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Welcome to Ottawa, 

Canada’s Festival Capital 
 

“The City of Frost and Tulips” 
 
 

The City of Ottawa has a long-standing reputation as the city of festivals and events.  
These events perfectly reinforce Ottawa’s brand imagery; a destination that is 
impressive yet intimate, urban yet unspoiled and cultured in a manner that represents 
our appreciation of diversity. 
 
Ottawa special events are recognized for how the city expresses itself, and where its 
communities come together. They help drive the energy and image of any municipality. 
As the Nation’s Capital, Ottawa has an honoured role in special events presentation and 
management. Many of Ottawa’s events represent the best Canada has to offer, and are 
looked to as indicators of how the nation sees itself, and what it can be. Events are also 
how the City shows its capabilities to the fullest. Thousands of community volunteers, 
events staff and attendees participate in the rich calendar of Ottawa events. As the 
capital, Ottawa hosts some of the largest and highest profile events in the country, from 
Canada Day, Winterlude, the Largest International Dragon Boat Festival, Bluesfest to 
the Tulip Festival. There are also hundreds of cultural, sporting and interest specific 
events representing constituencies large and small across the City. 
  
In addition to internationally recognized events, large regional events and national 
celebrations are key tourism and economic generators. Ottawa is also home to 
countless numbers of community events that help build community and enhance our 
quality of life. 
 
The list of festivals that take place in Ottawa demonstrates the diversity of those that 
live here. We celebrate everything from music, food and sport to agriculture, ideas and 
helping others. We celebrate our unique cultures and our national pride. 
 

As the nation’s capital, Ottawa hosts local, provincial, national and international events, 
entertainers, associations, and festivals.  The City takes pride and exerts significant 
efforts to support resource and monitor events to assure success and safety.   Each 
year Ottawa hosts numerous local, provincial, national and international events. To 
manage the growing demand for City-related event services the City of Ottawa’s 
Special Event Advisory Team (SEAT) was developed as the cross-functional 
coordinating body for special events. Events Central leads the administrative 
coordination of SEAT and required permits, and works closely with the SEAT to 
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facilitate cross-organizational coordination of events logistics, this includes regularly 
meeting to review and provide recommendations in relation to proposed special events. 
Festival and Events play a key role in making Ottawa a vibrant and exciting place to 
live, work and visit.  They provide cultural, economic, community-building and tourism 
value. The City plays a central role in fostering the staging of successful events.   
 
As such, Special Events are an area of complete and ongoing partnership between 
City and event organizers.  To better facilitate the success of this partnership; in 2012 
the City of Ottawa has invested significantly in software that will enhance the City’s 
ability to respond to the increasing demand from organizers for municipal coordination, 
support and community expectations for the orderly staging of these events 
 
Thank you for the opportunity to submit an application to be considered as an IFEA 
World Festival City for 2013.   Winning this award will showcase Ottawa not only as the 
Nation’s Capital but also an event industry supported and leader. 
 
Regards,  
 
 
Delores MacAdam 
Manager 
Event Central 
City of Ottawa 
Delores.macadam@ottawa.ca 
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Section I. Community Overview 
 
Current City Population 
935, 050 – City of Ottawa 
 
CMA (Census Metropolitan Area) 
1,148,739 National Capital Region – Ottawa / Gatineau (2011 Census) 
 
Population within a 50 Mile Radius of Applicant City 
1,456,698 National Capital Region, plus 53 municipalities and townships (2011 Census) 
 
Primary Festival and Event Venues 
 
Festivals and special events are spread throughout the city and include, but have not 
been limited to, the following venues: 
 
Outdoor Venues: 

 Algonquin College Field (1.5K) 

 Andrew Haydon Park (5K) 

 Brewer Park (3K) 

 Britannia Park (7K) (15K) 

 Byron Tramway Linear Park (200) 

 Carp Fair Grounds (7K) 

 CFB Uplands Grounds (10K) 

 Cité Collegiale (3k) 

 Clarke Fields (5K) 

 Commissioner’s Park – Dow’s Lake (2K) 

 Confederation Park (7K) 

 Confederation Plaza – War Memorial (30k) 

 Hellenic Community Centre (2K) 

 Kars Fair Grounds (1K) 

 Lakeside Gardens – Pier and Westfield (10k) 

 Lansdowne Park (40K) 

 Lebreton Flats (25K) 

 Major’s Hill Park (8K) 

 Marion Dewar Plaza (Festival Plaza) and Lisgar Field (10K) 

 Metcalfe Fair Grounds (7K) 

 Mooney’s Bay (7K) 

 Museum of Aviation (10K) 

 National Art Gallery of Canada  (3k) 

 Navan Fair Grounds (7K) 

 Nepean National Equestrian Park (8K) 
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 Nepean Point (500) 

 Nepean Sportsplex (2K) 

 New Edinburg Park (3K) 

 Ottawa Stadium (10K) 

 Petrie Island (10K) 

 Queen Juliana Park (3K) 

 RA Centre (10K) 

 Raven’s Football Field – Carleton University (3K) 

 Richelieu Park – Pères Blancs (2k) 

 Richmond Fair Grounds (7K) 

 Rideau Carleton Entertainment Centre (10K) 

 Rideau Hall (6k) 

 Sparks Street Pedestrian Mall (3K) (20K) 

 Stittsville Village Square (2K) 

 University of Ottawa – GG Fields (5k) 

 Vincent Massey Park (4K) 

 Walter Baker Place (5k) 
 
Indoor Venues: 

 Arts Court Theatre (130) 

 Canadian Museum of Nature (1,470) 

 Centrepointe Theatre (1,680) 

 Civic Centre (15,000) 

 Congress Centre/ Conference Centre (9,000) 

 Ernst and Young Centre (10,400) 

 Gladstone Theatre (200) 

 Great Canadian Theatre Company (262) 

 Jean Piggott Hall (200) 

 Museum of Aviation 

 Museum of Nature 

 Museum of Science & Technology 

 National Art Gallery of Canada  (3,000) 

 National Arts Centre (3,700) 

 National Aviation Museum (500) 

 Nepean Sportsplex (4,500) 

 Ottawa Little Theatre (462) 

 Scotiabank Place (20,500) 

 Shenkman Arts Centre (500) 

 St. Bridgids Center for the arts (850) 
 
Water and Power Accessibility in Outdoor Venues 
This varies greatly from site to site, but for the most part, generators are required to 
provide the power for most large events. While some sites have access to water for use 



5 of 37 

 

by vendors, and hydrants within proximity for emergency services use, many festivals 
have started purchasing, or renting hydration stations for their events. This allows 
organizers the flexibility to setup their water almost anywhere on their site while also 
making their site more environmentally friendly by saving on plastic water bottles. The 
Ottawa Folk Festival started this initiative in 2009 and saved over 7000 water bottles in 
their first year alone. 
 
 Hospital and Emergency Response Availability 
Depending on the situation, the City of Ottawa’s emergency response team can include 
Fire Services, Paramedics, Ambulance, Police (Municipal – Ottawa, Provincial – OPP, 
Federal – RCMP, Military, and Canadian Pacific Railway Police Service), Special 
Operations Unit (Bike, Marine, CTF and Tactical Units). Ottawa has access to a number 
of hospitals including the Ottawa Hospital (three campuses – General, Civic and 
Riverside that total 1,172 beds), the Queensway Carleton Hospital (240 beds), the 
Children’s Hospital of Eastern Ontario (167 beds), the Montfort Hospital (289 beds) and 
National Defense. 
 
Total Number of Hotel Rooms Available 
9171 hotel rooms are located within the City of Ottawa with a total of 10,361 available in 
the National Capital Region  
 
Public Transportation Options 
The two primary methods of public transportation are the OC Transpo bus system 
(including a Rapid Transit Network dedicated solely to public transportation called the 
Transit way), Para Transpo, and the O-Train, which is an eight kilometre light rail 
service running from Greensboro Station in the South of Ottawa to Bayview Transit way 
station, located just West of the downtown core.  
 
The City of Ottawa is currently building a state-of-the-art light rail system, called the 
Confederation Line, which will have a capacity to accommodate 24,000 riders per hour 
in each direction. It is a public-private partnership with financial commitments from 
federal and provincial governments. The construction of thirteen stations used as 
transportation hubs and community landmarks, along with being cycling friendly, which 
will include one tunnel, and use the top-of-the-line Alstrom Citadis people mover.  All 
this development is scheduled to be completed in time to celebrate Canada’s 150th  

birthday in the Nation’s Capital, which will be centre stage for sesqui-sensational 
events! 
 
