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prEmiEr’S mESSaGE

Sydney – leading australia on the World Stage

On behalf of the New South Wales Government, I am delighted to support 
the submission from Destination NSW for the 2013 IFEA World Festival 
& Event City Award in the Best City ‘over 1,000,000 population category’.

Sydney is Australia’s leading tourism and events destination, attracting 
more international business, holiday and education visitors than any other 
city in Australia. 

Sydney’s vibrant creative energy and iconic attractions, such as the 
Sydney Opera House and the Sydney Harbour Bridge, have secured 
its status as Australia’s global city.

Sydney is Australia’s business, media and creative industries capital, 
with a culturally diverse population of more than 4.6 million and over 
200 languages spoken.

Sydney has a dynamic cultural life, extraordinary food and wine, together 
with a vibrant cityscape of outstanding contemporary and colonial architecture. 
Sydney is also renowned for its great beaches and fi ve major national 
parks that deliver unforgettable experiences within an urban setting.

Sydney has a proud reputation for successfully staging major events and 
festivals, including the staging of the ‘best Olympic Games’ in 2000. 

Sydney’s festivals and events are recognised as integral to the city’s appeal 
as a place to live, work, invest and visit. Each year hundreds of festivals 
and events provide the foundation on which Sydney continues to build its 
reputation as a culturally rich and entertaining city that is willing to embrace 
new and unique ideas. 

Arts, sports, cultural, entertainment and business events showcase the 
expertise, facilities, creativity, energy and professional excellence that 
make Sydney a unique location for world-class festivals and events.

During 2013, Sydney has hosted Sydney New Year’s Eve, Vivid Sydney, 
Sydney Festival, Sydney Gay and Lesbian Mardi Gras, Sydney Film 
Festival, Sydney International Art Series, the unique Handa Opera on 
Sydney Harbour, the Manchester United football tour and the British and 
Irish Lions Rugby Union tour.

As a former winner in 2012, 2011 and 2010 of this IFEA Award category, 
Sydney is not a city to rest on its reputation. The NSW Government, 
through its tourism and major events agency, Destination NSW, is 
committed to a strong and vibrant events program.

The NSW Events Calendar is built around several ‘signature’ events and 
supported by a series of feature events that are exclusive to Sydney and 
NSW. Event partners, industry and the community all play a part in its 
development and success as Sydney continues to nurture, attract and 
develop events of global importance. 

Whether it is entertainment, arts, sport or celebrations of diverse cultural 
life, Sydney’s profi le as a major events destination continues to strengthen 
alongside some of the world’s most celebrated cities. 

The NSW Government understands the importance of these events as 
a job creators and economic multipliers. 

We are building on the momentum and reputation of Sydney’s internationally 
recognised festivals to unlock the economic and city branding potential that 
outstanding events can offer.

Yours sincerely

barry O’farrell
NSW Premier

reputation as a culturally rich and entertaining city that is willing to embrace 
outstanding events can offer.

Yours sincerely



SydNEy – a GlObal EvENTS CiTy
Sydney is Australia’s true global city – it leads and defines the world’s contemporary  
view of the nation. It is a city known for its beauty, its creativity, its dynamism and  
economic and cultural leadership. Sydney’s extraverted heart is expressed through  
its festivals and events. These events unite communities, celebrate life, talent and  
achievement – and reach out beyond the city to other parts of Australia and the rest of  
the world. They express why Sydney is a great place to live, to work, to invest and to visit.
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                           SECTiON 1 
COmmuNiTy OvErviEW





COmmuNiTy OvErviEW
Sydney is australia’s largest and most cosmopolitan city, it is australia’s principal 
international gateway and is the country’s leading tourism and events destination. 

1.a-b) CurrENT CiTy pOpulaTiON / CurrENT SmSa  
Or luZ pOpulaTiON 
Sydney is the capital city of New South Wales (NSW), a state 
that is home to approximately one third of Australia’s total 
population.

Consistently rated as one of the best cities in the world,  
Sydney has much to offer visitors. Sydney’s bountiful natural 
surroundings and glorious harbour make it one of the most 
geographically beautiful cities on earth. With a multicultural 
population of around 4.67 million, Sydney is a global city.

The city’s climate inspires outdoor activities and a relaxed 
coastal lifestyle. A desired travel destination for international  
and domestic travellers, Sydney offers a climate that inspires 
outdoor activities, a myriad of cultural experiences and  
world-class dining, shopping and an enviable nightlife.

Sydney remains the largest capital city in Australia with the  
total residential population, as of June 2012 estimated at 
approximately 4.67 million people.

1.C) pOpulaTiON WiThiN a 50 milE radiuS Of 
appliCaNT CiTy
Sydney’s population is approximately equivalent to a 50-mile 
radius around the city, which equates to 4.63 million people.

1.d) primary fESTival aNd EvENT vENuES availablE
Sydney is proud to have the ability to host festivals and events  
of all sizes by providing a large number of indoor and outdoor 
venues. Sydney is a diverse and exciting city that is constantly 
creating new venues to showcase itself to the world.

Sydney Olympic park has been developed extensively since 
hosting the Sydney 2000 Olympic Games and is now recognised 
as a leading events precinct worldwide. It hosts more than 5,000 
events annually, and its state-of-the-art sports facilities maintain 
its Olympics legacy. The park is on one of Australia’s largest 
urban parklands and prides itself on being the premier centre for 
sporting, entertainment and cultural festivals, events and activities.

Sydney has four large stadiums available for major 
events: aNZ Stadium, aussie Stadium, allianz Stadium 
and the Sydney Cricket Ground. 
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ANZ Stadium was built specifi cally for the Sydney 2000 Olympic 
Games and since then has continued to host various sporting and 
entertainment events. Allphones Arena and Allianz Arena are also 
major event and sporting venues.

For 10 years from 2012-2021, Sydney Olympic Park will be home 
to the closely contested Bledisloe Cup (rugby), as well as hosting 
the V8 Supercars Sydney Telstra 500.
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Sydney is privileged to have historical venues such as the 
Capitol Theatre and the State Theatre as well as contemporary 
theatres with the latest stage technology such as the Sydney 
lyric at The Star casino. These venues can provide the needs 
of most touring shows.

The museum of Contemporary art (mCa) and The art 
Gallery of NSW have joined together to host the Sydney 
International Art Series. These two prominent art galleries 
showcase the world’s most sought after art and exhibitions 
annually. This initiative was developed and encouraged by 
Destination NSW on behalf of the NSW Government.

A major drawcard for Sydney’s festivals and events is its iconic 
assets, such as the Sydney Opera house and the Sydney 
harbour bridge. The Sydney Opera House is the focus for  
the annual Vivid Sydney Festival, which sees the city bathed  
in spectacular lighting displays. The Sydney Harbour Bridge  
is a significant asset to the city’s New Year’s Eve celebrations  
– it is the focus of the world-famous fireworks display.

The city is also proud to offer natural venue locations, such as 
its pristine beaches and beautiful parks. Sydney has been the 
host to the Australian Open of Surfing (surfing competition), 
short film festivals such as Tropfest (which has grown globally  
to include other cities e.g. Tropfest New York), Parramasala  
and Handa Opera On Sydney Harbour. 

To build on the city’s strong festival and events culture, the  
NSW Government announced the decision to close the Sydney 
Convention and Exhibition Centre in November 2013 to enable 

the creation of Australia’s first fully integrated convention, 
exhibition and entertainment precinct at Darling Harbour. The 
new 20-hectare Sydney international Convention, Exhibition  
and Entertainment precinct (SiCEEp) is due to open in late 
2016. The precinct will combine entertainment, convention and 
exhibition facilities in a development that will further enhance 
Darling Harbour as a central entertainment and meeting place.

The project will deliver improved, unified convention, exhibition 
and entertainment spaces that befits Sydney’s global-city status.
Sydney’s major events industry will remain “open for business” 
during construction of the new, world-class facilities. The city 
has several alternative major convention and exhibition spaces 
and the NSW Government will also be building interim facilities 
to ensure Sydney remains Australia’s favourite convention city 
during the construction period.

1.E) WaTEr & pOWEr aCCESSibiliTy iN OuTdOOr vENuES
Sydney has a range of outdoor venues from the royal botanic 
Gardens to stadiums and outdoor locations in and around the 
CBD. All the city’s major outdoor venues have full access to 
both water and power facilities managed by State Government 
enterprises. The assistance of local councils and utility 
organisations to bring in any additional requirements ensures 
streamlined event management. Their ongoing support ensures 
all events and festivals hosted by Sydney are capable of 
satisfying the needs and wants of both residents and visitors.
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1.f) hOSpiTal aNd EmErGENCy rESpONSE availabiliTy
Sydney continually demonstrates its ability to host safe and secure  
festivals and events, with a comprehensive coordinated plan for hospital  
and emergency response procedures. The Ambulance Service of NSW,  
the NSW Police Force, Roads and Maritime Services (RMS) and the major 
hospitals are able to work effectively together to provide essential support  
to many events hosted in Sydney. This successful collegiate effort has been 
demonstrated with the smooth running of the Sydney 2000 Olympic Games 
and Vivid Sydney which required coordinated emergency plans for the 
hundreds of thousands of visitors to Sydney during these major events.

There are 26 major hospitals across Sydney, four of which are in close 
proximity to the city’s centre. Within 15 kilometres, two further hospitals 
service major event venues outside central Sydney.

A key component of the healthcare system, the Ambulance Service of  
NSW is one of the largest in the world and supports national and 
international events.

The NSW Police Force is involved with major events from the early planning 
stages. The aim is for events to operate smoothly and be delivered safely. To 
facilitate this, the Major Events and Incidents Group was established to assist 
planned public events. Additionally, a Police Operations Centre (POC) is also 
convened, if required, for major events.

The RMS and the Transport Management Centre provide essential traffic and 
transport advice and services to event organisers in order to facilitate events 
and find the best solutions for locals and visitors to Sydney.

1.G) TOTal NumbEr Of hOTEl rOOmS availablE
Some of the Asia-Pacific region’s best hotels are located in Sydney. The  
city has 31,645 rooms in three, four and five-star hotels. This number of 
rooms, recorded at December 2012, is continually growing. There are three 
new hotel developments; Randwick Racecourse, the new convention hotel  
at Darling Harbour and the James Bailey Hotel at The Rocks in Sydney’s  
‘old town’. Increasing tourism and occupancy rates at hotels is supported  
by the seasonal placement of Sydney’s festivals and events. The Sheraton  
4 Points Hotel at Darling Harbour is being renovated to include an additional 
300 rooms, making the hotel, at 900 rooms, the biggest in Australia.

1.h) publiC TraNSpOrTaTiON OpTiONS
Sydney is the largest aviation gateway in Australia and has a domestic and 
an international airport which accommodates 37 million annual passenger 
movements. More than 57 foreign airlines provide flight services into Sydney 
and a vast array of domestic flights also connect Sydney to an immediate 
flight network across Australia.  

The airport is located nine kilometres from Sydney’s Central Business 
District, and instantly offers all passengers a range of public transport options 
– rail, bus and taxis – which connect visitors to all of Sydney’s key regions.

Sydney’s rail, ferry, bus, taxi and water taxi services combine to provide  
an integrated public transport network. Routes and schedules are on the 
NSW Transport Info website (www.131500.com.au) and printed schedules 
are available from NSW Transport, many newsagencies and terminals. The 
new Opal card provides integrated ticketing.
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Sydney’s comprehensive public transport system is also integrated into the 
city’s event planning with transport planning undertaken with major event 
organisers to ensure the public transport system is promoted and integrated 
into the event plan. 

The NSW Government encourages the use of public transport to, from and 
during events, and works with event organisers to include transport as part  
of the event ticket price. For example, during major events at Sydney 
Olympic Park (including Allphones Arena and ANZ Stadium), free public 
transport is generally included in the admission price. 

For international and domestic airline travellers, including those attending 
major events, Sydney operates an Airport Link train. This Airport Link rail 
service directly connects Sydney Airport with Sydney’s Central Business 
District and then on to more than 300 train stations, ferries (from Circular 
Quay) and buses across Greater Sydney and New South Wales.  

Originally built for the 2000 Olympics, today Sydney’s Airport Link provides 
80,000 train services each year, carrying over 6 million annual passengers  
to or from Sydney Airport. Airport Link, like all of Sydney’s public transport 
network, continues to thrive with passenger numbers, creating a vibrant, 
integrated and flourishing public transport system for the fabulous Harbour City. 

1.i) parkiNG availabiliTy
There is a range of parking facilities in Sydney City. These include metered 
areas, parking stations and free spaces around the city. Organisers and  
the relevant city planning officials often organise special parking areas to 
accommodate large events. These spaces are typically organised at the  
site of the event for the convenience of attendees and also to ease traffic 
congestion throughout the city.

In addition, parking zones for scooters and motorbikes are available as are 
bicycle racks throughout the CBD.

1.j) WalkiNG paThS, biCyClE laNES
Sydney’s picturesque locales and temperate climate provide the perfect 
setting for walking, cycling and other outdoor activities. Events are even 
developed around the walking tracks – for example, The Seven Bridges  
Walk and Sculpture by the Sea.

The City of Sydney has committed itself to Sustainable Sydney 2030 plan  
to develop a safe and environmentally friendly city. The plan includes a cycle 
network that will stretch 200 kilometres through 160 suburbs. 

Additionally, Sydney also hosts the annual Spring Cycle; a cycling event 
open to people of all ages and abilities, which has a course through the 
scenic surroundings and defining landmarks of the city. Visitors can also  
rent bicycles during their stay at many city locations. 

1.k) ESTimaTEd CiTy viSiTOrS aNNually aTTribuTEd TO 
fESTivalS aNd EvENTS 
Some key points pertaining to event visitors to Sydney are listed below.

There were over 920,000 overnight event visitors to Sydney last year.  
These visitors came from overseas and all parts of Australia. They stayed  
on average 2.5 nights each. There were also 2.7 million day-trip event 
visitors (IVS and NVS, Y/E March 2013, Tourism Research Australia).

Event visitors make up 9 per cent of all overnight visitors to Sydney and  
13.7 per cent of all day-trip visitors. Domestic day-trippers make up the 
largest proportion (74.6 per cent) of all event visitors to Sydney. Of total 
event visitors to Sydney, the leisure market has the largest share (85 per 
cent), while the business market represents 15 per cent.
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COmmuNiTy fESTivalS aNd EvENTS
Sydney’s annual event calendar is created through collaborative partnerships between 
the NSW Government, local communities, business and industry. These diverse groups 
are united by two key objectives: ensuring that Sydney remains australia’s leading 
events city and that it continues to enhance its reputation and capability in staging 
global events.

This strategic focus has led to the constant evolution  
of Sydney’s events calendar. The city achieves this by 
expanding existing large-scale ‘signature’ events; mounting 
determined campaigns to win major international events, 
theatrical productions and cultural exhibitions; and 
nurturing innovative new events that both engage the 
community and achieve international prominence. 

Sydney also has a strong commitment to event diversity, 
constantly expanding its range of cultural, sporting and 
business events. However its approach is not just about 

numbers – the city is constantly striving to leverage 
wide-ranging and enduring benefits for the community, 
ranging from cultural enrichment to economic and  
industry development.

Every year Sydney adds new dimensions to its 
extraordinary portfolio of events. It is committed to 
achieving highest standards in creativity, technical 
production, event marketing and staging.
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SydNEy: ThE hOmE Of majOr fOOTball

In 2013, Sydney delivered a multi-faceted strategy to position the  
city as Australia’s premier host for national and international football 
codes. By leading engagement with three different football codes: 
National Rugby League (NRL), Rugby Union and Soccer, Destination 
NSW was able to position a series of high profile tournaments in one 
consolidated period over the winter months.

As football – and sport generally – becomes increasingly globalised 
it is vital that Sydney remains a first choice destination for major 
contests. The city’s response to this challenge is to work with the 
codes to cultivate strong player and supporter bases, generate 
opportunities for sponsor investment and ensure that the actual 
events environment delivers seamlessly and adds value through 
event activation, promotion and brand alignment.

In Sydney although there are different supporter bases and levels  
of popularity for each code, there is an overall love and enthusiasm 
for football. Fans will come together en masse to support major 
football events, no matter what the code.

For the 2013 football initiatives the city developed a wide range of 
leverage programs which included creating opportunities for the local 
business community to develop national and international business 
connections; developing special packages and campaigns to maximise 
interstate and international tourism and encouraging the involvement 
of youth in sport through team appearances and coaching clinics.

Sydney is also proud to support The Big Issue Street Football 
Festival, an annual football event played on a floating stage over  
the water at Darling Harbour. An initiative of The Big Issue, a not  
for profit organisation that develops and manages innovative  
and sustainable business-based solutions for issues faced by  
homeless, marginalised and disadvantaged people, this event  
uses football as a catalyst to transform lives by reconnecting  
people with the community.

For the football codes Sydney has delivered capacity audiences, 
extensive media promotion, outstanding venues and event 
organisation and a spirited and exciting event atmosphere.
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ruGby uNiON – iNTErNaTiONal TOurNamENTS

british & irish lions Tour: In June 2012, for the first 
time in twelve years the British & Irish Lions rugby tour 
returned to Australia for a test series. Sydney bid for and 
won two high profile matches, including the series decider 
between the Lions and Australia’s national team, the 
Qantas Wallabies. It was an opportunity for a new 
generation of fans to witness rugby test level matches 
with one of Australia’s greatest team rivals. The matches 
that were played in Sydney attracted more than 183,000 
spectators (including ebullient supporter groups from 
Britain and Ireland) and delivered more than $50 million  
to the local economy.

bledisloe Cup festival: The Bledisloe Cup Festival is  
a series of events and celebrations staged around an 
annual high profile Rugby Union match played in Sydney 
between the Australian Wallabies and their arch rivals,  
the New Zealand All Blacks. The annual three-match 
Bledisloe Cup test matches are always capacity sellouts 
and, when played in Australia generate high numbers of 
interstate and New Zealand visitors to the host city. As a 
result Australian states compete strongly to host the events.

However in 2012 Sydney ended annual uncertainty about 
whether it was to host a Bledisloe match by securing a 
ten-year agreement that guarantees at least one match 
from each test will be played in Sydney until 2022. A key 
part of Sydney’s winning pitch was its commitment to 
developing a week-long festival of supporting events  
in the lead up to its annual match.

The strategy to secure the 10-year Bledisloe match 
agreement has already assisted Destination NSW to  
plan and execute long term programs to tap high yielding 
visitor markets, build relationships with international 
sponsors, encourage female participation in the event  
and promote involvement by regional communities.

bledisloe Cup
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iNTErNaTiONal SOCCEr – 
maNChESTEr uNiTEd viSiT

foxtel a-league all Stars vs manchester united: 
Destination NSW and the Football Federation of Australia 
(FFA) worked in tandem to bring Manchester United, the 
most successful English football club in history to Sydney 
in July 2013. The visit was exclusive to Sydney and was 
organised to showcase the growing competitiveness of 
Australian soccer and to build local fan engagement with 
the code. The team played the Australian based Foxtel 
A-League All Stars - a new squad brought to life by 
30,000 fans that voted online to select their player 
favourites from the 10 clubs involved in the national 
A-League competition.

NaTiONal ruGby lEaGuE – ‘piNNaClE’ EvENTS

State of Origin Series: The ‘pinnacle’ events of National 
Rugby League (NRL) are the State of Origin matches, 
played between the elite state teams of New South Wales 
(The Blues) and Queensland (The Maroons). In July 2013 
Sydney hosted two hotly contested State of Origin matches 
and Destination NSW worked with the NRL to deliver an 
extensive pre-match program. Activation in the event 
precinct around the ANZ Stadium included entertainment 
and spectacular lighting displays, food service and retail 
‘pop up’ venues. The match drew a national television 
audience of more than 25 million and was also broadcast  
in more than 90 countries.

