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Introductory Information
a. Event Dates
November 7-10, 2012

b. Purpose / Mission
Music for All’s (MFA) Bands of  America Grand National 
Championships is the ultimate culminating performance 
experience for high school marching bands. Over a three-day 
period in November, 90 high school marching bands compete 
with flare, style and drama for the title of  Grand National 
Champion. Open to any high school marching band, Grand 
Nationals is more than just a competition—it is a 
life-changing experience and students pour their hearts into 
perfecting their musical craft. Performing in a world-class 
Indianapolis venue (Lucas Oil Stadium, home of  2012 Super 
Bowl) for an audience of  more than 75,000 is a statement of  
achievement for these youth. 

c. History/Description of Event
Event History
MFA has a rich history that began in 1975, when it was founded 
as Marching Bands of  America. Its original purpose was to 
provide high school marching bands with a national forum for 
healthy competition, collaboration and learning. The first Grand National Championships was held at the Gator Bowl 
in Jacksonville, FL in 1980, and it has continued to be an annual event in Indianapolis since 1984. That same year, 
the organizations’ name changed to Bands of  America, and it continued to grow over the next 25 years, leading the 
marching band pageantry movement to be more standards driven, sophisticated and artistic. 

In 2008, after MFA moved its headquarters to Indianapolis in 2003, MFA celebrated its first Grand National 
Championships in Indianapolis’ new world-class facility, Lucas Oil Stadium. Today, MFA’s events and competitions are 
recognized as pinnacle events for high school instrumental music programs. MFA’s events are the “Super Bowls” for 

About Music for All
Originally founded in 1975 as Marching Bands of 
America, MFA today reaches a national audience 
and serves more than 400,000 spectators, 
program participants (students and teachers) and 
other constituents who are interested in music 
making and music education. Broadly, MFA is a 
multifaceted organization that:
•	 Provides music education for middle and high 

school students in marching bands, concert 
bands , orchestras, music ensembles or as 
individuals.

•	 Offers professional development for 
instrumental music teachers.

•	 Organizes a series of regional and national 
performance events that are culminating  
performance experiences for schools and 
student musicians.

•	 Serves as an advocate and provides resources 
for advocates for scholastic music education 
programs across the country. 
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student musicians, encouraging them to strive for excellence. In fact, Grand Nationals is the second largest event in 
Lucas Oil Stadium next to the Indianapolis Colts’ season.

Event Description
Since 1997, Yamaha Corporation has been the presenting sponsor for the nation’s most exciting marching band 
event— the Grand National Championships. Grand Nationals is a spectacular music and pageantry event, showcasing 
the country’s most talented scholastic marching bands. Music enthusiasts and band fans from across the nation and 
around the world travel to witness the impressive performances that are the heart and soul of  this event. 

In 2012 Grand Nationals grew to include more robust entertainment and educational programs outside of  the 
competition, including:

• Exhibition performances by outstanding college bands and other noted musical performers.
• An Expo with more than 55 exhibitors.
• Learning sessions and workshops for students, parents, educators, administrators and future music educators.
• Recognition and award presentations for exemplary teachers, parents/boosters and volunteers.
• Live Webcasts for family and fans who were not able to travel to Indianapolis for the event.
• Olympic style Grand Finale program and Awards Ceremony.

d. Activities Under the Event Umbrella
Collectively, the 2012 Grand National Experience included a diverse series of  events that provided healthy 
competition, entertainment, and a series of  learning and leadership opportunities for all participants. The event kicked 
off  on Wednesday, November 7, 2012, with the Indianapolis Marching Band Tournament, which showcased the talent 
and dedication of  students attending Indianapolis’ most urban public schools. Preliminary competition performances 
continued Thursday and Friday. Bands advanced to Semi-Finals Saturday, with the top 12 scoring bands advancing to 
Saturday night’s Championship Finals.

Grand Nationals Competition
This is it. The Grand National Championship is “the” moment 
that scholastic marching bands strive to reach. Months and even 
years go into preparation for these competitions. Grand Nationals 
is a weekend filled with inspired performances that are executed 
with precision and include some of  the most focused and 
committed students and teachers in the country. Lucas Oil Stadium 
is the largest venue that most of  these youth will ever perform in, 
and Grand Nationals provides the largest audience. These students 
rise to the occasion. The marching band pageantry movement 
has exploded over the last ten years, and Music for All has met 
this explosion with an unparalleled Grand Nationals experience 
that annually raises the bar for student performance and event 
excellence. 

To reach the Finals in 2012, 87 bands competed in two days of  
preliminary rounds, and 33 reached Semi-Finals, which were then 
narrowed down to 12 Finalists. In addition to being named “Grand 

National Champion” the first place recipient, Carmel High School, received an automatic invitation to perform in 
the 2014 Pasadena Tournament of  Roses®.  Music for All recognizes that not all schools have access to the same 
resources. “Class Champions” and other awards were earned throughout the competition based on school size and 
other aspects of  the competition including caption awards for Outstanding Music Performance, Outstanding Visual 
Performance and Outstanding General Effect.  
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Carmel High School during their performance of A Tangled 
Web We Weave. Above: members of the color guard climb one 
of its geodeisic domes during a key point of the performance. 
Below: an overview of the band on the field. Right: examples of 
pageantry at the Grand National Championships.

Celebration, creativity, artistry and 
pageantry are also important elements of the 
event. The 2012 First Place recipient (Grand 
National Champion), Carmel High School of 
Carmel, IN, designed its performance around 
the children’s song, “Itsy Bitsy Spider,” and was 
entitled, A Tangled Web We Weave.  During their 
performance, nine geodesic dome structures 
provided nesting places for the guard of black 
widows, with a large meandering drill-form spider 
menacingly surveying the audience for its next 
meal. Despite gingerly navigating the webbing, 
the entire band became caught in it at the end, 
with no hope of escape.
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Learning Opportunities
• A two-hour Student Leadership Workshop with renowned educator, Dr. Tim Lautzenheiser.
• Grand National Parent Session and Support Music Conference Call, a one-hour webinar entitled, “Strike Up 

the Band: Parents in Advocacy Forum.”
• Future Music Educators Experience for collegiate participants from across the nation.
• Second Annual Administrators’ Summit on Music Education.

Awards and Recognition Ceremonies
Grand Nationals is not just about naming a “Champion,” but also about honoring all those who make the event the 
pinnacle experience that it is. In addition to the Finale Ceremony, Music for All presented the following:

• Sponsor Recognition Awards
• Patrick John Hughes Parent/

Booster Award Presentation
• Participation Awards to all 

bands
• Prelims Awards Ceremony 

& Announcement of  Semi-
Finalists

• “Class” Awards, determined 
by size of  high school

• George N. Parks Leadership 
Award for teaching

• Music for All Foundation 
Collegiate Scholarship 
Presentations

• United States Army Collegiate 
Scholarship Presentations

The Finale and Awards Ceremony is an Olympic style ceremony with drama, music and celebration. The 2012 Grand 
Finale also featured, guest artist, Shaun Canon, whose music career exploded after appearing on American Idol and 
the drumline for the upcoming 2013 Bands of  America Honor Band in the Tournament of  Roses®.
 
Special Performances
Providing additional entertainment and showcasing the marching band expertise and pageantry at the collegiate level, 
four outstanding college and university bands provided several exhibition performances throughout the event.

Grand Nationals EXPO
The EXPO, accessible to participants and ticketholders, surrounded much of  the Lucas Oil Stadium event 
concourse. Dozens of  merchandise, university, sponsor and partner organizations extended the experience presenting 
information, opportunities about music, music making, music education, and higher education. The exhibition booths 
also included information about Indianapolis, Grand Nationals and Music for All’s programs. Moreover, the EXPO 
offered several fun and interactive activities for the students, fans and families. The EXPO was open daily during the 
event.
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e. Overall Revenue and Expense Budget
Grand Nationals is Music for All’s premier national program. In many 
ways, the event and organization framework is similar to a NCAA 
Division 1 collegiate football program, which provides the much-
needed revenue to drive a university’s entire athletic commitment. 
This same model is true for the Music for All’s marching band 
programs and the Bands of  America Grand National Championships. 
In 2012, Music for All netted more than $811,800 from Grand 
Nationals (3% over budget), which enabled it to support and expand 
its year-round educational programming and music advocacy efforts.

f. Estimated Economic Impact
Grand Nationals has been described as the “ultimate” place for 
marching band experiences, and its economic impact on Indianapolis 
reflects this. Visit Indy (Indianapolis’ official convention and visitors 
bureau) estimates the annual economic impact of  this event to be $7.2 million.

g. Attendance Numbers and Demographics
In 2012 Grand Nationals’ collective attendance was 75,085 participants and spectators from across the country. This 
included 99 high school marching bands comprised of  more than 13,000 students and 4 collegiate marching bands 
comprised of  over 1,000 students supported by more than 600 band directors, staff  and future music educators.

h. Volunteer Count and Demographics
Over 200 volunteers of  varying age, race and ethnicity filled 600 different shifts throughout the event. 

i. Staffing Numbers and Positions
Making this event a truly life-changing experience 
for the students, Music for All’s event staff  for 
this experience was comprised of  18 full-time 
staff, national music education consultants, and 
36 of  the nation’s most qualified and best Judges 
and Clinicians. Music for All was also supported 
by the professionals of  its meeting planners, 
CMC Global, Official Student Travel Partners, 
sponsor and strategic partner representatives 
and supporters, and the unwavering event and 
community “Super Service” hospitality teams of  
Visit Indy, the Indiana Convention Center and 
Lucas Oil Stadium. 

j. Founding / Incorporation Date
and Management System

Music for All has been creating, providing and expanding positively life-changing experiences through music since 
1975. Music for All, Inc. was formed through a merger of  Bands of  America, Inc. and the Music for All Foundation 
in 2006. Music for All is a 501(c)(3) non-profit educational organization.

2012 Grand Nationals Budget Allocation
Revenue: $1,325,000
Ticket Sales   66%
Commissions/Product Sales  15%
Sponsorship   9%
Participation Fees   7%
Exhibit Fees   3%

Expenses: $539,150
Event Specific Expenses  97%
Administrative   3%
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Additional Requirements
a. Promotional/Marketing Campaign and Media Outreach
Music for All promotes and markets its Bands of  America Grand National Championships as “the” national 
marching band championship. Marketing efforts were two-fold: (1) promote to band directors to recruit enrollment 
of  competing bands in the event and sell student, parent/booster group and individual family and fan tickets, and 
(2) promote the event as a family entertainment opportunity to increase individual ticket sales. Grand Nationals has 
a long, strong history and reputation as America’s premier marching band event. With a modest marketing budget 
that relies on existing resources and viral marketing rather than paid traditional media advertising, the marketing and 
communication mix for Grand Nationals utilizes a wide range of  global, national and local promotion.

The marketing and communication plan to enroll bands in the competition and promote ticket sales included:

Direct Mailings
The dates for Grand Nationals are published several years in advance allowing adequate time for schools to plan. 
The initial application mailing for the following year’s Grand Nationals is mailed each December to Music for All’s 
list of  most active and recent (within five years) participants. This packet includes the Championship format and 
enrollment information, as well as the application form.

The Music for All January/February newsletter is mailed in late January to a broader list of  approximately 8,000 
high school band directors (selected demographically and geographically), and includes the upcoming November’s 
Grand Nationals information and an application form. Bands can also apply online at musicforall.org.

