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a. Introduction and 
Description of Main Event 
	  ArtFest Fort Myers is an annual juried fine art 
festival,  which  nurtures  the  artistic  and 
cultural environment of our entire community. 
As  Southwest  Florida’s  premier  art  festival 
and largest weekend event, we are the City of 
Fort  Myers’  most  prized  event.   We  are 
committed to best practices in the festival and 
event  business  and  always  looking  for  new 
and  exciting  ways  to  wow  the  crowd, 
impressing attendees, and our sponsors.	


On  the  first  weekend  in  February  85,000 
people  come  to  the  riverfront  in  downtown 
Fort Myers to enjoy the diverse opportunities 
the festival provides. Over 200 visual artists 
from across the country and around the world 
are  the  core  of  the  festival.  Attendees  also 
enjoy  sampling  fun  cuisine,  visiting  special 
exhibits and demonstrations, and entertaining 
their families with interactive art activities & 
engaging performing arts.  	


In addition to creating a high-impact festival, 
we have a  year-long community presence – 
funding  and  implementing  art  education 
outreach programs in Lee County schools and 
after-school  programs.  We  also  provide 
continual  support  to the county’s visual  and 
performing  art  organizations;  in  2013  we 
showcased  18  such  organizations  at  ArtFest 
Fort Myers. 	


Mission – ArtFest Fort Myers is a 501(c)(3) not-for-profit	

The creation of public access to a broad array of visual art; 
nurturing the development and understanding of diverse art 

forms; supporting arts in education and encouraging the 
appreciation of the arts in Southwest Florida. 	




ArtFest  Fort  Myers  created  the  ideal 
opportunity  for  our  national-level 
corporate sponsor prospect, Truly Nolen 
Pest Control, to engage the company in 
effective branding and marketing at  our 
prestigious event – driving awareness and 
intense attention across all ages, genders, 
and  ethnicities.  Florida  is  Truly  Nolen 
Pest  Control’s  second  largest  home, 
having  25  locations  statewide.  The 
festival’s 40% visitor attendee rate would 
give the sponsor national impact. 	  

b. Introduction, Effectiveness, 
and Success of Sponsor 
Solicitation Package 

For the 2013 art festival, Truly Nolen Pest 
Control  was  solicited  to  embrace  the 
Presenting Sponsorship of Chalk Block,  a 
very  visual  and  crowd  engaging  chalk 
street  painting  competition,  which  would 
supply  memorable  marketing  impact  for 
Truly Nolen Pest Control.	

Chalk  Block,  a  high  school  art  student 
activity, is recognized as one of ArtFest’s 
most  exciting  and  reputable  art  outreach 
programs.	


The  proposed  theme  was:  “Bugs-Real  or 
Fantasy”.  With  high-impact  bug  imagery 
the crowd was sure to feel and recall the 
presence of the Chalk Block sponsor, Truly 
Nolen Pest Control. 	


The  150-foot  block,  in  the  center  of  the 
festival,  would  be  double-sided  with  six 
foot  by  six  foot  artistically  crafted  chalk 
masterpieces transforming the dark, coarse 
asphalt into a bevy of color. 	


The  Chalk  Block  art  education  outreach 
program had:	

 •  24  high  school  teams  and  five  chalk 
street painting professionals;	

  • professionals giving art students a three-
hour  lesson  the  day  before  the  show, 
providing students with tips and tricks on 
how to master chalk street painting; 	

 •  five  professionals  guiding  students 
through their artistic performance, judging 
the  finished  artwork,  and  presenting  the 
awards. 	  

To further enhance memorable impact for 
Truly Nolen Pest Control, on-site branding 
is significant: 	

  • the five professionals collaborate on a���
    ten foot by ten foot Truly Nolen Pest 	

    Control inspired piece branding	

    the entrance of Chalk Block;	

  • the Chalk Block is lined with custom  	

    branded 12-foot feather flags;	

  • double sided entrance sign;	

  • 20-foot custom branded tent – home���
    for Truly Nolen’s  staff;	

  • to grab attention from the crowd,           	

    costumed stilt-walking bugs would roam  	

    the area, engaging recognition for Truly 	

    Nolen Pest Control.	