National rugby league Grand final Week: Sydney’s 
commitment to the National Rugby League is also 
focused on the events and celebrations scheduled in the 
week leading up to the club competition Grand Final in 
October 2013. Destination NSW’s support has expanded 
the footprint of the event, helped extend community 
engagement and delivered growing levels of sponsorship 
and media promotion.

british & irish lions Tour



State of Origin
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(a) Festival or Event Name briTiSh & iriSh liONS TOur blEdiSlOE Cup fESTival STaTE Of OriGiN SEriES NaTiONal ruGby lEaGuE GraNd fiNal 
aNd GraNd fiNal WEEk

fOxTEl a-lEaGuE all STarS  
vS maNChESTEr uNiTEd

(b)  Top Executive 
Contact Information

Bill Pulver, Chief Executive Officer 
Address: ARU Headquarters, 29-57  
Christie Floor, St Leonards, NSW 2065 
Phone: (02) 8005 5555

Bill Pulver, Chief Executive Officer 
Address: ARU Headquarters, 29-57  
Christie Floor, St Leonards, NSW 2065 
Phone: (02) 8005 5555

David Smith – Chief Executive Officer 
Address: Rugby League Central,  
Driver Avenue, Moore Park, NSW 2021 
Phone: (02) 9359 8670

David Smith – Chief Executive Officer 
Address: Rugby League Central, Driver Avenue, 
Moore Park, NSW 2021 
Phone: (02) 9359 8670

David Tucker – Head of Commercial Operations 
Address: Level 22, 1 Oxford St 
Darlinghurst, NSW 2000 
Phone: (02) 8020 4000

(c)  Number of years Festival or 
Event has been Produced The Lions first toured Australian in 1888 The first Bledisloe Cup was held in 1931 or 1932 State of Origin matches have been  

played since 1908
The National Rugby League has been running 
continuously since 1908 One-off event

(d)  Event Dates 2013: 11 June, 15 June, 6 July 18 August 2012, 17 August 2013, TBC 2014–2021 2013: 5 June, 17 July, TBC 2014–2016 23 September – 30 September 2012, 
30 September – 6 October 2013, TBC 2014–2021 20 July 2013

(e)  Recurrence Cycle Every 12 years Annual Annual Annual One-off event

(f)  Estimated Gross 
Operating Revenues Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence

(g)  Estimated Gross 
Operating Expenses Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence

(h)  Estimated Total 
Sponsorship Support $1.5 million $12.5 million over 10 years $5.45 million over 4 years $45 million over 10 years $3 million (incl. VIK marketing support)

(i)  Estimated Volunteer Count and 
Estimated Hours Worked Not available Not available Not available Not available Not available

(j)  Estimated Combined 
Aggregate Attendance Approx. 183,000 Approx. 80,000 Approx. 160,000 Approx. 80,000 (match only) Approx. 80,000

(k)  Estimated Non-Aggregate 
Attendance

11 June = 20,000 
15 June = 80,000 
6 July = 83,000

Approx. 80,000 Approx. 80,000 Approx. 80,000 N/A

(l)  Primary Targeted 
Marketing Efforts Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas

(m)  Estimated Percentage of 
Annual Attendees from 
Geographical Areas

Approx. 30% – 40% attendees from UK Approx. 20% – 30% attendees from NZ Approx. 20% attendees from QLD Depends on the two teams in the grand final. N/A

(n)  Awards and Recognition 
Received N/A N/A N/A N/A N/A

(o)  Management Staff 
Professional Certifications and/
or Degrees in Festival & Event 
Management

Not Available Not Available Not Available Not Available Not Available

(p)  Professional Industry 
Involvement/Memberships Not Available Not Available Not Available Not Available Not Available



(a) Festival or Event Name briTiSh & iriSh liONS TOur blEdiSlOE Cup fESTival STaTE Of OriGiN SEriES NaTiONal ruGby lEaGuE GraNd fiNal 
aNd GraNd fiNal WEEk

fOxTEl a-lEaGuE all STarS  
vS maNChESTEr uNiTEd

(b)  Top Executive 
Contact Information

Bill Pulver, Chief Executive Officer 
Address: ARU Headquarters, 29-57  
Christie Floor, St Leonards, NSW 2065 
Phone: (02) 8005 5555

Bill Pulver, Chief Executive Officer 
Address: ARU Headquarters, 29-57  
Christie Floor, St Leonards, NSW 2065 
Phone: (02) 8005 5555

David Smith – Chief Executive Officer 
Address: Rugby League Central,  
Driver Avenue, Moore Park, NSW 2021 
Phone: (02) 9359 8670

David Smith – Chief Executive Officer 
Address: Rugby League Central, Driver Avenue, 
Moore Park, NSW 2021 
Phone: (02) 9359 8670

David Tucker – Head of Commercial Operations 
Address: Level 22, 1 Oxford St 
Darlinghurst, NSW 2000 
Phone: (02) 8020 4000

(c)  Number of years Festival or 
Event has been Produced The Lions first toured Australian in 1888 The first Bledisloe Cup was held in 1931 or 1932 State of Origin matches have been  

played since 1908
The National Rugby League has been running 
continuously since 1908 One-off event

(d)  Event Dates 2013: 11 June, 15 June, 6 July 18 August 2012, 17 August 2013, TBC 2014–2021 2013: 5 June, 17 July, TBC 2014–2016 23 September – 30 September 2012, 
30 September – 6 October 2013, TBC 2014–2021 20 July 2013

(e)  Recurrence Cycle Every 12 years Annual Annual Annual One-off event

(f)  Estimated Gross 
Operating Revenues Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence

(g)  Estimated Gross 
Operating Expenses Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence Commercial in confidence

(h)  Estimated Total 
Sponsorship Support $1.5 million $12.5 million over 10 years $5.45 million over 4 years $45 million over 10 years $3 million (incl. VIK marketing support)

(i)  Estimated Volunteer Count and 
Estimated Hours Worked Not available Not available Not available Not available Not available

(j)  Estimated Combined 
Aggregate Attendance Approx. 183,000 Approx. 80,000 Approx. 160,000 Approx. 80,000 (match only) Approx. 80,000

(k)  Estimated Non-Aggregate 
Attendance

11 June = 20,000 
15 June = 80,000 
6 July = 83,000

Approx. 80,000 Approx. 80,000 Approx. 80,000 N/A

(l)  Primary Targeted 
Marketing Efforts Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas Intrastate, Interstate & Overseas

(m)  Estimated Percentage of 
Annual Attendees from 
Geographical Areas

Approx. 30% – 40% attendees from UK Approx. 20% – 30% attendees from NZ Approx. 20% attendees from QLD Depends on the two teams in the grand final. N/A

(n)  Awards and Recognition 
Received N/A N/A N/A N/A N/A

(o)  Management Staff 
Professional Certifications and/
or Degrees in Festival & Event 
Management

Not Available Not Available Not Available Not Available Not Available

(p)  Professional Industry 
Involvement/Memberships Not Available Not Available Not Available Not Available Not Available

manchester united Warm up Session 
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after a few short years vivid Sydney is now the 
Southern hemisphere’s largest festival of light, 
music and ideas, and a globally renowned 
celebration of creativity and innovation.

– NSW Deputy Premier, Andrew Stoner
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vivid SydNEy
Vivid Sydney is an 18-day festival of light, music and ideas. Now in its fifth year, it is 
rated as one of the top ten ideas festivals in the world. in 2013 vivid Sydney continued 
its spectacular growth trajectory with audiences increasing by almost 40 per cent to 
exceed 800,000 and generating more than $10 million in economic benefit to the city.

Vivid Sydney is a major celebration of the creative 
industries. It combines professional industry and 
practitioner events such as symposiums, master 
classes, exhibitions and conferences with community 
programs and performances, which explore new ideas 
and creative perspectives.

Vivid Sydney is also a ‘festival of festivals’ deliberately 
bringing smaller annual festivals into its orbit which 
celebrate contemporary music, writing, design, film, 
lighting, photography, advertising and the digital universe. 
The aim is to generate a rich and diverse cross flow of 
ideas and creative influences.

Spectacular lighting displays projected onto the sails of 
the Sydney Opera House, the Sydney Harbour Bridge and 
the foreshore buildings signal the city creative ferment.

In 2013, Vivid Sydney featured 60 lighting installations and 
for the first time included an extension of lighting displays 
and installations to the Darling Harbour precinct and the 
Western Façade of the Sydney Harbour Bridge.

The ‘Lighting of the Sails’ of the Sydney Opera House 
unveiled a visual canvas of colour, movement and lighting 
artistry, with state-of -the art 3D-mapped light projections 
by Australian creative innovators, The Spinifex Group.
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The Vivid Music program also expanded with more than 
40,000 tickets sold to performances at the Opera House 
and other music venues. Vivid Ideas brought together 
leading creative and thought leaders from across the world 
to Sydney and featured more than 180 creative industry 
events. Highlight events included:

• The Australian International Design Festival

• The Digital Playground by IDEA Australia

• The International Symposium on Electronic Art 
(ISEA) 2013

• Semi-Permanent  
(the international festival of design and visual arts)

• Reportage Photography Festival

• X | Media|Lab (digital media summit)

• SPARC International Lighting Event

• Sydney Film Festival

• Sydney Writers Festival

• Mumbrella360 (Australia’s largest media and 
marketing conference)

• Head On Photo Festival

• AMPlify (festival of business innovation)

• CeBIT Australia  
(Australia’s leading business technology exhibition).

Vivid Sydney also delivered impressive results for local 
retailers and hospitality venues. Some of the waterfront 
restaurants in the harbourside precincts of The Rocks 
and Darling Harbour saw a 300% increase in diners, and 
there were reports that this level of capacity trading had 
not been seen since the Sydney 2000 Olympic Games.

Vivid Sydney also proved to be an exceptional catalyst for 
promotion with media coverage reaching audiences in 
more than 200 countries.
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haNda OpEra ON SydNEy harbOur – CarmEN
in march 2013 handa Opera on Sydney harbour (named after event sponsor  
japanese businessman and philanthropist haruhisa handa) delivered its second  
season of performances with a spectacular production of Carmen.

This was presented from a stage, floating above the water 
and set against a magnificent backdrop of the Sydney 
Opera House and Sydney Harbour Bridge.

The 2013 production was both a critical and commercial 
success. The 17 performances attracted a total audience  
of more than 40,000 people included many who came from 
interstate and overseas. Ticket revenue exceeded $6 million.

However the production also delivered many other benefits  
to Sydney. The event’s complex and technically demanding 
staging was a catalyst for innovation; around 750 people 
were directly involved in the staging, performance and 
organisation, including 60 volunteers; the production attracted 

new audiences - almost half of those who bought tickets  
had never been to an opera before; extensive international 
publicity helped to generated strong visitor interest and there 
is now growing support from travel wholesalers in Britain, 
Hong Kong, Singapore and New Zealand. 

Although only in its second year Handa Opera on Sydney 
Harbour has already become a major and exclusive event 
for Sydney, delivering significant strategic marketing impact 
and showcasing Sydney on a global scale. It confirms 
Sydney’s place as one of the world’s great cultural centres 
and contributes to the city’s reputation as an epicentre of 
artistic innovation. Plans for a production of Madame 
Butterfly in 2014 are well under way.
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SydNEy iNTErNaTiONal 
arT SEriES 2012-13
The art Gallery of New South Wales, the 
museum of Contemporary art australia 
(mCa) and destination NSW partnered  
for the third consecutive year to bring 
some of the world’s most outstanding 
exhibitions to australia. The 2012/13 series 
featured the master of post- war british 
art, francis bacon and celebrated sculptor 
anish kapoor.

Francis Bacon: five decades was presented at the Art 
Gallery of NSW, and featured works drawn from over  
thirty private and museum collections, spanning the  
entire breadth of the artist’s career. 

The MCA delivered an exclusive exhibition of works by 
Indian-born, British sculptor Anish Kapoor. It featured some 
of the artist’s most ambitious sculptures including the world 
famous Skymirror – a breathtaking 35ft diameter concave 
mirror made of stainless steel. 

Plans are currently underway for the 2014 season of the 
Sydney International Art Series, with the MCA featuring  
an exclusive exhibition of Yoko Ono’s works, War is Over! 
(if you want it): Yoko Ono, and the Art Gallery of NSW’s 
exhibition America: Painting a Nation.  

Since the Sydney International Art Series began in  
2010, more than $75 million in new money has been 
generated for the state, the exhibitions have attracted 
900,000 attendees, with more than 80,000 interstate  
and overseas visitors coming specifically to Sydney  
to see the exhibitions.
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anish kapoor 
my red homeland, 2003
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ThEaTrE aNd muSiCalS
Theatre and musicals with their capacity  
to attract large audiences, high profile 
performers and visitors to Sydney are 
fundamental to the NSW Government’s 
events strategy.

A creative focus is to develop new productions and secure 
for the city a mix of Australian and International first-run, 
premiere musicals and seasons of internationally acclaimed 
theatre. In 2012/13 new productions included:

• An Officer and a Gentleman – World Premiere

• Legally Blonde, The Musical – Australian Premiere

• The Addams Family – Australian Premiere.

In addition, Sydney hosted the exclusive sold out season  
of Kevin Spacey’s smash hit, Richard III. The next world 
premiere for Sydney will be Strictly Ballroom – The Musical, 
which will debut in April 2014 and in December 2013 
Sydney will see the highly anticipated return of one of the 
most successful musicals of all time, The Lion King, for  
an eight month season, exclusive to Sydney.

Plans are also underway for the next phase of Sydney’s 
musical strategy, to continue building NSW’s superb 
calendar of musicals, confirming its position as Australia’s 
leading theatrical destination.
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(a) Festival or Event Name vivid SydNEy   haNda OpEra ON SydNEy harbOur SydNEy iNTErNaTiONal arT SEriES aN OffiCEr aNd a GENTlEmaN  lEGally blONdE, ThE muSiCal  ThE addamS family 

(b)  Top Executive 
Contact Information

Sandra Chipchase,  
CEO Destination NSW 
Address: Level 5, 88 George Street,  
Sydney, NSW 2000 
Phone: (02) 8114 2400

Acting Chief Executive: Narelle Bettie,  
and Artistic Director: Lyndon Terracini 
Address: 480 Elizabeth St Surry Hills 
Phone: (02) 9318 8200

Museum of Contemporary Art:  
Liz Ann Macgregor, Director 
Address: 140 George Street, Sydney, NSW 2000 
T: +61 2 9250 8443

Art Gallery of NSW: Dr Michael Brand, Director 
Address: Art Gallery Road, The Domain, Sydney 
NSW 2000 
T: +61 2 9225 1744

John Frost, Gordon Frost Organisation 
Address: Level 2, 333 Sussex St,  
Sydney, NSW 2000 
T: +61 2 9212 4135

Howard Panter, Ambassador Theatre Group Alexander House, 
Church Path, Woking, GU21 6EJ United Kingdom 
T: 020 75 34 61 12
John Frost, Gordon Frost Organisation  
Address: Level 2, 333 Sussex St Sydney NSW 2000 
T: +61 2 9212 4135

Rodney Rigby, Newtheatricals 
Address: Suite 201/127 York Street,  
Sydney NSW 2000 
T: +61 2 9261 0542  

(c)  Number of years Festival or 
Event has been Produced

5 years 2 years 3 Years One off event One-off event One-off event

(d)  Event Dates 24 May – 10 June 2013 22 March – 12 April 2013 Over each Sydney summer 
Francis Bacon: 17 November 2012 - 24 February 2013
Anish Kapoor: 20 December 2012 - 1 April 2013

10 May – 1 July 2012 21 September 202 – 27 January 2013 10 March – 9 June 2013

(e)  Recurrence Cycle Annual Annual Annual One off event One-off event One-off event

(f)  Estimated Gross 
Operating Revenues

Commercial in Confidence $6 million target met Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence

(g)  Estimated Gross 
Operating Expenses

Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence

(h)  Estimated Total 
Sponsorship Support

Commercial in Confidence Private and NSW Government investment through 
Destination NSW. Significant investment from Japanese 
philanthropist, Dr Haruhisa Handa.  
Total value Commercial in Confidence

Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence

(i)  Estimated Volunteer Count 
and Estimated Hours 
Worked

60 staff Project involved over 750 people, including 140 artists, 
570 staff and crew and 60 volunteers

Not Available Not Available Not Available Not Available

(j)  Estimated Combined 
Aggregate Attendance

Over 800,000 40,000, half of the audiences were new to opera 198,598 (Anish Kapoor & Francis Bacon) 52,601 120,706 cumulative total ticket sales Results are still being finalised at the time of writing

(k)  Estimated Non-Aggregate 
Attendance

Not Available Not Available Not Available Not Available Not Available Not Available
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(b)  Top Executive 
Contact Information

Sandra Chipchase,  
CEO Destination NSW 
Address: Level 5, 88 George Street,  
Sydney, NSW 2000 
Phone: (02) 8114 2400

Acting Chief Executive: Narelle Bettie,  
and Artistic Director: Lyndon Terracini 
Address: 480 Elizabeth St Surry Hills 
Phone: (02) 9318 8200

Museum of Contemporary Art:  
Liz Ann Macgregor, Director 
Address: 140 George Street, Sydney, NSW 2000 
T: +61 2 9250 8443

Art Gallery of NSW: Dr Michael Brand, Director 
Address: Art Gallery Road, The Domain, Sydney 
NSW 2000 
T: +61 2 9225 1744

John Frost, Gordon Frost Organisation 
Address: Level 2, 333 Sussex St,  
Sydney, NSW 2000 
T: +61 2 9212 4135

Howard Panter, Ambassador Theatre Group Alexander House, 
Church Path, Woking, GU21 6EJ United Kingdom 
T: 020 75 34 61 12
John Frost, Gordon Frost Organisation  
Address: Level 2, 333 Sussex St Sydney NSW 2000 
T: +61 2 9212 4135

Rodney Rigby, Newtheatricals 
Address: Suite 201/127 York Street,  
Sydney NSW 2000 
T: +61 2 9261 0542  

(c)  Number of years Festival or 
Event has been Produced

5 years 2 years 3 Years One off event One-off event One-off event

(d)  Event Dates 24 May – 10 June 2013 22 March – 12 April 2013 Over each Sydney summer 
Francis Bacon: 17 November 2012 - 24 February 2013
Anish Kapoor: 20 December 2012 - 1 April 2013

10 May – 1 July 2012 21 September 202 – 27 January 2013 10 March – 9 June 2013

(e)  Recurrence Cycle Annual Annual Annual One off event One-off event One-off event

(f)  Estimated Gross 
Operating Revenues

Commercial in Confidence $6 million target met Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence

(g)  Estimated Gross 
Operating Expenses

Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence

(h)  Estimated Total 
Sponsorship Support

Commercial in Confidence Private and NSW Government investment through 
Destination NSW. Significant investment from Japanese 
philanthropist, Dr Haruhisa Handa.  
Total value Commercial in Confidence

Commercial in Confidence Commercial in Confidence Commercial in Confidence Commercial in Confidence

(i)  Estimated Volunteer Count 
and Estimated Hours 
Worked

60 staff Project involved over 750 people, including 140 artists, 
570 staff and crew and 60 volunteers

Not Available Not Available Not Available Not Available

(j)  Estimated Combined 
Aggregate Attendance

Over 800,000 40,000, half of the audiences were new to opera 198,598 (Anish Kapoor & Francis Bacon) 52,601 120,706 cumulative total ticket sales Results are still being finalised at the time of writing

(k)  Estimated Non-Aggregate 
Attendance

Not Available Not Available Not Available Not Available Not Available Not Available
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(l)  Primary Targeted 
Marketing Efforts

Local and Interstate Sydney, NSW, across Australia and international, 
especially into Asian markets with a special Hong 
Kong promotion. Destination brought out 20 leading 
travel agents from China along with others from Britain, 
Singapore and New Zealand

Sydney, NSW, across Australia and internationally Sydney, Regional NSW and National Sydney, Regional NSW and National Sydney, Regional NSW and National

(m)  Estimated Percentage of 
Annual Attendees from 
Geographical Areas

Sydney 76% 
Regional NSW 9% 
Interstate 6% 
Overseas 9%

Results are still being finalised at the time of writing.  
Estimates are as follows; 
Sydney 63.5%   
Regional NSW 19%   
Interstate 12.5%   
Overseas 5%

Key results are still being finalised at the time  
of writing

Sydney 84.1% 
Interstate 11.8% 
Overseas 4.1%

Sydney 33.3% 
Regional NSW 17.7% 
Interstate and overseas 15.6%

Results are still being finalised at the time of writing

(n)  Awards and Recognition 
Received

Named in Top 10 Ideas Festivals in the 
world by the UK’s Guardian newspaper

La Traviata, 4 Helpmann Awards, Live Performance 
Australia (2012 event)

N/A Helpmann Awards 2012 Nominee: 
• Best Direction of  a Musical  
• Best Choreography in a Musical  
• Best Female Actor in a Musical 
• Best Male Actor in a Supporting Role in a Musical (winner) 

Helpmann Awards 2013 Nominee: 
• Best Musical  
• Best Direction of a Musical 
• Best Choreography in a Musical 
• Best Male Actor in a Musical 
• Best Female Actor in a Musical  
• Best Male Actor in a Supporting Role in a Musical 
• Best Female Actor in a Supporting Role in a Musical

Nominated 8 times for the 2013 Helpmann AwardsNominee: 
• Best Musical  
• Best Direction of a Musical 
• Best Choreography in a Musical 
• Best Male Actor in a Musical 
• Best Female Actor in a Musical  
• Best Male Actor in a Supporting Role in a Musical 
• Best Female Actor in a Supporting Role in a Musical

(o)  Management Staff 
Professional Certifications 
and/or Degrees in Festival  
& Event Management

Not available Not Available Not Available Not Available Not Available Not Available

(p)  Professional Industry 
Involvement/Memberships

Not available Opera Australia is Australia’s national opera company, 
resident at the Sydney Opera House and the Arts Centre, 
Melbourne. It is led by Acting Chief Executive  Narelle 
Beattie and Artistic Director Lyndon Terracini. Opera 
Australia is dedicated to enriching Australia’s cultural 
life with exceptional opera and presenting opera that 
excites audiences and sustains and develops the art 
form. It is Australia’s largest and busiest performing arts 
organisation, with over 600 opera performances a year, 
including two main stage opera seasons in Sydney  
and Melbourne and a range of other activities including  
opera concerts and free outdoor performances in 
Sydney’s Domain and Melbourne’s Myer Music Bowl.

