
 

 
500 Festival, Inc. 
2013 IFEA Pinnacle Award Nominations 
Category #1 – Grand Pinnacle  
 

1. Introductory Information 
 

a. Purpose / Mission 
The mission of the 500 Festival is to advocate and celebrate the spirit, heritage and legacy of the 
Indianapolis 500®. Through social, cultural and educational events and programs, the 500 Festival 
enhances the quality of life for all citizens of our communities. 

 
National in Scope, Homegrown in Spirit 
Indianapolis is largely defined by the historic Indianapolis 500 and the grand community festival 
that surrounds it. With nearly 50 annual events and programs, the 500 Festival fuels the entire 
magical month of May. 

 
Decades of Community Service 
By offering a wide variety of cultural, educational and social events, the 500 Festival touches 
more than 500,000 people annually…and in such meaningful ways. Its signature events – like the 
IPL 500 Festival Parade and OneAmerica 500 Festival Mini-Marathon – connect the community in 
large proportions…and showcase our city on a world stage. 

 
Quality of Life 
The Festival delivers community spirit, volunteerism, participation, inclusion, entertainment, social 
connecting, business networking and even health initiatives. 

 
National Media Exposure and Tourism Driver 
As one of the nation’s largest festivals, 500 Festival events draw both exposure and people. 
Families from across the globe attend the IPL 500 Festival Parade, which is nationally-televised 
on NBC Sports Network. The Parade is one of the nation’s three largest, along the likes of the 
Macy’s Thanksgiving Day Parade and Pasadena Tournament of Roses. One of only a few 
nationally televised parades, it attracts an estimated 300,000 curbside spectators – locals and 
tourists alike. 

 
With 35,000 participants, The Mini is the nation’s largest half-marathon…and, it’s even larger than 
the famed Boston Marathon. The OneAmerica 500 Festival Mini-Marathon alone draws more than 
20,000 participants from outside greater Indianapolis, becoming more and more of a valuable 
tourism and economic impact driver. By getting nearly 40,000 moving…the Mini and 5k are very 
likely the state’s largest health initiatives…getting people focused on their health and well-being. 

 
It’s Good Business 
The 500 Festival is a self-funded, not-for-profit organization deriving its revenue streams from 
ticket sales, event registrations, sponsorship and corporate memberships. Hundreds of local, 
regional and national companies participate in a variety of ways. And it works. 
 

 



b. History/Description of Event 
For more than five decades, the 500 Festival has shown commitment and excellence by 
producing a month-long series of programs and events celebrating the Indianapolis 500. In 1957, 
four Indianapolis businessmen got together and organized a parade and square dance gala, 
celebrating the Indianapolis 500.  The men who set the framework for what is now one of the 
largest festivals in the nation are former Indianapolis Mayor Alex Clark; Joe Quinn, Safety Director 
for the Indianapolis Motor Speedway; J. Worth Baker, Shrine Potentate in 1957 and Howard 
Wilcox, promotions director for the Indianapolis Star. 

 
The parade was the 500 Festival’s first event back in 1957. More than 150,000 spectators lined 
the parade route. All 9,000 reserved chair seats were full. Just as today, the Boy Scouts handled 
seating. Indiana Power and Light had a float in that parade, and it has continued to participate in 
the parade ever since then.  

 
Later that evening, over 500 people danced to Woody Herman’s Orchestra on the fifth floor of the 
Indiana Roof Ballroom for the Governor’s Ball.  Tickets to the gala were $5 a couple. Fifty years 
later this event continues on under the name Snakepit Ball. 

 
By the end of June 1957, Festival organizers met to debrief and began planning for the next 
year’s festival. Their mission was to create a bigger and better festival in 1958. This devotion and 
diligence set the spirit and speed for every 500 Festival since.  

  
During the 500 Festival’s 50 years, three people have had an instrumental role in shaping it into 
the organization is it today. 

 
In 1963, the Festival named Josephine Hauck as Executive Secretary.  Hauck was later named 
Executive Director.  In three decades Hauck transformed the organization into one of the greatest 
festivals in the nation.  In 1992, Josephine retired after stewarding the many traditions of the 500 
Festival for 30 years.  

 
Elizabeth Kraft (Meek) was named President of the 500 Festival in 1992, to succeed Hauck.  Her 
10 year tenure at the Festival yielded much change and progress.  She worked to modernize the 
staff’s infrastructure and provided the necessary tools and resources for the event business. 

 
In 2003, the 500 Festival Board of Directors named Kirk Hendrix as its President and 
CEO.  Hendrix brought over 25 years of marketing and events experience. Some of his career 
stops were at the following: Fiesta Bowl, Pac-10 Conference, Parade Company in Detroit 
(America’s Thanksgiving Parade) and Las Vegas Events.  

 
In 2013, the 500 Festival hired Bob Bryant as its 4th President and CEO. Bryant brings 20 years 
of experience creating brand-defining successes and significant revenue growth in categories 
including events, sports, broadcast, motorsports, entertainment, consumer products, retail and 
online. 

 
c. Event Dates / Types of Activities Included Under the Festival / Estimated Attendance 

 
Date Event Estimated 

Attendance 
Description 

Feb. 9, 2013 (5K) 
Mar. 9, 2013 (10K) 
April 6, 2013 (15K) 

500 Festival 
Training Series, 
presented by 
OrthoIndy 

7,500 total Designed to provide participants a low-
pressure opportunity to gauge their 
progression in preparation for the Mini-
Marathon 

April 27, 2013 500 Festival REV 
Your Engines 

5,000 
attendees 

This event is a free, outdoor concert that 
kicks off the Month of May in Indianapolis.  



Concert 
May 2-3, 2013 500 Festival Mini-

Marathon Expo 
45,000 
participants 
and attendees 

More than just packet pick-up for 
participants, the Expo is an opportunity for 
the general public to shop the latest in 
health and fitness gear. 

May 4, 2013 OneAmerica 500 
Festival Mini-
Marathon 

35,000 
participants 

This sell-out race is the nation’s largest 
half marathon and tradition for locals and 
world-wide runners alike and includes a 
lap around the historic Indianapolis Motor 
Speedway, home of the Indy 500. 

May 4, 2013 Finish Line 500 
Festival 5K 

4,000 
participants 

A 3.1 miles race that precedes the Mini-
Marathon. Runners receive many of the 
same benefits.  

May 4, 2013 Mini-Marathon 
Post Race Party 

90,000 
participants 
and attendees 

A fun place for both participants and 
spectators, the Post Race Party offers cold 
beer, live music and outstanding food from 
local restaurants.  

May 11, 2013 Chase 500 
Festival Kids’ Day 

40,000 
attendees 

Kids’ Day is the state’s largest free outdoor 
festival for children and includes local 
mascots, racing activities, giant inflatables 
and arts and crafts- all free! 

May 11, 2013 Chase 500 
Festival Rookie 
Run 

2,000 
participants 

Kids are invited to participate in this non-
competitive fun run where everyone 
receives a goodie bag, a runner’s bib and 
a finisher's medal. 

May 18, 2013 500 Festival 
Breakfast at the 
Brickyard 
presented by 
ProLiance Energy 

900 attendees The event consists of a hearty breakfast, 
the chance to see the 2013 500 Festival 
Queen crowned, touring the garages and 
hearing from racing legends. 

May 18, 2013 Volunteer 
Appreciation Day 

2,500 
attendees 

We thank our volunteers for their service 
by inviting them to the Indianapolis Motor 
Speedway to enjoy food, drinks and raffle 
prizes. 

May 22, 2013 American Family 
Insurance 500 
Festival 
Community Day 

12,000 
attendees 

Get an insider’s look at the Indianapolis 
Motor Speedway including lapping the 
track in your own car, suite tours, driver 
autographs and more! 

