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50) BEST MEDIA RELATIONS CAMPAIGN 
 
Overview Information: (70 points) 
 
 
a. Introduction & background of campaign / event 
 
The 34th edition of Winterlude, a winter celebration in Canada’s Capital Region, 
was held from February 3 to 20, 2012 and saw record attendance of 695,000 
people – an increase of almost 100,000. 
 
For more than three decades, this event has transformed Ottawa-Gatineau into 
the ideal destination to celebrate Canadian traditions in wintertime. Though 
Winterlude had enjoyed the support of local media outlets over the years, media 
seeking new angles on the story had increasingly turned to changes in weather 
as the backdrop for Winterlude coverage.  
 
So how does a thirty-something-year-old event with a shrinking budget and 
weather-related challenges revitalize itself to draw larger crowds than ever? More 
importantly for the purposes of this submission, how does this renewal get 
communicated through a creative and sustained media campaign? 
 
The National Capital Commission (NCC) is the principal organizer of Winterlude. 
Until 2012 that meant planning and executing programming almost entirely on its 
own. Historically, it was a strong model, with activities on three main sites: 

 The Rideau Canal Skateway, a UNESCO World Heritage site and officially 
the World’s Largest Skating Rink; 

 Crystal Garden in Confederation Park, home to the international ice 
carving competition; and 

 Snowflake Kingdom in Jacques-Cartier Park, the site of North America’s 
largest winter playground, outfitted with larger-than-life snow slides. 

 
Attendance was steady, but not climbing. The offering, though refreshed yearly, 
had not expanded and didn’t include any substantial evening activities. Weather 
had the potential to negatively impact both the sites and the attendance. Faced 
with unpredictable winter weather, more and more of the budget was being 
diverted to contingency planning and programming at a time when there was less 
and less money overall due to funding reductions. Something very different 
needed to be done. 
 
Following a strategic review of the event and in a desire for the event to remain 
relevant, a new business model was introduced. The NCC opted to evolve from 
being the main producer of the event. 
 



In 2010, a partnership with the Canadian Museum of Civilization was struck to 
host the official Winterlude Opening with its spectacular musical fireworks 
display. This expanded the offer to include a venue with interior weather-proof 
programming. 
 
Following that success, the NCC reached out, extending an invitation for more 
public and private partners. The NCC went from about a dozen partners in the 
previous year to more than fifty for Winterlude 2012, animating the Capital 
Region like never before. There truly was something for everyone attending.  
 
The new partnership business model addressed many of the concerns, injecting 
a variety of weather-proof programming without significant cost to the NCC. In 
return, the partners were offered a place under the Winterlude umbrella, with its 
reputable brand. 
 
There were many challenges in communicating the revitalized Winterlude model: 
 Though it was important to communicate that Winterlude was evolving, it 

was also important to build on the brand equity, strong reputation and 
positive resonance that the celebration already enjoyed.  

 To position the NCC in a different role without it being perceived as a 
lessened role. 

 With so many new partners and new activities, NCC Communications had 
to develop a media relations campaign that would balance the promotion 
of both the partner activities/messages and the NCC activities/messages.  

 Coordinating and managing a calendar of media events/news 
conferences, with limited resources and staff, was essential to prevent a 
saturation of the earned media market.  

 
The NCC Communications team rose to the challenge to create a campaign that 
was positive, proactive and interesting to media and their audiences.  
 
b. Purpose / objective of the media relations campaign 
 
The Winterlude 2012 media relations campaign aimed to: 
• position Winterlude as a marquis event in Canada’s Capital Region; 
• reinforce that the Winterlude evolving into a showcase of what Ottawa-

Gatineau has to offer; 
• renew media interest and offer story ideas; 
• increase media coverage; 
• better integrate social media tools (Facebook, Twitter and Flikr) into 

communications activities, to increase followers and reach; 
• facilitate and encourage partners and sponsors to actively promote 
Winterlude; 
• coordinate the efforts of NCC and partners to maximize media coverage 

without saturating the market;   



• ensure the satisfaction of partners and sponsors by executing a media 
relations campaign that balanced various needs and expectations. 

 
c. A detailed outline of your entire media relations campaign for your event 
 
Strategies for the Winterlude 2012 media relations campaign: 
 
• Develop a media campaign that would roll out over a 4-month period 

(November 2011 to February 2012 inclusive) with well thought-out and 
timely news releases, fact sheets, news conferences and photo 
opportunities. 

• Organize a media event to highlight the arrival of the Ice Hog Family 
(Winterlude’s furry mascots from the north) to Canada’s Capital Region, in 
advance of programming unveiling, to build anticipation, and recognize the 
NCC’s partnership with the Canadian Coast Guard for their 50th 
anniversary. 

• Organize a media foodie tour event launching the Taste of 
Winterlude program just before the Christmas holiday season, to promote 
tickets as gift ideas, and then sustain coverage through to the end of 
February with chef demonstrations and interviews.  

• Organize a main Winterlude news conference to launch all programming 
with the participation of partners and sponsors. 

• Organize photo opportunities to promote the official Winterlude sites, as 
well as certain public and private partnerships. 

• Initiate communications with specialized publications, travel publications, 
national and international markets. 

• Develop and offer story ideas to specific niche media.  
• Develop social media initiatives and a social media calendar to 

complement all communications activities (website, Facebook, Twitte and 
Flickr). 

