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Coldwell Banker Denver Century Ride 

 

Introduction & Description of Main Event 
 

Three years ago, Denver’s newest active-lifestyle event was launched as the Coldwell Banker Denver 
Century Ride. The inaugural ride received rave reviews from more than 1,300 riders who praised the 
event for the course, organization, support and professionalism. Building on that success, the 2011 
Denver Century Ride had a registration increase of 
14% and the excitement continued to build. The 
2012 Denver Century Ride grew by an astounding 
53% over 2011 to nearly 2,000 riders. 

 

In 2012, the Ride moved to an exciting new location 
at Central Park at Stapleton, providing a central 
location with easy access and parking as well as a 
beautiful park setting.  The 2012 Coldwell Banker 
Denver Century Ride also featured five new courses 
ranging from one to one-hundred miles.  The 100, 
85 or 62-mile routes challenge first time distance cyclists and feature diverse terrains, scenic views and 
fully supported routes. The pleasure rider was able to enjoy the 25 mile Community Ride to Downtown 
Denver and back or the “Tour de Stapleton,” a family-friendly 5-mile course through the neighborhood. 
All courses ended up at Stapleton Central Park with a Father’s Day Celebration Picnic. 

 

2,000 cyclists participated in either the full and metric centuries following 
a continuous course that started and ended at Stapleton Central Park 
through Downtown Denver as well as urban, suburban, foothills and 
mountain terrain on roads and trail systems for all levels of cycling 
enthusiasts to enjoy, from novice, to intermediate and avid cyclists.   

Further, the Denver Century Ride benefited the nonprofit group 
BikeDenver, the city’s leading advocacy organization for cycling, with 
more than $14,000 in contributions.   

The Finish Line Party and Expo included a full menu BBQ, live band and 
more than 20 exhibitors with the latest cycling products and services 
from frames and accessories to apparel. There were also demonstrations, 
test rides, and activities for all ages.   

 

 

 

  

2012 IFEA Pinnacle Award Submission: 

Best Overall Sponsorship Program 
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Description of Overall Sponsorship Program  

 

In year one, the Denver Century Ride has had a Title Sponsor (Coldwell Banker) and a variety of lower 
level suppliers.  CSG created a five-tiered sponsorship program to attract Presenting and mid-level 
sponsors at marketable price points. 

The major distinction between these different types and levels of sponsors is the kind and quantity of 
rights they receive based upon the investment level.  Rights can most simply be divided into three 
different categories:  Exclusive Rights, those which only the top-level sponsor receives; First Rights, 
which are those rights from which a sponsor can select as their “own” before other sponsors; and 
General Rights, which all sponsors receive. CSG establish the following types and levels of sponsorship 
for the Denver Century Ride: 

 

Title Sponsor (1) 

This single, exclusive, top-level sponsor of the Denver Century Ride will receive universal event-wide 
exclusive rights including complete above-the-name brand integration, (e.g. “Coldwell Banker Denver 
Century Ride”) in all event promotional advertising and collateral materials, extensive event signage and 
hospitality benefits. (This level was sold to Coldwell Banker)  

Presenting Sponsor (2) 

These top-level secondary sponsors will receive universal marquee billing below-the-name Presenting 
Sponsor recognition, (e.g. “Coldwell Banker Denver Century Ride presented by Rickenbaugh Volvo and 
Stapleton”) in all event promotional advertising and collateral materials, extensive event signage 
sampling rights and hospitality benefits. (Both openings at this level were sold to Rickenbaugh Cadillac 
Volvo and Stapleton) 

Associate Sponsor  (4) 

These mid-level sponsors will receive Associate recognition (e.g. “Coldwell Banker Denver Century Ride 
presented by Rickenbaugh Volvo and Stapleton in association with Metrolist”) in print event 
promotional advertising and collateral materials, some event signage, on site sampling and hospitality 
benefits. (Three of the four Associate levels were sold to Metrolist, BikeSource and radio partner, 99.5 
The Mountain) 

Supporting Sponsor (8+) 

These lower-level sponsors will receive Supporting recognition (e.g. “Coldwell Banker Denver Century 
Ride presented by Rickenbaugh Volvo and Stapleton in association with MetroList supported by Pepsi”) 
in limited event promotion and collateral materials, some event signage, on site sampling and hospitality 
benefits. (Eight sponsors were secured at this level providing a combination of cash and budget-relieving 
trade) 

Official Media Partner (1 per Medium) 

The Denver Century Ride made lower level cash investments with traditional media outlets to advertise, 
promote and create awareness for the Ride in order to build participation and to increase sponsorship 
value. To maximize promotional impact of these advertising investments, media outlets were provided 
with sponsorship offers. The sponsorship rights a specific outlet would receive must be commensurate 
with the trade value of the promotion they are providing.  Therefore they may be recognized as an 
Associate or Supporting sponsors based on the cash value of their promotional advertising, based upon 
their best non-profit rates.  (Media partners included Entercom Radio cluster, 9NEWS, Velo magazine 
and Competitor magazine) 
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List of all current sponsors, levels of support, longevity and benefits packages for each 

 

2012 Coldwell Banker Denver Century Ride* 

Level  Sponsor  Fee   Years  Benefits 

Title  Coldwell Banker $30,000 cash  3  See packaging matrix 
     $20,000 trade 
 
Presenting Rickenbaugh Motors $25,000 cash  2  See packaging matrix  
 
Presenting Stapleton  $12,500 cash  1  See packaging matrix  
     $12,400 trade  
 
Associate BikeSource  $2,000 cash  3  See packaging matrix  
     $5,500 trade 
 
Associate Metrolist  $7,500 cash  1  See packaging matrix 
 
Associate 99.5 The Mountain $50,000 radio trade 2  See packaging matrix 
 
Supporting Michelob Ultra  $1,500 cash  1  See packaging matrix 

$2,000 trade 
 
Supporting Johnson Moving $2,000 cash  1  See packaging matrix 

$2,000 trade 
 
Supporting Rudy Project  $4,000 trade  2  See packaging matrix 
 
Supporting Pepsi   $4,000 trade  3  See packaging matrix 
 
*See Sponsorship Sales Status Worksheet  
 
CSG created a comprehensive benefits packaging and sponsorship valuation packaging matrix to 
generate their sponsorship packages.  From this matrix, (which is used for internal purposes only and is 
NOT presented to sponsors), sponsorship packages are translated into benefits sheets that clearly 
outline the specific assets, benefits & rights they are to receive as their sponsors level.   
 
A copy of the packaging matrix for the 2012 Denver Century Ride is attached as an addendum to this 
entry along with the sponsor packages for each level. 
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Description of sponsor research, targeting and sales process 

 

Sponsors for the Denver Century Ride were companies with an interest in the audience profile of the 
event attracts and the medium of endurance event marketing.  They want to be able to utilize the event 
as a method to advance their own marketing and communications goals and objectives.  They also 
desire an affinity with the community through the Denver Century Ride’s beneficiary, BikeDenver, as 
they want to be perceived as good corporate citizens.  

Selection Criteria 

The list of potential sponsors for the Denver Century Ride ran into the hundreds.  It has been CSG’s 
experience that the potential for success is achieved when an appropriate “fit” exists between a 
prospect’s brand identity, product, service or customer profile with those of the property.   

CSG uses a “rifle shot” approach to securing sponsors, whereby individual companies are identified, 
researched and a proposal is custom written to address their specific needs and objectives.   Four 
principal criteria will go into the identification of potential sponsors of the Denver Century Ride: 

1. Attendee/Customer fit - Companies whose products and services are marketed to an active 
(endurance) lifestyle demographic profile with high income and education levels. 

2. Event/Activity fit - Companies that have historically demonstrated a specific interest in 
endurance events and advocating healthy lifestyles. 

3. Geographic marketplace - Companies that have a base of operations, strong customer market, 
and/or employee base in the Denver region. 

4. Sponsor Networking - Corporations that will support the Denver Century Ride for access and 
positive networking opportunities to Coldwell Banker, the founding sponsor which is Colorado’s 
largest residential real estate brokerage company. 

