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Introduction/background 
The 2012 Philadelphia International Flower Show, “Hawaii: Islands of Aloha,” was presented March 4-11 at the 
Pennsylvania Convention Center. Revenues from the Flower Show benefited the year-round work of the 
Pennsylvania Horticultural Society, and this year supported City Harvest, the innovative program that brings 
together a network of urban farmers, provides green job training, and grows fresh produce for more than 1,000 
families in need each week.   
 
Promotion Description  
The Hawaii Village at the 2012 Flower Show was established to give visitors a way to take home a piece of the 
"aloha spirit." Located in the Grand Hall at the Pennsylvania Convention Center, and open Flower Show hours 
daily, the Hawaii Village featured crafts, merchandise, and handmade natural items for the home and garden 
brought to Philadelphia by authentic Hawaiian vendors. In addition to the fantastic shopping, the Hawaii Village 
also presented daily music and dance performances as well as interactive demonstrations for guests to enjoy. 
 
Description of what was promoted  
The Hawaii Village welcomed vendors from several of the main Islands including Maui, Kauai, Oahu, and “The 
Big Island;” each offering an abundance of authentic foods, clothing, flowers, home accents, and more to 
Flower Show visitors.  
 
Vendors from the Island of Maui included Sweet Paradise Chocolatier – famous for their tropical handmade 
candies, the Maui Coffee Association, the Maui Flower Growers Association, and more.  The Big Island vendor 
booths included Green Point Nurseries, Big Island Delights, and Makalani Orchid Farm. Art, clothing, jewelry, 
and tropical plants were on display from Kauai at Alley Kat Art, Kauai Grown & Kauai Made, and Salty Wahine 
Gourmet Hawaiian Salts. And guests weren’t disappointed when visiting booths from 1st Look Interiors, Waimea 
Valley, and the Bishop Museum from the island of Oahu.  
 
From 11am – 6pm daily, the Hawaii Village showcased hourly performances and demonstrations from Hawaii’s 
top performers and instructors. Crowd favorites included Haku and Wrist Lei Making from Cultural Practitioner 
Sandy Furoyama, Floral Arranging with Tropicals with Erica Rasmussen AIFD, and performances from the Hawaii 
State Society Ukulele Hui.  
 



 
 

 

 

  
 

What makes this promotion different? 
Flower Show producers had a goal of making the 2012 Show more interactive and experiential than ever before, 
and the Hawaii Village was a major component of making that happen. With an array of daily performances and 
demonstrations alongside fantastic shopping, the promotion got visitors engaged and involved, and allowed 
them to take a piece of the Show (and Hawaiian culture) home.  
 
Target Audience/Attendance  
The 2012 Flower Show, “Hawaii: Islands of Aloha” welcomed 270,000 guests over the course of eight days. In 
addition to receiving full-access to the Show floor, visitors were encouraged to explore to the Grand Hall where 
they could eat, shop, and enjoy festive entertainment.  
  
Tie-in of Promotion to main event 
The theme of the 2012 Flower Show was “Hawaii: Islands of Aloha,” so the idea of coordinating an authentic 
shopping and entertainment venue within the show was a natural fit. PHS worked very closely with the Hawaii 
Tourism Authority (HTA) when planning the Show’s music, performances, merchandise, food, and costumes to 
ensure a truly authentic and culturally accurate experience.  
 
Description of Vendors/Benefits  
More than 25 Hawaiian vendors were featured in the Grand Hall at The Pennsylvania Convention Center, 
showcasing their latest offerings, products, brands and services for guests to sample and enjoy. Vendors in the 
Hawaii Village were presented a number of benefits including public relations, marketing, and overall exposure 
to the Flower Show audience. Displaying and selling merchandise at the Flower Show helped the vendors reach 
vast Philadelphia regional and national audiences; a demographic who in most cases would not have had the 
opportunity to sample and purchase the authentic products.  
 
Vendors were included in event pitches from the PHS public relations and social media team. Vendors were 
given excellent visibility through targeted pitches to online, print, and broadcast outlets who were interested in 
art, fashion, horticulture, gastronomy, and design. PHS also promoted the Hawaii Village and its vendors via 
social media outreach including Facebook and Twitter. In addition to the public relations opportunities, all 
vendors were also able to promote their place of business via direct sale and demonstration at branded booths. 
Vendors also distributed marketing collateral and product samples to the 270,000 event guests to enjoy. 
 
Overall Success/Effectiveness 
The Hawaii Village promotion at the Flower Show was a huge success which resulted in numerous media 
placements, regional and national visibility, and exceptional sales by the vendors. The event received significant 
media placements from local and regional media. Top online stories were published on Philly.com, 
JustLuxe.com, NJ.com, and GoHawaii.com. Broadcast coverage included segments on WPVI (ABC Philadelphia), 
Big Island Video News (Hawaii), and KHPR-FM Honolulu (Hawaii Public Radio); and top print stories were 
featured in the Maui News, among others. 
 
Due to the success of the 2012 event, PHS has plans to coordinate a similar promotion tying into the “Brilliant!” 
theme at the 2013 Show. 
 
 



 
 

 

 

  
 

Supporting Questions 
The primary concern that Hawaii Village vendors had prior to the Show was location. Because the Hawaii Village 
was located in the Grand Hall and not on the Show floor, vendors worried they wouldn’t receive the foot-traffic 
and publicity that the Show’s Major Exhibitors received.  
 
PHS addressed this challenge by placing directional signage (to point visitors in the right direction of the Hawaii 
Village) throughout the Pennsylvania Convention Center. One of the Show’s main entrances was also adjacent 
to the Grand Hall; therefore additional signage promoting the destination was placed for visitors to see as soon 
as they entered the building. In the end, the Hawaii Village was extremely successful and vendors were very 
pleased with the outcome; most completely sold out of merchandise. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



A birds-eye view of the vendors and crowds at the Hawaii Village at the Flower Show.



Guests peruse a selection of original Hawaiian artwork from a Maui vendor in the Hawaii Village.



Vendors create handmade hats, jewelry, and leis on-site made from coconut palm leaves and flowers.



Guests get a lesson in traditional Hawaiian music and instruments on the main stage in the Hawaii Village.



Traditional hula performers prepare to take the stage for an evening show on the main stage in the Hawaii Village.


	43 Best New Promotion - Hawaii Village
	43 Photos and Captions