• Develop an online media kit (in keeping with the NCC environmental 
strategy) to act as a valuable and current resource to media. 

• Foster partnerships with area tourism organizations to offer information, 
services and tours to foreign media. 

 
Tactics for the Winterlude 2012 media relations campaign: 
 

DATE ACTIVITY DELIVERABLES 

November 15  
 

 

Photo opportunity :  

Arrival of the Ice Hog Family to 
Canada’s Capital Region by Canadian 
Coast Guard zodiac vessel 

Partners highlighted: Coast Guard, City 
of Gatineau 

 Media invitation 

 News release 

 Legend of the Ice Hogs fact sheet 

 Messages on  Web, Facebook, Twitter 
and Flickr 

 Scenario 



 Key messages  

December 2 Program launch for Taste of Winterlude 

Chef demonstrations on TV lifestyle 
programs 

Partners highlighted: American Express, 
various restaurants and chefs 

 News release with media invitation for 
foodie tour 

 Messages on Web, Facebook, Twitter  

 Key messages 

 Outreach to lifestyle media to book 
chef interviews/demos (19 booked 
from Dec-Jan) 

December 8 Photo opportunity: 

Media foodie tour in the ByWard Market 
to promote taste of Winterlude 

Partners highlighted: American Express, 
various restaurants and chefs 

 Scenario 

 Key messages 

 Messages on Web, Facebook, Twitter 
and Flickr 

December 13 

 

Main news conference to announce all 
Winterlude programming 

Partners highlighted: all Winterlude 
partners and sponsors 

 Media invitation 

 News release 

 Online media kit 

 Messages on Web, Facebook, Twitter, 
Flickr  

 Scenario 

 MC notes 

 Key messages 

 speeches 

November and 
December 

Initiate communications with specialized 
publications, travel publications, national 
and international markets. 

 Specialized Winterlude information 
documents and fact sheets 

January 9 Appeal for volunteers  News release 

 Messages on Web, Facebook, Twitter 

January 11 
 

 

Photo opportunity : 

Behind the scenes – the making of 
Snowflake Kingdom 

Partners highlighted: City of Gatineau 

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

January 14 Media event : 

Official opening of the Rideau Canal 
Skateway season 

Partners highlighted: RCS sponsors 

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 



 speeches 

January 17 

 
 

Photo opportunity: 

OLG SnoBus announcement 

Partners highlighted: Ontario Lottery and 
Gaming Association, OC Transpo and 
STO bus service, City of Ottawa, City of 
Gatineau 

 

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

 speeches 

January 19 
 

 

Photo opportunity and interviews 

with chef Lynn Crawford to promote 
Taste of Winterlude 

 

 Media invitation 

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

January 24 

 
 

Eco Art outdoor gallery launch on the 
Rideau Canal Skateway 

Partners highlighted; Henry’s 
Photography Canada 

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

 speeches 

Week of January 24 Photo opportunity: 

Stanley Cup and other NHL trophies on 
parade on the Rideau Canal Skateway 

Cross promotion with the NHL All-Star 
game – partners highlighted: Ottawa 
Senators, National Hockey League 

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

January 31 
 
 

Photo opportunity : 

The making of Crystal Garden in 
Confederation Park 

Partners highlighted: Canadian Heritage, 
Norwegian Embassy, Ice Carvers 
Society, various artists 

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

February 3  Media event : 

Official opening of Snowflake Kingdom 

Partners highlighted: City of Gatineau, 
Parks Canada, Quebec Ministry of 
Tourism, Yukon Ministry of Tourism  

 Media invitation 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 



 Speeches 

 MC notes 

February 5  Announce winners of international ice 
carving competition 

Partners highlighted: Rogers 
Communications 

 News release  

 Messages on Web, Facebook, Twitter 
and Flickr  

February 8 Weekend 2 highlights  News release 

February 8  Partner news conference 

National Gallery of Canada unveils The 
Clock by Christian Marclay 

 Key messages 

 speech 

February 9 Photo opportunity: 

Unveiling of Veterans Affairs ice 
sculpture 

Partners highlighted: Veterans Affairs 
Canada 

 speech 

 quote for partner news release 

February 10  Photo opportunity : 

Unveiling of giant JUNO ice sculpture 

Partners highlighted: Canadian 
Academy of Recording Arts and 
Sciences 

 Media invitation 

 Messages on Web, Facebook, Twitter 
and Flickr  

 Scenario 

 Key messages 

  MC notes 

February 11 Photo opportunity: 

Longest breakaway record attempt on 
the Rideau Canal Skateway 

Partner highlighted: Beaver Cup Pond 
Hockey 

 Key messages 

Week of Feb 13 Partner media event  

Ottawa Fashion Week  

 Key messages 

February 15  Weekend 3 (final weekend) highlights  News release 

February 20 

 

Winterlude wrap-up news conference, 
official photo opportunity/send-off of the 
Ice Hog family 

 Media invitation 

 News release 

 Key messages 

 Scenario 

 Messages on Web, Facebook, Twitter 
and Flickr  

 MC notes 

 speeches 

 
 



 

d. Target audience / demographics for the media 
 
Winterlude 2012 target audience: 
 
All Canadians 
 
Primary – residents of Canada’s Capital Region  
• Famillies, adults 25-54 years 
• Taste of Winterlude « Foodies » 
 