Candidate Categories 
CSG believed the most natural candidates for sponsorship of the Denver Century Ride could be 
identified in the following industry or business categories: 
 

 Airlines  
 Athletic Clubs 
 Automotive  
 Banks/Financial Institutions  
 Beer (Premium or Micro Brew) 
 Beverage (Coffee) 
 Beverage (Soft Drink) 
 Beverage (Water) 
 Cellular Telephone Services  

 Energy Bars & Snacks 
 Eyecare/Glasses 
 Financial/Asset Management 
 Grocery/Supermarket 
 Insurance Companies (Home, Auto, Life) 
 Medical/Health Maintenance/Hospital 

Corporations  
 Sporting Goods Retailers 
 Telecommunications 

 

Sales Process 
Once the product categories were determined, CSG developed a specific prospect list of potential 
sponsors.  Each prospect was researched online with their key marketing & communications objectives 
identified.  CSG then reached out to the appropriate decision-maker by phone or email, depending on 
our relationship with them, to “float” the opportunity.   
 
Once potential sponsors were connected with, and interest was determined, a custom proposal was 
developed which addressed their specific objectives along with ideas for potential promotional 
activations.  CSG worked for a face-to-face meeting to present these, but often email them and follow-
up on the phone. 
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Description of Sponsor Service Team & Steps Taken when New Agreement Is Signed 

 

CSG’s Account Services staff assured each sponsors’ interests were properly represented and all benefits 
were utilized to their maximum impact.  CSG managd the experience for all the sponsors they secure in 
the sales process through the successful completion of the sponsorship. 

Once a sponsor agreement is signed, the sales representatative documented all aspects of the 
sponsorship arrangments in writing and met with the “fulfillment manager” from Account Services to 
formally “pass-off” the file and briefed them on any nuances of the sponsorship. 

The fulfillment manager then contacted the sponsor to introduce themself and began preparing the 
many details of effective benefit tracking and fulfillment.  They principal tools used by CSG in managing 
the Denver Century Ride sponsorship fulfillment include: 

 

 Building of benefits tracking matrix (Sample attached) 

 Establishment of timetable & deadlines for benefits 

 Preparation of Sponsor fulfillment pack (Sample attached) 

 Liaison with organizer and sponsor 

 Conduct sponsor clinic 

 On site management of sponsor experience 

 Preparation of Post Event Report  

 Preparation of sponsor memento/gift (See photo to right) 
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Overall Effectiveness/Success of the Program  

 

The sponsorship program for the 2012 Coldwell Banker Denver Century Ride was a tremendous success. 
In the three short years since this new ride was founded sponsorship has grown exponentially.  The 
numbers below paint the picture of great achievement. 

 Year  Total Cash  Total Trade  Renewal Rate 

 
 2010  $10,500  $96,500  N/A (First Year) 

 
 2011  $33,500  $132,500  80% renewal 

 
 2012  $85,540  $165,400  86% renewal 

 

Growth in cash revenue increased 280% from 2010 to 2012 and more than doubled again from 2011 to 
2012. For a bike ride with 2,000 particippants, the Denver Century Ride is the the sponsorship envy of 
most every other ride in Colorado. 

Within the next month, customized 2012 Post Event Reports will be completed and the Sales 
Representative will meet with each sponsor to review 2012 results, present their framed jersey (a highly 
valued gift) and present renewal information for 2013. 

Based upon initial comments by the top tier sponsors, (the event concluded just three weeks to go), we 
expect all to return in in 2013. 

 

Supporting Questions 

1. Updates and changes to the sponsorship program from 2011 to 2012: 

The most important changes between the 2011 and 2012 sponsorship programs was the growth in the 
reach, impact and ROI of the Denver Century Ride.   

 Participation grew by more than 50% providing more of the target demogrphic the sponsors 
were desiring. 

 Media value provided by promotional partners grew from $82,000 or measured media to 
$162,000 in measured media 

 Charitable dollars contributed grew from $8,500 to more than $20,000 

Further, as sponsors were motivated by B2B netowrking opportunities, we help our first sponsor 
reception in the showroom of our automotive sponsor which was well attended and most appreciated 
by sponsors. 

 

2. Supporting Materials (see attached) 

  



2012 IFEA Pinnacle Awards Entry by Creative Strategies Group  7 

 

Sponsor Photographs 

 

 

Sponsor Branding on Start/Finish Line 
 



2012 IFEA Pinnacle Awards Entry by Creative Strategies Group  8 

 

 

Sponsor ID on Jerseys and Bibs   



2012 IFEA Pinnacle Awards Entry by Creative Strategies Group  9 

 

 

Sponsor Hosted Aid Station 
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Rickenbaugh Motors Pace Car 



 

 

 

 

 
 

 
A Proposal To 
 
 
(Company) 
 

 
 
To Become a 

Presenting Sponsor 
 

of the 3rd Annual 
Denver Century Ride 
 
June 17, 2012      
Stapleton Central Park  
Denver, CO 



DENVER’S BEST CENTURY 
 

In 2010 Denver’s newest active-lifestyle event was launched as the Coldwell Banker Denver 
Century Ride. The inaugural ride received rave reviews from more than 1,300 riders who 
praised the event for the course, organization, support and professionalism. 
 

Building on that success, the 2011 Denver Century Ride had a registration increase of 14% and 
the excitement is still building. The 2012 Denver Century Ride will be moving to an exciting new 
location at Stapleton Central Park and will be held on Father’s Day, Sunday, June 17, 2012.  
 

In 2012, the Ride is moving to and exciting new location at 
Central Park at Stapleton, centrally located at I-70 and I-270. 
This year’s Coldwell Banker Denver Century Ride features 
FIVE ALL NEW courses ranging from one to one-hundred 
miles.  The 100, 85 or 62-mile routes challenge novice cyclists 
and feature diverse terrains, scenic views and fully supported 
routes. The pleasure rider can enjoy the 25 mile Community 
Ride to Downtown Denver and back or the “Tour de Stapleton,” a family-friendly course 
through the neighborhood. All courses end up at Stapleton Central Park with a Father’s Day 
Celebration Picnic. 
 
 

The Community Ride course will take advantage of the bike trail system within the Stapleton 
community and will begin after the metric and century ride starts. The Community Ride will 
follow an enjoyable level route for all ages and abilities and will even include special kid-friendly 
aid stations. 
 

An estimated 1,500-2,000 cyclists will participate in 
either the full and metric centuries following a 
continuous course that will start and end at 
Stapleton Central Park and take a new and exciting 
route through Downtown Denver as well as urban, 
suburban, foothills and mountain terrain on roads 
and trail systems for all levels of cycling 
enthusiasts to enjoy, from novice, to 
intermediate and avid cyclists.  Further, 
the Denver Century Ride will benefit the 

nonprofit group Bike Denver, the city’s leading advocacy organization for cycling.   
 

The Finish Line Expo will feature more than 20 exhibitors 
with the latest cycling products and services from frames 
and accessories to apparel. There will be demonstrations, 
test rides, and activities for all ages.  It will provide the ideal 
experience for those participating in the Community and 
Century Rides or as a stand-alone event for those who just 
enjoy cycling.  



SPONSORSHIP OPPORTUNITIES 
 

This is a proposal to (Company) to become Presenting Sponsor of this exciting new event at a 
fee of $25,000, which we believe you will find is an excellent event marketing value. 
 

As this proposal will outline, this top-tier, Presenting 
Sponsorship will provide a tremendous marketing and 
communications platform to (Company), before an anticipated 
1,500-2,000 cyclists plus many more family members and 
spectators. They reflect a demographic profile in which 67% 
are male; 59% are between the ages of 35-54; 73% are 
married.  Further, according to USACyclying.org, 73% have 

earned college or post graduate degrees; and 66% have household incomes of $60,000 + with 
25% earning more than $100,000! 
 
