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   Arrow and the Cherry Creek Arts Festival 
 

Introduction & Description of Main Event 
No other arts festival in North America has been as lauded as the Cherry Creek Arts Festival.  It has 
received an unprecedented four times, the Gold Grand Pinnacle from the International Festivals & 
Events Association (IFEA), distinguishing it as the top festival in its budget class worldwide.  
Furthermore, the Festival was singled out the last several years by the artists themselves as one of the 
top arts festival in the United States by the National Association of Independent Artists.  
 
Recognized as ”Colorado’s Signature Cultural Event,” each July fourth weekend for the past twenty three 
years, many of the most accomplished and cutting edge artists from across the United States and 
around the world make a pilgrimage to Denver’s North Cherry Creek district to share their amazing 
works with the people of Colorado.    
 
Working in a variety of mediums including paint, drawing, photography, fiber, ceramics, glass, wood, 
sculpture, metal works, jewelry, graphics/printmaking and mixed media, some 210 artists are jury 
selected from more than 2,300 entrants by a nationally assembled panel of art specialists.  The result is 
a three-day exhibition and sale, which annually exceeds $2.5 million, of some of the finest artistic work 
found anywhere.  

 
And that’s just the beginning.  For the 350,000+ attendees of the 
Cherry Creek Arts Festival, viewing and buying art is just one of the 
activities from a colorful palette of things to see and do.  Music and 
dance emanate from the main performance stage.  Culinary and visual 
arts demonstrations can be found at one of the other presentation 
stages.  For those who want to get their hands messy, self-expression 
is alive and well in the Festival’s “Artivity Avenue.”  There are also 
special exhibitions of emerging student artisans, special collections 
and an art auction.  For those who want to satisfy their senses of taste 
and smell, the Festival’s food and beverage areas features top area 
restaurants which sample some of the region’s finest gastronomic 
offerings. 
 
The Cherry Creek Arts Festival's 501 (c)(3) non-profit mission is to 
provide access to a broad array of arts experiences and support arts 
education in Colorado. Along with the arts festival itself, the Cherry 

Creek Arts Festival (CCAF) fulfills its year-round art education and outreach mission through art 
education and outreach programs in Colorado schools. 

  

2013 IFEA Pinnacle Award Submission: 
41) Best New Sponsorship Program 
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Description and Purpose of New Sponsorship Opportunity 
 
This is really a “chicken or the egg” question.  The Cherry Creek Arts Festival was not necessarily seeking 
a sponsor for a predetermined new program or asset, but rather wanted to partner with a sponsor to 
create an asset that would address their needs while enhansing the event. 
 
Arrow Electronics is a global provider of products, services and solutions to industrial and commercial 
users of electronic components and enterprise computing solutions, with 2012 sales of $20.4 billion. 
Arrow serves as a supply channel partner for over 100,000 original equipment manufacturers, contract 
manufacturers and commercial customers through a global network of more than 470 locations in 55 
countries. 
 
A Fortune 150 company with 16,500 employees worldwide, Arrow moved their corporate headquarters 
to Denver from New York in 2011.  As the state’s largest company (as measured by income), Arrow 
wanted to make an impact on its new hometown through community enagement. 
 
In the fall of 2012, Creative Strategies Group (CSG), the Cherry Creek Arts Festival’s exclusive 
sponsorship agency, secured a meeting with the top leadership of Arrow’s Global Marketing group 
including the heads of Marketing, Corporate Communications and Corporate Social Responsibility.  
During that meeting, it become clear that Arrow wanted more than a “name on the event” relationship, 
but rather sought to make a positve, relevant, lasting  impact on the organizations they support while 
manefesting Arrow’s brand DNA of being an innovative partner that is always focused on being “Five 
Years Out.” 
 
Arrow executives then met in a brinstorm session with CCAF and CSG staff to identify possible new 
programs or venues to be sponsored by Arrow at the upcoming festival.  Following that meeting the 
following proposal was developed and presented to Arrow in PowerPoint format. 
 