A follow up post-card is mailed to a targeted list of  band directors in the spring to solicit additional band 
enrollment. An additional packet is mailed in early fall to coincide with the start of  the new school year, targeting 
bands within a two hour drive of  Indianapolis. This packet includes student group ticket opportunities, a student 
leadership workshop flyer and registration form and other Grand National event information. In addition, 
MFA mails a Grand National poster to promote local ticket sales to public and commercial spaces and group 
organizations in Central Indiana.
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Advertising and Print Publications 
The Grand National Championship schedule and information—both for band enrollment and individual and 
group ticket sales—is advertised in partner publications via trade (no cost) advertisements, including Halftime 
Magazine and the Drum Corps International summer event 
program book. All Music for All event program books also 
promote Grand Nationals and provide schedule and contact 
information.

Trade Shows and Partner Engagement
Music for All exhibited at several music education 
conferences from December 2011 through summer 2012, 
promoting Grand Nationals, ticket sales and video sales. 
MFA also engaged its partners and sponsors to distribute 
Grand National information. Through partner relationships 
with Drum Corps International, Winterguard International, 
the Percussive Arts Society and the Indiana State School 
Music Association, Music for All also offered various public 
addresses, videoboard, expo and other promotions to their 
audiences

Media Engagement
News releases were sent to music trades, Indianapolis 
media, and local calendar-of-events publishers three months 
in advance of  the event. A more specific press kit was 
emailed two weeks prior to the event with schedule and 
press credential information, and an assignment editor alert 
emailed the Monday of  the event week. Music for All worked with local broadcasters and print media to provide 
deep access to the event, including providing video b-roll and results in a timely fashion.

The Arts and Community (Arts) Calendar radio shows and programs also provided reach into the local 
community.  Music for All’s CEO made guest appearances on two local arts and arts advocacy programs 
promoting the upcoming event and the organization’s special commitment to music and arts education.

In 2012, Music for All also leveraged its relationship with the City of  Indianapolis to draw unprecedented, special 
attention to Grand Nationals and our organization. In September 2012, Music for All reached agreement to extend 
its corporate and event relationship with the City of  Indianapolis and Visit Indy for eleven years, through 2023.  
The parties withheld public announcement until the morning of  November 8th at a Mayoral Press Conference at 
Lucas Oil Stadium, organized by Music for All and Visit Indy with  “Major Announcement from the Mayor” tease.  
Every local TV outlet, two local radio, and the Indianapolis Star and Indianapolis Business Journal attended.  

At the conference, amid a backdrop of  a Lucas Oil Stadium and a Grand Nationals participating band, they 
learned from the Mayor that Music for All, Visit Indy and the City of  Indianapolis had reached agreement to 
extend the relationship, keeping Music for All’s headquarters and programs and events in Indianapolis and Central 
Indiana through 2023, bringing and additional 600,000 visitors and $221 million of  additional economic to our 
community. Music for All received unprecedented coverage throughout the day and continued to receive residual 
interest and event coverage throughout the event.
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b. Website / Social Media / Multi-Media Campaign
Website and Live Webcast

Music for All’s fall Bands of  America Championship season (comprised of  regional, super regional and the 
Grand National Championships) draws the heaviest traffic to MFA’s website, musicforall.org. Grand National 
Championships results and scores were posted immediately after the event, and MFA tweeted the results in real-
time. The entirety of  Grand Nationals was webcast live at musicforall.org/video for those who subscribed or 
ordered as pay-per-view. Performances were available after the event as video-on-demand for subscribers. MFA’s 
mobile menu was enhanced during the event to focus on Grand National elements and the Grand National web 
area was continually updated with schedule and results information. In November alone, Music for All’s website 
had 193,349 visits. 

Email Marketing and Social Media
Music for All’s monthly e-newsletter featured Grand 
Nationals information throughout the year, focusing 
on the relevant information seasonally. December 
through summer, the focus was on enrollment of  
competing bands, announcing tickets on-sale, linking 
to the event housing bureau and releasing lists of  
competing bands. In Fall, the attention turned to 
general ticket sales and student group ticket sales, as 
well as Webcast subscriptions and storytelling about 
the latest Grand Nationals news and updates. The 
April/May and August/September issues of  the Music 
for All newsletter, delivered electronically, featured the 
Grand Nationals schedule, updates and bands.

MFA’s social networks, including Facebook, Twitter 
(over 45,000 followers and friends via the Music for 
All and Bands of  America Facebook and Twitter) 
and YouTube (over 1,230,000 views) helped to create 
and facilitate community and conversation about the 
event. A discussion forum on musicforall.org allowed 
for more in-depth conversation among some of  the 
event’s most ardent and long-time fans.

Multimedia and Video
Thirty-second (0:30) commercial video spots 
were played during the fall season leading up to 
Grand Nationals at Bands of  America Regional 
Championship locations that use the jumbo video 
walls in the stadium. The video commercial was also played during the summer at major Drum Corps International 
Championships, which has a similar target audience.

In addition, special video promotions highlighted the 2012 Grand Nationals. For example, MFA recently made 
the entire winning performance of  the 2012 Grand National Champion Carmel High School (IN) marching band 
available to view on its YouTube Channel (youtube.com/musicforalltv). The video was previously available only to 
subscribers to MFA’s Video service at musicforall.org/video.
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c. Overall Sponsorship Program
Grand Nationals and the exposure it provides drives the national and local sponsorship program, boosts development 
initiatives, and helps garner support from local, regional and state government.  It is the national showpiece that 
makes all of  Music for All’s music education and advocacy initiatives possible.  

For Grand Nationals, Music for All uses a multi-tiered Sponsorship Program to allow for participation at a variety 
of  levels. Each sponsorship level includes a commensurate list of  rights and specific benefits to the sponsor and 
is proportionate to the level of  investment. Sponsorships are offered from $300,000 for the National Presenting 
Sponsor to $15,000 for Fall Supporting Sponsors, with a two or three-year minimum agreement. Opportunities 
also exist for sponsors wishing to contribute less than $10,000 or in-kind services. Most sponsorship opportunities 
for Music of  All’s 2012-2013 fiscal year included support for year-round programming, which included the Grand 
Nationals event. These sponsorships totaled more than $620,000.

Grand National’s Sponsors included:

National Presenting Sponsor: 
• Yamaha Corporation of  America, who has been 

a national sponsor since 1997.

Official Corporate and Corporate Sponsors: 
• Music Travel Consultants
• Wenger Corporation
• FJM, Inc.
• NAMM (Strategic Advocacy Partner)

Associate Sponsors: 
• Remo 
• Delivra
• SmartMusic
• Denis Wick
• Vic Firth
• The Woodwind & Brasswind

Supporting Sponsors:
• Purdue University

In addition, to these primary sponsors, Music for All had 
several strategic and funding partners who supported all 
of  Music for All’s programs, via in-kind support, grants 
and other partnership arrangements. 

Music for All and Indianapolis’ Mayor, Greg Ballard, 
made a special announcement during the 2012 Grand 
Nationals—Music for All’s headquarters and program 
and event agreement with the City of  Indianapolis was extended through 2023 and includes significant leasehold 
and venue rental agreement benefits. MFA’s offices are in downtown Indianapolis in a building owned by the City 
of  Indianapolis. MFA moved to Indianapolis from Chicago in 2003 and is part of  “Visit Indy’s” strategic initiative 
“Music Crossroads,” which brings cultural tourism to Indianapolis with a focus on music and the arts. As part of  the 
relationship, Music for All extended (for value) Corporate Level sponsorship benefits to Visit Indy through 2023.
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In addition, MFA launched a new 
sponsorship model that included 
“sponsored days” at Grand Nationals. 
For example, Saturday, November 10, 
2012 marked the first ever “Purdue 
University Day” at Grand Nationals.  
The collaboration brought new 
“corporate” sponsorship revenue and 
elevated the status of  the event in the 
collegiate and scholastic education 
communities. 

Finally, Music for All permitted the 
US Army to use the Grand Nationals 
Finals stage to make a four-year, 
full scholarship presentation to two 
recipients. Music for All did so in 
anticipation of  establishing and building 
a true sponsorship relationship (and 

requisite fiscal commitment) in the future.  Post Grand Nationals, the relationship has grown and taken root with the 
US Army becoming a new Event Sponsor. 
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d. Critical Component Programs
Volunteer Program

Volunteers are an essential part of  Music for All’s 
mission to create a life-changing experience for students. 
Throughout Grand Nationals there were over 200 
volunteers working shifts from four to 12 hours in support 
of  the program. Volunteer recruitment is a year-round 
effort. Music for All’s website contains continuous 
appeals for volunteers, and staff  works hard to earn the 
commitment of  its volunteers to multiple events and 
programs. 

This dedicated group of  volunteers is comprised of  
parents, university students, event sponsors, band directors, 
music educators and MFA’s Board of  Directors and 
national education consultants. In many cases, certain 
volunteer roles are highly specialized and the same 
volunteers come back year after year to fulfill these roles 
and train others. Music for All also views each program 
and event participant as a future volunteer and extends that 
invitation in and along with its general marketing efforts.

One of  the most important roles of  Grand Nationals, 
Contest Director, is filled by a volunteer. Duties of  the 
volunteer Contest Director include:

• Supervised and managing the event, including 
managing MFA paid staff  and event volunteers.

• Serving as the principal contact and final decision 
maker with venue personnel, first responders, 
participants, guests and spectators.

• Making decisions regarding show operations, 
application of  contest rules, event operations and safety considerations.

• Supervising as principal ombudsman for the event.
• Supervising Contest Chief  Judge, press box, tabulation of  scores, the box office, and overall finances for 

the event. 

While the scope of  volunteer positions varied, all volunteers received training to provide the best possible 
service to visitors and participants. Volunteer registration was automated and assignments, shifts and initial “job 
descriptions” and training completed online. Because volunteers traveled from all over the country, MFA used 
on-line and interactive programs for volunteer orientation and information sharing. For their service, volunteers 
who worked one shift received a wristband that was valid for access to the event for the entire day and those who 
worked two or more shifts received a complimentary ticket to the finals competition.  Volunteer parking was free 
and each received a commemorative program book from the event, official event volunteer t-shirt, and “earned” 
spectator access to the event post shift. 

Sample Volunteer Positions 
for Grand Nationals

•	 Warm- Up Monitors
•	 Bus Parkers
•	 Field Entrance Monitor 
•	 Audio Technician
•	 Judge Sheet Runners
•	 Directors Viewing Area
•	 Field Exit Guide
•	 Hand Stamper/Guide to Photo
•	 Jolesch Helpers Booth
•	 Hospitality Manager/Assistant/Meal Moni-

tor
•	 Program Sellers
•	 Field Monitor
•	 Announcer
•	 Parking Manager
•	 Tabulator
•	 Timings and Penalty Judge
•	 Shuttle Driver
•	 Loading Dock Monitor
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Green Program
Music for All selects world class venues for all of  its programming, which includes selecting venues that provide 
the appropriate amenities, such as a robust “green program.” The venue for Grand Nationals, Lucas Oil Stadium, 
has the following green practices:

Food Rescue
Second Helpings, a food rescue program, reclaims food after a food function and takes it to kitchens at their 
facility. 

Recycle
The Indiana Convention Center & Lucas Oil Stadium recycles nearly 60 tons of  aluminum cans, plastic bottles, 
glass and cardboard each year. Paper and cooking oil are also recycled.  A food waste pulper recycles dishwater 
and condenses waste before going into the landfill.

Biodegradable
An entire line of  biodegradable disposable service ware products were used throughout the entire facility. The 
center uses Green Seal Certified cleaning products throughout the facility. Paper towel and tissue products are 
100% recycled material.

Bulk Buys
Condiments are purchased in bulk at Lucas Oil Stadium.
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Educational Program
All MFA culminating performance events are educational programs in and of  themselves.  What distinguishes 
them is that they offer educational content in the context of  a world-class event “experience.” 

