponsorship program for the Festival is a relationship approach.  This multi-step process begins with the Prospectus.  The 

Prospectus (enclosed) is a generic comprehensive document containing specific information about the Festival and its 

demographics and sponsorship offerings.  This document is available in hard copy or as a PDF that can be emailed or 

downloaded from the festival’s web site.  

 

After delivering a prospectus and reviewing the potential opportunities available, Festival staff works with the potential 

sponsor determining their goals and objectives for entering into a relationship. After determining these goals, a 

comprehensive proposal is assembled combining the goals of the potential sponsor and those of the Festival (sample is 

enclosed).  Depending on the level of sponsorship, benefits can include naming rights, Web site listings, company name 

and/or logo listed on printed promotional materials, in advertising, in the Official Festival Program, and on Festival entry 

arches. Benefits can also include on-site booth space, other on-site recognition, exclusivity, and listing in Festival press 

releases sent to media outlets throughout the Midwest. The Festival offers sponsorship opportunities at a variety of levels from 

$2,500 to $75,000. 

 

All Festival sponsorships include an on-site interactive presence if desired.  Should the sponsor choose to have an on-site 

presence, they are required to provide an interactive arts-related activity. We do this because we know our audience and 

know by providing something interactive the sponsor will no doubt succeed in connecting with our audience during the three

-day event.  To assist the sponsor with their on-site activity and the demand of volunteer/employee recruitment and a 

grueling three days of hands-on interaction, the Festival hosts an annual luncheon. The luncheon is designed to acquaint the 

sponsor with the Festival site and provide direction and assistance. In addition to the luncheon, Festival staff works with each 

sponsor to generate and successfully reach a decision on what kind of activity will best reflect their company.  We assist in 

sourcing materials, providing vision, and execution.   

 

On-site, sponsors are assigned a dedicated Sponsor Relations Event Management Team member to assist them with set-up, 

tear down and all things in between.  The Festival provides to all sponsors, their employees, and volunteers a credential that 

enables them to have access to basics needs during the weekend that make their participation easier. Private air-conditioned 

restrooms and an Express Lane at food concession are just a few of the amenities we offered.  

 

Following the Festival, all sponsors are provided a Final Report (sample is enclosed) This report is meant to be as 

comprehensive as possible, in text and images, providing the sponsor with complete information on the success of the event 

as a whole, and more importantly our success in providing them the deliverables agreed upon in our sponsor agreement.  

The Final Report is presented at a follow-up meeting in an easy-to-navigate binder that includes a CD containing images of 

the Festival for the sponsor’s use in the future. 

 

Our fundraising efforts extend to the individual and small businesses as well. The Patron Membership Program provides 

opportunities for support of the Festival and the arts in Iowa by making a smaller donation than those required for 

sponsorship. Rights and benefits are offered as a way of recognizing and encouraging individuals to support the Festival. 

 

 



C. List of current sponsors for event; levels of support; longevity of each 
Support Level*  Sponsor    Longevity 

Presenting Sponsor The Des Moines Register  16 years 

 

Co-Sponsors  Prairie Meadows   16 years 

   Principal Financial Group  16 years 

 

Official Sponsor  ARAG    1 year 

   Aviva    7 years 

   Bravo    5 years 

   GuideOne Insurance  6 years 

   Hy-Vee    5 years 

   Meredith   12 years 

   Nationwide   5 years 

 

Official Media  Clear Channel Media  3 years 

   Des Moines Radio Group  16 years 

   WHO-HD   16 years 

 

Participating  Bank of America Merrill Lynch 5 years 

   Bank of the West   9 years 

   Hubbell Homes   16 years 

   Iowa Public Radio  5 years 

   John Deere   12 years 

   Silent Rivers Design + Build 1 year  

 

Supporting  Barb & G. David Hurd Trust 4 years 

   Chobani Yogurt   1 year 

   Doll Distributing   5 years 

   Visionary Services, Inc.  3 years 

   Waste Management  2 years 

 

Contributing  5th Room Landscapes  1 year 

   Atlantic Bottling Co.  4 years 

   CenturyLink   1 year 

   Corporate Image   6 years 

   DuPont Pioneer   12 years 

   Gateway Market   1 year 

   Hockenberg Newburgh  6 years 

   John Ruan Foundation  15 years 

   Polk County Board of Supervisors 8 years 

   Substance Architecture  7 years 

   Torrance   7 years 

   VolunteerLocal   10 years 

   Younkers   12 years 

*Please note - Sponsor Agreements restrict disclosure of actual dollar amount of individual contribution.  Totals for 2013 are 
$441,000 cash and $467,700 in-kind. 



D. Available benefit packages and valuation formulas. 
  
Available benefit packages include -  

 

Presenting Sponsor $100,000+ 

Co-Sponsor  $65,000+ 

Official Sponsor  $25,000 - $50,000 

Participating Sponsor $15,000 - $20,000 

Supporting Sponsor $10,000 - $14,999 

Contributing Sponsor $5,000 - $9,999 

Executive Circle  $2,500 - $4,500 

 

Valuation formulas are based on an independent asset valuation study conducted by Intemark. 

 

We do not have a standard benefits package.  We custom build a benefits package for the sponsor based on their needs 

and requests.  Benefits include, but are not limited to:  

 

Brand Association/Equity 

Direct access to 200,000+ guests 

Logo/Brand recognition 

Naming rights (stage, program, asset, etc.) 

On-site signage 

Collateral 

Media 

Direct Marketing 

Website 

Public Relations 

Sales Rights 

VIP/Hospitality 

Exclusivity 

Custom design banners with logo recognition 

Name recognition 

Sampling opportunities 

Media Tags 

Collateral recognition and inclusion 



E. Description of sponsor research targeting and sales process. 
 

Research and sales is about relationships.  Sponsorship sales are managed and executed by the Executive Director (ED).  

The ED works with members of the board of directors to identify potential sponsors in the community.  Considerable 

background information is collected from websites, Annual Reports and those associated with the company or organization 

(employees, board members, chamber members, etc.).   

 

Once a company is identified as a potential partner, the ED will identify the first point of contact.  This is often done by 

simply shooting emails or calls to as many people in the marketing department or board members/senior management the 

ED has a relationship with through various chamber and other affiliations. Additionally, the ED works with board members 

to “make the introduction.”  We rely heavily on the Sponsorship Prospectus, which is the next step.  The Prospectus is a 

comprehensive document detailing every inch of the Festival.  It’s goal is to describe and identify the investment and stand 

above all other proposals the company has received.  The first impression is impressive and often leads to a meeting based 

on the professional nature of the Prospectus.  The Prospectus is as popular for what it is as it is popular for what it is not.  

We do not place any prices or levels inside the Prospectus.  Our reason for this is simple - our process is about the sponsor.  

With a meeting, we ask the right questions about what the sponsor is seeking and work to help the sponsor accomplish their 

goals through their relationship with the Festival.  Our first meeting is about getting to know the sponsor and the company.  

Armed with this information, a specific proposal is drafted and delivered.  The proposal addresses the specific goals the 

sponsor seeks and is in concert with a need of the Festival’s. 

  

One unique attribute of the Festival is that we do not allow sponsors on our site unless they offer an interactive arts-related 

activity.  The reason for this is that we 

know and understand our audience and 

it is our number one goal to retain as 

many sponsors as possible for a long-

term relationship.  We know our 

audience expects interaction.  They are 

not the type to walk around collecting 

brochures.  For this reason, we work 

with each sponsor to activate their 

sponsorship to its fullest potential 

because we know our guests will retain 

information about the sponsor long after 

the Festival; develop a relationship with 

the sponsor and their goods and 

services, because of the interaction.  

Activation is part of the package. 

  

 

 



F. Description of sponsor service team and steps taken when new agreement is signed. 
 

Sponsorship sales are managed and executed by the Executive Director (ED).  Once the Agreement is reached other 

members of the team, including volunteers are assigned various tasks in order to successfully activate the sponsorship.  Our 

production manager works with the sponsor contact to ensure their on-site presence (booth, tables, chairs, power, lights, 

banners, signs, etc.) is executed to their satisfaction.  Our marketing partners work to ensure the right logo and specifications 

are respected and executed.  Interns join our small staff six weeks out from the event.  Two interns are assigned to executing 

deliverables. 

  

One month out from the Festival, the ED hosts a Sponsor Luncheon.  

The luncheon is designed for those sponsors who will have an on-

site presence at the event.  Each sponsor is provided a binder with 

information about the Festival and detailed information about the 

operational side (when to load in, where to load, hours, parking, 

etc.).  It is here they are also introduced to our Sponsor Relations 

Team of Kent Maahs and Juli Nelson.  Kent and Juli are volunteers 

who spend every hour of the Festival tending to the needs of each 

sponsor.  Their only job throughout the weekend of the Festival is to 

make sure every sponsor has everything they need to ensure 

success. 



G. Describe current sponsor renewal process and retention rate. 
  

Renewals are handled in much the same way as new sponsorships.  We do not 

take anything for granted and treat every sponsor with the same respect.  Renew-

als start with the follow-up meeting.  Following each event, the Executive Director 

and Board representative visit each sponsor to personally thank them for their part-

nership and present a comprehensive Final Report.  The follow-up meeting is a 

time to reflect on the current year and always ends with the question about renew-

ing.  Depending on the response, we always present each sponsor with a proposal 

for the following year unless they are in a multi-year agreement. 

  

Because the event just ended (June 30), we do not have a retention rate for 2013 

leading into 2014.  The retention rate of sponsors from 2012 to 2013 was 98%. 

  

 

 



H. Overall effectiveness / success of program. 
Success is measured in a variety of ways.  In today’s economic climate, it’s difficult to state emphatically that success is 

measured by retention or overall financial commitment.  This is because so many companies are making decisions for 

different reasons.  Goals, missions, objectives, change as often as the wind.  A change in leadership at one company can 

create a gapping hole in one’s financial forecast if they change the companies giving objectives to research and 

development.  The quality of the presentation and ultimately the professional execution of a world-class event does not matter 

if the giving objectives are not aligned with yours.   

 

2013 results were impressive by any measurement.  We experienced an 18% increase in sponsorship revenue over 2012. 

Cash sponsorships totaled $441,000 and in-kind contributions totaled $467,00. In a transition year fraught with changes in 

company philosophy's we adapted as a result and were successful in moving with the changing tide.  We were successful 

because we worked hard to retain the sponsors we had and worked to engage new partners.  We were successful because 

we altered our strategy to recruit more smaller dollar sponsors rather than larger dollars.  In the end, the aggregate 

increased our bottom line.     

  



Supporting Question: 
What did you do to update / change this program from the year before?  
 

The primary strategic update was to target smaller businesses and smaller dollars.  The Festival’s history has been to attract 

fewer sponsors at higher amounts.  The history also includes building a Festival in a community where tickets and passes and 

a small businesses ability to entertain clients is a motivating factor to invest in an event.   As a free event, we don’t have the 

option to provide tickets or passes.  We took several steps, mostly to lay the groundwork, to make the Festival assessable to 

small businesses.  This included engaging a small business to build VIP Hospitality Suites.  These suites were then leveraged 

to smaller businesses as an opportunity to entertain clients and receive appropriate recognition for doing so.  It also resulted 

in significant commitments to 2014 from businesses we missed budgeting for, but liked the approach and opportunities the 

Festival was making towards changing the culture.   

 

We have a dedicated team of volunteer managers who have worked with the Festival for many years.  They know the 

sponsor representatives by name and spend the weekend of the Festival tending to their every need.  No sponsor is taken for 

granted, so every sponsorship is approached as if it were new and fresh.  So, changes come in the form of developing and 

growing existing programs for a specific partner.  For example, Principal Financial Group® has been a longtime sponsor of 

the Emerging Iowa Artists Program.  The company’s marketing executive is also a strong supporter of the downtown Des 

Moines Skywalk rehabilitation efforts.  Each year, Principal offers an on-site interactive activity.  This year, we suggested 

changing their activity to one that would be reflected in their efforts to beautify the downtown Skywalk system and their 

commitment to the community.  After some discussion, they agreed their on-site interactive activity would be to create a giant 

mural that would be created at the Festival and permanently installed on one of the walls in the Skywalk.  

  

Were your updates / changes successful? 
 

Absolutely. 

We experienced a 20% increase in sponsorships as a result of the updates made and the fresh approach to even our most 

seasoned sponsors.  And we already have commitments for 2014.   

Other results include satisfied sponsors who experienced new life in their activation and a tangible contribution to other 

important community involvement and contributions.   

  

Please provide measurable results / examples. 
 

18% increase in sponsorships. $373,000 cash in 2012 / $441,000 in 2013.  $422,650 in-kind contributions in 2012 / 

$467,700 in 2013. 

98% retention rate. 



Pictorial Examples. 

All-New Custom Built Zero Waste Stations for Hy-

Vee Green Arts Sustainability Program 

Silent Rivers VIP Hospitality Suites 

Installation of tiles for the Principal Financial Group 

Mural measuring 7’x35’. 





Supporting Materials: 
 

Festival Program 

Advertising Samples 

Signage Samples 

Supporting Photographs 

 

Screen shots from dedicated sponsor recognition page / sponsor recognition for program 

  

Screen shot from downloaded Sponsorship Prospectus 

  

Benefits sample—Welcome Banners and banner towers 

  

Benefits sample—sign boards and display 

  

Benefits sample - Promotional postcard with sponsor logos 

  

Benefits sample - Advertisements with sponsor logos 

  

 



Supporting Materials:  Advertising Samples 

  

 



Supporting Materials:  Signage Samples 



Supporting Materials:  Supporting Photographs 



Supporting Materials:  Screen shots from dedicated sponsor recognition page / sponsor recognition for program 

  

  

 



Supporting Materials:  Screen shot from downloaded Sponsorship Prospectus 

  

 



Supporting Materials:  Benefits sample—Welcome Banners and banner towers 

  

 



Supporting Materials:  Benefits sample—sign boards and display 



Supporting Materials:  Benefits sample - Promotional postcard with sponsor logos 

  

 



Supporting Materials:  Benefits sample - Advertisements with sponsor logos 



Supporting Materials:  Benefits sample - Advertisements with sponsor logos (not actual size) 

  

 



Supporting Materials: 
 

Sample of original Sponsor Prospectus (Agreement Sales Packet/Proposal) 

Sample of Sponsor Final—Sample—Original Sponsor Proposal 

Sample Sponsor Agreement 



SAMPLE - SPONSOR PROSPECTUS
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DATES:  June 28-30, 2013 

 

TIMES:  Friday, June 28  -  11 a.m. - 10 p.m. 

   Saturday, June 29 - 10 a.m. - 10 p.m. 

   Sunday, June 30  -  10 a.m. - 5 p.m. 

 

WHERE:  Downtown Des Moines, Iowa 

   Western Gateway Park between 10th & 16th Streets 

   Home to the John & Mary Pappajohn Sculpture Park 

 

WHAT:  The award-winning Des Moines Arts Festival® 

   -  Juried Art Fair 

   -  Emerging Iowa Artist program 

   -  Interrobang Film Festival® 

   -  Nurturing a Student’s Vision K-12 Exhibition 

   -  Family and Adult Interactive Arts Activities 

   -  Eclectic Culinary offerings 

   -  Live Music & Entertainment 

   -  Strolling Street Theatre 

   -  Sculpture Garden 

 

ADMISSION:  FREE TO ATTEND 

 

FOUNDED BY: Des Moines Art Center 

 

 

FACT SHEET 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

VISUAL    MUSIC     PERFORMING ARTS     INTERACTIVE     FILM 



 Printed on recycled paper because we believe the earth is a work of art   

 

ABOUT US 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

The Des Moines Arts Festival® is a multi-day Festival that adds vibrancy to Central Iowa by creating 
opportunities for people of all ages, cultures and backgrounds to celebrate the arts. 
 

Our Core Values 
Foster Appreciation of the Arts.     We strive to educate, inspire and engage our audience toward a 

heightened appreciation of visual and other forms of art.  

Celebrate Original Art.     We produce an annual celebration of outstanding original visual art in a festival 

atmosphere. 

Value Community.     We respect and celebrate the involvement of all people and seek to enhance the 

sense of pride in our community. 

Deliver the Highest Standards with Integrity and Accountability.     We value professionalism and 

quality.  We operate in a fair and honorable manner with transparency. We are strong financial stewards. 

We manage with responsibility and maximize value to our partners. 

Strategically Innovate.     We seek to harness new and creative ideas for the betterment of the festival and 

community. 

Our Vision.     Within the next five years, the Des Moines Arts Festival® will be known for its innovations in 

audience and artist engagement, and leadership in providing a model to other organizations for high 

quality execution. 

 

BACKGROUND           

In 1998, the Des Moines Arts Festival®  set out to reinvigorate Des Moines' 40-year-old Art in the Park, 

which was produced in the grassy exterior of the Des Moines Art Center.  A new organization was formed 

to move the event to a new location with a new name. The Festival has become a destination for people 

from across the state and around the Midwest. Attracting 75,000 people in its inaugural year, the Festival 

has expanded and improved, and attendance has steadily increased. In 2012, the Festival hosted over 

200,000 guests. 

 

In 15 years, the Festival has attracted more than two million guests to Downtown Des Moines. With the 

outstanding support of more than 75 sponsors and a committed community, the Des Moines Arts Festival® is 

able to meet what is without a doubt our toughest challenge: offering this arts and cultural event to the 

public free of admission charge. In return, the Festival contributes millions of dollars to the local economy. 

 

FOCUS ON ART           

VISUAL    MUSIC     PERFORMING ARTS     INTERACTIVE     FILM 
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ACHIEVEMENTS 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

Garnering regional, national and international attention, the Des Moines  

Arts Festival® has received numerous accolades. In just the last four years  

the International Festivals & Events Association (IFEA) presented 123  

Pinnacle Awards to the Des Moines Arts Festival® including the prestigious  

GRAND PINNACLE reflecting the industries highest honor as the “best  

festival in the world.”  

 

Gold Awards have been received for Overall Sponsorship Program,  

Sponsor Solicitation Package, Ad Series, Educational Program, Sponsor  

Follow-up Report, Press/Media Kit, Television promotional advertisement,  

Newspaper Insert/Supplement, Promotional Poster, Tee Shirt and Hat, and Overall  

Merchandise Program. Silver awards have included Media Relations Campaign, Children’s Programming, 

Educational Program, Sponsor, New Promotion, Poster, and Volunteer Program.   

 

Pinnacle Awards are given by IFEA to recognize the highest quality in event management and 

programming, content, promotional programs and marketing materials produced by IFEA’s more than 

3,000 member festivals and events around the world and are the most prestigious awards in the special 

events industry. 

 

In addition to the Pinnacle Awards, the Des Moines Arts Festival® was honored by Bravo Greater Des 

Moines in February 2012 with their ENCORE AWARD.  The Encore Award recognizes Bravo-funded 

organizations focusing on arts and culture in Greater Des Moines that have demonstrated going above and 

beyond the normal, procedural course of programming. The Encore Award acknowledges an organization 

with programming incorporating one, two or three of the following elements: Sustainable, Entrepreneurial, 

Innovative. 

The Festival has over the years been recognized for excellence by a variety of publications including  

AmericanStyle Magazine’s Top 10 Fairs & Festivals, the Des Moines Business Record’s Best Cultural Event 

in Des Moines, American Bus Association’s Top 100 Events in North America, and Iowa Division of 

Tourism’s Iowa Tourism Event of the Year.  

VISUAL    MUSIC     PERFORMING ARTS     INTERACTIVE     FILM 
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RECOGNITION DES  
MOINES  
ARTS  
FESTIVAL  ® 

2012 recipient of The Encore Award from Bravo Greater Des Moines. 

2012 recipient of 26 Pinnacle Awards from the International Festivals and Events Association including 

the Bronze Grand Pinnacle Award. 

2012 named Best Annual Event by CityView Best of Des Moines Annual Reader’s Poll 

2011 recipient of 19 Pinnacle Awards from the International Festivals & Events Association including he 

Bronze Grand Pinnacle Award. 

2011 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2010 recipient of the Gold Grand Pinnacle Award 

2010 recipient of 21 Pinnacle Awards from the International Festivals & Events Association. 

2010 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2010 inducted into the National Association of Independent Artists Hall of Fame 

2010 selected as Top Annual Event by dsm Magazine 

2010 received the Hometown Hero Award from the Greater Des Moines Convention and Visitors Bureau 

Best of 2010 by Metromix 

2008, 2009 and 2010 named Best Cultural Event in Des Moines by the Des Moines Business Record. 

2009 recipient of 22 Pinnacle Awards from the International Festivals & Events Association. 

2009 Silver Grand Pinnacle Award Winner from the International Festivals & Events Association. 

2009 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2008 recipient of 17 Pinnacle Awards from the International Festivals & Events Association. 

2008, 2009 and 2010 named Best Cultural Event in Des Moines by the Des Moines Business Record. 

2008 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2007 Bronze Grand Pinnacle Award Winner from the International Festival & Events Association. 

2007 recipient of 18 Pinnacle Awards from the International Festivals & Events Association. 

2006 Bronze Grand Pinnacle Award from the International Festivals & Events Association. 

Named one of the Top 100 Events in North America for 2007 by The American Bus Association (ABA). 

2006 recipient of eight Pinnacle Awards from the International Festival & Events Association. 

Winner of four National Association of Independent Artist (NAIA) Artist Choice Awards. 

Received the 2004 Tourism and the Arts Award at the annual Iowa Tourism Conference. 

2004 recipient of 11 Pinnacle Awards from the International Festival & Events Association. 

2003 recipient of 11 Pinnacle Awards from the International Festival & Events Association. 

2002 recipient of two Pinnacle Awards from the International Festival & Events Association. 

Named the 2001 Iowa Tourism Event of the Year by the Iowa Division of Tourism. 

 

VISUAL    MUSIC     PERFORMING ARTS     INTERACTIVE     FILM 
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SUMMARY 
DES  
MOINES  
ARTS  
FESTIVAL  ® 

The Des Moines Arts Festival® is Iowa’s largest and most prestigious arts and cultural event drawing over 

200,000 people annually to downtown Des Moines the last weekend of June. For 15 years, this free, 

three-day festival of the arts has provided a celebration of the arts and been crowned by its peers as one 

of the best festivals in the world! 

 

The Festival features 185 talented visual artists.  Their original artwork from 12 categories reflects the 

very best, having been juried from over 1,100 applicants.  Sponsors and non-profit organizations offer a 

variety of interactive arts activities designed to engage and extend the experience for our guests. Live 

music and strolling street theatre provide non-stop entertainment.  Culinary offerings are provided by 

local and regional restaurants and mobile food vendors.   

 

Showcasing our community and state through programs and activities that reflect the vibrancy of the arts 

in action is where we excel.  Two programs presented by the Festival are the Emerging Iowa Artists (EIA) 

and Nurturing a Student’s Vision (NSV).  In 2012, 22 Iowa residents attending universities, colleges, and 

art schools across the nation were selected by the professional artist jury to feature their art at the festival 

in the EIA program.  NSV is a program that allows students in Central Iowa school districts to submit 

work created through the year for presentation during the festival.  Last year over 325 works of art 

representing over 83 schools were featured. 

 

The Des Moines Arts Festival®, a non-profit organization, is presented by The Des Moines Register, 
founded by the Des Moines Art Center and produced by Downtown Events Group.  It is governed by a 

24-member Board of Directors. The Festival is dedicated to producing a free arts and cultural event.  

Festival proceeds benefit the Des Moines Art Center and the successful continuation of the Des Moines 

Arts Festival®.  

VISUAL    MUSIC     PERFORMING ARTS     INTERACTIVE     FILM 
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DEMOGRAPHICS 

Average attendance each year is 200,000.  Attendance in 2012 was estimated at 200,000. 

 

Gender  59% Female   41% Male 

Age   Under 18 5% 30-34  9%  50-54  13% 

   18-20  7% 35-39  4%  55-59  10% 

   21-24  8% 40-44  6%  60-64  9% 

   25-29  8% 45-49  10%  65+  11% 

Marital Status  Never Married 30%  Separated 1% 

   Married  58%  Widowed 3% 

       Divorced 8% 

Education  Post Graduate Degree 30%  Middle School or Less 1% 

   College Graduate 42%  Some High School  3% 

   Some College  21%  High School Graduate 11% 

Household  Family  42% 

   2-Person 37% 

   Single  21%  

Income  $200,000+   8%  $50,000-$74,999 19% 

   $150,000-$199,000  7%  $35,000-$49,000 9% 

   $100,000-$149,000  18%  $25,000-$34,999 8% 

   $75,000-$99,000  15%  $0-$24,999  15% 

Occupation  Professional/Technical 33%  Non-Profit 4% 

   Clerical/Secreterial 5%  Construction 1% 

   Sales   6%  Homemaker 2% 

   Service Industry  7%  Retired  12% 

   Educator  7%  Unemployed 2% 

   Military   1%  Student  12% 

   Agriculture  1%  Other  7% 

Race   Asian   2%  Black/African American 4% 

   Caucasian  87%  Latino   2% 

   2 or more races  1%  Other   4% 

Other  Own a home  73% 

  From Polk County 63%/29% from Des Moines 
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MARKETING EFFORT 

For 15 years, the Des Moines Arts Festival® has been attracting guests to downtown through an impressive 

media relations campaign. The Festival staff actively seeks to improve its media campaign by researching 

editorial calendars, suggesting distinctive story angles, and producing creative, compelling media kits and 

promotional materials. 

 

The Des Moines Arts Festival® has an extensive public relations program that includes year-round efforts to: 

strengthen current media partnerships 

reach editorial boards 

distribute effective news story ideas 

schedule media interviews 

design a useful media kit 

 

Media Partnerships – The Des Moines Arts Festival® enjoys strong relationships with The Des Moines 
Register, WHO-TV 13, Clear Channel Radio, Des Moines Radio Group, and Iowa Public Radio.  All 

provide promotional support in all three mediums. As sponsors of the Des Moines Arts Festival®, these 

media partners ensure additional earned media coverage before, during and after the festival.  In addition 

to our sponsors, every Des Moines metro affiliate television station provides extensive coverage including 

lead storylines for each of the three festival nights! 

News Releases – The media is provided an extensive Media Kit with compelling story ideas prior to, during 

and after the Des Moines Arts Festival® to boost coverage. Interviews are coordinated with staff, artists, 

sponsors, and entertainers. In addition, news releases are distributed to media statewide and in 

surrounding metropolitan areas including Minneapolis/St. Paul, Omaha, Chicago, Kansas City and St. 

Louis. 

Media Kits – Filled with fact sheets, news releases, maps, story angles and more, media kits make the task 

of covering the Des Moines Arts Festival® convenient and newsworthy for the media. The media kit is 

distributed statewide and to the previously mentioned target metropolitan areas. 

 

MEDIA PARTNERS 

The Des Moines Register – A statewide newspaper with a circulation of more than 200,000 people and 

significant online presence provides a minimum $85,000 in advertising ad space.   
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WHO-TV 13 – This local NBC affiliate donates more than $60,000 in pro bono 

advertisements. 

Clear Channel Radio - Clear Channel consists of seven stations in Central Iowa and 

donates more than $50,000 in advertising. 

Des Moines Radio Group - This Saga Communications Company broadcasts five FM 

and two AM stations in Central Iowa donating more than $50,000 in advertising. 