May 24, 2013 500 Festival 
Memorial Service 
presented by 
Rolls-Royce 

2,500 
attendees 

Honor Indiana’s military personnel who 
have made the ultimate sacrifice in 
defense of our country so that others might 
remain free. 

May 25, 2013 IPL 500 Festival 
Parade 

300,000 
attendees 
(28,000 
ticketed. 

This televised event is one of the nation’s 
premier parades and includes celebrities, 
bands, specialty units, floats, giant helium 
balloons and the starting grid of the Indy 
500. 

May 25, 2013 Regions 500 
Festival Snakepit 
Ball, presented by 
Cindy and Paul 
Skjodt 

900 attendees The Snakepit Ball has become a race-eve 
tradition known as the place to see the 
celebrities in town for race weekend. This 
black-tie party includes dinner and music 
by nationally-known artists. 

Each Spring 500 Festival and 21,000 This award-winning program for 



Indianapolis 500 
Education 
Program, 
presented by IU 
Health 

students Indiana fourth grade students opens up 
the world of the 500 Festival and 
Indianapolis 500 and their important place 
in Indiana’s history and culture. 

Each Spring 500 Festival 
Volunteer 
Program, 
presented by 
Citizens Energy 

7,000 
volunteers 

The 500 Festival utilizes more than 7,000 
volunteers throughout the year to make 
our events and programs come together.  

Each Spring 500 Festival 
Princess Program 

33 princesses As ambassadors of the 500 Festival, the 
2013 Indianapolis 500® and their 
hometowns, the 33 princesses attend 500 
Festival events and volunteer programs 
throughout the month of May. 

Each Spring 500 Festival Intern 
Program 

8 interns Each spring the 500 Festival hires eight 
student interns to help plan and produce 
its nearly 50 events and programs. 

Yearly 500 Festival 
Corporate 
Membership 
Program 

180 
businesses 

This program provides wonderful 
members-only business networking, VIP 
Access and numerous perks for employee 
participation and incentives. 

 
d. Overall Revenue / Expense Budget 
Annual operating revenues and expenses between $5 and $10 million. 

 
e. Estimated Expense Budget 
More than 500,000 people attended 500 Festival events in 2013. This includes the Mini-Marathon, 
the nation’s largest half marathon with 35,000 participants from 48 states and 11 counties, 
including 20,000 from out of town. The IPL 500 Festival Parade draws 300,000 spectators to 
downtown Indianapolis and is nationally-televised on NBC Sports Network. The 500 Festival is a 
major economic engine for Indianapolis’ hospitality and tourism industry.  

 
The mission of the 500 Festival is to advocate and celebrate the spirit, heritage and legacy of the 
Indianapolis 500. Through social, cultural and educational events and programs, the 500 Festival 
enhances the quality of life for all citizens of our communities. The 500 Festival contributes to the 
overall vitality of our city, as we are a major component in the promotion and celebration of the 
Indy 500, the world’s largest single day sporting event. The Indianapolis 500 Mile Race has an 
annual economic impact of $366 million.  

 
f. Attendance Numbers & Demographics 
Last year, more than 500,000 Hoosiers and visitors participated in festival activities throughout the 
month of May. Whether they were athletes running the Mini, fourth grade students participating in 
the Education Program, families enjoying the state's largest festival for kids, or spectators being 
dazzled by one of the nation's premier parades, they were there, celebrating the legacy. Please 
see section 1.c for attendance breakdown.  

 
g. Volunteer Count & Demographics 
Over the past 56 years the 500 Festival has grown to become one of the largest festivals in the 
nation. We host more than 50 events throughout the month of May and touch nearly 500,000 lives. 
We do this with only 17 full-time employees – needless to say, our volunteers are the backbone of 
our work. The 500 Festival utilizes more than 7,000 volunteers throughout the year to make our 
events and programs come together. Our volunteers play a critical role in producing a month-long 
series of events including the nation’s largest half-marathon and one of the world’s premiere 



parades. Schools, corporations, public service agencies and local churches are just a few 
examples of the diverse groups and individuals that comprise this essential team of 500 Festival 
Volunteers. From our 2013 Volunteer Survey, we can deduce the following: 

 
 

 
 
 
 

 
 
 
 
 
 
 
 

h. Staffing Numbers and Positions 
500 Festival Staff 
Bob Bryant, President and CEO 
Terry Powers, VP Operations 
Dana Rantovich, VP Marketing 
Dave Wilson, VP Corporate Sponsorship 
Lindsay Blythe, Program and Volunteer      

Manager 
Megan Bulla, Communications Manager 
Sean Carlin, Sponsorship Manager 
Valerie Grudzien, Program Manager 
Jen Lowe, Finance Director 

Toni Meyer, Event Director 
Chris Panyard, Event Coordinator 
Ben Pawelak, Ticketing and Customer 

Relations Manager 
Joshua Reichart, Sponsorship Services   

Coordinator 
Eric Rowles, Event Director 
Brett Sanford, Event Coordinator 
Carrie Webber, Receptionist/Office Assistant 
Lisa Velasquez, Executive Assistant 

500 Festival Independent Contractors  
Bryan Apolskis, Parade Logistics Coordinator 
Colleen Bartel, Princess Program 

Pam Klein, Corporate Membership 
Chris Panyard, Logistics Coordinator 

 
500 Festival Board of Directors 
The 500 Festival is directed by a 31-member board of directors consisting of community 
leaders.  
 
500 Festival Foundation 
The 500 Festival Foundation is a fully-charitable 501©3 organization dedicated to generating 
funds in support of the educational and youth programming initiatives of the 500 Festival. A 
group of 15 civic leaders make up the 500 Festival Foundation.  
 

i. Founding / Incorporation Date and Management System 
The 500 Festival was founded in 1957 and is a 501©4 tax-exempt nonprofit organization. 

 
 
 
 
 
 
 
 
 

Gender 
• Female 62.8% 
• Male  37.2% 

 
Age 

• 21 & under 15.2% 
• 22-34  18.8% 
• 35-44  18.1% 
• 45-54  23.9% 
• 55-64  16.7%  
• 65 & over 7.2% 

 

City 
• Indianapolis: 58.1% 
• Carmel : 4.1%  
• Greenwood: 3.8% 
• Fishers: 3.3% 

 
Years of service 

• 0-4 years: 74.7% 
• 5-9 years: 17.0% 
• 10-14 years: 4.9% 
• 15-19 years: 1.6% 
• 20+ years: 1.7% 

 



 
 
Promotional & Marketing Campaign (What was your overall message/slogan/image that you 
projected for your event this year?) 
 

Each year hundreds of thousands of people from around the world embrace the magical month 
of May in Indianapolis. For more than 50 years, the 500 Festival has captured the significance 
of the month of May to this community and race fans world-wide. During this time the 500 
Festival’s nearly 50 events and programs set the pace for the Greatest Spectacle in Racing, 
The Indianapolis 500. In 2013, the 500 Festival theme was “Turbocharging Indy.” This theme 
was used to promote the 2013 event season and appeared in almost all 2013 marketing 
collateral.  
 
“TurboCharging Indy" perfectly describes the role the 500 Festival plays in creating energy 
and vitality for our community on an annual basis," said Kirk Hendrix, President & CEO of the 
500 Festival. “The 500 Festival certainly turbocharges both the month of May and generates 
great excitement and anticipation for the Indianapolis 500 through the Festival's 50 annual 
events and programs." 
 

- Kirk Hendrix, President and CEO of the 500 Festival (at time of this quote) 
 
Signature events like IPL 500 Festival Parade and OneAmerica 500 Festival Mini-Marathon 
showcase the city on a world stage and connect the community in large proportions. This May 
hundreds of thousands of people celebrated the 500 Festival theme – “Turbocharging Indy” 
with a month-long roster of events culminating with the 2013 Indianapolis 500 at the 
Indianapolis Motor Speedway. The 500 Festival works closely with the Indianapolis Motor 
Speedway to ensure our yearly themes are complementary.  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

Please see full campaign examples in Supporting Materials. 
 