Truly  Nolen  Pest  Control  is  a  national 
company with its headquarters in Arizona, 
rather  than  Florida.  Presenting  this 
proposal  to  their  marketing  team  was  a 
challenge,  as  we  could  not  meet  face  to 
face.  Therefore,  we  strove  to  make  our 
proposal and supporting materials stand on 
their own. 	


SUCCESS	

Truly Nolen Pest Control was the 2013 

presenting sponsor of the Chalk Block and 
intends to renew for 2014. 	

Sponsor recall rate – 52%	


Great for a first year sponsor	

Truly Nolen Pest Control  requested minor 
modifications to the original proposal but 

overall their acceptance confirmed the 
effectiveness of our ideas and materials.  	
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We invite Truly Nolen to be an  

ArtFest Fort Myers Supporting Sponsor 
ArtFest Fort Myers is dedicated to maximizing the 
impact of corporate sponsorships by creating an 
unparalleled event marketing opportunity for its 
Supporting Sponsors to reach 70,000 upscale 
purchasers in a relaxed, personal and buying-oriented 
environment. This elite group of sponsors is limited to 
eight businesses and is exclusive by business 
category. 
By forming this elite group of Supporting Sponsors, 
ArtFest Fort Myers is able to create memorable 
sponsor impact and a turn-key sponsorship 
experience that will reinforce Supporting Sponsors’ 
marketing goals. ArtFest Fort Myers is a unique 
marketing and public relations opportunity whose 
synergistic sponsorship packages are tailored to 
custom fit each Supporting Sponsor. All sponsor 
packages include: 

 Our focus on creating a multi-day promotion 
for the sponsor around the festival not just weekend exposure 

 Our event marketing expertise to customize opportunities to meet the sponsor’s goals 
 Significant on-site presence at the art festival – designed turn-key by  

ArtFest Fort Myers to coordinate with sponsor initiatives 
 Sponsor Basket to include Commemorative Posters, Commemorative T-shirts, Official 

Sponsor Polo Shirts, VIP Passes for Opening Night Party and weekend VIP Terrace. 
ArtFest Fort Myers also offers its Supporting Sponsors an opportunity to continue to enhance 
their image as a strong corporate citizen and supporter of art, culture & education in Southwest 
Florida and build relationships with other visionary business leaders. 

Branding Opportunities for Truly Nolen 
ArtFest Fort Myers creates the ideal opportunity for Truly Nolen to engage in effective 
Branding  - driving awareness and consideration across age, gender, and ethnicity.  

"78% of companies say that participating in festivals is the most conducive environment 
for new and existing customer contact and has a significant, measurable impact 

on consumer sales of their product or service.”*   
“70% of consumers say that they would be more likely to  

purchase a product or brand after experiencing it at an event.”* 
*Quoted from IEG – the worldwide authority on event marketing 

 
 

  

Southwest Florida’s Premier Art Festival
 Southwest Florida’s Premier Art Festival Marketing Proposal 
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On-site @ ArtFest Fort Myers 
Truly Nolen to be showcased as the sponsor of Chalk Street Painting 
Saturday and Sunday Festival Appearance 
Truly Nolen would have sponsor ownership over our very successful and crowd engaging 
Chalk Street Painting Experience. The affair will consist of 24 pieces designed by Lee 
County’s public, private, and homeschool high school teams. These street paintings will be      
6 feet x 6 feet and executed as a performance art during the festival on Saturday and Sunday.    
All Lee County participating 
high school students are 
involved in a pre-festival 
workshop where they are taught 
this art form by our five 
contracted professional street 
artists. Along with the students 
work, these five professional 
chalk street painting artists will 
create their own individual 7 
foot x 7 foot piece.  
The past two years our Chalk 
Street Painting Experience has 
had a theme attached to it. This 
year, in honor of Truly Nolen 
our theme would be “bugs”. 
With roughly 18 6 foot x 6 foot artfully crafted “bug” inspired chalk street paintings, the crowd 
is sure to feel the presence of Truly Nolen.  
This activity began with 4 high school teams and 2 pros at the 2011 art festival and was an 
enormous and memorable hit with festival attendees. The 2012 activity aggressively grew to 14 
high school teams and four professionals, creating quite the impact and becoming a momentous 
part of the festival. The Chalk Street Painting Experience will be a turn-key sponsorship 
experience that will insure memorable sponsor impact. 
 