The adjudication process at Grand Nationals provided students and music directors with constructive feedback 
and opportunities to improve their performances. The judges for Grand Nationals were well-established experts 
in music education and the marching and pageantry fields. When being selected as judges, their educational 
philosophy and background is considered as much as their career accomplishments, because the ultimate goal of  
competition is to create a high-quality and unique learning experience for the students. 

During competition, the marching bands were evaluated on: music performance, visual performance and general 
effect, with music performance given the highest weight (60% of  overall score). All feedback is provided to 
participants at the end of  the competition in the form of  written adjudication sheets and audio commentary from 
each judge. 

Educational opportunities outside the competition included:

•	 A	two-hour	Student	Leadership	Workshop	with	Dr.	
Tim	Lautzenheiser on November 9, 2012. This very 
popular program served 846 students, which focused on 
attitude development, communication skills, personal 
responsibility, positive role modeling, sensitivity in 
working with peers and understanding self-motivation. Dr. 
Lautzenheiser is one of  Music for All’s Senior Educational 
Advisors.  His career involves more than ten years of  
successful college band directing, and he also spent three 
years with McCormick’s Enterprises working as Executive 
Director of  Bands of  America. Lautzenheiser holds 
degrees from Ball State University and the University of  
Alabama. In 1995 he was awarded an Honorary Doctorate 
from the VanderCook College of  Music. He is presently 
an adjunct faculty member at Ball State University, 
Indiana-Purdue/Ft. Wayne University and Butler University.

•	 The	Music	and	Arts	Advocacy	Mini-Summit	for	administrators on November 10, 2012, offered 
in partnership with the Indiana State School Music Association (ISSMA), was an engaging, informative, 
down-to-earth, networking and information sharing event. Music Travel Consultants were one of  the 
corporate sponsors for this event, which served 50 administrators from across the country. The session 
at Carmel High Schools and was facilitated by one of  Music of  All’s Educational Consultants, Fran Kick, 
and the Assistant Executive Director of  ISSMA, Mick Bridgewater.

•	 The	Grand	National	Parent	Session	and	SupportMusic	Conference	Call	on November 8, 2012 
provided more than 100 parents an opportunity to participate in a national conversation about music 
education and advocacy with national experts. The conference call/webinar was held in collaboration 
with NAMM and the SupportMusic Coalition. Hosted live from the press box of  Lucas Oil Stadium, the 
call drew a live national phone audience of  individuals, professionals and organizations engaged in music 
education initiatives.

•	 The	Future	Music	Educator	Experience	for college graduates and new teachers served 115 
participants This event featured speakers from the most prominent organizations in scholastic music and 
a behind-the scenes look at Grand Nationals. In addition, participants received complimentary seats for 
Semi-Finals of  the event.
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Children’s Program
Grand Nationals is an event created to promote 
music education and advocacy at all scholastic 
levels. While the main student participants are 
high-school age, the entire experience is family 
friendly and appropriate for all ages. Many of  the 
booths at the EXPO also include fun, interactive 
and hands-on activities for kids.  Moreover, the 
“Field Trip Program” targets schools at all levels 
by providing heavily discounted tickets or free 
tickets to the event. 

Food and Beverage Program
Lucas Oil Stadium is equipped with 59 permanent 
concession areas, one third of  them are open to 
serve our “concert hall” home side-seating format.  
Lucas Oil also provides a catering program, 
and Music for All provides this service to all its 
staff  and box lunches are provided to vendors 
at the EXPO. Through the Official Meeting 
Partner, Music for All also offered resources and 
opportunities for indoor, full side football field 
rehearsal and catering in the adjoining Indiana 
Convention Center. More than 2,200 meal and 
other food and beverage covers were provided on-
site in 2012.
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Entertainment Program
Broken Arrow High School from Oklahoma finished in second 
place at Grand Nationals. To earn this spot, their extraordinary 
musical performance was coupled with storytelling and brilliant 
imagery: Gas mask-wearing band members escaping the smoke of  
an ash heap-laden battle zone captured the horror of  war in the 
otherworldly landscape of  Surrender to Hope. From opening war 
drums through air raid sirens and to the engulfing of  the band by 
giant explosions of  fabric, this show threw one eerie effect after 
another at the corneas and eardrums of  the shell-shocked audience.

Using parallels to modern society, Third Place finisher, Avon High 
School used a French Revolution theme to capture the attention 
of  the audience. The overindulgence of  extreme opulence 
heartlessly contrasted with the scarcity faced by the common folk 
in Feast or Famine, providing a pitying-yet-sometimes humorous 
look at conditions leading up to the French Revolution. Banquet 
table gluttony and pies in the face mocked the conditions of  the 
downtrodden, highlighting a cultural disparity with parallels to 
today’s society.

These are just a few examples of  the incredible storytelling, 
creativity, drama and flare that encompassed performances at 
Grand Nationals. The competition itself  is the entertainment program. Spectators who traveled from all over the 
country to indulge their senses were not disappointed by the brilliant and theatrical displays commandeered by 
these talented group of  high-schoolers.

Bookending the student performance were the ceremonies and entertainment designed and provided by Music 
for All.  Following student performances of  each competitive session, Music for All presented in performance 
exhibition some of  America’s most outstanding and entertaining college and university bands.  The 2012 event 
featured performances by the 300+ member bands of  Murray State and Western Carolina universities.  Grand 
Nationals and the Indianapolis Marching Band Tournament also featured special performances by Marian 
University and the “Drumline” styled Tennessee State University Aristocrat of  Bands.

Grand Nationals Finals opened with a 600-member joint presentation of  the colors by the US Army and 
the National Anthem performed by the Murray State and Western Carolina bands.  Following competitive 
performances by the nation’s 12 most outstanding marching bands, the Grand Finale commenced with the 
Olympic style pageantry presentation of  the 12 finalists bands, played onto the field by the 30 member drumline 
of  the 2013 Bands of  America Honor Band that would be featured on January 1, 2013 in the Rose Parade®.  

With more than 2,000 students on-field forming a tapestry of  color, achievement and anticipation, the Bands 
of  America family (of  students, teachers, families and fans) celebrated the achievements of  more than 70,000+ 
students appearing in Fall 2012 Bands of  America Championships with a musical performance by American 
Idol finalist, Shaun Canon. Canon’s “Live for the Music” (with its 1.2 million YouTube views) performance was 
dedicated to promoting and supporting scholastic music and arts education and was highlighted by giant video 
screen images of  all the performances. 

In the end, the entertainment and magic of  Bands of  America is for the students as the field responds to the final 
“command” of  the season to “Break Ranks” to meet and congratulate each other on a season, journey and job 
well done.
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Pageantry and impeccable 
showmanship are integrated into 
every part of the Grand National 
Championship experience. Clockwise 
from upper left: the Tennessee State 
University Aristocrat of Bands perform 
in exhibition, a percussionist at Avon 
High School focuses on the marimba, 
Shaun Canon hits the right notes at 
Finale, the Bands of America Honor 
Band Drumline takes the field to 
perform the cadence during Finale.
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Merchandise Program
Music for All (MFA) has created and sustained an overall 
merchandising program that focuses on collaborative relationships 
and partnerships with vendors. In 2012, sales through merchandise 
and products comprised 20% (over $200,000) of  overall event revenue 
for Grand Nationals, with sales generated in advance by pre-order, 
on-site from multiple sales and order taking locations on the main 
concourse, and post event via web stores. Through partnerships with 
PepWear, Jolesch Photography, and Mr. Video Productions, Music for 
All maintains a merchandising program that allows the organization to 
focus on producing and marketing events, allowing vendors to handle 
the production of  goods and logistics of  merchandise sales. 

The purpose of  Music for All’s merchandise program is to:

1. Provide a steady revenue stream that contributes to the 
fiscal success required to fulfill the organization’s mission to 
provide educational opportunities.

2. Extend the recognition and visibility of  MFA programming and its product “brands” (awareness 
marketing).

3. Give participants and their families ways to honor and commemorate their MFA experience and 
participation.

Music for All works on the conceptual design and production of  merchandise with PepWear for wearable and 
souvenir item commemoratives; Jolesch Photography for still photography packages and products featuring their 
event photos; and Mr. Video Productions for video and audio recording products of  event performances and 
experiences. In addition, MFA worked with Hansen Multimedia to produce MFA Video, offering online video 
subscriptions, live Webcasts, and Video On Demand for Grand Nationals. 

In addition to personalized items, Music for All and PepWear also provided patches, pins, and hats both on-site 
at Grand Nationals and through online stores. Music for All’s website offers more popular items, while PepWear 
offersthe entire Bands of  America/Music for All line. “Wearable” items currently found in the MFA online store 
include:

The partnership with PepWear and other vendors allows Music for All to focus on its mission of  creating, 
providing and expanding positively life-changing experiences through music for all. Relating to Music for All’s 
mission, vendors also work with Music for All staff  to insure that product design is consistent with the branding 
and mission of  the organization.

Music for All and its vendor partners’ primary target markets are MFA’s student and director participants and their 
families. Secondarily, MFA targets other non-participant music students, teachers and music enthusiasts. Music for 
All and its vendor partners continually develop merchandise options with primary and secondary target markets in 
mind. Since MFA produces events nationally, the organization’s constituents and target markets are found across 
the United States, and even abroad. 

• T-shirts 
• Long sleeve shirts 

 

• Sweatshirts/Hoodies 
• Sweatpants 

 

• Knit Caps/Hats 
• Awareness Products 

(patches, pins, hats, 
keychains, and lanyards)
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Community Outreach Program
MFA has a special relationship with 
the Indianapolis Public School (IPS) 
Corporation — Indianapolis’ largest and 
most urban school corporation. The 
free and reduced school lunch status for 
this school corporation is 94% (based 
on the ’11-‘12 academic year). Grand 
Nationals had a special tournament 
for high schools in Indianapolis’ 
Center Township, which includes IPS. 
Introduced in 2003, this tournament 
showcases the talents of  eight to nine 
marching bands and attracts more than 
2,300 attendees. 

Schools participated in the tournament 
for free, compared to the regular $900 
entry fee. The schools also competed 
for a “Spirit Award” that includes a trophy and a $1,000 award that assisted with the winners’ music program. The 
Spirit Award considers the following criteria: school pride, sportsmanship, noise level and attendance. This is the only 
time these bands compete with each other and the school spirit for these bands is unmatched.

In addition to the Indianapolis Marching Band Tournament, Music for All provides scholarships for IPS students 
to attend the Music for All Summer Symposium, a weeklong music education camp. Music for All also facilitates 
instrument and uniform donations and mentoring relationship among IPS and other Bands of  America Schools. 
This partnership makes a difference. Working with the IPS Office of  Research and Assessment, Music for All 
has determined that 78% of  the IPS students influenced by Music for All’s outreach efforts from 2004 to 2008, 
graduated from high school, which is double the overall rate for IPS student in general. “This…is not accidental or 
happenstance,” former IPS Superintendent Dr. Eugene White wrote, “It is the consistent result of  discipline, hard 
work and purpose. These attributes are the gifts of  Music for All.”

Music for All is committed to making Grand Nationals performance events accessible to a diverse group of  
audiences, and offered several discount ticket plans to students of  all ages, seniors, and active duty military. In 
addition, MFA’s staff  helps underserved schools and music programs secure resources for their students. MFA does 
not focus solely on events; rather, MFA leads students, teachers and schools down a path of  success, achievement and 
life-changing musical experiences of  all types.