These two cultural institutions are Sydney’s  
pre-eminent public art museums. They joined  
forces with Destination NSW to bring this Art Series 
to people across Australia and the world. They have  
a large spectrum of involvement with business  
and the broader community across Australia  
and the globe.

Live Performance Australia Live Performance Australia Live Performance Australia

vivid SydNEy   haNda OpEra ON SydNEy harbOur SydNEy iNTErNaTiONal arT SEriES aN OffiCEr aNd a GENTlEmaN  lEGally blONdE, ThE muSiCal  ThE addamS family 
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excites audiences and sustains and develops the art 
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                           SECTiON 3 
CiTy/GOvErNmENTal  

SuppOrT Of fESTivalS  
aNd EvENTS





CiTy/GOvErNmENTal  
SuppOrT Of fESTivalS aNd EvENTS
The NSW Government’s strategic policies, strong and consistent investment and  
whole-of-Government approach to securing, nurturing and staging major events  
have been significant drivers in Sydney’s success as an event destination.

The introduction of the Major Events Act 2009 (NSW Legislation), 
as well as the appointment of a Minister for Tourism, Major 
Events, Hospitality and Racing and Minister for the Arts,  
(The Hon. Minister George Souris) provides for a supportive 
environment in which to stage major festivals and events.

Following the formation in 2011 of the State’s new tourism  
and events authority, Destination NSW, the Government was 
able to deliver an unprecedented level of strategic and 
operational alignment in order to achieve its goal of doubling 
visitor expenditure by 2020.

No other state in Australia has a “one-stop shop” agency  
to assist event owners, organisers and promoters to win  
events, create events, develop travel packages and implement 
promotional campaigns. Destination NSW is also the major 
investor in Business Events Sydney (Sydney’s Convention  
& Visitor Bureau).

The NSW Government also has a team in the Protocol and 
Special Events (PSE) Branch of the NSW Department of 
Premier and Cabinet. This team reports directly to the State 
Premier, The Hon. Premier O’Farrell and is permanently  
staffed to coordinate the operational delivery of major and 
special events through coordination of all Government  
services including maritime services, police, ambulance  
and traffic and transport authorities. This support from the 
highest level of Government greatly assists coordination  
of major events.

3.a) dEfiNEd publiC ObjECTivES aNd SuppOrT 
STaTEmENTS fOr fESTivalS aNd EvENTS by ThE  
CiTy aNd OThEr lOCal GOvErNmENT aGENCiES 
Sydney operates in a two-tiered Government environment.  
The primary power of authority belongs to the NSW (State) 
Government, whereas the local Government Councils service  
the local communities.

In 2011, the NSW Government released NSW 2021, its 10-year 
plan to rebuild the state economy, and created a series of 
industry taskforces, which were charged with developing Industry 
Action Plans (IAPs) to lift performance in key economic sectors. 

The NSW visitor economy was identified as a critical growth 
sector. The NSW Visitor Economy Taskforce was established  
to undertake an extremely comprehensive consultation process 
encompassing federal, state and local tiers of Government, 
business, the arts and all parts of the tourism and events industries.

The key purpose of the taskforce was the development of the 
Visitor Economy Action Plan to achieve the Government’s 
ambitious target of doubling overnight visitor expenditure by 
2020. Festivals and events are integral to the success of the  
plan which was adopted by the NSW Government and is now  
in the early phases of its implementation, driven largely by 
Destination NSW. 
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Each year events generate more 
than $600 million in revenue to  
the State - and most of this revenue 
is delivered by Sydney events.
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key event objectives outlined in the plan include:

• Integrating major events and festivals as part of the broader 
brand strategy for Sydney. 

• Prioritising promotion for events and festivals that are proven 
visitation drivers within international marketing programs.

• Ensuring that there is a year-round, well-planned and 
coordinated calendar of major events and festivals in 
Sydney that results in events complementing each other, 
rather than being in competition with one another.

• Ensuring that visitor needs relating to disability access  
to precincts and major event venues are understood and 
effectively considered in the transport planning process 
across a wide range of transport modes and service providers.

• That the NSW Government adopt a whole-of-Government 
approach to the attraction and hosting of business events, 
brand development, planning and integration of events  
with the broader visitor economy in Sydney and across  
the relevant regions.

Local Government support for the NSW events strategy  
is largely coordinated by the City of Sydney, which is the local 
Government authority responsible for the central business 
district (CBD), and more than 30 surounding suburbs. Its role  
is to provide services for its residents as well as for the daily 
influx of workers and visitors.

The City of Sydney provides funding or in-kind support across  
a range of community, cultural, economic and environmental 
activities, including festivals and events. It acts as a champion 
for Sydney and strives to advance and enhance its reputation  
as Australia’s premier city.

Departments within the City of Sydney, such as Sport and  
Arts, along with the local Councils, invest in festivals and events 
aimed at the local community. For example, Sydney is proud  
of its multicultural population and hosts the Chinese New Year 
Parade (the largest outside China), St Patrick’s Day Parade  
and Sydney Mardi Gras.

3.b) dirECT fuNdiNG SuppOrT prOvidEd TO aNd/Or 
budGETEd fOr fESTivalS aNd EvENTS frOm ThE CiTy 
Or OThEr GOvErNmENT aGENCiES
Direct financial assistance support is available to festivals and 
events from the NSW Government through Destination NSW, 
Government agencies and local Government authorities, either 
through direct investment with an expected return on investment 
or through grants and sponsorship programs.

The NSW Government through Destination NSW invests in 
events that provide economic, strategic and/or community 
benefits. Key performance indicators are attached to the 
investment, requiring the event owner to quantify these impacts 
using mutually agreed measures. There are currently over  
90 active event contracts in place with Destination NSW.
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Arts NSW is the NSW Government’s arts policy and 
funding body whose mission is to foster a spirited arts 
and cultural environment in the State. The organisation 
offers a range of funding programs directed towards 
encouraging high artistic merit and innovation; building 
audiences; supporting professional and sector 
development; and increasing access to the arts for all.

Direct funding support provided through the City of 
Sydney’s Grants and Sponsorship Programs can be 
accessed for a diverse range of services and projects 
that directly benefi t the community and contribute to 
the life of the city. In particular, the Cultural Grants and 
Sponsorship Program covers a range of arts and culture 
services, including performing and visual arts, literature, 
fi lm, design, food and wine, and expression through 
public festivals, performances and exhibitions. Grants 
can be accessed annually for funding over $5,000 
with approval from the Council.

Through the Major Festivals Program, the City of Sydney 
supports and provides sponsorship to seven major 
festivals in recognition of their signifi cant contribution 
to the social, cultural and economic life of Sydney. 
These include Sydney Festival, Sydney Writers’ Festival, 
Biennale of Sydney, Sydney Film Festival, Sydney 
Gay and Lesbian Mardi Gras, Australia Day Council 
of NSW and the Indigenous Festival, Yabun. Funding 
through this program is directly negotiated between 
the organisation and the City and is reviewed every 
three years.

The Community Relations Commission provides funding 
for projects involving culturally diverse and socially 
or geographically isolated communities in NSW, 
promoting the commitment of the NSW Government 
to multiculturalism and the value of cultural diversity. 
The sponsorship grant is for special events such as 
local annual festivals and major cultural events.

3.C) iN-kiNd SuppOrT prOvidEd TO aNd/Or 
budGETEd fOr fESTivalS aNd EvENTS frOm 
ThE CiTy Or OThEr GOvErNmENT aGENCiES
The State Government provides substantial in-kind 
support to events. This varies according to the needs 
of the event from promotional support and city dressing 
to providing resources and expert advice about event 
organisation, convening all-agency planning meetings for 
specifi c events, setting up the Government Coordination 
Centre on event day and waiving charges for services 
provided by the NSW Police, Ambulance Service of 
NSW, and Roads and Maritime Services (RMS), under 
the NSW Government’s User Charges Policy for events.

3.d) dEfiNEd rOlE Of ThE CiTy iN fESTival 
aNd EvENT apprOval
Each venue and landholder, including the City of Sydney, 
are the initial approval body for an event on their land. 
Depending on an event’s individual elements, the 
approval of other NSW Government agencies may also 
be required. For instance, an event proponent wishing 
to sell alcohol at their event, provide amusement rides, 
use fi reworks, fundraise or close roads will need to obtain 
approval from the relevant authorities. If an event is 
logistically complex and likely to generate wide impacts 
beyond the event, for instance a fun run on city roads, 
it may be coordinated through the Protocol and Special 
Events branch of the Department of Premier and Cabinet. 
Very large, one-off events can also be approved under 
specifi c special event legislation.

The City of Sydney and Destination NSW have a strategic 
partnership, through a Memorandum of Understanding, 
which outlines how the City will support events, specifi cally 
business events and commercial creative events.

Destination NSW has a defi ned role in the event approval 
process – assessing an event’s merits according to the 
event’s ability to return economic, strategic/marketing 
and community benefi ts. Economic Impact is the ability 
of an event to drive new spend and/or future investment 
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in NSW as a direct result of the event being held in the 
State. Strategic and Marketing Impact refers to the event’s 
effectiveness in driving marketing outcomes for Sydney; 
and NSW Community Impact refers to the event’s capacity 
to positively engage large and diverse sections of the 
community and generate community pride.

It also takes into consideration whether or not an 
event can draw in people from intrastate, interstate 
and international markets, the seasonal capacity of 
the event, and the event has similar key performance 
objectives. The result is a diverse range of cultural, 
entertainment and sporting events. The methodology 
for assessing events is considering best practice by 
the country’s leading academics in this space.

3.E) CiTy-prOvidEd fESTival aNd EvENT prOCESS 
COOrdiNaTiON aNd aSSiSTaNCE SySTEm
Events have access to coordination and assistance 
provided by the State or Local Government. Event 
owners liaise with Government and the level of support 
is determined by the type and size of each event.

The City of Sydney facilitates permit, licence and public 
use approvals and city dressing as well as providing expert 
advice and supply of services (either on a user pays or 
cost-exempt basis, depending on the characteristics of 
the event). 

The NSW Events Operations Group (EOG), convened 
by the NSW Department of Premier and Cabinet, 
demonstrates the strength of the support by the NSW 
Government for festivals and events. The monthly 
inter-agency meeting brings together senior operational 
personnel from over 40 NSW and Federal Government 
agencies, Local Government and non-Government bodies 
to share information and identify issues related to the 
staging of festivals and events in Sydney. The 
agencies consist of four main groups:
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•  landholders – including Sydney Opera House, Sydney 
Harbour Foreshore Authority, Sydney Harbour Federation 
Trust, Sydney Ports, Sydney Olympic Park Authority, Sydney 
Harbour Federation Trust, Royal Botanic Gardens and Domain 
Trust, Centennial Parklands and Moore Park Trust, Barangaroo 
Delivery Authority, National Parks and Wildlife Service and 
inner metropolitan councils

•  Emergency Services – including NSW Police Force, 
Ambulance Service, NSW Health, NSW Fire and Rescue, 
Marine Rescue NSW, State Emergency Services and the 
Bureau of Meteorology

•  Traffic and Transport – including Transport for NSW, State 
Transit Authority, Sydney Ferries, State Rail Authority, 
RailCorp, and Roads and Maritime Services

•  Other bodies that can advise on events – for example, 
Sydney Business Chamber, Business Events Sydney, Sydney 
Convention and Exhibition Centre, NSW Department of Trade 
and Investment, Regional Infrastructure and Services, 
Department of Local Government, Destination NSW, Arts  
NSW and the Department of Sport and Recreation.

Event communications plans are also coordinated on a whole-
of-Government basis through the Event Communications Group 
(ECG). Set up in a similar format to EOG, the group’s senior 
communication representatives ensure a cooperative, 
coordinated approach between Government agencies in relation 
to event communications, and supporting the campaigns 
executed by individual Government agencies.

This group identifies upcoming events that will have an impact 
on the service delivery of agencies and the day-to-day operations 
of the city. It discusses communication and stakeholder 
strategies to reduce any negative event-related impacts.  
The ECG is focused on ensuring that key messages developed 
and disseminated by Government to the public are consistent, 
comprehensive and effective for each specific event. 

It also determines generic event key messages such as safety  
and health issues and develops appropriate communications  
and advertising strategies for them.

The EOG and ECG provide a channel for event organisers,  
to communicate with Government agencies about the possible 
impacts of the event on Government infrastructure and 
operations. These groups have a permanent, full-time 
secretariat to assist events in the lead-in, delivery and debrief 
phases of their event.

The Protocol and Special Events branch within the NSW 
Department of Premier and Cabinet also has an Event Access 
and Inclusion Officer who works with event organisers to 
improve access and participation for people with a disability  
in major and community events in Sydney and across NSW.

Through the formation of statutory authorities with distinct roles 
and lifespans, the NSW Government has successfully delivered 
a number of major events. Examples include the World Youth 
Day Co-ordination Authority, established to support World Youth 
Day planning, and the Sydney 2009 World Masters Games 
Organisation Committee, established for the Sydney 2009 World 
Masters Games.

The Major Events Act 2009 also allows specific powers to be 
activated in support of a major festival and event, as determined 
by the Government. A significant development has been the 
establishment within the NSW Police Force of the Major Events 
and Incidents Group. This unit in Police is a dedicated, highly 
trained group that works on planned public events as well as 
responding to unplanned incidents.
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3.f) parTiCipaTiON iN OffiCial CapaCiTy by CiTy 
dEparTmENT rEprESENTaTivES ON bOardS aNd 
plaNNiNG COmmiTTEES Of lOCal fESTivalS aNd EvENTS 
Event-specific Boards and Planning Committees are created  
as needed for major events and often include representatives 
from the NSW Government and City of Sydney.

Depending on the nature of the event, the Premier of NSW, 
Ministers, and senior staff from NSW Government departments 
as well as the Sydney Lord Mayor and senior council staff 
routinely sit on event boards and planning committees. 

These representatives have extensive experience and expertise 
across Government and involvement in high profile business,  
arts and sporting organisations. They bring significant value  
to festivals and events in Sydney, in terms of contract 
management, issues management and operational expertise.

3.G) lOCal laWS, OrdiNaNCES, rEGulaTiONS, 
pErmiTS aNd pOliCiES impaCTiNG aNd SuppOrTivE  
Of fESTivalS aNd EvENTS
Event owners are responsible for ensuring all relevant legal 
requirements and policies that apply to their event (depending  
on its location, type, scale and content) are met and  
permits obtained.

To assist organisers of events in NSW, the NSW Department  
of Premier and Cabinet has produced a resource to facilitate  
the safe and successful delivery of events in NSW. The Event 
Starter Guide – a resource for organising events in NSW 
provides useful information on a wide range of event elements, 
as well as templates that can be adapted to individual events 
plus contact details for Government agencies.

The Event Starter Guide is used by amateur and professional 
event organisers, as well as educational institutions, and has 
helped streamline the interaction with Government agencies  
that service events. The free publication is available from  
events.nsw.gov.au

3.h) CiTy prOvidEd fESTival aNd EvENT  
TraiNiNG prOGramS

The City’s event organisers arrange regular, event-specific 
training for event staff. If required staff can access training 
programs delivered by several educational institutions and 
training bodies.

The australian Centre of Event management (aCEm) 
was established in 1999 to develop and support the work  
of the University of Technology, Sydney in event management 
education, training and research. Their mission is to further 
enhance Australia as a centre of excellence in the development 
of skills and knowledge associated with the creation, delivery 
and evaluation of events.

Since its establishment, ACEM has become a world leader in the 
field of event management education, delivering training programs 
within Australia and internationally to cities such as London, 
Beijing, Edinburgh, Kuala Lumpur, Singapore, Kuching and Macau.

australian progressive marketing College of business and 
Communication (apm)  was established in 1987 to transform 
school leavers into work-ready professionals by offering them 
the forward-focused skills needed to advance or change their 
marketing career. The degree focuses on events as a key driver 
in engaging consumers and clients. A hands-on course, it 
teaches emerging event management professionals the key 
concepts of event management, and offers valuable practical 
experience through industry internships.

The international College of management, Sydney (iCmS)  

was established in 1996 as a specialised College of Higher 
education. In recent years, ICMS has become a global leader  
in management education, using applied learning to prepare 
graduates to be leaders in their industries.
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ICMS Event Management programs provide graduates with 
focus on ‘work ready’ skills and attitudes developed through  
the combination of comprehensive on-campus study and nine 
months of paid industry training in event management.

meetings and Events australia (mEa) also offer Government 
Accredited Training courses in event management in Sydney.

3.i) dirECT iNduSTry iNvOlvEmENT / mEmbErShipS  
by CiTy / CiTy dEparTmENTS
Across the Government a number of public servants and elected 
officials hold memberships with leading international and national 
industry bodies, including:

•   Tourism Transport forum (TTf) is an industry group for  
the Australian tourism, transport, aviation and investment 
sectors, representing over 460,000 employees. TTF delivers 
strong policy support and works on various levels to provide 
influence, access and value to member business.

•   Sydney business Chamber, a division of the NSW Business 
Chamber, represents its members to ensure Sydney receives  
the recognition, support and promotion appropriate to the 
needs of Australia’s premier global city. In addition to  
the organisation’s state-wide policy and advocacy work,  
it provides a voice for Sydney’s business community and 
lobbies on a wide range of issues that impact Sydney.

•   business Events Sydney (bESydney) is responsible for 
promoting Sydney as a business events destination, 
identifying new business event opportunities and bringing 
these to Sydney (BESydney is a not-for-profit partnership 
between the NSW Government, Destination NSW and more 
than 200 leading tourism attractions, venues, event suppliers 
and conference organisers).

•   The Committee for Sydney (CfS) is an independent forum  
of decision makers taking a leading role in shaping public 
policy to enhance the economic, social, cultural and 
environmental conditions that make Sydney a competitive  
and creative global city.

•   The international Special Events Society (iSES) is a 
worldwide organisation dedicated to personal development, 
advancement and education within the field of special  
events, to better connect its diverse global network of  
event professionals.

•   meeting Events australia (mEa) is a national, independent 
not-for-profit organisation dedicated to fostering professionalism 
and excellence in all aspects of meetings management.

•   The professional Conference Organisers association 
(pCO) aims to provide relevant industry event training 
courses to increase the standard of professionalism and 
increase the value and yield of members’ business and 
businesses; and develop best practice documentation  
use by members.
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NON-GOvErNmENT COmmuNiTy  
SuppOrT Of fESTivalS aNd EvENTS
Local businesses contribute sponsorships, value in-kind and 
marketing support and in return enjoy the immediate economic 
benefits of high visitor numbers as well as the longer term, 
strategic marketing returns that drive tourism outcomes and 
visitation well beyond the duration of the event itself.

Community benefits include improved community pride and 
cross-cultural understanding. The importance of community 
impact is reflected in Destination NSW’s strategic intent when 
investing in festivals and events. This includes evaluating an 
event’s capacity to positively engage large and diverse sections 
of the community and generate community pride.