(Company) will receive complete category exclusivity for the (Category) and will be provided 
with numerous means, in partnership with the event, to create awareness and visibility, 
support your brand and increase sales, including onsite exhibit space. Specifically, this proposal 
is designed to fulfill the following objectives for (Company):    
 

 Build brand identity between (Company) and Colorado’s newest cycling event, free 
from competitor noise  

 
 Objective # 2 

 
 Objective #3 

 
 

Marquee Status 

(Company) will also receive marquee name integration with the event in more than $120,000 in 
advertising and promotion for the ride as displayed below: 
 

 

  



SPONSORSHIP OPPORTUNITY (CONTINUED) 
 

As Presenting Sponsor, (Company) will be provided with 
the opportunity to select a top proprietary asset of the 
Denver Century Ride for which you will receive 
presentation rights.  This event feature will be 
promoted with your trademark in all applicable 
advertising and on site through special signage and 
other recognition programs. While there are a number 
of options, we believe the asset that best suits 
(Company)’s brand identity and marketing objectives is 
(Asset).   
 
Asset Description… 
 
 
 
 
Sponsorship is not an ends, but rather a marketing platform upon which to build.  Activating 
your sponsorship is one of our top goals.  How can your association with the Denver Century 
Ride be made unique, endemic, relevant, interactive and fun?  Some preliminary thoughts 
include:  
 

 Activation Idea One 
 

 Activation Idea Two 
 
A summary of the specific rights and benefits (Company) will receive as Presenting Sponsor of 
the 2012 Coldwell Banker Denver Century Ride is outlined on the following pages. 

  



SPONSORSHIP RIGHTS & BENEFITS 
 
As one of two exclusive Presenting Sponsors, (Company) will receive an extensive menu of 
rights and benefits designed to provide an event marketing platform to meet your sales, 
marketing and communications objectives and upon which to build activation programs and 
promotional initiatives. (Company)’s menu of benefits include: 
 
 Presenting Sponsorship of the 2012 Denver Century Ride 

 Top Tier Presenting Sponsor status for the 2012 Denver Century Ride  

 You are guaranteed dominant presence to 1,500 registered cyclists plus family members 
and spectators 

 (Company)’s name/logo will be completely “locked” with event’s name; (e.g. “The 
Coldwell Banker Denver Century Ride presented by Rickenbaugh Volvo and (Company)”) 

 Right to exclusive period of negotiation to renew sponsorship of 2013 Ride 
 

 Category Exclusivity and Licensing Rights 

 Lock out your competitors and eliminate marketplace noise by becoming the exclusive 
business in the (Category) category promotionally associated with the event 

 Presenting Sponsorship includes “Official (Category)” status 

 One year licensing use of the Denver Century Ride logo and 
“Proud Sponsor” moniker statewide (Not to be used as a 
commercial endorsement without expressed written 
permission) 
 

 Exclusive Presentation Rights to Top Ride Asset 

 First right to select a ride asset for proprietary presentation rights.  Options include: 

 Community Fun Ride 

 Finish Line Expo 

 Logo on special asset signage 

 Recognition for asset in Official Program and website 

 Opportunity to create promotions and activations in association with your selected ride 
asset 
 

 Full Promotional Rights 

 Presenting Sponsor Logo recognition in all promotional materials including: 

 2012 Denver Century Ride event e-stationary used for all news releases 

 1,000 Promotional Posters 

 20,000 promotional rack cards 

 Online Ride Registration forms 

 Virtual Goodie Bag – New online promotional delivery system emailed to all ride 
participants one week before the event providing special offers, discounts and 
information from sponsors 

 One promotional position in premium location  



SPONSORSHIP RIGHTS & BENEFITS (Continued) 
 

 Full Promotional Rights (continued) 

 Mobile Phone Application – A first in Denver, the specially developed app for iPhone 
and Droid smartphones will provide registered cyclists with detailed maps, turn-by-turn 
instructions and aid station information to use during the ride. 

 Sponsor ID and offer opportunity 

 Mailing Lists 

 Single (1x) use of Denver Century Ride registration email list  
 

 Guaranteed Media Coverage 

 Presenting Sponsor recognition in $150,000 paid and promotional advertising campaign 
including: 

 Logo recognition in traditional print advertising valued at $25,000 including: 
 The Denver Post 
 Colorado Homes & Lifestyles  

 Logo recognition in endurance sporting publications and websites valued at $22,000 
including: 
 Competitor Magazine 
 ASID 
 Elevation 

 Recognition in $50,000 paid and promotional radio  campaign on Entercom Radio’s KQMT 
99.5 FM “ The Mountain”  

 Presenting Sponsor logo recognition in $45,000+ paid & promotional television advertising 
campaign (9NEWS/Metromix) 

 Presenting Sponsor recognition in all Denver Century Ride press kits and news releases 
 

 On-Site Dominance  

 Finish Festival Expo: 

 200 sq. ft. premium exhibition space at the Finish Line Festival to exhibit products 
and services, provide opportunity for (Company) representatives to interact with 
participants and spectators to distribute literature, samples, etc.  

 Logo recognition on onsite signage to be seen by 1,500 cyclists plus spectators including: 

 Start/Finish line tower 

 Directional A-frame signs  

 Opportunity to provide two (2) banners to be displayed around Finish Festival 
perimeter 

 Logo on 1,500 Rider commemorative t-shirts 

 Audio recognition at Finish Line BBQ 

 Opportunity to provide gift for registration bags distributed to cyclists 
 
  



SPONSORSHIP RIGHTS & BENEFITS (Continued) 
 

 Online Marketing 

 Internet & Social Media 

 Brand and name recognition in $1,000+ of online marketing 

 Opportunity to submit posts for Ride social media promotions 

 Logo recognition with URL link on all page views on  www.denvercenturyride.com 
for five months prior to and during event 

 Logo and company description on sponsor page of event website 

 Logo inclusion in all Ride email blasts 

 
 Customer Relations and Staff Benefits 

 Hospitality Benefits for distribution to key customers, clients and employees: 

 Six (6) complimentary Ride registrations (Value: $75 each) 

 Twelve (12) tickets for BBQ guests (Value: $15 each) 
 

 
AN EXCELLENT MARKETING VALUE 

 

Your sponsorship of the Denver Century Ride is designed to provide maximum value for your 
marketing investment.  The fee to become Presenting Sponsor of 2012 Denver Century Ride is 
$25,000.  The fee is inclusive of all benefits listed above except for noted out-of-pocket costs. A 
fifty- percent deposit is due by February 1, 2012 and the remainder due by May 1, 2012 at the 
commencement of advertising and promotion campaign. 
 

 
THANK YOU FOR YOUR CONSIDERATION 

 

We recognize that you receive and review many sponsorship proposals.  We appreciate your 
time and consideration of this opportunity.  If you have any questions or require more 
information or would like a formal presentation, please let us know. 

 
Bruce L. Erley 

President & CEO 
Creative Strategies Group 

11880 Upham Street, Suite F 
Broomfield, CO 80020 

(303) 558-8181        
(303) 438-5613 – Fax 

berley@csg-sponsorship.com 
www.csg-sponsorship.com 

 

http://www.denvercenturyride.com/
mailto:berley@csg-sponsorship.com
http://www.csg-sponsorship.com/


As the Presenting Sponsor, (Company) will receive an extensive menu of rights 

and benefits designed to provide an event marketing platform to meet your 

sales, marketing and communications objectives and upon which to build 

activation programs and promotional initiatives. (Company)’s menu of benefits 

include: 

 

 Presenting Sponsorship of the 2012 Denver Century Ride 

 Top Tier Presenting Sponsor status for the 2012 Denver Century Ride  

 You are guaranteed dominant presence to 1,500 registered cyclists plus 

family members and spectators 

 (Company)’s name/logo will be completely “locked” with event’s name; 

(e.g. “The Coldwell Banker Denver Century Ride presented by 

(Company)”) 

 Right to exclusive period of negotiation to renew sponsorship of 2013 Ride 

 

 Category Exclusivity and Licensing Rights 

 Lock out your competitors and eliminate marketplace noise by becoming 

the exclusive business in the (Category) category promotionally 

associated with the event 

 Presenting Sponsorship includes “Official (Category)” status 

 One year licensing use of the Denver Century Ride 

logo and “Proud Sponsor” moniker statewide (Not to 

be used as a commercial endorsement without 

expressed written permission) 

