
 
 
 
500 Festival, Inc. 
2013 IFEA Pinnacle Award Nominations 
Category #41– Best Single New Sponsorship Program 
Entry – YMCA 
 
Introduction & Description of Main Event 

The OneAmerica 500 Festival Mini-Marathon continues to be a vital part of the city’s civic fabric. 
In 2013, 35,000 runners and walkers took to the streets of downtown Indianapolis on the second 
Saturday in May for the 33rd running of the largest half-marathon in the nation. 
  
The Mini-Marathon is the 6th largest timed race in the United States according to the USATF 
ranking. The 13.1-mile course stretches from downtown Indianapolis to the famed 2.5 mile oval 
at the Indianapolis Motor Speedway and ends downtown in Military Park, a downtown green 
space covering an entire city block, for the 500 Festival Post-Race Party.  Starting with only 800 
registrants in 1977, the Mini-Marathon has continued to grow every year with participants 
represented all 50 states as well as 9 foreign countries in 2011. 
  
The Mini-Marathon is truly a year-round event with over 10% of the field registering on the day 
of the event. Other events that precede the Mini-Marathon include the 500 Festival Training 
Series in February, March and April, and the Mini-Marathon Expo.  
 

Description and purpose of New Sponsorship Opportunity 

The 500 Festival produces one of the largest road races in the nation in addition to a training 
series.  The training series is designed to provide a mechanism for participants to test their 
preparedness through three races of smaller, but increasing distances in one month increments 
leading up to the event.  Other then this series, the 500 Festitval provides no “official” training 
programs for participants.  Since we are event producers, not running, fitness nor medical 
professionals, this was a role that we were not suited to fill.  After years of requests, we decided 
it was time to seek out someone who could serve that role.  The new program brings in the 
opportunity for those training for the OneAmerica 500 Festival Mini-Marathon to take part in a 
training program connected with the even and provides resources from trained and licensed 
professionals in an environment that is welcoming to the first time runner as well as those 
looking to dial in their performance 
 
 
 
 
 



Description of the targeted sponsor and why targeted 
We needed someone who would be able to provide training tips and information to our 
participants through our communications.  Additionally, we wanted a partner who could serve as 
an independent distributor of information and have facilities to which people could go to receive 
training.  The YMCA of Indianapolis satisfied both of those qualifications.   
 
The YMCA has a staff of trained and certified professionals to provide training, nutrition, fitness 
information.  The advantage gained here is having a team of professionals to use giving a 
spectrum of resources for participants as well as the 500 Festival to utilize. 
 
Secondly, they had established Mini-Marathon training programs at each of their location. This 
provided a starting block of programs offered by trained professionals at each location. There is 
not a need to develop programs from scratch but continue the system they currently had in 
place.  Now we could promote their program to our participants which serves as a benefit to our 
participants while increasing the number of people visiting YMCA facilities and increasing the 
numbers of runners in their program. 
 
 
Synergy between sponsor and event 

 The YMCA experts provided training tips for our emails and training series newsletters.   

 They serve as training coaches to respond to questions we receive from participants. 

 They come to Training Series events to answer questions as well as provide a familiar face to 
their current program  

 Organized a pace team for the Mini-Marathon facilitated by the YMCA coaches and  
 
 
 
Overall effectiveness/success of the program 

The overall effectiveness will not be determined until after 2014.  This plan came together early 
in 2013, just months before the Mini-Marathon.  The goal for year one was to get a taste of all 
the benefits to get an understand of how everything worked and how we can best serve each 
other’s needs.  During the summer months we will assess what our best options are for going 
forward with developing  
 
 
 
Challenges/obstacles in creating the program and how they were handled 

The main obstacle was developing a program that involved so many elements.  Having 
committed to a three year agreement, we will have the time to implement slowly and take 
advantage of the opportunities as they arise. 
 
 
 
 