Iowa Public Radio – Iowa Public Radio is a group of stations affiliated with National 

Public Radio Group that broadcasts AM statewide and consists of four Central Iowa 

FM stations. Collectively, they donate more than $25,000 in advertising. 

 

RESULTS 

Developing relationships with the media has proven a valuable asset to the Festival. 

Reporters call the Festival for story ideas throughout the year. By scheduling 

interviews with the media prior to the event, the Festival receives on-air time 

throughout the weekend. In addition, each of the six radio station sponsors have 

trucks on-site throughout the Festival doing live, hourly broadcasts. The Festival 

continues to be featured year-round through stories featuring artist updates and 

expansion news. 

 

RESULTS SAMPLING FROM 2011 
$153,550 in total editorial value 

$155,661 in total online editorial value 

716 total column inches of editorial coverage 

1,895,617 impressions on DesMoinesRegister.com and targeted 

15,322,161 total print readership 

309,003 page views on festival website 

$101,419 value in live interviews and promotional spots 

$174,958 in radio promotions 
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NAME ASSOCIATION 
Positive brand awareness comes from associating your brand and product or service with a respected and 

celebrated property.  Des Moines Arts Festival® is known both locally and internationally.  Having been 

awarded the Grand Pinnacle Award representing the “best festival in the world” by the International 

Festivals and Events Association the last six of seven years. 

 

MARKETING HIGHLIGHTS 
There really is nothing like the face-to-face opportunity to promote your product or service to a desirable 

audience.  And association with a longstanding and  well respected organization in the community, brand 

affinity is key.  Co-branded marketing opportunities imply a Festival endorsement that add increased 

validity to your message/product.  Dependable studies conclude that festivals have a measurable impact on 

consumer sales and brand awareness.  Join us today and start taking advantage of these opportunities: 

IMPRESSIONS 
Depending on your level of investment, your message will be seen during the festival’s promotional periods 

as well as on-site.  We target just about every demographic through a variety of media: 

 

High traffic locations   

Sampling and couponing 

High visibility signage 

Use of corporate logo in product promotion 

High profile VIP special events 

Cross promotions 

Networking 

Naming rights 

Advertising & Promotion 

Print Advertising 

Television Advertising 

Radio Advertising 

Website 

Brochures 

Postcards 

On-site Entry Signage 

On-site free-standing kiosk signage 

Posters 

Festival Guide 

Walking billboards (t-shirts) 

Networking 

SPONSORSHIP OPPORTUNITIES 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

VISUAL    MUSIC     PERFORMING ARTS     INTERACTIVE     FILM 



 Printed on recycled paper because we believe the earth is a work of art   

 

Benefits subject to change with notice 

AVAILABLE BENEFITS 
DES  
MOINES  
ARTS  
FESTIVAL  ® 

NAMING RIGHTS        Attach your company name or brand 

to the festival or specialty area within the festival. 

 

WEBSITE        Listing or brand on 

www.desmoinesartsfestival.org with hyperlink to 

company website.  Festival website featured on all 

promotional materials and advertising as well as 

seen on numerous sites such as ifea.com, 

festivalnet.com, dmregister.com, digitalcity.com, and 

more. 

 

PRINTED MATERIALS              
Poster  -  1,000 count double-sided posters 

distributed throughout greater Des Moines  

Postcard  -  5,000 count postcard distributed 

throughout greater Des Moines and statewide 

Official Preview -  200,000 issued throughout Iowa 

through The Des Moines Register and on-site. 

Official Program - 11,000 issued on-site during 

event. 

 

ADVERTISING 
Radio  -  Broad cross-section of promotional support 

from Clear Channel Radio, Des Moines Radio 

Group & Iowa Public Radio 

Television  -  Comprehensive coverage with 

scheduled advertising from WHO-DT 13 

Print  -  Comprehensive advertising schedule with 

The Des Moines Register and DesMoines 

Register.com. 

NEWS RELEASES        News releases issued by the festival 

include sponsor names according to the level of 

investment.  Dedicated news release issued for 

certain levels of investment. 

 

OFFICIAL FESTIVAL PROGRAM        Comprehensive guide of 

festival facts, schedules, photos, and more.  

Advertising in this program is exclusive to Festival 

sponsors. 

 

ENTRY/EXIT ARCHES         Your company name or brand on 

archways at each major Festival entrance. 

 

BOOTH SPACE         On-site booth space to market and 

promote your product or brand.  Size of booth is 

dependent on level of investment. 

 

ON-SITE RECOGNITION         
Banners  -  Depending on the level of investment, 

banners placed by DEG throughout the festival site, 

on stage, at company booth, at sponsored location, 

and more. 

Signs  -  Each area of the festival is identified with 

professionally designed sandwich boards and signs. 

 

EXCLUSIVITY        Depending on your level of investment, 

your company or name of brand will enjoy freedom 

from competitors. 
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Artist Party & Awards 

Art Purchase Program & Mobile Art Exhibition 

Artist Village 

Arts Festival Store 

Children’s Art Gallery 

Co-Sponsor 

Cooking Demonstrations 

Community Outreach Program 

Culinary Arts 

Culinary Creative Challenge 

Creative Kid’s Zone 

Des Moines Art Center Art Activity 

Emerging Iowa Artists 

Green Arts Program 

Headline Entertainment 

Interrobang Film Festival 

 

Information Booths 

Jazz & Wine Pavilion 

Membership Program 

Nurturing a Student’s Vision 

Official Sponsor 

People’s Choice Award 

Performing Arts Stage 

Presenting Sponsor 

Special Events Pavilion 

Sponsor / Membership Reception 

Stage (Main) Sponsor 

Street Theatre 

VIP Champagne Preview 

Volunteer Program 

Featured Entertainment - Blue Lapis Light, Mobile 

Homme, Sway Pole, Bandaloop 
Note: Not all programs on this list are readily available as they be already committed. 

SPONSORSHIP 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

At the Des Moines Arts Festival®, we believe in customizing a package that works for you!  Whether you 

are looking for branding or corporate giving, we have a broad selection of opportunities that include 

attaching your name to a project or special event.  Some of these events have a longer shelf life than the 

three-day festival.   Whether your goal is marketing, public relations or community giving, or a 

combination, we will find the right fit for your company.  We’ll work with you to design a package that 

works to accomplish the goals of your business model. 

 

Sponsorships range in price from $2,500 for a corporate membership to the $75,000 premium level.  

We entertain both cash and in-kind inquiries and encourage participation.  We’re proud of our 

generous partners who create magical and creative experiences during the three-day festival.  The 

previous page outlines the possible branding and public relations opportunities available.  Specific 

programs available for sponsorship at 2013 Des Moines Arts Festival® include: 
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CONTACT DES  
MOINES  
ARTS  
FESTIVAL  ® 

Des Moines Arts Festival® 

700 Locust Street, Suite 100 

Des Moines, Iowa  50309 

 

515.286.4950  General Information 

515.286.4942  General Fax 

 

www.desmoinesartsfestival.org 

 

Stephen King, CFEE 

Executive Director 

515.286.4927 desk 

515.419.7265 cell 

sking@desmoinesartsfestival.org 
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October 4, 2012 

 

Sarah Smerage 

Corporate Communications Consultant 

ARAG 

400 Locust Street, Suite 480 

Des Moines, IA  50309 

 

Dear Sarah, 

 

Thank you for your call on Wednesday regarding the Des Moines Arts Festival®.  The 

annual Festival of arts and culture will celebrate its 16th year on June 28-30, 2013 in 

Western Gateway Park surrounding the spectacular John and Mary Pappajohn Sculpture 

Park.     

 

For fifteen years the Des Moines Arts Festival® has been the hallmark of the arts and cultural in 

central Iowa. And during the last four years the rest of the world joined in celebrating this great 

event as it was awarded the Grand Pinnacle Award from the International Festivals and Events 

Association.  And in February, Bravo Greater Des Moines presented the Festival with it’s prestigious 

Encore Award.  Critical to our success is support from local companies who have a vested interest 

in sustaining the spectacular quality of life afforded to those who live and work in Central Iowa. 

 

Sarah, I have included information about our Volunteer Program and the two levels of 

sponsorship associated.  In addition, I’ve added an additional idea for you to review—

the Des Moines Art Center’s Interactive Art Experience.  As I shared, we are tending 

toward a revival of the billboard project we did a few years ago.   

 

We’re proud of our ongoing partnerships with community leaders such as ARAG and 

look forward to a favorable response.  

 

Sarah, thanks again for this opportunity.  I look forward to working with you. 

 

Best Regards, 

 

 

 

Stephen King, CFEE 

Executive Director 
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Des Moines Arts Festival®  

Presenting Sponsor of the Volunteer Program 

 

The Volunteer Program surrounding the Des Moines Arts Festival® is one of the most significant 

outreach programs in Central Iowa.  Keeping the annual Festival of arts and culture free to attend is 

our greatest challenge and volunteers are one of the primary reasons we are afforded this luxury.  

The annual Festival relies on more than 1,000 volunteers (1,117 in 2012) in areas ranging from 

Artist Hospitality to slinging ice, booth sitting, hanging banners and providing information to 

visitors.  Our volunteers include nonprofit organizations, individuals and groups from local 

companies such as Wells Fargo, Wellmark Blue Cross Blue Shield, Principal Financial Group, and 

Nationwide.  We also benefit from a smaller group of volunteers who like to get their hands dirty.  

The Event Management Team is a group of 32 professional men and women who help manage the 

specific areas of the Festival.  They are essentially our eyes and ears on the ground making sure 

everything runs smoothly. 

 

Volunteer t-shirts worn on site feature the Volunteer Program sponsor on the back.  In addition to 

the great promotion and branding available through every other avenue, over 1,000 billboards (t-

shirts) will carry your brand throughout the Festival site.  The shirts can be designed with us to 

ensure appropriate design and statement.  Sponsoring the Volunteer Program also extends a 

positive message to the community of your commitment to volunteerism and value you place in 

supporting the community and its quality of life. 

 

The Des Moines Arts Festival® is fortunate to partner with one of the most innovative companies in 

Iowa.  VolunteerLocal is a start-up company that in 2003 partnered with the Des Moines Arts 

Festival to launch a web-based database system to register, manage and communicate with 

volunteers.  This experiment was born out of need expressed by us and was answered by 

VolunteerLocal, which is now used across the country by many other nationally recognized 

organizations.  This program enables us to efficiently and professionally communicate with 

volunteers.  Something that will reflect well on the program’s sponsor. 

 

A commitment to the Volunteer Program represents one of the festivals greatest needs. Building and 

sustaining a strong, vibrant program is absolutely essential to the Festival’s long-term success.  It 

can be the difference between success and failure.  As we look to the future of the Festival, we are 

eager to invest in our community of volunteers in a way that will impart loyalty, commitment and 

professionalism. After all, it’s the volunteer who our guests encounter most and a happy and well-

trained volunteer makes the difference in the guest’s experience.   
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Des Moines Arts Festival®  

Presenting Sponsor of the Volunteer Program 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

Supporting the Volunteer Program also means supporting the state of Iowa and its people.  In a 

recent study by Volunteering in America, Iowa ranked second overall nationally in the number of 

residents that volunteer at 37.9% or 886,900 volunteers.  This represents 93.4 million hours of 

service.  The average number of hours residents volunteer is 39.9, which places Iowa 13th among 

the 50 states and Washington, DC.   

 

Volunteering represents a commitment to the community and the offer to serve should be celebrated.  

With over 1,000 volunteers, we think we do many things well.  But, with your help, we can make it 

better and provide a sustainable commitment to those who have committed to us their hours of 

service and commitment to build a better community and festival.  
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RIGHTS & BENEFITS 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

OFFICIAL SPONSOR & VOLUNTEER PROGRAM 

Rights and Benefits 

 

The following represents the rights and benefits afforded ARAG for BOTH an Official level 

sponsorship and presenting sponsorship of the Volunteer Program. 

 

Naming Rights 

ARAG will be identified as the presenting sponsor of the Volunteer Program. 

ARAG will be identified as an Official Sponsor. 

 

Logo Recognition 

ARAG logo will appear on the back of volunteer t-shirts worn by all general volunteers during 

the Festival.  The Festival will collaborate with ARAG on design and message of the t-shirt(s). 

ARAG logo will appear on all Festival entry and exit signage serving over 200, 000 people. 

ARAG logo will appear in the sponsor recognition feature in the Official Festival Preview 

distributed in The Des Moines Register on June 23, 2013. 

ARAG logo will appear in the sponsor recognition feature in the Official Festival Program 

distributed on-site. 

ARAG logo will appear on the official Festival Map identifying the location of Volunteer Check-

in. 

ARAG logo will appear in the Official Sponsor logo recognition feature at the bottom of the 

Official Festival Map. 

ARAG logo will be rotated in the Festival print advertisements placed in The Des Moines 
Register. 
ARAG logo will appear in association with the Volunteer Program at every opportunity 

available. 

ARAG logo will appear when appropriate in print materials and promotions when the 

Volunteer Program is identified. 

ARAG logo will appear in print materials related to Volunteer Procedures. 

ARAG logo will appear on signage at Volunteer Check-In identifying ARAG. This includes the 
massive signature 21’ x 7’ banner flown from the top of Pappajohn building. 

 

Official Festival Program  

ARAG will receive a complimentary one-half-page advertisement in the Official Festival 

Program to be distributed on-site.  Advertisements in this publication are available exclusively to 

Festival sponsors.   

ARAG logo will appear with advertorial information about Volunteer Program on dedicated 

page in the Official Festival Program.   
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RIGHTS & BENEFITS, con’t DES  
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® OFFICIAL SPONSOR & VOLUNTEER PROGRAM 

Rights and Benefits 

 

On-Site 

One 400 square foot (20’ x 20’) or two 200 square foot (10’ x 20’) tented booth(s) and/or 

space(s) will be made available for ARAG promotions and additional family art activity.  

Festival provided banner with company logo/brand flown above booth.   

In place of the above, ARAG may choose to mobilize its activity. Or, the Festival will 

collaborate with ARAG on a suitable and effective solution to the ―human resource‖ challenges. 

 

Website Link 

ARAG logo recognition and hyperlink on 

Festival official website sponsor page. 

ARAG logo, hyperlink and message on 

Festival’s dedicated volunteer page. 

 

Promotion 

ARAG identified as presenting sponsor of the 

Volunteer Program presented by ARAG. 

Volunteer Program presented by ARAG will 

be identified in our extensive marketing and 

public relations campaign. 

One framed 2013 Des Moines Arts Festival® 

commemorative poster. 

10 complimentary tickets to Des Moines Arts 

Festival® sponsor reception at the Des Moines 

Art Center on May 23, 2013. 

 

Sponsorship Fee: 

The proposed fee for the rights and benefits 

identified in this proposal is $25,000.   
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RIGHTS & BENEFITS 
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 VOLUNTEER PROGRAM SPONSOR 

Rights and Benefits 

  

The following represents the rights and benefits afforded ARAG for presenting sponsorship of the 

Volunteer Program. 

  

Naming Rights 

ARAG will be identified as the presenting sponsor of the Volunteer Program. 

ARAG will be identified as a Participating Sponsor. 

  

Logo Recognition 

ARAG logo will appear on the back of volunteer t-shirts worn by all general volunteers during 

the Festival.  The Festival will collaborate with ARAG on design and message of the t-shirt(s). 

ARAG logo will appear in selected print materials and promotions when the Volunteer Program 

is identified. 

ARAG logo will appear on signage at Volunteer Check-In identifying ARAG. This includes the 
massive signature 21’ x 7’ banner flown from the top of Pappajohn building. 

  

Name Recognition 

ARAG name will appear on all Festival entry and exit signage serving over 200, 000 people. 

ARAG name will appear in the sponsor recognition feature in the Official Festival Preview 

distributed in The Des Moines Register on June 23, 2013. 

ARAG name will appear in the sponsor recognition feature in the Official Festival Program 

distributed on-site. 

ARAG name will appear in print materials related to Volunteer Procedures. 

 

Official Festival Program Advertisement 

ARAG will receive a complimentary one-third-page advertisement in the Official Festival Program to 

be distributed on-site.  Advertisements in this publication are available exclusively to Festival 

sponsors.     

  

On-Site 

ARAG may choose to mobilize its activity. Or, the Festival will collaborate with ARAG on a 

suitable and effective solution to the ―human resource‖ challenges. 

  

Website  

ARAG name recognition and hyperlink on Festival’s official website sponsor page. 

ARAG logo and hyperlink on Festival’s dedicated volunteer page. 
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RIGHTS & BENEFITS, con’t 
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  VOLUNTEER PROGRAM SPONSOR 

Rights and Benefits 

 

Promotion 

ARAG identified as presenting sponsor of the Volunteer Program presented by ARAG. 

Volunteer Program presented by ARAG will be identified in our extensive marketing and public 

relations campaign. 

One framed 2013 Des Moines Arts Festival® commemorative poster. 

Four complimentary tickets to Des Moines Arts Festival® sponsor reception at the Des Moines Art 

Center on May 23, 2013. 

  

Sponsorship Fee: 

The proposed fee for the rights and benefits identified in this proposal is $15,000.   
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Des Moines Arts Festival®  

Presenting Sponsor of the Des Moines Art Center’s Interactive Art Experience 

 

The Des Moines Arts Festival® has a long history with the Des Moines Art Center.  Each year the 

festival hosts the Art Center family art activities produced by members of the Art Center staff.  This is 

always a special feature of the Festival and by far one of the most popular destinations.  For 2013, 

we are considering resurrecting the famed ―Billboard‖ project, easily one of the Festival’s most 

popular interactive activities.  We have not yet confirmed this project for 2013, but I am pleased to 

extend this information by way of illustration.   

 

The Des Moines Arts Festival® grew out of Art In The Park, a Des Moines Art Center produced visual 

arts festival presented for 40-years on the grounds of the Art Center.  In the spirit of partnership and 

to further the mission of engaging with the arts, the Des Moines Art Center has each year presented 

a family art activity to promote a better understanding of and appreciation for visual arts in our 

community. 

Led by an experienced and talented staff a giant interactive mural of a popular work of 

contemporary art will be produced by the guests attending the festival.  Imagine if you will a poster 

size of Sunday Afternoon on La Grande Jatte by Georges Seurat (seen here and only presented as 

an example). 

 

 

 

 

 

 

 

 

 

This famous work of art is then divided evenly on a graph (as seen here) and enlarged by patrons 

using the Grid Method of transferring one small image to a larger image.  
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The original small work of art will be divided into small 1‖ x 1‖ pieces.  The 1‖ x 1‖ squares are 

then cut out.  The patron is invited to take the 1‖ x 1‖ square and transfer the image using their 

interpretation onto a 1’ x 1’ prepared canvas.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The result is now a billboard size painting with as many different creative interpretations of the 

original painting as there are squares cut from the grid.  These 1’ x 1’ square canvases are placed 

inside a billboard sized frame.  A final product the community can view and experience is the final 

result.  You may also have the option of owning and 

displaying the final community inspired Sunday 
Afternoon on La Grande Jatte.   

 

There is little doubt a developing project like this will 

garner additional media attention.  As is typical, the 

television media is always looking for a 

―developing‖ story.  With this project, the giant 

billboard size canvas grows throughout each day 

until it is complete.  Guests can stand at the base of 

this enormous canvas and watch as finished canvases are added to the 

final piece. 
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RIGHTS & BENEFITS 
DES  
MOINES  
ARTS  
FESTIVAL  ® 

PRESENTING SPONSOR OF THE  

DES MOINES ART CENTER’S INTERACTIVE ART EXPERIENCE  

& OFFICIAL SPONSOR 

Rights and Benefits 

 

The following represents the rights and benefits afforded ARAG for presenting sponsorship of the 

Des Moines Art Center’s Interactive Art Experience.  This is an official level sponsorship. 

 

Naming Rights 

ARAG will be identified as the presenting sponsor of the Des Moines Art Center’s Interactive Art 

Experience. 

ARAG will be identified as an Official Sponsor. 

The Des Moines Art Center’s Interactive Art Experience presented by ARAG will be the only 

major family arts area at the 2013 Festival, and will be showcased as a main attraction in a 

60’x30’ area. 

 

Logo Recognition 

ARAG logo will appear on all Festival entry and exit signage serving over 200, 000 people. 

ARAG logo will appear in the sponsor recognition feature in the Official Festival Preview 

distributed in The Des Moines Register on June 23, 2013. 

ARAG logo will appear in the sponsor recognition feature in the Official Festival Program 

distributed on-site. 

ARAG logo will appear on the official Festival Map identifying the location of Des Moines Art 

Center’s Interactive Art Experience. 

ARAG logo will appear in the Official Sponsor logo recognition feature at the bottom of the 

Official Festival Map. 

ARAG logo will be rotated in the Festival print advertisements placed in The Des Moines 
Register. 
ARAG logo will appear in association with the Des Moines Art Center’s Interactive Art 

Experience at every opportunity available. 

ARAG logo will appear on signage at Des Moines Art Center’s Interactive Art Experience Tent. 

 

Official Festival Program  

ARAG will receive a complimentary one-half-page advertisement in the Official Festival 

Program to be distributed on-site.  Advertisements in this publication are available exclusively to 

Festival sponsors.   

ARAG logo will appear with advertorial information about Des Moines Art Center’s Interactive 

Art Experience in the Official Festival Program.   
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RIGHTS & BENEFITS, con’t 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

PRESENTING SPONSOR OF THE  

DES MOINES ART CENTER’S INTERACTIVE ART EXPERIENCE  

& OFFICIAL SPONSOR 

Rights and Benefits 

 

On-Site 

One 200 square foot (10’ x 20’) tented booth(s) and/or space(s) will be made available for 

ARAG promotions and additional family art activity.  Festival provided banner with company 

logo/brand flown above booth.   

In place of the above, ARAG may choose to mobilize its activity. Or, the Festival will collaborate 

with ARAG on a suitable and effective solution to the ―human resource‖ challenges. 

The above is in addition to the Des Moines Art Center’s Interactive Art Experience activity 

space/tent. 

All infrastructure including 60’ x 30’ tented space, tables, chairs, lighting for activity. 

Festival provided banner with ARAG logo flown above tented space. 

ARAG branded flags flown on scaffolding posts about finished billboard painting. 

 

Website Link 

ARAG logo recognition and hyperlink on Festival official website sponsor page. 

ARAG logo, hyperlink on Festival’s dedicated interactive arts page. 

 

Promotion 

ARAG identified as presenting sponsor of the Des Moines Art Center’s Interactive Art 

Experience presented by ARAG. 

Des Moines Art Center’s Interactive Art Experience presented by ARAG will be identified in our 

extensive marketing and public relations campaign. 

One framed 2013 Des Moines Arts Festival® commemorative poster. 

10 complimentary tickets to Des Moines Arts Festival® sponsor reception at the Des Moines Art 

Center on May 23, 2013. 

 

Sponsorship Fee: 

The proposed fee for the rights and benefits identified in this proposal is $25,000.   
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DATES:  June 28-30, 2013 

 

TIMES:  Friday, June 28  -  11 a.m. - 10 p.m. 

   Saturday, June 29 - 10 a.m. - 10 p.m. 

   Sunday, June 30  -  10 a.m. - 5 p.m. 

 

WHERE:  Downtown Des Moines, Iowa 

   Western Gateway Park between 10th & 16th Streets 

   Home to the John & Mary Pappajohn Sculpture Park 

 

WHAT:  The award-winning Des Moines Arts Festival® 

   -  Juried Art Fair 

   -  Emerging Iowa Artist program 

   -  Interrobang Film Festival® 

   -  Nurturing a Student’s Vision K-12 Exhibition 

   -  Family and Adult Interactive Arts Activities 

   -  Eclectic Culinary offerings 

   -  Live Music & Entertainment 

   -  Strolling Street Theatre 

   -  Sculpture Garden 

 

ADMISSION:  FREE TO ATTEND 

 

FOUNDED BY: Des Moines Art Center 

 

 

FACT SHEET 

DES  
MOINES  
ARTS  
FESTIVAL  ® 
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ABOUT US 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

The Des Moines Arts Festival® is a multi-day Festival that adds vibrancy to Central Iowa by creating 
opportunities for people of all ages, cultures and backgrounds to celebrate the arts. 
 

Our Core Values 
Foster Appreciation of the Arts.     We strive to educate, inspire and engage our audience toward a 

heightened appreciation of visual and other forms of art.  

Celebrate Original Art.     We produce an annual celebration of outstanding original visual art in a 

festival atmosphere. 

Value Community.     We respect and celebrate the involvement of all people and seek to enhance 

the sense of pride in our community. 

Deliver the Highest Standards with Integrity and Accountability.     We value professionalism and 

quality.  We operate in a fair and honorable manner with transparency. We are strong financial 

stewards. We manage with responsibility and maximize value to our partners. 

Strategically Innovate.     We seek to harness new and creative ideas for the betterment of the 

festival and community. 

Our Vision.     Within the next five years, the Des Moines Arts Festival® will be known for its 

innovations in audience and artist engagement, and leadership in providing a model to other 

organizations for high quality execution. 

BACKGROUND           

In 1998, the Des Moines Arts Festival®  set out to reinvigorate Des Moines' 40-year-old Art in the 

Park, which was produced in the grassy exterior of the Des Moines Art Center.  A new organization 

was formed to move the event to a new location with a new name. The Festival has become a 

destination for people from across the state and around the Midwest.  

In 15 years, the Festival has attracted more than two million guests to Downtown Des Moines. With 

the outstanding support of more than 75 sponsors and a committed community, the Des Moines 

Arts Festival® is able to meet what is without a doubt our toughest challenge: offering this arts and 

cultural event to the public free of admission charge. In return, the Festival contributes millions of 

dollars to the local economy. 
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ACHIEVEMENTS 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

Garnering regional, national and international attention, the Des Moines  

Arts Festival® has received numerous accolades. In just the last five years  

the International Festivals & Events Association (IFEA) presented 123  

Pinnacle Awards to the Des Moines Arts Festival® including the prestigious  

GRAND PINNACLE reflecting the industries highest honor as the ―best  

festival in the world.‖  

 

Gold Awards have been received for Overall Sponsorship Program,  

Sponsor Solicitation Package, Ad Series, Educational Program, Sponsor  

Follow-up Report, Press/Media Kit, Television promotional advertisement,  

Newspaper Insert/Supplement, Promotional Poster, Tee Shirt and Hat, and Overall  

Merchandise Program. Silver awards have included Media Relations Campaign, Children’s Programming, 

Educational Program, Sponsor, New Promotion, Poster, and Volunteer Program.   

 

Pinnacle Awards are given by IFEA to recognize the highest quality in event management and 

programming, content, promotional programs and marketing materials produced by IFEA’s more than 

3,000 member festivals and events around the world and are the most prestigious awards in the special 

events industry. 

 

In addition to the Pinnacle Awards, the Des Moines Arts Festival® was honored by Bravo Greater Des 

Moines in February 2012 with their ENCORE AWARD.  The Encore Award recognizes Bravo-funded 

organizations focusing on arts and culture in Greater Des Moines that have demonstrated going above and 

beyond the normal, procedural course of programming. The Encore Award acknowledges an organization 

with programming incorporating one, two or three of the following elements: Sustainable, Entrepreneurial, 

Innovative. 