 

 Exclusive Presentation Rights to Top Ride Asset 

 First right to select a ride asset for proprietary presentation rights.  Options 

include: 

 Community Fun Ride 

 Finish Line Expo 

 Logo on special asset signage 

 Recognition for asset in Official Program and website 

 Opportunity to create promotions and activations in association with your 

selected ride asset 

 

 Full Promotional Rights 

 Presenting Sponsor Logo recognition in all promotional materials including: 

 2012 Denver Century Ride event e-stationary used for all news releases 

 1,000 Promotional Posters 

 20,000 promotional rack cards 

 Online Ride Registration forms 

 Mailing Lists 

 Two time (2x) use of Denver Century Ride registration email list  

 



 Guaranteed Media Coverage 

 Presenting Sponsor recognition in $150,000 paid and promotional 

advertising campaign including: 

 Logo recognition in traditional print advertising valued at $25,000 

including: 

 The Denver Post 

 Colorado Homes & Lifestyles  

 Logo recognition in endurance sporting publications and websites 

valued at $22,000 including: 

 Competitor Magazine 

 ASID 

 Elevation 

 Recognition in $50,000 paid and promotional radio  campaign on 

Entercom Radio’s KQMT 99.5 FM “ The Mountain”  

 Presenting Sponsor logo recognition in $45,000+ paid & promotional 

television advertising campaign (9NEWS/Metromix) 

 Presenting Sponsor recognition in all Denver Century Ride press kits and 

news releases 

 

 On-Site Dominance  

 Finish Festival Expo: 

 200 sq. ft. premium exhibition space at the Finish Line Festival to exhibit 

products and services, provide opportunity for (Company) 

representatives to interact with participants and spectators to 

distribute literature, samples, etc.  

 Logo recognition on onsite signage to be seen by 1,500 cyclists plus 

spectators including: 

 Start/Finish line tower 

 Directional A-frame signs  

 Opportunity to provide two (2) banners to be displayed around Finish 

Festival perimeter 

 Logo on 1,500 Rider commemorative t-shirts 

 Audio recognition at Finish Line BBQ 

 Opportunity to provide gift for registration bags distributed to cyclists 

 

 Online Marketing 

 Internet & Social Media 

 Brand and name recognition in $1,000+ of online marketing 

 Opportunity to submit posts for Ride social media promotions 

 Logo recognition with URL link on all page views on  

www.denvercenturyride.com for five months prior to and during event 

 Logo and company description on sponsor page of event website 

 Logo inclusion in all Ride email blasts 

 

http://www.denvercenturyride.com/


 Customer Relations and Staff Benefits 

 Hospitality Benefits for distribution to key customers, clients and 

employees: 

 Six (6) complimentary Ride registrations (Value: $75 each) 

 Twelve (12) tickets for BBQ guests (Value: $15 each) 

 

 



As an Associate Sponsor, (Company) will receive an extensive menu of rights 

and benefits designed to provide an event marketing platform to meet your 

sales, marketing and communications objectives and upon which to build 

activation programs and promotional initiatives. (Company)’s menu of benefits 

include: 

 

 Associate Sponsorship of the 2012 Denver Century Ride 

 High profile Associate Sponsor status for the 2012 Denver Century Ride  

 You are guaranteed a strong presence to 1,500 registered cyclists plus 

family members and spectators 

 (Company)’s name/logo will be positively connected with event’s name; 

(e.g. “The Coldwell Banker Denver Century Ride presented by 

Rickenbaugh Volvo in association with (Company)”) 

 Right to exclusive period of negotiation to renew sponsorship of 2013 Ride 

 

 Category Exclusivity and Licensing Rights 

 Lock out your competitors and eliminate marketplace noise by becoming 

the exclusive business in the (Category) category promotionally 

associated with the event 

 Associate Sponsorship includes “Official (Category)” status 

 One year licensing use of the Denver Century Ride 

logo and “Proud Sponsor” moniker statewide (Not to 

be used as a commercial endorsement without 

expressed written permission) 

 

 Exclusive Presentation Rights to Top Ride Asset 

 First right to select a ride asset for proprietary presentation rights.  Options 

include: 

 Community Ride 

 Beer Garden 

 Finish Line BBQ 

 Logo on special asset signage 

 Recognition for asset in ride materials and website 

 Opportunity to create promotions and activations in association with your 

selected ride asset 

 

 Guaranteed Media Coverage 

 Associate Sponsor recognition in print  advertising campaign including: 

 Logo recognition in traditional print advertising valued at $25,000 

including: 

 The Denver Post 

 Colorado Homes & Lifestyles  

 Associate Sponsor recognition in all Denver Century Ride press kits and 

news releases 



 

 Full Promotional Rights 

 Associate Sponsor Logo recognition in all promotional materials including: 

 1,000 Promotional Posters 

 20,000 promotional rack cards/brochures 

 Online Ride Registration forms 

 Mailing Lists 

 Single (1x) use of Denver Century Ride registration email list  

 

 On-Site Dominance  

 Finish Festival Expo: 

 100 sq. ft. premium exhibition space at the Finish Line Festival to exhibit 

products and services, provide opportunity for (Company) 

representatives to interact with participants and spectators to 

distribute literature, samples, etc.  

 Logo recognition on onsite signage to be seen by 1,500 cyclists plus 

spectators including: 

 Start/Finish line tower 

 Directional A-frame signs  

 Opportunity to provide two (2) banners to be displayed around Finish 

Festival perimeter 

 Audio recognition from stage sound system 

 Opportunity to provide gift for registration bags distributed to cyclists 

 

 Online Marketing 

 Internet & Social Media 

 Brand and name recognition in $1,000+ online marketing 

 Opportunity to submit posts for Ride social media promotions 

 Logo recognition with URL link on all interior page views on  

www.denvercenturyride.com for five months prior to and during event 

 Logo and company description on sponsor page of event website 

 Logo inclusion in all Ride email blasts 

 

 Customer Relations and Staff Benefits 

 Hospitality Benefits for distribution to key customers, clients and 

employees: 

 Four(4) complimentary Ride registrations (Value: $75 each) 

 Eight (8) tickets for BBQ guests (Value: $15 each) 

 

 

http://www.denvercenturyride.com/


As a Supporting Sponsor, (Company) will receive an extensive menu of rights 

and benefits designed to provide an event marketing platform to meet your 

sales, marketing and communications objectives and upon which to build 

activation programs and promotional initiatives. (Company)’s menu of benefits 

include: 

 

 Supporting Sponsorship of the 2012 Denver Century Ride 

 Supporting Sponsor status for the 2012 Denver Century Ride  

 You are guaranteed a strong presence to 1,500 registered cyclists plus 

family members and spectators 

 (Company)’s name/logo will be positively connected with event’s name; 

(e.g. “The Coldwell Banker Denver Century Ride presented by 

Rickenbaugh Volvo supported by (Company)”) 

 Right to exclusive period of negotiation to renew sponsorship of 2013 Ride 

 

 Category Exclusivity and Licensing Rights 

 Lock out your competitors and eliminate marketplace noise by becoming 

the exclusive business in the (Category) category promotionally 

associated with the event 

 Supporting Sponsorship includes “Official (Category)” status 

 One year licensing use of the Denver Century Ride 

logo and “Proud Sponsor” moniker statewide (Not to 

be used as a commercial endorsement without 

expressed written permission) 

 

 Exclusive Presentation Rights to Ride Asset 

 First right to select a ride asset for proprietary presentation rights.  Options 

include: 

 Century Ride Aid Station 

 Community Ride “Kid-Friendly” Aid Station 

 Volunteer Program 

 Logo on special asset signage 

 Recognition for asset in ride materials and website 

 Opportunity to create promotions and activations in association with your 

selected ride asset 

 

  



 Promotional Rights 

 Supporting Sponsor Logo recognition in all promotional materials 

including: 

 1,000 Promotional Posters 

 20,000 promotional rack cards/brochures 

 Online Ride Registration forms 

 Mailing Lists 

 Single (1x) use of Denver Century Ride registration email list  

 Supporting Sponsor recognition in all Denver Century Ride press kits and 

news releases 

 

 On-Site Recognition & Interaction 

 Finish Festival Expo: 

 100 sq. ft. premium exhibition space at the Finish Line Festival to exhibit 

products and services, provide opportunity for (Company) 

representatives to interact with participants and spectators to 

distribute literature, samples, etc.  