Secondary 
• Visitors to the Capital within a 400 kilometre radius 
• Youth and young adults, 15-25 years in Canada’s Capital Region 
 
 
e. Target location (communities / cities / states) for media 
 
Winterlude 2012 target locations for media 
 
Primary 
• Canada’s Capital Region (Ottawa, Ontario and Gatineau, Quebec) 
• Toronto, Ontario to Kingston, Ontario corridor 
• Montreal, Quebec  
 
Secondary 
• all major Canadian cities 
• all Canadian Provinces and Territories 
 
 
f. Types of mediums used for media outreach 
 
NCC Communications used a variety of outreach tools to connect with media 
about Winterlude 2012: 
• local, regional and national email distribution lists 
• targeted media distribution lists (i.e. specialty media such as food, arts 

and cultural) 
• social media tools : Winterlude website, Facebook, Twitter, Flickr 
 
 
g. Measurable results: 
 

 695,000 people participated in 2012 Winterlude celebrations, an increase 
of close to 100,000 people. Of these 62% were from the National Capital 
Region, 38% were visitors. This was one of the greatest turnouts in the 
history of Winterlude. 



 The Ottawa Tourism and Convention Authority hotel reservations reported 
1551 nights reserved = $258,051 Revenue (an increase of 1.6% from 
2011). Average nights stayed = 2.6 nights. 

 With the research tools at our disposal, we identified the following number 
of Winterlude-related material: 

1469 articles, interviews, and stories, which is an increase of 21 % 
compared to the 2011 edition of Winterlude. 

 Rogers TV, Radio-Canada, Canada AM, CTV Morning Live, CTV News at 
Noon & 6pm, CBC News Ottawa were among the television outlets to 
broadcast live from Winterlude 2012. 

 A total of 4496 Media Kits were downloaded online by a total of 2854 
visitors. 

 A total of 43 news releases (in both official languages) were posted in the 
media advisory section of the website, including 25 news releases 
provided by partners. 

 Of the 192 interviews pre-arranged between January 1 and February 21, 
44 were directed to programming partners. 

 The number of Twitter Followers grew by 140%, in 2011 there were 586 
followers added during Winterlude, while this year there were 1409 
followers added. 

 Users were more engaged with our social media. Facebook - there were 
56% more comments and posts compared to last year. Twitter, there were 
190% more tweets (349 tweets in 2011compared to 913 in 2012). 

 Website visits = 1,14Million (an increase of over 12% from last year). 
 On the opening day of Winterlude 2012, nearly 50,000 visitors came to our 

website, breaking a single day visits record by over 10,000 visitors. 
 Mobile traffic to our website grew by 134%. In 2011, 7.40% of all traffic to 

our site came from a handheld device, in 2012 that number grew to 
17.42%. 

 
 
h. Overall effectiveness of the campaign 
 
The multifaceted media relations campaign for Winterlude 2012 was a huge 
success. The tactics were highly effective, and the result was sustained positive 
media coverage from mid-November 2011 through to the end of February 2012. 
Despite the fact that the Rideau Canal Skateway was closed due to weather 
conditions for the final weekend of Winterlude, the event was able to surpass 
previous attendance numbers. This can be in-part attributed to the proactive 
communications approach, and the permeation of Winterlude messaging through 
all media platforms over a number of months. 
 
i. Supporting Question: (10 points) 
What did you do to update / change this promotion from the year before? 
Were your updates / changes successful? 
Please provide measurable results / examples. 



 
A new business model and an increase in Winterlude programming partners from 
a dozen to more than fifty required an elaborate and highly coordinated media 
relations campaign. The NCC media relations team expanded the campaign and 
organized more media events (i.e. photo opportunities, news conferences, timely 
releases) than the year before. By connecting with partners to coordinate media 
opportunities, market saturation was avoided, and media interest was sustained 
for several months. 
 
Playing a more active role on social media was a conscious part of the media 
relations plan for Winterlude 2012. A social media coordinator on the team 
worked to develop and implement a timely calendar of push/pull messages. 
Outreach was done to engage partners, sponsors and artists alike, so that the 
Winterlude social media reach would be broadened by users with a vested 
interest in the celebration.  
 
NCC media relations proactively promoted the online media kit for Winterlude 
2012, resulting in an increase in traffic to the website’s media room. 
 
The NCC has made an important transition for Winterlude that will allow the 
celebration to grow and evolve. We are very proud to have developed such a 
successful media relations campaign to complement the new direction and 
appropriately expand Winterlude media coverage. 
 
Please see measurable results listed above in section g. 
 



 
 
 
 
 
 

 
 
 
 
SUPPORTING MATERIAL: 
 
*Please also include any necessary supporting materials for the program – limiting 
materials to no more than 5 examples for each area listed below (if applicable). 
Supporting materials may be placed within a specific section of the entry, or at the 
end. 
 

 Printed materials (press releases, news clippings, etc.) 
 Promotional materials 
 Video / audio documentation (please limit to 1 example – provide written 

explanation of further examples) 
 Supporting photographs 



 
 
 
 
 

 
 
 
 
PRINTED MATERIALS: 

1) News Release - Winterlude and RCS - 2012 News Conference 
2)  NewsRelease – Winterlude Wrap-up 2012; 
3)   News clippings  

 Ottawa Sun: also available online;  
 Ottawa Citizen: also available online; and  
 Ottawa Metro: also available Metro.ca 
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FOR IMMEDIATE RELEASE 
NCCN-11-12-09-NR 

December 13, 2011 
 

Winterlude 2012:  More partners, more to discover 
Skating, sliding, musical fireworks, culinary experiences and much more  

 
Canada’s Capital Region — The National Capital Commission (NCC) today unveiled the  
line-up of events for the 34th edition of Winterlude and the 42nd season of the Rideau Canal 
Skateway, the world’s largest skating rink.  
 