Arrow and the Cherry Creek Arts Festival: Innovation Through Collaboration 
 
Objectives: 

 Develop a manifestation of Arrow brand and positioning through the visual arts 
 Create an Arrow brand experience at the Festival that reaches and impacts the festival audience 

on an emotional level 
 Challenge and inspire the visual arts community to create an artistic expression of innovation 

and thinking Five Years Out 
 
Solutions: 

 Establish the “Arrow Five Years Out Art Challenge” a national call for entries from visual artists 
to create a new work to be displayed at the CCAF and retained by Arrow and a manfestation of 
innovation and art. 

 Creation of a guest venue at the Cherry Creek Arts Festival replicating Arrow’s ficticious 
“Innovator’s Club” presently featured in their national advertising campaign, that would serve as 
a gallery location for the Art Challenge finalists and a performance venue. 
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Description of The Targeted Sponsor and Reasons Why 
 
Arrow was targeted by the festival as they are a new corporate leader in Denver and was looking for 
outside the box opportunities that would distinguish them as a true corporate leader.  Their background 
in technological innovation was seen as an intellectual benefit to the festival. 
 
With the ideas outlined on the previous page, Arrow agreed to become a Presenting Sponsor of the 
2013 Cherry Creek Arts Festival at a fee of $75,000.  They further agreed to another $85,000 in direct 
expenses to be invested on Arrow’s behalf by the festival in establishing, funding commissions, awards 
and art handing for the “Arrow Five Years Out Art Challenge” and for the creation, décor and 
programming of a new festival venue, The Arrow Innovators Club.  
 

Synergies with CCAF 
 
Arrow was further targeted by the festival due to their compatibilities in brand with that of the CCAF.  
The sponsorship was designed to fulfill the following MarCom Objectives for Arrow. 
 

 Build awareness and power to the Arrow name and its visual identity in its new HQ community 
in Denver 

 Position Arrow as one of Colorado’s preeminent corporate leaders before state, civic and 
corporate leaders, media, key influencers and the public at large 

 Connect on a experiential level the community with Arrow and its people, to build positive and 
lasting relationships 

 Demonstrate how Arrow’s “Five Years Out” principal can transcend into the arts and other areas 
of life 

 Facilitate and nurture an environment for innovation 
 Inspire people to see, accept and advance their role as tomorrow’s innovators 
 Design and develop a community initiative that is scalable on a global level 

 
It’s not often we come across a corporate partner that is willing to significantly embrace the passion and 
commitment of the visual artists in our industry. This year, we have found that partner.  
 
Arrow inspired CSG and Festival staff to look outside the box and adopt their mantra of looking “five 
years out,” at the junction of what is possible and what is practical.  This partnership is inspiring a 
movement to guide artistic innovation forward and to vision the future for the festival including creating 
venues for digital arts, which have never been exhibited at the festival. Arrow’s focus on creativity, 
quality of work, collaboration, teamwork and innovation combined well with the Cherry Creek Arts 
Festival resulting in some of the most exciting new programs and venues the festival has expereinced in 
years. 
 
There were many challenges to this project with Arrow from a short timetable to creating a darkened 
setting to dispay the art.  These required some new thinking and a great teamwork to resolve, but the 
results speak for themselves.  
 
Overall Effectiveness/Success of the Program 
 
This quote from the sponsor says it all… 
 

“This was one of the greatest corporate/community partnerships that I’ve ever seen.  You guys killed it!” 
-Rich Kylberg, VP of Corp. Communications 
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Success of the Sponsorship – Assets Created for Arrow 
 
The following are descriptions of the new programs pioneered by Arrow, the Cherry Creek Arts Festival 
and Creative Strategies Group. 
 
Arrow Five Years Out Art Challenge 
 
CCAF put out a call for submissions  from artists who can think beyond tomorrow and see what’s 
coming, Five Years Out.  From 120 national submissions seven finalists were selected and awarded a 
$5,000 commission to create their piece and display it at the 2013 Cherry Creek Arts Festival. One 
artisting entry was selected and received the Innovation Award of an additional $10,000 and a jury-
exempt invitation to exhibit at the 2014 Cherry Creek Arts Festival.  
 