Emergency Preparedness Program
Music for All’s uses Lucas Oil Stadium’s Emergency Action Plan in the event of  an emergency. Part of  this plan 
included a command center on event days staffed by Lucas personnel and local law enforcement/emergency 
management personnel. In addition, staff, uniformed security, and medical personnel were readily available to assist 
visitors as needed. Clarian Health provided first aid as needed inside the stadium, with a first aid office located on the 
first floor of  the building. In preparation for Grand Nationals, members of  Music for All’s management and key staff  
met in pre-conference with personnel from Lucas Oil’s operating departments to review and confirm event plans, 
including emergency command and action plans.



Programs of Music for All
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Special Programs
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e. Special Programs
In 2012, Music for All made 
Grand Nationals the stage and 
backdrop for a Mayoral press 
conference, announcing Music for 
All’s new 11-year administrative 
and programming commitment 
to Indiana and Central Indiana, 
publicly valued by the Mayor at 
over $200 million of  economic 
impact and 600,000 additional 
visitors. Strategically positioning 
the announcement to coincide with 
the start of  Grand Nationals was 
a demonstration of  the intense 
and positive collaboration and 
relationship Music for All and 
its events enjoy with our local 
community and destination tourism 
industry.



Programs of Music for All

Grand Pinnacle
Support Materials

Printed 
Materials
Examples



As with all of Music for All’s programs, Bands of America 
Championships emphasize the pursuit of performance excellence, 
the educational experience of participation and quality evaluation. 
Participation offers students the chance to be placed on the nation’s 
highest pedestals, alongside their peers.

Directors receive commentary from the most skilled judges and educators in the country, while students 
have the chance to watch many of the very best bands in the country and observe high levels of 
programming and execution.

We provide the finest venues, quality evaluation and opportunities to observe other bands, all in a positive, 
affirming and celebratory atmosphere. For the band director, Bands of America Championships are an 
opportunity to demonstrate excellence, to receive invaluable input and feedback, and to evaluate the 
achievement of your students and the progress of your program on a national level. Competition can serve 
as a barometer for your program’s progress.

The Bands of America experience goes beyond the performance field. From the parking lot to BOA event 
execution to the excitement of the awards ceremonies, Bands of America Championships create an aura of 
excellence that fosters healthy competition and student and professional development, all in an atmosphere
of celebration for the entire band program. 

Early season clinics offer even more in-depth feedback from our adjudicators. 

Bands of America fall programs are just one of the many ways Music for All works year-round to support 
and advance music education for everyone. Whether our programming for Marching Band, Concert Band, 
Orchestra, and Percussion; our professional, leadership and musical development for directors and students; 
or our national leadership role in promoting and defending music and arts education through advocacy 
efforts – Music for All is here for you.

www.musicforall.org • 800.848.2263 • 39 W. Jackson Pl., Ste. 150 Indianapolis, IN 46225-1010

Bands of America is a program of

Special early season  
pricing and director  
clinic opportunities!

See inside for details.

Grand National Championships
Regional Championships
Super Regional Championships
post-event Clinics

How to Enroll
Bands of America Championships are 
open to all high school marching bands, 
while space is available. Bands may 
choose competitive or non-competitive 
options.

Complete enrollment by January 31, 
2012 to be included in the initial draw 
for performance times.

Enroll Online at www.musicforall.org.
You can enroll using our online application for Early 
Season Regionals, Regular Season Regionals, Super 
Regionals and Grand National Championships.

Download application forms at 
www.musicforall.org
Download the forms for all fall events to mail or fax in.

Call us for more information or to 
get a form by mail, fax or email: 
800.848.2263

Prelims Operations
One combined 60 band prelims, held over two days: Friday and Saturday.
•  Noon start time on Friday for a full 60 band show (start time tentative)
•  7:30 a.m. start time on Saturday
•  Finals will be by pre-draw (random draw for Finals performance times; no top/

bottom draw) when the director checks in for Prelims
•  Finalist Directors’ meeting will be held following Prelims     
Finalist Selection
If there are 45 or more bands participating in a Super Regional, the top scoring 14 
bands, regardless of classification, will advance to Finals. If there are less than 45 
bands, the top 12) scoring bands regardless of classification will advance to Finals. 

Judges
If there are fifty (50) or more bands enrolled in a Super Regional (on May 13), there 
will be one judging panel for both days of Prelims and a different panel of judges for 
Finals. If there are less than 50 bands in the Super Regional, there will be one Judging 
Panel for both Prelims and Finals.

REQUIRED Super Regional Housing Bureau
All competing bands and their booster groups utilizing hotel accommodations for 
their stay during the event are REQUIRED to make their housing reservations through 
the BOA Super Regional Housing Bureau. The Housing Bureau has been set up to 
secure enough hotel rooms at the lowest block prices available to accommodate all 
the bands’ needs for the event. A Housing Bureau form and information will be sent 
in the Spring.

2012 BOA 
Championships

presented by 

Participation Fees and Costs
Early Season Regionals
Bands that enroll in Early Season Regionals pay a $650 (per event) Participation 
Cooperative Fee. There are no additional ticket purchase requirements. The $650 
Participation Fee includes:

• A Prelims/Finals format performance opportunity in an excellent facility.
• A high camera, professional video recording of your performance(s) delivered on site.
• Evaluation from a seven-person professional judging panel with recorded and written 

commentary on your performance.
• Six (6) director/staff name badges good for admission to the entire event. Twenty-five 

(25) field passes good for admission to Prelims. Additional passes are given to Finalist 
bands.

• Participation award for your band and individual certificates for students on your roster.
• Fifteen (15) Day Passes (good for admission to prelims and finals at Regionals) 

(Minimum face value: $330).
• Free admission for Prelims for all of your band members, and Finals if you perform in 

Finals.
• Complimentary admission for administrators and bus drivers.

Regular Season Regionals and Super Regionals
Bands that enroll in Regular Season Regionals and Super Regionals pay an $800 
(per event) Participation Cooperative Fee. There are no additional ticket purchase 
requirements. The $800 Participation Fee includes:
• A Prelims/Finals format performance opportunity in a first-class facility (Regionals) and 

Professional indoor Stadium (Super Regionals).
• A high camera, professional video recording of your performance(s) delivered on site.
• Evaluation from a seven-person professional judging panel with recorded and written 

commentary on your performance.
• Six (6) director/staff name badges good for admission to the entire event. Twenty-five 

(25) field passes good for admission to Prelims. Additional passes are given to Finalist 
bands.

• Participation award for your band and individual certificates for students on your roster.
• Applicable complimentary/cooperative tickets as follows:
• Twenty (20) Day Passes (good for admission to prelims and finals at Regionals) 

(Minimum face value: $380-$520).
• Twenty (20) Prelims (good for admission to both days of prelims) or forty (40) Finals 

tickets at Super Regionals (Minimum face value: $720).
• Free admission for Prelims for all of your band members at Regionals (and Finals if you 

perform in Finals) and deeply discounted tickets, as applicable, for your band members 
for Finals if your band does not perform.

• Complimentary admission for administrators and bus drivers.

Grand Nationals
Bands that enroll in Grand Nationals pay a $900 Participation Cooperative Fee. There 
are no additional ticket purchase requirements. The $900 Participation Fee includes:
• A Prelims/Semi-Finals/Finals format performance opportunity in Lucas Oil Stadium.
• A high camera, professional video recording of your performance(s) delivered on site.
• Evaluation from a seven-person professional judging panel with recorded and written 

commentary on your performance.
• Six (6) director/staff name badges good for admission to the entire event. Twenty-five 

(25) field passes good for admission to Prelims. Additional passes are given to Semi-
Finalists and Finalist bands respectively.

• Participation award for your band and individual certificates for students on your roster.
• Applicable complimentary/cooperative tickets as follows:
• Free admission for band members on performance day(s) and deeply discounted 

opposite day prelims, semi-finals and/or finals tickets (as applicable).
• Twenty (20) Semi-Finals tickets at Grand Nationals (Minimum face value: $580) and 

complimentary admission for administrators and bus drivers for Prelims and Semi-Finals

Ticket Prices
Bands of America establishes ticket prices for its fall events annually on or before 
March 31 each year. Pricing is based upon the type of event and the quality/level 
and costs of the venues used. BOA is committed to offering performance and fan 
experiences in the best available venues and with a superior level of professionalism 
and execution. We are mindful of the costs for participants, families and fans and 
seek constantly to control costs, create discount ticketing opportunities and establish 
sponsorships and other partnerships to raise funds for the support of our cause, 
mission and programming.

Bus/Truck Parking at BOA Events
Bands of America strives to control costs and provide complimentary participant 
bus and truck parking where possible and feasible. However, as with all events in 
professional facilities and certain other facilities, Bands of America is required to rent 
entire lots for bus/truck parking to avoid the normal charges applied for vehicles to 
enter. Unfortunately, we must pass on some of the cost to the participating bands. 
The cost per bus/truck for the “professional venues” has been in the range of $30 per 
vehicle. Costs vary by facility and will be confirmed and communicated to you by the 
May participating band mailing. Payment for your bus passes will be requested in 
August.



Regional Championships Event Format
Bands of America Regional Championships are complete championships and 
educational events in their own right, not qualifying events for the Grand National 
Championships. Thirty bands typically perform in preliminary competition (up to 35 
bands may be accepted into select Regionals), with ten bands advancing to the evening 
Finals. Events that do not have 18 bands enrolled by May 13 are subject to 
cancellation by BOA.

Optional In-Depth Director’s Clinic
There will be an optional educational opportunity for input available for directors, 
instructional staff and designers at all regionals. For an additional fee of $250, you can 
schedule a one-hour (30 minutes visual and 30 minutes music) clinic with our Regional 
evaluators. This is an opportunity to analyze the performance video from Saturday in a 
positive and constructive atmosphere. The clinics are packed with ideas, suggestions and 
tools that can be used and incorporated in the current season. The clinic opportunities are 
offered and scheduled on a first-come, first-served basis on the next day (Sunday) after 
your performance. Nowhere else can directors have the direct and valuable input and 
consultation of BOA judges/evaluators on their program and band’s performance. It’s an 
opportunity you don’t want to miss. Each clinic is limited to 12 bands. Any clinics not 
having six bands registered by May, 13 2012 may be cancelled.  

Grand National Championships Event Format
The Grand National Championships is a three-day, Preliminary, Semi-Finals, Finals event. 
Forty-five bands perform in each of the two separate Prelims contests, balanced with 
like numbers of bands from each class. Thirty bands then advance to Semi-Finals with 
a formula that ensures inclusion of representatives of each of the four classes and the 
top scoring bands from the two separate Prelims contests and the overall event. (See 
Procedures and Adjudication Handbook for specifics.) The top 12 scoring bands from Semi-
Finals, regardless of class, advance to Saturday evening’s finals. Finals will be by pre-draw 
(random draw for Finals performance times; no top/bottom draw) when the director 
checks in for the Semi-Finalist directors meeting.

Super Regional Championships: St. Louis, Atlanta, San 
Antonio, Indianapolis
Bands of America Super Regionals offer enhanced one and two-day regional events 
at world-class venues. Bands of America will offer four, two-day Super Regional events in 
Atlanta, San Antonio, St. Louis and Indianapolis that offer unique opportunities for wide-
scale participation. We expect to attract bands from across the nation and make each 
venue a destination for these world-class high school band events, second only to the 
Grand Nationals experience. Super Regionals offer a special “positively life-changing fall 
marching band experience” for band members, band directors, families and enthusiasts. 
Super Regionals also feature Live Webcasts of the event and enhanced stadium multi-
media. 