The Festival has over the years been recognized for excellence by a variety of publications including  

AmericanStyle Magazine’s Top 10 Fairs & Festivals, the Des Moines Business Record’s Best Cultural Event 

in Des Moines, American Bus Association’s Top 100 Events in North America, and Iowa Division of 

Tourism’s Iowa Tourism Event of the Year.  
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RECOGNITION DES  
MOINES  
ARTS  
FESTIVAL  ® 

2012 recipient of The Encore Award from Bravo Greater Des Moines. 

2012 recipient of 26 Pinnacle Awards from the International Festivals & Events Association including he 

Bronze Grand Pinnacle Award. 

2012 named 2011 recipient of 19 Pinnacle Awards from the International Festivals & Events Association 

including he Bronze Grand Pinnacle Award. 

2008 - 2012 named Best Cultural Attraction in Des Moines by the Des Moines Business Record. 

2010 - 2012 selected as Top Annual Event by dsm Magazine 

2011 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2010 recipient of the Gold Grand Pinnacle Award 

2010 recipient of 21 Pinnacle Awards from the International Festivals & Events Association. 

2010 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2010 inducted into the National Association of Independent Artists Hall of Fame 

2010 received the Hometown Hero Award from the Greater Des Moines Convention and Visitors Bureau 

Best of 2010 by Metromix 

2009 recipient of 22 Pinnacle Awards from the International Festivals & Events Association. 

2009 Silver Grand Pinnacle Award Winner from the International Festivals & Events Association. 

2009 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2008 recipient of 17 Pinnacle Awards from the International Festivals & Events Association. 

2008, 2009 and 2010 named Best Cultural Event in Des Moines by the Des Moines Business Record. 

2008 named on AmericanStyle Magazine’s Top 10 Fairs & Festivals. 

2007 Bronze Grand Pinnacle Award Winner from the International Festival & Events Association. 

2007 recipient of 18 Pinnacle Awards from the International Festivals & Events Association. 

2006 Bronze Grand Pinnacle Award from the International Festivals & Events Association. 

Named one of the Top 100 Events in North America for 2007 by The American Bus Association (ABA). 

2006 recipient of eight Pinnacle Awards from the International Festival & Events Association. 

Winner of four National Association of Independent Artist (NAIA) Artist Choice Awards. 

Received the 2004 Tourism and the Arts Award at the annual Iowa Tourism Conference. 

2004 recipient of 11 Pinnacle Awards from the International Festival & Events Association. 

2003 recipient of 11 Pinnacle Awards from the International Festival & Events Association. 

2002 recipient of two Pinnacle Awards from the International Festival & Events Association. 

Named the 2001 Iowa Tourism Event of the Year by the Iowa Division of Tourism. 
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SUMMARY 
DES  
MOINES  
ARTS  
FESTIVAL  ® 

The Des Moines Arts Festival® is Iowa’s largest and most prestigious arts and cultural event drawing over 

200,000 people annually to downtown Des Moines the last weekend of June. For 15 years, this free, 

three-day festival of the arts has provided a celebration of the arts and been crowned by its peers as one 

of the best festivals in the world! 

 

The Festival features 185 talented visual artists.  Their original artwork from 14 categories reflects the 

very best, having been juried from over 1,100 applicants.  Sponsors and non-profit organizations offer a 

variety of interactive arts activities designed to engage and extend the experience for our guests. Live 

music and strolling street theatre provide non-stop entertainment.  Culinary offerings are provided by 

local and regional restaurants and mobile food vendors.  And last year ushered in the inaugural 

Interrobang Film Festival with 91 entries from around the world. 

 

Showcasing our community and state through programs and activities that reflect the vibrancy of the arts 

in action is where we excel.  Two programs presented by the Festival are the Emerging Iowa Artists (EIA) 

and Nurturing a Student’s Vision (NSV).  In 2012, 24 Iowa residents attending universities, colleges, and 

art schools across the nation were selected by the professional artist jury to feature their art at the festival 

in the EIA program.  NSV is a program that allows students in Central Iowa school districts to submit 

work created through the year for presentation during the festival.  Last year over 325 works of art 

representing over 83 schools were featured. 

 

The Des Moines Arts Festival®, a non-profit organization, is presented by The Des Moines Register, 
founded by the Des Moines Art Center and produced by Downtown Events Group.  It is governed by a 

24-member Board of Directors. The Festival is dedicated to producing a free arts and cultural event.  

Festival proceeds benefit the Des Moines Art Center and the successful continuation of the Des Moines 

Arts Festival®.  
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DEMOGRAPHICS 

Average attendance each year is 200,000.  Attendance in 2012 was estimated at 200,000. 

 

Gender  59% Female   41% Male 

Age   Under 18 5% 30-34  9%  50-54  13% 

   18-20  7% 35-39  4%  55-59  10% 

   21-24  8% 40-44  6%  60-64  9% 

   25-29  8% 45-49  10%  65+  11% 

Marital Status  Never Married 30%  Separated 1% 

   Married  58%  Widowed 3% 

       Divorced 8% 

Education  Post Graduate Degree 30%  Middle School or Less 1% 

   College Graduate 42%  Some High School  3% 

   Some College  21%  High School Graduate 11% 

Household  Family  42% 

   2-Person 37% 

   Single  21%  

Income  $200,000+   8%  $50,000-$74,999 19% 

   $150,000-$199,000  7%  $35,000-$49,000 9% 

   $100,000-$149,000  18%  $25,000-$34,999 8% 

   $75,000-$99,000  15%  $0-$24,999  15% 

Occupation  Professional/Technical 33%  Non-Profit 4% 

   Clerical/Secreterial 5%  Construction 1% 

   Sales   6%  Homemaker 2% 

   Service Industry  7%  Retired  12% 

   Educator  7%  Unemployed 2% 

   Military   1%  Student  12% 

   Agriculture  1%  Other  7% 

Race   Asian   2%  Black/African American 4% 

   Caucasian  87%  Latino   2% 

   2 or more races  1%  Other   4% 

Other  Own a home  73% 

  From Polk County 63%/29% from Des Moines 

DES  
MOINES  
ARTS  
FESTIVAL  ® 
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MARKETING EFFORT 

For 15 years, the Des Moines Arts Festival® has been attracting guests to downtown through an impressive 

media relations campaign. The Festival staff actively seeks to improve its media campaign by researching 

editorial calendars, suggesting distinctive story angles, and producing creative, compelling media kits and 

promotional materials. 

 

The Des Moines Arts Festival® has an extensive public relations program that includes year-round efforts to: 

strengthen current media partnerships 

reach editorial boards 

distribute effective news story ideas 

schedule media interviews 

design a useful media kit 

 

Media Partnerships – The Des Moines Arts Festival® enjoys strong relationships with The Des Moines 
Register, WHO-TV 13, Clear Channel Radio, Des Moines Radio Group, and Iowa Public Radio.  All 

provide promotional support in all three mediums. As sponsors of the Des Moines Arts Festival®, these 

media partners ensure additional earned media coverage before, during and after the festival.  In addition 

to our sponsors, every Des Moines metro affiliate television station provides extensive coverage including 

lead storylines for each of the three festival nights! 

News Releases – The media is provided an extensive Media Kit with compelling story ideas prior to, during 

and after the Des Moines Arts Festival® to boost coverage. Interviews are coordinated with staff, artists, 

sponsors, and entertainers. In addition, news releases are distributed to media statewide and in 

surrounding metropolitan areas including Minneapolis/St. Paul, Omaha, Chicago, Kansas City and St. 

Louis. 

Media Kits – Filled with fact sheets, news releases, maps, story angles and more, media kits make the task 

of covering the Des Moines Arts Festival® convenient and newsworthy for the media. The media kit is 

distributed statewide and to the previously mentioned target metropolitan areas. 

 

MEDIA PARTNERS 

The Des Moines Register – A statewide newspaper with a circulation of more than 200,000 people and 

significant online presence provides a minimum $85,000 in advertising ad space.   

DES  
MOINES  
ARTS  
FESTIVAL  ® 
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DES  
MOINES  
ARTS  
FESTIVAL  ® 

WHO-TV 13 – This local NBC affiliate donates more than $60,000 in pro bono 

advertisements. 

Clear Channel Radio - Clear Channel consists of seven stations in Central Iowa and 

donates more than $50,000 in advertising. 

Des Moines Radio Group - This Saga Communications Company broadcasts five FM 

and two AM stations in Central Iowa donating more than $50,000 in advertising.  

Iowa Public Radio – Iowa Public Radio is a group of stations affiliated with National 

Public Radio Group that broadcasts AM statewide and consists of four Central Iowa 

FM stations. Collectively, they donate more than $25,000 in advertising. 

 

RESULTS 

Developing relationships with the media has proven a valuable asset to the Festival. 

Reporters call the Festival for story ideas throughout the year. By scheduling 

interviews with the media prior to the event, the Festival receives on-air time 

throughout the weekend. In addition, each of the six radio station sponsors have 

trucks on-site throughout the Festival doing live, hourly broadcasts. The Festival 

continues to be featured year-round through stories featuring artist updates and 

expansion news. 

 

RESULTS SAMPLING FROM 2011 
$153,550 in total print editorial value 

$155,661 in total online editorial value 

716 total column inches of editorial coverage 

1,895,617 impressions on DesMoinesRegister.com 

15,322,161 total print readership 

309,003 page views on festival website 

$101,419 value in live interviews and promotional spots 

$174,958 in radio promotions 
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NAME ASSOCIATION 
Positive brand awareness comes from associating your brand and product or service with a respected and 

celebrated property.  Des Moines Arts Festival® is known both locally and internationally.  Having been 

awarded the Gold Grand Pinnacle Award representing the ―best festival in the world‖ by the International 

Festivals and Events Association. 

 

MARKETING HIGHLIGHTS 
There really is nothing like the face-to-face opportunity to promote your product or service to a desirable 

audience.  And association with a longstanding and  well respected organization in the community, brand 

affinity is key.  Co-branded marketing opportunities imply a Festival endorsement that add increased 

validity to your message/product.  Dependable studies conclude that festivals have a measurable impact on 

consumer sales and brand awareness.  Join us today and start taking advantage of these opportunities: 

IMPRESSIONS 
Depending on your level of investment, your message will be seen during the festival’s promotional periods 

as well as on-site.  We target just about every demographic through a variety of media: 

 

High traffic locations   

Sampling and couponing 

High visibility signage 

Use of corporate logo in product promotion 

High profile VIP special events 

Cross promotions 

Networking 

Naming rights 

Advertising & Promotion 

Print Advertising 

Television Advertising 

Radio Advertising 

Website 

Brochures 

Postcards 

On-site Entry Signage 

On-site free-standing kiosk signage 

Posters 

Festival Guide 

Walking billboards (t-shirts) 

Networking 

SPONSORSHIP OPPORTUNITIES 

DES  
MOINES  
ARTS  
FESTIVAL  ® 
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Benefits subject to change with notice 

AVAILABLE BENEFITS 
DES  
MOINES  
ARTS  
FESTIVAL  ® 

NAMING RIGHTS        Attach your company name or brand 

to the festival or specialty area within the festival. 

 

WEBSITE        Listing or brand on 

www.desmoinesartsfestival.org with hyperlink to 

company website.  Festival website featured on all 

promotional materials and advertising as well as 

seen on numerous sites such as ifea.com, 

festivalnet.com, dmregister.com, digitalcity.com, and 

more. 

 

PRINTED MATERIALS              
Poster  -  1,000 count double-sided posters 

distributed throughout greater Des Moines  

Postcard  -  5,000 count postcard distributed 

throughout greater Des Moines and statewide 

Official Preview -  200,000 issued throughout Iowa 

through The Des Moines Register and on-site. 

Official Program - 7,500 issued on-site during 

event. 

 

ADVERTISING 
Radio  -  Broad cross-section of promotional support 

from Clear Channel Radio, Des Moines Radio 

Group & Iowa Public Radio 

Television  -  Comprehensive coverage with 

scheduled advertising from WHO-DT 13 

Print  -  Comprehensive advertising schedule with 

The Des Moines Register and DesMoines 

Register.com. 

NEWS RELEASES        News releases issued by the festival 

include sponsor names according to the level of 

investment.  Dedicated news release issued for 

certain levels of investment. 

 

OFFICIAL FESTIVAL PROGRAM        Comprehensive guide of 

festival facts, schedules, photos, and more.  

Advertising in this program is exclusive to Festival 

sponsors. 

 

ENTRY/EXIT ARCHES         Your company name or brand on 

archways at each major Festival entrance. 

 

BOOTH SPACE         On-site booth space to market and 

promote your product or brand.  Size of booth is 

dependent on level of investment. 

 

ON-SITE RECOGNITION         
Banners  -  Depending on the level of investment, 

banners placed by DEG throughout the festival site, 

on stage, at company booth, at sponsored location, 

and more. 

Signs  -  Each area of the festival is identified with 

professionally designed sandwich boards and signs. 

 

EXCLUSIVITY        Depending on your level of investment, 

your company or name of brand will enjoy freedom 

from competitors. 
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Artist Party & Awards 

Art Purchase Program & Mobile Art Exhibition 

Artist Village 

Arts Festival Store 

Children’s Art Gallery 

Co-Sponsor 

Cooking Demonstrations 

Community Outreach Program 

Culinary Arts 

Culinary Creative Challenge 

Creative Kid’s Zone 

Des Moines Art Center Art Activity 

Emerging Iowa Artists 

Green Arts Program 

Headline Entertainment 

Interrobang Film Festival 

 

Information Booths 

Jazz & Wine Pavilion 

Membership Program 

Nurturing a Student’s Vision 

Official Sponsor 

People’s Choice Award 

Performing Arts Stage 

Presenting Sponsor 

Special Events Pavilion 

Sponsor / Membership Reception 

Stage (Main) Sponsor 

Street Theatre 

VIP Champagne Preview 

Volunteer Program 

Featured Entertainment - Blue Lapis Light, Mobile 

Homme, Sway Pole, Bandaloop 
Note: Not all programs on this list are readily available as they be already committed. 

SPONSORSHIP 

DES  
MOINES  
ARTS  
FESTIVAL  ® 

At the Des Moines Arts Festival®, we believe in customizing a package that works for you!  Whether you 

are looking for branding or corporate giving, we have a broad selection of opportunities that include 

attaching your name to a project or special event.  Some of these events have a longer shelf life than the 

three-day festival.   Whether your goal is marketing, public relations or community giving, or a 

combination, we will find the right fit for your company.  We’ll work with you to design a package that 

works to accomplish the goals of your business model. 

 

Sponsorships range in price from $2,500 for a corporate membership to the $75,000 premium level.  

We entertain both cash and in-kind inquiries and encourage participation.  We’re proud of our 

generous partners who create magical and creative experiences during the three-day festival.  The 

previous page outlines the possible branding and public relations opportunities available.  Specific 

programs available for sponsorship at 2013 Des Moines Arts Festival® include: 
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CONTACT DES  
MOINES  
ARTS  
FESTIVAL  ® 

Des Moines Arts Festival® 

700 Locust Street, Suite 100 

Des Moines, Iowa  50309 

 

515.286.4950  General Information 

515.286.4942  General Fax 

 

www.desmoinesartsfestival.org 

 

Stephen King, CFEE 

Executive Director 

515.286.4927 desk 

515.419.7265 cell 

sking@desmoinesartsfestival.org 
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SAMPLE - SPONSOR FOLLOW-UP REPORT





Naming Rights: Hy-Vee identified as an Official Sponsor of the 2013   Delivered. 

Des Moines Arts Festival®. 

 

Naming Rights: Hy-Vee identified as the presenting sponsor of the    Delivered. 

award-winning Green Arts Sustainability Program. 

 

Logo recognition on Festival entry and exit signage serving over    Delivered. Entry and exit signage on four 

200,000 people.         Main entrances serving over 240,000. 

 

Logo recognition in sponsor recognition feature in the Official Festival   Delivered. 

Preview distributed state-wide by The Des Moines Register on June 23, 2013. 

 

Logo recognition in sponsor recognition feature in the Official Festival   Delivered. Page 2. 

Program distributed on-site. 

 

Logo recognition in Festival advertisements in The Des Moines Register.  Delivered. 

 

Hy-Vee “sustainability” logo will appear in association         Delivered. On website, on-site signage, 

with Green Arts Sustainability Program.          Program Guide, map, press release

        

Hy-Vee “sustainability” logo placed on recycling stations.    Delivered. 17 custom-built waste stations 

          included signage with Hy-Vee  

          sustainability logo in two places. All  

          stations were double-sided—four logos. 

 

Hy-Vee “sustainability” logo placed on signage throughout the site that identifies  Delivered.  See above. 

the Festival’s efforts to reduce its carbon footprint. 

 

One complimentary one-half-page advertisement in the Official Festival Program  Delivered. Page 49 

to be distributed on-site. 

 

Up to one (1) 10’x20’ tented area for interactive arts related activity and additional  Sponsor elected not to activate. 

promotions. Festival provided signage flown above tent. 

 

Logo recognition and hyperlink on Festival official website sponsor page and  Delivered. 

anywhere electronically Hy-Vee Green Arts Sustainability Program is highlighted. 

 

Des Moines Arts Festival® 

2013 Sponsor Final Report 

 

 

 

In an effort to provide the sponsor with a comprehensive review of the rights and benefits delivered by Des Moines Arts 

Festival® in accordance with what was originally promised, the following side-by-side report is submitted for review. 

 

Owner shall use its best efforts to provide the following rights and benefits to the Sponsor during the term of the Agreement as 

Official Sponsor of the Hy-Vee Green Arts Sustainability Program: 



Hy-Vee named associated with Hy-Vee Green Arts Sustainability   Delivered. 

Program in our extensive marketing campaign. 

 

Name listed as sponsor of the Festival in press releases issued.  Delivered. 

 

Two framed 2013 Des Moines Arts Festival commemorative posters.  Delivered. 

 

10 complimentary tickets to Des Moines Arts Festival Preview   Delivered. 

Celebration on May 23 at the Des Moines Art Center. 

 

10 complimentary passes to the VIP Club.     Delivered. 

 

The Festival will assume all responsibility for activating the Green Arts  Delivered. 

Sustainability Program including, but not limited to, development and  

management of program; engaging personnel to appropriately manage  

the program on site, any and all disposal of recyclables and waste. 

 

 

 

 
 





















SAMPLE - SPONSOR FINAL REPORT
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(515) 286.4927  

sking@desmoinesartsfestival.org  

FOR IMMEDIATE RELEASE  

12/13/11  

 

2013 Des Moines Arts Festival® Invited Artists Announced  

DES MOINES, Iowa – The Des Moines Arts Festival®, presented by The Des Moines Register, has announced its lists 

of invited professional and emerging artists for the 2013 Festival on June 28-30 in downtown Des Moines‘ Western 

Gateway Park. A total of 185 invitations have been extended to visual artists from across the nation in the mediums of 

Ceramics, Drawing, Fiber, Graphics/Printmaking, Glass, Jewelry, Metalworks, Mixed Media, Painting, Photography, 

Sculpture and Wood. In addition to these professional artists, a total of 20 invitations have been extended to artists who 

submitted an application as part of the Emerging Iowa Artist Program presented by The Principal Financial Group.  

 

11 of these artists were award winners from last year‘s event and received an automatic invitation. The artists in these 

12 mediums represent 38 states and Canada. Nine artists have been invited from Iowa.  

 

Final invitations were decided upon by a panel of five jurors including Rebecca Ekstrand, Ann Harmon, Aaron 

Hequembourg, Joachim Knill, and Sarah Rishel. The 185 invitations came from a pool of 1,104 applicants.  

The application process was facilitated completely online through ZAPPlication® (ZAPP®), a universal online application 

system that allows artists to submit and manage applications for participating art shows, festivals and fairs via the Inter-

net. Applying artists were required to submit six images of their work in a designated medium, including a booth shot, 

for the five-person blind jury process. The jurors viewed all images by medium and scored each artist. Jurors are read 

each artist statement but are not given the artists‘ name or hometown.  

 

The list of invited artists can be found on the Festival‘s web site at www.desmoinesartsfestival.org.  

 

The Des Moines Arts Festival® is presented by The Des Moines Register, founded by the Des Moines Art Center 

and produced by Downtown Events Group. For more information on the Des Moines Arts Festival® visit 

www.desmoinesartsfestival.org.  
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3/4/13 

 

Des Moines Arts Festival® Welcomes ARAG as New Partner  

 

DES MOINES, Iowa – The Des Moines Arts Festival®, presented by The Des Moines Register, announced to-

day that ARAG has signed on as a new Official Sponsor and presenting sponsor of the Volunteer Program.  The 

partnership provides a significant boost to the festival‘s efforts to recruit more than 1,100 volunteers for the annu-

al festival on June 28-30 in downtown‘s Western Gateway Park.  

 

―We are very proud to serve as the Volunteer Program Sponsor at the 2013 Des Moines Arts Festival,‖ said Da-

vid Murray, President and Chief Executive Officer of ARAG – a global provider of legal solutions. ―The festival is 

a wonderful event for the metro area and entire state, and a great opportunity for ARAG to connect with people 

of all ages, backgrounds and cultures. We are looking forward to June 28-30!‖ 

 

ARAG (www.ARAGgroup.com), whose North American operations are based in downtown Des Moines, IA, is a 

global provider of legal solutions. The company has an international premium base of almost $2 billion and it 

protects 15.5 million individuals and their families – worldwide. ARAG offers comprehensive legal plans that 

provide a smart and trusted path for resolving legal issues. This enables people to protect their families, finances 

and futures. 

 

ARAG was founded more than 75 years ago by Heinrich Faßbender, an attorney and entrepreneur in Düssel-

dorf, Germany. He believed everyone should be able to assert their legal rights and created an insurance solu-

tion that offered the means to obtain justice, regardless of financial status. ARAG began as legal protection for 

car drivers and has grown to offer legal protection for all situations in life. After three generations, the company 

is still owned and operated by the founding family. 

 

In 1989, ARAG purchased a division of Midwest Mutual Insurance Company and expanded business into North 

America where it provides legal solutions to consumers throughout the United States. 

Volunteers are recruited each year for the Festival to assist with everything from beverage sales to artist relations 

and interactive art projects.  Registration is fast and simple, and can be found online by visiting the Festival website 

at www.desmoinesartsfestival.org and clicking on ―Volunteer‖ on the right side of the screen. 

The Des Moines Arts Festival® is presented by The Des Moines Register, founded by the Des Moines Art Center and 

produced by Downtown Events Group and sponsored by The Principal Financial Group®. For more information on 

the Des Moines Arts Festival visit www.desmoinesartsfestival.org. 

 

### 
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Prairie Meadows Community Outreach Program Helps Non-Profits Play Key Role in Des Moines 

Arts Festival®  

Applications to participate accepted until May 10  

 

Des Moines, IA – April 8, 2013 – Applications for the Prairie Meadows Community Outreach Program are now 

being accepted for participation in the 2013 Des Moines Arts Festival®, June 28-30 in Western Gateway Park. The 

Prairie Meadows Community Outreach Program offers non-profit organizations the opportunity to participate on-site 

during the three-day event and share their mission to thousands of guests.  

 

―There are three ways for non-profits to participate,‖ said Stephen King, Festival Executive Director, ―and two of 

them are absolutely free.‖  

 

―As a fellow non-profit, we understand the significance and the need of offering a program that provides options for 

local groups to share their mission to a wide audience at no charge,‖ said King. ―These organizations are an inte-

gral part of the Des Moines community and the Festival is pleased to offer this opportunity.‖  

 

In exchange for their free promotional space, each selected organization either offers an interactive arts-related ac-

tivity for guests or provides volunteers for the Festival. There is an additional option to pay for space at a reduced 

rate of $600. Up to 22 organizations can be featured in the Program.  

 

All participating non-profit organizations are promoted in Festival marketing materials, on the official Festival Web 

site, and in the official Festival guide.  

 

The mission of the Des Moines Arts Festival® is to add vibrancy to Central Iowa by creating opportunities for people 

of all ages, cultures, and backgrounds to celebrate the arts. By continuing to expand engaging programming, and 

encouraging all on-site participants to offer even more creative and interactive arts activities, the Festival fulfills its 

mission.  

 

Interested non-profits can find the information for participation under the Interactive Arts tab/Community Outreach 

at www.DesMoinesArtsFestival.org. All applications must be received by 5 p.m. Friday, May 10th and accepted 

organizations will be notified no later than Weds. May 15th.  

 

Questions can be directed to Maggie Pforts at 515-286-4949.  

 

The Des Moines Arts Festival® is presented by The Des Moines Register, founded by the Des Moines Art Center and 

produced by Downtown Events Group. The annual festival celebrating arts and culture in Central Iowa is sponsored 



by The Principal Financial Group® and Prairie Meadows Racetrack and Casino. For more information on the Des 

Moines Arts Festival visit www.desmoinesartsfestival.org.  

 

### 
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KATHRYN DICKEL, Communications Director  

Des Moines Arts Festival®  

kdickel@desmoinesartsfestival.org  
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Des Moines Arts Festival® Encourages Guests to “go where it takes you…”  

Theme Focuses on Multifaceted Experiences and Arts to be Discovered June 28-30  

 

Des Moines, IA – May 6, 2013 – When Mike Wedeking and Suzanne Van Englehoven made their first purchase 

from Mississippi printmaker Chris (H.C.) Porter at the Des Moines Arts Festival®, they didn‘t realize that artwork 

would shape their blooming restaurant business as well.  

 

―We bought the Coca-Cola front print in 2003,‖ said Van Englehoven, who owns and operates the Des Moines 

eatery, Flying Mango, with husband Wedeking. ―Chris was a frequent visitor to our food booth. We struck up a 

friendship as well as a love for her work.‖ That first print still hangs in their business today.  

 

―The next year, we planned to buy a few more pieces,‖ said Wedeking. ―Flying Mango was still full of bi 

stro posters left from the previous owner. We knew they did not reflect what we were shooting for. So we decided if 

we had a good festival as a food vendor, we would take our profits and shoot to buy maybe three pieces of Porter‘s 

work for one of the rooms in the restaurant.‖  

 

Not only did the couple have success as a festival food vendor that year, but also they started a relationship with 

nationally acclaimed Porter that still remains today.  

 

―The morning after the festival, Chris came to the (closed) restaurant,‖ said Van Englehoven. ―She brought in so 

many pieces for us to look at. The whole vibe of the restaurant immediately changed and we knew this is what 

would bring it together. We filled the restaurant with her work, not just one room.‖  

 

Van Englehoven and Wedeking‘s story is just one of many that support the Festival‘s call to action: go where it takes 

you…. Before meeting Porter, Van Englehoven bought jewelry and prints as her budget allowed in the early days of 

the Festival when it was held in the Rose Garden behind the Des Moines Art Center. Since buying their first Porter 

print for their restaurant, the pair has collected works for their home from a handful of artists they have come to ap-

preciate at the event.  

 

―Eventually our walls have filled, so we've turned to more ceramic and sculpture,‖ said Van Englehoven. ―We now 

have a 'monk' that lives with us. It was our 25 year anniversary splurge.‖  

 

While it was just the art that first attracted people to the Des Moines Arts Festival, today the festival is recognized 

internationally and has grown to become one of the nation's most competitive juried art fairs, along with a wide-

array of interactive arts-related activities, live music, film and performing arts capped off with the best in culinary 

arts and beverages.  