The 500 Festival’s nearly 50 events and programs celebrate the success of the Indianapolis 
500® and add to the quality of life for the citizens of Indiana and their guests. The events and 
programs, mostly free and produced largely by volunteers, enhance the image of Indianapolis 
and Indiana to more than 500,000 attendees by showcasing the city and state’s cultural, 
educational and social benefits to the world. 

 
While promoting the 2013 500 Festival events and programs, marketing efforts included print, 
radio, TV and online ads, trade publication ads, collateral, signage and e-mail blasts. The 500 
Festival was also able to create awareness of the event through press releases, media pitches, 
interviews, marketing pieces, social media, publications and e-newsletters. 
 
In addition, we partnered with media outlets for $2,000,000 in advertising value, mostly all done 
in trade (booths at events, etc.).  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
Media Outreach: 
 

More than 50 news releases were sent out statewide to print, television and radio outlets.  
Releases were also sent to various travel writers and trade magazines. During the month of 
May, there were nearly 75 appearances by 500 Festival staff or board members on local 
television and radio shows.  
 
The media relations team targets media outlets and personnel depending on the subject of the 
news release. The large majority of our releases are targeted and sent to Indiana news outlets. 
The Mini-Marathon news items are additionally sent to writers and editors at national running 
publications and blogs. A number of our releases, including the Parade grand marshal 
announcement, are sent to entertainment writers at top 50 newspapers in the country.  Also, as 
mentioned in the Supporting Question, because of the community nature of our event, this year 
the media relations team focused on ways to build relationships with outlying community papers 
and tying specific news items to their area. For example, the 33 500 Festival princesses hail 
from all over the state of Indiana. When the final 33 were selected, the media relations team 
wrote a specialized release for each princess and researched community papers in the areas of 
each of their hometowns and schools. This resulted in more in-depth feature stories about each 
princess. This method also worked well for our Education Program outreach, as well as our 
bands participating in the Parade. Also, specialized releases were written and distributed for all 
of the fourth grade classrooms that participated in the 500 Festival Education program Study 
Trips. Again, this resulted in more in-depth coverage for each school.   
 
In addition, the 500 Festival created a Media Guide to provide insight and instruction to local, 
state and national media. With the publication of a media guide, media personnel could find and 
research helpful information regarding the 500 Festival’s nearly 50 events and programs with 
one click. We wanted to provide the tools necessary for the media to be motivated to cover the 
500 Festival and do it accurately.  

 
The 2013 media relations campaign was a huge success. We increased the number of media 
hits in both print, broadcast and online. The number of print articles in 2013 increased more 
than 10 percent compared to 2012. The number of online articles increased by 88 percent, 
including an 88 percent increase in online circulation for those articles. The number of TV 
mentions in 2013 increased by 26 percent compared to 2012, including a 35% increase in 
circulation.  
 
Our largest increases occurred in the following areas:   
• 500 Festival mentions (non-event related) increased 163% in print publications, 444% 

online and 350% in broadcast, over 2012.  
• 500 Festival Volunteer mentions increased 150% in print publications, 333% online and 

300% in broadcast, over 2012. 
• Mini-Marathon mentions increased 12% in print publications, 507% online and 113% in 

broadcast, over 2012. 
• Kids’ Day and Rookie Run mentions increased 115% in print publications. 

 
The coverage we received was also more in depth. Last year, we saw 13,939 column inches of 
print coverage. In 2013, that increased to 22,534.16 column inches, a 61% increase in the size 
of coverage.  
 



Also, we saw an increase in national publications covering the 500 Festival including Self 
magazine, Runner’s World magazine, MSNBC, Yahoo.com, New York Daily News, Huffington 
Post, Sports Illustrated, Associated Press, New York Times, Chicago Sun-Times, Boston 
Globe and more.  
 

2012-2013 500 Festival Media Results   

Print Hits % Circulation % Value  % 
500 Festival 42 163% 3,003,844 -25% $609,355.20 137% 
Mini-Marathon & 5K 122 12% 11,086,187 -9% $1,659,280.26 139% 
Parade 66 8% 5,869,836 -45% $738,207.40 132% 
Princess Program 29 -37% 2,078,895 -19% $337,373.91 183% 
Training Series 11 -39% 2,274,045 -29% $65,438.70 1168% 
Community Day 21 50% 1,694,702 3% $401,863.40 15% 
Kids' Day/Rookie Run 28 115% 4,088,133 -12% $67,931.24 -81% 
Snakepit Ball 18 29% 1,809,875 -32% $377,553.00 -87% 
Memorial Service 13 0% 1,221,676 -42% $460,608.15 276% 
Education Program 8 -27% 177,300 -51% $5,007.69 -67% 
Breakfast at the Brickyard 10 -47% 3,353,601 45% $40,620.93 -70% 
Volunteer Program 20 150% 194,100 19% $3,832.20 -81% 
Rev Your Engines Concert 8 -53% 254,071 -48% $44,978.04 -45% 
TOTAL 396 10% 37,106,265 -21% $4,812,050.12 -12% 
Broadcast Hits % Circulation % Value  % 
500 Festival 63 350% 2,509,034 455% $279,208.23 1270% 
Mini-Marathon & 5K 239 113% 8,490,154 114% $1,190,890.53 565% 
Parade 123 -2% 5,070,696 21% $652,579.09 133% 
Princess Program 39 -11% 1,581,535 -10% $373,916.31 370% 
Training Series 9 0% 290,487 10% $15,692.25 32% 
Community Day 19 -41% 539,486 -37% $181,053.35 366% 
Kids' Day/Rookie Run 24 -40% 860,203 -45% $531,946.25 677% 
Snakepit Ball 32 -11% 1,533,130 20% $219,650.80 280% 
Memorial Service 39 95% 1,031,760 44% $144,295.99 344% 
Education Program 8 60% 194,854 4% $22,599.89 166% 
Breakfast at the Brickyard 10 67% 531,353 167% $248,160.35 2651% 
Volunteer Program 13 333% 490,249 943% $34,633.05 1527% 
Rev Your Engines Concert 26 -59% 663,523 -69% $51,090.86 -46% 
TOTAL 644 26% 23,786,464 35% $3,945,716.95 346% 
Online Hits % Circulation % Value  % 
500 Festival 98 444% 93,878,023 1902% N/A N/A 
Mini-Marathon & 5K 826 507% 695,108,454 574% N/A N/A 
Parade 66 -74% 139,396,880 -43% N/A N/A 
Princess Program 50 -11% 23,347,070 55% N/A N/A 
Training Series 4 -20% 1,118,012 -24% N/A N/A 
Community Day 100 194% 35,226,798 337% N/A N/A 
Kids' Day/Rookie Run 8 -83% 4,009,849 -96% N/A N/A 
Snakepit Ball 10 -63% 5,450,228 -68% N/A N/A 
Memorial Service 17 -41% 10,744,972 -74% N/A N/A 
Education Program 3 -67% 465,040 -74% N/A N/A 
Breakfast at the Brickyard 15 -17% 10,463,583 66% N/A N/A 
Volunteer Program 4 300% 876,770 61042% N/A N/A 

Rev Your Engines Concert 10 11% 1,782,571 -34% N/A N/A 



TOTAL 1211 88% 1,020,085,679 88% N/A N/A 
GRAND TOTAL 2251   1,080,978,408   $8,757,767.07   

 
Website / Social Media 

 
Website: 
Last year, nearly 500,000 Hoosiers and visitors participated in various 500 Festival activities 
throughout the month of May. A well-designed and organized website is crucial for our visitors to 
easily locate the information they need– from buying tickets, to downloading maps, to sharing 
their experiences on our social media outlets.  
 