 Logo recognition on onsite signage to be seen by 1,500 cyclists plus 

spectators including: 

 Start/Finish line tower 

 Directional A-frame signs  

 Opportunity to provide one (1) banner to be displayed around Finish 

Party perimeter 

 Audio recognition from stage sound system 

 Opportunity to provide gift for registration bags distributed to cyclists 

 

 Online Marketing 

 Internet & Social Media 

 Brand and name recognition in $1,000+ Facebook and other online 

marketing 

 Opportunity to submit posts for Ride social media promotions 

 Logo recognition with URL link on all interior page views on  

www.denvercenturyride.com for five months prior to and during event 

 Logo and company description on sponsor page of event website 

 Logo inclusion in all Ride email blasts 

 

 Customer Relations and Staff Benefits 

 Hospitality Benefits for distribution to key customers, clients and 

employees: 

 Two (2) complimentary Ride registrations (Value: $75 each) 

 Four (4) tickets for BBQ guests (Value: $15 each) 

 

 

http://www.denvercenturyride.com/


 
 

 
 

2012 Sponsorship Agreement  

With 
Rickenbaugh Cadillac Volvo 

 

This will confirm the terms and conditions on which Rickenbaugh Cadillac Volvo, (hereafter referred to 
as the “Sponsor”) has agreed to sponsor the 2012 Denver Century Ride (hereafter referred to as the 
“Ride”), organized by Creative Strategies Group, LLC, (hereafter referred to as the “Organizer”), a 
Colorado limited liability partnership. 
 
1.  The Organizers shall plan the Ride to take place Sunday, June 17, 2012, starting and ending at 

Central Park Stapleton in Denver, Colorado. 
 
2.  Sponsor Status. The Organizers hereby grant Rickenbaugh Cadillac Volvo the right to be the 

Presenting Sponsor of the Ride, with recognition as detailed in Attachment 1, Schedule of Sponsor 
Rights & Benefits.  

 
3.  Exclusivity. The Organizers shall not permit any other company in the Automotive category to be 

promotionally associated with the Ride through any of its sponsorship programs without the prior 
notification and consent of the Sponsor.  Sponsor shall have the right to use the name of the Ride 
and the use of its Trademark in advertising prior to, and through December 31, 2012, in connection 
with this sponsorship.  The name of the Ride is not to be used as an endorsement of any product or 
service.  All such materials are subject to the Organizers’ prior written approval, which shall not be 
unreasonably withheld. 

 
4.  Sponsorship Fee.  In consideration of the full performance by Organizer of all of its obligations 

hereunder and all rights granted hereunder to Sponsor, Sponsor shall pay the Organizer a 
sponsorship fee the total sum of $25,000, 50% due February 1, 2012 with the remainder due April 
15, 2012 as outlined on attached invoice.  All checks are payable to the Creative Strategies Group, 

LLC, (Federal Tax ID #84-1328293). 
 

 $12,500 due on February 1, 2012 

 $12,500 due on or before April 15, 2012 
 
5.  Supplemental Expenses.  As the Sponsor may want to enhance or activate aspects of their 

sponsorship, it is understood that the Sponsor is responsible for all additional expenses associated 
with the implementation of their sponsorship other than those arrangements and the associated 
costs provided as rights and benefits by the Organizer specified in Attachment 1 of this 
agreement.  These additional expenses might include such items as additional exhibit space 
beyond that provided as a sponsorship benefit, on site display, rental equipment, labor, utilities, 
activation or promotional costs, special asset signage as determined by the Sponsor, etc. 
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6.  Term: The term of this Agreement encompasses the 2012 Denver Century Ride commencing upon 
execution of this Agreement by both parties and ending on July 30, 2012 unless otherwise 
extended by written agreement of the parties. 

 

7.  Renewal. The Sponsor shall be granted the first right of refusal to return as a Sponsor of the 2013 
Ride until November 1, 2012.  If the Sponsor does not renew by that date, the category and the 
associated naming rights shall be considered open and available to others. 

 

8.  Cause for Termination. Either party may terminate this Agreement in the event of a material 
breach by the other party, provided the non-breaching party gives the breaching party thirty (30) 
days prior written notice of such breach, identifies the nature of the breach, and within said notice 
period, the breaching party has failed to cure the asserted breach.  If this Agreement is terminated 
due to the breach of this Agreement by the Organizers, then Sponsor will be entitled to a 
reduction or setoff or refund, as applicable, of the payment amounts stated in this Agreement 
based on the equitable promotional value of the Benefits left unfulfilled (such value to be 
determined by good faith negotiation and agreement of the parties).   

 

9.  Trademarks. Each party represents and warrants to the other that it owns or has permission to use 
and has the right to grant to the other party the non-exclusive, royalty free right to use its 
trademarks, images, copyrighted materials or other intellectual property, and that of relevant 
third party promotional participants which it has provided to the other party (“Marks”) in 
connection with this Agreement. Organizers are hereby authorized to use Sponsor’s Trademarks 
solely for the purpose of advertising and promoting the Event during the Agreement Term.  Except 
as provided herein, Organizers shall not have the right to use, or obtain interest in the Trademarks 
of Sponsor or its affiliates without the Sponsor’s written consent. The right to use Sponsor’s 
Trademarks is non-exclusive, nonassignable and nontransferable.  All uses by Organizers of 
Sponsor’s Trademarks shall (i) be appropriate and dignified as befits Sponsor’s public image, (ii) 
inure solely to the benefit of Sponsor, and (iii) not be used standalone on merchandise for sale.  In 
addition, upon the termination of this Agreement, Organizers shall immediately cease using 
Sponsor’s Trademarks in any manner whatsoever. 
 

10.  Insurance.  All vendors, sponsors, exhibitors or any companies doing business with the Creative 
Strategies Group, LLC during the dates of or purposes for the Denver Century Ride will be required 
to issue a certificate of insurance naming the Creative Strategies Group as additional insured. 
 

11.  Indemnification. Each party will indemnify, defend and hold the other party (and its parent, 
subsidiaries, affiliates, contractors and vendors) harmless from any third party claims, causes of 
action and damages, including reasonable outside attorney fees, arising from or relating to the 
indemnifying party’s breach or alleged breach of its obligations, including the representations and 
warranties, under this Agreement. Sponsor will not be held liable for any activities or occurrences 
relative to the Event, except for those activities or occurrences over which Sponsor has direct 
control. 

 

12.  This agreement does not constitute a partnership or joint venture or principal-agent relationship 
between the Organizers and the Sponsor.  Except to a parent company, affiliate, subsidiary, the 
Agreement may not be assigned by either party.  It shall be governed by the laws of the State of 
Colorado.  It is complete and represents the entire agreement between the parties. 

 

13.  The terms of this agreement are final, and supersede any oral or written communications or 
agreements made prior or hereafter signing of this agreement.  Any change in agreement terms 
must be revised into this agreement and signed by both parties. 
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Please sign two original copies where indicated and return one along to Patrick Ripko at Creative 
Strategies Group at 11880 Upham Street, Suite F, Broomfield, CO 80020. 
 