4.a) vOluNTEEr iNvOlvEmENT
The resurgence of volunteerism as part of Sydney’s events 
culture was spurred by the outstanding success of the Sydney 
2000 Olympic Games and is now a vital factor underpinning  
the broader events calendar.

Volunteers are essential to the smooth running of festivals and 
events in Sydney. They help to drive community engagement 
and audience enjoyment and become a key part of the public 
face of festivals and events. The Sydney Film Festival and 
Sydney Biennale owe much of their success to the efforts of  
the volunteers.

The Centre for Volunteering is the peak body in NSW promoting 
and supporting volunteering and community participation. 
Events they have supplied volunteers for include City2Surf, 
Sydney Royal Easter Show and Sydney New Year’s Eve.

The City of Sydney draws volunteers for a number of the city’s 
festivals and events through its relationship with the educational 
institution TAFE NSW (Technical and Further Education NSW) 
and by invitation to other appropriate schools and institutions in 
the local Government area. The city engages in secondments 

and internships for Sydney New Year’s Eve and recruits  
from various institutions, such as National Institute of  
Dramatic Arts (NIDA) and interstate organisations, such  
as Western Australia Academy of Performing Arts (WAAPA)  
and Victorian College of the Arts (VCA). 

Many corporations offer their staff ‘on secondment’ for festivals 
and events as part of their training, viewing it as an opportunity 
to engage with customers. This helps build a skilled, sustainable 
events workforce.

In 2012, the NSW Department of Education and Training rolled 
out its new student volunteering initiative across the state, 
where schools encourage students to look for volunteering 
opportunities in a variety of ways, including service learning  
that combines specific subject or curriculum outcomes with 
community service or volunteering.

As an example, for the annual 14km City2Surf fun run, the 
volunteer-staffed State Emergency Service (SES) assists  
in managing road closures for the event, while volunteer  
staffed Marine Rescue NSW assists with on-water safety  
for aquatic events.

Community organisations such as Guides Australia and Rovers 
(Scouts) volunteer their time to assist with, for example, the 
delivery of a picnic for 1,000 children with special needs and 
their carers as part of the Sydney’s New Year’s Eve celebrations.

Another key volunteer service is St. John Ambulance, a first-aid 
organisation, which services a range of events including junior 
sporting events, such as the Rugby NSW State Championships 
and larger-scale events such as the Sydney StereoSonic  
Music Festival.
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4.b) SpONSOrShip SuppOrT
Sydney has a strong track record in generating sponsorship support for 
major festivals and events. Australia Day – the State’s largest celebration  
– relies heavily on sponsorship to deliver its city based event program,  
from its national address at the Sydney Conservatorium of Music, to the  
Motorfest around Hyde Park and the Australia Day Fireworks Spectacular  
in Darling Harbour. 

The retail giant, Woolworths, is a long-time sponsor of the Australia Day 
Ambassador program, which sends high-achieving and inspiring citizens from 
all walks of life to community celebrations in Sydney and around the state.

In 2013 Vivid Sydney had numerous corporate sponsors including Intel, 
Citibank and Audi. Intel was the inaugural “Vivid partner” in 2011 and 2012, 
and benefited by integrating their brand with the 3D projections on Customs 
House and precinct activity in Customs Square. Intel, and the event via Intel’s 
tag line “Intel making your world more vivid”, which has been used across 56 
key markets globally since 2011 integrated the brand value of innovation.

A highly effective product initiative involved integrating Intel’s chip die  
design and audio ‘bong’ into The Electric Canvas 3D animated production  
on Customs House at Circular Quay, Sydney.

A key part of the contribution by business is via marketing-in-kind (MIK) 
whereby businesses promote the event via main media (TV, print, etc.) online 
and through their direct channels to reach a broader target market/customer 
base to drive visitation. This is widely used across many key events such as 
Sydney Festival, Chinese New Year, Vivid Sydney and Sydney Mardi Gras 
and most musicals. Many of the cultural and art festivals rely heavily on 
business and marketing support as they have limited budgets.

The other key area is value-in-kind (VIK) whereby businesses make budget-
relieving contributions to the operational elements of the festival or event. 
This could include staff, equipment, venues, technology which can also add 
significant value to the quality of the event delivery.
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4.C) mEdia SuppOrT
Sydney has a well-developed media landscape including two daily 
newspapers, The Sydney Morning Herald and The Daily Telegraph; 
more than 15 free-to-air television stations (including digital stations); 
a range of pay-tv, commercial, non-commercial and community radio 
stations; and a vast array of online publications. Government and 
event organisers work closely with the media industry to establish 
collaborative partnerships, helping drive interest to cover event-
related launches and media interest during the event.

Destination NSW worked with The Sydney Morning Herald and 
2Day FM for Sydney New Year’s Eve with combined media support 
via television, newspaper and radio of some $1.5 million. 

4.d) ChambEr Of COmmErCE / CONvENTiON & viSiTOrS 
burEau SuppOrT
Sydney Business Chamber works to ensure Sydney gets the 
recognition, support and promotion needed for Australia’s global city. 
In addition to its advocacy work, it provides a voice for Sydney’s 
business community and lobbies on a wide range of issues that 
impact Sydney. The Chamber publicly endorses and regularly 
works with event owners and Government to ensure the 
success of festivals and events.

For Vivid Sydney 2013, Destination NSW engaged with a number 
of organisations, including The Rocks Chamber of Commerce, 
Darling Harbour Business Alliance, Property Council of Australia, 
Australian Hotel Association, Tourism Transport Forum, Darling 
Harbour Authority, North Sydney Council and Sydney Harbour 
Foreshore Authority to undertake activities to support the festival. 
Business Events Sydney (previously Sydney Convention and Visitor 
Bureau) works to attract conference, incentive tours and meetings 
to Sydney. Two Destination NSW Board members are invited to 
sit on their Board every year.



4.E) dOWNTOWN aSSOCiaTiONS
The dynamic events and meetings sector in NSW actively 
engages with retailers and merchandisers when major events 
are in and around Sydney. This can be by way of inclusion of 
brochures and discount offerings in event delegate show bags; 
guided tours to retail outlets and host opportunities. In addition, 
Destination NSW promotes some of Sydney’s leading retailers, 
attractions and things to do on their website www.sydney.com

Destination NSW also sits on the city’s Retail Advisory Board  
to ensure events are linked into the city’s retail sectors.

Case Study Example:
Major musicals, particularly national premieres, provide regional 
and international visitors a reason to visit Sydney and spend on 
accommodation, dining and other entertainment. They give a 
substantial boost to the local economy and as such, Destination 
NSW works in close partnership with the City of Sydney to secure 
interest in musicals from local, interstate and international visitors.

Following a raft of positive reviews, Legally Blonde The Musical 
saw Sydneysiders hit the city in droves during the holiday season. 

The City of Sydney and Destination NSW provided considerable 
support, including:
• Presence on city banner poles
• Digital marketing support through internal channels 
• Inclusion in major seasonal event campaigns 
• Media and PR support, including joint press releases  

and messages of endorsement 

Recognising the generous opportunity an influx of visitors  
offers retailers, The City of Sydney and Destination NSW  
also facilitated retail activations on behalf of Legally Blonde’s 
producers to target and access the wider city retailer community 
including providing the opportunities for overall networking 
(through the City’s Retail Advisory Panel) and inclusion in joint 
promotional campaigns.

Two example of activations facilitated by City of Sydney and 
Destination NSW included performances by the Legally Blonde 
cast at Sydney’s QVB Shopping Centre during Vogue Fashion’s 
Night Out 2012 (an internationally celebrated major fashion/
retail event which draws tens of thousands of visitors to the city) 
and at the Lord Mayor’s official Sydney New Year’s Eve Party 
at Sydney Opera House in 2012.

Official event website: www.legallyblonde.com.au

4.f) OrGaNiSaTiONS TO aSSiST iNdividualS  
WiTh diSabiliTiES
The Companion Card is administered by National Disability 
Services (NDS) for the NSW Government. The Card enables 
people with severe, profound and permanent disability 
necessitating lifelong attendant care to participate in community 
activities and events without discrimination. Companion Card 
holders are not required to purchase an additional ticket for  
their attendant carer, making many entertainment, leisure  
and recreation venues/activates and services more affordable. 
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Auslan (Australian sign language) provide interpreters for a 
number of theatre and concert performances. Captioning at 
certain events is also an option, e.g. at Handa Opera on 
Sydney Habour.

The Australian Centre of Event Management (ACEM) has 
specific programs to assist event organisers to facilitate the 
involvement of people with a disability and older people in 
conferences, festivals, sporting and other events.

Meetings and Events Australia recently commissioned a 
guide for making more events accessible for its members.

The guide has been developed by the Meetings and Events 
Industry of Australia in partnership with the Australian 
Human Rights Commission, and is designed to help those 
responsible for organising events to ensure they are 
accessible for people with a disability – whether they are 
presenters, sponsors or participants. It is based on the 
experience of organisers who are responsible for creating 
accessible events. Under both State/Territory and Federal 
law, making events accessible for people with a disability  
is a legal requirement.

The guide aims to help event organisers:
• Assess access and inclusion considerations that 

promotes participation for people with a disability  
when planning an event

• Identify features that limit participation of people  
with a disability to access an event

• Understand what organisers can do to ensure the  
best practice access considerations

• Understand the relevance of the Disability 
Discrimination Act 1992 (DDA) and State/ Territory 
anti-discrimination laws

• Find further sources of advice, information and 
assistance event organisers might need.

   The NSW Government’s Event Starter Guide provides      
    information for event organisers on event access and    
      inclusion. Destination NSW has also created a Sydney  
        For All website at www.sydneyforall.com

The Department of Premier and Cabinet (DPC) in 
partnership with Family and Community Services (FACS)  
is leading the Event Access and Inclusion Project. The 
Project aims to improve access and participation of people 
with a disability in major Sydney and other NSW 
community events by:

i)  providing advice to event planning groups and networks 
on disability access and inclusion

ii)  managing the implementation of disability and access 
plans into the core work of event policy, planning and 
event delivery networks and groups 

iii)  developing and promoting best practice outcomes in 
terms of inclusion and access in event policy, strategy 
and program initiatives.

Sydney For All is an official website of Destination NSW. 
The website’s accessible design follows guidelines 
published by the World Wide Web Consortium (W3C). 
Destination NSW’s website is the result of a research 
project into accessible tourism experiences in Sydney.  
The project was undertaken by the University of 
Technology Sydney, as the lead partner with the 
Sustainable Tourism Co-operative Research Centre,  
in a research project on Visitor Accessibility in  
Urban Centres.

The focus of the site at this stage is one of Sydney’s most 
popular tourist neighbourhoods and key attractions nearby. 
They include The Rocks and Circular Quay, the Royal 
Botanic Gardens, Art Gallery of NSW and the Sydney  
Fish Markets. Accessibility information is provided on all 
tourist information include useful links to other sites and 
access maps.

4.G) lOCal EvENT CO-OpEraTivES
Described under Part 3.I Direct Industry Involvement.
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4.h) SpOrTS COmmiSSiONS
Through their ongoing focus and support of high performance and 
grassroots participation in sport, the Sports Commissions in Australia 
strongly support the major event platform.

The Australia Sports Commission (ASC) is Australia’s primary 
national sports administration and advisory agency. On behalf of 
the Australia Government, the ASC plays a central leadership role 
in the development and operation of the Australia sports system, 
administering and funding innovative sport programs and providing 
leadership, coordination and support for the sports sector. The ASC 
is recognised as a world leader in the development of high-
performance sport and sports participation.

NSW Sport and Recreation, part of the Offi ce of Communities, is 
committed to providing and facilitating sport and recreation services 
for the people of NSW.

4.i) EduCaTiONal iNSTiTuTiON SuppOrT
Creating partnership and networks with educational institutions 
has become increasingly important in developing and supporting 
Sydney’s events industry. A wide range of educational opportunities 
are available to students in Sydney – from formal qualifi cations in 
event management providing the essential theoretical elements, 
to vital industry experience through structured internships and 
work placement programs.

Educational institutions also help local community groups 
through various volunteer programs, which are fundamentally 
acknowledged within the city.

Destination NSW has a strong and growing relationship 
with the University of Technology, Sydney (UTS) – a leading 
provider of event management education at a tertiary level 
in Australia, which offers both Bachelors and Masters 
degrees in event management. Destination NSW 
provides guest presentations at the university, and 
facilitates placement of volunteers at events.

Faculty members of UTS are also welcome guests at 
conferences produced by Destination NSW to strengthen 
the links between academia and event professionals.
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Destination NSW also works with third year tertiary students 
studying event management at the International College of 
Management Sydney (ICMS). Students studying international 
events at ICMS are given case studies from Destination NSW 
each term to work on feasibility studies, marketing plans, 
operational improvements, sponsorship, media and marketing 
and sustainability and to gain first-hand knowledge of the  
benefits and impacts major events have on a town, city,  
region or country.

TAFE NSW has a partnership with the City of Sydney, providing 
students with the opportunity to volunteer for various events 
held within Sydney. The events unit within the City of Sydney 
provides some internship opportunities and usually engages 
students from institutions within the local Government area 
who are studying event management courses. These direct 
forms of experience act as fundamental stepping stones into  
the practical working field of events.

College institutions like the International College of Management 
Sydney offer an extensive events program for their students. 
Students are encouraged to volunteer and work with industry 
professionals to extend their knowledge and expertise in the 
events profession.

4.j) SpECial iNCENTivES / diSCOuNTS by lOCal vENuES
During Vivid Sydney 2013, hotels and restaurants around the 
Circular Quay, The Rocks precinct and Darling Harbour offered 
special meal deals to enhance the festival experience. There 
were a number of other tourism operators including cruise boats 
that offered a Vivid Sydney festival experience from the harbour 
itself. Restaurants and bars also were inspired to create special 
Vivid Sydney meals, drinks and cocktails.

4.k) aCCESS TO iNduSTry / SuppliErS iN lOCal markET 
Sydney boasts a significant number of industry suppliers readily 
available in Sydney and the surrounding regions. A “who’s who” 
of registered members of Meetings and Events Australia, the 
peak body for event practitioners, can be sourced easily from  
its website link http://secure.meetingsevents.com.au/
whoswhodirectory

To maintain and enhance the quality and integrity of events, 
suppliers are constantly challenged to use innovative and 
creative new ways to offer their services.

Due to the huge array of public, commercial and community 
events hosted in Sydney, there is no shortage of event 
professionals. Sydney’s events expertise is globally acknowledged 
with Sydneysiders engaged to run events such as the Opening 
and Closing Ceremonies at the Athens Olympics, London NYE 
Fireworks, the Doha Asian Games and the Sochi 2014 Winter 
Olympic Games Opening and Closing Ceremonies.

Sydney New Year’s Eve fireworks display is regarded as the 
largest and most technologically advanced fireworks display  
in the world. Since 2009, microchip fireworks have been used, 
enabling new pyrotechnic effects that last longer in the sky. 
Traditional fireworks create random shapes, whereas microchip 
technology creates spectacular designs with much more control. 
The 2009 event featured the most complicated bridge effect  
ever attempted. At approximately 36m x 36m and weighing  
more than 40 tonnes, it was installed on the bridge in 22 nights 
over three months.

4.l) dirECT iNduSTry iNvOlvEmENT / mEmbErShipS
Industry professionals are used extensively in the organisation 
and running of festivals and events in Sydney.

The International Special Events Society (ISES) is a global 
umbrella organisation that comprises more than 7000 events 
professionals from more than 38 countries representing all 
areas of event planning and execution. One of its major offices 
is in Sydney, which provides easy access to the skills and 
services this group provides. Affiliation with local chapters 
provides education and ideas exchanges.

Meetings and Events Australia (MEA) is the largest national 
association of individuals and businesses covering all sectors  
of the events industry. MEA is a professional and industry 
association that provides a networking base for its members  
and, through the Business Events Council of Australia, lobbies 
Government on issues affecting the meetings industry in Australia.
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lEvEraGiNG COmmuNiTy CapiTal  
CrEaTEd by fESTivalS aNd EvENTS
Consistently rated as one of the best cities in the world, Sydney has much to offer  
visitors. Sydney’s bountiful natural surroundings and glorious harbour make it one  
of the most geographically beautiful cities on earth. 

5.a) COmmuNiTy braNdiNG 
Sydney knows just how important festivals and events are to its 
identity. Central to NSW Government’s strategies to grow the 
visitor economy is the concept that events are as integral to the 
city’s brand appeal as its extraordinary natural environment and 
architectural icons such as the Sydney Harbour Bridge and 
Sydney Opera House.

The NSW Government’s consistent support for festivals and 
events is, in a brand sense, directed towards broadening 
perceptions – adding new dimensions to what is known and 
associated with the city. Events which celebrate business, 
industry, culture, sports the arts and creativity develop an 
ongoing narrative about the city which presents it in a positive 
light and stimulates the need to connect. This in turn pays 
dividends in terms of attracting business investment, tourism, 
education visitors and skilled migration.

Sydney’s festivals and events have also enlivened and enriched 
perceptions that the local community has about its city. They 
have built social cohesion, engendered a sense of pride and 
added very tangible benefits in terms of employment, business 
stimulus and industry development.

Sydney values its brand identity, invests in promoting it globally, 
celebrates it locally and cultivates its ongoing enhancement by 
continuing to deliver some of the most innovative, diverse and 
exciting events in the world

5.b) prOmOTiNG TOuriSm

Destination NSW has nine global offices – Sydney, London, 
Auckland, Singapore, Tokyo, Los Angeles, Mumbai, Hong Kong 
and Shanghai – all dedicated to promoting tourism to Sydney. 

In a global market where developed cities offer similar facilities, 
hospitality and infrastructure, festivals and events have become 
a more crucial component for enticing tourists.

Major events in Sydney differentiate the city from other destinations 
by providing unique experiences and iconic attractions for both 
locals and international visitors. Destination NSW promotes 
these major events through mass campaigns and matches 
events to specific target markets through sector campaigns.

The ‘It’s ON’ Campaign is a principal component of Destination 
NSW’s event-led marketing. It promotes the Sydney and NSW 
Events Calendar, increasing awareness of more than 90 high-
quality events plus more than 1100 other distinctive community, 
arts, cultural and sport events in Sydney and NSW to 
international and domestic tourists.

Key tourism and event promotion results included:

• visitor attendance – attracting an estimated 20,000 
interstate and international visitors to Sydney Mardi Gras, 
which contributed around $30 million to the state economy

• Sales leads to partners – the launch of 52 cooperative 
campaigns in 14 markets to stimulate consumer visitation and 
which delivered more than two million leads to industry partners

• 
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• Growth in visitor Expenditure – achieving an overall NSW  
increase of 2.2 per cent in domestic and international overnight  
visitor expenditure in 2012

• increased promotional investment – $10 million in additional 
promotional investment for NSW through the development of  
11 new airline partnerships.

There are more than 96,000 businesses involved in tourism in NSW, and  
the industry directly employs 159,000 people, accounting for one in every  
22 jobs in the state.

Over the last year Destination NSW generated 51,000 media stories across 
print, broadcast and digital channels about events on the Sydney and NSW 
Events Calendar. The estimated publicity value across print and broadcast 
was around $77 million.

Building upon the success of the inaugural Love Every Second campaign 
(launched in March 2012), events headlined the Summer 2012-13 and 
Winter 2013 iterations. 

The integrated multi-platform campaigns use all communications channels, 
including print media, digital media and high impact outdoor and transit 
advertising including wraps of Melbourne’s iconic trams during the Australian 
Open (tennis). 

Each year Destination NSW’s Youth Campaign attracts around one million 
international youth travellers and 4.7 million young domestic visitors to 
Sydney and NSW. The promotion is run in both international and domestic 
markets through mass media, social media and partnership channels.

The aim of this campaign is to highlight Sydney’s exciting lifestyle and 
affordability of Sydney for travellers aged between 15 and 29 years.

