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Category Number 41 

Best Event/Program within an Event to Benefit a Charity 
 

The Edmonton Food Bank 

 

Entry Requirements: 

 

Background 

 

The Edmonton Heritage Festival will be supporting Edmonton’s Food Bank by reimbursing 

unused food tickets. As the Festival does not accept cash for food purchases, food tickets are 

required. Rather than throw away unused food tickets Festival goers are encouraged to donate 

them to the Food Bank.  Since 1983, the EHFA has been the largest single fund and food raiser 

for the Edmonton Food Bank. There is no entry price or fee to go the Festival but Edmontonians 

are encouraged to bring a donation for the Edmonton Food Bank. With an estimated attendance 

of over 300,000, the number of people volunteering to help at the Festival is staggering. 

Volunteers work from morning to night, receiving, gathering, and sorting the food as well as 

administering the cash donations. 

 

 Purpose/Objective 

 

Edmonton's Food Bank was born through the realization of two factors by a small number of 

individuals from various local non-profit organizations: hunger was affecting the lives of many of 

their clients and edible food was being wasted in the community. There was a desire to reconcile 

these realities and to establish a channel for surplus food from the food industry to those who 

were experiencing food insecurity. 

 

The Edmonton Heritage Festival Association introduced a food ticket system called “Tickets 

Please” to enhance and increase efficiency. The purpose of this fundraiser is to encourage 

Edmontonians to give back to their community. This shows support for your neighbors and 

displays the true togetherness that the Festival strives to promote. 

 

 Overall Effectiveness 

 

As all of the participants on behalf of the food bank were volunteers, there was virtually no 

expense in gathering these donations.  The Heritage Festival is the single largest food & 

monetary donation drive which helps bridge the gap until their Christmas Campaign. The overall 

effectiveness is dramatic and it keeps getting more widely supported as the years continue.   

 

Overall Revenue and Expense Budget 

 

Edmonton’s Food Bank primarily relies on support form the community for this event. In 2011, 

more than 1,789 volunteer hours were logged in through the three days of the Festival by almost 

200 volunteers.  Advertising buttons for the Tickets Please Program were produced in 2004 and 
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are recycled and reused over the past seven years.  Advertising posters for the Tickets Please 

Program were printed in mass in 2004 and have also been used over the past seven years.  In 

2007, approximately $7,000 was used for public awareness campaign through the Edmonton 

Journal.  Additional media support came from our media conference, media releases, and 

supporters from the media (such as EZ Rock that held a contest for people who donated to the 

Food Bank). In 2009 the Edmonton Food Bank was once again a huge success and collected an 

astounding 52,800 Kilograms of food --- $52,600 donations --- $44,414 in unused Food Tickets. 

This was a record amount. 

 

Attendance/Number of Participants 

 

The Festival received between 320,000 and 340,000 visitors in a single weekend. This is about 

one third of the metro Edmonton area. Edmonton’s Food Bank currently supplies emergency 

food hampers to more than 10,000 people per month as well as food to more than 250,000 meals 

and snacks each month. Approximately 40 per cent of their clients are children under 18. 

 

Measurable Results 

 

In 2011 the Festival continues to be the largest fund and food raiser for the year, collecting 

48,000 Kilograms of food and $52,000.00 cash and $48,000.00 in unused food tickets. 

 

Supporting Questions: 

 

What did you do to update/change this program from the year before? Were the 

updates/changes successful? 

 

No changes or updates in the Program were needed from the previous year. This Program has 

been a huge success and as the Festival grows the involvement with the Food Bank has grown as 

well. The amount of food collected compared to the year before decreased by 1,000 kilograms, 

monetary donations however increased by over $5,000 and the Ticket Please revenue increased 

by over $5,000. We can only hope that the immense support from the community will only 

continue to increase as it has done in the past. The key to the Edmonton Food Bank’s success 

during the Heritage Festival is due to constant public reminders, a friendly environment and staff, 

and the ease and convenience to donate. 

 

Please find included the following supporting materials: 

- 2 articles written by local media featuring the Food Bank at the Festival. 

- Pictures from the 2011 Festival featuring the Edmonton Food Bank. 
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