Along with the OC Transpo the city has over 1300 registered taxis in the city that can be 
accessed by festival goers. 
 
Parking Availability 
There is a mix of street parking, public garages, private garages and lots throughout the 
downtown core. The City of Ottawa, through its Transit Services Department operates 
over 3,000 free parking spots at its 14 urban Park and Ride lots throughout the region. 
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The City also operates 6,789 paid parking spaces; the total number is broken down to 
3,965 on street and 2,824 off street, such as municipal parking garages. 
 
Walking Paths, Bicycle Lanes 
According to the National Capital Commission (NCC), Ottawa has 150 km of walking 
and hiking trails with more than 300 KM (105 miles) of bike paths.  
 
The city has integrated bike lanes into key arteries throughout its road network and is 
currently running a segregated bike lane pilot project along Laurier Avenue West. Some 
of the interesting features of this project are that it has its own Twitter account 
(@LaurierBikeLane) and a web accessible useage counter (http://public.visio-
tools.com/?U15G1061058). 
 
Also the City of Ottawa Transit Services (OC Transpo) offers a Rack and Roll service on 
more than 350 buses from Mid-April to October 31st. There are ten designated bus 
routes which have buses with front-mounted bike racks, each able to accommodate two 
bicycles. Bicycles can also be easily wheeled into the City’s O-Train, which has a visibly 
designated area at the end of the train to store them. 
 
OC Transpo also has a Bike and Ride program which allows people to combine the 
speed of the Transitway with the health and environmental benefits of cycling. Bicycle 
racks have been installed at O-Train stations and most Transitway stations. Most of 
these stations are accessible by mixed-use pathways or local streets and provide rapid 
transit service to downtown and across the city. 
 
Estimated City Visitors Annually Attributed to Festivals and Events 
Approximately 270,000 person visitors were motivated to travel to Ottawa because of 
festival and events, with approximately 200 000 staying overnight (2009 Ottawa’s 
Premiere-Ranked Tourist Destination Project). 
 
 
Section II. Community Festivals and Events 
 
The City of Ottawa provides several hundred permits to festivals and events every year 
that include festivals, special events, fairs, community celebrations, fundraising and 
charity events. Due to a few factors, only a handful of these were able to participate in 
this award application. We have listed some of these events and included the requested 
information at the back of this section. We have also included a list of events that were 
not able to participate, but demonstrate the strength and diversity of Ottawa’s festivals 
and events. At the time of submission of this application we have received over 600 
applications for events for the 2013 calendar year. 
 
Participating Festivals and Events 
Bell Capital Cup Ottawa International Hockey Festival, December 30 2012 - Jan 3 2013 
Canada Day July 1, 2013 
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Canadian Tulip Festival, May 3-20, 2013 
Capital Pride, August 25, 2013 
Mosaika: Sound and Light Show on Parliament Hill, July 8, 2010-September 12, 2010 
Ottawa Folk Festival, September 4-8, 2013 
Orchestras in the Park, July 2010 
Ottawa Fringe Festival, June 19- July 1, 2013 
RBC Ottawa Bluesfest, July4-14, 2013 
South Asian Festival, August 16-17, 2013 
Tim Hortons Ottawa Dragon Boat Festival, June 20-23, 2013 
Winterlude February 3-20, 2013 
 
Other Festivals and Events 
3i Summit: Imagine – Interact – Inspire, November 26-27, 2010 
A Day in the Park- Fun Fair for Cancer, August 28, 2010 
Canada Day Festival, June 30-July 4, 2012 
Canadian Grand Masters Fiddling Competition, August 28, 2010 
Carnival of Cultures, June7-9, 2013 
Carp Fair, Sept 20-23, 2012 
Christmas Lights Across Canada, December 12, 2010-January 7, 2011 
 
Other Festivals and Events, Con’t 
Fall Celtic Festival, September 12, 2010 
Fall Rhapsody, October 1-17, 2010 
Festival Franco Ontarien , June13-15, 2013 
Festival X, September 23-October 3, 2010 
Fortissimo, August 12-15, 2010 
Game Summit, June 12-13, 2010 and Feb 18-20, 2011 
Hintonburg Arts Park, May 25, 2013 
HOPE Volleyball SummerFest, July 13, 2013 
Inside Out Film Festival, November 20-22, 2010 
International Buskers Festival, July 29-August 2, 2010 
International Chicken-Rib Cook-Off, June 19-23, 2013 
Italian Week of Ottawa/Settimana Italiana di Ottawa, June14-16, 2013 
Latin Parade, September 12, 2010 
Lebanorama, November 12- 14, 2010 
Lost Dominion 70mm Film Festival, Sept 24-26, 2010 
Magnetic North Theatre Festival, June 9-19, 2010 
Maple Sugar Festival, March 17-24, 2013 
Metcalfe Fair, September 30, 2010-October 3, 2010 
Music & Beyond, July 5-14, 2010 
Navan Fair, August 12-15, 2010 
Ottawa Folk Festival, August 13-15, 2010 
Ottawa Greekfest, August 15-25, 2013 
Ottawa International Animation Festival, October 20-24, 2010 
Ottawa International Chamber Music Festival, July 24-August 7, 2010 
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Ottawa International Children’s Festival, May 26-30, 2010 
Ottawa Irish Festival, March 10-17, 2010 
Ottawa Lebanese Festival, July 17-2, 2013 
Ottawa Lumiere Festival, August 17-21, 2010 
Ottawa Race Weekend, May 25-26, 2013 
Ottawa Reggae Festival, August 20- 22, 2010 
Ottawa Storytelling Festival, November 18- 21, 2010 
Ottawa Turkish Festival, July 17-18, 22-25, 2010 
Richmond Fair, September 16, 2010 
Rideau Canal Festival, July 30-August 2, 2010 
Santa’s Parade, November 26, 2010 
Summer Fling - A theatrical Affair! July 14-Aug 28, 2010 
Summer Solstice Aboriginal Arts Festival, June 19-21, 2010 
TD Ottawa International Jazz Festival, June 20- July 1, 2013 
Unisong Canadian Choir Festival , June 28-July 2, 2010 
Westfest, June 6-9, 2013 
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Bell Capital Cup | Ottawa International Hockey Festival 
 
Top Executive Contact Information: 
Matt Bennett, General Manager – 613 599 0351 / bennettm@bellcapitalcup.ca 
Number of Years Festival or Event has been Produced: 11 
Date(s): 2011 Bell Capital Cup; December 30, 2010 – January 3, 2011 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): $800 000 
Gross Operating Expenses (most current year): $730 000 
Operating Expenses: $63 000 Disbursements to local charities 
Total Sponsorship Support: $325 000 
Volunteer Count and Number of Volunteer Hours: 2000 Volunteers, 16 000 Hours 
Estimated Combined Aggregate Attendance: 100 000 people 
Estimated Non-Aggregate Attendance: 25 000 people 
Primary Targeted Marketing Efforts: International 
Estimated Percentage of Annual Attendees from Geographical Areas: 
Local: 63%, provincial: 20%, regional: 13%, national: 3%, international: 1% 
Awards and Recognition Received: 2006 Event of Year – Ottawa Tourism Awards, 
2007, Guinness Book of World Records – Largest Minor Hockey Tournament (510 
teams), 2010 Corporate Partner of the Year – Bell Canada - Canadian Sport Tourism 
Alliance Prestige Awards 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: 

– Sports Management, Brock University 2004, 
Masters Degree – Specialization in Sports Management, University of Windsor 
2007 

– BA – Economics, Laurentian University, 1996, 
Post-diploma – Sports Administration, Durham College, 1997 
Professional Industry Involvement / Memberships: N/A 
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Canada Day 
Top Executive Contact Information: 
Jean-François Trépanier, Chief Executive Officer National Capital Commission 
(613)239-5000 
Number of Years Festival or Event has been Produced: 30 
Date(s): July 1 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): $4,226,000 
Gross Operating Expenses (most current year): $4,226,000 
Total Sponsorship Support: $34,000 in-kind and $399,000 cash 
Volunteer Count and Number of Volunteer Hours: 
530 volunteers, more than 3500 hours 
Estimated Combined Aggregate Attendance: 460,000 people 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts: Region Residents; Out of town Visitors: Non 
visitors (enhancing brand of Canada's Capital Region) 
Estimated Percentage of Annual Attendees from Geographical Areas: 
local: 60%, out-of-town: 40% 
Awards and Recognition Received: N/A 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: 

