
 

500 Festival, Inc. 
2012 IFEA Pinnacle Award Nominations 
Category #69 – Best Promotion Publicizing an IFEA/Haas & Wilkerson Pinnacle Award  
 
Purpose/Objective 
Each year, the International Festivals & Events Association recognizes outstanding 
accomplishments and top quality creative, promotional, sponsor and community outreach 
programs and materials produced by festivals and events around the world with the Haas & 
Wilkerson Pinnacle Awards Competition.  
 
Shortly after winning a total of 25 Pinnacle Awards including the City Award at the 2011 IFEA 
Awards Ceremony, the 500 Festival quickly got to work on spreading the word. Upon returning 
from Dallas/Fort Worth, a news release was sent out statewide in Indiana about the Festival’s 
award wins. In addition, as other press releases were sent throughout the season, IFEA 
recognition was included where applicable. 
 
The 500 Festival has also dedicated a page of its website to promoting the IFEA awards and 
listing our recognitions. (http://www.500festival.com/about-us/who-we-are/awards).   
 
Overall effectiveness 
Not only did promoting the IFEA wins result in additional media coverage but it made our staff, 
board members, sponsors and volunteers excited to be a part of an award-winning group. Also, 
it helped bolster registration for the 2012 Mini-Marathon. Our numbers increased in the days 
after sending a specialized Email Blast promoting the awards.  
 
Target Audience 
When promoting our IFEA wins we wanted the 500,000 people who attend our events annually 
to know of our recognition.  
 
Types of mediums used for promotion 
The following mediums were used to promote the 500 Festival’s IFEA wins.   

 Website (http://www.500festival.com/about-us/who-we-are/awards) 

 News releases (sent to all Indiana media outlets) 

 Month of May newspaper supplement in The Indianapolis Star (reaching a readership of 
more than 825,000)  

 Media Guide (distributed electronically to all print, radio and TV outlets in the state of 
Indiana) 

 Full page ad mentioning wins in The Indianapolis Star (reaching a readership of more 
than 825,000)  

 5,000 printed Parade pass outs featuring line up and mentioning awards   

 Mini-Marathon Email Blast reaching participants from 2007-2012 

 Included on Volunteer Registration website 

http://www.500festival.com/about-us/who-we-are/awards
http://www.500festival.com/about-us/who-we-are/awards


 Congratulatory Volunteer eNewsletter sent to all people who have volunteered for the 
past three years 

 Awards prominently displayed in 500 Festival office space 
 
Measurable results  
**Please see included media clippings for measurable results. 

Years participated in Awards Program 
The 500 Festival has submitted nominations every year for the Haas & Wilkerson Pinnacle 
Awards Competition since 2004. 
 
Number of entries submitted/won each year for past 5 years: 

Year Number of Nominations Submitted Number of Pinnacle Awards Won 

2012 65 TBD 

2011 52 25 (10 Gold, 9 Silver, 5 Bronze, 1 City 
Award) 

2010 46 23 (11 Gold, 7 Silver, 5 Bronze) 

2009 47 17 (6 Gold, 6 Silver, 5 Bronze) 

2008 47 12 (1 Gold, 4 Silver, 7 Bronze) 

2007 28 12 (4 Gold, 3 Silver, 5 Bronze) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 
 
 
 
 
 
Supporting Questions  
 
What has winning an IFEA/Hass & Wilkerson Pinnacle Award meant to your event? 
Since this prestigious awards competition strives for the highest degree of excellence in festival 
and event promotions and operations, and in doing so, has raised the standards and quality of 
the festivals and events industry to new levels.  
 
One of the goals of IFEA is to promote the professionalism of its members and the festivals and 
events industry as a whole. The 500 Festival has been recognized over the years for taking part 
in raising the level of professionalism in the industry, while at the same time improving our 
community experience and revenues for the City. 
 
Winning these prestigious awards has helped us establish our events and programs on an 
international scale. It gives our organization validation that our events are impactful, not only to 
our community, but to the world.  
 
How have you used it to your advantage? How has it enhanced your presence it your 
community? 
We have used the IFEA recognition to garner additional media exposure. In addition, the 
awards prompt questions in the community and validate our events as world-renowned amongst 
other industry-leading events (i.e. Macy’s Thanksgiving Day Parade, etc.). The awards help 
motivate vendors and suppliers to strive for excellence for the next year. To be recognized by 
our peers on an international scale has allowed the 500 Festival to really showcase how 
important our events are to the community. The recognition helps motivate and reward our hard-
working staff, board members, sponsors and volunteers.  
 
Also, winning the City Award gave the 500 Festival an opportunity to deliver the award to the 
Honorable Mayor Greg Ballard.  
  
How has it increased sponsorship of your event?  
Recognition by the International Festival & Events Association and being awarded an 
IFEA/Haas & Wilkerson Pinnacle Award is not only a high honor, but a valuable tool for an 
organization and its events and programs.  Being able to tell sponsors and prospective 
sponsors that the 500 Festival events and programs are some of the industry’s best, has 
contributed to a sponsorship renewal rate of over 90% and success in the strategic acquisition 
of new sponsors. When it comes time for a company to choose how to invest their sponsorship 
dollars, having the recognition by IFEA and industry leaders as a top organization can help seal 
the deal. 
 
 