The seven pieces of art were placed on display at the 2013 Cherry Creek Arts Festival and then became 
part of the collection of artwork at Arrow and may be featured in a global ad series and in Arrow offices 
around the world.  
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Arrow Innovators Club at the Cherry Creek Arts Festival 
 
Based upon a national advertising campaign of Arrow’s called the “Innovator’s Club,” CCAF created a 
venue at the festival comprised of unique asymmetric tents, enhanced décor and modern furniture.  The 
Arrow Innovators Club at the Cherry Creek Arts Festival included a gallery displaying the winners of the 
“Arrow Five Years Out Art Challenge.”  Additionally a stage area was built to feature speed performance 
artist Tim Decker who performed throughout each day to packed crowds creating original portraits of 
innovators of music and technology. 
 
  



  

July 5, 6 & 7, 2013 
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Cherry Creek Arts Festival: America’s Most Honored Arts Festival 
 

No other arts festival in North America 

has been as lauded as the Cherry 

Creek Arts Festival.  It has received an 

unprecedented four times, the Gold 

Grand Pinnacle from the International 

Festivals & Events Association (IFEA), 

distinguishing it as the top festival in its 

budget class worldwide.  Furthermore, the Festival was singled out the last 

several years by the artists themselves as one of the top arts festival in the United 

States by the National Association of Independent Artists.  

 

Recognized as ”Colorado’s Signature Cultural Event,” each July fourth weekend 

for the past twenty three years, many of the most accomplished and cutting 

edge artists from across the United States and around the world make a 

pilgrimage to Denver’s North Cherry Creek district to share their amazing works 

with the people of Colorado.    

 

Working in a variety of mediums including paint, drawing, photography, fiber, 

ceramics, glass, wood, sculpture, metal works, jewelry, graphics/printmaking and 

mixed media, some 250 artists are jury selected from more than 2,100 entrants by 

a nationally assembled panel of art specialists.  The result is a three-day 

exhibition and sale, which annually exceeds $2.5 million, of some of the finest 

artistic work found anywhere.  

 

And that’s just the beginning.  For the 350,000+ 

attendees of the Cherry Creek Arts Festival, viewing 

and buying art is just one of the activities from a 

colorful palette of things to see and do.  Music and 

dance emanate from the main performance stage.  

Culinary and visual arts demonstrations can be 

found at one of the other presentation stages.  For 

those who want to get their hands messy, self-

expression is alive and well in the Festival’s “Artivity 

Avenue.”  There are also special exhibitions of 

emerging student artisans, special collections and 

an art auction.  For those who want to satisfy their 

senses of taste and smell, the Festival’s food and 

beverage areas features top area restaurants 

which sample some of the region’s finest 

gastronomic offerings. 

 

The Cherry Creek Arts Festival's 501 (c)(3) non-profit mission is to provide access 

to a broad array of arts experiences and support arts education in Colorado. 

Along with the arts festival itself, the Cherry Creek Arts Festival (CCAF) fulfills its 

year-round art education and outreach mission through art education and 

outreach programs in Colorado schools. 
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A Quick Sketch of the Whole Picture 
 

 Top-Rated Arts Festival in the United States 

 With 350,000 attendees, ranked as #1 in 

attendance for non-venue attraction by the 

Denver Business Journal 

 Highly sought-after upper tier attendee 

demographics (See addendum) 

 Promoted by an astounding $700,000+ 

advertising campaign provided by media 

partners including The Denver Post, KUSA 

9NEWS, Comcast, Entercom Denver radio 

stations KOSI, KEZW, Alice and The Mountain, 

plus Colorado Homes & Lifestyles and 

Mountain Living magazines  

 Numerous assets create proprietary naming 

opportunities for sponsors 

 Extensive opportunities for sponsor cross-

promotions, extensions and activation  

 
 

A Blue Chip Sponsorship Opportunity 
 

This proposal to Arrow presents the opportunity to become a top-tier Presenting 

Sponsor of the 23rd Annual Cherry Creek Arts Festival. Arrow will be joining a 

prestigious group of corporate 

partners of this award-winning event.  