 
 

 Formation sur les comités de SST 
 

 Show - LDI 2003 
Professional Industry Involvement / Memberships: Ottawa Tourism, Tourisme 
Outaouais, Ottawa Festivals, IFEA, TMAC, CMA 
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Canadian Tulip Festival 
Top Executive Contact Information: 
Mrs. Laura Brown-Breetvelt: Organizer- laura@tulipfestival.ca 
Number of Years Festival or Event has been Produced: 58 
Date(s): May 3 – 20, 2013 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): Cash: $1,396,714, 
In-kind: $304,469 
Gross Operating Expenses (most current year): Cash: $1,231,009 In-kind: $304,469 
Total Sponsorship Support: Cash: $153,000, In-kind: $304,469 
Volunteer Count and Number of Volunteer Hours: Volunteers:666, Hours: 12,631 
Estimated Combined Aggregate Attendance: 400,000 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts: Local & Provincial (Ontario, Quebec) 
Estimated Percentage of Annual Attendees from Geographical Areas: 
Local: 55%, provincial: 25%, regional: 10%, national:8%, international: 2% 
Awards and Recognition Received: 

 
 

 
 

estival & Events Ontario: Best Poster : Best Official Program 
 
 

Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: 

 
 

-Jodoin: Bookkeeping & Management skills certificate 
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Professional Industry Involvement / Memberships: 
Ottawa Festivals 

 
 

 
Capital Pride Festival 
Top Executive Contact Information: 
Micheal Lafontaine Chair 613-894-0981 
Number of Years Festival or Event has been Produced: 27 
Date(s): August 25, 2013 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): DND 
Gross Operating Expenses (most current year): DND 
Total Sponsorship Support: DND 
Volunteer Count and Number of Volunteer Hours: 85-100, average per person 20 hours 
week 
Estimated Combined Aggregate Attendance: 35,000 
Estimated Non-Aggregate Attendance: DND 
Primary Targeted Marketing Efforts: local, provincial and national 
Estimated Percentage of Annual Attendees from Geographical Areas: 
local: 70 %, provincial: 20%, national: 10% 
Awards and Recognition Received: N/A 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: N/A 
Professional Industry Involvement / Memberships: 
* Member in Good Standing Fierte Canada Pride 
* Member in Good Standing Interpride (International Organization) 
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Mosaika – Sound and Light Show on Parliament Hill 
Top Executive Contact Information: 
Jean-François Trépanier, Chief Executive Officer National Capital Commission 
(613)239-5000 
Number of Years Festival or Event has been Produced: 27 
Date(s): Every night from July until early September 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): $550,522 
Gross Operating Expenses (most current year): $550,522 
Total Sponsorship Support: N/A 
Volunteer Count and Number of Volunteer Hours: N/A 
Estimated Combined Aggregate Attendance: 232,980 people 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts: Local, National and International 
Estimated Percentage of Annual Attendees from Geographical Areas: N/A 
Awards and Recognition Received: 
Haas & Wilkerson Insurance Pinnacle Award: Gold – Pixman Promotion of “Sound & 
Light Show” on Parliament Hill – Best Miscellaneous Multimedia 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: 

 
 

 Formation sur les comités de SST 
 

nt Technology Show - LDI 2003 
Professional Industry Involvement / Memberships: Ottawa Tourism, Tourisme 
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Outaouais, Ottawa Festivals, IFEA, TMAC, CMA 
 

 
 
Ottawa Folk Festival 
Top Executive Contact Information: 
Mark Monahan, Executive Director, mmonahan@ottawabluesfest.ca 
Number of Years Festival or Event has been Produced: 21 
Date(s):September 4-8 2013 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): DND 
Gross Operating Expenses (most current year): $225,000.00 
Total Sponsorship Support: $70, 000.00 
Volunteer Count and Number of Volunteer Hours: 90/1100 
Estimated Combined Aggregate Attendance: 800 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts: National 
Estimated Percentage of Annual Attendees from Geographical Areas: 
Local: 15%, provincial: 50%, regional: 10%, national: 20%, international: 5% 
Awards and Recognition Received: N/A 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: N/A 
Professional Industry Involvement / Memberships: 
* Folk Alliance International, Folk Music Canada, Canadian Conference on the arts 
(CAPACOA) 
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Ottawa Fringe Festival 
Top Executive Contact Information: 
Natalie Joy Quesnel 613-232-6162 
Number of Years Festival or Event has been Produced: 15 
Date(s): It runs for 10 days (usually last 2 weeks of June) 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): $250,000 approx. 
Gross Operating Expenses (most current year): $250,000 approx. 
Total Sponsorship Support: $80,000 approx. 
Volunteer Count and Number of Volunteer Hours: volunteers = 300, volunteer hrs = 500 
Estimated Combined Aggregate Attendance: 12,500 for last 2 years 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts: local, provincial, regional 
Estimated Percentage of Annual Attendees from Geographical Areas: 
local: 98-98.5%, international: 1.5-2% 
Awards and Recognition Received: N/A 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: N/A 
Professional Industry Involvement / Memberships: N/A 
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Ottawa South Asian Festival 
Top Executive Contact Information: 
Natasha Khan, Natasha_zaman@hotmail.com 
Number of Years Festival or Event has been Produced: 2 
Date(s): July 17 
Recurrence Cycle: annual 
Gross Operating Revenue (cash plus in-kind, most current year): $20 000 
Gross Operating Expenses (most current year): $20 000 
Total Sponsorship Support: $20 000 
Volunteer Count and Number of Volunteer Hours: 25 volunteers, 100 hours 
Estimated Combined Aggregate Attendance: 5000 
Estimated Non-Aggregate Attendance: 500 
Primary Targeted Marketing Efforts: Local 
Estimated Percentage of Annual Attendees from Geographical Areas: 
Local: 95%, provincial: 3%, regional: 2%, national: 1% 
Awards and Recognition Received: N/A 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: N/A 
Professional Industry Involvement / Memberships: N/A 
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RBC Royal Bank Ottawa Bluesfest 
Top Executive Contact Information: 
Mark Monahan; Executive/Artistic Director - mmonahan@ottawabluesfest.ca 
Number of Years Festival or Event has been Produced: 19 
Date(s): July 4 through July 14, 2013, 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): $10 million 
Gross Operating Expenses (most current year): see above 
Total Sponsorship Support: Our sponsorship agreements (cash and in-kind) are 
confidential – Please refer to: http://www.ottawabluesfest.ca/sponsors for our sponsor 
recognition list 
Volunteer Count and Number of Volunteer Hours: 4,000 volunteers worked 26,000 
shifts and contributed over 100,000 hours. 
Estimated Combined Aggregate Attendance: 2012 edition drew – 300,000 
Estimated Non-Aggregate Attendance: an average of 29,000/day for 12 days 
Primary Targeted Marketing Efforts: local, provincial, regional, national, international 
With a focus on regional and target markets within a six-hour radius 
Estimated Percentage of Annual Attendees from Geographical Areas: 
local/regional: 236,000 = 76.5%, other Ontario: 49,200 = 16%, regional: See above 
other Canada: 14,800 = 5%, international: 7,500 = 2.5% 
Awards and Recognition Received: Please refer to: 
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http://www.ottawabluesfest.ca/awards 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: N/A 
Professional Industry Involvement / Memberships: 
Ontario Tourism Marketing Partnership, Ottawa Tourism, Ottawa Festivals 
 

 
 
 
 
 
 
 
Tim Hortons Ottawa Dragon Boat Festival 
Top Executive Contact Information: 
John Brooman, Executive Director, 613-238-7711 ext.225 jbrooman@dragonboat.net 
Number of Years Festival or Event has been Produced: 17 years 
Date(s): One of the last two weekends in June (dependant on date of Toronto Dragon 
Boat Festival) 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): 1.3 million 
Gross Operating Expenses (most current year): 1.3 million 
Total Sponsorship Support: $570,000 
Volunteer Count and Number of Volunteer Hours: 360 volunteers, 4000 Hours 
Estimated Combined Aggregate Attendance: 70,000 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts (local, provincial, regional, national, international): 
Primary marketing initiatives are targeted at the local market but marketing is done on a 
provincial, national and international scale. 
Estimated Percentage of Annual Attendees from Geographical Areas: N/A 
Awards and Recognition Received: 
* Agents of Change-City of Ottawa 2010 
* First Ecologo Certified Festival in the World – 2010 
* First Festival in Canada to become a Carbon Neutral Event – 2005 



