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The Rose Festival Sponsorship Program 
The Portland Rose Festival has enjoyed a 106-year history, attracting over one million people to 
the Pacific Northwest each year and contributed more than $75 million to the region's economy in 
2012. The many events and programs that comprise the festival give Portlanders and visitors alike 
the opportunity to celebrate all that is great about the community, culture and environment. 
Many local, regional and national businesses and organizations look to the Rose Festival to 
provide a meaningful sponsorship program and it starts with the solicitation package.   The Rose 
Festival's sponsorship program has been very successful in retaining existing sponsors, bringing in 
new business and ultimately strategically finding new long term partners. 
 
The Rose Festival prides itself on making sure sponsor's needs are met on a continuous basis 
through great client service, a creative marketing team that brings value-added opportunities and 
an effective events team that makes sure deliverables are met. The Rose Festival's professional and 
experienced staff works closely with sponsors to develop customized, innovative sponsorship 
proposals that showcase all the benefits a sponsor will receive and how the Rose Festival will 
ultimately deliver a high return on investment. The Rose Festival caters to a variety of clients 
looking for ways to increase awareness, brand activation, one-to-one interaction, sampling 
opportunities and overall networking and hospitality benefits.  Each investment varies on the 
sponsor's scope of commitment and what they want to achieve. Sponsorship proposals can also fit 
within almost any budget, as sponsorships range from $3,000 to $250,000. 
 
Bank of the West Grand Floral Walk 
The Grand Floral walk is one of the Rose Festival's platform events that took place on June 8, 
2013, held prior to the Spirit Mountain Casino Grand Floral Parade.  The Bank of the West Grand 
Floral Walk was this year's "Portland Party Parade!" The Walk is an opportunity for anyone who 
has ever dreamed of marching in a parade to have their moment in the spotlight. Walkers are 
greeted to over 440,000 spectators lining the streets of downtown Portland along a 4.2 mile parade 
route.  This event is all about fun, community and about the feeling of being part of the biggest 
special event day in the Pacific Northwest. Over 2,000 participants were involved with various 
special entries and the Prairie High School Marching Band.  Walkers were decked out in their 
favorite costumes, parents pushed toddlers in float-like strollers.  The Home Builders Foundation 
also joined Bank of the West as a non-profit partner of the Grand Floral Walk.   
 
Ultimately, in 2013, the Rose Festival was in need of a sponsor to fill the shoes as title sponsor of 
the Grand Floral Walk.  Without a new title sponsor, financially it didn't make sense for the 
Festival to maintain the event.  The search went on to find a perfect sponsor for the event and 
with tight deadlines in the horizon, the Rose Festival had less than 30 days to find a partner that 
would essentially benefit from such a large scale community event such as the Grand Floral Walk. 
 
Sponsor Solicitation Package  
One of the largest needs this year was to find a partner that was seeking a long term relationship 
with the Festival, above and beyond just the typical sponsorship.  The Grand Floral Walk is an 
important event for the Festival and we wanted to be able to grow the event and elevate its 
presence in the community with the help of a new partner.  For this entry, we have included a 
complete solicitation package that was prepared and presented to a potential sponsor, Bank of the 
West.  The Rose Festival's sales team had strategic meetings to discuss which key sponsorship 



categories would be a good fit and that would not interfere with other sponsors tied to the Grand 
Floral Parade.  Some key categories that were discussed included financial institutions, healthcare 
related organizations and insurance companies.  The Rose Festival decided to pitch the title 
sponsorship to OneMain Financial and it was a great success story.  Through a mutual beneficial 
relationship, the Rose Festival was able to bring on board a new sponsor that has potential to 
becoming a long term partner for the Rose Festival.   
 
Why was the solicitation proposal such a success? 
The reason why the sponsorship package was such a great success is because the Grand Floral 
Walk offered Bank of the West the opportunity to showcase its community support and Bank of 
the West employees were able to participate on some level, through walking as a participant or 
volunteering their time on the day of the event.  Bank of the West worked very closely with the 
Rose Festival and had two goals in mind: 

1) Brand Exposure - Rose Festival offers overall brand exposure for Bank of the West - Bank of 
the West has been part of the Oregon community for more than 100 years but many in the local 
community aren't familiar with Bank of the West's history.  The Grand Floral Walk is such a high 
profile event that it allowed for Bank of the West to get its message out to the community, which 
aligned well with the Rose Festival.  Their marketing campaign this year was "Go West" and 
talked about the history, culture and people of the Pacific Northwest. 