The signature “go where it takes you…” came out of the Festival organizers desire to encourage guests to find their 

own journey and their own arts festival experience. The Festival's visual identity symbolizes the kinetic energy of 

discovery found throughout the Festival and supports the idea that guests are free to go wherever the festival takes 

them.  

 

―We‘ve are dedicated to building a multi-faceted experience year after year at the Festival, and while people are 

aware of the accolades, we want folks to dive into the festival on all levels,‖ said Stephen King, Executive Director 

of the Des Moines Arts Festival. ―We want everyone to feel free to write their own story of ―where the Des Moines 

Arts Festival takes them.‖  

 

―We‘re also encouraging them to share their stories, their photos and their videos by visiting the Des Moines Arts 

Festival Official Facebook page and posting there,‖ added King.  

 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film festival, national acts 

on the festival‘s mainstage and interactive arts opportunities. Your journey will take place around the renowned Pap-

pajohn Sculpture Park in the heart of Downtown Des Moines June 28-30th and provide you the opportunity to catch 

the spirit of Des Moines as you experience one of the nation‘s best art festivals.  

 

The Des Moines Arts Festival® is presented by The Des Moines Register, founded by the Des Moines Art Center, 

sponsored by Principal Financial Group and Prairie Meadows, and produced by Downtown Events Group. For 

more information visit www.desmoinesartsfestival.org.  

 

Editor’s note: Mike Wedeking and Suzanne Van Englehoven can be reached Suzanne@flyingmango.com for further 

comments or interview.  
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Des Moines Arts Festival® Is the Iowa Craft Beer Tent’s Newest Stop  

The Art of Brewing Will Be Available for Tasting June 28-30  
 

Des Moines Arts Festival® Is the Iowa Craft Beer Tent’s Newest Stop The Brewer’s Art Will Be Availa-

ble All Three Days Des Moines, IA – May 14, 2013 – Enjoying a ―cold one‖ from Iowa‘s finest brewers will be 

part of the art experience at this year‘s Des Moines Arts Festival® because of a new partnership with the Iowa Craft 

Beer Tent. Craft beers from 13 breweries will be available adjacent to the Aviva Main Stage where the tent will 

make its home for the three-day festival.  

 

―For many of us in the craft brew community, brewing beer is an art form,‖ said Steve Linn, general manager of the 

Iowa Craft Beer Tent. ―The Des Moines Arts Festival® is a perfect environment for the public to introduce themselves 

to our unique art form and hopefully fall in love with it.‖  

 

Breweries participating are:  

Albia Brewing Company, Albia  

Backpocket Brewing Company, Coralville  

Confluence Brewing Company, Des Moines  

Court Avenue Brewing Company, Des Moines  

Exile Brewing Company, Des Moines 

 Great River Brewery, Davenport  

Keg Creek Brewing Company, Glenwood 

 Madhouse Brewing Company, Newton  

Millstream Brewing Company, Amana  

Number 7 Brewing Company, Ankeny  

Okoboji Brewing Company, Spirit Lake  

Peace Tree Brewing Company, Knoxville  

Twisted Vine Brewery, Saint Charles  

 

Festival attendees will be able to take ―the art‖ of craft beer home with them in the form of a Iowa Craft Beer Tent 

poster that will debut at the Des Moines Arts Festival® via the Festival‘s merchandise stores.  

 

―To get in the spirit, we have asked people to get out and enjoy some craft beer during American Craft Beer Week, 

May 13-19,‖ said Linn. ―While you‘re at it, take some photos and submit them via our website, iowacraft-

beertent.com. Those submissions will be made into a limited edition poster that will premier at Des Moines Arts Festi-

val®.‖  



 

In addition to the Iowa Craft Beer Tent, Court Avenue Restaurant and Brewing Company will debut a new brew 

developed specifically for the Festival, Sassy Saison. The brew‘s bottle will be adorned with a label featuring origi-

nal artwork created by local artist Chris Vance and designed by Holly Baumgartel.  

 

―The Saison we developed for the Des Moines Arts Festival® is a dry, crisp and refreshing beer, showing some 

spice indicative of its Belgium yeast and undertones of dark fruits,‖ said Kevin Hall, Court Avenue‘s brewmaster. 

―It will fit in perfectly with the summer vibe and be a nice compliment to the red lager making a return visit from 

last year‘s festival.‖  

 

"The artistry of craft beer has exploded in Iowa,‖ said Stephen King, Des Moines Arts Festival® Executive Director. 

―And we are pleased to continue our support of the industry and art form with our new Saison and this new part-

nership with the ICB Tent.‖ Friends and families of Des Moines‘ Cowles Montessori School will staff the Iowa Craft 

Beet Tent as volunteers. Part of the profits and tips collected go to benefit arts programming at the school.  

 

About Iowa Craft Beer Tent  
Started as a beer tent at the Iowa State Fair to introduce fair attendees to Iowa breweries two years ago, The Iowa 

Craft Beer Tent works to promote every Iowa brewery through contests and a strong social media presence. As 

more events like the Des Moines Arts Festival are added outside of the fair each year, the tent will continue to intro-

duce Iowans to the great breweries their state has to offer. Keep up to date on all the latest news with Iowa Craft 

Beer Tent at www.iowacraftbeertent.com, @IAcraftbeertent, and www.facebook.com/iowacraftbeertent.  

 

About the Des Moines Arts Festival®  

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film festival, national 

acts on the festival‘s main stage and interactive arts opportunities.  
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 Des Moines Arts Festival® Partners with Civic Music Association for the Jazz and Wine Pavilion 

Presented by Meredith  

Music Organization Works to Extend Music Appreciation Throughout the Community  

 
Des Moines, IA – May 22, 2013 – Music continues to be a significant part of the Des Moines Arts Festival® and 

this year, a new partnership with Civic Music Association will make the event‘s offerings even more diverse.  

 

―This is Civic Music‘s 89th season of bringing jazz and classical music to the metro area,‖ said Carrie Clogg, Civic 

Music Association Executive Director. ―Our leadership had been exploring ways to grow our reach and the Des 

Moines Arts Festival presented the perfect opportunity for us to partner and brand what we do year around.‖  

 

―The Jazz and Wine Pavilion presented by Meredith allows us to bring local and Iowa musicians to the stage as 

well as regional talent from Chicago and Minneapolis,‖ added Clogg. ―We‘ve put together a lineup that has some-

thing for everybody. Jazz is so diverse so there will be Latin, New Orleans, crossover, traditional and Belin Quar-

tet‘s jazz interpretation.‖  

 

―We really wanted to focus on the Jazz and Wine Pavilion this year and get strong partners that could bring a top 

of the line experience in both jazz and wine,‖ said Stephen King, the event‘s Executive Director. ―Civic Music Asso-

ciation has really helped us achieve this goal with the best and most diverse jazz music we have ever hosted. The 

music in combination with the great wine selection provided by Gateway Market will definitely make the pavilion a 

‗don‘t miss‘ at the festival.‖  

 

Synergy Jazz Foundation is sponsoring a student jazz jam session to kick off Des Moines Arts Festival on Friday at 

11 a.m.  

 

About Civic Music Association The Civic Music Association exists to engage, enrich and educate the central 

Iowa community through provocative, world-class musical performances by legends and rising stars. In its 89th 

year, Civic Music continues to be a unique and significant arts organization in Des Moines. The mission has not 

varied from its inception – to both present artistic excellent performances and foster education. By bringing world-

renowned artists to central Iowa, Civic Music not only offers audiences unforgettable fine arts experiences, but also 

builds awareness, understanding and respect for classical, world and jazz artistry.  
 

About the Des Moines Arts Festival® The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ 

by experiencing the kinetic energy of art as manifested in 205 artist booths, artisan food and beverages, the cut-

ting-edge Interrobang Film Festival, national performing acts on the Festival‘s main stage and interactive arts oppor-

tunities. Your journey will take place around the renowned Pappajohn Sculpture Park in the heart of downtown 



Des Moines, June 28-30th and will invite you to catch the spirit of Des Moines as you experience one of the nation‘s 

best art festivals. The Des Moines Arts Festival® is presented by Register Media, founded by the Des Moines Art 

Center, sponsored by Principal Financial Group and Prairie Meadows, and produced by the Downtown Events 

Group. For more information visit www.desmoinesartsfestival.org.  

 

Jazz and Wine Pavilion by Meredith  

Civic Music Stage Schedule  

Schedule as of 5/22/13  

 

Friday, June 28  

11:00 am – Noon  Synergy Jazz Foundation Student Jam Session  

12:30 - 2:00   Belin Quartet  

2:30 - 4:00 pm   Steve Charlson Trio  

4:30 – 6:00 pm   Hot Club of Des Moines  

6:30-8:00 pm   Mutiny in the Parlor  

8:30-10:00 pm   Watercolours  

 

Saturday, June 29  

10:00 -11:30 am  John Krantz Trio  

Noon - 2:00 pm  Rose Collela Trio  

2:30 - 4:00   Damani Phillips Quartet  

4:30 – 6:00 pm   Boteco - Bossa, Samba & R&B  

6:30 - 8:30 pm   Bella Soul Jazz Trio featuring Tina Findlay  

9:00 - 10:00 pm  Savannah Smith  

 

Sunday, June 30  

10:00 am - Noon  Dave Rezek Trio  

1:00 - 2:00 pm   NOLA Jazz Band  

3:00-5:00 pm   Max Wellman  
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Additional video content about this year‘s artist exhibitors can be found at https://vimeo.com/65931504 Des 

Moines Arts Festival® Commemorative Poster Created by New Artist to the Event Style of Works 

Extends Festival Theme “go where it takes you…”  

 

Des Moines, IA – May 28, 2013 – The 2013 Des Moines Arts Festival® is Will Armstrong‘s first time joining the 

other 204 artist exhibitors for the three day event. But Armstrong had no idea that his application for the show 

would go beyond that, resulting in an invitation to create the highly collectible poster the Festival produces and sells 

each year.  

 

―Will‘s work was exactly what we wanted to extend the new Des Moines Arts Festival theme ‗go where it takes 

you…‘,‖ said Stephen King, Des Moines Arts Festival Executive Director. ―Will has created the perfect mix of image-

ry and interaction that makes the focus Des Moines.‖  

 

―My goal was to capture yesterday and today with kind of an Americana or vintage feel by using older street 

scenes and iconic imagery,‖ said Armstrong who lives in Richmond, VA. ― I do collage work that often includes 

sheet music, yearbooks, hand-drawn advertising and of course, maps. I have always had a fascination with maps, 

especially older, hand-colored ones.‖  

 

―I drove through Des Moines on one of my journeys last year. The bridges and Capital building, as well as the gor-

geous sculpture garden that is the Des Moines Arts Festival site captivated me. I also used sheet music from a jazz 

piece by Bix Beiderbecke called I‘m Coming Virginia which is a nice tie to my living and creating the piece in Rich-

mond.‖  

 

―The work‘s motion is pulling you into Des Moines, the community including aspects that are famous like the State 

Capital. I wanted it to be romantic, nostalgic and passionate,‖ Armstrong added.  

 

This year‘s commemorative poster is available online as well at the Des Moines Art Festival‘s merchandise outlets.  

 

About the Des Moines Arts Festival®  

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film Festival, national 

performing acts on the Festival‘s main stage and interactive arts opportunities. Your journey will take place around 

the renowned Pappajohn Sculpture Park in the heart of downtown Des Moines, June 28-30th and will invite you to 



catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. The Des Moines Arts Festival® 

is presented by Register Media, founded by the Des Moines Art Center, sponsored by Principal Financial Group 

and Prairie Meadows, and produced by the Downtown Events Group. For more information visit 

www.desmoinesartsfestival.org.  

 

About the Artist, Will Armstrong 

 Will Armstrong borrows the name of his business, the Tin Can Tourist, from the nickname given to the first RV travel-

ers in the 40's and 50's. Shiny silver travel trailers attached to the bumpers of cars revolutionized the American tour-

ism industry.  

 

For over a decade, Will Armstrong has spent more than twenty weekends a year on the road — racking up 

300,000 plus miles on his vertebrae and on a rotating cast of trusted (though admittedly abused) vehicles, most 

recently with an airstream trailer. The road holds countless stories and in his work, you will find them. You will find 

stories of out of the way barbeque shops, cheap motels and barrels of gas paid on questionable credit. You will 

find tales of out of the way roadside dives and the musicians that crawl in and out of them.  

 

The Tin Can Tourist is the soundtrack of the road; songs and artists are embedded on the towns they made famous. 

Bob Wills, Johnny Cash and Muddy Waters are as much an influence as Frank Miller, Hatch Show Print and 

Banksy. The lines of the road have become indistinguishable from the lines of the pen; just as the subject is from the 

location.  

 

The artist draws with an oil based pen on a collage of antique maps, book pages and antique advertising. Each 

original piece is a hand drawn illustration.  

 

Will was educated as an illustrator from Virginia Commonwealth University, where he graduated with a BFA in 

Communications Arts and Design in 1995. He has spent time as a bartender, an art director and a picture-framer. 

He has hung numerous installations on all kinds of surfaces.  

 

Will Armstrong has over 10 years of experience as a nationally recognized craft artist. From 2002 to 2011 he and 

his wife Kim Eubank created a line of enameled copper artwork called the Metal Quilt (www.metalquilt.com). The 

Tin Can Tourist is the culmination of those years of hard work and the stories from the road.  
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Additional video content about this year‘s musicians can be found at https://vimeo.com/66183852 

 

Des Moines Arts Festival® Announces High Powered Music Line-up 

 

Los Lobos and Aaron Neville Headline Three Days of Top-Notch Music 

 

Des Moines, IA – May 31, 2013 – Award-winning music artists Los Lobos (Friday) and Aaron Neville (Saturday) 

will headline the evening line-ups on the Aviva Main Stage at the 2013 Des Moines Arts Festival®. 

 

Emerging from the streets of East Los Angeles, California, Los Lobos, combines the vocal and instrumental styling of 

Steve Berlin, David Hidalgo, Conrad Lozano, Louie Pérez and Caesar Rosas. The band's roots-rock origins demolish 

the cross-cultural divide by uniting rock ‗n‘ roll, Tex-Mex, country, blues, and Mexican folk tunes. The group, which 

has been together for over 35 years, is a band that ―continually redefines itself and expands its scope with each 

passing year, while never losing sight of where they came from,‖ says Rolling Stone magazine. Los Lobos will head-

line the Aviva Main Stage on Friday evening, June 28th at 8:30 p.m. 

 

Soul singer and musician Aaron Neville will headline on Saturday night, also at 8:30 p.m. Neville has been in the 

American R&B music scene since the late 1960‘s. A Louisiana native, his distinct and refined tenor voice is accom-

panied by music that nods at both Creole and Cajun influences. From performing with The Neville Brothers to col-

laborating with some of the industry‘s most notable musicians, Neville‘s career as both a solo and duet artist has 

been long and prosperous. A few of his most popular songs include the #1 Grammy-winning hits ―Don‘t Know 

Much‖ and ―All My Life‖ (both in collaboration with pop music-recording artist Linda Ronstadt), as well as the 1966 

chart-topping hit ―Tell It Like It Is‖. Throughout his career, the soul and R&B singer has had three #1 Billboard hits as 

well as four platinum-certified albums. Aaron Neville is presented by Sam Adams. 

 

Los Lobos and Neville will appear on the Aviva Main Stage after a full day of back-to-back live music acts that in-

cludes Paranderos, Fat Tuesday & The Greasefire Horns, Bella Soul Big Band, and local favorite Chad Elliot. The 

2013 Festival also features live music and performing arts on the GuideOne Performing Arts Stage and at the Jazz 

& Wine Pavilion presented by Meredith. A full schedule for all three stages is available at desmoinesartsfestival.org. 

 

 

About the Des Moines Arts Festival® 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film Festival, national 



performing acts on the Festival‘s main stage and interactive arts opportunities. Your journey will take place 

around the renowned Pappajohn Sculpture Park in the heart of downtown Des Moines, June 28-30th and will in-

vite you to catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. 

The Des Moines Arts Festival® is presented by Register Media, founded by the Des Moines Art Center, sponsored 

by Principal Financial Group and Prairie Meadows, and produced by the Downtown Events Group. For more 

information visit www.desmoinesartsfestival.org. 
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Des Moines Arts Festival® Blitz Build Brings Habitat for Humanity to Life  

Home Completed During Event June 28-30 Goes to Qualified Family 

Des Moines, IA – June 10, 2013 – In 2009, when Alicia Brooks attended the Des Moines Arts Festival®, 

she was on a mission. She wasn‘t looking for the perfect piece of art to fill a wall in her home or listening 

to music or sampling food. Brooks was, in fact, building her first home. 

  

Brooks, now age 32, and her three children were able to purchase the Habitat for Humanity Blitz Build 

House, erected during the 2009 Des Moines Arts Festival. A Blitz Build is a Habitat for Humanity housing 

building that has a shortened schedule and is often completed in days – in this case, three days. As part 

of qualifying for the purchase of the house, Brooks participated in the actual building of the home. 

  

―I was there, working side by side, with the people building my house,‖ Brooks said. ―I really appreciat-

ed the opportunity Habitat for Humanity provided my family and the people who where there working so 

hard.‖ 

  

This year‘s Blitz Build will be the third time a home has been constructed on the Des Moines Arts Festival 

grounds. Guests can watch the progress as a home is constructed at 12th and Locust Street adjacent to 

the Nationwide Insurance headquarters. 

  

This year‘s sponsor, Meredith Drive Reform Church, is providing the volunteers for this build, but if people 

are interested in volunteering they can visit www.gdmhabitat.org or call 515-471-8686. 

  

 ―Greater Des Moines Habitat for Humanity is thankful for a strong partnership with the Des Moines Arts 

Festival,‖ said Lance Henning, Great Des Moines Habitat Executive Director. ―2013 marks the third time 

that we will have been able to build a home on the Festival grounds which helps provide a hand-up, not 

a hand-out to a hard-working family to break the cycle of poverty.‖ 

  

―Building a home in the Western Gateway also brings awareness to the need for affordable homeowner-

ship opportunities in greater Des Moines. The Des Moines Arts Festival is an asset to our community and 

their support of Habitat helps us to strengthen and build that community,‖ added Henning. 

  

http://desmoinesartsfestival.us4.list-manage.com/track/click?u=b64dc8d50491992782706e542&id=269c5d8311&e=0e78667eb6
tel:515-471-8686


―The Blitz Build is an important part of our community outreach at Des Moines Arts Festival,‖ said Stephen King, Ex-

ecutive 

Director. ―As a non profit organization, we appreciate the need for organization like ours to have stage to paint 

their story for the thousands of guests who visit the festival. We are pleased to partner with Habitat for Humanity to 

make this possible.‖ 

  

About Greater Des Moines Habitat for Humanity 

  

Greater Des Moines Habitat for Humanity is a nonprofit, ecumenical Christian ministry founded on the conviction 

that every man, woman and child should have a decent, safe and affordable place to live. We build with people in 

need regardless of race or religion. We welcome volunteers and supporters from all backgrounds. Just competing 

their 200th home, GDM Habitat has built homes in 23 of Des Moines‘ fifty-eight neighborhoods and has completed 

homeowner-occupied repairs with Rock the Block® in 18 neighborhoods. In 2013 we look to create 27 affordable 

homeownership opportunities and complete over 90 homeowner-occupied repairs with Rock the Block®. 

  

About the Des Moines Arts Festival® 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film Festival, national per-

forming acts on the Festival‘s main stage and interactive arts opportunities. Your journey will take place around the 

renowned Pappajohn Sculpture Park in the heart of downtown Des Moines, June 28-30th and will invite you to catch 

the spirit of Des Moines as you experience one of the nation‘s best art festivals. 

The Des Moines Arts Festival® is presented by Register Media, founded by the Des Moines Art Center, sponsored by 

Principal Financial Group and Prairie Meadows, and produced by the Downtown Events Group. For more infor-

mation visit www.desmoinesartsfestival.org. 
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Silent Rivers Brings an Artist’s Touch to the Des Moines Arts Festival’s® New Hospitality Suites 

 

Suites will have a unique atmosphere designed by the Des Moines- based firm 

 

Des Moines, IA – June 15, 2013 –  Chaden Halfhill‘s relationship with the Des Moines Arts Festival® started dec-

ades ago as a teenage exhibitor in the festival when it was still known as Art in the Park. Today, he has morphed 

his artistry into the design and construction firm, Silent Rivers, which has partnered with the festival to create a one-

of-a-kind experience for the guests taking advantage of the festival‘s new hospitality suites. 

 

―A guiding principal at Silent Rivers is that the aesthetic of space is integral to one‘s well-being,‖ said Halfhill. ―The 

hospitality suites allow us to engage that principal for the Des Moines Arts Festival and its‘ guests.‖ 

 

Halfhill and his team have designed two unique environments for each of the suites; one funky and eclectic, the oth-

er clean and contemporary. The firm‘s cabinetry and furniture division is spearheading the construction of the cus-

tom furniture components and bars in the suites, featuring rich natural materials.  

 

―We really aimed to do something special with the hospitality suites,‖ said Stephen King, the festival‘s Executive 

Director. ―These aren‘t going to be just tents with folding chairs and a few high-tops tables. They will be artistic at-

mospheres unto themselves. If you want to treat your clients, family or friends to something special, this is it.‖  

 

New to the festival this year, the hospitality suites are part of the festival‘s outreach to the small business community. 

 

―When we looked at the opportunities that small businesses had to engage in the festival, we realized that some-

thing more accessible than a major sponsorship was in order, ― said King. ―The suites really give small businesses 

in our community a great way to support the festival by hosting clients, employees and other stakeholders at the 

event.‖  

 

 This was also a key factor in Halfhill‘s decision to participate. 

 

―We‘re celebrating our 20th anniversary with this project,‖ said Halfhill.  ―As a small business it makes perfect sense 

for us to participate in this way and build a new avenue of engagement for other small businesses at the festival.‖ 

 

The Hospitality Suites are located across from and in front of the Aviva Main Stage on the west lawn of the Down-

town Library and range in price from $1200-$3500 depending on the time a patron is in the space. Catering in the 

spaces will be provided by Gateway Market.  



 

All the details and reservation information are available on the festival‘s website at http://

desmoinesartsfestival.org/vip_hospitality_suites.php  

 

 

About Silent Rivers Design+Build 

Silent Rivers Design+Build‘s approach is a creative blend of artistry, craftsmanship and expertise. Celebrating 20 

years of leadership in the creative construction and renovation of the place called ‗home,‘ Silent Rivers brings sus-

tainable solutions and a custom approach to every client‘s dream. 

About the Des Moines Arts Festival® 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film Festival, national 

performing acts on the Festival‘s main stage and interactive arts opportunities. Your journey will take place around 

the renowned Pappajohn Sculpture Park in the heart of downtown Des Moines, June 28-30th and will invite you to 

catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. 

The Des Moines Arts Festival® is presented by Register Media, founded by the Des Moines Art Center, sponsored 

by Principal Financial Group and Prairie Meadows, and produced by the Downtown Events Group. For more infor-

mation visit www.desmoinesartsfestival.org. 
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Gateway Market Partners With the Des Moines Arts Festival ® to Bring a Stellar Line-Up of Wine 

to the 2013 Festival  

Wines compliment a diverse array of craft beers and food.  

 

Des Moines, IA – June 15, 2013 – Suggestions of tarragon butter, white pepper and lime zest . . . tantalizing floral, 

dusty mineral, green apple and white peach aromas . . . Dark fruit flavors of blackberry and chocolate with unique 

hints of pomegranates, caramelized sugar and molasses. As you can see the wine at this year‘s Des Moines Arts 

Festival aims to take you through a culinary journey unto itself.  

 

―If you look at the list, it‘s a selection of wines from around the world, with a focus on some of the great areas that 

made each grape or style of wine famous,‖ said Abbe Hendricks, Gateway‘s Wine Director. ―I wanted to go this 

route, to follow the theme of the Art Festival this year ‗go where it takes you.‘ It‘s an opportunity for people to 

branch out of their comfort zones, just a little, by trying their favorite style of wine, but from a new place. These 

wines are all great representations of what each grape should taste like, with a focus on the character of where they 

are from.  

 

The following wines will be available at wine stations throughout the festival grounds:  

 

Gateway Rose Vinho Verde, Portugal A light and zippy wine with dried cherries, cranberries, and even a 

touch of pomegranate.  

 

Gateway Vinho Verde, Portugal Bright white wine with hints of citrus and pear. Lively finish thanks to razor-

sharp acidity. Easy to drink.  

 

Caricature Red, California A full-bodied red blend that is bursting with rich aromas of plums and blackberries 

which is only a prelude to the jammy flavors from dark cherries, spice and a hint of sweet cherry pie.  

 

The following wines, in addition to those listed above, will be available at the Jazz and Wine Pavilion sponsored by 

Meredith:  

 

Urlar Sauvignon Blanc, Wairarapa, New Zealand Expressive notes of ripe gooseberries, capsicum and a 

hint of passionfruit  

 
Peter Nicolay Riesling, Mosel, Germany Tantalizing floral, dusty mineral, green apple and 

white peach aromas and flavors 



 

Domaine Perraud Macon-Villages, France Ripe yet balanced, with lots of lift and mineral 

definition—suggestions of tarragon butter, white pepper and lime zest 

 

Chateau Bianca Pinot Noir, Willamette Valley, Oregon Sweet cherry and fresh raspberry 

flavors, with a touch of spice, soft acidity and gentle tannins. 

 

Clos Otto Boxhead Shiraz, McLaren Vale, Australia Ripe cassis and warm blackberries over 

hints of coffee, tar and licorice. 

 

Bridlewood Cabernet Sauvignon, Paso Robles, California Dark fruit flavors of blackberry and 

chocolate with unique hints of pomegranates, caramelized sugar and molasses. 

 

In addition to the wines you can find a full description of the 34 beer offerings on the festival‘s 

website at http://desmoinesartsfestival.org/schedule/culinary-arts.php. 

 

About Gateway Market 

Gateway Market has created memorable food experiences since 2007. Offering an impressive 

selection of the best natural, organic and specialty products from local and international food 

artisans, Gateway Market is Iowa's premier "good food" store. With an extensive global wine 

and cheese selection, organic produce, hard-to-find grocery items, quality meats and seafood, 

inspired catering and floral design, and the full line of artisan South Union Bakery products, 

Gateway Market is your destination for culinary adventures in the heart of Des Moines. Visit 

Gateway Market at 2002 Woodland Avenue in historic Sherman Hill 

 

About the Des Moines Arts Festival® 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the 

kinetic energy of art as manifested in 205 artist booths, artisan food and beverages, the cuttingedge 

Interrobang Film Festival, national performing acts on the Festival‘s main stage and 

interactive arts opportunities. Your journey will take place around the renowned Pappajohn 
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Des Moines Arts Festival® Mobile Website Benefits Smartphone Users  

June 28-30 Event Information as Close as Your Phone  

 
Des Moines, IA – June 17, 2013 – As events like the Des Moines Arts Festival continue to grow and add innovative 

guest experiences, getting that information is the hands of guests becomes more challenging. This year that infor-

mation will be as close as a smartphone thanks to a partnership between the Festival organizers and Torsion Mo-

bile, a team of mobile experts headquartered in Des Moines. 

