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Parade of Lights 

Introduction & Description of Main Event 

For nearly four decades on the first Friday and Saturday nights following Thanksgiving week, the 9NEWS 
Parade of Lights has signaled the official kick-off of Colorado’s Holiday Season. This community 
celebration has delighted audiences young and old, both those attending in person along the two-mile 
parade route through Downtown Denver plus those tuning into the highly-rated primetime telecast on 
top-rated 9NEWS.  

The 9NEWS Parade of Lights is a magical nighttime event, which features more than 40 units including 
extravagantly illuminated floats, giant helium-filled character balloons, magnificent marching bands, 
traditional equestrian units and vibrant cultural entries. The 9NEWS Parade of Lights is professionally 
produced by Downtown Denver Events and the Downtown Denver Partnership.  The Parade opens 
before 1,720 sold-out grandstand spectators and television cameras, with Denver’s spectacularly lit City 
and County Building as a backdrop, it proceeds along a two-mile route through downtown Denver 
before an estimated 475,000 spectators (2012 audience counts - 215,000 Friday and 260,000 Saturday) 
and concludes with the much-anticipated arrival of Santa. 

9NEWS (KUSA-TV), Denver’s top-rated station has sponsored the parade since 1997.  They produce a 
one-hour, primetime 9NEWS Special telecast of the entire parade broadcast which is broadcasted live on 
the first night of the Parade. There are three additional rebroadcasts, two in prime access and one in 
late fringe on Christmas Eve. The Parade’s 2012 combined ratings show a strong audience with a 
combined 203,000 viewers and 9.3 household rating points.  

Below are a few facts pertaining to the marketing of the 9NEWS Parade of Lights: 

 Experienced by a combined audience of 650,000+ people, comprised principally of families in 
the age range of 25-54 for household adults. 

 Promoted, staged live and telecast, (from late November through December 24th) encompassing 
the peak sales season for the retail sector, plus the ideal timeframe of end-of-the-year corporate 
expressions of thanks and goodwill to the community. 

 Supported by more than $240,000+ in advance promotion by media powerhouses The Denver 
Post, 9NEWS, Comcast/Xfinity, 5280 magazine and KOSI 101.1 FM and the Entercom Denver 
cluster. 

 

2013 IFEA Pinnacle Award Submission: 
38) Best Targeted Sponsor Solicitation Proposal 
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Introduction, Effectiveness and Success of Sponsor Solicitation Package 

The submitted targeted sponsor proposal is for the Colorado branch of the Donor Alliance for a 
Supporting Sponsor of the 2012 Parade of Lights. Their primary focus is on “Enhancing Lives Through 
Organ and Tissue Donations”. They lead many campaigns throughout the year to register donors as well 
as to encourage people to check the Organ Donor option on their driver’s licenses. 

Throughout the holidays, giving gifts is top of mind and we wanted to tie in the messaging of “Giving the 
Gift of Life” throughout the year. Sign up to be a registered donor and you will be giving a gift no matter 
the time of year. We offered to create a gift box helium parade balloon with a custom gift tag for their 
messaging and website. 

They loved the idea and were thrilled to be a part of the design approval process for their gift box 
balloon. Additionally, they reached out to some of their donation recipients to see if they wanted to be a 
part of the balloon handling team in the parade. It was a huge hit and they had an overwhelming 
response from their donation recipients to be in the parade both Friday and Saturday nights. 

In the end, we had a great branding opportunity for “Giving the Gift of Life”. A memorable experience 
for the transplant recipents, donor families and Donor Alliance staff walking the balloon down the 
parade route. As well as an amazing PR opportunity for the Donor Alliance with the emcees at the 
parade and on the statewide televised broadcasts. 

 