Website traffic: 
Month of May:  
Website visits: 269,354  
Page views: 757,460 

Average per month: 
Avg. Website visits: 53,841 visits 
Avg. Page views: 156,436 

Total per year: 
Website visits: 646,098  
Page views: 1,877,237 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
Social Media 
 
An aggressive social media plan was developed and implemented throughout the 2013 season 
(January through May). The three social media sites that were used were Facebook, Twitter and 
YouTube. Through these social networking sites, 500 Festival fans had access to up-to-the-
minute news and alerts about the latest 500 Festival progress. Press releases, videos, 
commercials, photos and discussion boards presented an interactive aspect to Facebook, giving 
fans the chance to interact with the 500 Festival wherever internet could be accessed. Photos 
and videos of each event would be posted onto Facebook during and after each event, giving 
fans the opportunity to look back at the event after it concluded and provide feedback. The 500 
Festival’s YouTube account held a number of videos including a celebrity video, the 500 
Festival image video, Mini-Marathon video and more. 
 
With the execution of the online social media campaign, promotional contests were managed to 
build excitement and followers. The progression of social media coincides well with the 
continuing availability of mobile access to the internet. With more and more individuals holding 
the Internet in their hand with mobile web accessibility, the 500 Festival applied the social media 
campaign with the intent that 500 Festival information could be viewed at home or through 
mobile devices. 
 
Photos and videos of each event would be posted onto Facebook in real time, giving fans the 
opportunity to stay interacted at the event and provide feedback. The 500 Festival’s YouTube 
account held a number of videos including a celebrity video, the 500 Festival image video, Mini-
Marathon video and more.  
 
Below are the results of our friends and followers on social media networks for 2013: 
 

Social Media Outlet 2013 2012 
% Change 
over 2012 

Facebook: 500 Festival  9755 friends 7754 friends + 26% 
Facebook: Mini-
Marathon 5765 friends 3256 friends + 77% 
Twitter: 500 Festival 6634 followers 4405 followers + 51% 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
Sponsor Program (Provide an overview of your overall sponsorship program – how many 
sponsors, who are they and what do they sponsor and total sponsorship funds.) 

 

500 Festival Sponsors and Official Suppliers 

• 500 Festival Foundation 
• AAA Travel 
• American Dairy Association 

of Indiana 
• American Family Insurance 
• The American Legion 
• Anthem BlueCross 

BlueShield 
• AON 
• A. Arnold 
• Apparatus 
• Aquafina 
• BCforward 
• BKD, LLP 
• BMG 
• Bright House Networks 
• Brightroom 
• Business Furniture 

Corporation 
• Carey Indiana 
• Chase 
• Chevrolet 
• Cindy and Paul Skjodt 
• Citizens Energy Group 
• Clif Bar 
• Confucius Institute in 

Indianapolis 
• Crowe Horwath, LLP 
• Dairy Queen 
• Delivra 
• Dole 
• Dorel Juvenile Group 
• ERS 
• Expo Design 

 

• Finish Line 
• Firestone 
• Fox 59 
• Franciscan St. Francis 

Health 
• G. Thrapp Jewelers 
• Gatorade 
• Hertz 
• Hilton Indianapolis Hotel & 

Suites 
• Hot Box Pizza 
• Ice Miller, LLP 
• Indiana Blood Center 
• Indiana University Health 
• Indianapolis Colts 
• Indianapolis Public Library 
• Indianapolis Motor 

Speedway 
• Indianapolis Power & Light 

Company 
• The Indianapolis Star 
• IndyCar Experience 
• IZOD IndyCar Series 
• KeyBank 
• Lilly 
• Main Event 
• Marathonfoto.com 
• Marsh 
• Methodist Health 

Foundation 
• MHS 
• Michelob ULTRA 
• MillerCoors 

 

• Monarch Beverage       
Company  

• NCAA 
• Nussli 
• Old Navy 
• OneAmerica 
• OrthoIndy 
• Penske Truck Rental 
• Pepsi 
• PIP Printing 
• ProLiance Energy 
• Raleigh Limited 
• Regions 
• Rehabilitation Hospital of 

Indiana 
• Rolls-Royce 
• Safety 1st  
• The Sanctuary on Penn 
• The Sexton Companies 
• Snyder’s of Hanover 
• Sport Graphics 
• Sunbelt Rentals 
• Vera Bradley 
• Verizon 
• Wells Fargo Advisors 
• The Westin Indianapolis 
• WGU Indiana 
• WilliamsRandall Marketing 

Communications 
• WISH-TV 
• WTHR 
• YMCA of Greater 

Indianapolis  



 
 
Description of all sponsorship benefit packages available 
 
With the large number of sponsors involved with the 500 Festival and the ranging services provided, we 
work to provide packages that support the needs of each sponsor. As a standard treatment across all of 
our events, title and associate sponsors will have logo included on all materials.  Otherwise, each partner 
is provided a variety of opportunities through signage, communications, on-site booth space, 
complimentary entries.  We also work with sponsors to provide benefits beyond the contract when the 
opportunity for new promotion or activation arises. We also look to obtain active partners through our 
sponsorship process and promise that we’ll be active in supporting their efforts as we work together to 
develop new ideas that strengthen our partnership and, ultimately, help provide a better experience for 
everyone involved. 
 
Description of Sponsor Research Targeting and Sales Process 
 
The events and programs produced by the 500 Festival are much like snowflakes; no two are alike. From 
35,000 people running 13.1 miles to 300,000 watching a two-mile parade; from a $275 a ticket black-tie 
event to the state’s largest free outdoor event for kids; we have developed a calendar of event geared to 
serve a variety of audiences and each one at a different venue. 
Such a range of events provides have a wide spectrum of opportunities and benefits. This allows us to 
speak with potential sponsors about how we can help them reach the audience they are looking for rather 
than trying to sell them on what we have available. The success of this approach is best illustrated by the 
15 partners who are sponsoring two or more 500 Festival events. 
It is a long term approach to having the right partners to ensure you the best experience is important. 
Whether it be supermarket, automobile, travel accommodations, athletic apparel or beverage choices, we 
have been able to find sponsors that speak to our participant demographics but just as important, 
can support each other as they all look to be part, and an active part, in our event. 
 
Longevity of Current Sponsors 
 
Our current roster of event sponsors total 120 years of partnership. That yields an average of more than 
nine years per sponsor. With our title and associate sponsors we have a 14 year average. IPL has not 
only been the title sponsor of the parade for the past nine years, they have also entered a float in every 
500 Festival Parade since its inception in 1957.  
 
Sponsor Renewal Process & Retention Rate 
 
Upon completion of each year’s Mini-Marathon, we begin to collect all promotional materials and media 
results to create a custom event recap for each sponsor. We take the time to sit down with each sponsor 
to discuss that year’s event and their experience throughout the year. This allows us to make a transition 
by discussing the things that could be improved on for the following year.  At that point the renewal 
process begins as we discuss how to include the ideas into the next sponsorship agreement. 
 
 
 
 
 
 
 
 
 
 
 



 
Critical Component Programs 
 

Volunteer Program: 

 
 

Much of the success of the 500 Festival is due to the support received by the community.  
Volunteering for the 500 Festival is a great opportunity to give back to the community and be a 
part of one of Indiana’s greatest legacies. More than 7,000 volunteers lend a hand throughout the 
month of May to help execute all the 500 Festival events. Nearly 4,000 volunteers assist with the 
OneAmerica 500 Festival Mini-Marathon and Finish Line 5K and 1,500 volunteers assist with the 
500 Festival Parade. 
 
The 500 Festival Volunteer Program, presented by Citizens Energy Group, is a great team-
building experience for groups of all sizes. By volunteering together, companies, groups and 
families benefit by giving back to the community and experiencing a 56-year tradition in 
Indianapolis. The 500 Festival works with all groups and individuals to find the event and area that 
best meets their needs. Volunteers from schools, corporations, public service agencies and local 
churches are just a few examples of the diverse groups and individuals that comprise the 500 
Festival Volunteer Program.  
 