5.C) CONvENTiON markETiNG
Business Events Sydney (BESydney) works closely with Destination  
NSW to help promote Sydney and New South Wales (NSW) as leading 
meetings, conventions, exhibitions and incentives destinations. BESydney 
has been awarded numerous accolades and Sydney has received the 
following rankings.
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awards (bESydney):

• Meetings and Events Australia Award for the Metropolitan 
Destination Marketing Organisation of the Year 2011 & 2012

• Finalist in the C&IT Excellence Awards 2011 for Association 
Congress of the Year 

• Business Development Manager of the Year Award to Sinead 
Yeo, Regional Manager Asia, from the NSW State Division  
of the Meetings and Events Australia Industry Awards

• Outstanding Contribution Award to Ian Stuart, Senior 
Consultant, at the 2012 Meetings and Events Australia 
Industry Awards  

• Scholarship to attend the ICCA Youth Forum at EIBTM to 
BESydney’s Sales Research Executive, Christina Barton, 
following a competitive global application process

• 2012 Prevue’s inaugural Destination Visionary Award, which 
celebrates vision and innovation in the global meeting and 
incentive industry.

• Specialised Tourism Services Award and the silver prize for 
Business Tourism at the NSW Tourism Awards 2012

rankings and recognition (Sydney):

• Ranked as Australia’s number one destination for association 
meetings according to the Union of International Associations 
(UIA) International Meetings Statistics Report in 2011 & 2012

• Ranked as Australia’s number one destination for meetings 
by the International Congress and Convention Association 
(ICCA) Country and City Rankings in 2012

• Ranked number six in the Asia Pacific by the ICCA Country 
and City Rankings in 2012

• Voted World’s Favourite Overseas City, in the Conde Nast 
Traveller UK Reader’s Choice Awards 2012

• Voted World’s Best Festival and Major Events City, by  
the International Festival and Events Association in 2010, 
2011 & 2012

• Voted Top 5 Best World Destinations, in the UK Cruise 
International Awards 2012

• Voted number one city in Australia by Trip Advisor Traveller’s 
Choice Awards 2012
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Sydney has the facilities to host all types of business 
events, from forums, tradeshows, conferences, and 
high-level meetings to networking and awards functions. 
Aligning business events with NSW’s Major Event 
Calendar has many benefits, such as:

• brand alignment with renowned international brands
•   opportunities to leverage major event marketing  

and PR programs
•  enhancement of delegate experience
•  creation of jobs for the local community
•    exposure to the multicultural influences that  

make Sydney unique.

Each year, Destination NSW develops an exciting and 
broad mix of major sporting, lifestyle, and cultural events  
to attract visitors from near and far to NSW. With this 
calendar, clients around the world can plan their own 
events to coincide with a whole range of events that  
span the calendar year.

BESydney also achieved one of its most successful 
financial periods, securing 103 business events in the 
2011-12 financial year, worth about $225.6 million to  
the NSW economy.

This record number of event wins represents a 21 per  
cent increase on the previous year’s economic impact 
results. In fact, it is the third-highest economic delivery in 
the organisation’s history. The 2011-12 financial year also 
broke records for BESydney’s Asian business. A total of  
33 events with an estimated economic impact of $91 
million were secured, which will see 18,641 corporate 
incentive and meeting clients travel from the region in  
the coming years.

Some highlight events secured by bESydney include:

• Perfect China Leadership Seminar 2013 – approx. 
3,000 delegates, worth an estimated economic impact 
of $20.9 million

• IUCN World Parks Congress 2014 – approx.3,000 
delegates, worth an estimated $23.6 million

• 12th Congress of the International Society for Organ 
Donation and Procurement (ISODP) 2013 – approx. 
400 delegates, worth an estimated $1.5 million

• LG Group Long Service Staff Reward Mar-Sep 2012 
– approx. 2,400 delegates, worth an estimated  
$10.8 million

• Business Events Sydney has offices and 
representatives in Montreal, London, Singapore, 
Mumbai and Shanghai.

5.d) COrpOraTE rECruiTiNG EffOrTS 
Destination NSW is actively supporting all business, 
regardless of their size, to grow their business within  
the NSW tourism and event industry.

Destination NSW published its consolidated Co-operative 
Marketing Prospectus to increase accessibility of products 
of all businesses to reach their customers.

Co-operative Marketing Opportunities with Destination 
NSW, Prospectus 2012/13 provides useful information  
for marketing, assisting event and tourism-related 
industries to reach their consumers in key markets in 
NSW. The aim of the prospectus is to encourage the 
participation of stakeholders to the program to:

•    Grow the profile of Sydney and NSW in key domestic  
and international markets

•    Extend the reach and impact of NSW marketing 
campaigns and promotional activities

•    Strengthen and broaden the brand appeal of Sydney  
and NSW
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•    Keep the state and its capital city top of mind with  
key consumers

•  Develop new markets and events
•  Generate more business for all stakeholders.

Destination NSW supports event partners promotionally and 
financially. The aim of this support program is to establish solid 
partnership within the industry to develop the Sydney and NSW 
Events Calendar, which in turn will create long-term benefits to 
Sydney and NSW.

5.E) rElOCaTiON paCkETS aNd iNfOrmaTiON 
The State Government through NSW Trade & Investment  
offers companies relocating to Sydney a range of services  
and resources, including business information, advice on  
local policies and regulations, site location and coordination 
support for ‘cutting through red tape’. Other forms of  
financial and non-financial support are also available  
on a case-by-case basis.

5.f) familiariSaTiON TOurS
Each year over 90 trade familiarisation tours are offered to  
more than 1,000 travel agents to assist them in obtaining the 
latest knowledge about Sydney and to increase their support 
and advocacy for the city as a tourism and events destination.  
A recent example was a high-profile delegation of travel  
agents from China, Chengdu, hosted on a trip to experience  
golf and luxury products in Sydney and surrounds. 

Destination NSW hosts famils around all Sydney events  
taking travel trade buyers from retail, wholesale and  
inbound sectors, along with industry personnel who  
are able to package these events, ie, hotel sales  
and marketing directors and tour operators. 

Each year Destination NSW also facilitates more than 350  
visits by high-profile Australian and International media, which 
generates large volumes of positive coverage and reach  
global media audiences. An ongoing focus for the program  
is promotion of Sydney’s event experiences. In the past  
twelve months, highlights for our clients have included  



famils around Handa Opera, The Addams Family, State  
of Origin, the Royal Easter Show, Paris Opera Ballet and  
of course Vivid Sydney. 

This year NSW was the host state for the Australian Tourism 
Exchange (ATE). Australia’s premier tourism trade event, ATE  
is the largest international travel trade show of its kind in the 
southern hemisphere. The 2013 event was held in Sydney  
from 26-30 April. At this event, Destination NSW was proud  
to showcase The Addams Family, The Musical as well as  
host 30 famils for over 300 people in Sydney and regional  
NSW. The DNSW Event Calendar was distributed to over  
650 international buyers.

5.G) OuT-Of-markET mEdia COvEraGE
When major events occur in Sydney they always generate 
global media coverage. In 2012-13 more than 51,000 media 
stories about events on the NSW calendar (the majority of  
which were focused on Sydney) were generated in print, 
broadcast and digital channels. Destination NSW is very  
active in generating out-of-market coverage through publicity 
programs that include:
•    Extensive media outreach through releases, newsletters, 

conferences
•    Provision of comprehensive media kits including image  

and footage resources
•  Event-specific media visits
•  Consumer advocacy campaigns through digital channels
•  Publicity distribution via digital and social media channels.

Examples of events that resulted in successful media  
coverage include:
The Sun-Herald City2Surf event is one of the world’s largest  
fun runs. Its success has influenced people internationally to 
undertake similar events. When City2Surf was held in 2012  
it attracted more than 85,000 entrants – a participation figure 
significant enough to warrant both national and international 
press and broadcast coverage.

The 18-day Vivid Sydney festival attracted the attention  
of both national and international media. The global media 
coverage extended to more than 150 countries..

5.h) ENhaNCiNG ExpOSurE TO ThE arTS  
aNd OThEr CauSES
The NSW Government’s State Plan specifically seeks to 
increase visitation and participation in arts and cultural activity 
by 10 per cent by 2016.

The NSW Government will also support the arts and cultural 
sector of the state with more than $377 million in year 2012-13. 
The allocated capital budget for this investment will be 
distributed to major institutions:

• $135.3 million to the Sydney Opera House
• $26.5 million to the Australian Museum (natural history)
• $33 million to Powerhouse Museum (technology)
• $29.3 million to Art Gallery of NSW.
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The major events and festivals in Sydney provide 
opportunities for rich cultural and artistic experiences  
to visitors and residents. Sydney invites internationally 
renowned artists to showcase their talents and also 
celebrates home grow assets.

Sydney embraces its arts culture with a calendar of events 
that highlights Sydney’s diversity of visual and performing 
arts. The calendar is replete with recurring events such 
as Sydney Festival, Vivid Sydney, Sydney Film Festival, 
Sydney Writers’ Festival, the Biennale of Sydney and 
Parramasala (celebrating South East Asian Arts). 

The NSW Events Calendar highlights a number of the 
world-class performances held in Sydney from musical 
theatre, opera, ballet, popular music concerts and  
special gallery exhibitions.

Accessibility is an important factor for Sydney’s major 
events and all the major festivals include core events  
that are free to the public. The Vivid Sydney and Sydney 
Festival free performances draw huge crowds and give 
all attendees an opportunity to experience exciting, 
inspiring performances.

5.i) CrEaTiNG hiGhly viSiblE publiC rElaTiONS 
CampaiGNS fOr CiTy faCiliTiES aNd SErviCES 
Agencies that provide services to events also conduct 
promotional campaigns to the general public who are 
likely to be impacted by the events. For example, if an 
event limits access to Sydney Harbour Bridge, there is  
an extensive campaign to advise the public and 
participants of the event that carries safety, transport, 
traffic, access and other key messages.

Sydney has a significant number of highly visible 
communication platforms, which event owners use to 
leverage promotional and marketing support. These include    
 online information pages, flyers, street furniture, banner   
   poles, variable message signs on roads, messages on   
     transport services, outdoor advertising and major   
       campaigns in mainstream broadcast and print media.

The City of Sydney has a highly visible marketing 
communications campaign for Sydney’s New Year’s Eve 
including signage on the Sydney Harbour Bridge pylons, 
around the city and on public transport. The campaign 
promotes key event and behavioural messages so 
attendees receive information to help them have the  
best possible experience, as well as to minimise 
negative crowd behaviour. The City of Sydney is 
committed to environmental sustainability and this forms 
part of the event and communications strategy.

Public relations campaigns ensure that key messages 
are carried by major events. For example, DNSW’s 
consumer websites deliver over 12.7 million visits a  
year and over 2.6 million leads to the tourism and  
events industry. Events content comprises a significant 
proportion of traffic to DNSW’s consumer websites and 
have their own section of the websites at www.sydney.
com/events and www.visitsnsw.com/events. DNSW’s 
events database (powered by the Australian Tourism 
Data Warehouse) carries over 1,500 events in NSW.  
DNSW’s consumer websites are ranked as the 10th 
largest Destination and Accommodation websites in 
Australia (as reported by Hitwise June 2013). Other 
websites with similar consumer reach in the Top 10 
include Tripadvisor, Lonely Planet and Booking.com.

DNSW also uses its social media channels to promote 
and grow awareness of events across the state. DNSW 
has social media channels on Facebook (885K fans); 
Twitter (65K fans); Google+ 800K fans and YouTube 
1.7m video views.

5.j) ENCOuraGiNG COmmuNiTy bONdiNG, 
parTiCipaTiON aNd CElEbraTiON

Major events and festivals play in an important part in 
how the residents and communities of Sydney form  
their social identities and they assist greatly in bringing 
communities together. Destination NSW and major  
event stakeholders ensure community participation and 
consultation when planning major events for the city.
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•   Celebration – set on Sydney Harbour and featuring the iconic 
Harbour Bridge, Sydney New Year’s Eve signals the start of 
another year to millions of people in Sydney, across Australia and 
throughout the world. The fireworks display and party atmosphere 
attract a huge crowd of local, interstate and international visitors. 
Thanks in large part to proper planning, availability of event 
information and the combined efforts of many branches of the 
public service and private industry, the event generates a strong 
feeling of community and goodwill.

•   bonding and participation – every January, Sydney Festival 
enlivens and transforms Sydney with a bold cultural celebration 
based on the highest quality art and big ideas. The Festival opens 
each year with a unique three-week ticketed and free program 
that reaches an audience of over 500,000. 

The program is kaleidoscopic in its diversity, from burlesque circus to 
New York rap and Russian theatre, from contemporary dance to family 
programs and traditional Indigenous arts practice. In all, the program 
comprises around 300 performances and around 100 events performed 
by more than 1,000 artists in at least 20 venues each year. Inclusive 
programming, a broad range of free events and accessible pricing 
policies for the ticketed shows means that Sydney Festival is open  
to all, welcoming Sydneysiders and visitors from everywhere.

Due in large part to the many events held around Sydney,  
the city has attracted 7.5 million overnight visitors domestically  
and 2.7 million international visitors this year.

5.k) hiGhliGhTiNG Or dEvElOpiNG uNdEruSEd  
vENuES Or SECTiONS Of ThE COmmuNiTy
Sydney capitalises on its city assets and diverse community,  
creating unique experiences, which add value to the event  
proposition and provide a competitive advantage for Sydney.

NSW secured the rights until 2013 to host the series finale  
of Sydney Telstra 500 at Sydney Olympic Park, which  
has around 14 championship racing events annually. In  
preparation of long term event hosting, Eastern Creek  
International Raceway was rebuilt for this racing event.  
Past rounds of this event have attracted audiences  
of more than 522,000 people.
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Pier 2/3 in Walsh Bay, Sydney was formerly a working dock.  
The Walsh Bay wharfs were decommissioned some years  
ago and the various buildings, with their glorious harbourside  
location, have been renovated for varying uses. Arts NSW  
has leased Pier 2/3 from NSW Maritime for use in cultural  
and creative purposes such as a Biennale of Sydney venue.  
As part of the long-term redevelopment planning, five  
other event and- event-related organisations – Australian  
Chamber Orchestra, Australian Theatre for Young People, 
Bangarra Dance Theatre, Bell Shakespeare and Sydney  
Writers Festival - all base their operations from the pier.

Cockatoo Island, which sits in the middle of Sydney Harbour  
not far from the Sydney Opera House and Harbour Bridge,  
was first a prison and then a shipyard. It has been successfully 
converted to be a festival and event space – as a site for the 
finale of the Red Bull X-Fighters World Tour, 18th Biennale  
of Sydney and Cockatoo Island Film Festival.

Even Sydney Harbour itself has been harnessed for a major event, 
Handa Opera on Sydney Harbour. This was a sponsored event 
in conjunction with Opera Australia that presented productions 
of La Traviata in 2012 and Carmen in 2013 on the Harbour itself 
with the audience in specially built seating on the foreshore. 
The event was a tremendous success and there are plans to 
repeat the event with a staging of Madame Butterfly in 2014.

5.l) CrEaTiNG lEGaCiES & imaGES bEyONd ThE EvENT
The issue of legacy planning is a major consideration when 
planning major events in Sydney and is reflected in Destination 
NSW’s strategic planning and objectives.

Destination NSW specifically considers an event’s ability to 
encourage investment, infrastructure development, enhanced 
industry capacities, workforce skills, environmental improvements 
and other activities that will ensure Sydney and NSW will 
continue to be in a position to attract and host events.

The Sydney Olympic Games left tangible legacies  
for the city, including:
•    Development of Sydney Olympic Park as both a major  

sports and entertainment precinct and as urban parkland

•    Development and implementation of whole of 
Government mechanisms to coordinate operational  
and logistical support by NSW Government agencies  
for annual and one-off major events in Sydney.

The development of an entire festival designed to celebrate 
creative industries, Vivid Sydney has become a valuable asset  
to Sydney and positions Sydney as the creative industries hub 
of the Asia-Pacific region.

The globally recognisable imagery generated through many  
of Sydney’s events provides strong branding messages for 
Sydney. Key examples include Handa Opera on Sydney 
Harbour, Parramasala and the lighting of the Sydney Opera 
House ‘sails’ during Vivid Sydney.

Sydney New Year’s Eve and Vivid Sydney have generated 
important social legacies, redefining the Circular Quay,   
The Rocks districts and Darling Harbour Precincts into safe 
places for families to attend events. Infrastructure upgrades are 
an important legacy, with many of the city’s central parks and 
venues now equipped with the infrastructure necessary to  
stage major events and festivals.

The enhanced planning and operational capabilities of NSW 
Government agencies now allow support for the staging of the 
world’s biggest events in Sydney. The experience and skills 
acquired by event personnel and the staff of Government 
agencies operating complex events such as the Sydney Mardi 
Gras and Sydney New Year’s Eve provides a powerful legacy. 
These attributes are passed on, both locally and internationally.
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ExTra CrEdiT





ExTra CrEdiT
6.a) SkillS dEvElOpmENT – availabiliTy Of 
CErTifiCaTE Or dEGrEE prOGramS iN fESTival  
& EvENT maNaGEmENT ThrOuGh a lOCal  
uNivErSiTy Or privaTE prOvidEr
Australians are regarded internationally as some of the world’s 
best event organisers, which is evident in the number and scale 
of major festivals and events hosted in Sydney.

Many of the individuals involved in the Sydney 2000 Olympic 
Games, Rugby World Cup and World Youth Day projects are 
now providing consulting advice to bidding and organising 
committees all over the world. The skills and integrated 
operations of event and Government agency teams was  
one of the defining features of the ‘best ever Olympic Games’  
in Sydney in 2000.

The NSW Government, through the Australian International 
Sporting Events Secretariat (AISES), actively promotes the 
combined business expertise arising from major events.  
It supports the efforts of companies and individuals in NSW 
seeking to win international event contracts.

Australian event organisers have continued to increase their 
international reputation for excellence in a wide variety of event 
expertise areas including event concept and design; business 
event management; entertainment and production; security and 
risk management; and crowd management and communications.

6.b) mEmbErS Of yOur EvENT COmmuNiTy  
WhO CurrENTly hOld a CErTifiEd fESTival  
& EvENT ExECuTivE (CfEE) dESiGNaTiON
The event community across Sydney is spread across  
both the private and public sectors with individuals holding  
a range of qualifications from certificates to diplomas and 
degrees. (See Section 7 for list of courses).

6.C) SECONdary SChOOl SySTEm GraduaTiON 
rEquirEmENTS ThaT ENCOuraGE vOluNTEEriSm aNd 
COmmuNiTy SErviCE duriNG fESTivalS aNd EvENTS
As part of the NSW curriculum initiatives, the NSW Premier’s 
Student Volunteering Awards program encourages all students 
in NSW Public Schools to undertake a minimum of 20 hours of 
volunteering during the time they are enrolled in Years 9 and 10.

In appreciation of this contribution to the community, students 
receive Premier’s Certificates (Bronze, Silver, Gold and 
Diamond respectively) for completing 20, 40, 60 and 80 hours 
of volunteering. A new certificate - Black Opal - acknowledges 
students that achieve 150+ hours of volunteering.

Certificates are sent to schools annually for distribution.

6.d) fESTival aNd EvENT SharEd rESOurCE 
prOGram iN yOur CiTy 
Destination NSW has a shared space at it’s premises that can be 
used by event partners for meetings and functions free of charge. 
Organisers can come together to share ideas and network.
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The website – www.visitnsw.com – is the digital events diary  
of NSW. It allows access to the State’s ever growing community 
of event organisers, event attendees, venues, and the people 
who want to know what’s going on. The website allows people 
to discover, add and create a profile; and groups to express 
their opinions on Sydney’s events. It serves as evidence to the 
diversity of the festivals and events that are held week-in and 
week-out in Sydney. The website has direct links between  
www.sydney.com and www.cityrail.com to allow its users  
to attend the events that are on in Sydney.

6.E) EffOrTS TO aCTivEly rECruiT NEW EvENTS  
TO yOur CiTy 
Destination NSW’s role is to market Sydney and NSW as one  
of the world’s premier tourism and major events destinations; to 
secure major sporting and cultural events; to work in partnership 
with Business Events Sydney to win major international 
conventions and incentive travel reward programs; to develop 
and deliver initiatives that will drive visitor growth throughout the 
state; and to achieve the NSW Government’s goal of doubling 
overnight visitor expenditure to the State by 2020.

A key role for Destination NSW is the provision of professional 
event expertise and financial assistance to event partners.  
The aim is to work in partnership with industry to develop the 
NSW Events Calendar that delivers both medium- and long-
term benefits to Sydney and NSW. See Appendices for more 
event related information.

The Sydney International Convention, Exhibition and 
Entertainment Precinct to be opened in 2016 will provide  
Sydney with world-class facilities that will put Sydney in the  
best position to attract the cream of international conventions 
and exhibitions and provide for a diverse range of conventions, 
exhibitions and entertainment events.