The Capital’s winter celebration, will be held from February 3 to 20, 2012, and feature an array 
of memorable activities where the outdoors, winter sports, Canada’s diverse cultures, winter 
traditions and culinary arts will be at the forefront.  
 
“For the 34th edition of Winterlude, more partners than ever have come together to offer 
residents and visitors the opportunity to rekindle their appreciation of Canadian winter traditions, 
our diversity and our artistic and scientific achievements,” explains Marie Lemay, NCC Chief 
Executive Officer. “The iconic Rideau Canal Skateway, the world’s largest skating rink, will be 
at the heart of the Capital Region’s winter celebration”. 
 
Ms. Lemay was accompanied by Jim Watson, Mayor of the City of Ottawa; Marc Bureau, Mayor 
of Ville de Gatineau; and Wendy Hall, Vice-President of Account Development, Global 
Corporate Payments with American Express, at a news conference held today at the Fairmont 
Château Laurier in Ottawa.  
 
Over three weekends of Winterlude, the NCC will mark the 200th anniversary of the War of 
1812, the 50th anniversary of the Canadian Coast Guard, and give a nod to the upcoming 2012 
JUNO Week and the 41st Annual JUNO Awards to be held in Canada’s Capital, March 26 - April 
1. 
 
American Express® Winterlude Opening, Canadian Museum of Civilization, February 3rd 
The celebration begins.  Outdoors and indoors, visitors will experience warmth and revelry as 
Winterlude presents Fire and Lights from 1812 to 2012: Forging the Canadian Spirit.  
 
Events will include historical characters and drummers, storytelling around cozy firepits, IMAX 
presentations ($), a spectacular musical fireworks display and an outdoor DJ dance party. In the 
Grand Hall, Lynn Crawford, chef and owner of Ruby Watchco in Toronto, and celebrity chef on 
the Food Network’s “Pitchin’ In” and “Restaurant Makeover” will create a gourmet dinner with 
high-quality Canadian products served in a lively and sociable atmosphere for Taste of 
Winterlude ticket holders. Visitors can take advantage of free admission to the museum from 5 
pm to 11 pm. 
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 “Creating memorable experiences is something we value deeply at American Express, which is 
why we are delighted to be the official partner of Winterlude and the Rideau Canal Skateway for 
the seventh consecutive year,” said Wendy Hall, Vice-President of Account Development, 
Global Corporate Payments with American Express. “Longstanding and strong partnerships, like 
this, allow us to bring great celebrations like Winterlude to American Express® Cardmembers, 
our employees in Canada’s Capital Region and to all Canadians.” 
 
Programming Partners 
This year, more than 50 programming partners, from Ottawa and Gatineau’s private and public 
sectors, have come together to offer visitors a wide-range of indoor and outdoor activities aimed 
at animating the Capital like never before.  The NCC wishes to extend its appreciation to its 
programming partners for truly making Winterlude the Capital’s winter celebration.  
 
Activities are anchored in the four Winterlude programming pillars: Arts & Culture; Outdoor, 
Sports and Recreation; Science & Technology; and Culinary.  
 
Official Winterlude Sites 
Winterlude activities will take place on the Rideau Canal Skateway, at Snowflake Kingdom in 
Jacques-Cartier Park, and at Rogers Crystal Garden in Confederation Park.   
 
Rideau Canal Skateway  
This winter marks the 42nd season of skating on the Rideau Canal Skateway, a UNESCO World 
Heritage Site. The world's largest skating rink will host many Winterlude activities, so sharpen 
your skates for a unique outdoor experience. 
 

 “Portraits on the Ice” presented by Library and Archives returns to mark the 200th 
anniversary of the War of 1812 featuring portraits of British officers, First Nations allies, 
and French-and English-speaking militia and colonists. 

 29th Annual Winterlude Triathlon, 32nd Annual Accora Village Bed Race and the 4th 
Annual Beaver Cup Pond Hockey Festival. 

 State Farm Zone at Concord featuring the Skate Safe program and contests every 
weekend of Winterlude.  

 
As part of the NCC’s youth initiatives, Dows Gallery, is an outdoor space on the Rideau Canal 
Skateway where youth can express themselves through art. This winter’s exhibit, Eco Art will 
feature photographic artwork with an environmental theme. The photos were submitted by young 
Canadians as part of a cross-Canada contest. In January and February 2012, Eco Art will display 
40 works of art, in large scale format, to hundreds of thousands of skaters on the Rideau Canal 
Skateway, as well as to virtual visitors in an online gallery.  
 
Rogers Crystal Garden in Confederation Park 
Visitors to Rogers Crystal Garden will be able to admire masterpieces and witness a fusion of art 
and ice. At night, special lighting will turn the ice-carving masterpieces into a breathtaking sight. 
 
During the first weekend of activities, professional ice carvers from around the world will 
participate in the 25th Rogers International Ice-Carving Competition, under the theme of 
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“Northern Passion”. Canadians across the country can visit the Winterlude website to view 
photos of the ice-carving masterpieces, and then vote for their favourite sculpture for a chance to 
win a round-trip flight for two to any scheduled WestJet destination in Canada, or their choice 
from a selection of electronic devices offered by Rogers. 
 
