
2012 IFEA PINNACLE AWARDS 
CATEGORY: 44) BEST EVENT (WITHIN AN EXISTING FESTIVAL)  
SWEET TOOTH CHOCOLATE CONTEST 
 

a. Introduction and background of main event 
The Glendale Chocolate Affaire is a three-day chocolate festival in Glendale, Arizona; in 
2012, the city held its 17th annual event. The Glendale Chocolate Affaire brings chocolate 
lovers from Arizona and around the nation for an award-winning festival which celebrates not 
only chocolate, but romance and the arts as well. Over 40 chocolate vendors gather with 
delicious confections including everything from chocolate truffles and chocolate covered 
strawberries to sweet potato fries with chocolate and brown sugar glaze, fudge of all kinds, 
chocolate pizza-making for the kids, chili pepper flavored chocolate, deep-fried chocolate bars 
and organic dark chocolate. Families with children enjoy a myriad of activities, including hands-
on arts and crafts, face-painting and a rock-climbing wall. Horse-drawn carriage rides are 
available throughout the weekend to take couples or families on a scenic, charming ride through 
Glendale’s historic Catlin Court district. 
In addition, the festival has become the largest gathering of national romance novelists in the 
Southwest. This symposium of literary romantics offers fans the opportunity to get up close and 
personal with authors, as well as the chance to attend free writing workshops given by the 
experts.  
The Chocolate Affaire is sponsored by Glendale, Arizona’s famous candy makers, Ceretta’s. The 
candy factory offers tours all weekend, so visitors get a behind-the-scenes look at how the 
chocolatiers create everyone’s favorite candy. Shuttles were available to take attendees to the 
factory tours during the event.  
 

b.  Description and purpose/objective of Event within Festival 
The Sweet Tooth Chocolate Contest is meant to showcase our chocolate vendors’ most mouth-
watering treats and determine for the attendees at the very beginning of the festival whose 
version of delectable chocolate treat recipe is best thus winning the “Sweet Tooth” award. Every 
food vendor featuring a chocolate item on their menu accepted into our event has an 
opportunity to participate. The vendors must submit their entry ideas in writing, one week prior 
to the event. Those that choose to participate must follow these guidelines:  Chocolate must be 
the items main ingredient, the item entered must be something sold at their booth, no store 
bought or pre-made items, and it must be made by the vendor. The day of the contest, the 
participants are required to submit 10 samples of the item for all of our judges to taste. Each 
judge tastes all of the submissions and chooses 1st, 2nd, and 3rd place items based on 
presentation, taste, and creativity of the use of chocolate. 1st place is guaranteed acceptance 
into the 2013 Glendale Chocolate Affaire, with the application and participation fee or deposit 
waived.  2nd place is guaranteed acceptance into the 2013 Glendale Chocolate Affaire, with a 
$100 credit towards their vendor percentage owed or participation fee. 3rd place is guaranteed 
acceptance into the 2013 Chocolate Affaire.  Because of the stiff competition and limitations in 
certain categories of food and snacks, a large number of businesses who apply are not accepted 
into the festival each year.   Offering a guaranteed acceptance into the next year’s festival is a 
very attractive prize for vendors. 
 

c. What makes the event unique & creative? 
The Sweet Tooth Chocolate Contest is a vendor-oriented event that serves as a publicity vehicle 
for vendors entertains attendees. This event helps promote the chocolatier vendors by bringing  
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positive attention to the quality and variety of the types of chocolates our festival features and 
gives the vendors an opportunity to participate in the event on another level. We have local 
celebrities and TV personalities as judges and we display all competing recipe items up next to 
the judges table with company names and chocolate food item descriptions so attendees can 
visually see the items the vendors entered. We announce the winners on our main stage and the 
winning vendor receives the “Sweet Tooth” award for best chocolate dish/dessert/confection of 
the festival. The winner receives a giant blue ribbon “Sweet Tooth” award sign to post at their 
booth and has bragging rights for a year.  
 

d. Target audience and attendance/number of participants 
The primary target of this event is those attendees who are chocolate aficionados who love to 
try the best confections and witness the competition and winner selection. Secondarily the 
chocolate vendors who feel they produce the best chocolate product at the Chocolate Affaire 
Festival and want to win the “best” designation with the Sweet Tooth Award!   
 

e. Overall revenue/expense budget of event 
This event is a promotion/publicity event and generates no direct revenue to the festival. The 
cost to the City is about $200 in equipment, signs and supplies. Cost to the vendors who 
participate in the contest is unknown.  
 

f. Tie-in of program to main festival 
The Sweet Tooth Chocolate Contest has become a featured part of the main chocolate festival, 
with a great deal of excitement, publicity, anticipation and drama associated with the contest 
and winner selection. It creates more media coverage, more interest from the vendors, 
determines the “best” chocolatier for that year’s festival and for attendees who are chocolate 
aficionados is an exciting start to their search for the best chocolate experience at the festival.  
 

g. Duration of program (start to finish) and years program has been part of event 
The contest runs approximately one hour and has been part of the Glendale Chocolate Festival 
for 2 years. 
 

h. Description of sponsor/charity/volunteer/school/other group involvement with event and 
benefits to each (if applicable) 
There is no sponsor/charity/volunteer/school/other group involved with this event. However 
the benefits to the festival are: become a featured part of the main chocolate festival, with a 
great deal of excitement, publicity, anticipation and drama associated with the contest and 
winner selection. It creates more media coverage, more interest from the vendors, determines 
the “best” chocolatier for that year’s festival and for attendees who are chocolate aficionados is 
an exciting start to their search for the best chocolate experience at the festival.  

 

i. Overall effectiveness/success of program 
We had sixteen chocolate vendor entries into the contest. Approximately 200 attendees 
witnessed the competition, and we had the ABC TV affiliate cover highlights of the competition 
as well as our cable news affiliate for Glendale. The contest gave the chocolate vendors a more  
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prestigious image and provided a rating competition for various participating chocolate vendors 
which is a guide for attendees. The vendors were very excited to compete for the prize and 
recognition and the winners extremely proud to win 1st, 2nd, or third.  

 
j. What did you do to update/change this program from the year before? Were your 

updates/changes successful? 
We moved the location of the Sweet Tooth Chocolate Contest so it would be more visible to the 
crowd. In choosing a location to move the event to, we placed the judging close to an area 
where we have a giant screen to show themed movies. This proximity allowed us to promote 
the event better to attendees as well as allowing us to display vendor’s names and item 
submitted, and used the movie seating as viewing areas. This change greatly enhanced the 
number of attendees viewing the event and the time they stayed at the judging area. 