19 of 37 

 

Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: N/A 
Professional Industry Involvement / Memberships: 
Ottawa Festivals, Dragon Boat Canada, Canadian Canoe and Kayak Canada 
 

 
 
Winterlude 
Top Executive Contact Information: 
Jean-François Trépanier Chief Executive Officer National Capital Commission (613) 
239-5154 
Number of Years Festival or Event has been Produced: 32 
Date(s): First 3 weekends of February 
Recurrence Cycle: Annual 
Gross Operating Revenue (cash plus in-kind, most current year): $3,715,000 
Gross Operating Expenses (most current year): $3,715,000 
Total Sponsorship Support: $178,000 in-kind and $526,000 cash 
Volunteer Count and Number of Volunteer Hours: 
926 volunteers, more than 10,180 hours 
Estimated Combined Aggregate Attendance: 650,000 people 
Estimated Non-Aggregate Attendance: N/A 
Primary Targeted Marketing Efforts: Local; Out of town Visitors: Non visitors (enhancing 
brand of Canada's Capital Region) 
Estimated Percentage of Annual Attendees from Geographical Areas: 
local: 70%, out-of-town: 30% within 400 km radius 
Awards and Recognition Received: 

kerson Pinnacle Awards: Silver- Grand Pinnacle for UKiUK: 
Winterlude Sound & Light Show 2009 
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- Best Single Magazine Ad 
Display for Winterlude 2009 What better place to celebrate winter than in the 
nation’s capital? 
Management Staff Professional Certifications and / or Degrees in Festival & Event 
Management: 

 
 

 Formation sur les comités de SST 
Lighting Dimension International 

- LDI 2003 
Professional Industry Involvement / Memberships: Ottawa Tourism, Tourisme 
Outaouais, Ottawa Festivals, IFEA, TMAC, CMA 
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Section III. City / Governmental Support of Festivals and Events 
 
Defined Public Objectives and Support Statements for Festivals and Events by 
the City and Other Local Government Agencies 
Ottawa has two local government agencies that are related to festivals and events, the 
City of Ottawa and the National Capital Commission. The Ontario Ministry of Tourism 
Culture and Sports  is also located in Ottawa.  All three agencies engage each other for 
various event planning and innovation. 
 
The City of Ottawa’s objectives for their Partnership Program for Major Festivals and 
Fairs are to: 

 support major, local festival and fair programming that displays high merit, strong 
impact and solid viability; 

 sustain Ottawa’s local festival and fair sector; 
 present the distinct, diverse and vibrant character of Ottawa and its citizens 

through arts, heritage and culture; 
  promote Ottawa’s local identity to residents and tourists; 
 enhance the quality of life in Ottawa by providing opportunities for community 

participation, social interaction and cultural involvement; 
 contribute to the city’s overall economic health; and 
 promote Ottawa to the world through destination marketing and branding  

 
The National Capital Commission (NCC) was created by Parliament in 1959 as the 
organization to fulfill the newly enacted National Capital Act. The National Capital Act of 
1958, amended in 1988, directs the NCC to organize, sponsor or promote such public 
activities and events in the National Capital Region that will enrich the cultural and 
social fabric of Canada, taking into account the federal character of Canada, the 
equality of status of the official languages of Canada and the heritage of the people of 
Canada. 
 
The Ministry of Tourism, Culture and Sports works with the tourism , cultural , sports 
and other ministries and other levels of government to strengthen Ottawa as an 
internationally-recognized tourism destination while building a strong and stable cultural 
sector.  As a result, the Ministry helps to create the conditions that allow Ontario to be 
home to vibrant, liveable communities, to grow its creative and innovative knowledge-
based economy, and to strengthen the global competitiveness of Ontario’s tourism 
industry. 
 
 
Direct Funding Support Provided to and/or Budgeted for Festivals and Events 
from the City or Other Government Agencies 
Through its Arts Investment Strategy, the City of Ottawa invests more than $1.5-million 
in direct funding to festivals and events, and has a service agreement with Ottawa 
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Festivals to deliver support services to members of the industry. The NCC’s budget is 
$8.7-million for its four flagship events alone (Canada Day, Winterlude, Orchestras in 
the Park and Mosaika: Canada through the eyes of its people). 
 
The City of Ottawa invests more than $1.5 million dollars in a Major Attraction Office 
who are attributed to securing the following events in the past year: 

 2013 World Duathlon Championships 

 2013 Canadian Comedy Awards 

 2013 National Gymnastics Championships 

 2013 and 2014 CIS Final 8 Men’s Basketball Championships 

 2013 International Badminton Challenge 

 2013 Pacific Nation’s Cup  

 2014 Canadian Figure skating Championships 

 2014 Canadian Deaf Dart Championships 

 2017 White-water Canoe/Kayak National Championships 
 
In addition to securing the above events the major attraction office also helped 
ensure the success of the NHL All Star Weekend last year as well as the 2012 
JUNO Awards. 

 
The City of Ottawa awarded funding to 30 separate local, not-for-profit festivals and fairs 
organizations, totalling $1,370,316 through the Partnership Program for Major Festival & 
Fairs program. Festival & Fairs who receive annual, or three year operating funding, are 
eligible to apply for project grants (Funding total for 6 organizations $43,400). 
 
In-Kind Services Support Provided to and/or Budgeted for Festivals and Events 
from the City or Other Government Agencies 
The City of Ottawa provides more than $1,500,000 of in-kind services each year in the 
form of rentals, street closures and city services. 
 
 
Defined Role of the City in Festival and Event Approval 
The role of the city in approving festivals and events would be either through permit 
approval based on the event’s ability to abide by all related bylaws and approval by the 
Alcohol and Gaming Commission of Ontario if required. If the event applies for funding 
the Cultural Funding Department within the City manages approval of granting those 
funds. 
 
 
City-Provided Festival and Event Process Coordination and Assistance System 
The City’s Event Central department is a single point of contact that is the result of a 
framework developed in 2003 for a ‘one stop shopping concept’. Through this 
framework, the Special Event Advisory Team (SEAT) was developed. Composed of 
both internal and external stakeholders, the primary focus of SEAT is to provide 
logistical support and guidance for clients to ensure the success of their event in 
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conjunction with various regulatory policies of the City. City representatives will arrange 
a SEAT meeting with the organizer or each event. A meeting might include external 
members such as the National Capital Commission, the City of Gatineau, the Alcohol 
and Gaming Commission of Ontario, the RCMP (federal police), Ottawa Festivals, and 
affected BIAs; while internal members such as Public Health, Fire Services, OC 
Transpo (bus service), Police, Paramedic Service, Special Operations Units, Traffic 
Management, Building Official, Sanitation, By-Law and Parking Enforcement may also 
take part.  
 
The City of Ottawa has recently developed custom made software  “Envista”. This 
software is a map-based infrastructure product  to help coordinate the application  
process by automating  the manual steps that used to be involved allowing for a more 
efficient process and the ability for the event organizer to apply online.   The system is 
web based, therefore it is accessible at any location that has internet. The objective was 
to improve customer experience in dealing with the City to organize a special event, 
achieve efficiencies through automation of event coordination, administrative and 
reporting process, online application , financial tracking, circulation notices, enhance 
workflow.  The following year the organizer can simply go open the document make 
changes such as date , contact and resubmit , they no longer will have to rewrite an 
application for an event. 
 
A new calendar of planned/ current special events activity has been developed by the 
City of Ottawa using the outputs of the “event” module.  The calendar will be used by 
business as a communication and management tool for interacting and disseminating 
information to applicants and other stakeholders ( e.g. Special Events Advisory Team, 
business community and the general public) the added value is this calendar will lower 
the risk of having competing events on the same date(s). 
 
The mobile system allows SEAT members access to event files from the field. This 
calendar is used by all forms of government and external agencies to better coordinate 
and facilitate events in the city. 
 
