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WELCOME

Dear Pinnacle Review Committee,

With pride, we present you with this 
Pinnacle Award entry for the 22nd 
annual Cherry Creek Arts Festival. Our 
continued success is due to the hard 
work and support of the dedicated staff, 
generous sponsors and donors, talented 
artists, tireless volunteers, and endless 
community spirit.

We invite you to “Be Part of Art” as 
you review the tremendous outcome 
of our efforts to provide access to art 
and education experiences at our 3-day 
festival and throughout the year.

As always, thank you for your support and 
inspiration as we aspire to continually 
grow, evolve and improve the festival and 
events experience.

Terry Adams
President & CEO
Cherry Creek Arts Festival
Denver, Colorado USA

Characters throughout book: © Chris Vance

#46) BEST CHILDREN’S PROGRAMMING:
ARTIVITY AVENUE
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B. Description and Purpose
Artivity Avenue is a vital part of the event and still houses the original Creation Station 
area. This is an area of the event that is completely dedicated to family interaction and 
children activities. The Arts Festival’s participatory arts activities area for children offers a 
myriad of interactive projects designed to engage participants in fundamental concepts 
of the visual arts while creating arts awareness. 

In 2012, Artivity Avenue’s theme, ‘Be Part of Art’ supported the Arts Festival’s overall 
theme and ad campaign. Local and regional artists and community groups guided 
children through their creative undertakings. The educational art activities include many 
of the things kids love best like painting and expressing themselves through art creations.

C. What makes the program unique and creative?
The Arts Festival strives to provide new and fresh activities for Artivity Avenue to keep 
our young guests coming back for more. Each year the Arts Festival creates different 
activities for families to enjoy on Artivity Avenue. There are always new and engaging art 
projects to try.  The Arts Festival also achieves a different feel by changing our community 
partners year to year.  This year CCAF partnered with the Governer’s Council for Physical 
Fitness to provide interactive healthy demonstrations for guests on Artivity Avenue.  There 
were drum circles to partake in, Tai Chi lessons and more.

Another highlight was the ‘Create Your Character’ project.  This program featured local 
school participants; each school brought a group of students down to the event to paint 
a mural on masonite board with the guidance of visual artists.  The basis for the murals 
was the 2012 Arts Festival poster that featured many different interesting characters.  The 
artists created basic outlines of the characters and then the students worked as a team to 
create their own interpretation of the characters.  Each mural created will be donated to 
the schools that participated and presented to the students in the fall.
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a. Introduction and BackGround
The Cherry Creek Arts Festival’s mission is to provide 
access to a broad array of arts experiences and support 
arts education in Colorado.  An important part of the 
overall event experience is to provide an outstanding 
area for families to enjoy interactive activities.  The 
Arts Festival has always been passionate about quality 
experiences for children, what started out as a tent of 
art outreach activities called Creation Station has grown 
into a full city block of creativity called Artivity Avenue.  
The development of Artivity Avenue in 2001 highlights 
children’s programming and is dedicated to high 
quality, interactive family experiences at the event. 



D. Target Audience 
Families and children from the greater Denver 
Metro Area as well as across Colorado and visitors 
from all over the country come and attend the 
festival.    

E. Attendance
Approximately 12,000 visitors got creative and 
engaged in art projects this year on Artivity 
Avenue.

F.  Activities
Families enjoyed some high-flying art activities at 
Creation Station this year including the creation 
of kites, fireworks, rockets and airplanes out of 
recycled paper rolls, butterflies out of painted 
coffee filters, yarn martians and much more.

The Arts Festival also featured local non-profit 
groups with each providing an art activity at the 
event in exchange for free promotion.  Some 
of the activities this year were: Chicken as Pets 
presented by The Denver County Fair, Mayan 
Calendar creating with Museo de las Americas, 
Koi Fish Kites with the Denver Botanic Gardens 
and 3D Wire Sculptures with Think 360 Arts.  

Features of Artivity Avenue included the 
Imagination Collaboration, which is the large 20’ 
x 6’ mural that invites children to grab a brush and 
use their artistic creativity to help paint a scene.  
Sponsored by 7News, a new mural was unveiled 
each day for the guests to paint upon with each 
mural highlighting the four seasons of Colorado.   
After they painted on the mural they could go to 
the 7News tent and leave their handprint on a fan 
with the 7News logo that reads, “I painted on the 
7News Imagination Collaboration Mural!”  