Truly Nolen Dedicated Chalk Street Painting Piece 
Our five chalk street painting 
professionals will collaborate on a 
Truly Nolen inspired piece. This 
piece will contain Truly Nolen’s logo 
of choice and could be 
approximately 10 feet x 10 feet at 
the entrance of the chalk street 
painting area.  
See the impact of the bug inspired chalk 
street painting to the right.  

 
 
 
 



Sponsor Solicitation Package 

2013 Chalk Art Creations  

Friday Night Appearance 
The Friday Opening Night Party showcases a section of 60 artists, all lit up, for attendees to get 
a first look at the great artwork. Delightful food & beverages are available for dining in the 
evening’s food court which is always a crowded and active part of the show. Your tent will be 
located adjacent to this already highly populated area, being sure to attract the crowd your way.   

Professional Signage  
A 10 foot x 4 foot banner will be installed as a backdrop for the Chalk Street Painting area. 
Above is the 2011 signage that will be re-scaled and redesigned to represent Truly Nolen, our 
participating high schools and professional artists.   

 

Truly Nolen Tent  
This tent will be all about showcasing Truly Nolen. The tent will include a personalized decal 
incorporating the Truly Nolen logo and colors. The design of the interior décor and exterior 
sign will be a significant part of this impact and we will work with Truly Nolen to create that 
impact.  
See the 2012 Publix Tent decal below.   
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Tent Activity  
A fun educational activity could take place in the Truly Nolen Tent. Kids and adults could learn 
fun facts about pests and bugs while interacting with members of Truly Nolen’s staff. Ideas 
could come from your Truly Kids and Education website page.  
 

 
 

 
Truly Nolen Give-A-Ways 
We always like the idea of sponsor give-a-ways. It gives the 
attendees something to go home with, while giving sponsors the 
opportunity to have an ongoing impression.  These miniature 
Truly Nolen sponge cars would be a perfect idea.   
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Stilt Walking Bugs 
To really grab the attention from the crowd, stilt walkers in elaborate bug costumes will really 
bring life to the Chalk Street Painting area and recognition to Truly Nolen.  These stilt walkers 
will walk the street during the festival on Saturday and Sunday, while making their debut 
appearance at our festival’s Friday Opening Night Party. This will bring tremendous attention 
to Truly Nolen and help to again insure memorable sponsor impact.  
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Leverage Truly Nolen On-site Presence with Festival Media 
Inclusion & Pre & Post-Festival Promotions  
Pre-festival – Chalk Street Painting Promotion  
All advance promotion for Chalk Street Painting Experience will include Truly Nolen – logo or 
narrative as appropriate. 

 Entry Form Kits to high school art teachers and students inviting them to participate. 
Bulletin board posters are included in these Kits.  

 Press Releases sent in Fall 2012 to encourage students to participate. 
 Facebook and Twitter promotion of Chalk Street Painting Experience on a year-round 

basis. 
 Newspaper ads promoting Chalk Street Painting Experience as a special feature of 

ArtFest Fort Myers.   
NOTE: Ads are in negotiation with The News-Press and Florida Weekly at this time. 