Participation in Official Capacity by City Department Representatives on Boards 
and Planning Committees of Local Festivals and Events 

 Mayor Watson, City of Ottawa, it always available to meet with organizers and to 
attend their event… showing his appreciation for the work done by organiers. 

 Councillor Rainer Bloess, City of Ottawa, Board of Directors with Ottawa Race 
Weekend. 

 Delores MacAdam, Manager  Event Central, City of Ottawa,  has membership on 
the following:   Board of Directors -Festival and Events Ontario, Board of 
Directors – Ottawa Chamber of Volunteers,  Board of Directors – Ottawa Sports 
Council  

 Aldo Chiappa, Senior Event Advisor, City of Ottawa – Board of Directors Ottawa 
Festivals. 
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 City of Ottawa has 21 Ward Councillors  - the respective Ward Councillor 
participates in SEAT meeting for events in their respective Ward, this 
demonstrates their appreciate and support for events. 

 
 
 
Local Laws, Ordinances, Regulations, Permits and Policies Impacting and 
Supportive of Festivals and Events 
As of June 2013 the City of Ottawa, passed a by-law for special events on public and 
private property. This by-law will come into in July and speaks to festivals, fairs, beach 
events, concerts, recreational, social or educational event with an attendance of more 
than 500 people at any one time. This by-law improves coordination, efficiency, 
accountability & consistency of events management practices. The by-law is a unique 
and positive approach to events management that further establishes Ottawa as an 
events leader; ensuring safety for both the festivals and event goers. Along with this 
new by-law there are various other by-laws in place which speak to the specifics of an 
event. These include: 
 

 Emergency Planning and Responses 

 Encroachment 

 Fire Routes 

 Fireworks 

 Noise 

 Parks and Facilities 

 Signs on City Roads 

 Signs (Postering on Poster Collars) 

 Solid Waste 

 Special Events 

 Traffic and Parking 

 Sales Persons 

 Ottawa Police Health Standards 

 Alcohol & Gaming 

 Building Codes/Tent Bylaw 

 Environmental Services 

 Corporate Security Standards 
 
 
City Provided Festival and Event Training Programs 
As part of a service agreement with the City, Ottawa Festivals runs a biannual series of 
seminars and workshops. Taking place in the fall, and then again in the spring, experts 
are brought-in to discuss such topics as the environment, volunteer management, 
accounting, grant preparation (including presentations by provincial and federal funding 
agencies), social media, marketing, and media training.  
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In addition to these professional development seminars, presentations have been 
delivered by SEAT and other local authorities to provide an overview of the process and 
to address changes in any regulations affecting events and volunteer engagement. 
 
Direct Industry Involvement / Memberships by City / City Departments 
Aldo Chiappa, City of Ottawa, Board of Directors Ottawa Festivals 
 
Darrell Cox, City of Ottawa (Economic Development) , Board of Directors Ottawa 
Festivals and Ottawa Sports Council.. 
 
Delores MacAdam, City of Ottawa, Board of Directors  Festivals and Events Ontario, 
The Ottawa Sports Council, and Ottawa Chamber of Volunteers. 
Section IV. 
Section IV. Non-Governmental Community Support of Festivals 
and Events 
 
Volunteer Involvement 
Volunteers are the “secret sauce” of festivals and events – without them, these events 
would not take place. People volunteer to help festivals and events by the tens of 
thousands – in some cases festivals have more applicants than positions that they can 
fill. This year, Ottawa Race Weekend engaged 2400 Volunteers, while Royal Bank 
Ottawa Bluesfest will engage several thousand volunteers. The City of Ottawa has 
approximately 2800 volunteers for various city programs and the National Capital 
Commission has approximately 1400 volunteers for their events. 
 
Sponsorship Support 
Like most cities, Ottawa has seen turbulent economic times over the last few years that 
have affected sponsorship somewhat. Still, sponsors seem to be holding fairly steady, 
and festival organizers have been able to juggle budgets with programming that is being 
delivered and have been able to deliver outstanding events.  
 
Media Support 
The support from the local media in Ottawa is unparalleled, and while it is hard to put a 
‘real number’ to it, the value of media coverage would be well into the millions. 

 CTV is the official media partner of Ottawa Festivals, and in addition to extensive 
coverage provided on their News at Noon and Evening News programs, Eric 
Longly who is the channel’s events reporter, is the ‘voice of Ottawa Festivals’. 
CTV provides visibility on their website, offers contesting to provide awareness of 
the festivals, and airs a 15-second ad promoting the Ottawa Festivals website. 
CTV personalities also take part in the Launch of the Festival Season media 
event hosted by Ottawa Festivals. 

 ATV actively seeks general interest stories related to festivals for their Breakfast 
Television program. For example, they will invite representatives of cultural 
festivals to the studio kitchen to share recipes and local musicians who will be 
performing at a music festival. Personalities from ATV have appeared at Ottawa 
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Festivals Launch of the Festival Season and in fact, ATV produced the DVD 
video that accompanies this application. 

 Rogers TV is a community channel offered by the local cable carrier. Like ATV, 
they will preset general interest stories on their Daytime program and in the past 
they have recorded and presented shows by local performers at various festivals. 

 The two major local print media (including the online versions) have people 
dedicated to covering arts and festivals – the Ottawa Citizen even assigns 
reporters to cover the premiere festivals (writing stories and blogging) for their 
duration and has a dedicated section called ‘Festival City’ devoted to festivals on 
their website. 

 Metro, a free national paper with a local edition, offers extensive coverage of 
local festivals and events and is also the title sponsor for the Ottawa Fringe 
Festival. 

 There are a number of local and specialized newspapers and magazines that 
offer stories at a neighbourhood level about local festivals and events and local 
people performing at them. 

 With 29 local radio stations available in two official languages, Ottawa probably 
has more stations per capita than anywhere else. Depending on the format, 
stations work with festivals and events in many ways. It is common for a station 
to sponsor a festival, in some cases they are co-presenters, they provide 
contesting opportunities and provide awareness through general talk and where 
applicable offing music or sets by artists who will be performing at events. 

 One cannot underestimate the growing influence by bloggers who are 
establishing large followings. In Ottawa we have a number of arts-related blogs 
that highlight performances and those performing at festivals and events. 

 
Chamber of Commerce/ Conventions & Visitors Bureau Support 
Ottawa Tourism is a not-for-profit, membership-based organization, with 350 tourism 
related member businesses that work together to profile Ottawa and Canada’s Capital 
Region. They provide destination marketing to attract visitors, tours and conventions to 
Ottawa and Canada’s Capital Region. As part of their mandate, Ottawa Tourism 
promotes festivals and events to potential visitors and creates ‘packages’ that include 
accommodations and entrance to other area attractions. 
 
Downtown Associations 
In cooperation with the City of Ottawa and other stakeholders, BIAs work with festivals 
that take place within their area to ensure their success while minimizing disruption to 
area businesses and concerns. In many cases BIAs themselves have founded, 
produced and sponsored events – including some of Ottawa’s largest events, such as 
Westfest, the International Busker Festival and the Sparks Street Chicken and Rib 
Festival. 
 
Organizations to Assist Individuals with Disabilities 
The Ottawa-Carleton Association for Persons with Developmental Disabilities 
(OCAPDD) is the largest and longest-serving association of its kind in Ottawa. Today, 
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OCAPDD provides support to hundreds of persons with developmental disabilities, in 
every aspect of life whether seeking work opportunities, securing living arrangements or 
dealing with day-to-day tasks. Since fully a third of OCAPDD's clients are also affected 
by physical disabilities and other medical considerations, the scope of the organization's 
support is in direct response to level of need.   
 
Local Event Cooperatives 
Ottawa Festivals, a not-for-profit member-based organization, was established in 1996 
in response to festival organizers, politicians and the tourism industry recognizing the 
need for Ottawa’s events to be carefully scheduled, properly planned and effectively 
promoted. At present, there are over 80 not-for-profit festivals, special events, and fairs 
that are members of Ottawa Festivals. As a cohesive body, Ottawa Festivals is able to 
advocate on issues affecting festivals and assist events of varying sizes attain their 
goals. Ottawa Festivals is dedicated to providing support, presenting a united voice, and 
creating an effective networking environment. 
 