 

Creating positive brand experiences 

is the cornerstone of this sponsorship 

proposal.  Arrow will have the unique 

opportunity to create consumer 

experiences while building affinity 

with a highly desirable audience. 

Your sponsorship provides numerous 

means in partnership with the Cherry 

Creek Arts Festival to create awareness and visibility, support your brand, 

increase sales and entertain clients.   

 

The fee to become the Presenting Sponsor is $75,000, an excellent value for a 

sponsorship of this visibility and prestige.   
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Designed to Meet the Objectives of Arrow 
 

The Cherry Creek Arts Festival is one of the region’s leading event marketing 

platforms.  We recognize that our partners will have varying objectives for their 

sponsorship ranging from sales and marketing to Corporate Social Responsibility.   

 

Our goal is to help identify and address those marketing and communications 

objectives through the delivery and leveraging of tangible rights and benefits, 

effective promotional activations and presentation rights for a festival asset that 

connects with your brand. Specifically, this proposal is designed to fulfill the 

following objectives for Arrow: 

 

 Build corporate brand awareness and public appreciation for Arrow 

Electronics,  Colorado’s newest Fortune 150 corporate citizen, though an 

event supported by $700,000 in advance promotion and attended by 

350,000 people including civic and business leaders as well as key 

influencers.  

 

 Underscore Arrow’s “Five Years Out” mission to be the industry leader in 

technological innovation and expertise. 

 

 Generate employee esprit de corps and engagement through Arrow’s 

high profile sponsorship of region’s leading cultural event. 
 

 
Marquee Status: 

 
One of the exclusive rights Arrow will receive as Presenting Sponsor of the 2013 

Cherry Creek Arty Festival is complete brand integration with that of the festival’s 

in more than $700,000 in advertising, marketing and promotion.  For a period of 

more than two months, when you hear about the Cherry Creek Arts Festival, 

Arrow’s name or trademark will accompany it as hypothetically depicted below 

from the 2012 event brand.   

 

 

 

 

 

   

 

 

 

 
A summary of the specific rights and benefits Arrow will receive as the Presenting 

Sponsor of the 2013 Cherry Creek Arts Festival is outlined on the following pages. 

 

Presented by 
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Summary of Arrow’s Rights & Benefits 
 

 Premier Presenting Sponsorship status with Cherry Creek Arts Festival 
 Arrow trademark receives exclusive below-the-festival-name “lock-up” 

recognition with the Festival  (e.g. “Cherry Creek Arts Festival presented by 

Arrow, Janus, Toyota)  

 Presenting Sponsor provided with dominant presence to an estimated live 

audience historically reaching 350,000 people on July 5, 6, 7, 2013 in 

Denver’s prestigious Cherry Creek North shopping district 

 Option for multiyear agreement of right to exclusive period of negotiation 

to renew as the 2014 sponsor, allows for strategic implementation of 

sponsorship benefits and the opportunity to build brand equity with the 

Cherry Creek Arts Festival 

 

 Licensing Rights 

 Official use of Cherry Creek Arts Festival logo 

through term of agreement  

 

 Exclusive Presentations Rights for Artist Challenge and Innovators Club 

 Arrow will be exclusive recognized for the Artist Challenge as well as the 

Innovators Club installed onsite at the Festival 

 Special recognition for your featured program and venue includes: 

 Editorial recognition in festival program 

 Company logo on special signage created for feature 

 Editorial ID on festival map 

 Festival collaboration to create special promotional activation activities at 

the Festival in association with your selected feature 

 

 Advertising Campaign Integration 
 Presenting level logo or name recognition in all promotional advertising 

valued at more than $700,000 from media partners.  Below-the-event, 

Presenting Sponsorship trademark recognition in: 

 The Denver Post 

 Logo recognition in 250 column inches of event advertising (valued 

in excess of $62,000) 

 Colorado Homes & Lifestyles Magazine (valued at $68,000) 

 Prominent logo recognition in eight (8) CCAF ads year round 

 Mountain Living Magazine (valued at $30,000) 