Volunteer opportunities are available for individuals or groups in more than 100 different areas. 
The 500 Festival Volunteer Registration System includes a complete list of opportunities, 
descriptions of events and logistical information including dates, times and locations. 
 
The 500 Festival works hard to make the Volunteer Program one that is memorable and fulfilling 
for all of our volunteers. We want first-timers to feel welcome and significant, and we want 
returning volunteers to view the program with a sense of tradition and camaraderie. 
 
Every year since 2007, the 500 Festival Volunteer Program has been presented a Pinnacle Award 
from the International Festival & Events Association. In 2011 and 2012, the program won a Gold 
Pinnacle for Overall Best Volunteer Program. 
 
All 500 Festival volunteers receive a volunteer T-shirt, a Volunteer Program Pin, complimentary 
meals, refreshments, parking and guaranteed fun. 
 
500 Festival Total Volunteer Hours: 31,447.10 hours   
Dollar Value of Volunteer Time: $700,870.01 
 
“Volunteers are the lifeblood of our organization. “We are very fortunate and grateful that each of 
our 7,000 volunteers contributes their time to our events and programs. They are the reason why 
the 500 Festival is one of the largest and most successful festivals in the nation.” 
 

- Kirk Hendrix, President and CEO, 500 Festival (at time of this quote) 
 
 

 
 
 
 
 



Green Program: 

The 500 Festival is committed to making the OneAmerica 500 Festival Mini-Marathon a fun and 
environmentally-friendly event. Pepsi generously provides recycling bins at the end of Runners' 
Services for the nearly 40,000 Mini-Marathon participants and throughout Military Park at the 500 
Festival Post Race Party. Waste Management  supplies the dumpsters to collect and sort the 
recycled items.  

Several food items that will be handed out at the race and the Post Race Party will have 
recyclable containers. Cardboard, plastic bottles and aluminum cans can all be placed in the royal 
blue recycling bins. Recycling bins will also be placed throughout the two-day Mini-Marathon Expo 
to encourage recycling of plastic water bottles and other recyclable materials. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Educational Program: 
 

 
 
 
 
 
The 500 Festival believes there is nothing that represents the state of Indiana culturally quite like 
the Indianapolis 500®, and our organization is dedicated to enhancing the excitement and pride 
surrounding this world-famous event. The 500 Festival & Indianapolis 500® Education Program 
gives us the dual pleasure of accomplishing that mission while working with Indiana’s superior 
teachers and students to provide an interesting and fulfilling curriculum that shows Hoosier fourth 
graders this spectacular aspect of their culture. 
 
Since 2004, the 500 Festival & Indianapolis 500® Education Program, presented by Indiana 
University Health has been dedicated to providing a top-notch curriculum to Hoosier fourth 
graders introducing them to the rich history and traditions behind the Greatest Spectacle in 
Racing. 

 
All schools enrolled in the Education Program receive the following at no cost to the school: 
• Indiana Academic Standards-based lesson plans designed to give students an appreciation of 

the events and history of the 500 Festival and Indianapolis 500®. 
• The opportunity to attend a Study Trip to the Indianapolis Motor Speedway® in April or May. 

Schools enrolled in the in-class portion are not required to participate in a Study Trip. Students 
experience on-site programming designed to incorporate the lessons learned in the 
classroom. Schools attending the Study Trips are eligible to apply for a stipend reimbursement 
to offset some of their transportation costs. Study Trip stations include: Flag Station, Health 
and Nutrition Station, Indianapolis Motor Speedway History & Traditions Station, Medical 
Safety Station, Pagoda Experience Station, The Many Careers of IndyCar Station and 
Science of an IndyCar Station. 

 
Much of the 500 Festival Education Program takes place in each individual classroom with fourth-
grade teachers walking students through the curriculum. The students work on projects 
individually and collaborate with other students as they discover the significance of the 500 
Festival and Indianapolis 500®.  

 
This Education Program is more than a field trip. It is a combination of classroom work based on 
carefully structured curriculum and a Study Trip to the Indianapolis Motor Speedway® that brings 
the classroom material to life. The program is packed with information including Indiana Academic 
Standard-based lessons, teacher materials and a DVD. This program is specifically designed for 
fourth graders, since that is the year students study Indiana history. The lessons meet academic 
standards for language arts, health, math, science, social studies, visual arts, physical education, 
but the 500 Festival believes the greatest take-away for the students is knowledge and pride in 
their home state’s unique cultural tradition. 
 
The 500 Festival is proud of the Education Program, and we were honored by the opportunity to 
touch nearly 22,000 young lives this year. Nearly 9,000 students attended one of our 11 Study 
Trip dates this year. 
 
 
 
 
 



 
Children’s Program: 

 
 
 
 
 
In direct association with the Indianapolis Motor Speedway®, the American Family Insurance 500 
Festival Community Day gathers race fans from around the Indianapolis area to witness the 
legendary track up close. Numerous activities and contests are set-up across the compound 
within the track and include race-themed fun for all ages. For children, there are bounce-houses, 
bungee-trampolines and face painting were made available. In the Racing Zone, attendees could 
tour the Fan Zone and hop inside an actual IndyCar. The Yard of Bricks area gave families the 
opportunity to pose next to or inside an IndyCar and listen to live entertainment on the Coca-Cola 
stage. Q&A sessions with Indy Lights Drivers and live music played to add to the day. 
 
One of the most popular activities at Community Day is the opportunity to lap the famed 2.5-mile 
oval with your own car! Families arriving to Community Day had the option to enter through a 
specific entrance to cruise the track before enjoying the rest of what Community Day offered. 
Brightroom Photography snapped photos of those who drove their cars on the track and offered 
attendees the option to purchase the pictures of themselves driving the famed loop. 
 

 
 
 
 
The Chase 500 Festival Kids’ Day is Indiana’s largest       free outdoor festival specifically for 
children. At the festival, families can interact with local mascots, race mini cars, bounce in giant 
inflatables and create arts and crafts. Kids’ Day provides a venue especially for children to 
celebrate the legacy of the Indianapolis 500® with race-themed activities, educational booths and 
a kid-sized version of the OneAmerica 500 Festival Mini-Marathon – the Chase 500 Festival 
Rookie Run. Children also have the chance to meet nationally-known characters and make prince 
and princess sashes with the newly crowned 500 Festival Queen and the 500 Festival 
Princesses. In 2013, kids rode a 70-foot Ferris wheel, raced remote-controlled cars and tested 
their skills in a race car simulator. 

 
 
 
 
 
One of the original events produced by the 500 Festival, the IPL 500 Festival Parade, has grown 
to be one of the signature events held in the United States each year. The 500 Festival Parade is 
the only 500 Festival event that has taken place every year, beginning in 1957.  Held on May 26, 
the eve of the Indianapolis 500, 300,000 spectators from around the country will line the streets of 
Indianapolis for one of the nation’s premier parades, alongside the Pasadena Tournament of 
Roses and the Macy’s Thanksgiving Day Parade. 
 
The IPL 500 Festival Parade allows all spectators to witness the pageantry and larger-than-life 
floats light up the streets of downtown Indianapolis. Celebrities, costumed characters, marching 
bands, patriotic units, specialty units, spectacular floats and giant helium balloons will fill the 
streets to celebrate the world's largest single-day sporting event, the Indianapolis 500®.The 
tradition continues with the 33 starting drivers of the Indianapolis 500 serving as honorary grand 
marshals the day before the race, riding in the traditional rows of three, with the winner of the pole 
position bringing up the rear. 