A partner organization, Council for the Arts (CAO) is a not-for-profit, membership-based 
organization dedicated to encouraging and developing an appreciation for the arts in the 
Ottawa region. CAO has been an advocate of funding for not-for-profit festivals and arts 
events in the City of Ottawa. Peter Honeywell, the executive director of CAO sits on the 
steering committee for the Ottawa Festivals research project. 
 
Arts Court is home to the headquarters of 26 independent arts organizations. In addition 
to housing the offices of some festivals, Arts Court is also a venue that hosts events and 
it has recently partnered with the Rideau BIA to present a new theatre festival called 
Summer Fling! Staff provided support to national organization (Arts Network for Children 
& Youth) to provide youth arts workshops in Ottawa and plan an opening youth event.  
Staff in Community Arts & Social Engagement secured space in Arts Court to hold the 
youth workshops.  Staff also liaised with local arts organizations to plan arts workshops 
for the event.  Staff provided marketing and promotional material through printed flyer, 
e-blasts and local arts event websites 
 
 
 
Sports Commissions 
Events Ottawa works proactively with local, provincial, national and international sports 
organizations to attract new events to Ottawa that will have a significant impact on the 
Local economy, and enhance Ottawa’s visibility on the world stage. This year they 
brought the IFEA 2013 Women’s World Ice Hockey Championships to the City of 
Ottawa. We also have a Ottawa Sports Council which was recently established to help 
promote sport in the City of Ottawa. 
 
Ottawa recently launch the Ottawa Sports Council, this Council will act as a united voice 
for all sports.  The mission is to increase access to active, healthy living and celebrate 
sports excellence in Ottawa in an environment that is rich in accessibility, excellence 
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and sustainability.  To the be the Canadian leader in facilitating a quality and inclusive 
sport environment. 
 
Educational Institution Support 
Along with offering their facilities the University of Ottawa, Carleton University, 
Algonquin College, and La Cite Collegiale put on numerous events every year in the 
city. Algonquin College’s Event Management program organizes various events 
throughout the city in support of the Children’s Make A Wish Foundation raising over 
$320 000 dollars over the last four years. Algonquin offers this program as a full-time or 
part-time course offering evening and weekend classes. 
 
Special Incentives/ Discounts Provided to Festivals and Events by Local Venues 
Discounts are offered at City of Ottawa owned venues for festivals and events that are 
not-for-profit. For historical events certain provisions are made in order to give these 
events discounts where available.  
 
Ottawa Festivals a Non-profit agency receives funding of $ 203,281to develop programs 
for the festival and event industry.  
 
Events put on by the various community associations are permitted to leverage the 
Community Association Insurance, that is paid for by the City in order to cover their 
events insurance requirements. 
 
 
Access to Industry Suppliers in Local Market 

 Beacon Lite is the local supplier for temporary traffic signage for special events. 

 Ottawa Special Events are a local lighting and sound technician supplier, they 
also rent event tents  

 Capital Security is a local security company that provides many festivals with 
security 

 Star Toilets are a local company that provides portable washrooms to events in 
the region 

 Event Weather Plan works with events to provide up to date weather information 
for their area 

 Ottawa Festivals helps link festivals to volunteers as well as promotion for 
festivals. Acts and advocate for the event industry. 

 
 
 
 
Direct Industry Involvement/ Memberships by Any of the Above 
Ottawa Festivals Members 
3i Summit (Tucker House) 
Almonte Celtfest 
Arboretum Arts Festival  

http://www.ottawafestivals.ca/events/3i-summit/
http://www.ottawafestivals.ca/events/arboretum-arts-festival/
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Asian Heritage Month 
Canadian Croatian Folklore Festival 
Canada Dance Festival 
Canada Day 
Canada Day Arts Festival 
Canadian Folk Music Awards 
Canadian Tulip Festival 
Capital Pride Festival 
Capital Velo Fest 
Capital Vélo Rally 
Carivibe 
Carnival of Cultures 
Carp Fair 
Christmas Lights Across Canada 
Colonel By Day (Council of Heritage Organizations in Ottawa) 
Community Cup 
Cracking Up the Capital Comedy Festival 
Downtown Rideau Canada Day 
Downtown Rideau Chill Factor 
Electric Fields Festival 
European Union Film Festival 
FCA Ottawa Ferrari Festival 
Festival franco-ontarien Banque Nationale 
Festival Haiti en Fête 
Festival de la St-Jean à Ottawa 
Free Thinking Film Festival 
Game Summit 
Harvest Noir Secret Picnic/ Dance 
HOPE Volleyball Summerfest 
International Busker Festival 
Italian Week of Ottawa/Settimana Italiana di Ottawa 
Kinburn Swampfest 
Kingdom of Osgoode Medieval Festival, The 
Latin American Festival Latino 
Latin American Film Festival 
Lebanorama 
Magnetic North Theatre Festival 
Maple SugarFest (Muséoparc Vanier Museopark) 
Metcalfe Fair 
Mosaika: Sound & Light Show on Parliament Hill 
Music and Beyond 
National Capital Craft Beer Week 
Navan Fair 
Northern Scene 
Oktoberfest Ottawa 

http://www.ottawafestivals.ca/events/asian-heritage-month/
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One World Awesome Arts 
One World Film Festival 
Ontario Council of Folk Festivals 
Orléans Festival d’Orléans 
Ottawa Children’s Storytelling Festival (Ottawa International Storytelling Festival) 
Ottawa Fashion Week – Fall/Winter 
Ottawa Fashion Week – Spring/Summer 
Ottawa Folk Festival 
Ottawa Fringe Festival 
Ottawa Grassroots Festival 
Ottawa Greekfest 
Ottawa International Animation Festival 
Ottawa International Busker Festival (Sparks Street Mall) 
Ottawa International Chamber Music Festival 
Ottawa International Children’s Festival 
Ottawa International Film Festival, The 
Ottawa International Storytelling Festival 
Ottawa International Writers Festival – Spring 
Ottawa International Writers Festival – Fall 
Ottawa Irish Festival 
Ottawa Lumiere Festival 
Ottawa Ribfest on Sparks Street 
Ottawa Turkish Festival 
RBC Royal Bank Ottawa Bluesfest 
Reel Food Film Festival (One Word Arts) 
Richmond Fair 
Salamander Theatre for Young Audiences 
South Asian Festival 
Summer Solstice Aboriginal Arts Festival 
SuperEx (Central Canada Exhibition) 
TD Ottawa Jazz Festival 
Tim Horton’s Ottawa Dragon Boat Festival 
Torchlight Shakespeare Series 
undercurrents: theatre below the mainstream 
Unisong Choir Festival 
Victoria Day Festival 
Winterbrewed Festival 
Winterlude 
 
Affiliate Members/Partners 

Algonquin College 
Arts Ottawa East 
BFL Canada 
Canadian Association of Fairs and Exhibitions (C.A.F.E.) 
City of Gatineau 

http://www.algonquincollege.com/
http://www.artsoe.ca/
http://www.bflcanada.ca/site/index.php?option=com_content&view=article&id=115&Itemid=189&lang=en
http://canadian-fairs.ca/
http://www.gatineau.ca/
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Council for the Arts in Ottawa 
CTV Ottawa 
Duane Francis / Your Wealth Partner 
FaveQuest / MyEventApp 
Jewel FM 
Knock on Wood 
Live Nation — Cirque du Soleil, TOTEM 
Liverpool Court 
Orbital Talent 
Ottawa Tourism 
ScotiaMcLeod / Crawford Foss Group 
UniForge Inc. 
 
Section V. Leveraging ‘Community Capital’ 
Created by Festivals & Events 
 
Community Branding  
On February 8, 2012, Ottawa City Council approved a Renewed Action Plan for Arts, 
Heritage and Culture in Ottawa (2013-2018). This new 6-year action plan builds on 
Ottawa’s strengths, reflects its unique and authentic identity, aims to build pride in 
Ottawa as a vibrant, cultural city, and sets out a path aimed at leveraging opportunity. 

A 13 member Arts and Heritage Plan Renewal Steering Committee, guided, advised 
and provided support to the renewal process which brought together First Nations, Inuit 
and Métis individuals and communities, representatives of the Anglophone and 
Francophone cultural mosaic, diverse citizenry from rural, suburban and urban 
neighbourhoods, new Canadians and arts, heritage, festival and fair representatives as 
well as business, political and government leaders. 