This year, guests did not only paint on a mural; 
they also could paint on a giant King Soopers’ 
truck, featuring artwork of fresh fruits and 
vegetables. The truck will then travel around 
Colorado for the next year featuring the artwork of 

festival guests.

G. Local School Involvement
This year, CCAF involved local schools in the 
Create Your Character Project; six schools were 
selected to bring a group of students down to the 
event to create. The murals that students created 
on-site will become a permanent installation at 
each school with formal presentations for all of 
the students in the fall. 

There are also several different summer clubs 
that bring groups of school-aged children that 
volunteer on Artivity Avenue; this provides a great 
summer activity for students while they give back 
to the community as well. 

H. Tie-In
The Arts Festival’s mission is achieved by the arts 
activities on Artivity Avenue - providing access to 
a broad array of arts experiences and supporting 
art education in Colorado. Artivity Avenue is a 
great way for families to create together while 
getting inspired about art.  

I. Overall Revenue and Expense 
Budget
The Arts Festival is able to continue presenting 
quality children’s programming featured on 
Artivity Avenue through the support of the 
presenting sponsor Frontier Airlines, a valued 
asset.

J. Description of Sponsors, 
Partners, Volunteers
This year Frontier Airlines came aboard to sponsor 
Artivity Avenue and they were delighted with their 
involvement. The area also featured Channel 7 
News sponsoring the Imagination Collaboration 
Mural, as well as an art take-away project for 
participants after they painted the mural. After 
guests painted the mural, they would then create 

a handprint fan with the 7News logo that said “I 
painted on the 7News Imagination Collaboration 
Mural!” King Soopers also got involved and 
provided a truck on the street for guests to paint.  

Along with sponsor support, Artivity Avenue also 
features community partners that participate.  
These partners range from corporations to non-
profit groups; they each provide an engaging 
activity throughout the event staffed with their 
own volunteers. This year partners included: The 
Denver County Fair, Museo de las Americas, 
Denver Botanic Gardens and Think 360 Arts.  
Benefits to sponsors and partners of Artivity 
Avenue include prominent listing in the Festival 
Guide Magazine, which is distributed to 25,000 
patrons. They are also featured on our website, 
TV interviews and promotional spots.  Sponsor 
visibility within Artivity Avenue is emphasized 
with banners spanning the width of the street at 
each entrance and then along the tented venues. 
With the heavy foot traffic down Artivity Avenue, 
they receive a great amount of exposure.  

K. Duration
The overall planning and coordination of Artivity 
Avenue takes approximately four months and 
the street is enjoyed throughout all three days of 
the event. Since its inception, the Arts Festival 
has had a children’s area for guests to enjoy 
called Creation Station and in 2001 this area 
became a full city block dedicated to children’s 
programming. 

L. Overall Effectiveness
The 22nd year of the Arts Festival was celebrated 
on Artivity Avenue through wonderful family 
experiences creating several art projects. This 
year, it’s estimated that 12,000 visitors engaged 
their artistic side. Frontier Airlines was delighted 
to return as a presenter of Artivity Avenue and 
to highlight the center of hands-on activities for 
the young and young at heart. Frontier’s new 
CEO, David Siegel recently stated in a Denver 



Business Journal interview that the company has 
a specific plan to be involved in sponsorships and 
activities…to reconnect with the community.

M. What did you do to update/
change this program from the 
year before? 
As described above, Artivity Avenue featured 
several new additions this year here is a 
breakdown of a few of their results:

• Create Your Character Project: Six different 
local schools participated with approximately 65 
students throughout the three days of the event, 
each working with a professional artist to paint 
their own mural inspired by the funky characters 
on the 2012 Arts Festival Poster by artist Chris 
Vance.  This was a successful program; it was a 
hit with participants and the general public. It 
will also be amazing to see each of these murals 
become a permanent installation of artwork at 
each school in the fall inspiring approximately 
3000 students. 

• Art of Fitness: CCAF partnered with the 
Governer’s Council for Physical Fitness to bring 
the art of physical activity to the creativity going 
on Artivity Avenue. Throughout the weekend, 
participants were invited to learn more about 
healthy activities and the connection between 
mind, body and spirit.  Participants could learn 
from a Tai Chi demonstration, take part in a drum 
circle and more. This partnership proved to be 
a success with approximately 40 participants 
attending each session. We have learned from 
the first year of this program what we might like 
to do next year. For instance, we would like to 
have more children-centered healthy activities for 
guests to learn about and enjoy.
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