Examples of events actively recruited, procured, won or  
created by Sydney include:

New in 2012/13
• International Great Waiters Race
• Legally Blonde The Musical

• World Firefighters Games
• Shotokan Karate International Federation World 

championship and World Congress
• ARIA Week
• Sydney International Art Series: Francis Bacon Five Decades
• Sydney International Art Series: Anish Kapoor
• Alexander the Great: 2000 Years of Treasures
• Australian Youth Olympic Festival
• Paris Opera Ballet (Giselle)
• Top Gear Festival
• The Addams Family
• Ellen DeGeneres visit to Sydney
• British & Irish Lions Rugby Union Tour

New for 2013/14 and beyond
• Margaret Olley: Home (famous Sydney Artist)
• Sydney Moderns (Art Exhibition)
• Manchester United v A League All-Stars
• Australian Garden Show Sydney
• Blackmores Sydney Running Festival 
• Royal Australian Navy International Fleet Review
• Just For Laughs
• Monster Jam
• Sydney International Art Series: America Painting a Nation
• Sydney International Art Series: Yoko Ono War is Over!  

(If you want it)
• Corroboree (Aboriginal Festival)
• Tyrannosaurs Meet the Family (Museum Exhibition)
• Special Olympics 2013 Asia Pacific Games
• The Lion King (Australian premiere for repeat tour)
• Blue Man Group
• Australian University Games
• Australian Sports Personality Awards
• Australian Boardriders Battle
• Rob Guest Endowment Concert
• Australian Open of Surfing 

6.f) OThEr CrEaTivE ENdEavOurS
‘Section 7: Supporting Material and Appendices’ provides 
information on other ways we support major events and  
festivals in Sydney.
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                           SECTiON 7 
SuppOrTiNG maTErial  

aNd appENdiCES





vENuE iNdOOr/OuTdOOr ESTimaTEd CapaCiTy ExamplE Of EvENT/fESTival

Allianz Stadium (Sydney Football Stadium) Indoor/Outdoor 45,500 Rugby Union, National Rugby League, A-League Football

Allphones Arena (formerly Acer Arena) Indoor/Outdoor 21,000 Rihanna Concert, Celtic Thunder, Lady Gaga

ANZ Stadium Indoor/Outdoor 83,000 V8 Supercars Telstra 500, FIFA World Cup Qualifiers, Bledisloe Cup, NRL 
State of Origin, NRL Grand Final

Aquatic Centre Indoor 7,700 Sydney Olympic Games

Archery Centre Indoor/Outdoor 1,000 Sydney Olympic Games

Art Gallery of NSW Indoor 1,000 Archibald Prize Tour, Francis Bacon: Five Decades

Australian Technology Park, Conference & Exhibition Centre Indoor 5,000 (exhibition hall) MTV Music Awards

Belmore Sports Ground Indoor/Outdoor 25,000 National Rugby League

Blacktown Olympic Park – AFL/Cricket Indoor/Outdoor 10,000 Australian Football League, Australian baseball League

Bondi Beach Outdoor n/a Sculpture by the Sea, Bondi Short Film Festival

Brookvale Oval Indoor/Outdoor 23,000 National Rugby League

Campbelltown Sports Stadium Indoor/Outdoor 21,000 National Rugby League

Canterbury Racecourse Indoor/Outdoor 20,000 Horse Racing

Capitol Theatre Indoor 2,094 The Addams Family, The Lion King

CarriageWorks Indoor 272-800 (theatres); 
1,500 (foyer)

2012 Vinnies CEO Sleepout

Centennial Park Outdoor 38,000 The Australian Garden Show Sydney 

Chinatown Outdoor n/a Chinese New Year Festival Parade

City of Sydney CDB (various outdoor spaces) Outdoor n/a Sydney Festival 

CUA Stadium Indoor/Outdoor 22,000 National Rugby League 

Darling Harbour Outdoor 120,000 Vivid Sydney – Aquatique

Eastern Creek International Raceway Indoor/Outdoor 100,000 A1 Grand Prix, V8 Supercar Championships

ES Marks Field, Centennial Park Indoor/Outdoor 8,000 Track and Field 

Entertainment Quarter including Hordern Pavilion  
and Hall of Industries 

Indoor/Outdoor 1,800 (Forum Hall) Sydney Family Show (Easter)

Hockey Stadium Indoor 4,000 Women’s Champion Trophy Hockey 

Hyde Park Outdoor n/a Sydney Cellar Door, Crave Sydney Night Noodle Market

Leichhardt Oval Indoor/Outdoor 20,000 National Rugby League

Luna Park Indoor/Outdoor 2,950 Luna Park 75th Birthday Celebrations

Lyric Theatre, The Star Indoor 2,080 Legally Blonde – The Musical, Hot Shoe Shuffle 

Menangle Park Raceway Indoor/Outdoor 15,000 Miracle Mile (standardbreds)

SuppOrTiNG maTErial 1 
primary iNdOOr aNd OuTdOOr vENuES iN SydNEy  
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vENuE iNdOOr/OuTdOOr ESTimaTEd CapaCiTy ExamplE Of EvENT/fESTival

Museum of Contemporary Art Indoor 750 Vivid Ideas Exchange, Sydney International Art Series

Newmarket Complex Indoor/Outdoor n/a Sydney Carnival (Inglis Australian Easter Yearling Sale)

North Sydney Oval Indoor/Outdoor 20,000 ICC Women’s Cricket World Cup

Overseas Passenger Terminal Indoor 1,500 (Customs Hall); 
400 (Cargo Hall)

Mercedes Benz Fashion Week Australia 

Parramatta Park Outdoor 80,000 Winterfest Medieval Fair 

Parramatta Stadium Indoor/Outdoor 20,741 National Rugby League, Deepvali Festival

Rosehill Gardens Racecourse Indoor/Outdoor 35,000 Golden Slipper, Australian Camping & Caravan Show

Royal Botanical Gardens Outdoor n/a Handa Opera on Sydney Harbour 

Royal Randwick Racecourse Indoor/Outdoor 45,000 Australian Derby Day, Future Music Festival, Doncaster Day, Sydney Cup Day

Sports Centre Indoor 5,000 Sydney Latin Festival, Oceania Olympic Table Tennis Qualifying Tournament 

State Theatre Indoor 2,775 Sleeping Beauty – Russian Ballet

Sydney Convention & Exhibition Centre Indoor 25,000 Good Food and Wine Show 

Sydney Cricket Ground Indoor/Outdoor 46,000 Test Cricket Series, Australian Football League

Sydney Entertainment Centre Indoor 12,500 Jason Derulo, Premier’s Christmas Gala Concerts

Sydney Harbour Outdoor n/a Rolex Sydney Hobart Yacht Race

Sydney Harbour Bridge Outdoor 6,000 (seated) Sydney New Year’s Eve, Sydney Marathon

Sydney Harbour Foreshore Authority – The Rocks Precinct Outdoor 10,000 Vivid Sydney

Sydney International Equestrian Centre Indoor Arena/Outdoor 7,150 Sydney Olympic Games

Sydney International Regatta Centre Indoor/Outdoor 30,000 (outdoor),  
1,000 (pavilion)

Sydney Olympic Games

Sydney Olympic Park Indoor/Outdoor 15,000 V8 Supercars

Sydney Opera House Indoor 5,678 Symphony Under the Sails, Tina Arena & the Sydney Symphony 

Sydney Showground Indoor/Outdoor 15,000 Sydney Royal Easter Show, AIMEX 2011

Sydney Showground Dome Indoor 10,000 Sydney Royal Easter Show

Sydney Town Hall Indoor 3,000 Mercedes-Benz Fashion Festival Sydney

Tennis Centre Indoor/Outdoor 15,500 (Centre Court) APIA International Tennis

The Domain (Parkland) Outdoor 90,000 Woolworths Carols in the Domain, Opera in the Domain

Theatre Royal Indoor 1,183 Musical Theatre

Toyota Stadium Indoor/Outdoor 22,000 National Rugby League

Wharf Theatre Indoor 330 Les Liaisons Dangereuses
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iNSTiTuTiON COurSE

TafE NSW 
www.tafensw.edu.au

Event Management
Certificate III in Events
Events – Diploma
Events – Advanced Diploma 

international College of management Sydney
www.icms.edu.au

Bachelor of Business Administration specialising in Event Management 
Bachelor of Business Management specialising in Event Management 
Bachelor of Event management
Associate Degree in Business specialising in Event Management 
Diploma in Event Management 

uTS Sydney
www.uts.edu.au

Bachelor of Management in Events and Leisure
Graduate Diploma in Event Management
Graduate Certificate in Event Management 
Master of Management 

university of Western Sydney
www.uws.edu.au

Bachelor of Tourism Management - Event Management 

amp College of business and Communication 
www.apm.edu.au

Bachelor of Business (Event Management)
Advanced Diploma of Business (Event Management) 

Charles Sturt university
www.macleay.edu.au

Advanced Diploma of Business (Marketing)

Sydney College of Event management
www.collegeofeventmanagement.com.au

Diploma in Event Management 

iNSTiTuTiONS ThaT prOvidE EvENT-rElaTEd COurSES
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appENdix 1: EvENT brOChurE 

love every  
second
Your guide to Winter in Sydney and NSW 
featuring Vivid Sydney 2013

ViVid partner

Lighting the saiLs

ViVid LiVe

Ready to flick the switch? the much 
loved event, Lighting the sails, kicks 
off the festival’s fifth annual edition in 
a world-premiere show exclusive to 
Vivid sydney. 

The sails of the Sydney Opera House 
will be a colourful and eye-popping 
visual spectacular, with a medley of 
light projection, video mapping and 
motion graphics that bring together the 
key elements of Vivid Sydney. It’s tipped 
to take audiences on a projected and 
playful journey through time, exploring 
technological milestones on a truly 
breathtaking visual stage. 

Australian creative innovators, The 
Spinifex Group, are a Sydney agency which 
has brought its cutting-edge digital artistry 
to many large scale global installations, 
including this year’s Lighting the Sails. 

Stake your spot on the foreshores of 
Sydney Harbour and prepare to be 
transfixed for this free visual spectacle. 
There are numerous vantage points 
across Sydney Harbour that provide 
unobstructed views of the sails of the 
Sydney Opera House.

Festival Favourite

6    It's on vividsydney.com vividsydney.com Love every second / Sydney and NSW    7

LIGHTS ON6
P

M
 EVERY NIGHT

When: Every night from 6pm to midnight, 
24 May – 10 June
Where: Sydney Opera House
FRee eVent

If your pleasure’s folk-rock, pop-rock, R’n’B or Kraftwerk’s electropop concerts, you’ll 
be spoilt for choice with Vivid LIVE’s world-class line-up at Sydney Opera House.

The Spinifex Group artist impression†

sounds oF the south
In an Australian premiere exclusive to Vivid LIVE, 
Grammy Award-winning Bon Iver frontman, Justin 
Vernon, joins forces with Wisconsin psychedelic-
folk band Megafaun and jazz collective Fight the Big 
Bull in a big-band celebration of folk-rock. This new 
generation of songwriters pays tribute to Alan Lomax’s 
legendary American songbook for a spellbinding 
evening of southern blues, folk and bluegrass.

When:1 & 2 June
Where: Concert Hall,  
Sydney Opera House
tickets: A $79* / B $59*

empire oF the sun
Finally making their anticipated return to the stage 
at Vivid LIVE, music pioneers, Empire of the Sun, 
premiere their new album - Ice On The Dune – as 
well as classics from their award-winning debut 
album, Walking On A Dream. Don’t miss two 
spectacular concerts that will transport audiences 
with the band’s singular, psychedelic universe.

When: 30 & 31 May 
Where: Concert Hall,  
Sydney Opera House
tickets: Premium $79* / A $69* / B $59*

sydneyoperahouse.com/vividlive

sydneyoperahouse.com/vividlive

sydneyoperahouse.com/vividlive

sydneyoperahouse.com/vividlive

sydneyoperahouse.com/vividlive

BoBBy Womack
After 50 years in the music business and 28 studio 
albums, enduring R’n’B soul legend Bobby  
Womack shows no sign of stopping now. Making 
his centre-stage Australian debut alongside a 
thirteen-piece soul band, the Rock’n’Roll Hall of 
Fame inductee is set to bring the house down in the 
opening performances of Vivid LIVE 2013.    

When: 24 & 25 May 
Where: Concert Hall,  
Sydney Opera House
tickets: Premium $89* / A $79* / B $59*

vangelis – music From Blade runner
It’s been 30 years since Ridley Scott’s 1982 cult  
film hit cinemas, and Vangelis’s part-electronic,  
part-symphonic retro-futuristic score for Blade 
Runner is now a masterpiece in its own right. Dubbed 
‘five star’ and ‘jaw-dropping’, the 30-piece Heritage 
Orchestra makes its Australian debut at Vivid LIVE 
against a stunning visual backdrop.

When: 26 May 
Where: Concert Hall,  
Sydney Opera House
tickets: Premium $89* / A $79* / B $59*

gurrumul – his liFe & music
Elevating audiences into the artistic spirit of one of 
the nation’s most extraordinary artists, Vivid LIVE 
presents two evenings with Gurrumul on stage in a 
breathtaking new realisation of live performance, 
imagery and film – featuring symphonic 
accompaniment and narration. 

When: 28 & 29 May
Where: Concert Hall,  
Sydney Opera House
tickets: Premium $109* / A $89* / B $69*

sunnyBoys in  
concert

the sunnyBoy (Film)

this legendary inner-city, four-piece 
band was one of australia’s best live 
acts, carving out a niche in the 80s 
alongside the likes of the hoodoo 
gurus and nick Cave, and helping 
transform the pop-rock landscape. 

Since their split in 1984, the Sunnyboys 
have only played a handful of times, so 
don’t miss their long-awaited and well-
deserved debut at Vivid LIVE.

sydneyoperahouse.com/vividlive

Be at the world premiere of this 
riveting documentary that follows 
enigmatic frontman of the Sunnyboys, 
Jeremy Oxley, from the band’s origins, 
breakthrough success and Oxley’s 
subsequent 30-year battle with 
schizophrenia. 

When: 2 June, 9pm 
Where: Concert Hall,  
Sydney Opera House
tickets: A $79* / B $59*

When: 2 June, 5:30pm 
Where: Joan Sutherland Theatre,  
Sydney Opera House
tickets: $25*
show and film package: Purchase a ticket 
to Sunnyboys in Concert FIRST and receive 
a $9 discount to The Sunnyboy (film). 
This discount only applies when the concert and film 
package is purchased in one transaction.

sydneyoperahouse.com/vividlive

*Prices subject to change without notice. Fee of $8.50 per order applies.

Spotlight  
on Sydney 
While Winter’s on the way, Sydney’s warming up with an 
exciting line-up of shows, sports events and festivities to keep 
everyone entertained. Find out about where to eat, shop and 
party with these tips on using every second of the day and, 
night, to soak up the best of Winter in Sydney.

Sydney attracts all kinds of food lovers 
with its huge variety of restaurants, 
bistros, late-night diners and bars, 
many with spectacular views. 

Craving a gourmet chilli hotdog at a 
subterranean bar, a steaming bowl of 
pork dumplings at 3am or a special 
dinner at a hatted restaurant? You’re 
sure to find what you seek in Sydney’s 
diverse dining scene. 

Of course, it’s no secret that Sydney’s 
home to a huge range of world-class 
chefs, including Kylie Kwong, Tetsuya, 
Luke Mangan, Peter Gilmore and 

Whether you’re keen to work your way 
through the café culture in newtown, 
Surry hills, glebe or darlinghurst, 
savour five-star or enjoy an evening’s 
wine-bar hopping, you’re guaranteed 
a good time eating out in Sydney. 

Winter’s the perfect time to enjoy 
creative and seasonal dining across 
the city. Dine sumptuously at three-
hatted Sydney stars, est., Marque, 
Momofuku Seiobo, Quay, Rockpool on 
George and Sepia or make your way 
to a waterfront restaurant in Walsh 
Bay, Pyrmont, Balmoral, Manly, Bondi 
Beach and The Rocks. Further afield is 
Jonah’s and Barrenjoey House on the 
northern beaches.
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Neil Perry. Dining at any of their 
establishments is an experience not to 
be missed. 

If you’re seeking a follow-your-nose 
dining experience, Sydney’s guerilla-
style dining continues with the trend 
of pop-up food vans, kiosks and carts 
all over the city. Veganism is trending 
too, so don’t forget to try vegan-
friendly eateries such as Longrain, 
Quay, Aki’s and Bodhi on the Park. 

Multicultural dining hot spots include 
Cabramatta, Auburn and Parramatta.

There’s no shortage of fabulous wine 
bars where you can sip the latest 
tipples. Black by Ezard at The Star is 
famous for its 770-strong international 
cellar, and don’t miss Wine Odyssey 
Australia in The Rocks and The Ash 
Street Cellar in the city centre.

Looking for bar trends? Sydney’s love 
affair with cider is sure to continue 
in the cooler months, with dedicated 
cider menus popping up on bar menus 
all over town. Bloodwood in Newtown 
has a great range, as does the new 
Moonshine Rum and Cider Bar at 
The Steyne in Manly. Even Newtown’s 
Union Hotel is adding cider to its brew!

Wine & dine Sydney Style

ReStauRantS, late-night & pop-upS
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MeMorable 
Sydney barS

Whether you’re by the beach, 
the harbour or in the city, there’s 
never been a better time to go bar 
hopping in Sydney. Here’s a start:

The newTown hoTel   
Perch yourself on the balcony, 
order skewers and watch the 
world go by.  
174 King Street, Newtown  
 newtownhotel.com.au   

love Tilly devine    
A backstreet pocket bar with a 
wicked charm and a massive 
wine list.  
91 Crown Lane, Darlinghurst  
 lovetillydevine.com

Gardel’S bar     
Great cocktails and smaller 
eats, upstairs from much-loved 
Argentinian grill Porteno.   
358 Cleveland Street, Surry Hills   
 gardelsbar.com

The rook      
Craving a burger and a beer at 
2am? This new, late-night bar 
and eatery will sort you out.   
Level 7, 56-58 York Street, Sydney    
 therook.com.au  

88IFeA World Festival & event City Award - sydney 2013   /    



appENdix 2: EvENT faCT ShEET fOr mEdia

Top: New Year’s Eve on Sydney Harbour.  
Middle: Sydney Festival. Bottom: Vivid Sydney 2013

MEDIA INFORMATION
ATE 2013

Sydney and NSW Events Calendar

From food and wine fairs to surf events, grandstand sporting fixtures to 
celebrations of arts and culture, New South Wales has an Annual Calendar of 
Events which celebrate the diverse facets of Australian contemporary life. Sydney 
is unrivalled in Australia in its capacity to stage-manage exclusive events that have 
the whole world tuning in. Destination NSW has been at the forefront in creating 
and winning world-class events that put Sydney on the front page. These events 
deliver in excess of 6 million visitors to Sydney every year, and generate spending by 
those visitors of around $6.4 billion.

RECENT EVENT ANNOUNCEMENTS AND WINS FOR NSW

Vivid Sydney will light up the harbour city from 24 May to 10 June with an electrifying 
program of light, art, music and ideas that draws hundreds of thousands of visitors 
from interstate and overseas. Vivid Sydney celebrates Sydney as the creative hub 
of Australia and the Asia Pacific region, featuring immersive light installations and 
projections; free family events; music performances and collaborations; creative 
ideas, public talks, industry seminars, conferences, workshops and debates. Now in 
its fifth year, Vivid Sydney 2013 has a bigger than ever program across light, music 
and ideas including an expanded footprint in new precincts across Sydney.

In 2013 the Vivid Sydney footprint extends to include Darling Harbour, the focus of 
the Aquatique Show, a cutting-edge light, water and projection event synchronised 
to music. This is the first time a show of this complexity has been staged in Sydney, 
and Darling Harbour is the perfect location for the spectacular show that features a 
60m-wide fountain filled with seawater and stunning LED lighting.   

Also for the first time, Vivid Sydney is lighting the western façade of the famous 
Sydney Harbour Bridge, a world-first feat as the general public controls the 
lighting. From an interactive panel located on the boardwalk beneath the bridge 
near Luna Park, visitors can select a section of the bridge, choose a colour and 
send a message via the latest technology and the illuminated creation appears on 
the ionic bridge for the world to admire.