 
All-New Magazine 
In collaboration with Travel Host magazine, SW Florida's #1 In-
Room Visitors Guide, ArtFest Fort Myers is creating an all-new, 
32-page ArtFest Fort Myers magazine. The full-magazine size 
with a high-impact heavy weight cover goes inside 22,000 Travel 
Host magazines in 120 hotels and visitor centers throughout 
Southwest Florida. AND 8,000 to 10,000 overruns create a free-
standing magazine for added distribution. A minimum of 11 
pages is dedicated to the promotion of other art and cultural 
experiences gives the magazine a 3-months+ shelf life in the 
height of the Florida "season".  
1/3 to 1/2 page ads will be included for each of the art festival's 
Supporting Sponsors. The final production and underwriting 
details are in negotiation at this time and final commitment for 
this aspect of the sponsorship will be made by July 30.  
 
Festival Program  
5,000 full-color Festival Programs are distributed to attendees at the art festival.  

 ! page article is devoted to the Chalk Street Painting Experience and will include  
Truly Nolen as the sponsor. 

 Festival map to include Truly Nolen logo with Chalk Street Painting Experience.     
Similar to Publix and IBERIABANK in 2012. 

 Truly Nolen will receive recognition along with other seven  
Supporting Sponsors.  
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Festival Promotional Poster    
Truly Nolen will have its logo with the other seven Supporting Sponsors on the ArtFest Fort 
Myers’ promotional poster. 300 distributed throughout Lee County. 
 
ArtFest Fort Myers Website  

 The Activities Page of the ArtFest Fort Myers website includes the Chalk Street 
Painting Experience. There is a link to a unique page showcasing all the details of 
Chalk Street Painting (applications, past winners and more). This page gets significant 
student, teacher and parent traffic. Truly Nolen will be featured as the sponsor with a 
link to their website. 

 Truly Nolen will receive recognition, along with other seven Supporting Sponsors, on 
Sponsor page including link to website. 

 Truly Nolen will receive recognition on our rotating Supporting Sponsor sidebar on 
most of the ArtFest Fort Myers website pages.   

 
Facebook & Twitter & eBlasts & Streaming Video 

 Pre-festival promotion on Facebook and Twitter for on-site Chalk Street Painting 
Experience sponsored by Truly Nolen. 

 eBlasts are used in the 2 weeks preceding the festival to a multitude of lists to create a 
buzz about the festival and will include the Truly Nolen activities taking place. 

 Facebook and Twitter will be posted in real-time from the art festival, creating buzz 
about the festival and will include the Truly Nolen activities taking place. 

 Real-time video from the art festival to ArtFest Fort Myers website will be broadcast 
and will include the Truly Nolen activities taking place. 

 Voting for People’s Choice Chalk Street Painting winner is being investigated and if 
implemented will include Truly Nolen in the process. 

 
On-site Sponsor Thank You Sign 
On-site Sponsor Thank-You signs will showcase Truly Nolen and the seven other  
Supporting Sponsors. There are 3 at entrance/exits and 3 with our You Are Here signs. 
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Exclusivity 
Supporting sponsors are exclusive by business category.  

First Right of Refusal for 2014 
Truly Nolen will have a First Right of Refusal for ArtFest Fort Myers 2014 regarding whether 
they wish to remain one of the Supporting Sponsors.  
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ArtFest Fort Myers commitments: 
 Create and produce Chalk Street Painting, no expense or people-power for Truly Nolen. 
 Provide and install on-site tent for Truly Nolen promotional area with personalized 

decal.  All needed tables, chairs, etc. will be supplied.  Incorporation in the design of 
existing Truly Nolen branded display materials are encouraged – balloons, flags, table 
coverings and similar. 

 Create signage for the on-site tent. 
 Provide stilt walking bug characters for the event on Friday, Saturday and Sunday. 
 Create all needed supporting ads, web pages, posters, on-site signing etc. and  

sponsor recognition. Truly Nolen to have approval rights for use of their logo.  

 
 
Investment for Branding Aspect of Participation: 
$15,000 Cash Fee* 
 

* Payment due by January 2, 2013 
  

Sharon McAllister, Executive Director 
Phone: 239-768-3602 

Email: Sharon.McAllister@ArtFestFortMyers.com 

  

Southwest Florida’s Premier Art Festival
 Southwest Florida’s Premier Art Festival 
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