 
Food & Beverage Program 
 
500 Festival REV Your Engines Concert - April 27, 2013 
• 5 vendors 
 
OneAmerica 500 Festival Mini-Marathon – May 4, 2013 
• 5 vendors 

 
Chase 500 Festival Kids’ Day – May 11, 2013 
• 9 vendors 

 
IPL 500 Festival Parade – May 25, 2013 
• 12 vendors 

 
Each year, the 500 Festival provides food vendors at four events: the 500 Festival REV Your 
Engines Concert, the OneAmerica 500 Festival Mini-Marathon, Chase 500 Festival Kids’ Day and 
the IPL 500 Festival Parade.   

 
Food and beverage vendors are selected through a competitive application process. In 2012, the 
application was changed from a paper application to an online application, making the process 
much easier for applicants and the selection committee. On the application, vendors are able to 
select which event(s) they would like to apply for. Along with the online application, all applicants 
must submit photos of their vending set-up and mail in a $20 non-refundable application fee.  The 
online application for all four events opened on November 9, 2012.  Each application closed 60 
days prior to the event.   

 
In 2013, there were 33 total applicants from throughout the state of Indiana and the Midwest.  Of 
the 33 that applied, 20 were selected.  Seven of the 20 were new vendors to the 500 Festival and 
had not previously participated in any 500 Festival events.  The 500 Festival is always interested 
in bringing new vendors to its events; however priority is given to those who have established a 
strong relationship with the 500 Festival.  Some vendors have been participating with the 500 
Festival since 2006.   In 2013, some of the fan favorites included Edwards’ Dashboard Diner 
which was featured on Travel Channel’s “Man vs. Food,” The Flying Cupcake, Judge’s Bar-B-Que 
and the NY Slice.   

 
The 500 Festival works closely with the Marion County Health Department to ensure that all food 
trucks and food vendors obtain the appropriate licensing prior to the event.  Additionally, the 
Marion County Health Department is on site at each event, ensuring that all vendors meet all 
Health Department regulations.  The 500 Festival also works closely with the City of Indianapolis 
Department of Code Enforcement to establish a “Clean Zone” for all events on city property.  The 
establishment of a clean zone prevents any food vendor that is not pre-approved by the 500 
Festival and properly licensed by the City of Indianapolis from selling food or beverages at 500 
Festival events.  All food vendors are provided event-specific credentials to help Code 
Enforcement strictly monitor the clean zone at each event. 

 
As a nonprofit organization, the 500 Festival offers competitive pricing for its food and beverage 
vendors.  Pricing varies by event and by location.  All vendors that wish to sell pop are required to 
purchase bottled Pepsi products through the 500 Festival.   
 
 
 
 
 



Entertainment Program 
 
500 Festival REV Your Engines Concert: The 500 Festival REV Your Engines Concert featured 
multi-platinum recording artist Gavin DeGraw and Indiana native Jon McLaughlin. The musicians 
were introduced by IZOD IndyCar Series driver James Hinchcliffe and Firestone Indy Lights driver 
Zach Veach, respectively. Gavin DeGraw is not a stranger to the top of the charts, he first broke 
through with the 2003 release of his debut album, Chariot, which sold over a million copies, 
earned platinum certification, and yielded three hit singles. Gavin’s self-titled second album 
debuted at No. 1 on the digital sales chart and at No. 7 on Billboard’s Top 200 album chart in 
2008. DeGraw released his third studio album, Sweeter, in September 2011.The album’s first 
single, “Not Over You” reached #1 on the Hot AC charts, was a top 10 hit on Top 40, and was 
certified double platinum. Jon McLaughlin has sold more than 170 thousand albums and more 
than 1 million digital tracks. McLaughlin released his 2007 debut album Indiana, followed by OK 
Now in 2008. The albums yielded placements on the TV Series Scrubs and movies including 
Georgia Rule and Bridge to Terabithia. 
 
500 Festival Post Race Party: In an effort to continue to engage and enhance each participant’s 
experience, the 500 Festival continued the entertainment contest that was established in 2012. 
Beginning on October 1, 2012 participants and the general public could nominate their favorite 
Indiana-based band to perform at the 500 Festival Post Race Party. More than 1,500 nominations 
were accepted. From the nominations the 500 Festival declared a “Top 10” list. Those ten were 
then voted on by participants and the public to find a “Top Three”. More than 35,200 votes were 
cast. The top three then had the opportunity to perform at the 2013 500 Festival Post Race Party. 
Winning bands were as follows: Zanna-doo!, Nuff Said and Whitney Erin and Buffalo Creek. 
 
Chase 500 Festival Kids' Day: Entertainment for the 2013 Chase 500 Festival Kids Day was 
headlined by the KIDZ BOP Kids. The KIDZ BOP Kids are five talented kids from across the 
country that sing, dance, and perform to today’s biggest hits. For the third consecutive year, 
Billboard has named the KIDZ BOP Kids the “#1 Kids’ Artists of the Year.” In addition to KIDZ 
BOP children were amazed by the tricks and foolery of Indiana’s own Johnny Magic. His high-
energy show has attracted crowds from around the world, including recent performances in Japan 
and Ensenada, Mexico. Local entertainment acts included PHAT, G. Scotten Talent Center and 
Garrett Godsey. Garrett Godsey is a teen Christian Music Artist from Avon, IN. His radio single, 
"Spark," spent over 20 weeks on the Christian Music Weekly Top 100 Rock Charts and has hit the 
airwaves in North America, Europe and Australia. 
 
IPL 500 Festival Parade: Country music artist and 2012 The X Factor winner Tate Stevens 
performed the opening number for the IPL 500 Festival Parade. Stevens sang his new single, 
“Holler If You’re With Me” from his self-titled album. After the opening number, Stevens will rode in 
the Parade. Also, spectators were entertained by 13 local and regional marching bands along the 
two-mile Parade route.  

 
500 Festival Snakepit Ball presented by Cindy and Paul Skjodt: Attendees of the 10th Annual 
Regions 500 Festival Snakepit Ball rocked to the music of British-American rock band 
Foreigner.  With a career spanning five decades, Foreigner has sold more than 70 million albums 
in the US including nine Top 10 and 16 Top 30 hits. Foreigner has dominated the music charts 
with hits including “I Want to Know What Love is,” “Double Vision,” “Hot Blooded,” “Feels Like the 
First Time,” “Cold As Ice,” “Head Games,” “Juke Box Hero” and many more. The band was 
named #49 on Billboard’s Hot 100 All Time Top Artists Chart.  

 
 
 
 
 



Merchandise Program 
 

In 2012, the 500 Festival signed a multi-year agreement with Indianapolis-based Main Event 
Merchandise Group to become the exclusive merchandiser for the OneAmerica 500 Festival Mini-
Marathon and the Finish Line 500 Festival 5K. Main Event is one of the nation’s leading suppliers 
of corporate and licensed logo apparel, and promotional merchandise. The company developed 
and expanded the line of Mini-Marathon and 5K merchandise and manages the online retail store 
at www.500festivalstore.com.  
 
Main Event serves as the onsite official event retailer at the 500 Festival Mini-Marathon Expo, 500 
Festival Post Race Party and the 500 Festival Training Series, presented by OrthoIndy. The 
company also serves as the wholesaler of Mini-Marathon merchandise to retailers throughout 
Central Indiana. 

 
The 500 Festival received 25% royalty payment on all Net Sales (gross revenue less sales tax, 
shipping and credit card processing fees) of merchandise sold online and at all events. The 500 
Festival received 10% royalty payment on Net Sales of all merchandise sold at wholesale prices. 
Royalty payments were made on a monthly basis and included a detailed statement of sales. The 
500 Festival receives a merchandise credit each year of the term equal to 4.6% of total billable 
amount of items, which includes the Festival’s potential direct purchase of products. This is for 
Festival use only and not for resale.  