Approved by: 
 
By:______________________________ 
Date:____________________________ 
Bruce L. Erley 
President & CEO 
Creative Strategies Group 
11880 Upham Street, Suite F 
Broomfield, CO 80020 
303-559-8181 
303-438-5613 (Fax) 
Email:berley@csg-sponsorship.com  

Agreed and Accepted this _______ day of 
_______________________, 20____ 
 
By:______________________________ 
Mary Pacifico-Valley 
President 
Rickenbaugh Cadillac Volvo 
777 Broadway 
Denver, CO 80203 
303-573-7773 
Email: www.rickenbaugh.com  
 

 
 
 

mailto:berley@csg-sponsorship.com
http://www.rickenbaugh.com/
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Attachment 2 
Schedule of Sponsor Rights & Benefits 

 

 Presenting Sponsorship of the 2012 Denver Century Ride 

 Top Tier Presenting Sponsor status for the 2012 Denver Century Ride  

 You are guaranteed dominant presence to 2,000 registered cyclists plus 

family members and spectators 

 Rickenbaugh Cadillac Volvo’s name/logo will be completely “locked” 

with event’s name; (e.g. “The Coldwell Banker Denver Century Ride 

presented by Rickenbaugh Cadillac Volvo”) 

 Right to exclusive period of negotiation to renew sponsorship of 2013 Ride 

 

 Category Exclusivity and Licensing Rights 

 Lock out your competitors and eliminate marketplace noise by becoming 

the exclusive business in the Automotive category promotionally 

associated with the event 

 Presenting Sponsorship includes “Official Automotive” status 

 One year licensing use of the Denver Century Ride logo and “Proud 

Sponsor” moniker statewide (Not to be used as a commercial 

endorsement without expressed written permission) 

 

 Exclusive Presentation Rights to Top Ride Asset 

 First right to select a ride asset for proprietary presentation rights.  Options 

include: 

 Pace Car & SAG Wagons 

 Automotive Showcase 

 Logo on special asset signage 

 Recognition for asset in Official Program and website 

 Opportunity to create promotions and activations in association with your 

selected ride asset 

 

 Full Promotional Rights 

 Presenting Sponsor Logo recognition in all promotional materials including: 

 2012 Denver Century Ride event e-stationary used for all news releases 

 1,000 Promotional Posters 

 20,000 promotional rack cards 

 Online Ride Registration forms 

 Mailing Lists 

 Two time (2x) use of Denver Century Ride registration list  
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 Guaranteed Media Coverage 

 Presenting Sponsor recognition in $150,000 paid and promotional 

advertising campaign including: 

 Logo recognition in traditional print advertising valued at $25,000 

including: 

 The Denver Post 

 Colorado Homes & Lifestyles  

 Logo recognition in endurance sporting publications and websites 

valued at $22,000 including: 

 Competitor Magazine 

 ASID 

 Elevation 

 Recognition in $50,000 paid and promotional radio  campaign on 

Entercom Radio’s KQMT 99.5 FM “ The Mountain”  

 Presenting Sponsor logo recognition in $45,000+ paid & promotional 

television advertising campaign (9NEWS/Metromix) 

 Presenting Sponsor recognition in all Denver Century Ride press kits and 

news releases 
 

 On-Site Dominance  

 Finish Festival Expo: 

 400 sq. ft. premium exhibition space at the Rocky Mountain Bicycle 

Festival to exhibit products and services, provide opportunity for 

Rickenbaugh Cadillac Volvo representatives to interact with 

participants and spectators to distribute literature, samples, etc.  

 Logo recognition on onsite signage to be seen by 2,000 cyclists plus 

spectators including: 

 Start/Finish line tower 

 Directional A-frame signs  

 Opportunity to provide two (2) banners to be displayed around Finish 

Festival perimeter 

 Logo on 2,000 Rider commemorative t-shirts 

 Audio recognition at Finish Line BBQ 

 Opportunity to provide gift for registration bags distributed to cyclists 
 

 Online Marketing 

 Internet & Social Media 

 Brand and name recognition in $1,000+ Facebook and other online 

marketing 

 Opportunity to submit posts for Ride social media promotions 

 Logo recognition with URL link on all page views on  

www.denvercenturyride.com for five months prior to and during event 

 Logo and company description on sponsor page of event website 

 Logo inclusion in all Ride email blasts 

 

http://www.denvercenturyride.com/
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 Customer Relations and Staff Benefits 

 Hospitality Benefits for distribution to key customers, clients and 

employees: 

 Six (6) complimentary Ride registrations (Value: $75 each) 

 Twelve (12) tickets for BBQ guests (Value: $15 each) 
 



Sponsor Contact Phone Mobile Email Address City State Zip Web Address
Title Sponsor

Coldwell Banker
Presenting Sponsors

Forest City-Stapleton

Rickenbaugh Cadillac Volvo
Associate Sponsors

BikeSource Denver

99.5 The Mountain

MetroList
Supporting Sponsors

Optimize Endurance

Rudy Project

Pepsi Bottling Company

RockyMounts

Budweiser

Johnson Moving & Storage

BGV Marketing

Primal Wear

contact information not included



Sponsor
Exclusivity

Logo in 
Print 
Ads

Audio 
in 

Radio

Logo 
in TV

Social 
Media 

Rec

Rec in DCR 
News 

Releases

Logo ID 
on email 

blasts

Logo 
on 

Poster

Logo on 
Rackcard

Title Sponsor

Coldwell Banker
Real Estate Y Y Y Y Y Y Y Y

Presenting Sponsors

Forest City-Stapleton
Housing Development Y Y Y Y Y Y Y Y

Rickenbaugh Cadillac Volvo
Automotive Y Y Y Y Y Y Y Y

Associate Sponsors

BikeSource Denver
N/A Y N N Y Y Y Y Y

99.5 The Mountain
Broadcast Radio Y Y Y Y Y min 4 Y Y

MetroList
Broadcast TV Y N Y-own Y Y Y Y Y

Supporting Sponsors

Optimize Endurance

Y- Official Coaching/Training 
Company

N N N Y Y N Y Y

Rudy Project Y - Helmet & Eyeware N N N Y Y N Y Y

Pepsi Bottling Company
Y- Soft Drink, Water, Isotonic, Energy Drink 

and Juice N N N Y Y Y N N

RockyMounts
Y- Official Coaching/Training 

Company
N N N Y Y Y N N

Budweiser
Y-Beer N n n Y Y Y N N

Johnson Moving & Storage
Y - Helmet & Eyeware N N N Y Y N Y Y

BGV Marketing
N/A N N N Y Y N Y Y

Primal Wear
Y - Jersey N N n N Y Y N N



Sponsor

Exhibit 
Space

Third Party 
Exhibit 
Space

Vehicle Onsite Notes
Logo on 

Start/Finis
h Line

Logo on A 
Frame 

Logo on Asset 
Banner

Banners 
onsite

Logo on 
Rider T-
Shirts

Logo on 
Volunteer 

Shirts

Audio Rec 
at BBQ

Opp for 
Welcome to 

Crowd

Logo on 
Directional 

Signs

Logo on 
hosted Aid 

Station

Logo on 
SAG 

Wagon
Aid Station

Banner at 
Aid Station

Host Packet 
Pick Up

Rec in 
Packet Pick 
Up Eblast

Title Sponsor
Coldwell Banker 400 sq ft N/A N/A Y Y N/A 4 Y Y Y Y Y N/A Y N/A N/A N/A N/A
Presenting Sponsors
Forest City-Stapleton 100 sq ft 200 sq ft Y Y N/A 2 Y N Y N N N/A N N/A N/A N/A N/A

Rickenbaugh Cadillac Volvo

200 sq ft N/A
4 cars - 2 Volvos 2 

Cadillacs

may have test drives 
and will need space for 

display vehicles - not 
sure how many

Y Y N/A 2 Y N Y N N N/A Y N/A N/A Y  Y

Associate Sponsors

BikeSource Denver

10x20 & 
Sprinter

N/A
Likely will only have 
tune up tent at start 
line on Sunday AM 

Y Y Y - Aid Station 2 N N Y N N Y N Y Y Y - 3 stores Y

99.5 The Mountain
100 sq ft N/A N/A Y Y Y Aid Station 2 N N Y N N Y N ? Y N/A Y

MetroList
100 sq ft 200 sq ft N/A Blimp Y Y N 2 N N Y N N N N N N N N

Supporting Sponsors
Optimize Endurance N/A N/A N/A Y Y Y- Aid Station 2 N N Y N N Y N Y Y N N