A highlight of this year’s Vivid Sydney, electronic music pioneers Kraftwerk will 
perform in an exclusive series of concerts at Sydney Opera House. Renowned for 
their revolutionary role in electronic music history, these self-described ‘operators’ 
have influenced artists as unique and varied as David Bowie, Daft Punk, Kanye 
West, R.E.M, LCD Soundsystem and Joy Division. 

Top: Bridge Climb. Middle: Scenic Railway Blue 
Mountains. Bottom: Sydney Coastal Walks.

MEDIA INFORMATION
ATE 2013

Fun and variety in latest NSW 
tourism product

From Sydney and surrounds to the NSW North and South Coasts and beyond, the 
variety of product released by NSW operators is constantly changing and evolving. 
This year’s line-up covers everything from a radical new digital marketing tool 
called Sydney 360° to Segway golf on Coffs Coast; from the 40th anniversary of the 
world’s only hospital committed to the care of koalas to an 18-metre, 64-seat jet 
boat at Jervis Bay, an area renowned for dolphins and gleaming white sands. 

Sydney 360°. It’s an Australian tourism first – an online tour that lets viewers 
control and navigate their way around a 360-degree view, almost as if they are 
flying their own sightseeing plane. It goes further – you or your clients can surf 
Bondi Beach and kayak Sydney Harbour without getting wet. Fly a helicopter over 
Sydney Harbour without leaving the ground. Or at least, it seems that way.

The radical new digital marketing tool is called Sydney 360°, designed to motivate 
potential visitors to experience NSW scenery and major attractions and plan and 
book their visit. 

As well as the high definition interactive aerial tours, “first-person” experiences 
have  been created, enabling people to put “their face in the picture” and get a 
first-hand feel for what it’s like to climb the Sydney Harbour Bridge, interact with 
animals at Taronga Zoo, surf at Bondi Beach, cycle at Manly and kayak on Sydney 
Harbour. These videos can then be shared through Facebook.  
www.sydney.com/sydney360  

NEW TOURS AND ATTRACTIONS AROUND SYDNEY AND BEYOND

ON THE WATER

•  Let’s Go Surfing (LGS), prides itself on being the friendliest and most professional 
surf school in Australia. Where better to experience surfing and beach culture 
tours, than on Sydney’s world-famous Bondi Beach? LGS delivers a range of 
exciting and authentic, safe surf adventure experiences and new Discover Bondi 
surf lifesaving walking tours. The latest product: a new five-day Byron Bay tour. 
www.letsgosurfing.com.au

•  Oz Jet Boating has matched on-board technology with an awesome Sydney 
Harbour Thrill Ride to give passengers access to images and footage of their ride. 
The action shots capture the excitement of the jet boat with the icons of Sydney 
Harbour, making the USB a must-have item.  
www.ozjetboating.com
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Mid-terM 
AchieveMents 
report 2013
For the Portfolio of George Souris MP,  
Minister for Tourism, Major Events, Hospitality and Racing,  
and Minister for the Arts
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top ten 
AchieveMents
(As oF MArch 2013)

1    Establishing and funding Destination NSW to the tune of $500 million over four years.

2    Boosting the NSW economy by increasing international and domestic tourism by $925 
million with an economic value of $20.3 billion and securing 159,000 jobs.

3    A spending boost for regional tourism marketing and promotion to $21.6 million over 
three years and significantly boosting the regional visitor economy by $784 million to 
$12.8 billion in 2012.

4    Establishing NSW as the number one state for major events, having announced 84 
sporting, arts, cultural, world and Australian premiere stage productions since March, 
2011, which have contributed an estimated $1.2 billion to the NSW economy.  
(Source – DNSW)

5    Providing $5 million to fund improvements to country race, harness and  
greyhound facilities.

6    Implementing reforms which support and benefit registered clubs by $285 million over 
four years - an industry that employs 44,000 people.

7    Passing the Three Strikes legislation, the toughest licensing laws in Australia, resulting 
in a reduction of 11.5 per cent in assaults on licensed premises in NSW in the two 
years to September 2012.  
(Source - BOCSAR)

8    Making NSW the hub of Australia’s film and television industry by committing almost 
$18.5 million to Screen NSW since March 2011, to fund and support new productions 
- generating hundreds of millions of dollars in investment and thousands of jobs.

9    Supporting the Arts in tough financial times by allocating a total Budget of $715 million 
since March, 2011. 

10    Committing about $28 million since March, 2011 to arts and cultural projects and 
programs in regional NSW - directly benefiting 20,000 people employed in the sector 
and encouraging the wider community to participate in arts and cultural activities.

Foreword
In the two years since the Liberals and Nationals were overwhelmingly elected to fix 
New South Wales, the task has been enormous, but rewarding – especially as we are 
now seeing the positive results of our efforts.
Despite the parlous state in which the previous Labor Governments left the NSW 
economy, this Government has started to turn things around and I am particularly 
pleased with the improvements in the portfolios that my ministry covers.
We reformed the tourism and Major events portfolios by creating destination 
nsW and supporting it through a significant increase in funding. Tourism is a major 
employer worth billions of dollars to the NSW economy. Our goal is to double 
overnight visitor expenditure by 2020.
We are now the nation’s leader when it comes to attracting major events to NSW –  
a mantle we lost under the previous 16 years of Labor.
And I am very proud to say that this includes significantly boosting the State’s 
regional economy through tourism and major events by providing record funding. 
This Government is acutely aware of the problems caused by alcohol-related 
violence and that’s why we have introduced the toughest liquor licensing laws in the 
nation. Known as the ‘three strikes’ disciplinary scheme, a ‘third strike’ can lead 
to the life-long loss of a liquor licence. The public is entitled to a safe and enjoyable 
night out without being accosted and upset by drunken louts.
We have also introduced tough new measures for licensed premises in the Kings 
Cross and Darlinghurst Precincts and have undertaken ground breaking research into 
the impact of the density of liquor outlets in particular locations. This includes the 
trialling a new approach called the Environment and Venue Assessment Tool (EVAT).
There are already signs that the liquor industry is responding with a more positive 
approach to the management of its social responsibilities.
All this goes hand in hand with advertising and education campaigns regarding the 
dangers of alcohol-related violence and the vigilant monitoring of inappropriate 
alcohol promotions.
This Government has kept its election promises contained in the Memorandum 
of Understanding to support the registered clubs industry which has six million 
memberships across the State. 
We have done so by reducing taxes and making it easier for clubs to amalgamate 
and de-amalgamate. This has saved hundreds of clubs throughout the State, 
particularly in regional areas where they are a part of the fabric of their communities.
The racing industry is worth more than a billion dollars a year to the NSW economy 
and employs more than 50,000 people. A strong racing industry is of major 
importance and that is why this Government has committed a great deal of energy 
and funding for the industry.
We have made legislative changes to the administration of all three racing codes 
– thoroughbreds, harness and greyhounds. We have supported the $150 million 
renovation of Royal Randwick.
This Government has also supported, through Destination NSW, the BMW Autumn 
Carnival, making it one of the world’s great thoroughbred events offering record 
prize money.
We have funded improvements to regional race, trot and greyhound facilities and 
supported a number of country racing carnivals.
As for the Arts, this Government has provided hundreds of millions of dollars to 
support and promote a vibrant cultural and arts sector, despite tough economic 
times. We understand that the cultural life of a community is an important part of its 
existence and that is why we have funded numerous cultural and artistic institutions 
and exhibitions both in metropolitan and regional areas…and that is ongoing.
There is still much more that can be and will be done to improve the lives of the 
citizens of the great State of New South Wales. This Government is delivering and 
will continue to do so!
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George souris Mp
Minister for Tourism,  
Major Events,  
Hospitality and Racing, 
and Minister for the Arts

tourisM And 
MAjor events

Tourism
New South Wales has the largest Visitor Economy in 
Australia, contributing more than 20.3 billion dollars to 
the State’s economy annually, with 96,546 businesses 
directly employing 159,000….one in 22 jobs.

In the year ending December, 2012, the total number of 
visitors to NSW (domestic and international) was almost 
28 million, spending 152 million nights. This is an increase 
of 834,000 visitors and 6.9 million nights compared to the 
year ending March, 2011.

In 2012, international visitor expenditure in NSW 
totalled $6.3 billion, compared to $4.4 billion for 
Victoria and $3.8 billion for Queensland to year-end 
December 2012, confirming NSW as the number one 
Australian destination for international visitors and 
visitor expenditure.

With the launch of our China Tourism Strategy 2012-
2020, the latest figures highlight the fact that the NSW 
Government’s focus on attracting visitors from Asia is 
paying substantial dividends, with a 19 per cent increase 
in visitors from China, contributing more than $1.2 billion 
to our economy. 

Regional Tourism
In 2012, regional NSW received 66 per cent of total 
overnight visitors to the State and 48 per cent of total 
visitor nights spent in NSW, but the NSW Government is 
determined to increase this significantly.

That is why we announced record funding of $21.6 million 
over the next three years for the promotion of regional 
tourism via a new Government funding reform. 

Known as the Regional Visitor Economy Fund, this major 
reform to funding will take the promotion of regional 
tourism to another level and is an increase of $6 million 
over three years on current funding. 

This reform is part of the Government’s Visitor Economy 
Industry Action Plan based on recommendations by the 
Visitor Economy Taskforce and aims to boost regional 
economies through increased tourism. 

We inherited a regional funding scheme that was 
inequitable and dysfunctional and this new system 
rewards innovation, effort and results. 

Tourism to regional NSW is vital to rebuilding the NSW 
economy. Visitor expenditure in regional NSW was worth 
more than $12.8 billion in 2012, an increase of more than 
three per cent compared to the previous year.

Major Events
Thanks to this Government’s policies and our 
establishment of and support for Destination NSW, our 
State has regained its rightful mantle as the nation’s 
number one events destination. The State’s events 
calendar now boasts 84 major events. 

These include such blockbusters as: Handa Opera on 
Sydney Harbour this year featuring the opera Carmen; 
two State-of-Origin rugby league matches; the Bledisloe 
Cup from 2012 to 2021; the 2014 FIFA World Cup 
Qualifiers; A-League All Stars V Manchester United; the 
2013 British and Irish Lions Rugby Tour and premiere 
stage productions such as Strictly Ballroom; The Addams 
Family and the return of The Lion King.

A conservative estimate from Destination NSW indicates 
that since our election, the NSW Major Events Calendar 
brought in about $1.2 billion to the State’s economy.

The NSW Events Calendar over the past two years has 
played a major role in driving the State’s reputation as 
the nation’s leading tourism and events state and greatly 
boosting the visitor economy. 

Regional Events
The NSW Government has also supported 138 regional 
events since 2011, attracting about half a million visitors. 

Newcastle and the Hunter are reaping the benefit of 
events and festivals which were worth about $700 
million to the local economies last year, according to 
Tourism Hunter.

Business Events
About a third of all business travellers to Australia come  
to New South Wales according to Tourism Research 
Australia (TRA).

Business expenditure in NSW is now contributing $2.9 
billion a year to total visitor expenditure.

Domestic overnight business travel expenditure in NSW is 
now worth $2.2 billion a year to our economy.

But Sydney is not the only winner. NSW business  
people are travelling throughout NSW, with intra-state 
business visitation now accounting for 55 per cent of 
business visitors.

The NSW Government, in partnership with the private 
sector, has committed about one billion dollars to create 
Australia’s first fully integrated convention, exhibition and 
entertainment precinct. To be built at Darling Harbour, the 
new precinct will cover 20 hectares and is expected to be 
completed in late 2016 and will greatly enhance business 
events in NSW.

Destination NSW Established: 
Destination NSW became a reality after 
legislation passed the State’s Upper House on  
22 June, 2011, enacting the formation of the new 
statutory tourism and major events authority. 
It was funded to the tune of $500 million over 
four years. This was a major plank of the Liberals 
and Nationals Government’s pre-election 
commitment allowing the Government to get on 
with the serious business of promoting our State 
and its regions to the world. 
Visitor Economy Taskforce: 
I also announced the establishment of the 
Visitor Economy Taskforce which prepared a 
report on the best methods of fulfilling the 
Liberal and National Government’s commitment 
to double tourism expenditure in NSW by 2020.
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The NSW Major Events Calendar 
brought in more than $1.2 billion 

to the State’s economy.
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Minister for Tourism and Major Events George Souris, Dwight Yorke 
and Premier Barry O’Farrell

Minister for Tourism and Major Events George Souris and Opera Australia Artistic Director Lyndon Terracini on stage at Handa Opera on 
Sydney Harbour’s Carmen.
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appENdix 4: dESTiNaTiON NSW prOSpECTuS

Partner Opportunities  
with Destination NSW

Prospectus: July 2013 – June 2014

Publicity Opportunities
Our publicity programs deliver cost-effective 
promotional opportunities for industry to engage 
with national and international media and generate 
valuable coverage in key visitor markets. 

Media FaMiliarisatiOns 
Each year Destination NSW co-ordinates more than 250 domestic 
and international media visits by print and broadcast journalists, 
film crews, television productions and online bloggers.

Around half of the 100 international visits are undertaken in 
conjunction with Tourism Australia. The rest of the program is fully 
co-ordinated by Destination NSW and supported by industry 
sponsorship and participation. Publicity arising from each visit is 
collected and evaluated for quality and value of content. 

By participating in the program industry operators give media the 
opportunity to directly experience their product or service - which 
may result in valuable coverage. This coverage will potentially be 
viewed by vast audiences from around the world providing an 
unbeatable opportunity for tourism operators to promote their 
product or experience. Ultimately this invaluable editorial coverage 
will motivate visitors to book their trip to Sydney and NSW.

Involvement in the program is not only determined by the level of 
support you offer, but also by the relevance of your product or 
destination to the story being covered by the media outlet.

If you would like to register your interest in media visits please 
email us at media@dnsw.com.au

Media newsletter
We can also promote your business or destination to travel and 
lifestyle media through our monthly media newsletter, Sydney and 
NSW Uncovered, which provides up-to-date information on new 
products, events, campaigns and story ideas.

If you have some news you want to share with the media,  
please send information and images to media@dnsw.com.au

Remember – the story needs to have an interesting angle and 
quality image for best chances of media uptake. 
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Excited fans greet Ellen 
DeGeneres and Portia de 

Rossi at Sydney Airport 
this morning. The talk-show 

host dances a jig, while 
cheerleaders and 40 fans 

prepare for an Ellen double 
decker bus tour, insets.

Pictures: JOHN GRAINGER, 
CHRIS PAVLICH

G’day Ellen!
Fans go wild as star touches downCathy Morris

THEY danced, they screamed, they
held up signs asking for hugs.

More than 200 fans crammed into
the Sydney airport arrivals hall this
morning to welcome talk-show host
Ellen DeGeneres and her partner
Portia de Rossi.

Fans wore Ellen T-shirts and hats
and carried signs asking the US star
for a photo as she walked through
the gates just before 9.30am.

Smiling broadly, Ellen stopped for

a quick dance in front of a Qantas
choir, before walking hand in hand
through arrivals with de Rossi, who
took Ellen’s surname after the pair
married in 2008.

The crowd surged forward as fans
desperately tried to get photos of the
pair on their mobile phones, causing
one woman to lose her footing and
end up sprawled on the ground.

Many fans staked out the airport
early this morning from about 5am.

Nicky Biggs, 20, from Bondi,
described seeing Ellen for the first
time as ‘‘crazy’’.

‘‘My heart was beating a million
miles an hour,’’ she said.

‘‘I got a glimpse and I’ve got some
good photos.’’

Biggs said she was going to follow

Ellen on Twitter and hopefully would
see her again in Sydney ‘‘without
being trampled on’’.

Amy Ordman, 19, also from
Bondi, managed to give a member of
the Ellen posse a scrapbook dedi-
cated to the star.

Ordman said she was a massive
fan and had made music videos
dedicated to the talk-show host.

‘‘I have been watching her every
day since I was 12,’’ she said.

During the next two days, Ellen
and her team will attend a series of
Sydney events, before flying to
Melbourne.

But police warned the public to
take care and not get too carried
away.

‘‘Our message is clear — enjoy the
moment but consider other people,
keep safe and listen to any direction
of security or event staff and police,’’
Det Acting Supt Anthony Bell said.
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8 DAYS checks out some of the city’s must-
dos in the final chapter of a three-part series 
on eating, shopping and playing in Sydney.

Seriously

Sleep in the quirky qt SyDney 
Got five seconds for a pity party? The lift in this hotel mocks you 
if you’re alone. enter it by yourself and its ‘intelligent’ iPassenger 
shuffle plays ‘all By myself’ or the Chipmunks’ ‘I’m so Lonely’. (It 
offers love tunes when there are two of you; unleashes Lady Gaga for 
a party of five.) more evidence of zany humour? a headless, naked 
mannequin sits cross-legged outside the hotel's Gowings Bar and 
Grill, waiting forever for a table. To call the qT OTT is putting it mildly. 
The friendly concierge (whom you mistake for a guest) wears a spiffy 
suit with suspenders and a bow tie. The porter (whom you mistake for 
a guest) dons a pageboy cap and blue cardigan over a white T-shirt. 
He also carries a large key “for the giant locket” worn 
across the chest of the female “director of Chaos” 
standing proud at the entrance (she’ll gladly call you 
a cab or recommend a good bar). ms Chaos (who’s 
been mistaken for a burlesque dancer) is the most 
conspicuous sign that you’ve arrived at the hotel, which 
has an ironically subtle entrance. she wears a flaming 
red wig to match her military-kitsch outfit and is the 
first hint that QT Sydney is not your mother’s five-star 
hotel. With its playful, hedonistic vibe, the qT is more 
like the rebel sibling the W never had. 

49 Market St. Prices for the QT Life Package start from A$325 a night (min two 
nights), including breakfast and dinner for two; plus a haircut or shave or spa 
treatment. Details at www.qtsydney.com.au

sydney e xc lu s i v e !

a guest) dons a pageboy cap and blue cardigan over a white T-shirt. 

conspicuous sign that you’ve arrived at the hotel, which 
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Baggage claim: in the retro-mod 
lobby, the eclectic furniture 
includes vintage pieces sourced 
from flea markets and eBay. run 
out of floor? stack old luggage 
and even retro tV sets into an 
arresting wall installation. it 
might be visual overload for some, 
but, hey, it’s not like you live here. 

 Shaken yourself, not stirred: With 
12 different room designs, not all 
200 bedrooms come with bowler hat 
lamps. But you can expect polished 
timber floors and shake-your-own-
espresso martini accoutrements.

 “Off-the-record, on the QT and very 
hush-hush” Past the art-deco inspired 
hotel entrance are these glass-encased 
outfits, yet another tribute to the 
building’s department store/theatre 
roots. The term QT, slang for on the 
‘quiet’, was memorably uttered by 
Danny Devito’s character in the stylish 
noir hit LA Confidential. 

Big on personality, small on signage: 
Built in what is part of the State 
Theatre, and a converted portion of 
the defunct Gowings department 
store (which sold menswear), the QT 
hotel bears the marks of its melded 
heritage. It feels like a gentleman’s 
club — for gentlemen who like a bit 
of drama. 

stay | ULLADULLA NSW  ULLADULLA NSW | stay
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Basque Country
37 Wason street, Milton. 
(02) 4454 3337.
capture some of the spirit of Rosie’s French 
provincial decorating style at this lovely 
homewares and children’s clothing shop.  
“I love it because it’s a bit different,” says  
Rosie. “It’s like the shops I visit in France. 
small, intimate and great customer service.”

Merry Maidens’ Veggies
65 Princess Highway, Milton. 
 0423 207 219.
a small shop bursting with fresh and local, 
biodynamic vegetables and other organic 
produce. “I love her philosophy,” says Rosie. 
“I’ve commanded our chef to support her.” 

tHe treeHouse ConneCtion
4 Bouree street, ulladulla.
(02) 4455 3991.
the sofas are deep and comfy, a perfect place for 
a long natter over a pot of tea. also a centre for 
exhibitions and live performance on the coast.

tHe Vineyard KitCHen
Cupitt’s Winery, 58 Washburton  
road, ulladulla. (02) 4455 7888.  
head chef Russell chinn brings Michelin-star 
experience at the UK’s Waterside Inn to bear  
in this comfortable rural restaurant. Its setting 
is conducive to long family meals.

