
BEST SPONSOR – MIDFIRST BANK 

Overview Information 

a. Introduction and description of main event 

The 40th annual Tulsa International Mayfest, an outdoor tribute to the arts and 
music took place May 17th -20th, 2012 in the heart of beautiful downtown Tulsa.  
Mayfest is a family-oriented event created to promote a broader knowledge of 
and appreciation for arts and humanities among serious, as well as casual, art 
lovers.  Mayfest is nationally renowned for presenting the very best in arts and 
entertainment.   

Tulsa International Mayfest has something to offer everyone.  The outdoor area 
of Mayfest includes fine arts, crafts, four stages of performing artists, KidZone – a 
children’s hands-on art activity area, and of course, great festival food.  In 
addition to the outdoor space, Mayfest also features five indoor galleries; the 
Invitational Gallery for Tulsa area artists, the Youth Art Gallery, which features 
artwork of Tulsa area students, The Center Gallery, featuring artwork of clients of 
The Center for Individuals with Physical Challenges, the Green Gallery: 
Metamorphosis, showcasing artwork created with reused, recycled and 
repurposed materials and new for 2012, Vintage Mayfest Gallery that showcased 
Mayfest posters, choice photos from Mayfest’s archives, Mayfest T-shirts and 
memorabilia and submissions from local residents. 

Also new for 2012 was a nightly 3D Building Projection project, presented by 
Cricket Communications.  This “first in Oklahoma” art form was shown on the 
north wall of the 320 S. Boston Building, visible from the Main Stage area at 
Williams Green.   

Admission is free! 

b. Description of sponsor; level of sponsorship (cash/in-kind); details of 
benefit package and length of sponsorship/partnership 

For the presenting sponsor level of $50,000, MidFirst Bank receives the 
following: listing as presenting sponsor on all signage, press releases, stages, 
printed materials, maps, site plans, website, or anything else that the festival 
produces, membership on the Mayfest Governing Board, corporate logo on the 
Mayfest website with a link to homepage, fifty VIP passes to our stages, fifty 
invitations to the Invitational Gallery opening, fifty invitations to the Mayfest 
Poster Unveiling Reception, twenty five Mayfest souvenir T-shirts, twenty five 
Mayfest souvenir posters signed by the artist and first right of refusal for Mayfest 
2013.  MidFirst Bank has been the presenting sponsor of Tulsa International 
Mayfest for the past nine festivals.   

c. Quantity and quality of support to event by sponsor 



MidFirst Bank has given a tremendous amount of support over the past nine 
years through their time, talent and treasure.  Employees at all levels work on 
Mayfest each year from the Marketing Manager who is coming up with new ideas 
to make the festival fresh and new to the tellers who help with giveaways.  Their 
professional staff donates their time to serve on our Board which meets in the 
evenings.  Their financial contribution is $50,000 annually.  In addition to the 
cash contribution, they host several giveaways for which the product is donated 
by the bank.  We have had iPad, gift card and signed, framed poster giveaways 
with their help.  They supply a “relaxation station” in the middle of the festival, 
where guests can take a break from walking and enjoy people watching or 
indulging in their favorite festival food.  At the station, they pass out fans at the 
event to help people stay cool.  The fans are either an “I’m a music fan” or “I’m 
an art fan” theme.  They feature our map and event information on them.  They 
also provide a mobile ATM and coin van, which collects change from festivals 
guests, which is then matched by MidFirst Bank and donated to a charity of 
choice.   

d. Goals and successes of relationships for both event and sponsor 

One of Mayfest’s goals is to have return sponsors.  Through the stability in our 
long-term partnership, we’ve been able to work year-round together to make the 
event better each year.  The employees we work with are invested in the event 
and are always thinking like one of our key volunteers.  Another goal of having 
this partnership is to be able to provide our community with the highest caliber 
possible event.  We’re able to do this with quality entertainment, programming, 
artists, marketing, etc.   

MidFirst’s goal is to essentially be co-branded with Mayfest, the area’s most 
loved festival.  We’ve accomplished this by including their name in our logo and 
on everything we produce.  We’re quick to tell guests, volunteers, supporters and 
the media that we wouldn’t have this great event without MidFirst Bank.  By 
establishing this association, festival guests and the general public are made 
aware of MidFirst’s commitment to our community and the arts, and generate 
new customers.   

e. How the sponsor stands out over all other sponsors. 

MidFirst is a sponsor that goes down in Mayfest history.  After several rocky 
financial years, the 2004 festival was in limbo.  Applications were rolling in and 
plans were moving forward, but as late in the planning process as three months 
out, there was no presenting sponsor.  It was going to be a very bare bones 
event, especially when compared to past Mayfests.  MidFirst Bank stepped 
forward as the presenting sponsor and saved the Mayfest that the Tulsa 
community knew and loved.  And, they’ve continued that sponsorship for the last 
nine years.  We are very thankful and fortunate to have such a long-term 
partnership with them.  Over the past nine years, MidFirst has contributed 
$435,000 to the event, plus countless hours of manpower trying to make the 
festival the best it can be.  As the years go by, they get more involved in all areas 



of the festival.  They’re always brainstorming about how to make things new, 
fresh and exciting.   
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