 
The 500 Festival Shop has a prominent tab on the homepage of the 500 Festival website. In 
addition, we highlighted the merchandise program on our homepage several times throughout the 
year. We marketed through social media, showing our friends and followers the newest designs 
and offering them exclusive discounts. We sent numerous Email Blasts to our running databases 
that included merchandise messaging. Also, each month we send an e-newsletter to our current 
and past Mini-Marathon participants. Every newsletter included a highlighted section called “Deal 
of the Month” where we would work with Main Event to offer a special price per month on one 
item in their online store. We pushed merchandise sales in our pre- and post- Training Series 
newsletters as well. These were sent to all registered participants of the race(s). Main Event 
included an ad in our Mini-Marathon and 5K online confirmation book that was emailed to more 
than 40,000 participants.  
 
Since we are not yet 30 days out from our season, we do not have final numbers for the entirety 
of the merchandise program; however, over Mini-Marathon weekend from May 2 – 5, 2013 net 
sales for 500 Festival apparel and merchandise was up 53.9% over 2012.  
 
This was our first contract year with Main Event. A number of new ideas and items were added to 
improve the merchandise program over last year. From a contractual standpoint, Main Event had 
the first right to print any external or internal merchandise we needed. This allowed the 500 
Festival to cut down on using additional vendors and streamlined the billing process.  

 
We worked closely with Main Event on the merchandise design process to ensure the items 
offered were bright, colorful and vibrant. Instead of just placing a logo on a shirt, it needed to flow 
into the overall design of the piece. Another new addition this year was enhancing the Mini-
Marathon participant shirt with a custom tag that utilized the 500 Festival logo for improved brand 
awareness. One completely new concept this year was a 500 Festival “Tour” Shirt that included 
all of the event dates for the season. We typically only market to our running participants, so we 
wanted a piece that would appeal to the general public that attends our other events within the 
Festival.  
 

 
 

http://www.500festivalstore.com/


 
Community Outreach Programs 

 
 
 
 
 

Since 1959, the Princess Program has played an integral role in     the work of the 500 Festival. 
Over the past 55 years, more than 1,700 women from throughout Indiana have experienced the 
honor of being selected as a 500 Festival Princess. Fifty four of those young women have served 
as the 500 Festival Queen. The 500 Festival Princess Program is a great part of the legacy of the 
Indianapolis 500®. Each year, we select a distinctively large field of Princesses. Because there 
are 33 drivers in the 500 Mile Race, we have 33 Princesses. Our large ambassador program 
allows for an impressive amount of community outreach and brings Indiana and the 500 Festival 
distinction and tradition. 
 
Princesses serve as ambassadors of the 500 Festival, the 2013 Indianapolis 500 and their 
hometowns. Princesses attend 500 Festival events and volunteer programs throughout the month 
of May, in addition to involvement in statewide outreach programs of their choosing. Community 
outreach programs that 500 Festival Princesses attended this year include: Indiana Pacers 
basketball games, Indianapolis Indians baseball games, visits to libraries, senior centers, 
elementary schools and churches across the state of Indiana and participation in other parades 
including the St. Patrick’s Day Parade in Indianapolis and the America Senior Village Parade in 
Speedway, Ind. 
 
 
 
 
 
 
In the midst of 300,000 spectators, there is a spot for everyone at the IPL 500 Festival Parade, 
including the physically challenged. In 0000, the 500 Festival initiated its Physically Challenged 
Committee, a program to assist elderly and handicapped folks from 30 agencies across Indiana 
arrive and enjoy the Parade. The Physically Challenged Committee operates on an invitation-only 
basis and assists around 500 people who typically aren’t able to come out for such a large event 
like the Parade. However, the Physically Challenged Committee arranges for the IMPD to escort 
the agency vehicles to a designated parking lot near the corresponding seating section. The Navy 
Sea Cadets, usually high-school students from the surrounding area, personally walk each person 
to their seat. The Physically Challenged Committee provides water and Port-o-Lets exclusively for 
the section to avoid crowds and discomfort. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Emergency Preparedness Program  
 
Each year the 500 Festival reviews the Emergency Preparedness Plan for each of our events and 
programs. Since each event or program has unique factors including location, attendance, 
operational set-up, etc. separate plans are used and reviewed with key staff, intern, committee 
members and volunteers prior to each event.  
 
In each plan, the document includes the following: 

• Event Command Group- Who is in this group, central location and how they are to 
communicate 

• Key decision maker- With the guidance of the Event Command Group, who is making the 
final decision on the implementation of the emergency/evacuation plan 

• General conduct during emergency situations 
• Communication tips during an emergency 
• Emergency evacuation plan including the communication of this plan, a relay contact list, 

as well as scripts for various situations 
• Medical and non-medical emergency protocol(s) 
• Missing persons protocol 
• Wind Plan- A wind meter is onsite for any event that has a stage. This was monitored at all 

times and if wind speeds reached certain levels, we would automatically start lowering 
tents, big screen TVs, stages, etc.  

• Severe weather plan including scripts (i.e. thunderstorm watch, thunderstorm warning) 
• Important event-day contacts 

 
This year we partnered with Precision Weather Service, one of America's oldest private weather 
services specializing in custom-tailored solutions, 24/7 storm alerts and event forecasting. 
Updates are available 72 hours in advance of the event. If extreme weather is forecasted, event 
command can receive updates every 30-60 minutes and a meteorologist will be in direct contact 
with event command.  
 
This year, in response to the tragic events at the Boston Marathon, the 500 Festival, in 
partnership with the Indianapolis Department of Public Safety, local, state, and federal agencies, 
took additional security and safety precautions at a number of our larger events. These enhanced 
security measures were implemented to create the safest environment possible for the public, 
volunteers and participants of 500 Festival events. 
 
For the Mini-Marathon, participants and spectators were sent the following updated safety 
guidelines in advance of the event: 

• Participants were asked not to bring or wear backpacks or duffle bags to the Mini-Marathon. 
All bags and backpacks were subject to search by security personnel. 

• Backpacks or duffle bags were not accepted at the UPS Gear Check stations.  
• Additional security measures were added to the Mini-Marathon course. At the event start line 

on Washington Street, only participants with a runners’ bib were allowed to enter the corrals. 
• Participants were only allowed to enter the corrals in which they are assigned; Corral 

assignments were clearly posted on the front of each runner’s bib. 
• Any bags or items left unattended were removed by security personnel. 
• Event attendees were encouraged to report any suspicious activity or information to the 

nearest event security personnel by calling the See Something Say Something™ tip line at 1-
877-226-1026 or emailing iifc@iifc.in.gov.  
 

We also instituted security checks at a number of other events throughout the 500 Festival 
season to ensure the safety of our patrons. 

 

mailto:iifc@iifc.in.gov


 
Descriptions of any other Special Programs unique to your event: 

 
 
 
 
 
 
The 500 Festival Corporate Member Program, presented by Aon, places businesses front and 
center of what truly matters in our community. It provides wonderful members-only business 
networking, VIP Access and numerous perks for employee participation and incentives. 
Businesses can take advantage of the 500 Festival’s VIP treatment: Visibility, Information and 
Partnership.  

 
 500 Festival 2013 Corporate Membership Package  

- Two (2) invitations to the 500 Festival Corporate Members VIP Party - This exclusive 
event will be in the Gasoline Alley Suites at the Indianapolis Motor Speedway.  

- Ten (10) reserved tickets to the IPL 500 Festival Parade on Saturday, May 25, 2013 - 
This seating is located in the VIP area in a section created exclusively for 500 Festival 
Corporate Members.  