The plan includes four strategies: 

 Celebrate Ottawa’s unique cultural identity and provide access to culture for all 
 Preserve and develop cultural and creative places and spaces 
 Get the word out about Ottawa’s vibrant local culture and unique identity 
 Invest in local culture and build cultural leadership 

A recent economic study reported that Ottawa-Gatineau’s cultural industry (non-profit 
and for-profit) represented approximately 4.1 per cent of GDP, totalling $1.98 billion. In 
2010, attendance and participation in local cultural activity totalled 4.1 million, and 
21,861 volunteers provided 519,755 volunteer hours (valued at $9.1 million) to the local 
cultural sector. 

 
 
Promoting Tourism 
Festivals and events are an important consideration of Ottawa Tourism's Leisure 
Program on a number of levels. The major iconic festivals such as Winterlude, 

http://arts-ottawa.on.ca/
http://ottawa.ctvnews.ca/
http://www.duanesmywealthpartner.com/
http://favequest.com/
http://myeventapps.com/
http://www.jewelradio.com/985/
http://www.knockonwoodcommunications.com/
http://www.livenation.com/
http://www.liverpoolcourt.com/
http://www.orbitaltalent.com/
http://www.ottawatourism.ca/
http://www.thecrawfordfossgroup.com/
http://uniforge.com/
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Canadian Tulip Festival and the summer music festivals partner in tourism advertising 
campaigns and are integrated at numerous levels including accommodation packages 
offered for sale online and through a 1-800 number. Images of festivals adorn marketing 
and service pieces that are aimed at potential visitors, and information about events is 
plentiful on www.ottawatourism.ca, including in content that is updated frequently 
(calendar of events, the http://letsgoottawa.ca blog, mentions on Twitter, the "What's 
New & What's On" feature stories, videos on the YouTube channel, etc. 
These particular events are viewed by Ottawa Tourism as key demand generators in its 
key markets of Ontario, Québec, the rest of Canada and, to a slightly lesser degree, the 
North Eastern U.S. Visitors are always looking for what's new in the region and 
highlighting the vast array of festivals is a natural way to share that information. 
Leisure marketing staff meet with the larger festivals and events early each year to get 
an understanding of what's upcoming and determine how they will be incorporated in 
the advertising campaigns and online packages. 
 
 
Convention Marketing  
On both the convention marketing and travel trade (group tour / packaged travel) side of 
the business, festivals play a large role in building Ottawa's identity as an ideal 
destination. From a convention perspective, dates are typically set well in advance and 
if there is a festival near the conference dates, Ottawa Tourism is able to offer additional 
options for organizers. This type of information is researched and, if applicable, it is 
included with the bid to enhance Ottawa's chances versus competing destinations. In 
the past two years the city has partnered with development of two major conference 
centers, the Ottawa Convention Center and the Ernst and Young Centre thereby 
enhancing Ottawa’s ability to increase the amount of conventions in the city. 
 
Corporate Recruiting Efforts 
Ottawa has recently created a Major Attractions Office, part of the role of this office is to 
recruit major events from different areas around the globe and convince them to come 
to Ottawa. The City of Ottawa contributes over 1.5 million dollars to help the Major 
Attractions Office in their mission to recruit new and exciting events that are 
international such as the Women’s FIFA World Cup in 2015, national, provincial or 
municipal in scope. 
 
Relocation Packets and Information 
While there is no formal material in the form of relocation packets, the City of Ottawa’s 
Event Central Office will assist any event in locating an appropriate venue. 
 
 
Familiarization Tours 
The ability to showcase a festival during a familiarization tour is a definite 
asset to the team. Several familiarization tours are scheduled during times when there 
is a major festival to heighten interest and attendance in the tour. It also gives the sales 
staff a chance to showcase how festivals are an important part of the community as well 
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as suggest ways tour operators and convention organizers can incorporate festival 
programming into their tours and conventions 
 
Out-of-Market Coverage 
The media relations team at Ottawa Tourism works closely with dozens of festivals 
throughout the year to highlight their programming to visiting journalists, who come from 
literally around the world. A year-round calendar of events is included in every media kit 
and festivals are featured prominently in the quarterly What's Up in Ottawa publication 
that is shared with all visiting media. Media releases have focussed on what's upcoming 
in the festival world or new innovations in existing festivals. The City of Ottawa has a 
dedicated communications team whose role is to promote events through all form of 
media. This includes one city staff who is dedicated to social media exclusively. 
 
Enhancing Exposure to the Arts and Other Causes 
Animating Canada’s Capital 
Festivals and events such as Mosaika, Winterlude, Christmas Lights Across Canada 
and Canada Day animate the cultural institutions in Ottawa to provide a more 
meaningful experience for visitors while enhancing the brand associated with Canada’s 
Capital Region. 
 
Developing a New Venue 
Property of the NCC, Lebretton Flats Park is home to the Canadian War Museum and 
newly developed festival grounds. Located just at the edge of Ottawa’s downtown core 
and approximately a mile down the road from Parliament Hill, Lebretton Flats is home to 
RBC Royal Bank Ottawa Bluesfest, the International Children’s Festival, Reggae 
Festival and Orchestras in the Park. 
 
Currently the City of Ottawa is constructing  Lansdowne Park this park will  open in 
2015.  The urban park will be a world class attraction, open to the public and 
programmed by the City on a year-round basis. The Park will be  a highly flexible 
programming space with readily accessible infrastructure to facilitate events, while at 
the same time attracting day-to-day use by residents. 
 
Providing Venues for Local Musicians and Artists 
Festivals such as Westfest, Ottawa Folk Festival and RBC Ottawa Bluesfest provide 
local acts access to larger audiences than they could otherwise perform in front of at 
other venues. Festivals such as Westfest goes even one step further and delivers 
multidiscipline programming to expose arts such as throat-singing and spoken word to a 
mass audience – and they do this to rave reviews. This summer at City Hall, the City of 
Ottawa is launching new programming to allow local artists, acts, and organizations 
free-space to provide free community programming. This programming will celebrate 
the diversity of the community in front of City Hall.  
 
Engaging Youth 
While events last for a relatively short period, their reach can extend the entire year and 



34 of 37 

 

well beyond the festival grounds. Many festivals and events have yearlong 
programming to enhance education and engage youth. For example, RBC Royal Bank 
Ottawa Bluesfest runs the ‘Blues in the Schools’ program which is an educational 
program that was created to promote, preserve, and perpetuate the art, culture, and 
heritage of blues music and to examine the music's influence on other genres.  
 
The City of Ottawa also recently participated in hosting a Youth Summit, where it was 
discussed to have youth more actively participate in events, via volunteering or other 
opportunities. One of the outcomes of the summit was a deliverable for the City to 
provide and promote opportunities for youth to participate in local events.   As a result, 
the City has launched a Service Ottawa Youth Project that will enhance youth 
engagement across the city, this will be done by increasing our social media outreach 
and entry into the city. 
 
 
Creating Highly Visible Public Relations Campaigns for City Facilities and 
Services  
Currently the City of Ottawa is constructing  Lansdowne Park this park will  open in 
2015.  The urban park will be a world class attraction, open to the public and 
programmed by the City on a year-round basis. The Park will be  a highly flexible 
programming space with readily accessible infrastructure to facilitate events, while at 
the same time attracting day-to-day use by residents. 
 
The “Rink of Dreams”, opened in 2012.  This outdoor rink located in front of City Hall 
was built in partnership with the Ottawa Senators’ Foundation. This past winter over   
60, 000 residents/ visitors enjoyed programming on this outdoor rink.   This summer the 
Rink of Dreams is broadening its scope of activities, by including a packed summer 
schedule of event programming that has been developed specific to the site and will be 
free for visitors and residents alike. 
 
Encouraging Community Bonding, Participation, and Celebration 
The development of events have been key strategic tactics to revitalize areas within the 
Nation’s Capital. Events such as the Busker Festival on Sparks Street Mall, Westfest in 
the community of Westboro and Summer Fling which takes place in the Rideau area 
have brought people into the neighbourhoods and helped each enhance and build their 
desired brand. Spark Street as a key area for entertainment and tourists, Westboro as a 
relevant and hip neighbourhood with an eclectic mix of arts and shops, and Rideau as 
the theatre district in the Capital. 
 