The NCC will again host a number of activities, workshops and demonstrations at Confederation 
Park that showcase cultural and artistic diversity: BlizzArt, an outdoor gallery will feature public 
art that expresses the social, cultural and environmental views of Canadian artists; the Royal 
Norwegian Embassy will invite visitors to discover, from an authentic Sami Lavvu, the customs 
of Norway; and visitors can also explore Yukon through the talents of artists from that territory.  
 
As part of a longstanding relationship with Veterans Affairs Canada, a majestic ice sculpture will 
commemorate the 20th anniversary of Canadian military service in the Balkans and to pay tribute 
to the brave Canadians who lost their lives during the mission. 
  
In the evening, visitors can admire the magnificent ice sculptures and dance to the exciting 
rhythms of the best DJs in the region with the Sub-Zero Music Series at Rogers Crystal Globe, a 
giant inflatable bubble. 

 
Snowflake Kingdom in Jacques-Cartier Park 
On this official site, the NCC and the Ville de Gatineau create the biggest snow playground on 
the continent.  Jacques-Cartier Park is a place to celebrate the pleasures of a Canadian winter 
with activities inspired by Canada’s past and our winter traditions. 
 
Visitors will be able to enjoy this winter wonderland setting in the company of Winterlude’s 
favourite mascots, the Ice Hog family. Visitors can be part of the adventure and ride the gigantic 
snow slides, challenge themselves through the historical A-maze-ing Fort Wellington snow 
maze, Dance It Up at the Snowflake Stage, play in the Kiddie Zone, and test their skills at the 
Canadian Forces Winter Obstacle Course.  
 
Through interpretation, demonstrations and games, Parks Canada will re-create the way of life of 
our ancestors in 1812. Maison Charron will be transformed into barracks from the war of 1812;    
 
Celebrating their 50th anniversary, the Canadian Coast Guard will be at Snowflake Kingdom to 
demonstrate a day in the life of a Coast Guard employee through exciting activities and a unique 
display of water safety equipment.  
 
In collaboration with the Government of Yukon, Snowflake Kingdom is pleased to welcome 
talented artists and snow sculptors and much more during the first weekend of Winterlude. 
 
Ontario Family Day — Winterlude celebrations continue on main sites for Ontario Family 
Day, Monday, February 20th. 
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Taste of Winterlude 
Earlier this month, the NCC and American Express announced the menu for the seventh edition 
of Taste of Winterlude. This signature program will offer more unique culinary “experiences” 
than ever before. The popular food events highlight Canadian products and celebrate the 
creativity and talent of some of Canada’s top chefs, sommeliers, and winemakers. It’s the perfect 
opportunity to warm up to Winterlude, to gather up some first-rate company and savour the long 
winter nights in Canada’s Capital Region. 
 
Environmental protection 
For the first time ever, both Winterlude 2012 and the Rideau Canal Skateway will be carbon 
neutral. In 2012, the carbon footprint will be calculated for both programs by collecting fuel, 
energy and waste data from NCC staff, contractors and program artists. The carbon footprint will 
then be offset through the purchase of high quality, reliable carbon credits. Other carbon neutral 
NCC signature programs include Canada Day and Christmas Lights Across Canada. 
 
For more information about Winterlude and the Rideau Canal Skateway, the public can contact 
the NCC at 613-239-5000, 613-239-5090 (TTY), 1-800-465-1867 (toll-free) or 1-866-661-3530 
(toll-free TTY), or visit the website at Winterlude.gc.ca. For information about access to 
Winterlude’s sites and the Rideau Canal Skateway for people with limited mobility, the public is 
invited to contact the NCC. 

 
The NCC is proud to present Winterlude and the Rideau Canal Skateway, with the support of the 
following sponsors and partners: American Express®, Ville de Gatineau, Government of Yukon, 
Veterans Affairs Canada, City of Ottawa, Canadian Heritage, Parks Canada, the Canadian 
Museum of Civilization, Canadian Coast Guard, Royal Norwegian Embassy, National Defence 
and the Canadian Forces, Société de transport de l’Outaouais, OC Transpo, Rogers Wireless, 
WestJet Airlines, OLG - Ontario Lottery and Gaming Corporation, Subway Restaurants, 
Enbridge Gas Distribution, Giant Tiger, State Farm and many others, including support of the 
Region’s hospitality industry. Special thanks go to the hundreds of volunteers who contribute 
their time, talent and energy during the Capital’s winter celebration. 
 
The NCC also wishes to thank the Ontario Ministry of Tourism, Culture and Sport for its 
contribution to the Winterlude marketing campaign. 
 
Media Information: 
 
The NCC is happy to provide the media with an online news kit: www.winterlude.gc.ca/media-
kits. Join us on Facebook, Twitter, Flikr and YouTube.  
 
For story ideas or interviews about Winterlude 2012, the media is asked to contact:  
 
Charles Cardinal    Denise LeBlanc     
NCC Media Relations   NCC Media Relations  
613-239-5227 (office)   613-239-5750 (office) 
613-851-6924 (cellular)  613-851-9465 (cellular)  
charles.cardinal@ncc-ccn.ca  denise.leblanc@ncc-ccn.ca     
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FOR IMMEDIATE RELEASE 
NCCN-12-02-15-NR 

February 20, 2012 
 

 Winterlude is truly the Capital Region’s Winter Celebration 
Hundreds of thousands of visitors enjoyed three weekends of Canadian arts,  

culture, science and winter traditions 
 

Canada’s Capital Region  The 34th edition of Winterlude, the Capital’s winter celebration, 
wrapped up today with the traditional farewell of the Ice Hog family. The National Capital 
Commission (NCC) is thrilled to report that Winterlude 2012, which ran from February 3 to 20, 
2012, was a great success and attracted hundreds of thousands of visitors to the Capital Region.  
 