Up to 60 bands perform in a two-day preliminary competition with 12-14 bands 
(depending on the total number of bands enrolled) advancing to finals. Performance 
date at Super Regionals is based on distance from the venue. Schools 
that meet the January 31st enrollment deadline and are furthest away have priority for 
Saturday (versus Friday) performance times. 

Your participation will:
1. Provide a “larger than life” event experience in a professional venue, in areas that are 

more accessible (closer to home) for some BOA participants than the Grand National 
Championships.

2. Provide more opportunities to accommodate the demand for BOA events in certain 
regions of the country.

3. Allow you to provide a “destination experience” for your marching band. 
4. Allow BOA to focus more attention regionally and nationally on the high school band 

activity and music education programs, to shine a spotlight on excellence in order to 
provide and promote awareness, emphasis and advocacy and focus on the importance 
of band and music education programs in America.

Enrollment in Show
All applications received postmarked by Jan. 31, 2012 will be eligible for 
the first consideration of performance spots. Admission is open to all high 
school bands as defined by the BOA rulebook. (See “Prelims Performance Day Selection/
Assignment” information in the rulebook.)

Enrollment in Show (in case event is oversubscribed)
BOA’s Point System is used to determine admission if more than 60 bands apply to 
participate. (See “How are performance times schedule” on the facing page for point 
system explanation.)

Enrollment in Show (In case event is undersubscribed)
BOA reserves the right to reduce the event to a one-day (Saturday), 35-band regional 
show in the event less than forty-one (41) bands shall enroll by April 30, 2012.

Prelims Performance Day Selection/Assignment
Applications received postmarked by Jan. 31, 2012 will have first consideration for the 
following criteria. Performance times are then based first on postmark date of application, 
then by the criteria detailed here. Day of performance will be based on a participant’s 
choice of day of performance and distance from the event criteria. The established criteria 
and procedure is as follows:
• The Super Regional application form will include an option to automatically designate 

Friday as a preferred day of performance. 
• The day of performance and Prelims performance draw (performance block 
 assignments) will be made by April 30, 2012.

The structure/procedure (in order of consideration) for Day of Performance is as follows:1, 2

• Any 2011 BOA Regional or Super Regional Champion, the 2011 Grand National 
Champion or the 2011 Grand National Class Champion enrolled in the event may choose 
its day of performance (Friday or Saturday).

• Bands that request a Friday performance draw slot on their enrollment application
 will be assigned to perform on Friday.
• The 30 bands that are the farthest distance from the performance venue will be given 

priority for a Saturday Prelim performance time. Additionally, after Saturday slots 
have been filled, the remaining participating bands (those geographically closest 
to the performance venue), will have a Prelim performance time on Friday. Friday 
performances will begin no earlier than Noon and be completed by 8 p.m. Consideration 
will be given to create a workable schedule to allow bands to perform and still 
participate in their school commitments on Friday night. 

• In the event that performance spots remain in the show, bands that apply after the 
postmarked date of Jan. 31 will be placed in the earliest prelim times on Friday.

The structure/procedure (in order of consideration) for Time of Performance is as follows:
• Once performance day is assigned: performance times will be based on random 

draw. To accommodate Friday or Saturday football game demands, any band may 
request an earlier performance time than drawn on a first-come, first-served basis 
(with consideration for those that do not wish to be pushed later in the day). Bands of 
America will do all possible to accommodate such special needs. 3

1 To have assignment and selection rights, a band must have applied for the event by the Jan. 31 postmark date. 
Thereafter, rights exist (on a first-come, first-served postmark) only for remaining spots after assigning other 
bands.
2

 All issues of distance to be determined by using mileage information obtained from GoogleMaps.
3 Notwithstanding the foregoing, the requirements of Article III, Section 1.01 of Bands of America Official 
Procedures and Adjudication Handbook will remain in place and supercede anything else to the contrary.

How are the bands “classified?” 
Per our commitment to re-evaluate the classification numbers of 
2A-4A, 2012 has new classification numbers. Bands are classified 
by school enrollment, grades 10-12 only. Under our four-class 
system, Class A is up to 600 students, Class AA is 601-1225, Class 
AAA is 1226-1674, and Class AAAA is 1675  and above. The new 
classification system was adopted by BOA in 2009 following a 
presentation of research on the enrollment of past participation 
at BOA to the Music for All Programmatic Advisory Committee, 
and it is intended to provide better enrollment balance at events. 
The system will be re-evaluated every three years. For purposes 
of determining enrollment, your principal must certify enrollment 
and consider all those students in the grades 10-12 population as 
reported on fall State and/or FTE funding reports. 

Copyright Documentation
Music for All takes care to comply with copyright laws and 
requires compliance by those who participate in our events. Some 
have said that our copyright requirements are strict, however, 
Music for All has no copyright requirements. Music for All only 
insists that its participants demonstrate that they have complied 
with the law by providing evidence of written permission from 
copyright owners to perform custom musical arrangements. By 
doing so, we can also meet our own obligations to acquire live 
performance, mechanical and synchronization rights.
 Typically, musical arrangements may not be duplicated or 
recorded in any form by the user, without permission from the 
copyright owner. Under the copyright laws, the venue where a 
performance is held is responsible and liable for any copyright 
violation in its facility. Venues, in turn, pass those obligations 
on to Music for All. What this means is that almost all stadiums 
require Music for All to guarantee compliance with all copyright 
laws. Music for All is held accountable.
 All bands in Bands of America Championship events are 
required to provide evidence of written permission for custom 
arrangements from copyright holders. Music for All, in turn, 
secures the necessary live performance and synchronization 
(video) rights for the live performances and recordings made by 
us. 

Administrative Requirements 
Bands have administrative obligations for participation at 
any Bands of America Fall Event. Enrollment is complete once 
an application form has been submitted, signed by the band 
director and school principal, and the Participation Cooperative 

(enrollment) Fee has been paid. Participation requirements 
include submission of copyright compliance documentation and 
principal’s verification of school enrollment. See the application 
forms for more details.

Who can enroll in Bands of America 
Championships?
All high school bands are eligible to enroll in BOA Regional, Super 
Regional and Grand National marching band championships. 
BOA defines a high school band as one in which all participating 
members are registered at the same high school, or are students 
from feeder elementary, junior high and middle schools; or one 
where members are part of a single band with a recognized 
joint program and membership in such band is the only high 
school marching program offered to students. All events are 
open on a first-come, first-served basis. Bands may choose 
competitive or non-competitive participation. Bands do not 
have to enroll in a Regional Championship to enroll 
in Grand Nationals. Applications must be signed by both the 
director and the school principal or superintendent and must be 
accompanied by the Participation Cooperative Fee. 

Why enroll in BOA Championships?
BOA fall championships are “positively life-changing experiences.” 
Our events are designed to place a focus on the positive aspects 
and benefits of performance. We choose venues and evaluators 
that are second to none while providing an atmosphere that is 
positive and electric. BOA Fall Championships are appropriate for 
every band, whether you choose to compete or not. 

How are performance times scheduled?
Performance times are scheduled based on a random draw. 
Applications received on or before a designated postmark date 
each year (Jan. 31 for 2012) are eligible for the initial draw, after 
which performance times are based on postmark of application, 
with the earlier postmark receiving the later performance time. 
If more applications are received by the designated postmark 
date than spots in a show, a Bands of America point system is 
used to determine which bands are eligible for the initial draw. 
Points are allotted based on band participation in BOA events 
over the previous four years. The point system does not affect 
performance times in any other way. A returning previous year’s 
champion band is given its choice of prelim performance time at 
the regional, in which they won. 

2012 BOA Championships Highlights
Early Season Enrollment Pricing – Join us for our Early Season Regional Championships to start your season and receive 
valuable input at a reduced participation cooperative fee of $650. 

Clinic Opportunities – NEW in 2012! Post-Event clinics at all Regionals (excludes supers). Bands of America 
will offer post-performance Director Clinics for additional, focused input in a private evaluation setting. These information 
sessions are presented as an optional addition at  all Regionals, and the clinics are designed for directors and staff to analyze your 
performance video by BOA Judges in a positive and constructive atmosphere. 

Adjudication
Download the Bands of America 
Championships Rules and 
Procedures Handbook from 
musicforall.org, in the “Resources” 
area. It includes sample scoresheets and 
detailed evaluation criteria designed to 
support your teaching.

Use the BOA Adjudication System 
for your competition
Music for All believes that its Bands 
of America Adjudication System is 
a model for successful teaching and 
evaluation. If you would like to use the 
BOA adjudication sheets for your show 
or circuit, they are available for licensing. 
See License Agreement at the end of the 
Handbook or call BOA at 800.848.BAND 
for more information.

Scoring System Point Breakdown*
Music Performance Individual 
Possible Total-20
Music Performance Individual judge is 
located on the field.
Music Performance Ensemble 
Possible Total-20
Music Performance Ensemble judge is 
located at a vantage point from above.
Visual Performance Individual 
Possible Total-20
Visual Performance Individual judge is 
located on the field.
Visual Performance Ensemble 
Possible Total-20
Visual Performance Ensemble judge is 
located at a vantage point from above.
Music General Effect
Possible Total-40
There are two Music General Effect 
judges, located above, each with 20 
possible points that are then added for a 
total of 40 possible General Effect Music 
points.
Visual General Effect
Possible Total-20
Visual General Effect judge is located at a 
vantage point from above.
Music Performance scores are averaged 
for a total of 20 possible points. Visual 
Performance scores are averaged–possible 
20 points. The Music and Visual averages are 
added to the G.E. Music total (40) and G.E. 
visual score (20) for a possible total of 100 
points. Any penalties are then deducted for 
the final score. 
*Bands may also enroll and choose to participate 
for evaluation and/or rating only.
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Promotional postcard for the 2013 Grand National Championships

Front

Back

please join us at
Bands of America 
Grand National Championships
Presented by 
Indianapolis, IN
Lucas Oil Stadium
November 7-10, 2012

Marion Catholic High School,

We want  to see YOU this fall!

2012 Bands of America 
Grand National Championships

There are a few preliminary performance spots available at the Grand National 
Championships. Secure your spot now! If you are a first-time band enrolling, 
mail in this postcard and receive four student spots in the Dr. Tim Lautzenheiser 
Student Leadership Workshop, held on Friday of Grand Nationals.

Indianapolis, IN
Lucas Oil Stadium

november 7-10, 2012

You and your students will not be disappointed in this positively life-changing 
event!  Take the opportunity to enroll today, and be part of the greatest show 
on turf!

Music for All creates and presents our events with our mission in mind: to 
provide a positively life-changing experience for our participants!  Hope to 
see you at Grand Nationals and don’t hesitate to contact me if I can be of any 
assistance!

Musically,

Travis D. Tester
Manager of Participant Relations

Call 800.848.2263 or visit www.musicforall.org to enroll today!

Presented by

Non-Profit
Organization
U.S. Postage

PAID
Indianapolis, IN
Permit No. 2145

Promotional Postcard for the 2012 Grand National Championships
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EXPO & CONCOURSE MAP
Lucas Oil Stadium

BANDS OF AMERICA OFFICIAL MERCHANDISE
Several locations on the street level concourse: at aisles 137, 144 and 145 
and on the North Lucas Oil Plaza in booths 4-6 and 54. Areas indicated on 
the map with a GOLD BLOCK

MR. VIDEO PRODUCTIONS – BOA VIDEO SALES
Located on the street level concourse in the “horseshoe” on the North Lucas 
Oil Plaza, and at aisle 135. Area indicated on the map with a GREEN BLOCK

JOLESCH PHOTOGRAPHY
Located on the street level concourse, booth 103-107 at aisles 135 and 136. 
Area indicated on the map with a RED BLOCK

BOA/MFA INFO DESK & ADVOCACY TABLE
Located on the street level concourse, booths 1-3 on the North Lucas Oil 
Plaza. Area indicated on the map with a BLUE BLOCK

YAMAHA VILLAGE
Located on the street level concourse, booths 77-81 in the Northwest Corner 
area. Indicated on the map with a YELLOW BLOCK

EXPO HOURS
Premium Area – Booths 1-6, 30-33, 46-47, 48-53, 55-73 and all 
booths on the Spectator Seating (West) side of stadium
Open Hours:
Thursday – 10:30 a.m. - 11:30 p.m.
Friday – 7:30 a.m. - 9:15 p.m.
Saturday – 7:00 a.m. to 5:30 p.m. and 6:30 p.m. - 11:00 p.m.