 

 ―Innovation of the guest experience is an important part of our strategic plan,‖ said Stephen King, Executive Direc-

tor. ―Our theme, ‗go where it takes you…‘ is supported by allowing guests to have schedules, maps and information 

as close as their smartphone.‖  

 

The mobile website is accessible through search, by scanning a QR Code that will be available on materials and by 

typing in the short url for the site.  

 

―Nearly 60% of mobile users now own smartphones and so the consumer expects a pleasant mobile experience - 

regardless of the device they use,‖ said Christian Gurney, President of Torsion Mobile. ―We are fortunate to be able 

to provide one of Des Moines signature events the ability to give their guests a mobile experience.‖  

 

―One of the needs we discovered was helping people find things on the Festival grounds,‖ said Gurney. ―Often 

people stay on the beaten path, but using the mobile site will help them to see all the Festival has to offer and guide 

them there.‖  

 

About Torsion Mobile  

Torsion Mobile provides mobile solutions to a wide range of businesses and organizations. Headquartered in Des 

Moines, Iowa, Torsion Mobile supplies software as service as well as custom development for small or large busi-

nesses. Torsion Mobile has been named one of Network World‘s ―Mobile Startups to Watch – the Final 40‖ in 

2013. 

 

 About the Des Moines Arts Festival® 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film Festival, national 

performing acts on the Festival‘s main stage and interactive arts opportunities. Your journey will take place around 

the renowned Pappajohn Sculpture Park in the heart of downtown Des Moines, June 28-30th and will invite you to 



invite you to catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. The Des Moines 

Arts Festival® is presented by Register Media, founded by the Des Moines Art Center, sponsored by Principal Finan-

cial Group and Prairie Meadows, and produced by the Downtown Events Group. For more information visit 

www.desmoinesartsfestival.org.  
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Des Moines Arts Festival® Encourages Student Artists Through Program  

Guests Turn an Emerging Artist's Work Into Public Art June 28-30 

 

 Des Moines, IA – June 24, 2013 – Paint the Skywalk combines the innovation of emerging Iowa artists with 

the efforts of the Principal Financial Group® to beautify the downtown Skywalk system. Principal Financial 

Group is a co-sponsor of the Des Moines Arts Festival and presenter of the Emerging Iowa Artists program. 

 

 The Festival will feature the work of those student artists launching their visual arts careers through the Emerging 

Iowa Artists (EIA) Program June 28-30, in downtown Des Moines‘ Western Gateway Park.  

 

Grandview student artist Abigail Cooper‘s work will be featured as an interactive arts activity with Principal Finan-

cial Group. An original image of Cooper‘s, that measures 2‘ x 8.5‘ was scanned and divided in smaller square 

images. Participating Festival guests will receive one of these small squares and a blank 6‖x6‖ Masonite panel. 

They will then transfer the smaller image onto the larger panel. The final mosaic will be assembled and measure 7‘x 

35‘.  

 

This work of art created by the hands of the community will be permanently installed on the wall inside the Des 

Moines Skywalk system in July. Guests who would like to help create the new mural should visit the Principal Finan-

cial Group booth on Locust between 12th and 13th Streets.  

 

The EIA Program showcases the talents of Iowa residents currently enrolled in or recently graduated from universi-

ties, colleges, art schools and places of higher education across the country. These student artists who are begin-

ning their careers are provided the opportunity to sell their artwork at the Festival. Through the financial support 0f 

co-sponsor Principal Financial Group®, accepted student artists receive a space on-site free of charge.  

 

Qualified student artists applied to the Festival‘s juried art fair in the same manner as professional artists and submit-

ted their work in accordance to the same specifications. Invited artists were selected based on the same criteria and 

by the same panel of jurors as the professional artists.  

 

Throughout the three-day weekend, EIAs also showcase demonstrations of the techniques they use to create art. An 

on-site awards jury will honor one EIA with $1,000 and the title of Best Emerging Artist for 2013.  

 

The 2013 Des Moines Arts Festival® Emerging Iowa Artists are:  

Dillon Baker, Iowa State University  



Desiree Becker, Iowa State University  

Lindsey Burke, University of Iowa  

Abby Butson, Grand View University 

Man Ho Cho, University of Iowa 

Clark Colby, Iowa State University 

Abigail Cooper, Grand View University  

Reiko Cunningham, University of Iowa  

Amber Forbes, Iowa State University  

Sarah Friedrickson, Grand View University 

Kristen Greteman, Iowa State University 

Amanda Hall, Iowa State University  

Peter Kasper, Iowa State University  

Kyle Lawler, Grand View University  

Sodam Lee, Iowa State University  

Arielle Senger Neher, DePaul University 

Rebecca Skow, Kirkwood Community College  

Paige Stanton, Des Moines Area Community College  

Arty Vongphakdy, Iowa State University  

Youngjoo Yoo, University of Iowa  

 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film festival, national acts 

on the festival‘s mainstage and interactive arts opportunities. Your journey will take place around the renowned Pap-

pajohn Sculpture Park in the heart of Downtown Des Moines June 28-30th and provide you the opportunity to catch 

the spirit of Des Moines as you experience one of the nation‘s best art festivals.  

 

The Des Moines Arts Festival® is presented by Register Media founded by the Des Moines Art Center, sponsored by 

Principal Financial Group and Prairie Meadows, and produced by Downtown Events Group. For more information 

visit www.desmoinesartsfestival.org.  
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Des Moines Arts Festival® Announces Award Winners  

 

Des Moines, IA - June 29, 2013 - The on-site jury of the 2013 Des Moines Arts Festival presented awards to 10 visu-

al artists at an awards ceremony held after the close of the Festival on Friday. Aaron Hequembourg was awarded 

Best of Show and Sodam Lee was named Best of Emerging Iowa Artists. 

 

Best of Show - Aaron Hequembourg 

 

Best of Show Emerging Iowa Artists - Sodam Lee 

 

Awards of Excellence  

Don McWhorter 

Shellie Bender 

R Michael Wommack 

Taman VanScoy 

Susan Hill  

 

Juror Awards 

 

Sarah Rishel Juror Award - Jim Ochs 

Rebecca Ekstrom Juror Award - Michael McKee 

Ann Harmon Juror Award - Seung Lee 

 

Festival hours for the remainder of the weekend are 10 a.m.-10 p.m. on Saturday and 10 a.m.-5 p.m. on Sunday. 

The Festival site flourishes with interactive arts activities featuring the Prairie Meadows Community Outreach Pro-

gram. The Festival also features a full line-up of live music throughout the three-day celebration of the arts on the 

Aviva Main Stage, GuideOne Performing Arts Stage and at the Jazz & Wine Pavilion presented by Meredith. The 

Interrobang Film Festival rounds out a weekend full of arts-centric offerings featuring live screenings at the Down-

town Library on the Festival site. 

 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film festival, national acts 

on the festival‘s main stage and interactive arts opportunities. Your journey will take place around the renowned 

Pappajohn Sculpture Park in the heart of Downtown Des Moines June 28-30th and provide you the opportunity to 

catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. 

The Des Moines Arts Festival® is presented by Register Media, founded by the Des Moines Art Center, sponsored by 
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Des Moines Arts Festival® Encourages Guests to “go where it takes you…” 

Various Interactive Arts Allow Guests to "Get Their Art On" June 28-30 
 

Des Moines, IA – June 27, 2013 – Whether you are age 3 or 103, there is an opportunity to channel your own 

inner artist with various activities at this year's Des Moines Arts Festival. This list and many more activities promise 

entertainment for young and old. 

 

Balloons Stop by the WHO-HD Des Moines booth on the Meredith Corporation Lawn to meet on-air personalities 

and get a balloon. 

 

Spin Art Children will have a great time at the Prairie Meadows booth spinning their own art creation. 

 

Canvas Painting Show off your inner Picasso and create a masterpiece on canvas using many different drawing 

tools and art techniques. 

 

Paper Cup Pets & “Pin the ID” Play ―Pin the ID‖ on the cat or dog, and learn about why pets should have a 

collar and ID tags. Guests can also create pets using paper cups. 

 

Customizable Wearable Art Join Big Brothers Big Sisters of Central Iowa to decorate a t-shirt and headband. 

 

African Rain Stick Celebrate the newest expansion to the Blank Park Zoo, the Jaama Kwa 'Connection to Africa 

exhibits, by making an African rain stick! 

 

Help Decorate a Kid-Sized Cardboard House Central Iowa Shelter & Services will help you decorate a kid-

sized cardboard house while learning about homelessness in Iowa and across the country. 

 

“Magic” Masks Make a ―magic‖ mask by scraping and revealing colors that lie underneath your mask. 

 

Concert Wristband Stop by the Des Moines Music Coalition's booth to make and decorate your own 80/35 

wristband! 

 

Marble Painting Join GiGi's Playhouse Des Moines for fun with magic marble painting. 

 

Memory Books Create your own memory book with HCI Care Services and decorate it with favorite memories. 

Then, take your memory book home with you to continue to add to with more and more memories! 

 



Gyotaku Iowa Environmental Council invites you to participate in the ancient Japanese art of Gyotaku-style fish 

printing, of a native Iowa fish. 

 

Bead Jewelry ‗Bead a Bracelet‘ to help end youth homelessness in Iowa. Show your support of Iowa Homeless 

Youth Centers and learn how you can help make a difference in a life of a youth. 

 

Lexigram Bookmark Create Lexigram book markers with Iowa Primate Learning Sanctuary. Lexigrams are the 

symbols that the apes use to communicate to humans on their keyboards.Farm Animal Art Color a picture of a farm 

animal and have it made into a button to wear with Living History Farms. 

 

Blow-Ink Guests will receive a straw and a paper plate which will have 2 drops of food coloring on it. They will 

blow air through the straw and watch the food coloring magically create unique forms of art. 

 

Get Your Dance On! Festival–goers of all ages will have the opportunity to watch and learn Latin dances that 

include: Salsa, merengue, cha cha, bachata, and more with Salsa Des Moines. 

 

Coffee Filter Butterfly Create a beautiful monarch butterfly out of coffee filters. 

 

Toy Decorating Woodturners will use a lathe--machine used to work and shape wood--to demonstrate the turning 

of spinning tops and other assorted, small wooden objects from recycled wood products. 

 

Shaving Cream Art Guests will enjoy engaging in musical activities with shakers, guitars and harps with 

professional VSA Iowa teaching artists. Shaving cream art will also be available! Guests will use food coloring to 

create a beautiful tie-dye effect on cardstock. 

 

Mosaic Create a colorful mosaic using tissue paper and light glue. 

 

Create Your Own Sunshine! Decorate a sun using paper plates, beads and pipe cleaners to take home and 

hang in your window as a reminder of the fun you had at the Des Moines Arts Festival. 

 

Celery & Lettuce Stamps Explore original artwork from the beautiful World Food Prize Hall of Laureates. 

Children can use fruits and vegetables to create stamp designs with paint, and can color and decorate black and 

white versions of agricultural artwork. 

 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film festival, national acts 

on the festival‘s mainstage and interactive arts opportunities. Your journey will take place around the renowned 

Pappajohn Sculpture Park in the heart of Downtown Des Moines June 28-30th and provide you the opportunity to 

catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. 

 

The Des Moines Arts Festival® is presented by Register Media, founded by the Des Moines Art Center, sponsored by 

Principal Financial Group and Prairie Meadows, and produced by Downtown Events Group. For more information 

visit www.desmoinesartsfestival.org. 
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Des Moines Arts Festival® Guests Will Have Opportunities to Learn and More 

Community Outreach Component Adds Activities and Exposure to Central Iowa Non-Profits 

  

Des Moines, IA – June 26, 2013 – The mission of the Des Moines Arts Festival®  is to add vibrancy to Central 

Iowa by creating opportunities for people of all ages, cultures, and backgrounds to celebrate the arts. By continuing 

to expand the children‘s programming, and encouraging all on-site participants to offer even more creative and 

interactive arts activities, the Festival fulfills this mission. 

The Prairie Meadows Community Outreach Program offers non-profit organizations the opportunity to participate on

-site at the Festival and to share their mission to thousands of guests free of charge. In exchange for their free 

promotional space, each organization either offers an interactive arts activity for guests or provides volunteers for 

the Festival. The following organizations will be participating in this year's festival. 

AARP Iowa     Des Moines, IA 

AARP is dedicated to enhancing quality of life for all as we age.  We lead positive social change and deliver value 

to members through advocacy, service, and information. 

Animal Lifeline of Iowa     Carlisle, IA 

Animal Lifeline of Iowa, Inc. is a special needs, no-kill animal shelter that accepts un-owned dogs and cats who are 

handicapped, injured, have a serious medical condition, pregnant or nursing, and orphans that need to be bottle 

fed. 

Animal Rescue League of Iowa, Inc.     Des Moines, IA 

Our mission is to promote animal welfare, the human animal bond, and prevent the overpopulation of pets. 

 

Big Brothers Big Sisters of Iowa     Clive, IA 

The Big Brothers Big Sisters Mission is to provide children facing adversity with strong and enduring, professionally 

supported one-to-one relationships that change their lives for the better, forever. 

 

Blank Park Zoo     Des Moines. IA 

http://desmoinesartsfestival.us4.list-manage1.com/track/click?u=b64dc8d50491992782706e542&id=de9e3a9afa&e=0e78667eb6
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http://desmoinesartsfestival.us4.list-manage.com/track/click?u=b64dc8d50491992782706e542&id=7dd916917f&e=0e78667eb6
http://desmoinesartsfestival.us4.list-manage.com/track/click?u=b64dc8d50491992782706e542&id=6ba3af808b&e=0e78667eb6
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The mission of the Blank Park Zoo is to inspire an appreciation of the natural world through conservation, education 

and recreation. 
 

Central Iowa Shelter & Services     Des Moines, IA 

The mission of Central Iowa Shelter & Services is to provide free shelter and meals to homeless adults regardless of 

physical or emotional conditions, and to facilitate their move toward self-sufficiency. 

 

Conmigo Early Education Center     Des Moines, IA 

We are a premier Latino learning academy specializing in bi-lingual, culturally affirming educational programming 

and experiences for children and their families. We position children to thrive in school, community and life. 

 

GiGi‘s Playhouse Des Moines     Urbandale, IA 

Gigi's Playhouse's mission is to increase positive awareness of Down syndrome through national campaigns, 

educational programs, and by empowering individuals with Down syndrome, their families and the community. 

Greater Des Moines Music Coalition     Des Moines, IA 

The mission of the DMMC is to aggressively advocate, sponsor and develop an independent and progressive live 

music economy in Central Iowa for the purposes of urban revitalization, regional economic development, and 

securing the future of our region by attracting and retaining young adults to this region. 

 

HCI Care Services & Visiting Nurses Services     West Des Moines, IA 

Our mission is promoting dignity, independence and quality of life for all through education, compassion and 

effective community-based care. 

Arts Activity: Complete and decorate pre-assembled foam memory books.  

Iowa Environmental Council     Des Moines, IA 

The mission of the Iowa Environmental Council is to create a safe, healthy environment and sustainable future for 

Iowa. 

Iowa Homeless Youth Centers     Des Moines, IA 

Iowa Homeless Youth Centers works to eliminate homelessness among children, youth and young families in Polk 

County.  We believe with support and assistance, homeless individuals and youth can live independently and attain 

self-sufficiency. 

Iowa Primate Learning Sanctuary     Des Moines, IA 

The Iowa Primate Learning Sanctuary is dedicated to the expansion of human/ape communication through 

nonverbal behavior, language, music and art.  We seek to blend the sciences with the arts and the humanities into a 

new paradigm as we strive to answer fundamental questions about the structure of mind, emergence of intelligence, 

moral action, language, aggression and free-will.  Our studies of our closet living relatives, bonobos and 

chimpanzees, always occur in a non-invasive and collaborative manner, in accordance with our belief that we are a 

true sanctuary of renewal for the hearts and minds of all primates. 
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Living History Farms      Urbandale, IA 

Living History Farms is an interactive outdoor history museum which educates, entertains and connects people of all 

ages to Midwestern rural life experiences. 

 

Mentor Iowa     Des Moines, IA 

The mission of Mentor Iowa is to provide trained volunteer mentors to abused, neglected and delinquent children 

who are under the jurisdiction of the Juvenile Court.  We will do this by working in partnership with the children, 

their families and the community. 

 

Salsa Des Moines     Des Moines, IA 

We provide high quality dance education experiences for all ages and levels in order to expand the dancer 

community through technique and knowledge. We coordinate with local organizations, institutions, and venues to 

provide social dancing opportunities for the community and the students.  

 

Science Center of Iowa     Des Moines, IA 

The Science Center of Iowa engages and inspires Iowans along their journey of lifelong science learning. Our goal 

is to be a quality community resource for informal science learning where children, families, school groups and 

individuals come to explore science and technology. 

 

Tree Des Moines, Inc.     Des Moines, IA 

To protect, restore, and sustain an urban tree canopy in the Des Moines metropolitan area.  In partnership with 

individuals, private foundations and government entities, Tree Des Moines will strive to make the metro area 

environment more viable and livable for its citizens. 

VSA Iowa     Des Moines, IA 

VSA Iowa’s mission is to create a society where people with disabilities can learn through, participate in, and enjoy 

the arts. 

 

Walnut Creek Church     Des Moines, IA 

Walnut Creek Church’s mission is to bless the city, its people and to glorify God. 

 

Westside Early Education     Des Moines, IA 

Westside Early Education seeks to provide a quality preschool program for students ages 1-4 and strives to provide 

a loving environment where children develop their ability to listen, communicate, share, care, and learn. 

 

The World Food Prize     Des Moines, IA 

Recognizing and inspiring breakthrough achievements in the fight to end hunger. 

 

About the Des Moines Arts Festival® 

The Des Moines Arts Festival® invites you to ‗go where it takes you…‘ by experiencing the kinetic energy of art as 

manifested in 205 artist booths, artisan food and beverages, the cutting-edge Interrobang Film Festival, national 

performing acts on the Festival‘s main stage and interactive arts opportunities. Your journey will take place around 

the renowned Pappajohn Sculpture Park in the heart of downtown Des Moines, June 28-30th and will invite you to 

catch the spirit of Des Moines as you experience one of the nation‘s best art festivals. 

 

### 
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Winner of the Gold Pinnacle Award for Best Recycling Program from the International Festivals and Events Association
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The Des Moines Arts Festival® website: desmoinesartsfestival.org 

 

Designed, built, and maintained by Visionary Services, Inc. 

 

The Des Moines Arts Festival® website has served and continues to serve as a useful tool for volunteer recruitment, artist 

information, Festival event schedules, maps and much more. Featuring the main categories of Festival Info, Visual Arts, 

Performing Arts, Interactive Arts, Live Music, Interrobang Film Festival, Sponsors, and About Us; the site provides visitors 

with all of the information needed to help them enjoy their visit to the Festival. 

 

The website is updated annually to reflect the current year‘s marketing campaign. An updated, interactive and 

appealing website is extremely important, as the media relations campaign directs the public and participating artists, 

food vendors, and sponsors to the website for further information needs. 

 

The website allows guests to print site and booth maps, directions to the Festival, membership and art gift certificate 

order forms, and entertainment schedules. Visiting the website also allows guests to read about the Festival‘s children‘s 

art activities and interactive art activities throughout the Festival, special programs or events, food vendor choices, and 

much more. 

 

Under the ―Visual Arts‖ tab, visitors to the Festival site can view an online gallery featuring images of artwork from all 

professional and emerging exhibiting artists. The online gallery dates back to 2002, helping guests track down artists 

they may have seen at previous years of the Festival. The tab also features a unique  communications tool entitled ―For 

Participating Artists‖. This section includes up-to-date information on local hotels, schedules, load-in directions, artist 

rules and regulations, and more details. 
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The Des Moines Arts Festival® features a highly competitive juried art fair 

presented by Bank of America Merrill Lynch. The annual jury process begins 

ten months in advance of the Festival. This year, five jurors were invited to 

select 185 of the best artists from 1,104 applications. The result is a variety of 

creative, thought-provoking, original works of art in 12 mediums, including mixed media, ceramic, drawing/pastels, fiber, 

glass, graphics/printmaking, jewelry, metalworks, painting, photography, sculpture, and wood. More than one million 

dollars in art is sold during the Festival, with prices ranging from $25 to $150,000. 

 

The Festival uses ZAPPlication®, an online application service developed for artists by artists and fine art festival 

organizers, to process the jurying. This truly magical partnership started in 1999 when the Western State Arts Federation 

(WESTAF) convened several meetings with the National Association of Independent Artists (NAIA) and art show directors, 

one being our own Stephen King, to discuss the feasibility of developing a web-based system that enables artists to apply 

to art fairs, festivals and shows online. Discussions regarding this technology continued over the next few years. In March 

2004, WESTAF began the development of an online application system in consultation with NAIA and 10 major art shows 

across the U.S. The system was branded ZAPP®, the universal online arts application, and was launched in September of 

2004. 

 

Artists receive an email from participating shows announcing that the show is ready to accept applications. Artists log on 

and create their personal account on www.zapplication.org. From here, they submit six images of their work, along with a 

brief statement about their creative and technical process. The jury, selected by the director, views and scores each of the 

sets of images. Those artists receiving top scores are invited to participate in the Festival. 

2013 ARTIST  AWARD  W INNERS 

Best of Show - Aaron Hequembourg, Mixed Media 

Best of Emerging Iowa Artist - Sodam Lee 

Award of Excellence - Shellie Bender, Jewelry 

Award of Excellence - Susan Hill, Fiber 

Award of Excellence - Don McWhorter, Ceramics 

Award of Excellence - Taman VanScoy, Painting 

Award of Excellence - R. Michael Wommack, Pastels 

Juror Award - Seung Lee, Printmaking 

Juror Award - Michael McKee, Pastels 

Juror Award - James Ochs, Printmaking 
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DES MOINES ARTS FESTIVAL® 

2013 PROSPECTUS 

 

WINNER OF THE GRAND PINNACLE AWARD 

from the International Festivals & Events Association 

  

Artist Reactions to Des Moines 

 ―Simply put, your show is the best run we have encountered.‖ 

 "Very well run show, I see the pride everyone takes in it!" 

 "You all really put on a top-notch show and I feel honored to have participated this year." 

 "It is very obvious how much care and respect there is for the artists and 

 the community and the nurturing of the relationship of both." 

  ―This show was a delight to participate in--well designed, well managed, lovely location, responsive and helpful staff.‖ 

Join us on Facebook!   Facebook.com/DesMoinesArtsFestival 

Twitter  DMArtsFestival 

 

The City of Des Moines invites you to be part of the award-winning Des Moines Arts Festival® on June 28-30, 2013.  The 

Des Moines Arts Festival (DMAF) is one of the nation‘s most respected arts events hosting 185 of the nation‘s top artists in 

a beautiful urban street setting surrounding the 4.4 acre John and Mary Pappajohn Sculpture Park.  The outdoor Festival 

of arts and culture attracts more than 200,000 people each year to its downtown location in Iowa‘s capital city and largest 

metropolitan area.  DMAF is a show dedicated to the highest standards and works diligently to maintain a positive 

environment for artists and their clients.  DMAF is a non-profit organization founded by the Des Moines Art Center.  The 

Festival contributes more than $50,000 annually from its proceeds to support the Des Moines Art Center, numerous area 

non-profit organizations and the continuation of the DMAF.   

 

While we are pleased to share with you accolades we receive from exhibiting artists, we also receive a number of 

suggestions about how we can improve.  We are always striving to make our event better for artists and our guests.  Our 

goal each and every day is to explore ideas and improvements.  If you have questions about our event and how we are 

addressing concerns, please contact us, and we will happily provide to you our goals going forward. 

Application Information:  DMAF uses the ZAPP application system.  To apply, go to www.zapplication.org.  If you have 

http://www.facebook.com/DesMoinesArtsFestival
https://twitter.com/DMArtsFestival
http://www.dmgov.org/Pages/default.aspx
http://www.desmoinesartsfestival.org
http://www.desmoinesartcenter.org/visit/pappajohn-sculpture-park.aspx
http://downtowndesmoines.com/
http://desmoinesartcenter.org/
http://www.zapplication.org/
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not done so already, open an account (free) and do a search for "Des Moines Arts Festival."  Follow the instructions from 

there. 

The Fact Sheet (all information subject to change) 

LOCATION: Downtown Des Moines, Iowa, on Locust Street and Grand Ave. between 16th Street and 10th Street. 

EVENT NAME: Des Moines Arts Festival®  

CONTACT:  Stephen King, Executive Director 

MAILING ADDRESS: 700 Locust Street, Suite 100, Des Moines, IA 50309 

TELEPHONE:  515.286.4927 

FAX: 515.286.4942 

AVG. SALES: Gross Avg. = $6,349 (Source – 2012 Artist Post-event Survey) 

ONE-TIME JURY 

IMAGES:  5 images of work + 1 booth image 

VIEWED:  Projected simultaneously with image 1, 2, 3 on top from left to right, and 4, 5, booth from left to right, on 

bottom. 

JURORS:  5 paid. Includes two invited (exempt) artists from 2012. 

SCORING:  1-7, no 4, ―Rounds‖ 

JURY/APPLICATION FEE:  $25 

BOOTH SPACE FEE:  $375/$475 

CASH AWARDS:  $10,000 at press time 

BOOTH SPACE:  10‘x10‘ with 1‘ buffer all around, most with abundant storage close to booth. 

ELECTRIC:  Provided. Generators not allowed. 

PRODUCED BY:  Downtown Events Group, 501(c)3 Non-profit corp. 

ARTIST PRESENCE:  All required (individual and partners).  

NO. OF EXHIBITORS EXPECTED FROM JURY POOL:  170-175 (we jury spaces with the final number of spaces available 

being 185) 

NO. OF ARTISTS EXEMPT FROM JURY:  at least 10 (award winners from previous year) 

SECURITY:  24-hour 

PARKING:  Free/reserved/off-site dedicated.  All street parking in the downtown area is free after 5 p.m. on Friday and 

throughout the weekend. 

 

Artist Information and Amenities 

•    Projected Attendance – 200,000+.  

•    $10,000 in cash awards at the time of publication. $1500 to the Best of Show; up to five Awards of Excellence at 

$1000 each; three Juror Awards of $500 each presented by each of the jurors; $1000 to the Best of Emerging Iowa 

Artist.   These amounts may be altered by the jury, but the total will remain intact. 

•    Each of the above awards includes an automatic invitation to 2014 show.   

•    Official Festival Program includes color thumbnail image of each exhibiting artist.  

•    Web site includes full-color image with name and live link to artist Web site.  

•    Free WiFi throughout Festival site. 
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•    Free reserved parking.  

•    Invitations to special events and receptions.  

•    Hospitality Area.  

•    Air-conditioned restroom facilities. 

•    Exclusive “Express Lane” concessions.  

•    24-hour Security.  

•    Free Electricity.  

•    Leisurely set-up (full day is available).  

•    Booth sitters and energetic volunteers.  

•    Booth Amenities.  

1.    10' x 10' Booth with at least 121 square feet (1‘ on sides and back).  