 Prominent logo recognition in seven(7) CCAF ads year round 

 K*USA-TV – 9NEWS  

 Visual logo recognition in all CCAF promotional spots valued at 

$65,000 on KUSA plus the other “Networks of 9NEWS” 

 Entercom Radio (KOSI 101, 99.5 The Mountain, KEZW AM 1430 and 

Alice 106) 

 Audio logo recognition in 50% of $460,000 CCAF ads and online 

promotions  
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Summary of Arrow’s Rights & Benefits (continued) 
 

 Earned Media Public Relations Initiatives  
 As the region’s leading cultural event, the Cherry Creek Arts Festival will 

conduct an aggressive public relations campaign to generate media 

impressions estimated to be measured in the millions. Activities include: 

 Annual announcement of juried artists 

 Poster signing event with annual featured artist 

 Arrow’s brand will be incorporated in all publicity efforts and will have the 

opportunity to participate in press activities including: 

 Arrow’s brand and name in all press kits and news releases 

 

 Digital Marketing 

 Recognition on Arts Festival’s website www.cherryarts.org receiving 

700,000 page views annually, including: 

 Logo lock-up with event name on website homepage header 

 Logo recognition with link on rotating banner ad (5% S.O.V.) 

 Logo, company profile and link on Festival Web Site Sponsor page  

 Logo ID in festival e-newsletters (5x) sent to 10,000 people 

 Logo on all CCAF digital invitations for such events as Festival Gala 

 Opportunity to provide content-rich information for placement in Festival’s 

social media outlets including Facebook (3,524 friends), Twitter (641 

followers) and YouTube(56,000 views) 

 Logo recognition on Festival Walking Guide mobile app 

 

 Official Festival Guide  
 Top level Presenting Sponsor recognition in Cherry Creek Arts Festival‘s 

Official Guide (25,000 Copies) distributed to guests at all entry points. 

Benefits include:  

 Arrow logo on Guide cover 

 Four color, full page ad on inside front or inside back cover  

 Trademark acknowledgement in section promoting Arrow Innovators 

Club  

 Logo designation on site map 

 Presenting Sponsor logo recognition on Sponsor Page 

 

 Full Promotional Rights 
 Top level branding on Festival promotional materials including: 

 750 Festival promotional posters 

 5,000 promotional rack cards 

 2,500 Cherry Arts 365 Membership postcards 

 One-time use of festival sweepstakes database (5,300 names) 

 Opportunity to create cross promotions with other Arts Festival corporate 

sponsors and media partners 

 Access to the Arts Festival’s 1,000+ volunteers to provide special offer or 

program 

 Opportunity to place gift in Festival Opening Gala goodie bags 

http://www.cherryarts.org/
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Arrow 2013 Sponsor Rights & Benefits (continued) 

 Onsite Interaction & Recognition  

 Complimentary 40’ x 60’ exhibition footprint in premium, high-traffic 

location to install onsite “Innovators Club” 

 Presenting Sponsor level trademark recognition on festival’s principal 

Welcome Banner  

 Exclusive logo recognition on four (4) street banners at intersection of 

University and Speer seen by one million vehicles during the month prior to 

the festival 

 Top level recognition on fifteen (15) CCAF Entry/Exit information kiosks 

located at all access points to the festival in Cherry Creek North 

 Audio recognition throughout festival from all entertainment and 

demonstration stages 

 

 VIP and Key Client Hospitality 

 Hospitality Benefits for distribution to key customers, clients and staff:  

 Twelve (12) invitations to the CCAF Opening Night Reception  (Value 

$50 each) 

 Four (4) complimentary invitations to the Festival Gala & Reception 

(Value $175 each) 

 Twelve (12) complimentary Cherry Arts 365 Memberships providing 

access to the onsite VIP Hospitality Center and other benefits (Value 

$95 each) 

 Twelve (12) meal tokens for Arrow exhibit workers (Value $7 each) 

 Complimentary Valet Parking for six (6) vehicles throughout Festival 

(Value $15 each) 

 Opportunity to create private CCAF event for Arrow  

 Use of Mobile Art Collection for display at Arrow facilities for one week 

during the year 
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An Extraordinary Marketing Value 
 

The fee to become Presenting Sponsor of the 2013 Cherry Creek Arts Festival is 

$75,000.  The fee is complete and includes all rights and benefits outlined on the 

previous pages with the exception of private catering, on site display decorating 

and sponsor activation programs.   