Standard Area – Booths 23-29, 34-45 
Open Hours:
Friday – 7:30 a.m. - 9:15 p.m.
Saturday – 7:00 a.m. to 5:30 p.m. 

SPECTATOR ENTRANCE GATES
Wednesday, November 7: West Gate
Indianapolis Marching Band Tournament Only: West Gate open at 6:00 p.m.
Thursday-Saturday, November 8-10: North Gate
North Gate opens Thursday at 10:45 a.m. (Ticket office opens at 9:00 a.m.)
North Gate opens Friday at 7:30 a.m. (Ticket office opens at 7:30 a.m.)
North Gate opens Saturday at 7:00 a.m. (Ticket office opens at 7:00 a.m.)
Stadium clears Saturday at 5:30 p.m. for Finals
North Gate opens Saturday for Finals at 6:30 p.m.

Handicapped entrance is located at the Southwest Corner of the South Gate.

CONCESSIONS AND RESTROOMS are open on the West Gate side of the street 
level concourse and in the Upper West Club Lounge on Saturday exclusively for MFA 
Club Experience ticket holders.

SPECTATOR SEATING

Vid
eo

Video
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A Wish Come True 
2530 Pearl Buck Road 
Bristol, PA 19007
www.awishcometrue.com
Booth(s): 36 

Air Feet Insoles 
2760 Fortune Circle East # 421728
Indianapolis, IN 46242
www.myairfeet.com
Booth(s): 49

Alderson-Broaddus College
Marching Band Program
101 College Hill Dr.
Philippi, WV 26416
www.ab.edu
Booth(s): 93

All Star Music and Percussion
4821 N. Summit Street
Toledo, OH 43611
www.allstarpercussion.com
Booth(s): 50

Band Stuff-Brooks Creations
P.O. Box 547
Selmer, TN 38375
www.brooks-art.com
Booth(s): 72

Bead Weaver
73 Ariel Street 
Lillington, NC 27546
www.bead-weaver.com
Booth(s): 70

Butler University
4600 Sunset Ave. 
Indianapolis, IN 46208 
www.butler.edu/music
Booth(s): 86

The Cavaliers Drum and Bugle 
Corps
P.O. Box 501 
Rosemont, IL 60018 
www.cavaliers.org
Booth(s): 31

ChopSaver
P.O. Box 20692 
Indianapolis, IN 46220
www.chopsaver.com
Booth(s): 51

Dance Sophisticates
1605 Prospect St. 
Indianapolis, IN 46203
www.dancesoph.com
Booth(s): 24

Denis Wick Products
Vandoren/DANSR
818 W. Evergreen Ave. 
Chicago, IL 60642
www.dansr.com
Booth(s): 90

Design Concepts Inc.
5315 Camden Street 
Indianapolis, IN 46227
Booth(s): 55, 57, 58, 61, 63

DF Music Enterprise, Inc.
2842 Bond Circle 
Naperville, IL 60563
www.dfmusicinc.com
Booth(s): 28-29

Drum Corps International 
110 W. Washington St., Suite C 
Indianapolis, IN 46204
www.dci.org
Booth(s): 46-47

Dynasty/DEG Music
P.O. Box 968 
Lake Geneva, WI 53147 
www.dynastyband.com
Booth(s): 27

ErgoSonic Percussion
1420 Marshland Rd. 
Apalachin, NY 13732
www.ergosonicpercussion.com
Booth(s): 26

Field and Floor FX
1219 Chambersburg Rd. 
Gettysburg, PA 17325
www.fieldandfloorfx.com
Booth(s): 48

Flavoreeds
3535 N. Anthony 
Fort Wayne, IN 46805 
www.flavoreeds.com
Booth(s): 68

Fred J. Miller Inc.
8765 Washington Church Rd. 
Miamisburg, OH 45342
www.fjminc.com
Booth(s): 88-89

Greenville College
315 E. College St.
Greenville, IL 62246
www.greenville.edu
Booth(s): 101

Horn & Castle
1700 W. Hickory Grove Rd. #8-207 
Dunlap, IL 61525
www.hornandcastle.com
Booth(s): 53

Innovative Percussion, Inc.
470 Metroplex Drive, Suite 214 
Nashville, TN 37211
www.innovativepercussion.com
Booth(s): 37

IUPUI Department of Music 
and Arts Technology
535 W. Michigan St. 
Indianapolis, IN 46202
www.music.iupui.edu
Booth(s): 34

Jolesch
2771 104th St., Suite E 
Urbandale, IA 50322 
www.jolesch.com
Booth(s): 103-107

Jupiter Band Instruments
12020 Eastgate Blvd 
Mt. Juliet, TN 37122
www.jupitermusic.com
Booth(s): 38-39

Just-A-Note
10074 44th Terr. S. 
Boynton Beach, FL 33436 
www.just-a-note.com
Booth(s): 59-60

Kings Island
6300 Kings Island Drive 
Kings Island, OH 45034
www.visitkingsisland.com
Booth(s): 25

Louisville Convention & Visitors 
Bureau
401 W. Main St., Suite 2300
Louisville, KY 40202
www.gotolouisville.com
Booth(s): 35

Love Custom Designs
5944 Donnaha Park Rd.
East Bend, NC 27018
www.lovecustomdesigns.com
Booth(s): 94

Marching.com
P.O. Box 128558 
Nashville, TN 37212
www.marching.com
Booth(s): 30

McKendree University  
Department of Music
701 College Road 
Lebanon, IL 62254 
www.mckendree.edu/music
Booth(s): 52

Mr. Video Productions
2612 Bryan Avenue 
Bellevue, NE 68005
www.mrvideoonline.com/boa.html
Booth(s): 102 & Horseshoe

Murray State University
Murray State University Racer 
Band
304 Fine Arts
Murray, KY 42071
www.racerband.com/murraystate.edu
Booth(s): 92
Music for All  
Info Table & Merchandise
39 W. Jackson Pl., Suite 150 
Indianapolis, IN 46225 
www.musicforall.org 
Booth(s): 1-3

Music Travel Consultants
7920 Georgetown Road, Suite 700 
Indianapolis, IN 46268 
www.music-travel.com
Booth(s): 110-111

NAMM
5790 Armada Dr.
Carlsbad, CA 92008 
www.namm.org
Booth(s): 87

Notable Productions
2166 Wabash Ave. 
Terre Haute, IN 47807
Booth(s): 71

PepWear
P.O. Box 4504 
Cedar Hill, TX 75106-4504 
www.pepwear.com
Booth(s): 4-6, 54, 82-85, 113-114

Percussive Arts Society &  
Rhythm! Discovery Center
110 W. Washington St., Suite A
Indianapolis, IN 46204
www.pas.org 
www.rhythmdiscoverycenter.org
Booth(s): 40

Purdue University
Hovde Hall 610 Purdue Mall 
West Lafayette, IN 47907
www.purdue.edu
Booth(s): 98-99

Remo, Inc.
28101 Industry Dr. 
Valencia, CA 91355
www.remo.com
Booth(s): 43

Robert Morris University
401 S. State St. 
Chicago, IL 60605
www.rmueagles.com
Booth(s): 100

SmartMusic / MakeMusic, Inc.
7615 Golden Triangle Dr., Suite M
Eden Prairie, MN 55344
www.makemusic.com
Booth(s): 97

Southwind Performing Arts 
305 8th St.
Waunakee, WI 53597
Booth(s): 73

Stanbury Uniforms, Inc.
P.O. Box 100 
Brookfield, MO 64628
www.stanbury.com
Booth(s): 69

Thirty-One
6249 Hardegan St.
Indianapolis, IN 46227
www.mythirtyone.com/joydossey
Booth(s): 108

The Wearhouse
8308 W. Lincolnshire Dr. 
Yorktown, IN 47396
www.thewearhouseonline.com
Booth(s): 64-67

Vater Percussion, Inc.
270 Centre St. 
Holbrook, MA 02343
www.vater.com
Booth(s): 23

Vic Firth Co.
65 Sprague St. 
Boston, MA 02136
www.vicfirth.com
Booth(s): 44-45

Warburton Music Products
2764 US Hwy 1 
Mims, FL 32754 
www.warburton-usa.com
Booth(s): 112

Wenger Corporation
555 Park Drive 
Owatonna, MN 55060 
www.wengercorp.com
Booth(s): 95-96

Western Carolina University
School of Music 
274 Coulter Bldg.
Cullowhee, NC 28723 
www.prideofthemountains.com
Booth(s): 109

WGI, Sport of the Arts
2405 Crosspointe Dr. 
Miamisburg, OH 45342
www.wgi.org
Booth(s): 32-33

The Woodwind & Brasswind
P.O. Box 7479 
Westlake Village, CA 91359 
www.wwbw.com
Booth(s): 41-42

Yamaha Corporation of 
America
6600 Orange Thorpe Ave.
Buena Park, CA 90620
www.usa.yamaha.com
Booth(s): 77-81

GRAND NATIONAL  
EXHIBITOR DIRECTORY

Exhibitors as of 10/25/2012
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Dr. Tim Lautzenheiser
Speaker, author, guest conductor, 
educator, Music for All Educational 
Advisor - Tim Lautzenheiser is a 
beloved teacher and motivator in 
the area of music education and 
leadership training.
 “He touched and inspired us to 

become great leaders of tomorrow,” says one of his student leadership 
program participants. His experience as a band director includes 
Northern Michigan University, University of Missouri and New Mexico 
State University.
 Tim served as executive director of Bands of America from 1982-
1983 before founding Attitude Concepts for Today, dedicated to 
development of personal potential. Tim has authored books including, 
“The Art of Successful Teaching” and co-authored Hal Leonard’s 
“Essential Elements” band method. 
 His books, produced by G.I.A. Publications, “The Art of Successful 
Teaching,” “The Joy of Inspired Teaching,” and “Everyday Wisdom” 
are bestsellers in the educational world. Tim is a graduate of Ball 
State University and the University of Alabama. He was awarded 
an Honorary Doctorate Degree from VanderCook College of Music. 
Additional awards include the distinguished Sudler Order of Merit 
from the John Philip Sousa Foundation, Mr. Holland’s Opus Award and 
the Music Industry Award from the Midwest Clinic Board of Directors.

Tim Lautzenheiser
Student Leadership Workshop
Sponsored by Marching Show Concepts

Friday, November 9, 5 - 7 p.m. 
Indianapolis, Indiana
Hyatt Regency Downtown, Regency Ballroom

Student Leaders: Work with the man who is the author of this powerful leadership program. It 
is hard-hitting, based on life-skills, and certain to make a measurable contribution to the health and 
welfare of your band.

The emphasis of the session is about self-development in order to properly lead others to a higher 
level of group attainment. While many leadership workshops dwell on the leader’s control over the 
followers, Tim’s curriculum encourages the growth of the group via a nurturing of agreed-upon 
organizational values that establishes a solid foundation for positive growth in every aspect of the 
band program.