2) Employee Involvement/Volunteerism - Bank of the West wanted to find ways for employees 
to participate.  Bank of the West employees and their families were given opportunities to 
participate in the Grand Floral Walk by Walking or through various volunteer opportunities at 
both the registration area and disband area.  Bank of the West also had volunteers passing out 
stuffed bears to all the children that participated at the event as well as along the parade route.  A 
Bank of the West volunteer also wore the "Bear mascot" as well and participated in various photo 
opportunities.  Lastly, Bank of the West was given the opportunity to host a special VIP seating 
area at the end of the Walk.  The VIP area included special seating to watch the parade following 
the Grand Floral Walk.  The Rose Festival also supplied coffee, breakfast foods and other snacks 
for their enjoyment.  All these opportunities allowed for brand managers, regional managers and 
local employees to come together and celebrate a unique experience.   

Overall, the Rose Festival helped Bank of the West accomplish many goals during the 2013 Rose 
Festival.  It all started with a great solicitation package and a successful event that exceeded the 
sponsor's expectations.  Bank of the West truly believes in the Rose Festival's sponsorship 
program and plans to be the title sponsor of the Grand Floral Walk in 2014-2015.   

 

"We're please to support one of Portland's most iconic and beloved traditions.  Like the 
Rose Festival, Bank of the West has a history in Oregon going back over 100 years.  We're 
deeply committed to this community and we look forward to joining our customers, 
colleagues, friends and neighbors, in what promises to be a highlight of the day. 

     -  Cal Tabata, Northwest Senior Regional Manager  
         for Bank of the West 
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Grand Floral Parade  

Date:  June 8, 2013 
Location: Downtown Portland 
Attendance: 400,000 adults and children 
 
As the Rose Festival’s signature event, the Grand Floral Parade 
is the largest single-day spectator event in Oregon and one of 
the top two all-floral parades in the United States!  The 
parade also has a distinguished international reputation, 
having been recognized by the International Festival and 

Events Association (IFEA) and USA Today as one of the top five parades in the nation. Visitors travel 
thousands of miles to experience this awe-inspiring event each year while hundreds of local residents camp 
overnight on the downtown parade route to claim their prime viewing spots and witness the larger-than-life 
floats bring fantasy to life!   
 
Regional Television Broadcast & Viewership 
The parade is broadcast locally through FOX 12 and PDX TV with opportunities for national syndication. The 
2012 television live broadcast on FOX 12 earned a 7.4 rating and PDX TV earned a 0.6 rating.  The 
rebroadcast earned a 3.2 rating.  Overall, FOX 12 delivered 11.2 rating points with an 8.1 rating on the 
rebroadcast. That's an increase of over 38% from 2011! 

 

GRAND FLORAL WALK 
 

What is the Grand Floral Walk? 
The Grand Floral Walk is a major highlight event of the 
2013 Rose Festival. The walk is designed with two major 
purposes: 
1) Raise awareness and foster encouragement of active & 

healthy lifestyles for our community.   
2) Raise money for the Portland Rose Festival Foundation 

(501c3 Non-profit)* 
*There may be opportunities to partner with another 
non-profit tied to Bank of the West.  Details tbd. 
 

Participant Experience 
Participants can register in advance for the event via                         
on-line registration or day of the event.  Once onsite, 
walk participants are treated to a very unique 
experience.  Roughly 2,000+ walkers anxiously wait at 
the Memorial Coliseum to make their grand entrance in 
front of thousands of spectators.  Participants receive a 
T-shirt and other promotional items and snacks at the 
end of the route as part of their experience!   

 

 



 

Grand Floral Walk Title Sponsorship 
 
The Portland Rose Festival is pleased to offer Bank of the West the opportunity 
to become the exclusive title sponsor of the Grand Floral Walk. This new event 

will be a unique 4.2-mile walk along the streets of Portland just prior to the Grand Floral Parade and the 
event will be marketed as the "Bank of the West Grand Floral Walk." 

Date:  Saturday, June 8, 2013 
Attendance: 2,000+ participants and over 400,000 captivated spectators 
Sponsorship Highlights 

• Title sponsorship will include comprehensive inclusion of the Bank of the West's brand 
throughout the Festival’s major marketing activities. The Grand Floral Walk receives extensive 
radio, broadcast television, and print media advertising. It is also promoted in state tourism guides, 
area magazines and newspapers.   

• A customized marketing campaign will be developed for Bank of the West as the title sponsor of the 
Grand Floral Walk including a co-branded event logo throughout the life of the partnership. 
Branding will be included on all event marketing, advertising and promotional materials.  