- Four (4) tickets to American Family Insurance 500 Festival Community Day  
- Six (6) Indianapolis 500 qualifications tickets  
- Twenty (20) Indianapolis 500 practice day tickets, various dates in May  
- Corporate member newsletters with press releases and invitations to 500 Festival 

Corporate Members Only events  
- Corporate Membership gatherings, sponsored by the 500 Festival and Aon, featuring 

business-to-business networking opportunities and keynote speakers  
- Company listing in the 500 Festival Official Program, a special insert by the Indianapolis 

Star, reaching 825,000-plus readers statewide  
- Company listing on the 500 Festival website, www.500festival.com, in the corporate 

member section  
- Opportunity to provide company information and contact name for inclusion in the 500 

Festival Corporate Members Directory, a business networking source for all members  
- Opportunity to purchase discount reserved group tickets to the IPL 500 Festival Parade  

 
Additionally, the 500 Festival offers a Checkered Flag Corporate Member package that includes 
increased recognition and more opportunities for client and employee entertainment.  
 
 

Each year the 500 Festival hires eight students interns to help 
plan and produce its nearly 50 events and programs. The 
spring internships begin the first week of January and conclude 
during the first week of June. These dates reflect the fact that 

all of the heavy event planning occurs during the beginning of the year with all the events 
culminating during the month of May. The 500 Festival Internship Program is designed to allow 
the intern to experience the month of May in Indianapolis in a new and exciting way. The 500 
Festival offers the following internships: 
 

- Marketing 
- Public Relations 
- Ticketing and Customer Relations 
- Sponsorship 
- Parade 

- Mini-Marathon  
- Events  
- Volunteer and Education 

Program 



 
 
What did you do to update / change the event from the year before? Were your updates / changes 
successful? Please provide measurable results / examples for question 
 

In 2013, the 500 Festival focused on strengthening our relationship with the Indianapolis Motor 
Speedway (IMS). This included monthly meetings with senior leadership, MS presence at 500 
Festival events including the Mini-Marathon Expo, Training Series, Kids’ Day and Community 
Day. We worked together on celebrity recruitment and race ticket promotions, as well as volunteer 
recruitment.  

 
We also enhanced many elements within our events and programs. Examples include: 
 
REV Your Engines Concert 
 

• This year we selected a more cohesive mix of bands which helped attendance numbers.  
• We added a Beer Garden and food trucks to the event to create a more festive 

atmosphere. This encouraged event-goers to spend more time at the event.  
• Due to the heightened security following the Boston Marathon, checkpoints were added at 

the entrances to Monument Circle.  
• The required “Fall Zone” stage restrictions that were in place for 2012 were lifted which 

gave us a better venue for the spectators. 
 
OneAmerica 500 Festival Mini-Marathon: 

• IndyCar driver Townsend Bell was invited to be in the bucket at Start Line of the 
OneAmerica 500 Festival Mini-Marathon to wave the green flag for runners to start.  

• QR codes were added to the participant bibs. This allowed participants to use their smart 
phone, scan their bib and retrieve their times immediately after the race. 

• Clif Bar came on board to host the Clif Shot Energy Zone at Mile 10. Distributing free Clif 
Shot energy gels to all participants of the OneAmerica 500 Festival Mini-Marathon. 

• With the help of UPS, we updated our “Gear Check” station providing Finish Line bags to 
every participant and allowing them to check their bags during the race. Approximately 
8,000 participants took advantage of this option, filling up nearly 21 UPS trucks. 

• Newly partnered this year, MarathonFoto provided our event photography for the event. 
MarathonFoto photographers took approximately 287,000 photo, equivalent of 8.67 
images per participant.  

• A participant t-shirt exchange was added to this year’s 500 Festival Mini-Marathon Expo.  
There was a designated area at the Expo where participants could exchange their 
participant shirts with one another to ensure a correct fit. 

• After a three year hiatus, the 500 Festival Mini-Marathon Expo welcomed back its First 
Time Participants booth. Members of the Mini-Marathon Alumni Club volunteered their 
time providing information and answering questions from first time runners and walkers 
alike. 

• This year, the 500 Festival allowed participants to vote for the 2013 Official Participant T-
shirt color. With more than 5,400 votes cast, charcoal gray was selected.  
 

 
Chase 500 Festival Kids’ Day 

• Invested in a national entertainment act, Kidz Bop Kids. With the addition of national 
entertainment, for the first time we had a local television station invite our featured 
entertainment on their morning show to talk about their appearance at the event. 

• Partnered with local Emmis radio stations to give away meet and greets. The meet and 
greet passes created buzz about the event and added more promotional value. 



• Partnered with Old Navy as a new event sponsor. Activation included in-store 
promotions. 

• Increased security including individual bag checks. The added security did cause a small 
wait to enter the event but there were no complaints as most attendees understood and 
appreciated the extra measure taken to keep them safe. 

 
500 Festival Volunteer Program, presented by Citizens Energy Group: 

• Updated and energized volunteer experience by utilizing Prezi presentations at volunteer 
orientations, newly-updated Ask-Me volunteer binders, new three-ring “Important Info” 
laminated packet for event day, as well as a color-coded quick reference binder.  After 
every event we send out a survey to all volunteers.  Of 886 responses throughout the 
season only seven stated they would not return in the future- that’s 0.7%! That speaks 
volumes for the type of experience we provide.  This directly contributes to our 
effectiveness and success.   

 
500 Festival and Indianapolis 500 Education Program, presented by IU Health 

• Included in our curriculum this year was a close-reading activity which is an activity 
included in all fourth grade ISTEP tests. This activity allows students to develop a better 
understating of the text through text-dependent questions. By updating the “Gearing Up” 
Curriculum to make sure the lesson plans, activities and worksheets are on par with the 
state’s initiative not only for its in-class Academic Standards, but the standards set for all 
ISTEP testing (Indiana Statewide Testing for Educational Progress), we received positive 
feedback from teachers and principals about how nicely the curriculum flows within the 
classroom. 

• This year, to not only enhance the excitement within fourth grade classrooms but within 
each school participating, we provided all registered schools a copy of either “Indy 500: 
The Short Chute Edition” or “How Much Do You Really Know about the Indianapolis 500?” 
for their school libraries. Teachers received the book with open arms, many stating it was 
an unexpected, but a well-received, surprise. 

 
What makes the event stand out as an internationally recognized event? 

 
The 500 Festival’s signature events showcase the city of Indianapolis to the rest of the world through 
a myriad of cultural, educational and social events, and draw participation from more than 500,000 
people annually. 
 
The 500 Festival is international in scope, yet continues to be homegrown in spirit.  It engages. It 
challenges. It excites. Foremost, it helps shape our community; bringing people together in 
celebration and putting Indianapolis on a world stage. It is rare that an organization like ours is 
able to give back to the community in such a meaningful way. The journey that started with a 
handful of civic-minded individuals has created a history that all Hoosiers can look to with pride, a 
sense of involvement and a growing feeling of community accomplishment.  
 
Also, the IPL 500 Festival Parade is a nationally-televised event reaching tens of thousands of 
people through NBC Sports Network. The OneAmerica 500 Festival Mini-Marathon is the nation’s 
largest half marathon and participants come from 48 states and 11 countries. Through the efforts 
of Super Bowl XLVI and Indianapolis winning the 2011 IFEA City Award, more and more people 
are realizing that Indianapolis is a travel destination with world-class events.  

 
Why should the event win the IFEA / Haas & Wilkerson Grand Pinnacle Award? 

 
The Indianapolis 500® is the world’s largest single-day sporting event—equivalent to hosting 
three Super Bowls at one time—and it underlines the significance the 500 Festival holds on the 
community, to provide the opportunity to celebrate this world-renowned sporting event to the city 



of Indianapolis and race fans from around the world. The 500 Festival is a unique community 
asset. Unlike other community festivals, it stretches over an entire month. It takes an entire year 
for the 500 Festival staff and volunteers to plan and prepare for the month of May.  
 
By offering a wide variety of cultural, educational and social events, the 500 Festival touches 
more than 500,000 people annually…and in such meaningful ways. Its signature events – like the 
IPL 500 Festival Parade and OneAmerica 500 Festival Mini-Marathon – connect the community in 
large proportions…and showcase our city on a world stage. 
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