
© All rights reserved    Peter Knipp Holdings Pte Ltd    As at 11 July 2012  Page 1 

61. Best Vendor / Supplier 

World Gourmet Summit 2012 (WGS 2012) 

Inaugurated in 1997, the World Gourmet Summit is widely regarded as Asia’s Foremost Gastronomic 

Event. It showcases dining offerings in Singapore and promotes outstanding local chefs while featuring 

Michelin-starred chefs and internationally acclaimed vintners from around the world. Supported by the 

Singapore Tourism Board along with Peter Knipp Holdings as the event organiser, WGS 2012 marks the 

success of the event for the 16th year. 

Many new ideas were brought forward in WGS 2012 and one of which was the partner tiering system. 

Improvements were made to welcome the influx of new partners to the event and one of which was the 

addition of the Premium Hospitality Partner category. Resort World Sentosa (RWS) was the Premium 

Hospitality Partner for WGS 2012 and has been one of the most important additions of to the World 

Gourmet Summit Partners 2012. 

Resort World Sentosa (RWS) 

Resorts World Sentosa Private Limited is a wholly-owned subsidiary of Genting Singapore Public Limited 

Company (PLC), listed on the main board of the Singapore Exchange. It is a leisure and gaming company 

that owns and operates Singapore’s first and largest Integrated Resort, a 49-hectare development called 

Resorts World Sentosa. The mega resort is located on Singapore's resort island of Sentosa. 

The S$6.59 billion must-see destination opened in January 2010 and welcomed 15 million visitors in its 

opening year. RWS started operations with the hotels in January, the Resorts World Casino in February 

and the region’s first-and-only Universal Studios Singapore family theme park in March, along with MICE 

facilities that include one of Asia’s largest Grand Ballrooms. It offers a wide range of entertainment and 

shows, brand-name boutiques and a half-kilometer long shopping and dining Strip named FestiveWalk.  

 

RWS is also home to the Maritime Experiential Museum and Aquarium, luxurious accommodation in 

now six unique hotels, the Resorts World Convention Centre as well as celebrity chef restaurants, most 

of which were venues that played an important role in the succession of WGS 2012. The resort offers 

entertainment ranging from its resident theatrical circus spectacular Voyage de la Vie, to public 

attractions such as the Crane Dance and the Lake of Dreams. Still to come later this year, are a 

destination spa and the Marine Life Park, the world’s largest oceanarium comprising of a water theme 

park and an aquarium. 

 

Resort World Sentosa, Premium Hospitality Partner for WGS 2012 

With over SGD 100,000 cash and venue sponsorship, the partnership with Resort World Sentosa has 

provided World Gourmet Summit with the unique opportunity to access some of the most spectacular 

and rare locations in Singapore to hold special occasions and events. This agreement with WGS has 

given Resort World Sentosa the possibility to demonstrate and showcase their top class F&B outlets 

within the resort, as well as the potential of all their premises as unique venues for quality 

entertainment and leisure. Below is a listing of the venues provided by RWS. 
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EVENT DATE TIME VENUE CAPACITY 

WGS Press 

Conference 

 

23 April 2012 6.30pm to 8.00pm 

 

 

Maritime 

Experiential 

Museum & 

Aquarium  

120 pax 

 

 

Opening 

Reception  

23 April 2012 8.00pm to 

10.00pm 

 

Universal Studio 

Singapore, New 

York Street  

600 pax  

Penfolds Grange 

Masterclass  

24 April 2012 6.00pm to 7.30pm 

 

Conference Room 

Pavilion 

28 pax  

Penfolds Wine 

Dinner 

24 April 2012 8.00pm to 

11.00pm 

OSIA 50 pax  

WGS Charity 

Dinner 

25 April 2012 7.00pm to 

11.00pm 

RWS Compass 

Ballroom 

380 pax 

Gastronomic Jam 

Session  

26 and 27 April 

2012 

9.30am to 5.30pm Stage 28, 

Universal Studio 

Singapore 

200 to 300 pax 

(TBC) 

Almaviva 

Masterclass  

26 April 2012 6.00pm to 7.30pm 

 

Equarius Function 

Room 

30 pax  

Almaviva Dinner 26 April 2012 8.00pm to 

11.00pm 

Forest 80 pax  

Indoguna Gala 

Dinner feat. 

Anatoly Komm 

28 April 2012 8.00pm to 

11.00pm 

RWS Forest  

 

100 to 120 pax 
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Resorts World Sentosa’s Contribution 

As a Premium Hospitality Partner, Resorts World took on an active role in the marketing and promotion 
of all World Gourmet Summit 2012 events held in Resorts World Sentosa; producing marketing 
collaterals and partaking in other relevant marketing activities such as further promoting its 
participation in World Gourmet Summit 2012 to its database. 
 