Rudy Project
100 sq ft 200 sq ft N/A

using both third party 
booths

Y Y N/A 1 N N Y N N N/A N N/A N/A N/A N/A

Pepsi Bottling Company
trailer Y Y N/A 1 N N Y N N N N N N N N

RockyMounts 100 sq ft n/A N/A N/A Y Y N 2 N N Y N N N N N N N N
Budweiser Sales N/A N/A sales unit N N Y-picnic 0 N N N N N N N N N N N
Johnson Moving & Storage 200 sq ft N/A N/A N/A Y Y Y- Aid Station 1 N N Y N N Y - TBD N Y Y N N
BGV Marketing 100 sq ft N/A N/A N/A Y Y Y- Aid Station 1 N N Y N N Y-  N Y Y N N

Primal Wear truck N/A
truck with possibility of 

10x10
Y Y N 2 N N Y N N Y-on water N N N N N



Sponsor

Use of 
Registrati

on List

Ad w/ link 
on DCR 

Site

Logo in E-
Blasts

Comp 
Registrations

Comp 
Picnic 

Tickets

Opp to 
insert 

item in 
Reg Bags

Title Sponsor
Coldwell Banker Y Y Y 10 20 Y
Presenting Sponsors
Forest City-Stapleton Y- 2x Y Y 6 12 Y
Rickenbaugh Cadillac Volvo Y - 2x Y Y 6 12 Y
Associate Sponsors
BikeSource Denver Y Y Y 4 8 Y
99.5 The Mountain Y Y Y 4 8 Y
MetroList Y Y Y 4 8 Y
Supporting Sponsors
Optimize Endurance Y Y N 2 4 Y
Rudy Project Y Y N 2 4 Y
Pepsi Bottling Company Y Y Y 4 4 Y
RockyMounts Y Y Y 0 0 Y
Budweiser y y Y 2 4 Y
Johnson Moving & Storage Y Y N 2 4 Y
BGV Marketing Y Y N 2 4 Y
Primal Wear Y Y Y 2 4 Y
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Sponsorship Fulfillment Packet 

Welcome to the 2012 Denver Century Ride! We’re excited to work with your 

company! The following is a packet of information to complete your sponsorship 

of the 2012 Denver Century Ride. Please review this entire packet to ensure your 

company’s sponsorship is maximized at this year’s festival.   

To respond to the requests and questions in this packet, please email answers 

and info to: lripko@csg-sponsorship.com.  We will send out plenty of reminders 

to make sure no one misses deadlines. Should you have any questions on your 

sponsorship contract, fulfillment and anything else, your contact is: 

 

Lauren Ripko 
Event Director 

Denver Century Ride 

Lripko@csg-sponsorship.com 

303-558-8184 

I look forward to working with you on a successful partnership! 

Lauren

mailto:lripko@csg-sponsorship.com
mailto:Lripko@csg-sponsorship.com
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Tips and FAQ’s   

2012 Denver Century Ride 
 

Insurance:  A Certificate of Insurance is required by all Sponsors and Exhibitors that are on-site at both 

the Denver Century Ride and the Rocky Mountain Bicycle Festival.  Information on this certificate will be 

sent following this packet. 

Use of Registration List: As part of your agreement you will receive the registration list of the riders 

involved with this year’s Denver Century Ride.  This information will be emailed to you once it is 

compiled (approx mid to late July).   

Water: There is NOT a fresh water source onsite. If you need water for any part of your set-up or 

display please plan to bring what you will need. 

Electricity: Power will NOT be available at the Denver Century Ride Festival. Please plan activities in your 

space accordingly. 

Complimentary Registrations:  This packet contains information for your complimentary registrations 

provided in your contract.  Jerseys and additional picnic tickets are not included in the complimentary 

registrations.  
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  Sponsor Timeline  

 

April 2  Collateral Order Form Due ………………………………................................................................4 

May 1  Rider Bag Information/Pieces Due ..................................................................................5 

May 31   Sponsor Banners due to CSG...........................................................……………………….………6 

May 31  Complimentary Registrations Due …………………………………………………………………………………6 

June 1  Certificate of Insurance Due..............................…………………………………….……………....…TBD 
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Collateral Order Form 

Due: April 2 

We will be producing a limited number of promotional items for the Denver Century Ride.  If you would 

like collateral items to display and distribute at your workplace or other venue, please indicate the 

quantity below, fill in the information in the upper right hand corner of this page and email to Lauren 

Ripko at lripko@csg-sponsorship.com  no later than April 1nd . 

1. How many posters (approximately 16”x20”) would you like? 

2. How many promotional rack cards/flyers (approximately 4”x9”) would you like? 

3. What address should these be sent or delivered to? 

We will make every effort to fulfill your quantity request and deliver items to your place of business in 

early May. 

mailto:lripko@csg-sponsorship.com
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Rider Bag Information 

Due to CSG: May 1 

 
As part of your sponsorship of the Denver Century Ride your company has the option to provide the 

event with literature or a gift that will be placed in each Rider Registration bag.  Quantities are to be 

determined (likely to be between 2,000 – 3,000) and a number will be released closer to the event date. 

We ask that you limit your information to one gift with one piece of literature or one piece of literature.  

Please send all gifts by May 1st  Gifts received after May 1 will NOT be placed in Rider Bags. 

Creative Strategies Group 
Attn: Lauren Ripko 
11880 Upham St, Suite F 
Broomfield, CO 80020 
 

Sponsorship Tip:  Cyclists receive tons of junk flyers in their registration bags throughout their season. Be 
creative: give a fun gift, a coupon with a bounceback code to measure your ROI, or promote your 
business with incentives. If you need ideas, please contact us! 

 

Social Media & Your Sponsorship  

Due: Anytime 

DCR Blog: 
Promote your sponsorship through our social media outlets. The Denver Century Ride has a blog on our 
website: www.DenverCenturyRide.com and we would love to provide information on our sponsors to 
our followers. If you have a blog post, please send all pictures and copy to: 
 
lripko@csg-sponsorship.com  
 
Please include dates to be posted by and link addresses. 
 
DCR facebook page: 
Promote your business to our facebook fans. If you have an upcoming event, special or just want to say 
hello to our followers, please provide a brief statement and/or link to lripko@csg-sponsorship.com and 
we will post your info on our facebook page. 
   

Sponsorship Tip:  Share your sponsorship with your fans too! Let your fans know you’re supporting a 
local ride! If you need our logo or any other information for your advertising, please let us know!

 

http://www.denvercenturyride.com/
mailto:lripko@csg-sponsorship.com
mailto:lripko@csg-sponsorship.com


6 
Denver Century Ride Fulfillment Pack        prepared by Creative Strategies Group                             

Questions: Lauren Ripko  303-558-8184 or lripko@csg-sponsorship.com 

Sponsor Banners  

Due: May 31 

 

Sponsor Banners 
 
As part of your sponsorship agreement letter, your company has 
the opportunity to submit TWO corporate banners to be 
displayed throughout the festival site.  Banners larger than 3’ x 8’ 
in size will not be displayed.    
 
Banners should have grommets in each corner and along the top. 
 

 

Banners should be delivered to: 
 
Creative Strategies Group 
11880 Upham Street, Suite F 
Broomfield, CO  80020 
Attn: Lauren Ripko 
 
By delivering your banner(s) to us in advance of the event, we will hang them throughout the finish 
chute/festival grounds to facilitate an easier and less stressful set-up for you.  Banners will be returned 
within two weeks of the event conclusion. 
 
 

Complimentary Registrations   

Due: May 31 

Your sponsorship includes 6 complimentary registrations. To use these registrations, please visit: 
www.denvercenturyride.com/registration and use code RICKENBAUGH in the discount code box. Jerseys 
are not included in comp registrations.  
 
 
 

Complimentary Picnic Tickets   

Due: May 31 

Your sponsorship includes 12 complimentary tickets to the after ride picnic. These tickets can be mailed 
to you or left at the entrance to the picnic under your company name. Please email lripko@csg-
sponsorship.com with an address for mailing or a “will call” name. 
 