Who should attend: Section leaders, band officers, drum majors, all students with positions of 
leadership and who aspire to be leaders of their bands and in life.

What you’ll learn: This unforgettable Student Leadership Workshop focuses on the aspects of 
leadership dealing with:

Attitude development • Communication skills • Personal responsibility • Positive role modeling • 
Sensitivity in working with peers • Understanding of self-motivation • Responsibility assessment • 
Action plans to achieve group goals

Register 10 Students or more before November 1 and SAVE!
$35 per person; $30 per person for groups of 10 or more from the same school by November 1 (after 
November 1, each registration is $35 per person). One director attends FREE for every 10 students 
enrolled. Register in advance by downloading the form and faxing to 317.524.6200 by November 1.

PRESENTED BY

2012 GRAND NATIONAL 
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      News Release 

CONTACT: Erin	  Fortune,	  Marketing	  Coordinator	  
	   	   Direct	  phone:	  	  317-‐524-‐6218	  •	  Fax	  317-‐524-‐6200	  	  
	   	   Erin.f@musicforall.org	  •	  www.musicforall.org	  
 
 
BANDS OF AMERICA GRAND NATIONAL CHAMPIONSHIPS BRINGS NATION’S 

BEST MARCHING BANDS TO LUCAS OIL STADIUM 
 

Thirteen Indiana bands are among the 87 high school ensembles competing for America’s 
national champion title in over three days of performances; The Indianapolis Marching Band 

Tournament will kick off the event Nov. 7 
 

FOR IMMEDIATE RELEASE – 87 of the best marching bands in the country will perform in the 

nation’s pre-eminent marching band event, the Bands of America Grand National Championships, 

presented by Yamaha, at Lucas Oil Stadium, Wednesday, November 7 through Saturday, November 

10. Bands from Indiana, Arkansas, Florida, Georgia, Illinois, Kentucky, Louisiana, Maryland, 

Michigan, Mississippi, North Carolina, New Jersey, New York, Ohio, Oklahoma, Pennsylvania, South 

Carolina, Tennessee, Texas and Wisconsin will converge on Indianapolis for the championship. Eight 

Indianapolis Schools will kick off the event Nov. 7 with the Indianapolis Marching Band Tournament. 

Thirteen Indiana bands, including, Avon High School, Ben Davis High School, Carmel High 

School, Center Grove High School, Forest Park Jr./Sr. High School, Goshen High School, Greenwood 

Community High School, Lake Central High School, Lawrence Central High School, Monrovia High 

School, Shortridge Magnet High School, Springs Valley High School and Western High School will 

compete for the national championship. Avon, the 2010, 2009 and 2008 BOA Grand National 

Champions will return to reclaim their title, won by Broken Arrow High School from Oklahoma in 

2011. 

International singer-songwriter Shaun Canon (formerly known as Shaun Barrowes on Season 

7 of American Idol) will be at the 2012 Band of America Championships this year. Shaun will perform 

live as part of the championships’ Grand Finale on Saturday evening, November 10. Surrounded by 

the 2,000 student members of the Grand National Finalist bands on the field, Shaun plans to perform 

his hit song, “Live for Music,” which gained international attention earlier this year. Shaun’s “Live for 

Music” videos (featuring marching arts performances, including of bands performing in Bands of 

America Championships,) have been viewed more than 700,000 times on YouTube. 

                                              -More- 

 

 



 

 

Indianapolis Marching Band Tournament Nov. 7 

The four-day event begins as eight Indianapolis marching bands perform in the Indianapolis 

Marching Band Tournament, presented by Yamaha, from 7 – 9 p.m. at Lucas Oil Stadium. This 

represents the highest number of schools participating in the increasingly competitive Indianapolis 

Marching Band Tournament.        

The marching bands from Arsenal Technical High School, Broad Ripple Magnet High School, 

Crispus Attucks High School, Emmerich Manual High School, John Marshall  

Community High School, Northwest High School, Shortridge Magnet High School and Washington 

Community High School will compete in the Indianapolis Marching Band Tournament. D.J. Mic P 

will return as emcee. Spirit judges will award the most spirited, enthusiastic school with the Spirit 

Award and a $1,000 scholarship for the school’s band program. Tickets are available FREE in 

advance of the event from any of the IPS Bands participating in the IPS Marching Band Tournament 

or at the event for $5, available at the door.  

Music for All’s Bands of America is hosting the Indianapolis Marching Band Tournament as 

part of Grand Nationals, giving the Indianapolis school marching band members the opportunity to 

perform in a professional stadium at no cost to IPS. The tournament is one of the many ways Music 

for supports music education in Indianapolis Public Schools. 

A panel of nationally known music educators and marching band experts will evaluate each 

competing band in the Indianapolis Marching Band Tournament Wednesday and the Grand National 

Championships Thursday through Saturday. Thirty bands from Thursday and Friday’s preliminary 

competition will advance to Saturday’s Semi-Finals, with the top 12 scoring bands on Saturday 

advancing to the evening finals competition, where the Grand National Champion will be named.  

Four college bands will perform in exhibition: Marian University and Tennessee State University 

Aristocrat of Bands on Wednesday evening at the IPS Tournament, Tennessee State University 

Aristocrat of Bands again on Thursday, the Western Carolina University Marching Band Friday 

afternoon, the Murray State University Marching Band Friday evening, and the Western Carolina 

University Marching Band again on Saturday afternoon. 

Friday evening’s festivities will include the presentation of the Patrick John Hughes 

Parent/Booster Award, a national award honoring an outstanding band parent and supporter and 

named in honor of Louisville resident Patrick John Hughes, co-author with his son Patrick Henry of “I 

Am Potential.” The Hughes family has been featured on ESPN, ABC World News Tonight and NPR’s 

All Things Considered for their inspirational family story, and they were also on ABC’s Extreme 

Home Makeover.  

 

                     -More- 

 



 

Tickets are still available for the Grand National Championships at Ticketmaster.com, 

Ticketmaster by phone and at the Lucas Oil Stadium ticket office. Tickets for the four days of events 

range from $5 to $115. See all ticket prices at www.musicforall.org. 

All Grand National performances on Thursday, Friday and Saturday will be broadcast online 

as live webcasts by subscription and pay-per-view. Visit www.musicforall.org for complete event and 

performance schedules, and visit musicforall.org/video/subscriptions to order the live Webcast. 

 

Bands of America is a program of Music for All (MFA), one of the nation’s largest and most 

influential organizations in support of active music making. Music for All’s mission is to create, 

provide and expand positively life-changing experiences through music for all. Music for All’s vision 

is to be a catalyst to ensure that every child across America has access and opportunity to participate in 

active music making in his or her scholastic environment. Music for All provides national and regional 

music education programs that recognize and support students’ performance and success, offer music 

educator training and professional development, and deliver tools and resources to participants that 

assist in supporting music education by promoting awareness of music’s impact on student growth and 

achievement. Headquartered in Indianapolis, Music for All is a 501(c)(3) not-for-profit educational 

organization. MFA’s programs include more than 20 annual events, including the Music for All 

National Festival, Music for All Summer Symposium, and Bands of America Grand National and 

Regional Championships for marching band. Learn more at www.musicforall.org. 

Music for All’s efforts are supported through sponsorships, including current partnerships with 

National Presenting Sponsor, the Yamaha Corporation of America; Official Uniform Sponsor, Fred J. 

Miller, Inc.; Official Performance Equipment Sponsor, Wenger Corporation; Official Student Travel 

Partner Music Travel Consultants; Strategic Advocacy Partner, NAMM; Associate Sponsors, DANSR, 

Delivra, Remo, Inc., SmartMusic, Vic Firth, Inc. and The Woodwind & Brasswind. Music for All is 

also supported by the Arts Council of Indianapolis and the City of Indianapolis, by the Indianapolis 

Cultural Development Commission, the Ball Brothers Foundation, LDI 100th Anniversary Celebration 

Cultural Partnerships Gift Program and by the National Endowment for the Arts, a federal agency.  

. 

### 
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September 21, 2013
Kettering, OH
Kettering Fairmont H.S.

Monroeville, PA
Gateway H.S.

September 28, 2013
Austin, TX
Kelly Reeves Athletic Complex

Toledo, OH
University of Toledo

October 5, 2013
Conroe, TX
Woodforest Bank Stadium

Muncie, IN
Ball State University

October 12, 2013
Dallas-Ft. Worth Area, TX
Allen Eagle Stadium
Allen, TX

Northwest Affiliate Show
Hillsboro Stadium
Hillsboro, OR

October 18-19, 2013
SUPER REGIONAL
St. Louis, MO
Edward Jones Dome 

NOW a two-day
SUPER REGIONAL!
Winston-Salem, NC
Bowman Gray Stadium

October 19, 2013
Powder Springs, GA
Walter Cantrell Stadium
McEachern H.S.

October 25-26, 2013
SUPER REGIONAL
Atlanta, GA
Georgia Dome

October 26, 2013
Towson, MD
Towson University

November 1-2, 2013
SUPER REGIONAL
San Antonio, TX
Alamodome

November 2, 2013
St. George, UT
Dixie State College

November 8-9, 2013
SUPER REGIONAL
Indianapolis, IN
Lucas Oil Stadium

November 9, 2013
Southern California Area
(Ayala H.S. Confirmed 
as Tentative Site)

November 13-16, 2013
BANDS OF AMERICA 
GRAND NATIONAL 
CHAMPIONSHIPS
Indianapolis, IN 
Lucas Oil Stadium

The Excitement Continues!

Strategic Partner

2013
BANDS OF AMERICA
CHAMPIONSHIPS

National Presenting Sponsor

Official Uniform Sponsor Official Performance
Equipment Sponsor

Strategic Advocacy PartnerOfficial Student 
Travel Partner

Corporate SponsorCorporate Sponsor Corporate Sponsor

2013 BOA Championship Schedule

Performance spots
Limited performance spots still available in these 
positively life-changing experiences. Enroll now!

Tickets
Order online or by phone for all BOA shows, 
including MFA Club Experience seats for Grand 
National Finals, with Club Level prime seating and 
Club Lounge amenities.

Student Group Discount
For student groups of 20 or more.

Order tickets, see who’s enrolled and more:

www.musicforall.org • 800.848.2263
Join the conversation!  #boa2013

Corporate Sponsor



http://www.musicforall.org/what-we-do/marching/grand-national-championships • Landing page and event menu



Programs of Music for All

Grand Pinnacle
Support Materials

Merchandise 
Materials
Examples



32

2012 GRAND NATIONAL
CHAMPIONSHIPS

BOA Merchandise 
Powered by

www.musicforall.org • www.pepwear.com

OFFICIAL GRAND NATIONAL 
CHAMPIONSHIP SOUVENIRS

Take home more 
than memories from 
your Grand National 
Championships 
experience! Our line of 
souvenirs includes Official 
Bands of America Grand 
National Championships 
t-shirts, patches and pins, 
plus Bands of America and 
Music for All apparel and 
unique souvenir items for 
everyone.

The Official Grand 
National t-shirts 
feature all of the 
2012 Grand National 
Championships bands 
on the back. 

Customize it!
Add your section or school name 
to your souvenir shirt, jacket, 
pants or bag. Visit the booth to 
see all the options.

Lapel Pin Patch







LIVE PREMIUM

$59 per year $39 per year $19 per event

Enjoy state of the art, professional recordings and 
streaming video of your favorite events. 

Experience the thrill of watching a live performance in 
real time – and be able to relive it again with friends and 
family. Or choose to see an encore performance of many 
previous Bands of America and Music for All programs 
through our extensive video archive collection. 