1. Marketing efforts 

 200 copies of WGS ME-n-U magazines and Events Booklets were allocated to Resorts World Sentosa 
for their distribution at the respective Resorts World Sentosa’s dining outlets. 
 

 Signages were produced for WGS Press Conference, Opening Reception, Gastronomic Jam Sessions 
to direct guests to the event venue. 

 
 Listing of World Gourmet Summit 2012 events in Resorts World Sentosa through the various social 

media platforms: 
 

 Website  World Gourmet Summit events were featured on Resorts World 
Sentosa’s landing page 

 Blog   3 blog posts were dedicated to WGS events in RWS 
 

 Facebook 25 images of WGS Press Conference and Opening Reception were 
posted 

 Twitter   1 tweet was posted on 25 April to share the images of WGS Press 
Conference and Opening Reception posted on RWS Facebook  

2. Advertising efforts 

WGS 2012 events held in Resorts World Sentosa were promoted through Resorts World Sentosa’s E-
newsletter – ‘RWS Insider’, which disseminates monthly and hyperlinked to RWScoop – official blog of 
RWS. RWS also produced 4 print ads in newspapers to promote Masterchef Fergus Henderson who 
hosted at the establishment.  

 
3. Usage of RWS Logo 

 

 All marketing collateral and correspondence contained the logo for RWS as the Premium 

Hospitality Partner (as featured above). 

  RWS enjoyed the privilege of having their brand logo acknowledged on the official WGS events, 

including media and publicity activities. This provided optimal exposure to the RWS logo and 

branding. 
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Goals 

World Gourmet Summit editions perpetuate the main goal gaining recognition, not just in the local 

market, but also in the international arena. The World Gourmet Summit showcases Singapore’s 

increasingly exciting culinary scene and affirms our reputation as a leading culinary capital. World 

Gourmet Summit features top notch quality events and powerhouse gourmet icons, boosting efforts in 

attracting top chefs and strong international food and beverage players to Singapore. Steadily over the 

years, WGS has significantly contributed to making this city state known in the world map as the hub for 

culinary excellence and innovation. 

The objectives for World Gourmet Summit 2012 are as follows: 

1) To set the foundation for establishing Singapore as a centre for F&B creativity, innovation, 
research and learning 
 

2) To maintain the event as a platform for F&B professionals from around the world to convene, 
network, knowledge exchange and showcase of skills to discerning consumers and traders 

 
3) To promote gastro-tourism with award-winning chefs and restaurants in Singapore on an 

international platform  
 
4) To cultivate widespread appreciation for fine cuisine and wine 
 
The aim of Resort World Sentosa’s participation in WGS 2012 would be to gain exposure of the resort’s 
extensive range of facilities and services, and also increase the traffic of tourists in the resort. 
Showcasing their unique venues on an international platform in marketing collaterals and events 
organised by WGS benefitted RWS in gaining much recognition and public awareness. Well attended by 
a good mix of tourists and trade professionals from different industries, RWS was able to showcase itself 
as an ideal holiday destination with a memorable culinary experience.   
 
The goals for RWS as a Sponsor to World Gourmet Summit were as follows: 
 
1) To increase awareness and position Resorts World Sentosa on a premium platform through the 

association with the World Gourmet Summit events  
 

2) To further promote the food and beverage outlets on a renowned platform – World Gourmet 
Summit 2012 

 
3) To reinforce Resorts World Sentosa’s involvement in promoting Singapore’s gastronomic scene to a 

higher level 
 
Targeted Successes 

The targeted successes for World Gourmet Summit were as follows: 

 Sales – There was an increase of 10.91% in overall ticket sales from 2011  

 Positive response from up to 33 international personalities – includes Masterchefs and Celebrity 

Chef Marco Pierre White 
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 International exposure – Increase in the number of foreign participants in WGS 

 Planned activities were carried out smoothly 

 Inviting proposals that brought in many new partners and hosting establishments 

 Elevated Singapore’s culinary image 

 Established as a leading F&B consultancy in the region gathering the world’s top companies to 

generate creative concepts 

The targeted successes for Resort World Sentosa were as follows: 

 Figures of participation numbers for the events hosted by RWS 

 Exclusive recognition as WGS 2012 Premium Hospitality Partner 

 Publicity and media coverage for the events hosted in RWS 

Resort World Sentosa, as the presenting partner for the WGS 2012, received abundant publicity and 

recognition. Having much advertising, broadcast and media coverage, RWS would have been given a 

mass amount of exposure. The branding of RWS seen on all collaterals (e.g. street banners, brochures) 

allowed the targeted crowd to acknowledge the company’s participation. 

One of the key successes of WGS 2012 could be contributed to the originality of the event venues, 

primarily that from Resort World Sentosa. Hosting WGS 2012 key events in unique venues such as the 

Opening Reception at Universal Studio Singapore, made the experience more exclusive and were well 

received by the partners and participants of WGS 2012. 

  