  
 

http://www.denvercenturyride.com/registration
mailto:lripko@csg-sponsorship.com
mailto:lripko@csg-sponsorship.com


          2012 Coldwell Banker  Denver Century Ride - Sponsor Packaging Matrix
Right/Benefit Title Presenting Associate Supporting

General Terms
Number Sponsors at Level 1 3 6 10
Contract Term 1-3 years 1-3 years 1-3 years 1-3 years
First Right of Refusal Yes Yes Yes Yes
Category Exclusivity Yes Yes Yes Yes
Name integration/lock-up with event Above Below No No
Right to use event logo for term of contract Yes Yes Yes Yes

Advertising Benefits  ($18,000paid/$160,000 promo value-$178,000 total 2011 actual)
Logo ID in Print Ads in Denver Post, Yellow Scene, CH&L Primary position Secondary Page Bottom No
$25,000 @10%, 7.5%, 5% 2,500$               1,875$               1,250$               -$                  
Logo ID in Cycling Publications - Competitor, ASID, Elevation Primary position Secondary Page Bottom No
$22,500 @10%, 7.5%, 5% 2,200$               1,687$               1,100$               -$                  
Audio ID in radio partner spots - The Mountain, KOSI, Yes Yes No No
$50,000 @10%, 5% 5,000$               5,000$               -$                  -$                  
Logo in TV spots - 9NEWS Audio & Visual Visual ID only No No
$45,000 @10%, 7.5% 4,500$               3,375$               -$                  -$                  
Logo ID in Online Marketing - Facebook Primary position Secondary No No
$1,000 @10%,7. 5% 100$                  75$                    -$                  -$                  
Coldwell Banker Paid Advertising outlets - Comcast Yes Yes No No
Value: $34,000 3,400$               3,400$               
Recognition in DCR News Releases Yes Yes Yes Yes
Advertising Subtotal 17,700$             15,412$             2,350$               -$                   

Promotional Materials
Logo ID on Ride E-Stationary Primary position Secondary No No 
1,000 x .025 = $25 25$                    25$                    -$                  -$                  
Logo ID in DCR Promotional Poster Primary position Secondary Bottom Bottom
1,000 x .05 = $50 50$                    40$                    30$                    30$                    
Logo ID in DCR Promotional Rackcard Brochure Front-primary Front-secondary Interior Panel Interior panel
21,000 x .025 = $525 525$                  525$                  400$                  400$                  
Logo on Online Registration Form  Yes Yes Yes Yes
3,000 x .05 = $150 150$                  150$                  150$                  150$                  
Logo on Promotional Post Card Yes Yes No No 
2000 x.025 = $50 50$                    50$                    -$                  -$                  
Materials Subtotal 800$                  790$                  580$                  580$                  

Ride Guide(Circ: 3,000) 
Logo on Cover of Guide Primary position Secondary No No
3,000 x .06 = $180 180$                  180$                  -$                  -$                  
Interior Logo Recognition on Sponsor Page Primary position Secondary Third Position Fourth Position
3,000 x .02 = $60 60$                    60$                    60$                    60$                    
Opportunity to provide welcome letter in program Yes No No No
3,00 x .1 = $300 300$                  -$                  -$                  -$                  
Program Ad Full pg. Bk. Cvr. Full pg. Inside cvr. Full page B&W 1/2page B&W
$850 full, clr;  $650 full BW; $400 1/2 BW 850$                  800$                  650$                  400$                  
Program Subtotal 1,390$               1,040$               710$                  460$                  

On Site Benefits (1,500 cyclists, 2,000 attendees)
Premium Event Exhibit Space at RMBF 400 sq. ft 200 sq ft. 100 sq. ft. 100 sq. ft.
$425/ 10 x 10 1,550$               775$                  425$                  425$                  
Logo on Race Start/Finish line Primary position Secondary Third Position Fourth Position
PR value plus 4,000 x .03 = $120 120$                  110$                  100$                  90$                    
Logo on A Frame Site Plan Signs (4) Primary position Secondary Third Position Fourth Position
4,000 x .01 = $40 40$                    40$                    40$                    40$                    
Logo on Asset Banner (TBD) Option w/Asset Option w/Asset Option w/Asset Option w/Asset
PR value plus 5,000 x .03 = $150 -$                  -$                  -$                  -$                  
Opportunity to place banners on site 4 2 2 1
4,000 x .025= $100 400$                  200$                  200$                  100$                  
Logo on Rider T-Shirts Primary position Secondary No No
1,500 x .05 = $75 75$                    70$                    -$                  -$                  
Name/Logo on Rider Bibs/Bike Numbers Primary position Secondary No No
1,500 x .03 = $45 45$                    40$                    -$                  -$                  
Logo on 100 Volunteer Shirts With DCR logo Secondary Option w/Asset Option w/Asset
10,000 viewers x .01 = $100 100$                  90$                    -$                  -$                  
Audio Recognition on P.A. System Hourly Hourly Hourly Hourly 
4,000 x .01 = $40 40$                    40$                    40$                    40$                    
Logo on Route Directional Signs Yes No No No
1,500 viewers x .1 = $150 150$                  -$                  -$                  -$                  
Logo on hosted Aid Station Logo Lock-up Logo Lock-up Option w/Asset Option w/Asset
1,500 viewers x .1 = $150 150$                  150$                  -$                  -$                  
Logo on SAG Wagon Logo Lock-up Option w/Asset No No
3,000 viewers x .01 = $30 30$                    30$                    -$                  -$                  
On Site Subtotal 2,700$               1,545$               805$                  695$                  
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          2012 Coldwell Banker  Denver Century Ride - Sponsor Packaging Matrix
Right/Benefit Title Presenting Associate Supporting

Mailing Lists
Use of Ride registration list Yes Yes Yes Yes
2,000 names  x .15 = $300/use 300$                  300$                  300$                  300$                  
Mailing List Subtotal 300$                  300$                  300$                  300$                  

Internet 
Banner ad with link on DCR web site Yes Yes Yes Yes
10,000 x .005 = $50 50$                    50$                    50$                    50$                    
Banner ad with link on RMBF web site Yes Yes Yes Yes
10,000 x .005 = $50 50$                    50$                    50$                    50$                    
Name Recognition on promo online sites (Compeditor.com, MomsLikeMe.com) Yes Yes No No
100,000 x .005 = $500 500$                  500$                  -$                  -$                  
Logo in DCR E-Newsletters (6 issues) 6x 6x 6x 6x
2,000/issue x .025 = $50/issue 300$                  300$                  300$                  300$                  
Internet Subtotal 900$                  900$                  400$                  400$                  

Hospitality Rights
Complimentary Registrations 10 6 4 2
$75 each 750$                  450$                  300$                  150$                  
Complimentary Picnic Tickets 20 12 8 4
$12 each 240$                  144$                  96$                    48$                    
Logo on Registration bags TBD TBD No No
1,500 x .10/bag -$                  -$                  -$                  -$                  
Opportunity to insert item in reg bags Yes Yes Yes Yes
1,500 .15/bag = $250 250$                  250$                  250$                  250$                  
Hospitality Subtotal 1,240$               844$                  646$                  448$                  

Total Tangible Value 25,030$             20,831$             5,791$               2,883$               
Intangible Value (125% for title, 100% for presenting, 90% all others) 31,288$             20,831$             5,212$               2,595$               
TOTAL SPONSORSHIP VALUE 56,318$             41,662$             11,003$             5,478$               

RECOMMENDED 2012 FEE 40,000$             25,000$             6,000$               3,500$               
Value Ratio (Industry Ratio Average is 150%) 141% 167% 183% 157%

Total Potential Revenue 40,000$             75,000$             36,000$             35,000$             
146,000$           

Assignment of Proprietary Assets Title Presenting Associate Supporting
Ride Title Recognition X
Ride Presenting Recognition X

Premier Assets:
Century Ride and Metric Century Ride X X
Community Ride X
Official Host X
BBQ Picnic X

Features & Areas:
Aid Stations (7) X X
SAG Wagons X X
Beer Garden X X
Volunteer Program X X
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