 

If an agreement is reached, a deposit of 50% would be due by April 15, 2013.  

The balance is due on or before June 1, 2013, prior to the commencement of the 

Festival’s advertising and promotional campaign. 

 

To provide sponsors with the opportunity to strategically integrate their 

sponsorship of the Cherry Creek Arts Festival into their company’s event 

marketing and communications objectives, the Festival will consider multi-year 

agreements.  For more information on multi-year contracts, contact Creative 

Strategies Group. 

 

 

Thank You for Reviewing This Opportunity 
 

Our sincere thanks for your consideration of this sponsorship proposal.  We look 

forward to the opportunity to work with Arrow on creating special sponsorship 

leveraging activities and cross promotions to maximize your impact with this blue 

chip event. 

 

For more information on any aspect of this proposal contact: 
 

Bruce L. Erley 

President & CEO 

Creative Strategies Group 

11880 Upham Street 

Suite F, Broomfield, CO 80020 

berley@csg-sponsorship.com  

(303) 558-8181    

(303) 438-5613 FAX 

mailto:berley@csg-sponsorship.com
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Addendum: Cherry Creek Arts Festival Attendee Profile 
 
For the savvy marketer, the Cherry Creek Arts 

Festival provides an attractive audience 

representing highly desirable demographic and 

lifestyle traits.  The Festival conducts an annual 

attendee survey by an independent research 

firm.  In 2012, 5,303 respondents participated.  

They reflected a profile of a highly desirable 

attendee who is between 25 and 54 years old, 

with an average annual household income of 

$110,000+, are highly educated and most appreciative and receptive to the 

sponsors of the Festival.   
 

Gender:   Festival attendees are evenly represented with women comprising 61% 

and males comprising 39% of visitors. 
 

Marital Status: Of those attending the Festival 44% are married, 45% are single and 11% 

report they have partners or significant others. 
 

Age: 60% of the visitors to the Cherry Creek Arts Festival are between the ages 

of 25 and 54.  A closer look at this sought after group reveals that 14% of 

attendees are 24 or younger; 22% are 25-34; 17% are 35-44; 21% aged 45-

54; 20% are 55-64; and 8% are 65 or older. 
 

Income: Household income levels of the Festival attendees are significantly higher 

than the average household income in the Denver Metro area with the 

largest percentage of attendees (33%) reporting a household income 

exceeding $100,000.  The breakdown on household income includes: 18% 

of attendees report an annual income of $125,000 -  or greater;  15% earn 

between $100,000 to $125,000 annually; 17% earn $70,000 - $99,000; 19% 

earn $50,000 - $69,000 and 32% under $50,000 annually. 
 

Education: Festival attendees are much more likely to have a Bachelor’s Degree, 

Master’s Degree or PhD/Professional Degree than the Denver Metro 

area’s average population.  73% of the people surveyed earned at least a 

bachelor degree.  Of that group, 31% have a masters or other graduate 

degree.   
 

Occupation:   The majority of festival attendees are executives, professionals or business 

owners. 29% of respondents indicated that their occupation best fit into 

the management professional category; 7% are business owners; 8% are 

retirees; 7% in service sector; 9% in education; 4% in management; 2% are 

CEOs and 11% students.  
 

Future Buying: In the next 12 months 39% plan to purchase air travel; 22% are planning 

home improvements; 17% will purchase furniture for the home of office; 

16% plan to purchase a new car; and 9% will purchase a new home.  
 

Art Sales: The 2012 sales survey of exhibiting artists found an average of $10,400 in 

sales. Multiplied by the 250 artists indicates a total of $2,600,000 in art sales. 



