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Introduction/Background: 
The OneAmerica 500 Festival Mini-Marathon isn't just for runners or walkers. Everyone is 
invited to the 500 Festival Post Race Party to cheer on the thousands of participants as they 
cross the finish line and take part in the festivities throughout Military Park in Downtown 
Indianapolis. 
 
The 500 Festival Post Race Party in Military Park is a fun place for both participants and 
spectators. This beautiful urban park has plenty of grassy areas and shade trees for 
relaxation. There's no better way to celebrate the largest half-marathon in the country than with 
an ice cold beer, great live music, a live video feed of the race and outstanding food from local 
restaurants and specialty food vendors. Participants may enjoy a free massage in the Massage 
Tent at the 500 Festival Post Race Party following the 5K and Mini-Marathon. Local bands 
headline the two stages that are located within the park.  
 
Description and purpose: 
In an effort to continue to engage and enhance each participants experience, the 500 Festival 
instituted an entertainment contest for the 2012 event. Beginning on October 1, 2011 
participants and the general public could nominate their favorite Indiana-based band to perform 
at the 500 Festival Post Race Party. From the nominations the 500 Festival declared a “Top 10” 
list. Those ten were then voted on by participants and the public to find a “Top Three”.  
The top three then had the opportunity to perform at the 2012 500 Festival Post Race Party. 

 Zanna-doo! received the 1st Place award of headlining the Beer Garden Stage 

 Greta Speaks received the 2nd Place award of headlining the Family Reunion Stage 

 Blonde Sonja received the 3rd Place award of being the opening act on the Beer Garden 
Stage 
 

What makes this promotion different than any other promotions done: 
This promotion was publicized solely through electronic media- our website, social media and 
eNewsletters. Also, the nominations and voting were strictly through our website, 
www.500festival.com. When a person visited the website to cast their vote, they could also sign 
up to receive our eNewsletters to stay updated with 500 Festival news and events, as well as 
share the page with a friend so they could vote as well.  
 
Target Audience: 
The target audience of this promotion was OneAmerica 500 Festival Mini-Marathon and Finish 
Line 500 Festival 5K participants and fans of Indiana-based bands. We encouraged local bands 

http://www.500festival.com/


to reach out to their fans for votes, possibly informing a new group of people about the Mini-
Marathon.  
 
Number of participants: 
We had 1,127 total nominations, with 126 bands being nominated. Once the bands were 
narrowed down to the Top 10, we had more than 15,000 votes cast through our website.  
 
Overall revenue and expense budget of specific promotion: 
The only cost of the actual promotion was building a custom form on our website where bands 
could be nominated, and eventually voted on. Of course, we paid the bands as well, but that 
was a cost regardless of whether or not we had the contest. 
 
Duration of the Program: 
The nomination period was October1, 2011 through October 31, 2011. The voting period was 
November 2, 2011 through November 30, 2011.  
 
Overall Success of program 
As mentioned in the Number of Participants section, we had 1,127 total nominations, with 126 
bands being nominated and 15,000 votes for the Top 10 bands. We received numerous emails 
from local bands thanking us for the contest and looked forward to participating again in future 
years. Also, we survey our participants after the race and received the following feedback: 
 

 Seventy four percent of those who responded indicated that the musical entertainment in 
the Post Race Party was excellent (36%) or better than average (38%). 

 Mentions in “Single best aspect of the Mini”: 
o “The bands at the post race party” 
o “I like the entertainment along the course and at the Post Race Party” 

 Mentions in “General Comments”: 
o “Great bands at the Post Race Party. Keep doing the Post Race Party! We look 

forward to it every year!” 
o “The bands after the race were great! Much better than last year. Book them for 

next year!” 
o “The park after party and bands after the race are great.” 
o  

Lastly, the Top 10 bands that were selected announced their status to their Facebook friends 
and reached more than 22,000 people. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Supporting questions: 
 
What challenges/obstacles did you foresee/encounter in creating the program, and how 
did you handle them? 

1. One of our original concerns was that people would nominate bands that we couldn’t 
afford. To avoid this we established guidelines.  

2. Any band could be nominated and voted on based on our guidelines, therefore we 
were concerned that a band that was nominated couldn’t play the show based on a 
prior engagement or wouldn’t play for the amount of money that was being offered. 
Before we went to the voting process we contacted all the bands that had made the 
“Top Ten” based on nominations and made them aware of our terms and conditions 
and if they wanted to participate they could; however, if they couldn’t accept based 
on date and time of the show or compensation, we moved on to the next band with 
the most nominations. 

3. We were also concerned that a band that was nominated then voted in to play the 
show, would be a band that we didn’t want based on quality or material played. 
Again, we established a set of guidelines, indicating that the music had to be upbeat 
and family friendly to avoid material concerns. We didn’t have a good way to weed 
out the less-than-average bands; however, through the contest we noticed that the 
better the band, the bigger the following and we didn’t end up having any issues with 
sup-par bands being selected. 

 