 
Creating Legacies and Images Beyond the Event 
Canada is celebrating its 150th anniversary in 2017, as such the City of Ottawa, as 
Canada’s Capital, is looking to build events in the city for the anniversary. Along with the 
build up to 2017 the city annually hosts many legacy events. Some of the more notable 
include: 
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Winterlude- Ottawa is known for Winterlude and having the longest skating rink in the 
world in the Rideau Canal 
 
The Tulip Festival- commenced in 1953 to preserve the heritage of Canada’s role in 
liberating the Dutch from the German occupation of World War II. The tulip is the official 
flower of the City of Ottawa and remains a valuable symbol of friendship to the people of 
Canada and it’s national region. 
 
Canada Day- has been programmed for the past 30 years on Parliament Hill and is the 
biggest celebration of the nation’s birth 
 
RBC Royal Bank Bluesfest- One of the largest and longest outdoor music festivals in 
the country has been taking place for over 20years. 
 
Greek fest- This annual event features live Greek music and traditional Greek dances, 
excellent Greek cuisine, cooking demonstrations, Greek language lessons, Greek 
traditional dance lessons, craft and cultural exhibits, souvenirs, raffle, children’s 
activities, Church tours and ecclesiastical displays. 
 
Section VI. Extra Credit 
 
Canada’s Capital Region 
Ottawa is Canada’s Capital and the fourth largest city in the nation. As such, we are not 
only host to hundreds of delegations and visits from world leaders on an ongoing basis, 
but in 1959 the Federal Government created the National Capital Commission (NCC) to 
champion interests in Canada’s Capital Region. In addition to managing land and areas 
to be deemed of national interest (Rideau Canal, Gatineau Park, monuments, 
streetscapes), the NCC also presents a number of events every year such as Canada 
Day on Parliament Hill, Winterlude, Orchestras in the Park, Christmas Lights Across 
Canada and Fall Rhapsody. 
 
Ottawa Festivals: Sustainability and Emergency Fund 
The Ottawa Festivals Sustainability and Emergency Fund (OFSEF) Program is intended 
as a Festival, Fairs and Special Events sector self-help and preventative Sustainability 
and Emergency Program. The program is managed by Ottawa Festivals. Funds are 
contributed by the Festivals, Fairs and Special Events organizations with matching 
funding provided by the City of Ottawa. 
There are two different funds that can be used by festivals for accessing loans, which 
will be secured by the fund: 
1) Ottawa Festivals Sustainability Fund (deals with day-to-day cash flow needs of 
festivals) – members who have invested in this fund have access to double their invest 
in the form of a loan secured based on cash collateral of their own investment plus the 
matching portion of City investment. 
2) Ottawa Festivals Emergency Fund (deals with festivals that experience unforeseen 
circumstances that result in temporary financial loss) – members who have invested in 
this fund are able to apply for a maximum amount which is the lesser of 10% of their 
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cash budget, or 20% of the amount then available in the Emergency Fund as of the date 
the application is received. 
 
Ottawa Festivals: Research Project 
Ottawa Festivals is leading a five year study on the social, economic and environmental 
impacts that festivals have on the surrounding community. An inclusive project, 
representatives from the City of Ottawa (Cultural Funding and Economic Development), 
Ottawa Tourism, NCC, Council for the Arts in Ottawa, Ottawa Festivals, Algonquin 
College and two members at large who have worked in the industry sit on the steering 
committee. 
 
Ottawa Festivals: Volunteer Engagement Tool 
With the help of a grant from the Ontario Trillium Foundation, Ottawa Festivals has 
contracted the services of a software developer to create an online tool that will improve 
the engagement process and retention of volunteers by placing them in roles that better 
match their skill set and objectives. 
 
Ottawa Festivals: Job Creation Program 
In partnership with the Province of Ontario, Ottawa Festivals manages a Job Creation 
Program (JCP). Through the JCP program, Ottawa Festivals endeavours to provide 
unemployed individuals with an opportunity to enhance and acquire new skills, while 
maintaining an active resume, building a network, and continuing to job search. The 
ultimate goal is for them to find meaningful full time employment within the community. 
At present, Ottawa Festivals fills approximately 150 positions per year amongst 25 
member festivals through a process that includes more than 450 client interviews. 
 
Ottawa Festivals: Health Benefits Program 
To further professionalize the industry and assist with staff retention, Ottawa Festivals 
manages an optional employee health benefits program for member organizations and 
other partner organizations that represent the arts, heritage and cultural sectors. 
 
Ottawa Festivals: Shared Resources 
Ottawa Festivals has a number of resources available for member organizations 
including a large inventory of display stands, a resource library that includes books and 
digital information, a multi-media projector and our boardroom is also open to use by 
members – some of whom do not have a year-round office location. Independently, 
many of our festivals have equipment and resources that they share or rent to other 
events at a nominal rate. 
 
Ottawa Festivals: Launch of the Festival Season 
Ottawa Festivals hosts a media event every May to ‘launch’ the festival season. 
Attended by more than 400 people from the festival industry and partner organizations, 
key happenings such as funding announcements are highlighted and it is a good 
opportunity for local media to have access to a number of festival organizers in one 
location. 
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Volunteer Ottawa 
Volunteer Ottawa is a not-for-profit organization that is the ‘hub’ for recruiting and 
matching volunteers with community organizations. In partnership with Ottawa 
Festivals, the Volunteer Ottawa website includes a ‘festival stream’ so that festival 
organizers can place their volunteer positions on the site through the Ottawa Festivals 
membership account which helps them reduce costs and effort. 
 
Ottawa Tourism: Volunteer & Stars of the City Awards 
In addition to recognizing outstanding customer service by a person employed in the 
hospitality industry, Ottawa Tourism will now also recognize a festival or event volunteer 
with a Stars of the City Good Citizenship Award. The National Capital Commission also 
relies heavily on over 1400 volunteers to help run their events. The Ottawa 
Administration of Volunteers is another important group that helps ensure organizations 
in the City are practicing best practices when it comes to volunteers. 
 
Post-Secondary Education Programs 
Ottawa is home to the University of Ottawa, Carleton University, Algonquin College, la 
Cité Collégiale and Saint Paul University; as well as the renowned Le Cordon Bleu 
School. Through these institutions, the following related programs are available: 
 

-time degree) 
Algonquin College, School of Hospitality and Tourism 

-time graduate certificate) 
Algonquin College, School of Hospitality and Tourism 

-time certificate) 
Algonquin College, School of Hospitality and Tourism 

-time diploma) 
Algonquin College, School of Hospitality and Tourism 

-time certificate) 
Algonquin College, School of Business 

 Gestion d’événements – festivals et congrès / Event Management - Festival and 
Conference 
(1 year full-time graduate certificate) 
La Cité Collégiale, Tourisme et loisirs / Tourism and Leisure 

 Tourisme et voyage / Tourism and Travel (2 year diploma) 
La Cité Collégiale, Tourisme et loisirs / Tourism and Leisure 

 Techniques des services en loisirs / Service Techniques for Leisure Businesses 
(2 year full-time diploma) 
La Cité Collégiale, Tourisme et loisirs / Tourism and Leisure 

 
University of Ottawa, Faculty of Arts 
 
City of Ottawa: Event Attraction 
The City of Ottawa partners with community champions to attract special events to the 
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City. Successful bids have brought events such as the World Junior Hockey 
Championships (setting an all-time attendance record), the NHL Entry Draft, the Juno 
Awards (Canadian Music), the Genie Awards (Academy of Canadian Cinema), and the 
FIFA U18 Championships. 
 
Province of Ontario: Secondary School Volunteer Hours 
To obtain their diploma, high school students in Ontario must volunteer a minimum 40 
hours. This requirement results in thousands of students participating in various events 
learning skills and leadership. 
 
Post-Secondary Volunteer Hours 
A number of post-secondary college programs have made related volunteer work 
compulsory between the second and third semesters (summer). As a result, students 
have done projects for festival and other not-for-profit organizations. Students have also 
volunteered at the City of Ottawa’s Event Central office. 
 
 
Social Media Network 
The evidence of how social media can impact awareness and engagement in festivals 
and events continues to become more apparent. In Ottawa there is a very strong group 
of intertwined networks building around a number of disciplines related to festivals and 
events. Participation is growing and engagement is strong. 

The City of Ottawa has dedicated staff that drive the corporate social media messaging 

for events.  ( Tweeter, Facebook, VINE, webpage and e-newletters) 