 
 
Arrow 
and the  
Cherry Creek Arts Festival 
 

INNOVATION THROUGH COLLABORATION  
 



Understanding Arrow’s Brand 

• The Brand – Arrow 

 

• The Guiding 
Principal - Five Years 
Out  

 

• The Campaign - 
Innovators Club   
 

 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=E-28fyncD6OI7M&tbnid=38S4UxVSxrO1dM:&ved=0CAUQjRw&url=http://www.trademarkia.com/v-innovators-club-five-years-out-85841430.html&ei=acg7Ue3JFeOG2gWNnYCoDA&bvm=bv.43287494,d.b2I&psig=AFQjCNGnXx1M4WLC_QGfW4woFqTA0pkseQ&ust=1362958814991037


Arrow’s MarCom Objectives 

• Build awareness and power to the 
Arrow name and its visual identity in its 
new HQ community in Denver 

• Celebrate Arrow as one of Colorado’s 
preeminent corporate leaders before 
civic leaders, media and the public at 
large 

• Connect on an experiential level, the 
community with Arrow and its people, 
to build positive and lasting 
relationships 
 



Arrow’s MarCom Objectives 
(Continued) 

• Demonstrate how Arrow’s “Five Years 
Out” principal can transcend into the 
arts and other areas of life 

• Facilitate and nurture an environment 
for innovation 

• Inspire people to see, accept and 
advance their role as tomorrow’s 
innovators 

• Design and develop a community 
initiative that is scalable on a global 
level 
 



Our Challenge 

• Develop a manifestation of Arrow 
brand and positioning through the 
visual arts (As the CSO did through 
music) 

• Create an Arrow brand experience at 
the Festival that reaches and impacts 
the audience on an emotional level 

• Challenge and inspire the visual arts 
community to create an artistic 
expression of innovation and thinking 
Five Years Out 
 



Our Challenge 
(Continued) 

• Accept Arrow’s challenge to find 
inspiration through collaboration to 
move the Cherry Creek Arts Festival 
five years out 

• Accomplish the above within the 
continuum of what’s possible and 
what is practical 

• Create a beta that could be 
replicated in other Arrow 
communities around the world 
 



Our Criteria 

Organic – Coming from and 
being related to the visual arts 
and to the activity or character of 
the Cherry Creek Arts Festival 
 



Our Criteria 

Relevant – Arrow’s presence at 
the CCAF must “make sense” to 
the attendee and somehow relate 
to their life and interests 
 



Our Criteria 

Interactive – Create an 
experience that appeals to, 
engages and emotionally 
impacts the attendee  
 Capture the emotion of the moment 

 Enhance their experience 

 Engages and involves them with what 
is going on (moving from spectator to 
participant) 

 Provides “memory-making” 
experiences  

 



Our Criteria 

Wow factor – Surprises, delights, 
inspires and captivates the 
audience 
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Initiatives (The Possible) 

• Arrow has inspired CCAF to add a 
new medium to our 2014 Call for 
Artists  

• “New Media” art including digital, 
illuminated & electronic art formats 
• Develop “call” list 

• Determine judging criteria 

• Create appropriate venues 

• Become trend-setter and  standard-                                   
bearer in the Arts Festival industry 
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Initiatives (The Possible) 

• Artistic Call for Innovation 
• Name… 

• Five Years Art 
• InnovaArt Challenge 
• The Art-Ovation Project 

• Defining the “Call” 

• Structure 

• Selection 

• Awards 

 



Initiatives (The Possible) 

• Creation of the first public 
Innovators Club 
 Club Setting & Appearance 

• 40’ x 60’ Attraction at CCAF 
• Unexpected and compelling venue   

• Air Forest 
• Lounge 
• Performance  Stage 

• Entertainment, Presentations & Activities 
• Gallery 

• Winners of Arrow Art Contest  

 

http://www.youtube.com/watch?v=gkTyQQp7WwY


Initiatives (The Possible) 

• Activities with Appeal & Impact  
• 10,000 Cents (Crowd Sourcing) 

• Recreate Innovators Club logo 
• Edited to CSO “Arrow” Musical Composition  

http://www.youtube.com/watch?feature=player_detailpage&v=VHbJGL8aL6o
http://www.tenthousandcents.com/index.html


Initiatives (The Possible) 

• Activities with Appeal & Impact  
• Phil in the Circle (Viral Engagement) 