• Bank of the West and the Rose Festival will work together in the development of an integrated, 
strategic public relations and publicity plan. Bank of the West will receive prominent recognition 
for supporting the largest special event and community celebration in Oregon, attracting visitors 
from all over the world.  

• Bank of the West will be included in the Parade broadcast branded billboards, promotional spots and 
verbal recognition in the live parade telecast on KPTV-FOX12 and KPDX.  

 
New Event Logo - Exclusive Benefit 
The Rose Festival will create a new logo for the Grand Floral Walk 
that will feature the Bank of the West brand.  This new logo will be 
marketed as a sub-brand of the Rose Festival. 

Onsite Marketing Benefits 

• Bank of the West's message points will be announced 
from each of the sixteen (16) public address towers 
strategically located along the parade route.   

• Bank of the West will receive verbal recognition from the 
broadcast talent and an opportunity to have a Bank of the West representative speak.   

• Bank of the West will receive verbal recognition in the formation area of the walk including the 
opportunity for special prize giveaways.  

Exhibit Space 
• Bank of the West will have the opportunity to set up a 

 booth at the formation area of the walk for promotional 
 activities.  

 
Signage 

• One (1) 3’ x 10’ Bank of the West Grand Floral Walk title 
 banner will lead the walk. 

• Bank of the West will receive one (1) corporate logo on 
 the telecast banner viewed by the television audience. 

• Bank of the West will receive four (4) 3’ x 8’ corporate 
 banners placed in the Memorial Coliseum                           

     (banners provided by Bank of the West). 
 



 

• Bank of the West will have the opportunity to place stage signage at the formation area                                    
• Bank of the West will receive one (1) corporate logo placed on the Memorial Coliseum                                  

jumbo screen during the Grand Floral Walk  (an estimated 10,000 impressions). 
• Bank of the West will receive recognition on four (4) event banners - Start, Waiting Area, 2-mile and 

Finish Line 

Customized Promotions 
The Portland Rose Festival marketing staff will work with 
Bank of the West to create highly customized promotions: 

• Bank of the West will have the opportunity to 
 receive a special seating area at the end of the 
 Walk for Bank of the West employees.  Bank of the 
 West has the option to set up a VIP tent area with 
 breakfast items, coffee and covered seating. 

• Bank of the West will have permission to distribute 
 a promotional item to walk participants at the 
 formation area of the walk.   
 

• Bank of the West can also invite a special  spokesperson to act as a guest celebrity walker. This might 
be a great opportunity to invite Bank of the West employees to participate and include other partner 
non-profit partners.   

 
Television Coverage  
Bank of the West will receive two (2) :30 second advertisements that will air in the following parade 
broadcasts: 

• Live 2-hour broadcast on FOX 12 and PDX  TV  – Portland Metro Area  
• Repeat 2-hour broadcast on FOX 12 and PDX TV – Portland Metro Area 
• Opportunities for national syndication (exact markets to be determined) 

 
Feature Television Segment 

• Bank of the West will receive a special one (1) minute vignette recognizing Bank of the West's                     
community involvement and support of the Grand Floral Walk.  KPTV-FOX 12 handles production and 
the segment will potentially air in news and a special 30-minute "Rose Festival Grand Floral Parade 
Special" in the months of April - June.   
 

Media Marketing Campaign 
TV Advertising 

• The Rose Festival will position within the broadcast a 
special acknowledgement segment of the Grand 
Floral Walk that features Bank of the West for being 
a major partner in producing the Grand Floral Walk. 
This acknowledgement will include both script and 
logo placement within the broadcast of the Grand 
Floral Parade. 

• Bank of the West will receive a :05 opening and :05 
closing billboard during the                                            
two-hour telecast. 

• Bank of the West will receive recognition in a minimum of $35,000 pre-event promotional television 
spots on various stations including KPTV-FOX 12 and Comcast stations. 
 

Radio Advertising 
• Bank of the West will receive recognition in a minimum $40,000 pre-event promotional spots on 

Clear Channel station K103 fm. 
 



 

 
Print Advertising 

• Bank of the West's logo will appear in a print promotional campaign of at least $20,000 in print 
advertising promoting the Event. Advertising will include local newspapers, specific local health and 
recreational sports publications and online advertising.  Publications may include The Oregonian, 
Portland Tribune and Portland Family Magazine.   

• Bank of the West will receive a full-page full-color ad in the 2013 Rose Festival Souvenir Program. 
(Distribution: 10,000) 

• Bank of the West will receive an editorial piece featured in the 2013 Souvenir Program specific to the 
new health and wellness initiatives of the Rose Festival. 
 