CLoCKwIsE, FroM top LEFt warden 
head Lighthouse; from the menu at the 
Vineyard Kitchen; the treehouse Connection 
café in the centre of Ulladulla; fresh organic 
produce from Merry Maidens’ Veggies.

where to shop, eat & play
For most of its history, the commercial heart of Ulladulla has been the boat 
harbour, with its distinctive rocky breakwater. It was here that local cedar 
and fresh produce were loaded onto the ships that plied the coast for 
transport to Sydney. In the 1880s many pioneers listed their occupation as 
fisherman, and today Ulladulla still has the largest commercial fishing fleet 
on the south coast. The history of shipbuilding goes back to the 1830s.  
The Warden Head Lighthouse on the southern headland is the place for 
uninterrupted views up and down the coast, and a front row seat for  
the passing dolphins and whales. The nearby town of Milton, which has 
buildings dating back to the 1860s, is classified with the National Trust. 
There’s fishing, boating, golf, walking and swimming to be had at Burrill 
Lake, and the beaches nearby at Mollymook and Narrawallee.

This cottage, built from 
ironbark timber in the early 
1900s, houses guests 
visiting the winery.

 The WarDen heaD lighThouse is a fronT roW seaT  
 for The passing Dolphins anD Whales. 

Event Partnerships 
and Marketing 
Opportunities 
Destination NSW’s event partnership program 
includes the provision of promotional support, 
financial investment, assistance and advisory 
services for approved event organisers. The aim 
is to work in partnership with industry to develop 
the Sydney & NSW Events Calendar to deliver both 
medium and long-term benefits to Sydney and NSW.  

MajOr EvEnt InvEstMEnt
To be considered for support, an event owner must make a formal 
submission to Destination NSW detailing the economic, community 
and marketing benefits that can be generated by the proposed event. 

If you’d like to make a submission please refer to information 
about the application process and assessment criteria, outlined in 
the Events section of our corporate website:  
destinationnsw.com.au/events/support-for-events

rEgIOnal FlagshIP EvEnts PrOgraM
The Regional Flagship Events Program provides funding to event 
organisers to enhance their marketing efforts and attract 
increased visitation. Event visitors deliver much-needed tourist 
dollars to communities and strengthen regional economies.  

This program is specifically directed towards supporting the 
advertising and marketing of regional events and currently offers 
event organisers access to $10,000 one-off grants or triennial 
funding of $20,000 per year for three years. To qualify, the events 
must have tourism potential, have been operating for a minimum 
of two years, and reflect the character and culture of an area – 
acting as a “flagship” for their region.

For further information on how to apply for grant funding,  
and details on the application process go to  
destinationnsw.com.au/regionalflagship 

FrEE EvEnts lIstIng
Destination NSW publishes dedicated events sections on  
their Sydney and NSW websites. sydney.com/events and  
visitnsw.com/events offer Australia’s most comprehensive listing of 
Sydney and NSW events, with a database including hundreds of key 
events on the official Sydney & NSW Events Calendar as well as 
more than 2000 other community, arts, cultural and sporting events.

In addition to event content inclusion on sydney.com and  
visitnsw.com which attract more than twelve million visits per year, 
Destination NSW has a series of content partnerships with media 
and industry organisations – which means that your event listing is 
automatically connected from our database to third party websites 
- further increasing promotional reach.

Listing an event on sydney.com and visitnsw.com is free and can be 
done by event organisers, venues, event promoters and any 
member of the public. The only condition is that the event must be 
tourism focused, held in a NSW location and be open to the public.

To create an event listing simply use the link Get Connected- 
destinationnsw.com.au/getconnected – and enter your event 
information, load images, videos and the event’s social media links.
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appENdix 5: SydNEy & NSW EvENTS CalENdar

JULY NSW
Sussex Inlet 58th Annual Fishing Carnival 
Location Sussex Inlet 
Dates 5 – 10 July

Aberdeen Highland Games 
Location Aberdeen 
Dates 6 July

Sawtell Chilli Festival 
Location Sawtell 
Dates 6 July

Splendour in the Grass 
Location Byron Bay 
Dates 26 – 28 July

Opera at the Channon 
Location Lismore 
Dates 28 July
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mEdia NamE publiShEr CONTaCT jOb TiTlE COmmENTS phONE Email 

Business Travel Management BTTB 
Marketing

Allan Leibowitz Editor Monthly magazine +61 07 3374 3792 editor@bttbonline.com

Convention and Incentive 
Marketing (CIM) Magazine

Creative Head 
Media

Ylla Wright Editor Monthly magazine & e-newsletter +61 02 9438 2300 ylla@creativehead.com.au

E-travel blackboard Gaya Avery Mananging 
Editor

E-newsletter +61 02 8208 8866 editor@etbnews.com

Australian Travel Agent Update Ian McIntosh Editor E-newsletter +61 08 8363 2273 ianmac.agentupdate@gmail.com

RCI Holiday/RCI Endless 
Vacation 

Andrew  
Heslehurst

Product Manager Quarterly publication +61 07 5588 8518 Andrew.Heslehurst@rci.com

MICE BTN Asia Pacific Impact 
Publications

Chris Hurd Managing Editor Online daily production. Weekly 
production via newswire. Quarterly 
production via hard copy & digital 

+61 08 9382 8388 chris@impactpub.com.au

TravelMole Ian Jarrett Editor Online publication +61 08 9433 6455 ianjarrett@me.com

Travel Australia Shamoli Dutt Editor Fortnightly publication +61 02 9964 0103 shamolidutt1@bigpond.com

Travel Daily Bruce Piper Managing Editor Daily e-newsletter +61 1300 799 220 bruce@traveldaily.com.au

Travel Daily Guy Dundas Editor +61 02 8007 6769 guy.dundas@traveldaily.com.au

Travel Weekly Reed Business 
Information

Daniel Uglow Magaging Editor Weekly trade publication; Previously 
known as Travel Week Australia

+61 02 9422 2999 daniel.uglow@reedbusiness.com.au

Traveloscopy Roderick Eime Editor Online publication +61 0418 214 028 editor@traveloscopy.com

Traveltalk Jess Zoiti Editor Monthly magazine +61 08 9401 4101 jess@traveltalk.biz

Travelpress Travel Media 
Group

Michael  
Mapstone

Editor Online news source +61 02 9977 2055 travelpress@travelmedia.com.au

travelBulletin Ian McMahon Editor Monthly magazine +61 03 9568 4464 imcmahon@travelbulletin.com.au

Australian Hotelier Intermedia Clyde Mooney Editor Editorial deadline:  
6 weeks prior to issue month

+61 02 9660 4419 cmooney@intermedia.com.au

Tourism Review Daily and weekly travel newsletter 
and tourism magazine; Based in 
UK & Czech Republic 

UK: +44 161 408 5003  
CHE:  +420585411144

post@tourism-review.com.au

Travel Today Reed Business 
Information

Steve Jones Editor E-newsletter +61 02 9422 2885 Stephen.Jones@reedbusiness.com.au 

Travel Monitor lisa@travelmonitor.com.au 

Travel Daily Asia Bangkok: +66 (0) 2630 8915 
Singapore: +65 (0) 6323 8520

info@traveldailyasia.com

Eglobal Travel News Peter Needham Managing Editor 
Australasia

Daily online +61 02 8006 0240 editor@eglobaltravelmedia.com.au 

KarryOn Daisy Melwani Editor  http://www.karryon.com.au +61 02 8096 0982 daisy@karryon.com.au

9AM NEWS +61 03 9525 0913 9amnews.com.au

mEdia CONTaCTS – TradE
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mEdia NamE phONE Email WEbSiTE
Sunday Telegraph +61 02 9288 3305 news@sundaytelegraph.com.au http://www.dailytelegraph.com.au

Sun Herald +61 02 9282 1679 shdmedia@fairfaxmedia.com.au http://www.smh.com.au

Sun Herald +61 02 9282 1679 faith.aird@fairfaxmedia.com.au http://www.smh.com.au

Australian, The +61 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au

Tygodnik Polski (Polish Weekly) +61 02 6249 6128 apbci@netspeed.com.au http://www.tygodnikpolski.com.au

West Australian, The +61 08 9482 3124 cos@wanews.com.au http://www.thewest.com.au

Australian Financial Review +61 02 9282 2512 afrnewsdesk@afr.com.au http://www.afr.com

Northern Territory News +61 08 8944 9724 ntnmail@ntnews.com.au http://www.ntnews.com.au

Age, The +61 03 8667 2250 newsdesk@theage.com.au http://www.theage.com.au

Weekend Australian, The +61 02 9288 2317 nsw@theaustralian.com.au http://www.theaustralian.com.au

Daily Telegraph +61 02 9288 3413 news@dailytelegraph.com.au http://www.dailytelegraph.com.au

Australian, The (SA) +61 08 8206 2686 SA@theaustralian.com.au http://www.theaustralian.com.au

Sunday Herald Sun +61 03 9292 2963 news@heraldsun.com.au http://www.heraldsun.com.au

Canberra Times, The +61 02 6280 2122 media.release@canberratimes.com.au http://www.canberratimes.com.au

Sunday Mail +61 08 8206 2772 mailedit@sundaymail.com.au http://www.adelaidenow.com.au

Sunday Mail, The +61 07 3666 6559 editorial@thesundaymail.com.au http://www.couriermail.com.au/news/sunday-mail

Sunday Age, The +61 03 8667 2250 sunday@theage.com.au http://www.theage.com.au

Sunday Tasmanian +61 03 6230 0740 suntas.news@dbl.newsltd.com.au http://www.themercury.news.com.au

Australian, The (QLD) +61 07 3666 7465 queensland@theaustralian.com.au http://www.theaustralian.com.au

Herald Sun +61 03 9292 1226 news@heraldsun.com.au http://www.heraldsun.com.au

Sunday Times, The +61 08 9326 9452 anthony.deceglie@news.com.au http://www.perthnow.com.au

Sydney Morning Herald, The +61 02 9282 2018 newsdesk@smh.com.au http://www.smh.com.au

Australian, The +61 03 9292 2800 victoria@theaustralian.com.au http://www.theaustralian.com.au

Courier-Mail, The +61 07 3666 6517 cos@thecouriermail.com.au http://www.thecouriermail.news.com.au

Hobart Mercury, The +61 03 6230 0732 mercury.news@news.net.au http://www.themercury.news.com.au

Advertiser, The +61 08 8206 2312 tiser@adv.newsltd.com.au http://www.theadvertiser.com.au

Advertiser, The +61 08 8206 2312 david.jean@news.com.au http://www.theadvertiser.com.au

Channel 7 +61 02 8777 7806 news@seven.com.au http://www.yahoo.com.au

Channel 9 +61 02 9965 2170 tcnnewsroom@nine.com.au http://www.nine.com.au

Channel 10 +61 02 9650 1010 news@networkten.com.au http://www.ten.com.au/news

ABC TV +61 02 8333 4771 tvnews@news.abc.net.au http://www.abc.net.au

SBS TV +61 02 9430 2828 cos@sbs.com.au http://www.sbs.com.au

SKY News +61 02 9886 8000 producers@skynews.com.au http://www.skynews.com.au

Radio 2GB +61 02 8570 0333 newsroom@2gb.com http://www.2gb.com

Radio 2UE +61 02 9930 9924 news@2ue.com.au http://www.2ue.com

mEdia CONTaCTS – NEWS dESkS
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mEdia CONTaCTS – NEWS dESkS CONTiNuEd
mEdia NamE phONE Email WEbSiTE
Radio 2Day +61 9375 1002 syd.news@austereo.com.au http://www.southerncrossaustereo.com.au

Radio 2SM +61 9552 2454 news@2sm.com.au http://www.southerncrossaustereo.com.au

Radio MIX106.5 +61 8899 9555 sydnews@arn.com.au http://www.southerncrossaustereo.com.au

Radio Nova 96.9 +61 9564 9713 news@nova969.com.au http://www.southerncrossaustereo.com.au

Radio MMM +61 9375 1038 news@fox.com.au http://www.southerncrossaustereo.com.au

Radio ABC 702 +61 8333 2138 radio.news@abc.net.au http://www.southerncrossaustereo.com.au

Radio Classic Rock +61 8569 7953 mdews@dmgradio.com.au http://www.southerncrossaustereo.com.au

Radio WSFM +61 8899 9615 news@wsfm.com.au http://www.southerncrossaustereo.com.au

Radio 2CH +61 8570 0270 newsroom@2gb.com.au http://www.2gb.com

SBS Radio +61 9430 3971 paul.cutler@sbs.com.au http://www.sbs.com.au

SMH +61 9282 2629 newsdesk@smh.com.au http://www.smh.com.au

Sun Herald +61 9282 2752 shdmedia@fairfax.com.au http://www.fairfax.com.au

Daily Telegraph +61 9288 3413 news@dailytelegraph.com.au http://www.thetelegraph.com.au

Sunday Telegraph +61 9288 3000 news@sundaytelegraph.com.au http://www.thetelegraph.com.au

The Australian +61 9288 3000 nsw@theaustralian.com.au http://www.theaustralian.com.au

AFR +61 9282 3593 afreditor@afr.com.au http://www.afr.com.au

piCTurE dESkS
SMH +61 9282 2629 photos@smh.com.au featurepics@smh.com.au http://www.smh.com.au

Sun Herald +61 9282 2044 shdphoto@mail.fairfax.com.au http://www.fairfax.com.au

Daily Telegraph +61 9288 3000 photo@dailytelegraph.com.au http://www.thetelegraph.com.au

Sunday Telegraph +61 9288 3000 photo@sundaytelegraph.com.au http://www.thetelegraph.com.au

The Australian +61 9288 3000 photo@theaustralian.com.au http://www.theaustralian.com.au

Aust Fin Review +61 9282 2822 afrphoto@mail.fairfax.com.au http://www.fairfax.com.au

Corbis/Splash +61 447 687 417 ghodgson@splashnews.com http://www.splashnews.com

WirE
AAP +61 9322 8712 news.sydney@aap.com.au http://www.aap.com.au

AAP (Photos) +61 9322 8705 jpryke@aap.com.au hhttp://www.aap.com.au

Rueters +61 9373 1814

ONliNE
SMH +61 9282 3827 si.morris@fairfax.com.au http://www.smh.com.au

news.com.au (pics) +61 9288 7551 charles.brewer@news.com.au http://www.news.com.au

news.com.au (vid) +61 9288 7594 aysha.leo@news.com.au http://www.news.com.au

Live News (2GB)
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mEdia NamE publiShEr CONTaCT jOb TiTlE COmmENTS phONE Email

Australian Financial Review Fairfax Katarina 
Kroslakova

Life & Leisure Editor Life & Leisure and Luxury 
Magazine

+61 02 9282 2889 kkroslakova@fairfaxmedia.com.au 

Australian Financial Review Fairfax Fiona Carruthers Senior Writer Sophisticated Traveller 
Magazine

+61 02 9282 2366 fcarruthers@afr.com.au

Daily Telegraph - Best Weekend News Ltd David Fitzsimons Editor +61 02 9288 2867 fitzsimonsd@dailytelegraph.com.au

Daily Telegraph News Ltd Ryan Cecily Features editor +61 02 9288 3000 ryanc@dailytelegraph.com.au

Herald Sun News Ltd Susan Bugg Travel Editor Edits Herald Sun - ExtraGo +61 03 9292 1888 buggs@heraldsun.com.au

Leader Community Newspapers News Ltd Fifi Lim Features Editor Regional newspapers in VIC +61 03 9875 8333 limf@leadernewspapers.com.au

Mx Sydney News Ltd Matt Sun Sydney based contact matt.sun@news.com.au

News Ltd Escape News Ltd Brian Crisp National Travel 
Editor

Contact for all travel pitches 
in Escape liftouts nationally; 
is based in Brisbane

+61 07 3666 6828 crispb@qnp.newsltd.com.au

News Ltd Escape News Ltd Angela Saurine National Tourism 
and Travel Reporter

Focus on tourism trade  
and deals

+61 02 9288 3337 saurinea@dailytelegraph.com.au

Qweekend News Ltd Matthew Condon Editor Published in Saturdays 
Courier Mail

+61 1300 30 40 20 condonm@qnp.newsltd.com.au

Sun Herald Fairfax Angie Kelly Editor Travel Escape +61 02 9282 3309 akelly@sunherald.com.au

SMH - Traveller Fairfax Sarah Maguire Travel Editor +61 02 9282 1150 smaguire@fairfaxmedia.com.au

Sunday Life Fairfax Danielle Teutsch Editor +61 02 9282 2901 dteutsch@fairfaxmedia.com.au

Sydney Morning Herald Fairfax Sue Bennett National Topic 
Editor Life

+61 02 9282 2833 sue.bennett@smh.com.au

Sydney Morning Herald - Spectrum 
The Planner

Fairfax Charles Purcell The Planner CPurcell@smh.com.au

Sydney Morning Herald Fairfax Daniel Fallonn Metro Editor Metro liftout published 
weekly

metroeditor@smh.com.au

Sydney Morning Herald Fairfax John Saxby Spectrum Editor Spectrum liftout published 
Saturdays

+61 02 9282 1761 jsaxby@smh.com.au

the (sydney) magazine Fairfax Georgina Safe Editor Published every last 
Thursday of each month in 
Sydney Morning Herald

+61 02 9282 1765 thesydneymagazine@smh.com.au

The Australian News Ltd Susan Kurosawa Travel Editor Edits Travel & Indulgence 
published in Saturday 
edition

+61 02 9288 2464 kurosawas@theaustralian.com.au

The Weekend Australian Magazine News Ltd Christine Middap Editor +61 02 9288 3000 magazine@theaustralian.com.au

The Guardian Katharine Viner Editor

The Guardian Lee Glendinning News Editor

Australian Traveller Georgia Rickard Editor This magazine accepts 
famils for research only

+61 02 9698 7072 grickard@australiantraveller.com
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mEdia NamE publiShEr CONTaCT jOb TiTlE COmmENTS phONE Email

Australian Traveller Quentin Long Managing Director This magazine accepts 
famils for research only

+61 02 9698 7072 qlong@australiantraveller.com

Time Out Sydney  Print & Digital 
Publishing

Joel Meares Editor +61 02 8239 5961 joel.meares@au.timeout.com

Voyeur Magazine Text Pacific Kirsten Rowlingson Editor +61 02 9394 2633 kirsten.rowlingson@pacificmags.com.au

Qantas - The Australian Way ACP Susan Skelly Editor +61 02 9282 8856 sskelly@acpmagazines.com.au 

AAP AAP Leah McLennan Features Writer +61 02 9322 8274   LMcLennan@aap.com.au

AAP AAP Jennifer Ennion Travel Journalist +61 02 9322 8296 jennion@aap.com.au

Fairfax Digital  
(www.smh.com.au,  
www.theage.com.au,  
www.brisbanetimes.com.au,  
www.watoday.com.au)

Travel Editor, 
Digital for Fairfax 
Metro media -The 
Age, Sydney 
Morning Herald, 
Brisbane Times, 
WA Today and 
Canberra Times.

Craig Platt Online Editor Full editorial control, 
separate to paper

+61 03 9601 2638 cplatt@theage.com.au

news.com.au Kate Schneider Travel Editor +61 02 9288 3000;  
+61 02 9288 3000 

kate.schneider@news.com.au

ninemsn Magda Cortez Producer Predominantly focuses  
on the New Zealand arm 
MSN. If there are events/
attractions specifically 
targeting the Kiwi audience 
please feel free to get  
in touch

+61 02 8917 8035 magda.cortez@ninemsn.com.au

Yahoo!7 Travel Jeff Dermann Travel Editor +61 02 6680 8755 jdermann@yahoo-inc.com

7PM Project Channel Ten Sandy Patterson Producer +61 03 9275 1010 spaterson@networkten.com.au

Getaway Nine Network John Walsh Executive Producer +61 02 9965 2888 jowalsh@nine.com.au

Sunrise Seven Network Ben Hogarth Producer Sunrise 
Weather

+61 02 8777 7889 bhogarth@seven.com.au

Sunrise / Weekend Sunrise Seven Network Katherine Field Producer +61 02 8777 7835 kfield@seven.com.au

Sydney Weekender Seven Network Alan Dungey Executive Producer +61 02 9877 7458 adungey@seven.com.au

The Morning Show Seven Network Sarah Stinson Producer +61 02 8777 7777 sstinson@seven.com.au

Today Show Weather & Travel 
Segments

Nine Network Adam Ennis Weather Producer Travel segments and 
outside broadcasts

+61 02 9965 2641 AEnnis@nine.com.au

Today Tonight Sally Obermeder National 
Entertainment 
Reporter

sobermeder@seven.com.au 
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