2.    All booths on street at press time.   

3.    Storage behind booth. Some booths will have 1‘ behind booth, others a full sidewalk; however, keep in mind that 

these sidewalks are used for electric cords and passage by Gators and people 

 

Festival Hours 

Friday, June 28, 2013 

11 a.m. – 10 p.m. 

  

Saturday, June 29, 2013 

10 a.m. – 10 p.m. 

Sunday, June 30, 2013 

10 a.m. – 6 p.m. 

  

Hours subject to change (the DMAF board is currently considering a change in the closing time). 
  

Important Dates - 

Application Available – September 4, 2012 

 

Application Deadline - October 31, 2012 12:59:59PM CST 

  

Jury – Tentatively scheduled for Nov. 28-30, 2012 in Des Moines, IA 

 

Notifications Emailed – Dec. 7, 2012 

Please note:  we do NOT notify artists through ZAPP.  You will receive an email from the DMAF office. 

  

Deadline to confirm participation – January 11, 2013 

   

Refund Deadline -  March 15, 2013 
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About our jury process – 

The jury is tentatively scheduled for  November 28-30, 2012. The location for the projection jury is the Arthur Davis 

Conference Center, 700 Locust Street, Suite 100 in downtown Des Moines, Iowa.  

  

Applying artists and special guests are invited to a special Jury Preview on November 27, 2012, beginning at 5:30 

p.m.  Projection of images for the jury begins promptly at 6 p.m.  The jury preview is an opportunity for artists to view 

their images at the same time and in the same manner the jury will see them.  An email notice will be sent to all 

applicants of the details. 

  

170-175 spaces will be available via the jury process. Ten (10) booth spaces are reserved for 2012 award winners and 

up to five (5) spaces are reserved for special invitations. 

We will implement a new scoring process beginning this year. 

Round One will be the traditional 1 through 7, with no 4. 

Round Two – the jury will view all remaining artists and a majority vote moves the artist into the next round. 

Round Three – the jury will make final selections for invited and waitlist artists 

The jury uses the following standards to guide their decision: 

Projection ―blind" jury 

The jury will view each artist‘s set of six images. One of the six images shall be an actual image of the artist's booth 

showing body of work. The images will be projected in two rows, three images on top and three images on bottom, 

simultaneously. 

The ideal work will reflect excellence. 

The work should be well conceived and expertly executed. 

The work should show an identity of design. 

All work must be original and made by hand. 

Artwork is considered solely on the merit of the work pictured. This and your submitted Artist Statement will be the 

only criteria considered. (See below regarding Artist Statement). 

The work should be professionally and creatively presented. The better the image presented, the better your 

opportunity. 

The work presented for jury must be representative of the artist‘s body of work . If the work is not current, do not 

submit the image. 

All applications from professional artists must submit an authentic booth image– Booth images may not be created in a 

computer program.– Booth images may not contain the artist name, company name or any other affiliation; artists may 

use Photoshop techniques to remove the name(s). – The booth image must include the entire booth, not a portion.– The 

booth image must be that of your outdoor booth (no indoor booth images).– If you submit an application without the 

booth image or the booth image does not follow the criteria as stated here, your application will be returned to you for 

modification.  Application fees will not be returned.  Artists may choose to submit the image as is with the understanding 

that against other booth images that provide the guidelines, yours may be scored down by the jury after being offered 

the opportunity to make a change. 
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A note about the booth image. The booth image shows the jury your body of work, provides dimension and scale, a 

sense of artistic and creative presentation, and reflects what your booth will look like at the show in June.  It will also 

report to the jury if the work submitted in the individual images reflects your current style and overall body of 

work.  Please note that EIA‘s will show a sixth image in place of the booth image. 

Artist Statement  

The application will automatically have a question for an artist description of material and technique of up to 200 

characters. You are encouraged to enter a description of material and technique that is concise and explains well the 

body of work. The jury responds best to a description of technique rather than how you are inspired. The first (up to) 

200 characters of the submitted statement will be read aloud to the jury.   

Notification 

- On or before December 7, 2012, the DMAF will notify applicants of results using the email provided in your 

Zapplication.  

- In addition to the email notification, accepted artists will be posted on www.desmoinesartsfestival.org.  

- Results will not be given over the phone. 

- Juror scores and comments (if any) from Round One will be released as a general document.  The Artist ID number will 

be listed alongside the jury cumulative score for the initial round. 

 

All decisions of the jury are final. 

  

The Emerging Iowa Artist Program (EIA) 

Iowa residents currently enrolled in or recently graduated (within one year) from a university, college or art school 

anywhere in the U.S. are eligible to apply to the Emerging Iowa Artists (EIA) program.  This program provides 

individuals the opportunity to promote their talents and sell their artwork at the Des Moines Arts Festival®. It also provides 

opportunities to artists beginning their careers. 

  

Artists can participate in the EIA program for two years (either consecutively or non-consecutively). Because of financial 

support from Principal Financial Group®, this program is free to qualified artists. There is no charge to submit images 

for the jury or for booth space once the work is accepted by the jury. 

  

Qualified artists are required to apply to the show in the same manner as professional artists and submit their work in 

accordance to the specifications.  All applicants are required to provide at the time of application proof of residency and 

enrollment to ensure the integrity of the program.  All work submitted is juried by the same jury. All rules and submission 

requirements remain the same for EIA applicants. 

  

If you are a qualified EIA, apply under the medium (category) "Emerging Iowa Artist." To waive the application fee, you 

must enter the coupon code EIA2013.  The Festival will not refund the application fee if you do not enter the coupon 

code.  Please note that DMAF requires a booth image from its professional artists as part of the application - EIA 

applicants will instead provide an additional image of their work in place of the booth image.  

 

Waitlist 
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The DMAF maintains a waitlist from the jury process.  Our goal is to identify at least two artists from each medium to be 

placed on the waitlist.  Artists will be called off the waitlist in order, based on their original score in Round One.  If the 

scores of the waitlisted artist are the same, the artist will be called as a result of a simple random draw.  Artists will be 

called by medium.  For example, a painter will be called if a painter withdraws.  If we go through all painters on the 

waitlist, we will ask the artist with the next highest score, regardless of medium. 

-  Artists are notified by the Festival when a space becomes available. 

Booth fees and Artist paperwork including the Agreement are due by January 11. 2013.   Double booths are available 

to artists who jury into two separate mediums.  

Single Booth Fee:         $375 

Double Booth Fee:       $750 (available only to artists juried in two mediums) 

Corner Booth Fee:       $100 additional fee paid by separate check 

  

A full refund of booth fee, including corner if paid, is available until Wednesday, March 13, 2013.  After this date no 

refund is provided for any reason. 

 

Rules 

The DMAF considers its enforcement of the rules our exclusive right and responsibility.  Festival officials will visit all 

displays at intervals throughout the Festival to ensure that exhibitors comply with all Festival rules, including but not 

limited to checking identification.  Your submitted application and signature on the Artist Agreement (for those invited) is 

your indication that you agree that noncompliance can result in expulsion and ineligibility for jurying, awards and 

participation in future Festivals. If an artist is removed from the show for non-compliance of the rules, no booth fee 

refunds will be issued nor compensation made, and the artist will be ineligible to exhibit for a period of at least two 

years.    

1. All work exhibited must be original art produced by the exhibiting artist(s). Work done by aproduction studio, in 

classes or workshops, ―Buy-sell‖ and/or imports, work from kits, commercial designs, and derivative work is prohibited. 

Artists selling work that is not their own will be expelled from the Festival. 

2. It is the work by the artist that is juried, therefore any change in the overall body of work by the artist after the jury 

process accepts the juried work is not considered juried and may not be exhibited until approved by the director of the 

show.  Please see the description of our New Directions program below.  Absolutely no consideration will be made if the 

work is of a different discipline. 

3. Artists may only exhibit work in the medium(s) in which they are accepted (juried). 

 

4. Prints may only be exhibited by artists accepted in the Printmaking category. Prints must be produced in signed, 

limited editions of no more than 250, which are hand-pulled by the artist. 

 

5. No reproductions are allowed.  If it‘s a copy of any kind, regardless of medium, don‘t bring it.  (If a work exists as a 

painting, watercolor, drawing, etc. and is copied by digital or photographic means and printed on an offset press, a 
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serigraph press or through a computer by means of an ink jet or electrostatic printer, this would be a reproduction. This 

includes giclees.) 

 

6. All artists associated with the juried work must be present to exhibit.  If artists apply as partners, each artist must be 

present.  If each artist is not present, the artist who is present will not be permitted to set-up or exhibit.  No proxy of any 

kind is permitted.  If artists working as partners are found to apply as a single artist, the artist will be disqualified without a 

refund regardless of the calendar of stated deadlines.  

 

7. Booth and display must remain intact during all hours of the show.   

 

8. A picture ID is required at artist check-in by all artists, including partners, accepted to exhibit. In addition, the Festival 

reserves the right to check ID each day of the Festival to ensure the artist is present.  Artists may NOT set-up or have their 

booth set-up until they have provided proof of their presence. 

 

9. Artists may not sell promotional items such as postcards, notecards, calendars, t-shirts or photocopy and/or offset 

reproductions of any kind.  The sale of non-original promotional items is prohibited.  Artists may display for review 

portfolio or bound publications.  These may not be sold but may be given away. 

 

10. Artists are responsible for proper insurance and protection of work and setup.  The DMAF will not be responsible for 

damage to work or setup for any reason.  All artists are encouraged to maintain insurance. 

 

11. Only artists accepted in the jewelry category may display and sell jewelry.  

 

12. Artists are responsible for collecting and reporting all taxes, including 6% Iowa sales tax.  

 

13. All work submitted for jury must be for sale at the time of the jury. 

14.  We do not allow sharing of booths except under extraordinary circumstances and ONLY if prior approval is provided 

in writing from the director.  Absolutely no consideration is given if the request is made at the time of set-up or during the 

show. 

In addition to the rules of exhibiting, the following guidelines/restrictions apply to the jury process:  

1. Artists may jury in more than one medium only with a distinctly different body of work. 

 

2. Artists wishing to exhibit work produced in more than one medium must create a new profile for each medium on 

Zapplication and submit a jury fee for each medium.  Only one application may be submitted per body of work 

represented.  Multiple applications must represent work in different mediums.  Artists whose work is selected in multiple 

mediums are eligible for a single double booth space. 

 

3. Jewelry may only be submitted for jury in the jewelry category. 
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4. Furniture makers may not enter in sculpture category. 

 

5. Photography may only be submitted for jury in the photography category. 

 

**6. Upon receipt of application, the Festival reserves the right to return any application if it is deemed noncompliant for 

a particular medium or does not provide the information requested.  If you submit an application that does not follow 

the criteria as stated here, your application may be returned to you for modification.  Application fees will not be 

returned.  Artists may choose to submit the image as is with the understanding that a full point may be deducted from 

the artist‘s final score for not adhering to the guidelines set forth in this application after being offered the opportunity to 

make a change. 

 

PLEASE NOTE – REGARDING COLLABORATING ARTISTS: If you are submitting an application as a collaborating 

artist/partner, you must submit the name(s) with the application. Here is how to submit your application as a 

collaborating artist: go to ―My Profile‖ on Zapplication. Enter one of the two collaborating artists as the primary contact 

in the profile form (this name will always appear first in publications and online if accepted). After completing the 

information requested, enter the collaborating artist‘s name(s)  in the section at the bottom of the profile page. This 

information is carried over to the application for purposes of identifying a collaborative effort. You may not add a 

partner after the jury. If you have any questions or difficulties registering the partner, please contact the DMAF office 

before submitting your application. 

  

Medium Descriptions 

Ceramics – Original functional and/or non-functional works created by the artist from clay, earthenware, porcelain, 

and/or stoneware.  No factory-produced work, no slip-cast or commercial molds permitted. If multiple pieces of the 

same design are displayed, each piece must be signed. 

Drawing/Pastels – Original compositions that are drawn by the artist‘s hand using pencil, crayon, ink, charcoal, pastels 

and a variety of other marking media. 

Emerging Iowa Artist – The Emerging Iowa Artist Program provides the opportunity for Iowa residents enrolled in 

universities, colleges and art schools across the country to participate in the DMAF free of charge. Please see above 

description for qualifications and description. 

Fiber  – Includes artwork from fibers such as basketry, embroidery, weaving, leatherwork, tapestry and papermaking. 

This work can be wearable or non-wearable. No mass or factory-produced work is allowed. 

Glass  – work that has been hand-crafted by the artist by blowing, fusing, casting or kiln forming.  No pre-

manufactured items are allowed.   

Printmaking  – Printmaking is defined as multiple originals where the artist‘s hand has manipulated the plates, stones, 

blocks, composite reliefs, or screens and which are properly signed and numbered in limited editions.  Photocopies, 

giclees, or offset reproductions are not permitted.  

Jewelry – All jewelry must be designed and executed by the artist and must have been juried in the Jewelry medium. 

Work which has been designed by the artist but with no subsequent hands-on work is prohibited. No more then 15% of 

a piece may consist of commercial findings. 

Metalworks – Original work created through the forging, twisting and fabricating of various metals. 

Mixed Media – Includes any combination of a variety of materials to create an original work of art.  

Painting – Original compositions created by he artist‘s hand to form in colors a figure of likeness on a flat surface, as 

upon canvas; to represent by means of colors or hues; to exhibit in a tinted image; to portray with paints; as, to paint a 
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still life, portrait or a landscape. 

Photography – The process of capturing images that begins with a camera lens, then printing the images, by chemical 

or digital means, onto a surface. The photography category includes traditional film photography, hand colored 

images, emulsion transfers and digital photography that has not been excessively manipulated to achieve results beyond 

what could be done in a traditional darkroom. Any digital alteration and/or hand painting, over painting, etc. must be 

disclosed with the photograph.  All pieces must be signed, numbered and dated in limited editions of no more than 

250.  Prints must have been processed by the artist or under the artist‘s direct supervision.  In addition to the above, the 

surface on which the photographs are printed must be identified in the description (paper, aluminum, wood, fabric, 

canvas, etc.).  Traditional photography using digital means will apply in the photography category.   

Sculpture  – Three-dimensional work(s) incorporating any materials that are designed and executed in the round or in 

relief, as by chiseling marble, modeling clay, or casting metal. 

Wood  – Original work in wood that is that is hand-tooled or machine worked. 

 

New Directions 

New Directions is designed for professional visual artists (the distinction is made because of the emerging artists 

program) who are juried into the show and who, between the time they are juried and the date of the show, are 

exploring new directions in their current work. Exhibiting artists will have this opportunity available to them to introduce 

to our guests expressions of new art they are exploring.    

  

All artists will jury with their body of work as they normally do. Upon acceptance into the show, artists will be notified of 

the details of the policies surrounding its integrity. Should any juried artist find themselves exploring a new direction 

with their work and wants to participate in the program, we will work with them on a case-by-case basis within a set of 

parameters that all involved (including the show) must follow.    

  

In order to keep in tact the decisions of the jury, we will institute a few parameters: new work may not occupy but a 

small percentage of the overall exhibit space; the work will be identified as ―new work‖ within the exhibit space; the 

work must be an extension of the work juried into the show; the new work must be clearly defined within the exhibit; 

and it all must be original. It may not be a completely new body of work. 

  

Our goal is to encourage artistic exploration while trying to maintain the high standards of the jury process. We 

recognize an artists desire to explore and often find themselves rejuvenated by the journey of discovering a new talent, 

but didn‘t because you were working too hard to stay inside the box we created for you. And because we appreciate 

that we are collaborators in this industry we are reaching out to offer this ―new direction.‖ 

  

Many thanks for your interest in the Des Moines Arts Festival. Should you have any questions about the process, please 

do not hesitate to call Stephen King, Executive Director, at 515.286.4927 or email sking@desmoinesartsfestival.org. 

  

We value your participation and look forward to seeing you in June 2013! 

All information is subject to change without official notice. 

mailto:sking@desmoinesartsfestival.org
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Iowa‘s up-and-coming student artists could be discovered at the Festival, as they launched 

their careers in visual arts in the Emerging Iowa Artists (EIA) program sponsored by 

Principal Financial Group®. This year, the EIA program featured 20 Iowa residents 

currently enrolled in colleges, universities and places of higher education across the 

country. Each participant, selected by the same jury that chose the professional artists, was 

invited to participate in the Festival free of charge. On-site, the student artists showcased 

demonstrations of the techniques they use to create art. In addition, an on-site jury scored 

each artist to determine a Best of Show Emerging Iowa Artist, who received a $1,000 award. This year‘s winner was 

Sodam Lee of Ames, IA.  

 

Artist    School 
Dillon Baker   Iowa State University 

Desiree Becker   Iowa State University 

Lindsey Burke   University of Iowa 

Abby Butson   Grand View University 

Man Ho Cho   University of Iowa 

Clark Colby   Iowa State University 

Abigail Cooper   Grand View University 

Reiko Cunningham  University of Iowa 

Amber Forbes   Iowa State University 

Sarah Friedrickson  Grand View University 

Kristen Greteman  Iowa State University 

Amanda Hall   Iowa State University 

Peter Kasper   Iowa State University 

Kyle Lawler   Grand View University 

Sodam Lee   Iowa State University 

Arielle Senger Neher  DePaul University 

Rebecca Skow   Kirkwood Community College 

Paige Stanton   Des Moines Area Community College 

Arty Vongphakdy  Iowa State University 

Youngjoo Yoo   University of Iowa 

http://www.principal.com/
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Interactive arts activities are one of the five main pillars of the arts featured each year at the Des Moines Arts Festival®. 

Throughout the Festival, guests of all ages have the opportunity to get creative and hands-on with art, music, dance and 

more! These activities can be found throughout the Festival at sponsor booths and the Creative Kid‘s Zone, and provided 

by twenty-one area non-profit organizations.  

 

Paint the Skywalk   Paint the Skywalk combined the innovation of emerging 

Iowa artists with the efforts of the Principal Financial Group® to beautify the 

downtown skywalk system. The Principal® is a co-sponsor of the Des Moines 

Arts Festival® and presenter of the Emerging Iowa Artists program. Guests at 

the Des Moines Arts Festival® were invited to help create a mural inspired by 

the work of emerging artist Abigail Cooper, an art student at Grand View 

College in Des Moines. Cooper‘s original mixed media artwork was 

scanned and divided into small, 1‖ x 1‖ images. Guests then transferred 

their interpretation of a small square onto a prepared, blank 6‖ x 6‖ 

masonite panel. The final mural, containing 980 panels and measuring 

nearly 7‘ x 35‗, will be permanently installed inside the skywalk in July.    

 

Paint Your Own T-Shirt   Guests enjoyed putting their 

creative juices to work in decorating memorable t-shirts 

using fabric paint. Next to the merchandise tents, these 

color-filled booths were frequented by many guests wishing 

to customize the empty picture frame on their t-shirt to make 

it their own.  

 

Spin Art    Festival guests and children enjoyed time at the 

Prairie Meadows booth spinning their own art creation, a 

classic favorite interactive activity. 

 

Balloons     Stop by the WHO-HD Des Moines booth on the 

Meredith Corporation Lawn to meet on-air personalities and 

get a balloon.  
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Paper Bag Puppets     Create paper bag puppets that reflect intergenerational relationships at play. 

 

Canvas Painting    Show off your inner Picasso and create a masterpiece on canvas using many different drawing tools 

and art techniques.  

Paper Cup Pets & ―Pin the ID‖   Play ―Pin the ID‖ on the cat or dog, and learn about why pets should have a collar and ID 

tags. Guests can also create pets using paper cups. 

Customizable Wearable Art   Join Big Brothers Big Sisters of Central Iowa to decorate a t-shirt and headband.  

 

African Rain Stick   Celebrate the newest expansion to the Blank Park Zoo, the Jaama Kwa 'Connection to Africa exhibits, 

by making an African rain stick! 

Help Decorate a Kid-Sized Cardboard House   Central Iowa 

Shelter & Services will help you decorate a kid-sized cardboard 

house while learning about homelessness in Iowa and across the 

country. 

―Magic‖ Masks   Make a ―magic‖ mask by scraping and 

revealing colors that lie underneath your mask. 

Concert Wristband   Stop by the Des Moines Music Coalition's 

booth to make and decorate your own 80/35 wristband! 

Marble Painting   Join GiGi's Playhouse Des Moines for fun with 

magic marble painting. 

Memory Books   Create your own memory book with HCI Care Services and decorate it with favorite memories. Then, take 

your memory book home with you to continue to add to with more and more memories! 

 

Gyotaku   Iowa Environmental Council invites you to participate in the ancient Japanese art of Gyotaku-style fish printing, 

of a native Iowa fish. 

 

Bead Jewelry   ‗Bead a Bracelet‘ to help end youth homelessness in Iowa.  Show your support of Iowa Homeless Youth 

Centers and learn how you can help make a difference in a life of a youth.  

Lexigram Bookmark   Create Lexigram book markers with Iowa Primate Learning Sanctuary. Lexigrams are the symbols 

that the apes use to communicate to humans on their keyboards.  

 

Farm Animal Art   Color a picture of a farm animal and have it made into a button to wear with Living History Farms. 

Blow-Ink   Guests will receive a straw and a paper plate which will have 2 drops of food coloring on it.  They will blow air 



 Printed on recycled paper because we believe the earth is a work of art   

through the straw and watch the food coloring magically create unique forms of art. 

Get Your Dance On!   Festival–goers of all ages will have the opportunity to watch and learn Latin dances that include: 

Salsa, merengue, cha cha, bachata, and more with Salsa Des Moines. 

Coffee Filter Butterfly   Create a beautiful monarch butterfly out of coffee filters. 

Toy Decorating   Woodturners will use a lathe--machine used to work and shape wood--to demonstrate the turning of 

spinning tops and other assorted, small wooden objects from recycled wood products.  

Shaving Cream Art   Guests will enjoy engaging in musical activities with shakers, guitars and harps with professional 

VSA Iowa teaching artists. Shaving cream art will also be available! Guests will use food coloring to create a beautiful tie-

dye effect on cardstock. 

Mosaic   Create a colorful mosaic using tissue paper and light glue. 

Create Your Own Sunshine!   Decorate a sun using paper plates, beads and pipe cleaners to take home and hang in your 

window as a reminder of the fun you had at the Des Moines Arts Festival. 

Celery & Lettuce Stamps   Explore original artwork from the beautiful World Food Prize Hall of Laureates. Children can use 

fruits and vegetables to create stamp designs with paint, and can color and decorate black and white versions of 

agricultural artwork.  
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The mission of the Des Moines Arts Festival® is to create an opportunity for people of all 

ages, cultures and backgrounds to celebrate the arts. By continuing to expand the 

children‘s programming and encouraging all on-site participants to offer even more 

creative and interactive arts activities, the Festival was able to fulfill this mission. 

 

The Des Moines Arts Festival® and co-sponsor Prairie Meadows teamed up to present 

the Prairie Meadows Community Outreach Program. The program offered non-profit organizations the opportunity 

to participate on-site to share their mission to thousands of guests free of charge. In exchange for its free booth space, 

each organization either provided an interactive arts activity for guests or provided volunteers for the Festival. 

 

All participating non-profit organizations were promoted in Festival marketing materials, on the official Festival website, 

and in the official Festival guide. As a fellow non-profit, the Festival understands the significance and the need for 

offering a program that provides options for local groups to share their mission to a wide audience at no charge. These 

organizations are an integral part of the Des Moines community, and with support from co-sponsor Prairie Meadows 

the Festival is pleased to offer this opportunity. The following 22 organizations participated this year: 
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AARP Iowa     Des Moines, IA 
AARP is dedicated to enhancing quality of life for all as we age.  We lead 
positive social change and deliver value to members through advocacy, 
service, and information. 
Arts Activity: Create paper bag puppets that reflect intergenerational 

relationships at play (pets, children, parents, grandparents, etc.) 

Animal Lifeline of Iowa     Carlisle, IA 

Animal Lifeline of Iowa, Inc. is a special needs, no-kill animal shelter that 
accepts un-owned dogs and cats who are handicapped, injured, have a 
serious medical condition, pregnant or nursing, and orphans that need to be bottle fed. 
Arts Activity: Show off your inner Picasso and create a masterpiece on canvas using many different drawing tools and 

art techniques.  

Animal Rescue League of Iowa, Inc.     Des Moines, IA 

Our mission is to promote animal welfare, the human animal bond, and prevent the overpopulation of pets. 
Arts Activity: We will have a poster to play ―Pin the ID‖ on the cat or dog, and use this to start a discussion on why 

pets should have a collar and ID tags. We will also be using paper cups to make pets. 

Big Brothers Big Sisters of Iowa     Clive, IA 

The Big Brothers Big Sisters Mission is to provide children facing adversity with strong and enduring, professionally 
supported one-to-one relationships that change their lives for the better, forever. 
Arts Activity: Decorate wearable art (t-shirts, headbands, etc.). 

Blank Park Zoo     Des Moines. IA 
The mission of the Blank Park Zoo is to inspire an appreciation of the natural world 
through conservation, education and recreation. 
Arts Activity: Celebrate the newest expansion to the Blank Park Zoo, the Jaama Kwa 

'Connection to Africa exhibits, by making an African rain stick! 

Central Iowa Shelter & Services     Des Moines, IA 

The mission of Central Iowa Shelter & Services is to provide free shelter and meals to 
homeless adults regardless of physical or emotional conditions, and to facilitate their 
move toward self-sufficiency. 
Arts Activity: Help decorate a kid-sized cardboard house while learning about homelessness in Iowa and across the 

country. 

Conmigo Early Education Center     Des Moines, IA 
We are a premier Latino learning academy specializing in bi-lingual, culturally affirming educational programming 
and experiences for children and their families. We position children to thrive in school, community and life. 
Arts Activity: Make a "magic" mask by scraping and revealing colors that lie underneath. 

http://states.aarp.org/category/iowa/
http://www.animal-lifeline.com/
http://www.arl-iowa.org/
http://www.bbbsia.org/site/c.6pLMLWPuEbLSH/b.6518959/k.F0F7/Home_Page.htm
http://www.blankparkzoo.com/
http://centraliowashelter.org/
http://www.conmigoearlyed.org
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GiGi‘s Playhouse Des Moines     Urbandale, IA 
Gigi's Playhouse's mission is to increase positive awareness of Down syndrome through national campaigns, 
educational programs, and by empowering individuals with Down syndrome, their families and the community. 
Arts Activity: Join us at the GiGi's Playhouse Des Moines tent for fun with magic marble painting and Down syndrome 

awareness. 

Greater Des Moines Music Coalition     Des Moines, IA 
The mission of the DMMC is to aggressively advocate, sponsor and 
develop an independent and progressive live music economy in Central 
Iowa for the purposes of urban revitalization, regional economic 
development, and securing the future of our region by attracting and 
retaining young adults to this region. 
Arts Activity: Make Your Own 80/35 Wristband! If you've ever been to 

our summer music festival, 80/35, then you're familiar with the 

wristbands that allow you to get into the concert grounds. If you've ever 

wished those were a bit more fashionable, then be sure to stop by the 

Des Moines Music Coalition's booth to make and decorate your own 

wristband! 

HCI Care Services & Visiting Nurses Services of Iowa     West Des Moines, IA 
Our mission is promoting dignity, independence and quality of life for all through education, compassion and effective 
community-based care. 
Arts Activity: Complete and decorate pre-assembled foam memory books.  

