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Description: Uptown Art Fair 
 The Uptown Art Fair is a can’t-miss summer event for hundreds of thousands of Minnesotans. Now in 
its 49th year, the event is the second most attended in Minnesota, and is ranked the eighth best fine 
arts festival in the United States. During the first full weekend of August, the urban intersection of Lake 
Street and Hennepin Avenue is bustling with excitement and energy. Whether a fairgoer is new to the 
event, or has attended for decades, the Uptown Art Fair holds a special place in the hearts of art lovers 
of all kinds.  
 
Art fair attendees can enjoy live performances, satisfy their sweet tooth, explore local businesses, or sip 
a glass of wine in the outdoor garden -- but the main attraction is the art. Each year, a panel of 
esteemed judges select 350 artists in 12 media from a pool of more than 1,000 applicants from around 
the world.  The judges are tasked with choosing work that is the highest quality, and the most original, 
all while maintaining the diversity the fair is known for.  
 
There is no substitute for experiencing the magic of the Uptown Art Fair firsthand. But here are some 
facts and figures that may shed some light on the event and what Minnesotans love about it. 

• Over $2.5 million of art is sold during the fair, ranging from quality reproductions and limited 
editions to one-of-a-kind treasures. Everyone is bound to find that special piece. 

• A team of two Uptown Association (UA) employees, five interns, and a handful of planning 
committee members make the event happen each year. Whew! 

• As an outdoor event, the art fair is subject to inclement weather: the event has powered 
through soaring temperatures, torrential rain, and narrowly avoided a tornado. It’s a good thing 
event staff follow an award-winning safety plan in case of emergencies. 

• Minneapolis is proud to be one of the most bike-friendly cities in the country. That’s why art fair 
attendees are known to take advantage of the free bike valet service, presented by Nice Ride. 

• In 2011, the art fair welcomed its first food truck; Sauced. The mobile vendor’s lobster rolls were 
the talk of the grounds.  

• The art fair is one of few Minnesota events that doesn’t restrict beer-lovers to a designated 
area. Attendees who purchase a Schell’s beer are free to roam the grounds while enjoying it. 
There’s too much to see to be trapped in a beer garden, after all.  

• The most challenging supply to keep stocked throughout the weekend? Ice for the six Pepsi 
booths on the grounds. It’s not easy driving a golf cart through a crowd of thousands, but a 
dedicated food and beverage team does so masterfully. 

• Even stars love the art fair. In 2011, Project Runway finalist Christopher Straub, local television 
personality Eric Perkins, and Minneapolis rock band Solid Gold were among the celebrities who 
contributed original works of art for an auction to benefit a local charity. Not to mention the 
2011 commemorative artist: former Minnesota Viking, photographer Matt Blair.  

• The next great artist may get their start at the Uptown Art Fair. Tomorrow’s Stars is a youth fair 
that showcases artists ages 8-18, who display, discuss, and sell their work during the weekend. 
Although these artists are light on experience, they have talent in abundance.  



 
Introduction: Sponsor Follow-Up Report 
After the artists have gone home, the booths have been torn down and the streets have been swept 
clean, Uptown Association (UA) thoroughly evaluates all facets of the Uptown Art Fair. Subsequently, 
staff compile reports for each event sponsor -- some tailored to each partner/business/organization, 
and others that are more general. These Return on Sponsorship Reports not only outline specific details 
of the event and the exposure sponsors receive as a result, but serve as a wrap-up report for the fair as 
a whole.  

Although each sponsor may only be involved in one component of the event, the sponsorship report 
compiles data on each and every aspect of the art fair. From attendance and media impressions, to the 
artist selection process and charitable cause, the sponsorship report contains a comprehensive overview 
of the event. It serves as a one-size-fits-all guide for those who have never heard of the Uptown Art Fair, 
those who sponsor the event every year, and everyone in between.  Given that third-party marketers 
represent a significant percentage of art fair sponsors, the report is a particularly useful tool for 
recapping the event for their clients who have no prior knowledge of the art fair, and were not on-site. 

Most importantly, the Return on Sponsorship Report emphasizes what Uptown Association does each 
year to ensure its partners get the most exposure for their money, and encourages them to return the 
following year. The report outlines the details of advertisements, public relations efforts, on-site signage 
and more to measure how many impressions each partner received in exchange for their sponsorship of 
the event.   Sponsor-specific photos and charts outlining what was promised in individual contracts and 
what was delivered, have been cited by UA partners as particularly useful components of the report. 

About Pepsi 
As the Official Beverage Sponsor of the Uptown Art Fair, Pepsi has been a key partner in the execution 
of the event. The contract outlined strategic terms that would allow maximum benefit for each party, 
with minimum cost. In 2011, Pepsi provided discounted product, donated product, and loaned coolers 
and other equipment to Uptown Association for two events. In return, Uptown Association offered 
promotion and brand visibility, pulled operating permits, and recruited/managed volunteers to sell 
product during the art fair. 
 
The following report details the benefits delivered to Pepsi as part of its continued support of the 
Uptown Art Fair, and outlines the various components of the event. 
 
Presentation 
In the weeks following the event, Uptown Association staff assemble Return on Sponsorship Reports 
and work with a public relations agency to gather gross media impressions for each sponsor. The reports 
are mailed to the marketing contact at each business or organization, and the UA Executive Director 
makes follow-up calls to answer questions and personally thank each sponsor for its participation. The 
general data in the report is also distributed to planning committee members as a wrap-up for the 
event. The reports are then used the following year to recruit new sponsors. 
 



Overall Effectiveness 
Effectiveness of the report is measured by sponsor retention. Seventy percent of the 2011 Uptown Art 
Fair sponsors are committed to participate in the 2012 event.  Given economic instability and the fact 
that many corporate sponsors have suspended or limited their event tours, this is a substantial return 
rate.  There is no doubt the Return on Sponsorship Report played a key role in highlighting the unique 
aspects of the Uptown Art Fair and the value of partnering with the event. 
 
In 2012, Uptown Association will reach its final year of its three-year contract with Pepsi. Based on the 
continued success of its partnership with the fair, Pepsi has indicated it will likely renew the contract 
with similar terms.  
 
*The report that follows appears exactly as sent to sponsor, no other materials were sent as part of this 
report. 
 
 