“For 34 years now, Winterlude has been a success, and part of the reason rests on our ability to 
evolve and grow, and to adapt to new realities,” said Jean-François Trépanier, Executive Vice-
President of Operations at the NCC. “We have successfully introduced a new approach, building 
on the great partnerships we already have, and forging new ones. In 2012, thirty-three new 
programming partners joined the Winterlude family.” 
 
The 34th edition of Winterlude welcomed a record number of new programming partners from 
Ottawa and Gatineau, who offered visitors a wide-range of indoor and outdoor activities, 
animating the Capital Region like never before.  
 
Winterlude’s new direction offers a larger capacity for development with new partners and 
creates an opportunity to revitalize and refresh this established and well-liked celebration. 
 
The American Express Winterlude Opening at the Canadian Museum of Civilization with its 
spectacular musical fireworks display attracted more than 30,000 people, and set the stage for 
outstanding visitor turnout during the first two weekends of Winterlude. Over the third weekend, 
despite the Rideau Canal Skateway being closed, thousands of visitors enjoyed the diverse 
Winterlude festivities on official sites and many partner sites. On average, Winterlude attracts 
600,000 visitors to the Capital Region, of which 30% are from outside the region.  
 
During Winterlude 2012, the NCC marked the bi-centennial of the War of 1812, the 50th 
anniversary of the Canadian Coast Guard, and the upcoming 2012 JUNO Awards concert to be 
held on April 1st in Canada’s Capital.  
 
The 35th edition of Winterlude will take place from February 1 to 18, 2013.  
 
The NCC is proud of the success of Winterlude and its events that were part of the 42nd season of 
the Rideau Canal Skateway, and wishes to acknowledge the cooperation and dedication of its 
more than 700 volunteers. 
 
 
 
 
 
 



Page 2 of 3 

Environmental management 
The NCC is pleased to report that Winterlude and the Rideau Canal Skateway are now carbon 
neutral programs. This year, the carbon footprint for these two programs will be calculated and 
offset by the purchase of reliable and high quality carbon credits in the months to come. The 
NCC also wishes to recognize the financial contribution of the Ontario Lottery and Gaming 
Corporation (OLG), which enabled thousands of visitors to use the OLG Snow-Bus service free 
of charge during Winterlude, and reduce their carbon footprint.  
 
For the first time, composting was offered on Winterlude sites and the Rideau Canal Skateway. 
The NCC is pleased to report some preliminary findings (after two weekends): 800 kg from the 
Skateway, 510 kg from Confederation Park and in Jacques-Cartier Park, the 80-litre bins were 
emptied on average 1.5 times a day. The NCC thanks the City of Ottawa, Ville de Gatineau and 
the volunteers of the NCC Green Squad for bringing us closer to our waste diversion goals.  
    
HIGHLIGHTS OF WINTERLUDE 2012 
 
Programming partners:  

 Among the new partnerships, the Downtown Rideau BIA presented CHILL FACTOR, a 
successful series of art, culture and culinary events.  

 The first Winter Jazz Festival, Ottawa Fashion Week, and the Canadian premiere of The 
Clock at the National Gallery of Canada added a unique dimension to the Winterlude 
offering.  

 Cool Science Saturdays, spearheaded by the Canada Science and Technology Museum, 
added two new venues in 2012: the Canada Aviation and Space Museum and the 
Canadian Museum of Nature.  

 In Gatineau, Winter Wines and Beers at Maison du citoyen and a series of concerts 
organized by the Ville de Gatineau including the sold out performance of Coeur de Pirate 
were part of this year’s success stories. 

 
At Winterlude’s Snowflake Kingdom at Jacques-Cartier Park in Gatineau, families had the 
opportunity to enjoy Canadian winter traditions; meet artists from the Yukon during the first 
weekend; learn more about the customs of our ancestors in 1812; play and slide in North 
America’s biggest snow playground built by the Ville de Gatineau and the NCC. 
 
Rogers Crystal Gardens at Confederation Park gave visitors an extraordinary look into the 
magic of ice sculpting as 24 professional ice-carvers from around the world participated in the 
25th Rogers International Ice-Carving Competition. 
 

 Other majestic ice sculptures were created throughout Winterlude highlighting: 
o Canada’s peacekeeping role in the Balkans; 
o the Queen’s Diamond Jubilee; 
o the upcoming 2012 JUNO Awards.  

 
 Confederation Park was also the theatre for BlizzART, a new public art exhibit that 

featured 10 Canadian artists who expressed their social, cultural and environmental views.     
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The Rideau Canal Skateway, the world’s largest skating rink, was host to: 
 

 an attempt to set a new Guinness World Record for the Longest Breakaway as part of the 
Beaver Cup Championships;  

 the Canadian Paralympic Committee Winter Parasport Festival that featured sledge 
hockey and wheelchair curling;  

 other popular events, such as, the 32nd Annual Accora Bed Race, the 29th Annual 
Winterlude Triathlon, and Eco Art, an exhibition of photographic works with an 
environmental theme by Canadian youth. 