• “Where will you be Five Years Out?” 
• Finished piece is… 

http://www.youtube.com/watch?v=anujFqvCJsk&desktop_url=/watch?v=anujFqvCJsk
http://www.google.com/url?sa=i&source=images&cd=&cad=rja&docid=G235ddv0U69rQM&tbnid=8kX4t5gMzzFczM:&ved=0CAgQjRwwAA&url=http://www.biography.com/people/leonardo-da-vinci-40396&ei=Kc87UdChB6_a2wWipoDAAQ&psig=AFQjCNGvQKvzeExabMxVl00D-bRPxeF9bg&ust=1362960553174941


Initiatives (The Possible) 

• Activities with Appeal & Impact  
• Innovation Collaborative Art Project 

• Art Expressions on touch screen monitors 
• Interactive Music Wall – Moment Factory 
• Recycled technology assembled into sculpture 

on site 

 

http://vimeo.com/42198508


http://vimeo.com/42198508
http://vimeo.com/42198508


Initiatives (The Possible) 

Activities with Appeal & Impact  
• Arrow/CCAF Time Capsule 

• Collaborative time capsule full of messages to 
our future selves. (What do I hope I’ll have 
accomplished in five years) 

• Video or audio format live at the Festival, 
waiting to be opened in 2018.  

 



Our Partnership  

• Presenting Sponsor 
• Level of Recognition “Cherry Creek Arts Festival 

presented by Arrow, Janus, Toyota” 

• Media Value $700,000 

• Rights & Benefits (See benefits overview) 

 



Investments (The Practical) 

• Sponsorship Investment 
• $75,000 

• Activation Costs 
• Competition 

• Commission & Awards 
• $70,000 estimate 

• Innovators Club 
• Design & Décor 
• Activities & Programming 
• $50,000 - $60,000 estimate 

• Commitment - Five Years Out 
 



Thank You 



 

Overview:  It’s not often we come across a corporate partner that is willing to 

significantly embrace the passion and commitment of the visual artists in our 

industry. This year, we have found that partner. Arrow Electronics is collaborating 

with the Cherry Creek Arts Festival and our artists in a way that we have never seen 

before. This endeavor could be one of the most memorable opportunities for our 

organization and our artists. Arrow is challenging us to capture innovative creations 

of original artwork. This partnership is inspiring a movement to guide artistic 

innovation forward. 

There is a group of people, very special people, people that are thinking about the 

future. How it will work, they’re thinking about what’s next after what’s next, after 

what’s next. It’s a lot to think about, they’re thinking five years out. 

Challenge to Visual Artists: This is your opportunity to express the ideas of 

innovation through the discipline of your choice. We are looking for artists who can 

think beyond tomorrow and see what’s coming, five years out. Artists may submit 

ideas through the process below. Five finalists will be awarded a $10,000 

commission to create their piece and display it at the Cherry Creek Arts Festival. One 

winner will be selected and receive the Arrow Innovation Award of an additional 

$15,000. The five pieces of art will then become part of the “Innovators Collection” 

at Arrow and may be featured in a global ad series and displayed in offices around 

the world. The winning artist will receive a travel per diem to represent their artwork 

during the Cherry Creek Arts Festival July 5, 6 & 7, 2013. 

Inspiration Resources: http://www.arrow.com/media_center/arrowvideo.html 

Innovators Club video, CSO video, etc. 

http://www.arrow.com/media_center/arrowvideo.html


Timeline: 

March – Apply Now at www.callforentries.org 

April 19, 2013 - DEADLINE for Application midnight (MDT)  

April 24, 2013 - Jury Selection of finalists 

April 30, 2013 - Finalists notified  

July 5-7, 2013 - Exhibition of artwork at the 2013 Cherry Creek Arts Festival  

Purpose/Goals: 

- The Cherry Creek Arts Festival and Arrow are challenging visual artists to 

embrace the concept of innovation and express what five years out looks like 

in the art world and translate these ideas into their artistic medium.  

- Value artists and artistic processes. 

- Be a lead innovator in the evolution of visual arts. 

http://www.callforentries.org/
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