Iowa Environmental Council     Des Moines, IA 
The mission of the Iowa Environmental Council is to create a safe, healthy environment and sustainable future for Iowa. 
Arts Activity: The Iowa Environmental Council will be making Japanese-style fish prints of Iowa native fish and talking 

with kids and families about how we can all help to improve water quality in Iowa‘s lakes and rivers. 

Iowa Homeless Youth Centers     Des Moines, IA 
Iowa Homeless Youth Centers works to eliminate homelessness among children, youth and young families in Polk 
County.  We believe with support and assistance, homeless individuals and youth can live independently and attain self-
sufficiency. 
Arts Activity: ‗Bead a Bracelet‘ to help end youth homelessness in Iowa.  Show your support of Iowa Homeless Youth 

Centers and learn how you can help make a difference in a life of a youth.  

Iowa Primate Learning Sanctuary     Des Moines, IA 
The Iowa Primate Learning Sanctuary is dedicated to the expansion of human/ape 
communication through nonverbal behavior, language, music and art.  We seek to 
blend the sciences with the arts and the humanities into a new paradigm as we strive 
to answer fundamental questions about the structure of mind, emergence of 
intelligence, moral action, language, aggression and free-will.  Our studies of our 

http://gigisplayhouse.org/desmoines/
http://www.desmoinesmc.com/
http://www.hci-vns.org/
http://www.iaenvironment.org/
http://www.yss.ames.ia.us/
http://www.iowaprimatelearning.org/
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closet living relatives, bonobos and chimpanzees, always occur in a non-invasive and collaborative manner, in 
accordance with our belief that we are a true sanctuary of renewal for the hearts and minds of all primates. 
Arts Activity: We will be creating Lexigram book markers. Lexigrams are the symbols that the apes use to communicate 

to humans on their keyboards. 

Living History Farms      Urbandale, IA 
Living History Farms is an interactive outdoor history museum which educates, entertains and connects people of all 
ages to Midwestern rural life experiences. 
Arts Activity: Color a picture of a farm animal and have it made into a button to wear. 

Mentor Iowa     Des Moines, IA 
The mission of Mentor Iowa is to provide trained volunteer mentors to abused, neglected and delinquent children who 
are under the jurisdiction of the Juvenile Court.  We will do this by working in partnership with the children, their 
families and the community.  
Arts Activity: Participants will receive a straw and a paper plate which will have 2 drops of food coloring on it.  They 

will blow air through the straw and watch the food coloring magically create unique forms of art.  

Salsa Des Moines     Des Moines, IA 
We provide high quality dance education experiences for all ages and levels in 
order to expand the dancer community through technique and knowledge. We 
coordinate with local organizations, institutions, and venues to provide social 
dancing opportunities for the community and the students.  
Arts Activity: Take mini classes of salsa, bachata, merengue, and cha cha to 

learn about the different styles of Latin dance. 

Science Center of Iowa     Des Moines, IA 
The Science Center of Iowa engages and inspires Iowans along their journey of 
lifelong science learning. Our goal is to be a quality community resource for 
informal science learning where children, families, school groups and individuals come to explore science and 
technology. 
Arts Activity: Come design a monarch butterfly with the Science Center of Iowa, and learn about its epic annual journey 

– the longest-known insect migration on Earth. 

Tree Des Moines, Inc.     Des Moines, IA 
To protect, restore, and sustain an urban tree canopy in the Des Moines metropolitan area.  In partnership with 
individuals, private foundations and government entities, Tree Des Moines will strive to make the metro area 
environment more viable and livable for its citizens. 
Arts Activity: Woodturners will use a lathe--machine used to spin wood for shaping with hand tools--to demonstrate the 

turning of spinning tops and other assorted, small wooden objects from recycled wood.  Woodcarver demonstrators will 

create critters and creatures to engage visitors, answer questions, and give visitors an active appreciation of how to 

pursue this lifelong hobby to create items for decorative and utility purposes. 

http://www.lhf.org/
http://mentoriowa.org/
http://www.salsadesmoines.org/Pages/default.aspx
http://www.sciowa.org/
https://treedesmoines.com/
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VSA Iowa     Des Moines, IA 

VSA Iowa‘s mission is to create a society 
where people with disabilities can learn 
through, participate in, and enjoy the arts. 
Arts Activity: Guests will enjoy engaging in 

musical activities with shakers, guitars and 

harps with professional VSA Iowa teaching 

artists. Shaving cream art will also be 

available! Guests will use food coloring to 

create a beautiful tie-dye effect on cardstock. 

Walnut Creek Church     Des Moines, IA 

Walnut Creek Church‘s mission is to bless the 
city, its people and to glorify God. 
Arts Activity: Create a mosaic using tissue 

paper and light glue. 

Westside Early Education     Des Moines, IA 

Westside Early Education seeks to provide a 
quality preschool program for students ages 1
-4 and strives to provide a loving environment 
where children develop their ability to listen, 
communicate, share, care, and learn. 
Arts Activity: Create your own sunshine using 

paper plates, pipe cleaners, beads, and more! 

The World Food Prize     Des Moines, IA 
Recognizing and inspiring breakthrough 
achievements in the fight to end hunger. 
Arts Activity: Explore original artwork from 

the beautiful World Food Prize Hall of 

Laureates. Children can use fruits and 

vegetables to create stamp designs with paint, 

and can color and decorate black and white 

versions of agricultural artwork. 

http://vsaiowa.org/
https://walnutcreekcc.org/
http://www.friendsofwee.com/Westside_Early_Education/Home.html
http://www.worldfoodprize.org/
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The Interrobang Film Festival presented by Nationwide celebrated its sixth year with a record number of submissions. 

The film festival combines a traditional film production festival with a public screening.  Categories for entry in the 

competition include Feature, Mids, Shorts, Short Shorts, Documentary and Free Form, and entrants had the option of 

applying in either the Professional or Student filmmaker divisions. Feature films are from 60-140 minutes in length, mids 

are films between 15-60 minutes in length, shorts do not exceed 15 minutes in 

length, and short shorts do not exceed one minute in length. 

 

A $700 cash prize is awarded to the Festival‘s Professional Best of Show, $200 to 

the Student Best of Show, and a $200 Iowa Filmmaker Award is given to a 

production company or department that resides in the state of Iowa or whose film was primarily shot in Iowa (at least 

fifty percent). 

 

The 2013 Award Winners: 

 

Student Filmmaker Award ($200): 

Bob Hope, Careen Ingle 

Iowa Filmmaker Award ($200): 

Around Crab Orchard, Sarah Kanouse 

Best of Show ($700): 

Me vs. The Tooth Fairy, Gregory D. Dixon 

 

The Films 

 

The Painted Girl   by Ben Kadie     9 minutes 
The story of Megan, a closeted gay 15 year old, who runs away from her mother's expectations. Hiding in an 

abandoned subway tunnel, she uses spray paint to create art for her mother. Megan hopes that through this gallery of 

graffiti she can help her mother understand who she is.Director Ben Kadie (age 17) filmed in downtown Seattle and in 

the 100-year-old underground bunkers of Fort Casey State Park. Ben, a high schooler, turned these locations into 

graffiti-covered subway tunnels using visual effects including motion tracking and 3D modeling. Emma Rae Johnson 

leads a cast that includes Seattle-area actors Molly Berg, Andrew Tribolini, Rex Davidson, and Victoria Puckett. The film 

features licensed songs by Now, Now and Bethurum. 

 

Thursday‘s Speaker   by Gary Hebert     1 hour 24 minutes 
Rodrigo Orieta is a brilliant, charismatic, twelve-step motivational speaker. He's also a drunk whose world is a web of 

lies. Thursday's Speaker is a dark comedy dealing with unplanned pregnancy, used car scams, twelve step programs, 

and family. 
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Time Out of Mind   by Addie Manis     15 minutes 
Sarah is determined to handle her dying father's end-of-life care on her own, but her resilience and her grasp on reality 

break down as his physical and mental deterioration reaches disturbing new levels. 

 

Visitors   by Alyssa Rallo Bennett     15 minutes 
Things go awry when Holly's friend, Olivia and her boyfriend, Richard come home early from a trip. 

 

Warn on Health, FDA‘s Cult of Tyranny   by Valerie Van Cleve     1 hour 38 minutes 
The film War on Health, explores the position of the FDA and it's role in the current medical paradigm, the current health 

crisis, and looks at possibilities for a healthier, more holistic health system. Statistical evidence documents hundreds of 

thousands of injuries and deaths due to conventional medicine due to the lack of oversight by the FDA. The FDA is 

currently trying to remove all of our important supplements, foods and herbs  from the market and the public, claiming 

they are drugs,  simply because they have healing effects. The FDA has begun a War on our Health. The American 

medical system is broken and this film points the way to a new direction that has democracy and the rights of the people 

at it's heart. 

The Burlesque Assassins   by Jonathan Joffe     1 hour 34 minutes 
The Burlesque Assassins. Beautiful, deadly, and a vital weapon in the war on communism that threatens the free world. 

Set in the 1950s, this tale of cold war espionage and intrigue follows Johnny Valentine, Katarina Molotov, and a trio of 

sexy super-spies as they seduce their way within killing distance of a trio of villainy hell bent on global domination. 

WITNESS the fatal fan dance of Koko La Douce!  BEHOLD the brutal boa striptease of Bombshell Belle!  SEE Bourbon Sue, 

a bad girl with a taste for booze, boys and Rock & Roll.   Experience the carnage and the cleavage as the enemies of The 

Burlesque Assassins discover that when it comes to these women, LOOKS CAN KILL! 

 

The Derby Girls   by Jennifer M. Crandall     9 minutes 
Some girls were meant to be princesses, and some girls were meant to knock princesses on their ass and skate away 

laughing. 

 

The GENTLEMAN   by C.J. Mackey    21 minutes 
'A man struggles with his Love for his wife and his lust for other woman. During this struggle he finds his Karma.' - The 

Gentleman 

 

The House With Nobody In It   by David Carnegie     4 minutes 
To most people, it's just a house with nobody in it. 

 

The Office One   by Jinyoup Kim     10 minutes 
An office worker, who calculates mathematical formulas, is given a short question; how are you? However, he doesn't 

know how to answer to it. 

REFUGE: Stories of the Selfhelp Home   by Ethan Bensinger     1 hour 
REFUGE' is a one-hour documentary that reaches back over 70 years to give a voice to the last generation of victims of 

Nazi persecution. The film weaves together historical narrative, archival footage and deeply personal testimony to explore 

the lives of six Chicagoans against the context of the Nazi cataclysm and tell the story of a singular community that has 
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given refuge to more than 1,000 Central European Jewish refugees and survivors. 

 

Retrocognition   by Eric Patrick     18 minutes 
A dystopian sitcom reanimated from the narrative residue of Golden Age radio dramas. 

 

Revolver   by Adam Hirsch     15 minutes 
An identity thief must weave his way out of an impossible situation at a small motel when he accidentally steals the 

identity of a murderer. 

Something Blue   by Sean Gannon     1 hour 34 minutes 
Michael and Jackie met at my party eight years ago—it was caught on tape. I filmed him proposing to her, and they 

asked me to tape their wedding. So they had an idea—let's have Sean (me) videotape all the fun moments as they plan 

their wedding. I agreed, and tagged along for almost a year to document their great adventure.The story that emerged 

was not what I bargained for. This is the first found footage romantic comedy. 

 

Stiletto   by Jane Morson     25 minutes 
Stiletto, a tale of vengeance, love, and decay breathes new life into a classic genre by blending contemporary themes 

with the visual style, narrative conventions, and character archetype of film noir. The film's achievement in lighting 

cinematography are matched by riveting direction, powerful performances and a suspenseful story that keeps the 

audience guessing until the final frames. 

 

Sun Flower   by Taeho Kang     16 minutes 
Single, pregnant Young-Hwa Kim just moved in a sanatorium. She has lost her sense of reality, doesn't care about 

herself and lives with various addictions until she feels the baby move for the first time. 

One More Night   by Jeff Woodward     10 minutes 
We all have that one person that we can't get over, can't get out of our minds.  If you could have one last night with 

them, would you? 

 

One Way Ticket to Paradise   by Fannar Thor Arnarsson     6 minutes 
A young woman is forced into the dangerous world of prostitution. 

 

Oscar V   by Jonathan Albert Murphy     14 minutes 
Oscar V discovers a way to view the web-cam on one of his customer's laptop, without her knowing. The police get 

involved. What will become of him? 

 

Paper People   by Jonathan Albert Murphy     14 minutes 
Akin to 'Crash', the lives of a suicidal U.S. Marine, a single mother and her precocious daughter collide with incendiary 

results.  

 

PARADISO   by Alessandro Negrini    1 hour 
After forty years, Roy Arbuckle wants to reunite his former show-band, The Signetts and his formers musicians, 
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nowadays in their seventies in a high-risk effort to bring together divided Protestant and Catholic communities for a 

major dance night in celebration of The Fountain, the last Protestant enclave on the west bank of Derry, Northern 

Ireland. A colorful, melancholic and ironic musical journey through a ghetto that, even if finding itself in its last dance, it 

doesn't wan to miss a single step. 

 

Parameter House    by Alex Mechlin     5 minutes 
A Realtor shows an illogical house to a young couple. 

 

Penny Candy Shop   by Ryan Nanni     8 minutes 
In order to spite his drill sergeant boss, Weston smokes a joint for the first time with his coworker Ben and is inspired to 

seduce a cute customer, until he finds out she is the sergeant's daughter. 

Lost Cinemas of Greater Des Moines   by Mark Haggen     22 minutes 
Lost Cinemas of Greater Des Moines covers the rise and fall of the great movie theatre exhibition period of 

approximately 1905 to 1980 in the capital city. The narrative begins with the rise of nickelodeons amidst the 

proliferation of vaudeville houses around the turn of the century—including the fifth theatre in the nation to show only 

movies—through the golden age of moviegoing during the 1940s, drawing movie stars and world premieres to the 

area—and into the decline of the 1950s and 1960s, when an inordinate number of movie theatres were razed. Only 

two of the original theatres remain, and a large chunk of architectural splendor became lost to this midwestern city. 

Downtown Des Moines often became neglected as a result, and many more historic structures—not just movie 

theatres—have been destroyed since. Lost Cinemas reminds us of a beautiful history that deserves preservation, in the 

hopes that what‘s left can be rescued, restored, and enjoyed by current and future generations. 

 

Manfred and the Waiting Room   by Joel Breitman     9 minutes 
In a doctor's waiting room a frantic Manfred is thrown into a truly bizarre power struggle with a mysterious sociopath. 

 

Manifest   by Seth Myers     6 minutes 
A disoriented young man, barefooted and dressed in an over-sized suit, finds himself drawn to an old abandoned 

barn. As the man slowly passes through, he becomes aware that he must surrender control to a force larger than 

himself. 

 

Me vs. The Tooth Fairy   by Gregory D. Dixon     8 minutes 
After first hearing of the Tooth Fairy, our young protagonist stays up all night to protect his sister from this molar-

stealing monster. 

 

Montezuma‘s Treasure: The Quest for Quetzacotl‘s Gold   by Scott Unruh     1 hour 30 minutes 
The search for Montezuma's Treasure began in Kane County, Utah in 1914. Caves and underwater caverns have been 

searched by treasure hunters. Many have witness fantasic phenomena in their endeavor to uncover the lost horde. Our 

film makers use new technology, (an ROV) into a haunted underwater Aztec water trap attempting to bypass the evil 

spirits that have stopped previous divers. The search for Montezuma's Gold in Kanab, Utah is unveiled in a 90 minute 

historical documentary of this search. 



 Printed on recycled paper because we believe the earth is a work of art   

Jodi Orton: Fostering Change   by Jodi Orton     25 minutes 
Each and every day we have the chance to make a difference in the life of another person. I believe it; my husband 

believes it; my children believe it.'Jodi Orton and her husband Bret have done just that. In this beautifully filmed short, 

Jodi candidly shares her story with the world. She talks about her personal transformational change, and her turbulent 

transition from high powered senior paralegal to devoted foster and adoptive parent. In this thought provoking film, 

Jodi speaks to us all in the wider world about our love of materialism and the importance placed on personal gain. She 

describes her own journey into wealth and personal gain, through a difficult period of conflict, to find at the end of it 

the things that really matter. Through Jodi's story we can all reflect on how finding ones own purpose in life can lead to 

a deeper sense of happiness.Jodi opens up her home and her family of ten foster and adopted children, all of whom 

have special needs commonly associated with children in care. Shot on location in Warsaw, Missouri, against the 

backdrop of the beautiful lakes region and autumnal colour of the Fall, this film touches the heart of anyone that 

watches it! 

 

Kayip    by Mete Sozer      15 minutes 
After a painful breakup with the love of his life, a man waits at a cafe for a lifetime, hoping she would walk in again. 

King Tigermore in Strawberry Fields   by Tunde Reid-Kapo     4 minutes 
Winner of the Canada International Film Festival's The Royal Reel Award in Animation. Synchronized to Wolfgang 

Amadeus Mozart's Symphony No. 25 in G Minor, King Tigermore In Strawberry Fields is the animated sequel to the 

educational math comic in the first Yamie Chess School Assistant, The Adventures of Tigermore and the Mind Angels for 

K-8 mathematics, logic and science learning, launching at NSSEA Ed Expo 2014 and the American International Toy 

Fair 2014.It all begins in Strawberry Fields, when eight-year-old Kimi, the boy who plays chess in his dreams, falls 

asleep during a chess match in Central Park, and imagines that the white king piece in his chess game has come to life 

as King Tigermore. Yamie Chess Ltd presents a delightful children's animation. 

 

Le Train Bleu   by Stephanie Assimacopoulo     18 minutes 

Flick    by Lauren K. Hickman     46 minutes 
In this failed coming of age story, young artist Sonny returns home to a troubled past.  A controlling, misunderstood half 

brother Jon, an all too obvious substance dependency and the sorrow after the sudden loss of his mother.  Dealing with 

his difficult decision to leave home after high school - he searches for a new path after abandoning sweetheart Jade.The 

story unfolds in one night- a jilting evening of the past and present in cathartic collision, all catalyzed unknowingly by a 

violet cigarette lighter belonging to an ethereal and elusive young woman - enlightening the past and transforming the 

present.  

  

Get Better   by Chris White     1 hour 42 minutes 
A handmade feature film by Chris White and Emily Reach White, creators of TAKEN IN (2011). 

 

Indy Filmmaking   by Kristian Day     1 hour 
A crash course in mobile filmmaking with an iPhone. Attendees will learn how to push the envelope of indie and media 

production using a minimal amount of tools that are inexpensive or free. 
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Inner Worlds, Outer Worlds   by Daniel Schmidt     2 hours 2 minutes 
Inner Worlds, Outer Worlds creates a space of interconnection with viewers that is rarely experienced in documentary 

viewing. Combining breathtaking animation, scientific footage, music and narration, the film captures the threads that 

underlie all spiritual paths and practice. Interspersed between diverse historical perspectives, such as the ancient Vedic 

teachings of India, Christian mysticism, Shamanic and Taoist teachings, the film weaves extraordinary scientific 

examples to emphasize the film's message. The outer world is reflected in the inner world, the macrocosm reflected 

microcosm. Inner Worlds, Outer Worlds cannot be compared to traditional documentaries and could be described as 

the outer manifestation of the film-maker's inner spiritual journey.  It seems to have no other goal than to assist the 

collective consciousness in awakening. 

DANS L‘OEIL DE LA FORGERONNE   by Guy Pelletier     19 minutes 
A FILM AND A SCULPTURE THAT UNFOLD TOGETHER, ONE INFLUENCING THE OTHER.Filmmakers Pelletier and 

Bundock carved their film as Canadian Sculptor Marie-Josee Roy advanced in her sculpting, her work influencing the 

film, the filming biasing her process. An artistic spiral where everyone had to constantly re adapt. Even though 

everybody was tight on following their initial concept, ideas kept popping out to a point where even the initial concept 

of the sculpture itself changed during the course of the shooting. 

 

DAR HE: The Lynching of Emmett Till   by Rob Underhill     1 hour 10 minutes 
In an acting tour de force, one man performs 36 roles in the telling of the Emmett Till tragedy. In DAR HE: The Lynching 

of Emmett Till (8 BEST FILM AWARDS), experience the true story, trial, and unbelievable confessions of those accused of 

Emmett's murder in this riveting drama.  'His death was a spark that ignited the Civil Rights Movement in America,' Ed 

Bradley, Emmy Award-winning journalist. 'A masterful performance by Mike Wiley.'-20th Pan African Film Festival. 

 

Esperance   by Margaux Magis     15 minutes 
The everyday inner-struggle of a man trying to be a painter. 

 

Everything Will Be Okay   by Patrick O‘Brien     1 hour 38 minutes 
This is seven years in a life. A life with A.L.S. When NYC filmmaker Patrick O'Brien learned that he would slowly but 

certainly lose all control of his muscles, that he had 3 to 5 years left to live, he knew it was time to turn the camera on. 

This isn't a sad story, it's an everything story. This isn't a documentary, this is seven years in a life. 

 

Family Shorts   by Casey Neistat     22 minutes 
Family Shorts is a short film by Casey Neistat compiling footage and photos from his own videos and family albums. 

Chasing Clouds   by Gaelle Mourre     10 minutes 
The day starts slowly, planes are uncovered, cleaned, checked, wheeled out and lined up, ready to be launched. The 

methodical preparation, a prelude to the rush of speed as the plane takes off and sails the wind... without an engine. 

Gliding offers an exhilarating and fascinating experience, yet the sport's popularity amongst younger generations is 

waning. Chasing Clouds is an experiential documentary that shares the sensation of gliding with the viewer. 

 

CODA: A Sneak Peak   by Paul David Benedict     1 hour 
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Paul David Benedict of the Iowa Filmmakers is showing a sneak peak of their new film CODA, a martial arts noir film 

created in Des Moines on the Red Epic.  Paul will be screenig scenes and talking about the production process. 

 

COLD TURKEY   by Fannar Thor Arnarsson    14 minutes 
It is hard to wake up from a nightmare when you are not asleep. 

 

Conversation: Richard   by Reid Bangert     7 minutes 
A short film that portrays my Grandfather's life after retirement. 

 

Crossing the River    by Emilie McDonald     15 minutes 
Inspired by a true story, 'Crossing the River' is about a young white boy who is influenced to commit a hate crime 

against a biracial girl who is his friend.  The film explores the points of view of both the victim and perpetrators, and 

seeks to reveal how someone can be influenced to do something morally unspeakable. 

 

Daddy Became the Wind   by Hirumi Takagi     31 minutes 
When signs of autumn begin to show, a mother and child follows the route to the 34 Holy Sites of Chichibu Mountains. 

The mother, Hiroko, makes a pilgrimage with her daughter Nana to pray for her husband, who was killed in a traffic 

accident a year ago. While the perpetrator Kenji spends days of remorse in a traffic prison. 

30 Miles   by Ronnie Cramer     4 minutes 
Two time-lapse accounts of the same 30-mile trip; taken 23 years apart and presented via split-screen. 

 

 

American Discord   by Jacob Hart     25 minutes 
A new soldier arrives at his outpost during a war against a fundamentalist insurgency in rural America, and he teams 

up for his first patrol with soldiers who have very different views from his own. Each soldier sees the events of the patrol 

through the lens of their worldview. 

 

Around Crab Orchard   by Sarah Kanouse     1 hour 10 minutes 
Crab Orchard calls itself 'a unique place to experience nature.' As the only wildlife refuge in the United States whose 

mission includes industry and agriculture alongside conservation and recreation, Crab Orchard claims a harmonious 

balance between past and present, nature and culture. Assembled from documents, found footage, and conversations 

with activists, writers, and local residents, 'Around Crab Orchard' questions the ideal of natural harmony while 

meditating on the persistence of history, the creation of knowledge, the limits of representation, and the commonplace 

of environmental hazard. 'Around Crab Orchard' ultimately argues for forms of storytelling, image-making, and action 

that respond to the full complexity of the social and ecological landscape. 

 

‗Bible Storyland‘   by Harvey Jordan    1 hour 25 minutes 
This quirky documentary film follows art dealer Harvey Jordan on his obsessive quest to uncover the mysteries of 'Bible 
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The 2013 Des Moines Arts Festival® merchandising program was the Festival‘s most successful in 15 years. One of the 

greatest challenges to the Festival is to offer a three-day, multi-level event free of any admission charge. The success of 

the merchandising program contributes to the Festival‘s ability to do this.  

 

The Festival worked with a creative team, as well as with merchandising professionals from Younkers department stores 

to establish the merchandising program. Working directly with these partners, current styles, trends, designs, and colors 

are selected to compliment the current creative designs and appeal to a target market that included men, women, and 

children of all ages. The Festival also relies on the expertise of the Younkers team for building visual displays and 

salesmanship. 

 

The Festival works to appeal to all visitors. Merchandise comes in a variety of colors as well as sizes for babies, youth, 

and adults. There are a variety of other items to appeal to numerous individuals including but not limited to hats, visors, 

bags, posters, notecards, water bottles, mugs, tumblers and more.  

 

Festival merchandise was promoted through print advertisements as well as shout outs from the Festival‘s Facebook and 

Twitter pages. There was also a banner ad on the Festival website to promote the in store sales. A new addition this 

year, was an on-line store to sell Festival merchandise, Patron Memberships, and tickets for Canvas & Cookies & Corks 

before the Festival. Guests were able to purchase merchandise inventory from the comfort of their own homes and have 

it delivered right to their door. Throughout the year, the Festival will continue to offer a variety of coupon codes for 

different products to Facebook friends and e-newsletter subscribers.  

 

Community volunteers helped to sell the merchandise at onsite Arts Festival Shops.  In advance of the Festival, all area 

Younkers Department Stores sold merchandise beginning Memorial Day weekend through June 28. 

 

There were over 15 new merchandise items for the 2013 Festival sold at area Younkers Department Stores and on-site 

at two Arts Festival Shops. During the Festival many merchandise items sold out including: DMAF crew sweatshirt, kid‘s 

Nomad, kid‘s I Heart Art tee,  as well as the frame t-shirt and framed poster. Other items such as the 2013 Creative tee, 

Des Moines Detour Poster tee (orchid and indigo) were high sellers with an 94% sell-thru.  

 

Revenues for the 2013 Merchandise campaign were 42% higher than the previous year. And profits were up 75% over 

2012.  

 

Changes to the program included adding an on-line store, selecting trending designs, colors and styles, and promoting 

sales through an aggressive social media campaign.  

 

This year‘s merchandise included a variety of options, many of which drew inspiration from the 2013 Commemorative 

Poster, Des Moines Detour by William Armstrong; as well as various designs either created new this year or brought 

back by popular demand from previous years.  

 

Merchandise included a line of apparel and accessories including tote bags, coffee cups, notecards, posters, hats, 

and—new this year—tumblers! 
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Each year, a commemorative poster is commissioned from one of the participating professional visual artists. The poster 

is sold and distributed as sponsor gifts. The artwork of William Armstrong was selected to be featured for the 2013 

commemorative poster. This year‘s commemorative poster was a process of commissioning Will to create a piece that 

was uniquely Des Moines. Through Will‘s process, a series of electronic sketches were drafted and passed between 

executive director, Stephen King and Will until the final sketch was determined. Using a collage of maps and book 

pages as his background, Will transferred the idea to his canvas, ultimately adding depth and color like the gold in the 

State House dome and the car in the forefront.  T-shirts were made in charcoal, orchid, and indigo blue. 