 
Taste of Winterlude 
For the seventh year, Taste of Winterlude was presented by American Express in collaboration 
with the NCC. The program offered more culinary experiences than ever before including a 
Seinfeld Dinner, Snowshoes and Treats, and an opening night dinner with celebrity chef Lynn 
Crawford. Of the 52 events, 15 were completely sold out. 
 
The NCC also wishes to acknowledge the significant contribution of American Express®,  
Rogers Communications Partnership, OLG, WestJet, Enbridge Gas Distribution, Subway 
Restaurants, Giant Tiger, Pizza Pizza, State Farm®, Rideau Centre, Pepsi, Westin Ottawa, 
Fairmont Château Laurier, Lord Elgin and many others, including strong support by the 
hospitality industry. 
 
For more information about the NCC, call 613-239-5000, 613-239-5090 (TTY) 1-800 465-1867 
or 1-866-661-3530 (TTY) or visit the www.capitaleducanada.gc.ca  
 
 
Media Information:  
 
Charles Cardinal     Denise LeBlanc 
NCC Media Relations    NCC Media Relations 
613-239-5227 (office)    613-239-5750 (office)  
613-851-6924 (cellular)    613-851-9465 (cellular) 
charles.cardinal@ncc-ccn.ca    denise.leblanc@ncc-ccn.ca 
 
 



READY SET
W1NTERLUDE
Great weather for start of winter festival
Great weather for start of winter festival
MARLO CAMERON

Ottawa Sun
Winterlude is here

The festival officially
started at 8 a m in Confed
eration Park with the One
Block Challenge followed by
the Rogers 25th International
Ice Carving Competition

The opening ceremonies
are really the crown on the
whole day said Denise LeB
lanc spokeswoman for the
NCC of the festival s Day 1
Tom Pitt ofWinnipeg is a

veteran carver and a repeat
participant in the carving
competition
Pitt and his partner Peter

Fogarty started carving
early Friday morning and
will be stationed all week
end in Confederation Park as
they chisel scrape and saw
through the weekend

The weather is great
we ve already done one com
petition Friday morning
and now we ve started the

team competition said Pitt
who has been carving ice
since 1984

I came here in 1988 for

my first competition and
I ve been carving here ever
since he said noting that
he s only missed a fewWin
terlude events

While sculptors were busy
in Ottawa on Winterlude s

opening day the Snowflake
Kingdom officially opened
in Gatineau s lacques Cartier
Park with ice slides obsta
cle courses and an interac
tive display to celebrate the
50th anniversary of the coast
guard

Kids have been sliding
already the ice hogs have

been hugging and dancing
around and all sorts ofwon
derful things are going on
over there said LeBlanc
The full length of the

Rideau Canal is ready for the
festivities

lames Armstrong was
among the many taking
advantage of the favoura
ble weather and fully open
canal I m looking forward
to trying to skate the whole
thing with some friends
here he said
marlo cameron sunmedia ca
Twitter marlocameron

SEETHE
VIDEO

ottawasun com winterfun
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Skateway Fifth AveFree 45 minute skatingEIGHTH ANNUAL ENBRIDGECOMPETITION29TH ANNUAL
lessons focused on fun andPANCAKE BREAKFASTWINTERLUDE TRIATHLON 32ND ANNUAL ACCORAProfessional carvers from
basic skill developmentaround the world put their VILLAGE BED RACEFree pancakes and hotTIME 8 a m provided by professionaltalent to the test chocolate While supplies last coaches from the Nepean Parade of beds at 12 30 p mLOCATION Rideau Canal TIME 8 a m to 11 p m TIME 10 a m Gloucester and Minto skating race from 1 3 p mSkateway Dow s LakeWINTERLUDE clubs Register on the hourLOCATION Rogers Crystal LOCATION Rideau CanalLOCATION City HallROGERS INTERNATIONAL Garden Confederation Park TIME 11 a m to 4 p m Skateway Dow s LakeSUBWAY LEARN TO SKATEICE CARVING LOCATION Rideau Canal
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Julie Oliver, The Ottawa Citizen / Thousands flocked to Winterlude on Saturday as the sun shone
and the Rideau Canal opened to skaters. Here, Tammy Boshart is in the lead as her father David
pushes in the kicksled races at Jacques Cartier Park in Gatineau.;

WORD COUNT: 866
CIRCULATION: 124199

'Perfect' weather gets Winterlude rolling; Ice sculptures among popular
sites

The sun was shining, the sky was clear, the temperature was a comfortable few degrees below zero, and while
hundreds of people in Confederation Park were having fun on the first full day of Winterlude on Saturday, Kevin Ashe
was hard at work, chipping, chiselling, drilling and sawing to create something beautiful from frozen water.

Spectators filed past him, sipping hot chocolate, munching maple-syrup-on-a-stick and watching Ashe at work.

The 30-year-old Ottawa ice sculptor spent part of his morning lying on his side in the snow. He was busy refining and
adding texture to the base of the fanciful piece that he and partner Suguru Kanbayashi are creating for Winterlude's
25th international ice carving competition: a sculpture of a young boy who's getting some comfort from a teddy bear
while in the midst of a nightmare that involves a large creature.

Ashe's cheeks were already rosy and he said he expected to be working at it until about 11 p.m. in the awning-covered
area where the workers and their creations are on display.