Whether you want to see a single show or a variety of 
events, we have a viewing option that’s right for you.

Learn more, and subscribe at musicforall.org

MFA Fan Network is now

New in 2012
Now you can enjoy all On Demand performances 
on any of your devices!

MFA ENCORE LIVE SOLO
Gain access to live, 
streaming video of all BOA  
Super Regional and Grand 
National performances plus 
other live webcasts.

(also includes MFA Encore access)

This option is perfect for 
those interested in 
viewing a specific event 
from the full schedule of 
Bands of America 
Championships and Music 
for All Festivals. Includes 
individual event Live 
Webcast, as it happens.

MFA Encore allows you to view our 
entire archive of events at your 
convenience. See all shows, prelims, 
exhibitions since 2008; all Super 
Regional Final and Grand National 
Final performances since 2004 and 
other selected performances dating 
back to 1979 on demand. 

Great seats . . . wherever you are! VIDEO | 

All videos professionally produced
by Mr. Video Productions.

Powered by



MFA Video Grand Nationals 2012 Home Page • Video On Demand (included Live Webcast during the event)
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Grand National Championships • Awards Program

Music for All recognizes the achievement of  Grand National student 
performances with an awards program that includes:

•	 Personalized	certificate	for	every	band	member
•	 Segment	participation	patch	for	every	band	member
•	 Segment	Semi-Finalist	patch	for	each	member	of 	all	Semi-Finalist	bands
•	 Segment	Finalist	patch	for	each	member	of 	all	Finalist	bands
•	 Participation	trophy	for	each	band
•	 Trophies	for	Semi-Finalist,	Class	Champion	and	Finalist	bands
•	Grand	National	Champion	Traveling	Trophy

SEMI-FINALIST

PARTICIPANT

FINALIST

Francis Brown
Central High School

Congratulations on your participation in the

37th Annual Bands of America
         Grand National Championships 

presented by Yamaha
Lucas Oil Stadium • Indianapolis, IN • November 7-10, 2012
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www.musicforall.org • Participating band director “Directors’ Lounge” with downloadable event information
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Bands of America
Official Procedures

and Adjudication Handbook

©2011 Bands of America (a program of Music for All)
Any use or reproduction of this book in any form for any events other than those sponsored 
by Bands of America/Music for All without the written consent of Music for All, Inc. is strictly prohibited.
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Over $11,000 raised for Superstorm Sandy relief efforts: Local students from the Avon High School Orchestras (IN) partnered 
with Music for All, the American Red Cross and other vendors and partners to raise over $11,000 in donations from Grand National 
spectators.

BOA Honor Band Drumline debut: Coming together for 
the first time during Grand Nationals for rehearsals prior to 
their performance with the BOA Honor Band in the 2013 Rose 
Parade®, the BOA Honor Band drumline performed during the 
Finals Awards Ceremony, playing the Finalist bands “onto the 
field.”

Grand National Champion Rose Parade® Invitation: The 
2012 Grand National Champion Carmel High School (IN) received 
an automatic invitation from the Tournament of Roses® to 
perform in the 2014 Rose Parade®.

Special Events and Programs at Grand Nationals



Press Event with Indianapolis Mayor: Grand Nationals 
provided the stage for a press event with Indianapolis Mayor 
Gregory Ballard to announce that Music for All would stay in 
Indianapolis through 2013. The press event was held on the 
field of Lucas Oil Stadium prior to the start of the event. Music 
for All President and CEO Eric L. Martin, and Cicely Yokum, drum 
major of the Union High School band (OK) also spoke and the 
Union High School band performed on the field for the media in 
attendance.

Special performance by Shaun Canon: American Idol  finalist 
Shaun Canon performed his song “Live for Music” live during the 
Grand Finale Awards Ceremony.

Special Events and Programs at Grand Nationals



Student Leadership Workshop: Nearly 1,000 high school student leaders from band programs across the country participated in a 
student leadership workshop at Grand Nationals, with Dr. Tim Lautzenheiser, renowned speaker, author and educator.

Behind-the-Scenes Tour: Music for All conducted a Behind-
the-Scenes tour for band directors and staff considering future 
participation in Bands of America Championships.

Scholarships and Special Recognition: Several Music for 
All Foundation student scholarships were presented at Grand 
Nationals. The event also hosted presentations of special national 
awards, including the Patrick John Hughes Parent/Booster Award 
and the George N. Parks Leadership in Music Education Award 
presented in cooperation with the National Association for Music 
Education.

Special Events and Programs at Grand Nationals





Positively life-changing experiences.
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Playlist: 25 videos, 85,000 views • www.youtube.com/musicforalltv • playlist “2012 Grand National Championships”



#boa2012 trending on Twitter • During 2012 Grand National Championships
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Supporting Questions
a. What did you do to update / change the event from the year before? Were your
updates / changes successful?
Any event changes were consistent with the goals and expectations outlined in Music for All’s strategic plan. These 
goals centered on increasing the educational program components, as well as participant and general attendance. 
Examples of  updates and their subsequent impact and results are summarized below.

b. Please provide measurable results / examples for question (a). 
•	 As	described	earlier,	the	Grand	Finale	included	the	Drumline	of 	the	2013	Bands	of 	America	

Honor	Band	(traveling	to	the	Tournament	of 	Roses®)	with	special	guest	artist	Shaun	Canon.	This 
collaboration brought attention to the upcoming appearance by the Bands of  America Honor Band in the 
2013 Rose Parade® and elevated the existing collaboration between the Tournament of  Roses® and Music 
for All. The Grand National Champion received an automatic invitation to perform in the 2014 Tournament 
of  Roses®. This is the only automatic invitation extended by the Tournament of  Roses®.

•	 Grand	Nationals	elevated	Music	for	All’s	stature	and	commitment	to	music	education	advocacy	and	
collaboration. During the event, more time was dedicated to live presentations, such as the Patrick John 
Hughes Parent/Booster Award and George N. Parks (Educator) Award for Leadership in Music Education. 
These presentations received Jumbotron (video) coverage and increased coverage in print materials. For 
example, the event program grew from 18 to 108 pages to capture and highlight these moments. Moreover, 
the announcement of  the Bands of  America Hall of  Fame inductees were moved to this event, rather than 
being announced during spring events. 

•	 In	2012,	Music	for	All	made	Grand	Nationals	the	stage	and	backdrop	for	a	Mayoral	press	conference,	
announcing Music for All’s new 11-year administrative and programming commitment to Indiana and Central 
Indiana, publicly valued by the Mayor at over $200 million of  economic impact and 600,000 additional 
visitors.  

• The former “Indianapolis Public School Marching Band Tournament” was transitioned to the “Indianapolis	
Marching	Band	Tournament,”	opening and extending the experience to parochial and charter schools, 
which are becoming more popular in Indianapolis’ urban areas. An inaugural performance by Tennessee State 
University’s Aristocrat of  Bands, an HBCU institution (Historically Black College or University), elevated the 
stature of  this event. 
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•	 To	grow	overall	ticket	sales	in	2012,	Music for All launched, celebrated, and reaped the benefits of  a new 
special and targeted student group marketing effort, which resulted in $10,423 of  new, incremental revenue 
from 581 tickets sold to non-participant student groups.

One of  the most celebrated changes in 2012 was the	initiative	in	support	of 	the	victims	of 	Superstorm	Sandy.  
As Grand Nationals approached, its success was threatened by the impact of  Superstorm Sandy. Five of  the bands 
scheduled to participate were from areas affected by the storm.  With some of  them still without power at home, 
they each made the trip to Indianapolis. Music for All took this opportunity to partner with the American Red Cross, 
Home Depot, Drum Corps International, the orchestra programs of  Avon (IN) Schools, and the merchandise 
provider, Pepwear, to create a special ask and fundraiser in honor of  all the “Bands in America” in support of  the 
victims of  the storm.  

In one day, Music for All staff  and volunteers launched and supported this effort, with included:  PA announcements, 
video messaging, and Avon HS students asking for donations, via carrying donation buckets throughout the stadium.  
Through these efforts, Music for All was able to raise $12,000 and presented it as a donation to the American Red 
Cross, on behalf  of  ALL the bands in America. This resulted in media/PR benefit, new collaborations/partnerships, 
hands-on organizational leadership development and, the launch of  a new organizational and extended student 
leadership commitment to service above self.

c. What makes the event stand out as an internationally recognized event?
There is only one Bands of  America Grand National Championships. It is considered the ultimate culminating 
experience by schools and band professionals across the country. While there is not a “sanctioning organization” 
that deems this a championship experience, it has earned this reputation through its historical and annual 
accomplishments: 

• Annually, the performance destination for more than 90 of  America’s best scholastic and collegiate bands.
• It is the largest of  its kind with more than 13,000 student participants and combined attendance of  75,000 

annually.  It is anchored and supported by a series of  national regional events under the Bands of  America 
brand offered annually from coast to coast.

• The event is hosted in the finest marching band performance venue in the Nation. Lucas Oil Stadium hosted 
Bands of  America and Drum Corps International Championships prior to hosting the Super Bowl and an 
NCAA Final 4.

• Music for All’s move to Indianapolis in 2003 was the catalyst of  Indianapolis’ initiative to make the city a 
cultural destination for musical performances and the arts. Other organizations, which followed this initiative 
included: Drum Corps International, the Percussive Arts Society, the International Violin Competition, the 
American Pianists Association, and the Great American Songbook. 

• The economic impact of  this event is so great that other related music education organizations and 
businesses schedule events in Indianapolis during and around the event. Notably, the 7,000-delegate 
Percussive Arts Society regularly schedules its international conference in Indianapolis at the same time as 
Grand Nationals. 

• National and international guests and collaborations, including the Pasadena Tournament of  Roses® and the 
All Japan Marching Band Association, are in attendance annually.

• Music for All has widespread music industry support and recognition. It is the recipient of  the largest single 
educational monetary investment of  the Yamaha Corporation of  America, the world’s largest manufacturer 
of  musical instruments.

• Grand Nationals is the focal point of  trade media reporting on scholastic marching band education and 
performance.

• Grand Nationals is the only national marching band event/program with National Association of  Secondary 
School Principals (NASSP) certification.
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• It is a top 10 annual event in a city known and acclaimed for its convention and tourism business and 
expertise.

• Videos from Grand National performances dominate YouTube channels that are dedicated to marching band 
performances.

d. Why should the event win the IFEA / Haas & Wilkerson Grand Pinnacle Award?
For 37 years, Music for All/Bands of  America and its Grand National Championship event centerpiece has had a 
profound impact on scholastic music and arts education in America. Grand Nationals is a beacon for the excellence 
that results from a national commitment to music education and music making.

Moreover, Music for All is a model for strategic organizational and event execution.  While its early history epitomized 
an organization and program whose “mission” demanded survival, it has evolved into one charting its future by intent, 
mission-focus, clear vision, and defined strategic plan.

Grand Nationals, Music for All’s flagship event is part of  and operated successfully pursuant to the organization’s 
mission, vision, goals and strategic plan.  The 2012 Grand Nationals met and exceeded all the organizations strategic 
objectives, measured against clear and stated standards.  Grand Nationals and Music for All should be recognized as a 
“poster child” for IFEA’s intended aims of  celebration, produced effectively and professionally.
 
Music for All’s strategic objectives are:

a Programming Excellence – accomplished and demonstrated by Grand Nationals

a Advocacy and Awareness – strategically, creatively and aggressively advanced by the Grand Nationals program

a Organizational Proficiency – Grand Nationals exceeded revenue and operational goals, helping ensure 
sustainability and advancement of  the organization.

Grand Pinnacle earned and deserving – from our point of  view – emphatically YES!
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