 

 

Adult Apparel 

 

Kid‘s Apparel 

Prints 

Other 
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Hours of live music were featured on two stages at the 2013 Des Moines Arts Festival.  Headlining 

the Aviva Main Stage on Friday evening was Los Lobos.  Saturday night featured American R&B 

singer Aaron Neville, presented by Sam Adams.  Throughout the three-day weekend, performances 

from Chad Elliott, Parranderos, Fat Tuesday & The Greasefire Horns, Making Movies, Bella Soul Big 

Band, Bonne Finken, Larry Myer, Mary McAdams, Central Iowa Music Lab, and Brother Trucker lit 

of the Aviva Main Stage. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Jazz & Wine Pavilion presented by Meredith Corporation featured live jazz music on 

the Civic Music Association Stage in a relaxed and shaded atmosphere. A complete variety 

from local and regional entertainers were offered alongside selections of wine, sangria and 

mimosas from Gateway Market, and a variety of Budweiser products and craft beer.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.meredith.com/
http://civicmusic.org/
http://www.gatewaymarket.com/market.cfm
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The GuideOne Performing Arts Stage showcased dance, theatre, martial arts and 

acrobatics!  Located on the west end of the Festival site, a variety of acts including Party of 

Four, Mambo Soul Latin Dance, Yaro Dance Co., Roberto the Magnificent, Rising Stars 

Show Choir, Farrell‘s US Martial Arts, Ballet Des Moines performed. 

 

The GuideOne Performing Arts Stage showcased Roberto the Magnificent Crazy Comedy 

Stunt Show.  Captivating audiences for more than two decades, Robert Stuverud (a.k.a. Roberto the Magnificent) is 

recognized as one of the nation's most unique variety acts performing throughout the USA. Robert learned to juggle 

and unicycle at age 11, within four years he was awarded a silver medal at the World Juggling Championships. Since 

then Robert has accumulated more than two decades of experience performing for live audiences.  Audiences loved his 

wild comical antics, high-energy pace and amazing stunts.  

 

http://www.robertothemagnificent.com/
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Aviva Main Stage 

Friday, June 28 

12-2 p.m. Chad Elliott 

2:30-4 p.m. Making Movies 

4:30-6 p.m. Parranderos 

6:30-8 p.m. Alejandro Escovedo 

8:30-10 p.m. Los Lobos 

 

Saturday, June 29 

12-2 p.m. Larry Myer 

2:30-4 p.m. Bonne Finken 

4:30-6 p.m. Bella Soul Big Band 

6:30-8 p.m. Fat Tuesday & The Greasefire Horns 

8:30 p.m. Aaron Neville presented by Sam adams 

 

Sunday, June 30 

10a.m.12 p.m. Mary McAdams 

12:30-3 p.m. Central Iowa Music Lab 

3:30-5 p.m. Brother Trucker 

 

Civic Music Association Stage  

Friday, June 28 

11a.m.-12p.m. Civic Music Association Student Jam Session 

12:30-2 p.m. Belin Quartet 

2:30-4 p.m. Steve Charlson Trio 

4:30-6 p.m. Hot Club of Des Moines 

6:30-8 p.m. Mutiny in the Parlor 

8:30-10 p.m. Watercolours 

 

Saturday, June 29 

10-11:30 a.m. John Krantz Trio 

12-2 p.m. Rose  Colella Trio 

2:30-4 p.m. Damani Phillips Quartet 

4:30-6 p.m. Boteco 

6:30-8:30 p.m. Bella Soul Jazz Trio 

9-10 p.m. Savannah Smith 

 

Sunday, June 30 

10a.m.-12p.m. Dave Rezek Trio 

1-2 p.m. NOLA Jazz Band 

3-5 p.m. Max Wellman 

GuideOne Performing Arts Stage 

Friday, June 28 

11-12 p.m. Party of Four 

12:30-1 p.m. Roberto the Magnificent 

1:30-2 p.m. Mambo Soul Latin Dance School  

2:30-3 p.m. Yaro Dance Company 

3:30-4 p.m. Roberto the Magnificent 

4:30-6:30 p.m. Bright Giant 

7-10 p.m. Eugene Smiles Project 

 

Saturday, June 29 

10-11:30 a.m. Nurturing a Student‘s Vision 

  Visionary Artist ceremony 

11:30-12 p.m. Des Moines Playhouse 

12:30-1 p.m. Roberto the Magnificent 

1:30-2 p.m. Rising Stars Show Choir 

2:30-3 p.m. Roberto the Magnificent 

3:30-4 p.m. Farrell‘s 

4:30-5:30 p.m. Michelle Lynn 

6-6:30 p.m. Ballet Des Moines 

7-10 p.m. It‘s Complicated 

 

Sunday, June 30 

10a.m.11 a.m. Claire Norman 

11:30-12 p.m. Roberto the Magnificent 

12:30-1 p.m. Des Moines OnStage 

1:30-2 p.m. Roberto the Magnificent 

2:30-3 p.m. Flying Eagle Acrobalance 

3:30-5 p.m. Zach Svoboda 
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A variety of tastes were featured at the 2013 Des Moines Arts Festival.  From fine crafted beers and wines, to culinary 

options from around the globe. 

Chobani, America's #1 selling yogurt brand, 

stopped by the Des Moines Art Festival this 

summer. Thousands of guests enjoyed Chobani‘s deliciously creamy cups 

of authentic strained Greek yogurt!  

 

 

 

 

 

Wine  

Gateway Market teamed up with the Festival to offer a sensational array of fine 

wines.  Gateway wines were the perfect compliment to the fine food and art surrounding 

the Festival.  Wines were available at any one of the four beverage stations located around 

the Festival.  The Jazz & Wine Pavilion presented by Meredith presented several wines of 

       different character and prices.   

Beverage Station Wines at a glance -  

Gateway Rose Vinho Verde   A light and zippy wine with dried cherries, cranberries, and even a touch of 

pomegranate. 

Gateway Vinho Verde   Bright white wine with hints of citrus and pear. Lively finish thanks to razor-sharp acidity. Easy 

to drink. 

Caricature Red   A full-bodied red blend that is bursting with rich aromas of plums and blackberries which is only a 

prelude to the jammy flavors from dark cherries, spice and a hint of sweet cherry pie. 

Jazz & Wine Pavilion Wines at a glance -  

Urlar Sauvignon Blanc   Expressive notes of ripe gooseberries, capsicum and a hint of passionfruit 

Peter Nicolay Riesling   Tantalizing floral, dusty mineral, green apple and white peach aromas and flavors 

Domaine Perraud Macon-Villages   Ripe yet balanced, with lots of lift and mineral definition—suggestions of tarragon 

butter, white pepper and lime zest 

Chateau Bianca Pinot Noir   Sweet cherry and fresh raspberry flavors, with a touch of spice, soft acidity and gentle 

tannins. 

Clos Otto Boxhead Shiraz    Ripe cassis and warm blackberries over hints of coffee, tar and licorice. 

Bridlewood Cabernet Sauvignon   Dark fruit flavors of blackberry and chocolate with unique hints of pomegranates, 

caramelized sugar and molasses. 

Gateway Rose Vinho Verde   A light and zippy wine with dried cherries, cranberries, and even a touch of 

pomegranate.  

Gateway Vinho Verde   Bright white wine with hints of citrus and pear. Lively finish thanks to razor-sharp acidity. Easy 

to drink. 

http://www.gatewaymarket.com/market.cfm
http://www.gatewaymarket.com/market.cfm
http://chobani.com/goreal/


 Printed on recycled paper because we believe the earth is a work of art   

Caricature Red   A full-bodied red blend that is bursting with rich aromas of plums and blackberries which is only a 

prelude to the jammy flavors from dark cherries, spice and a hint of sweet cherry pie. 

Craft Beer 

It all started with two characters created by local artist, Chris Vance – Bucktoothed Blonde and One-Eyed Red. These 

characters were the driving force behind the craft beer of the Festival. The Festival teamed up with local brewery, Court 

Avenue Restaurant & Brewing Co. (CABCo.) to use these characters as a starting point to produce a specialty red beer 

as well as a blonde wheat beer to be served at the Festival. In 2013, we were proud to introduce One-Eyed Red's sassy 

younger sister, Sassy Saison!  Sassy is a Belgian Farmhouse Ale with spicy and fruity aromas and flavors from the 

Saison yeast.  It is light in color and has a dry, crisp, easy finish.  Both beers will be available on-site at all four 

beverage stations. 

2013 ushered in a new partnership with the Iowa Craft Beer Trailer and featured a variety of craft beers from Iowa 

breweries: 

Albia Brewing Company     Albia, IA 

Soap Creek Shandy: A slightly hoppy brew of the Saison decent with a light citrus flavor and notes of honey. 

Backpocket Brewing     Coralville, IA 

Slingshot: Don‘t let the Slingshot‘s color fool you. As a lager, it has a clean light body and smooth, subtle complexities 

that will remind you to never judge a book by its cover. 

Gold Coin:  A delicate German blonde lager that relies on subtle malt flavor and perfect balance to create its satisfying 

pallet. 

Confluence Brewing Company     Des Moines, IA 

Des Moines IPA: Iowa‘s steady, well balanced nature is reflected in this IPA with its mix of medium body, lighter color 

and plenty of malt flavor to balance the massive hop impact. Citrusy and piney hops from the Pacific Northwest offset 

the robust malt flavor of the two-row barley and medium crystal malts. 

Southside Citra Blonde: Single hop blonde ale. Light and refreshing. 

Blue Corn Lager: A lager made with real blue corn! 

Court Avenue Brewing Company     Des Moines, IA 

Sassy Saison: A Belgian Farmhouse Ale with spicy and fruity aromas and flavors from the Saison yeast. Light in color 

with a dry, crisp, easy finish. 

One-Eyed Red: An American red ale. Well balanced sweet malt notes and citrusy hops flavor and aromas. 

Exile Brewing Company     Des Moines, IA 

Betty: Betty is a delicate bodied honey blonde lager with a crisp, clean taste. 

Gigi: Gigi is a dark beauty that has an incredible combination of intricate taste and smooth palate along with a 

hazelnut and toffee aroma. 

Great River Brewery     Davenport. IA 

http://chrisvanceart.com/
http://www.courtavebrew.com/
http://www.courtavebrew.com/
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Roller Dam Red: Delicious, malty ale with a hint of caramel and a peppery hop finish. 

483 Pale Ale: This pale ale sports a nice bitterness and a good long aftertaste with a smack of grapefruit. Beer for the 

hop lover. 

Keg Creek Brewing Company     Glenwood, IA 

Brick Red Ale: Nutty aroma gives way to mild sweet caramel flavor and subtle background hops. All this packed into a 

light body that finishes exceptionally smooth. 

Madhouse Brewing Company     Newton, IA 

Honey Pilsner: Golden in color, and is light and crisp with subtle fruit-like flavors balanced with noble hops. A delicate 

floral aroma is achieved with addition of honey 

Hopburst: Substantial malt base, balanced with huge additions of a unique hop blend. This creates an incredibly 

flavorful beer, with smooth bitterness and hoppy goodness. 

Millstream Brewing Company     Amana, IA 

Schild Brau Amber: A microbrew done in the style of the special beers of Munich.  This beer is brewed in the style of a 

Vienna Lager and uses these same malts to attain a perfect balance between malty sweetness and a firm bitterness. 

Johns White: A wonderful spicy brew, infused with orange peel and coriander spices.  It has a crisp refreshing flavor. 

Number 7 Brewing Company     Ankeny, IA 

Drunken Sailor IPA: This rowdy ale will punch you in the mouth with hop flavor and aroma, but it won't overwhelm you 

with bitterness. A strong malt backbone provides an excellent balance for the citrus and piney flavors of the massive 

late addition hops. 

KB Kolsch: This beer is a light pilsner style German beer with a crisp clean finish, and a slight sweetness. 

Okoboji Brewing Company     Spirit Lake, IA 

Midwest Charm: This semi-dry, medium bitterness beer has been revitalized because of ―regular people‖ loving great 

beer. Has a cloudy amber color with some spiciness and earthy flavors from the yeast. 

Boji Summer Apricot Wheat: Wheat and yeast aromas lend to the fruitiness of the cascade hops and apricots. The 

apricots and hops add a blended form of citrus flavors and bitterness making for a fantastic thirst quencher. 

Peace Tree Brewing Company     Knoxville, IA 

Sidekick Kolsch: This unfiltered ale is crisp and refreshing yet packs a wallop of flavor. Lightly hopped and brewed in 

the tradition of Cologne, Germany. 

Red Rambler: This ale is brewed with the finest quality pale, caramel, and lightly roasted malts. Balanced with the 

flavor, bitterness and aromas of three varieties of hops. 

Twisted Vine Brewery     Winterset, IA 

Whistling Ogre Wheat: If you like wheat beers, if you like a cloudy pint, then you‘ll love this monster. Grainy, mildly 

hopped, crisp, and finishes with just a hint of citrusy tang in the back.    
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The Festival‘s food vendors represent some of the best culinary treats Central Iowa has to offer with everything from 

Indian, Thai, Bar-B-Que, Brats, Fajitas, Curry Chicken, Gyros, Steak Kabob, Hand-dipped corn dogs, Lambres, 

Buckwheat Noodles, and more. Refreshing beverage products include fresh squeezed lemonade, smoothies, ice tea, 

beer, and wine. See list below for this year's participating vendors: 

Afiyet Olsun     Des Moines, IA  

Enjoy this selection of traditional Mesopotamian dishes. Menu items include: Tabsi Tayok (chicken), Pasta Salada 

(vegetarian), Riz Bil JaJ (chicken rice dish) & Riz Bil Laham (beef rice dish).  

All Star Catering     Hudson, WI  
Offers classic American favorites and traditional festival treats. Menu items include: brats, burgers, corn dogs, cheese 

curds, cheese fries, chicken tenders, gyros, chicken fajitas & fresh-squeezed lemonade. 

All Things Cookie Dough!     Minneapolis, MN  

Who doesn‘t love cookie dough? All Things Cookie Dough! Takes it over the top with everything a cookie dough lover 

could hope for. Menu items include: cookie dough dip, cookie dough sundae & cookie dough truffles. 

Baja Smoothies     St. Paul, MN  
With each stand piled high with fresh fruit, you'll know your smoothie is 100% all natural, and 100% delicious! 

Blondi's Lemonade     Sauk Centre, MN  

Quench your thirst with delicious, fresh-squeezed lemonade! 

Café Fuzion     Des Moines, IA 

Tantalize your tastebuds with this eclectic Asian cuisine. Menu items include: bacon rangoons, spring rolls, fried rice & 

sweet & sour chicken. 

Dippin‘ Dots     Des Moines, IA  

Enjoy this twist on traditional ice cream with various flavors including vanilla, chocolate, cookies & cream, rainbow ice, 

caramel brownie sundae, cookie dough & mint chocolate. 

Greek Flame Foods     Miami, FL  
Calling all Mediterranean food lovers! Menu items include: gyros on pita, chicken pitas, Greek salads, Greek sampler 

platters, seafood sampler platter s & artichoke platters. 

Gusto Pizza Co.     Des Moines, IA  

Enjoy some of the most unique made-from-scratch pizza around! Menu items include: Vincent Van Goat, Mona Lisa, 

Jackson Pollack, and classic pepperoni pizzas & caprese salad skewers. 

Hawaiian Grill     Pleasant Hill, IA  

Look no further for sweet and savory. Menu items include: Hawaiian chicken combos, Hawaiian grilled chicken on a 

stick, crab rangoons, egg rolls & grilled spam musabi. 
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Island Noodles     River Falls, WI  
Your one stop noodle shop! Menu items include: island noodles & island noodles with teriyaki chicken. 

Jerry's Cherry Lemonade & Shaved Ice     Minneapolis, MN  

Cool off with one of Jerry's fresh-squeezed lemonades, a shaved ice...or both! 

Jose's Tacos     Des Moines, IA  

Squash your hunger with this extensive selection of traditional Latin-American dishes. Menu items include: alambres, 

steak or chicken tacos, steak philly sandwiches, steak or chicken burritos, fruit cups & mango on a stick.  

Kabab House     West Des Moines, IA  

Offers a wide variety of traditional Mediterranean dishes. Menu items include: gyro wraps, chicken kababs, tandoori 

chicken wraps, falafel wraps, spinakopita, samosa, baklava & chana masala with naan. 

Mediterranean Grill     Des Moines, IA  
Enjoy your favorite Mediterranean foods! Menu items include: marinated steak kebabs, marinated chicken shish 

kebabs, kefta kebab on pitas, chicken, lamb and beef or vegetarian gyros & chocolate covered strawberries. 

Menchie's Frozen Yogurt     Johnston, IA  
Offers custom blends of flavors that you won‘t find anywhere else! Flavors include: cake batter, chocolate, vanilla, twist, 

pink lemonade, strawberry & no-sugar mint. 

Mi Patria Ecuadorian Restaurant      West Des Moines, IA  

Offers an assortment of Ecuadorian inspired cuisine. Menu items include: sandwich de hornado, arroz con pollo, tortilla 

de yuca & llapingachos. 

Otte's Concessions    Sauk Centre, MN  

Serving up all the classics! Menu items include: hand-dipped corndogs (6" and footlong), french fries, family fries, 

funnel cakes, cheese curds, sno cones & lemonade. 

Otte's Old Fashion Kettle Korn     Sauk Centre, MN  

Get your sweet and salty on with a bag of toasty kettle korn! 

Over the Top - Fabulicious Ice Cream     Pleasant Hill, IA  

All over the top, and all homemade! Menu items include: homemade ice cream (cup or cone) with the option to add 

chocolate or caramel topping. Flavors include: vanilla, black raspberry, coffee toffee chunk, knee deep in chocolate, 

mint chocolate chunk & strawberry sorbet (non-dairy). 

Premiere Kettle Corn     Marion, IA  

Look no further for your kettle corn fix. We have it on good authority that the large bag is the tastiest!  
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Scimeca‘s Italian Sausage     Kansas City, MO  
Your stop for all things Italian sausage! Menu items include: ½ lb. Italian sausage with peppers and onions, ¼ lb. 

jumbo all beef hot dog, fresh squeezed lemonade, limeade, cherry lemonade & cherry limeade. 

Sim Catering     Iowa City, IA  
Offering all your favorites on a stick. Menu items include: grilled chicken on a stick, grilled steak on a stick, chocolate 

covered strawberries on a stick, twister foot long dogs & twister potatoes. 

Streets of Europe     Des Moines, IA  
Serving up delicious European dishes. Menu items include: European style hot dog (Eurodog), Merquez sausage 

sandwich, Italian pritata sandwich & pomme frites with dipping sauces. 

Taco Loco     Des Moines, IA  

Enjoy this selection of Latin American dishes. Menu items include: tacos, flour tacos, burritos, Mexican sandwiches, 

quesadillas, taco salads, quesadilla and soft shell corn taco combos, popsicles & nachos. 

Thelma's Ice Cream     Des Moines, IA 

"It's okay to smile with your mouth full." Menu items include: chocolate chip ice cream sandwiches, snickerdoodle ice 

cream sandwiches, spicy ice cream sandwiches, peanut butter banana ice cream sandwiches & peanut butter chocolate 

ice cream sandwiches.  

Yanni's Grill     Altoona, IA  

Enjoy this selection of premier Greek and Italian dishes. Menu items include: gyros (lamb, chicken, or steak), homemade 

tiramisu, homemade cannolis, baklava & chicken skure. 
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2013 Des Moines Arts Festival Temporary License and  
Sponsorship Agreement 

 
This  TEMPORARY LICENSE AND SPONSORSHIP AGREEMENT 
(“Agreement”) is made this _____ day of ________, 2013 by and between 
Nationwide Mutual Insurance Company including its affiliates and subsidiaries, 
(“Nationwide”) and Des Moines Arts Festival, Inc. and its agents, employees 
and/or contractors (“DMAF”). 
 
NOW, THEREFORE, in consideration of the mutual terms and covenants herein 
contained, and other good and valuable consideration, the receipt and sufficiency 
of which the parties hereby acknowledge Nationwide and DMAF agree as 
follows; 

 

 For the fee of $27,500, DMAF will provide Nationwide: 

 Naming Rights: Nationwide will be identified as in Festival materials 

where appropriate as a Official Sponsor. 

 Naming Rights: Nationwide will be identified as the Presenting 

Sponsor of the Interrobang Film Festival by name, in masthead, 

online, in printed materials and trailers and screenings.  

 Nationwide and DMAF have agreed that films selected and 

shown shall be without obscenity, gratuitous or otherwise 

inappropriate content or subject matter. 

 If films selected are not compliant with above sub-paragraph, 

Nationwide will have opportunity to choose other portion of 

festival to be named as presenting sponsor, or will be 

refunded $10,000.     

 Pre-view Trailer: Nationwide will have the right to show Nationwide- 

produced preview trailer about Nationwide during breaks between 

films presented during Interrobang Film Fesitval.  

 Nationwide Trademark will appear prominently on Des Moines Arts 

Festival entry signage serving over 200,000 people. 

 Nationwide Trademark will appear in sponsor recognition feature in 

the Official Festival Preview Insert distributed by The Des Moines 

Register on June 23, 2013. 

 Consistent with the Trademark License below,  

 Nationwide Trademark will appear in association with collateral 

material associated with Interrobang Film Festival. 

 Nationwide Trademark will appear on signage placed at 

screening location. 
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 Nationwide Trademark on programs handed out at screening 

location. 

 Nationwide Trademark/name associated with information about 

Interrobang Film Festival including the Des Moines Arts Festival 

website and Official Festival Guide.  

 Nationwide Trademark rotated in Des Moines Arts Festival 

advertisements in The Des Moines Register.  

 Nationwide Trademark with hyperlink to www.nationwide.com 

on Des Moines Arts Festival official website information page 

associated with Interrobang Film Festival. 

 Nationwide Trademark/name will appear on all collateral 

materials issued for Interrobang Film Festival.  Materials 

include, but not limited to, information packet, application, 

program, posters, postcards, and exterior mailer.  

 Nationwide Trademark/name will appear with participant’s 

packet and/or delivery method of information package. 

 Nationwide will receive a complimentary one-half-page 

advertisement in the Des Moines Arts Festival Official Program to 

be distributed on-site at the Festival. 

 Nationwide name with hyperlink to www.nationwide.com on Des 

Moines Arts Festival official website sponsor page. 

 Right to include Nationwide information, branded trinket or 

collateral material to guests viewing films, consistent with 

Trademark License below.  

 Dedicated press release will be issued, upon Nationwide’s right of 

prior approval, spotlighting the partnership between Nationwide and 

DMAF. 

 One framed 2013 Des Moines Arts Festival commemorative poster 

signed and numbered by poster artist. 

 10 complimentary tickets to Des Moines Arts Festival sponsor 

reception. 

 10 complimentary passes to the VIP Club. 

 
Trademark License.  Subject to the terms and conditions of this Agreement, 
Nationwide grants to DMAF the limited, nonexclusive, royalty-free right and 
license to use the trademarks, service marks, trade names and logos identified 
on Exhibit A hereto (the “Nationwide Marks”) solely in connection with the 
identification of Nationwide’s sponsorship, participation in and association with 
the 2013 DMAF as further detailed in this Agreement.   Any use outside the 
scope of this Agreement will require additional written approval by Nationwide. 

http://www.nationwide.com/
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DMAF agrees that any advertising, marketing or other materials (“Materials”) 
bearing the Nationwide Marks as authorized under this Agreement shall be of 
high quality and shall be approved, in writing, by Nationwide prior to use of the 
Materials.  Prior to including the Nationwide Trademark, DMAF will send to 
Nationwide for its review of the appropriate Nationwide Trademark usage a 
sample printout or electronic link of the usage and if Nationwide does not 
approve or reject usage in writing within 24 hours, excluding weekends, from 
receipt thereof, the Nationwide shall be deemed to have approved such usage. 
DMAF agrees not to alter or modify Nationwide's Marks in any way.  
 
DMAF acknowledges and agrees all right, title and interest in and to the 
Nationwide Marks and the goodwill associated with such Marks shall be and 
remain the property of Nationwide, and DMAF acknowledges and agrees that it 
shall not acquire any right, title or interest in the Nationwide Marks. DMAF will not 
directly or indirectly dispute or contest the validity or enforceability of any 
Nationwide Mark.  Further, DMAF shall promptly notify Nationwide of any legal 
proceeding or other claim alleging that the use of the Nationwide Marks pursuant 
to this Agreement infringes the rights of a third party. 

 
Injunctive Relief.  DMAF acknowledges that any breach of this Agreement may 
injure Nationwide irreparably and that money damages alone would not be a 
sufficient remedy for such a breach.  Accordingly, Nationwide shall be entitled to 
specific performance and injunctive relief without proof of damage, from any 
court with jurisdiction, in addition to all other remedies available under the terms 
of this Agreement 
 
Term.  The Trademark License granted herein shall terminate upon publication 
of material for 2013 Des Moines Arts Festival, including publications after the 
event. 
 
No Assignment.  DMAF shall not assign or transfer the rights and obligations of 
this Agreement without the prior written consent of Nationwide, which consent 
Nationwide may withhold in its sole and absolute discretion.  This prohibition 
shall be construed to include a prohibition against any assignment by operation 
of law.  Notwithstanding any assignment, Licensee shall remain fully liable and 
shall not be released from any obligations under this License. 
 
Binding Effect.   All provisions herein shall be binding upon and shall inure to 
the benefit of the parties hereto, and to their respective legal representatives, 
successors and permitted assigns. Each provision to be performed by DMAF 
shall be construed to be both a covenant and a condition. The provisions of this 
Agreement shall be severable, and shall be construed pursuant to the laws of the 
State of Iowa. Time is of the essence. 
 
Indemnification.  Each party hereby agrees to indemnify, defend and hold the 
other harmless from any loss, liability, costs or damages arising from actual or 
threatened claims or causes of action resulting from the negligence, gross 
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negligence or intentional misconduct of the party indemnifying or its respective 
officers, directors, employees, agents, contractors, members or participants (as 
applicable), provided that with respect to officers, directors, employees, and 
agents, such individuals are acting within the scope of their employment or 
agency, as applicable.   
 
Entire Agreement.   This Agreement, and any exhibits and/or addendum 
attached hereto, set forth the entire agreement between the parties hereto.  Any 
prior conversation or writing are merged herein and extinguished. No subsequent 
amendment to this Agreement shall be binding upon the parties unless reduced 
to writing and signed by both parties hereto, except as otherwise provided herein. 
This Agreement shall have no binding effect on either party unless and until 
executed by both parties. 
 
 IN WITNESS WHEREOF, Nationwide and DMAF have caused this 
Sponsorship Agreement to be executed and delivered, being first duly authorized 
so to do, on the date first above written. 
 
 

Nationwide Mutual Insurance Company 
 
By: 
________________________________ 
      W. Kim Austen 
      President & COO, The Allied Group 
 
 
Des Moines Arts Festival, Inc.   
 
By: 
________________________________ 
  Stephen King 
 Executive Director 
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