Promotional Materials 
Bank of the West will be included in the following event collateral, including but 
not limited to (exact quantities TBD): 

• 100,000 Spring Brochures  
• 30,000 Grand Floral Walk rack cards  
• 10,000 Souvenir Programs 
• 10,000 Season Pass Pin Cards (deadline in Jan.) 
• 5,000 Highlight Calendar of Events Rack Cards 
• 3,000 Elmer's Coloring Sheets 
• 2,000 Participant T-shirts 
• 2,000 Participant Bibs 
• 250 Grand Floral Walk Posters 
• 200 Auction Catalogs 
• 100 Volunteer Shirts 
• Other PRFF materials listing the highlight events 

Website & Social Media 
• The Rose Festival will create an entire co-branded                

 web page for Bank of the West for Grand Floral Walk 
 registration purposes. 

• Bank of the West will receive name and/or logo 
 placement on the Grand Floral Walk page of the Rose 
 Festival  website  including a direct link to Bank of the 
 West's  website. (The Rose Festival homepage alone 
 received over 350,000 hits during the months of April - 
 June) 

• The Rose Festival will provide Bank of the West with a custom email blast to the Festival’s private 
mailing list of 5,000 subscribers, including the Festival’s Board of Directors, business partners and 
family of sponsors.  

• Once media partners are finalized, Bank of the West will receive recognition for the event on 
station's website and online listener base. 

• The PRFF will report the exact number of direct links to Bank of the West's website from the festival 
website in the post-event sponsorship audit. 

• Bank of the West will receive inclusion on a social media campaign for the event including a link to 
Bank of the West's social media profiles where applicable 
 

Rose Festival Court Announcements 
• The Bank of the West Grand Floral Walk will be included in the official visitation scripts the Court 

uses when it makes over 100 public appearances throughout the year. 
 
 



 

 
Media Editorials 

• The Rose Festival will be promoting the Bank of the West Grand Floral Walk in its public                        
relations efforts. Bank of the West will be recognized in electronic media guides to local and regional 
media outlets and in all media releases relating to the Bank of the West Grand Floral Walk.   
 

VIP Hospitality 
Bank of the West will receive a customized VIP event ticket package, including: 

• Thirty (30) invitations to the PRFF Sponsor Networking Event. Exact date and location TBD for 2013 
• Fifty (50) unlimited ride wristbands for CityFair Opening Night  
• Seventy-five (75) CityFair general admission tickets, valid for the entire run of CityFair 
• Thirty (30) invitations to the Rose Festival VIP Sponsor Event. Exact date and location TBD for 2013 
• Twenty  (20) indoor reserved seats at the Memorial Coliseum for the Grand Floral Parade 
• Ten (10) VIP invitations to the Grand Floral Parade Chalet, including catered breakfast. 
• Four (4) VIP invitations to the annual Fireworks and Opening Celebration Event on May 24, 2013 
• Ten (10) 3-day passes to the Rose Cup Races 
• Five (5) parking passes to the Rose Cup Races 

 
*Additional promotions and customer/client hospitality opportunities may be discussed as the partnership 
develops 

SPONSORSHIP INVESTMENT 
 

Term: 3 years (5% escalator for the second and third year) 

Sponsorship Fee: $39,500  Grand Floral Walk Title Sponsor 
Includes:  
• Onsite benefits 
• Exhibit space 
• Signage 
• Television Coverage - Two :30 sec advertisements 
• Feature Television Segment 
• Television, radio, print advertising ($95,000 min. overall media value) 
• Promotional materials and event collateral 
• Full-page full-color ad in the 2013 Souvenir Program 
• Web, social media exposure & email blast 
• Court Visit 
• Media & PR opportunities  
• Customized Promotions 
• Hospitality 
 

Thank you for your consideration - We look forward to a successful partnership! 

Please call with any questions:  

Christie Elliott 
Sponsorship Manager 
Portland Rose Festival Foundation 
Christiew@rosefestival.org 
503.227.2681 ext. 305 
www.rosefestival.org 
 
 



 

Outcome: The 2013 Bank of the West Grand Floral Walk was a huge success.                                                    
The new partnership with Bank of the West helped sustain and revitalize an important platform 
event for the Rose Festival.  Here is an overview of the Bank of the West Grand Floral Walk, which 
took place on June 8, 2013: 
 

BANK OF THE WEST GRAND FLORAL WALK  
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