The two men and the more than a dozen other teams in the competition would be back to add the finishing touches
Sunday morning.

The teams in the competition are given a total of 30 hours to complete their projects, with a deadline of noon on
Sunday. The awards were scheduled to be announced Sunday evening, and the ice creations will be on display
throughout Winterlude, which runs until Feb. 20.

Ashe, a letter carrier who learned his ice-carving skills when he worked as a chef, has done well with Kanbayashi in
previous international competitions, including other Winterludes and a competition at the Vancouver Olympics, where
they placed fourth.

Saturday's weather was perfect for working with ice, he said.

"We can do delicate work and thin pieces and they become crystal clear."

Ashe said he finds working with ice for hours at a time "kind of therapeutic. You zone out. I like the fact that it's
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delicate but it doesn't last forever. You do a piece and if it breaks, it breaks, and you forget about it," he said,
examining what he and his partner had done. "So far so good," he pronounced.

Other teams, from countries that include Mexico, Russia, Poland, the U.S. and Sweden, were also busy on their
creations as Winterlude visitors filed by, oohing and ahhing over the sculptures that were taking shape in the cold.

The ice-carving competition is just one of dozens of activities at Winterlude, which opened with a fireworks display
above the Canadian Museum of Civilization on Friday. National Capital Commission communications director Kathryn
Keyes said a crowd estimated at more than 30,000 gathered on both sides of the Ottawa River to watch.

Unlike in some years, when warm temperatures have closed the Rideau Canal Skateway, cooler temperatures allowed
it to open this year. The new temperaturecontrolled outdoor rink at Ottawa City Hall's Festival Plaza is also open.
Saturday's activities included performances there by members of the Gloucester Skating Club.

"This is perfect weather for us," Keyes said.

"As much as we have organized new activities that aren't so dependent on weather, the weather does play a large
component. We opened the Rideau Canal Skateway in its entirety Friday morning, just in time. It's perfect when it
cools down overnight. We're able to do more maintenance on the skateway, it helps preserve the ice sculptures and the
snow sculptures and allows people to appreciate those for a little longer. And a day like today is ideal to bring people
out, because it's not too cold."

Saturday's activities at Confederation Park and at City Hall's Festival Plaza across the street included a free pancake
and hot-chocolate breakfast that drew a long line of hungry visitors and was expected to serve about 2,000 people over
two hours. There were also music performances, wood carving demonstrations and outdoor art displays, including
hockey-stick trees by artist Liz Pead and a Lost-Mitten Mountain by artist Karina Bergmans that drew a lot of smiles.

At the ever-popular maple syrup concession, staff poured syrup into trays of snow to produce gooey but delicious
maple syrup frozen treats.

Winterlude organizers have also set up fire pits in Confederation Park and at Festival Plaza, where patrons can warm
their hands and feet before taking in more activities.

The activities and the weather Saturday drew raves from visitors.

Toronto resident Michael Lee was in town to attend the hockey game at Scotiabank Place Saturday night. He described
the sights at Confederation Park as "amazing, particularly the ice sculptures. It's huge and beautiful work."

Another Toronto resident, Noreen Kassam, was in town with her family and though they didn't visit specifically for
Winterlude, she said the family was having a great time in the park.

"It's fantastic. We've never experienced Winterlude, but it's really great, with all the activities and the stuff for kids.
We all want to stay inside on cold days, but this makes really good use of the winter."

Winterlude activity sites include Dow's Lake and Jacques Cartier Park in Gatineau. There is a free shuttle bus running
between the sites. For the full schedule, visit Winterlude.gc.ca. 



Fresh from the farm cuisine
TERESA
CHIYKOWSKI
FOR METRO

Get ready for a culinary
taste experience you
won t soon forget Lynn
Crawford chef and owner
ofRubyWatchco in Toron
to and celebrity chef on
the Food Network s
Pitchin In and Restaurant
Makeover is coming to
town And that s good
news for taste buds
From Farm to Table

with Lynn Crawford is an
evening of delectable cui
sine served up in a vibrant
and festive setting in
cluding a fireworks show
that s sure to be spectacu
lar
The event which is sold

out includes a four course
meal prepared with farm
fresh local products wine
pairing and cocktail recep
tion and taxes and service
fees included
The feast takes place at

the American Express
Winterlude Opening
Grand Hall Canadian Mu
seum of Civilization Fri
day at 5 30 p m
From a Food Network

bio Crawford is pegged as
Canada s top female chef
According to the bio

her successful following
fromRestaurant Makeover
as well as Iron ChefAmeri

ca on the Food Network
has heightened the aware
ness to the necessity of
good cooking alongside the
importance of cooking
through entertainment
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VIDEO / AUDIO DOCUMENTATION 

1) CJAD 800am News Talk Radio  - January 14, 2012 



 
 
 
 
 
 
 
 
 

SUPPORTING PHOTOGRAPHS 
 

 
Ice Hog Family arrives for Winterlude 2012 

– Official Mascots of Winterlude 
 

 
Winterlude Opening Celebrations –  

Fireworks sponsored by Presidents Choice  
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Winterlude ice carver –  

Confederation Park (Ottawa, ON) 
 

 
Children sledding with Noumi (baby Ice Hog) –  

Snowflake Kingdom (Gatineau, QC) 
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Winterlude’s Snowflake Kingdom in the making –  

Jacques-Cartier Park in Gatineau 
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