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Description: Uptown Art Fair 
 The Uptown Art Fair is a can’t-miss summer event for hundreds of thousands of Minnesotans. Now in 
its 49th year, the event is the second most attended in Minnesota, and is ranked the eighth best fine 
arts festival in the United States. During the first full weekend of August, the urban intersection of Lake 
Street and Hennepin Avenue is bustling with excitement and energy. Whether a fairgoer is new to the 
event, or has attended for decades, the Uptown Art Fair holds a special place in the hearts of art lovers 
of all kinds.  
 
Art fair attendees can enjoy live performances, satisfy their sweet tooth, explore local businesses, or sip 
a glass of wine in the outdoor garden -- but the main attraction is the art. Each year, a panel of 
esteemed judges selects 350 artists in 12 media from a pool of more than 1,000 applicants from around 
the world.  The judges are tasked with choosing work that is the highest quality, and the most original, 
all while maintaining the diversity the fair is known for.  
 
There is no substitute for experiencing the magic of the Uptown Art Fair firsthand. But here are some 
facts and figures that may shed some light on the event and what Minnesotans love about it. 

• Over $2.5 million of art is sold during the fair, ranging from quality reproductions and limited 
editions to one-of-a-kind treasures. Everyone is bound to find that special piece. 

• A team of two Uptown Association (UA) employees, five interns, and a handful of planning 
committee members make the event happen each year. Whew! 

• As an outdoor event, the art fair is subject to inclement weather: the event has powered 
through soaring temperatures, torrential rain, and narrowly avoided a tornado. It’s a good thing 
event staff follow an award-winning safety plan in case of emergencies. 

• Minneapolis is proud to be one of the most bike-friendly cities in the country. That’s why art fair 
attendees are known to take advantage of the free bike valet service, presented by Nice Ride. 

• In 2011, the art fair welcomed its first food truck; Sauced. The mobile vendor’s lobster rolls were 
the talk of the grounds.  

• The art fair is one of few Minnesota events that doesn’t restrict beer-lovers to a designated 
area. Attendees who purchase a Schell’s beer are free to roam the grounds while enjoying it. 
There’s too much to see to be trapped in a beer garden, after all.  

• The most challenging supply to keep stocked throughout the weekend? Ice for the six Pepsi 
booths on the grounds. It’s not easy driving a golf cart through a crowd of thousands, but a 
dedicated food and beverage team does so masterfully. 

• Even stars love the art fair. In 2011, Project Runway finalist Christopher Straub, local television 
personality Eric Perkins, and Minneapolis rock band Solid Gold were among the celebrities who 
contributed original works of art for an auction to benefit a local charity. Not to mention the 
2011 commemorative artist: former Minnesota Viking, photographer Matt Blair.  

• The next great artist may get their start at the Uptown Art Fair. Tomorrow’s Stars is a youth fair 
that showcases artists ages 8-18, who display, discuss, and sell their work during the weekend. 
Although these artists are light on experience, they have talent in abundance.  

 



Introduction: Sponsor Solicitation Package 
The sponsor solicitation package has to tell the story of the Uptown Art Fair, while demonstrating how a 
partnership can benefit any business. In 2011, as the economy failed to improve, marketing budgets 
were tight, and many businesses with longstanding relationships with the event were forced to forgo 
their sponsorship. Although event staff trimmed their expenses, the event needed additional 
sponsorship revenue to continue. As a result, Uptown Association rethought the Uptown Art Fair 
sponsorship program, to make partnering with the event more affordable.  
 
The sponsor solicitation package is the primary tool for the sales team to initiate negotiations with 
prospective partners. It concisely communicates exactly who sponsors should expect to reach, and why 
the Uptown Art Fair is the best place to reach them.  
 
Overall Effectiveness 
In 2011, the Uptown Art Fair forged new partnerships with sponsors that expanded the offerings of the 
event and provided an enhanced experience for attendees.  

• 46 businesses sponsored the event, compared to 39 sponsors in 2011 

• 10 sponsors were new in 2011 (22 percent new in 2011) 

• All sponsors polled reported high satisfaction with their partnership with the event 

• Sponsorships accounted for 77 percent of revenue for the 2011 Uptown Art Fair 
 
Sponsor Testimonials 
“I have been working with Maude Lovelle and her excellent staff for over 6 years now at the Uptown Art 
Fair. The Star Tribune is present at events each and every weekend throughout the summer- sometimes 
multiple events on the same weekend. As far as organization, I would give this event an A+ rating. Move 
in and move out times are well laid out and the staff present [and] at all times available if something is 
needed is fantastic. The crowds are always huge and the Star Tribune newspaper looks forward to 
working as partners with this event every year. I highly recommend the Uptown Art fair for other 
interested vendors.” 
Mike, Star Tribune newspaper 
 
“Working with Maude and her team is always a positive experience. We appreciate the obvious hard 
work and dedication that goes into the Uptown Art Fair and ZonePerfect® Nutrition Bars is proud to 
support this organization.  The communication efforts prior to the event are timely and the personal 
service we receive is exemplary.”  
Karri, Engauge 
 
 
 
 
 



“The experience at this particular event was outstanding overall.  Everything seemed to be in order 
[and] appeared to be very well thought out, planned, and run; which could probably be attributed to the 
tremendous communication efforts of the team behind the event itself. The materials we received as 
sponsors before the day of the fair were very helpful in finding parking and our individual booths. The 
sponsor appreciation dinner exceeded my expectations.” 
Ivy, The Onion  
 
“This was my first year doing the art fair and to be honest I was amazed at how well everything was 
organized. I was so worried about my tent and having the items I needed, but you guys were all so great 
at helping me get everything quickly. Thanks again.” 
Paula, Park Nicollet 
 
“The Art Fair was once again an outstanding event! It was apparent from my time walking around the 
grounds, that the fair had an impressive turnout. As far as Pepsi is concerned, we appreciated the 
support from your team and smooth setup/takedown.  Thanks again for your help.” 
Brad, Pepsi Beverages Company 


