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Event Name: 2012 Denver Century Ride 

Event Location: Denver, Colorado 

Event Producer: Creative Strategies Group 

Sponsor Name:  Forest City, Stapleton 

 

Introduction & Description of Event/Program 

The Coldwell Banker Denver Century Ride was created in 2010 as Denver’s signature “urban” cycling 

event and the only century ride to begin and end in the Denver Metro Area.  In 2012, the Denver 

Century Ride grew to 2000+ cyclist and provided the opportunity for a diverse selection of 100, 85, 62, 

and 25-mile courses, as well as a 5-mile family ride.  A portion of the proceeds from the 2012 Coldwell 

Banker Denver Century Ride went to support Bike Denver, a 501c3 organization and the leading non-

profit to promote and encourage bicycling in the city of Denver. 

 

The 2012 Denver Century Ride was hosted at Stapleton Central Park, in the Forest City Stapleton 

community, one of the premier master planned communities in the Denver Metro Area. 

 

Description and Purpose of New Sponsorship Program: 

The 2012 Coldwell Banker Denver Century Ride was looking for a new home, in an urban setting, 

conducive to cycling, and with the support of the local community.  Upon meeting with Forest City 

Stapleton (a master planned community located just north east of downtown Denver) it was understood 

that Stapleton was looking for a signature event which would bring the public into the Stapleton 

community.  Stapleton was ideally seeking an active lifestyle event, which would properly connect with 

Stapleton’s brand in an endemic way.  The goals of each organization were beautifully married through a 

sponsorship of the Denver Century Ride.  The 2012 event was therefore, moved to its new home at 

Stapleton’s Central Park. 

 

 

 

 

 

2012 IFEA Pinnacle Award Submission: 

Best Single New Sponsorship Program 
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2012 Home at Stapleton’s Central Park: 

 

 

 

 

 

 

 

 

 

 

Description of the Targeted Sponsor for the Program and Why the Sponsor was Targeted 

The targeted sponsor was Forest City Stapleton, a master planned community just north east of 

downtown Denver.  The sponsor was targeted because the 2012 Denver Century Ride was looking for a 

new home (the 2011 event started and finished in the parking lot of Sports Authority Field at Mile High) 

with a much more festival/event conducive space.  Not only is Forest City Stapleton located within the 

urban area of Denver, but their community is also incredibly bike friendly, and filled with beautiful parks 

and green spaces.  It was our goal to court this sponsor to join the event as a presenting level sponsor 

and the official host/home of the event. 

 

Over the course of one month, we met with Stapleton’s marketing team and presented the opportunity 

for them to join the event as a presenting sponsor, and mitigate half of their sponsorship fee (in-kind) by 

becoming the host site for the event. 

 

Explain the Synergy Between the Event and the Sponsor 

Forest City Stapleton’s sponsorship of the 2012 Coldwell Banker Denver Century Ride created a 

partnership with incredible synergy.  It is rare to find a sponsor that is as passionate about the event as 

the event organizers are, but Stapleton was this type of sponsor.  Because Stapleton had so much “skin 

in the game,” as the host site, they were incredibly helpful in the promotion, planning, and support of 

the Denver Century Ride.  Stapleton went above and beyond the standard involvement of a “normal” 

sponsor.  Further examples of their synergy were connecting the event with their Home Owners 

Association, merchants, community media, and website.  The relationship with Stapleton is also being 

viewed as a long-term, and discussions are already underway for ways to improve the attendee 

experience at Stapleton’s Central Park location. 
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Overall Effectiveness / Success of the Program 

Although it’s difficult to quantifiably track the success of the event, it is clear that the new sponsorship 

with Forest City Stapleton was a great success.  In just its third year, the event grew by nearly 40% in 

2012, while similar cycling event in the area were flat (pun intended)!  On our post ride survey, 80% of 

2012 cyclists rated the new Stapleton site between a 7 and a 10 (out of a 10 scale).  Our ability to host 

the start and finish area within a beautiful community park, also created the opportunity to hold a 

Father’s Day Festival, which drew in additional attendance from the general public.  Overall, the 

participant feedback was incredibly positive and the new event atmosphere was lively and fun.  Our 

other sponsors were also positively affected by the new event home, as the comfortable setting gave 

them a much greater opportunity to interact with a larger number of attendees. 

  

Forest City Stapleton was also able to accomplish one of their main goals, which was to engage 

members of their community to join the ride.  To accomplish this, we created a 5-mile family ride, 

nicknamed the “Tour de Stapleton,” where younger families could sign up to ride a short route which 

took them through the Stapleton neighborhoods.  This route even included a kid’s friendly aid station, 

with peanut butter and jelly sandwiches. 
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Supporting Material  

 

 

 

 

 


