
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

BBQ & Blues- Grand Pinnacle Award Submission 

 

1) INTRODUCTORY INFORMATION 
 

A- EVENT DATES 
Time Warner Cable took place on Friday, September 9th and Saturday, September 
10th, 2011 
 
B- PURPOSE/MISSION 
The purpose of Time Warner Cable BBQ & Blues is to showcase Charlotte, our 
amazing city that is known as “The Queen City” with plenty of restaurants, night life 
and shopping options for locals and visitors. The NC Music Factory which is the 
venue for our event, is Charlotte’s premier arts and entertainment district. Find the 
best concerts, pubs, clubs, restaurants, and entertainment for all ages open 7 days per 
week. Our blues bands, which have ranged from local to national acts have had 
numerous sold out shows over the years, and lastly, our competing teams that have 
traveled from states as far as Texas and Ohio to compete for prize money and 
supreme bragging rights! Charlotte Center City Partners, which is the organization 
that produces the event, mission is to facilitate and promote the economic and 
cultural development of the urban core. 
 
C- HISTORY/DESCRIPTION OF EVENT 
Time Warner Cable BBQ & Blues was created in 2002 and features a variety of fun 
for everybody. From food to music to midway games and activities, this Charlotte, 
NC tradition has become the official kickoff to the Fall season! 

Festival attendees get a crash course in BBQ madness as more than 90 teams compete 
for their piece of the $25,000 prize money and the coveted Governor’s Cup Trophy. 
Nationally recognized teams bring their best in Whole Hog, Pork Shoulder and Ribs 
while the Backyard Grillers (local and regional teams) cook up their favorite Pork 
Butt or Ribs. Not to be missed…the “Anything But” competition where teams get a 
shot at producing their best non-pork creation from grilled peaches to gator kabobs!  

To kick off BBQ & Blues, we held a BBQ preview party on Thursday afternoon at 
the Wells Fargo Plaza in Uptown Charlotte. While listening to the smooth blues 
sounds of The Sauce Boss, we presented our first 300 guests with a free lunch from 
Rock Store BBQ and Mac’s Speed Shop.  



 

In addition to the great food, Time Warner Cable BBQ & Blues is the home for some 
great music too! Our main stage has played host to blues giants like Nappy Brown, 
Delbert McClinton, Tinsley Ellis, Elvin Bishop, and The Fabulous Thunderbirds. This 
year our lineup is headlined by the legendary Buddy Guy and the incomparable 
Jimmie Vaughan and Tilt-A-Whirl featuring Lou Ann Barton.  

It’s a Carolina good time at the event proclaimed by Governor Perdue as the State of 
North Carolina’s Official Memphis BBQ Network Championship Cook-Off!  

D- TYPES OF ACTIVITIES INCLUDED UNDER THE FESTIVAL/EVENT 
UMBRELLA  

In addition to the pork entries, the MBN (Memphis BBQ Network) and The 
Challengers (previously known as Backyard Grillers) competing teams will enter to 
be judged on their: Best Sauce, Best Booth, Anything But (Anything But Pork) and 
Best Mac ‘n Cheese!  
 
For festival attendees, there are plenty of activities for everyone to enjoy at Time 
Warner Cable BBQ & Blues! The event is all about the Carolina ‘cue and blues, but 
other fun things to check out is our popular cornhole tournament, pig races, tailgate 
game area, an official picture with Hamilton the pig mascot, and many surprises to 
come to celebrate our 10th year as an event!  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

E- OVERALL REVENUE AND EXPENSE BUDGET 

 



 

 



 

F- ESTIMATED ECONOMIC IMPACT 
Time Warner Cable BBQ & Blues has an economic impact on Uptown Charlotte, 
South End, and surrounding neighborhoods of Matthews, Ballantyne, South Park and 
North Charlotte. The competition and festival showcases Uptown Charlotte not only 
during the event but for the city as attendees travel from all over the country to visit 
the event. Uptown hotels, restaurants and nightlife benefit from BBQ & Blues with 
over 75,000 in attendance over the course of two days.  
 
G- ATTENDANCE NUMBERS & DEMOGRAPHICS 
2011 Demographics 
 
ATTENDANCE: 75,000 
 
GENDER: 
55% Male 
45% Female 
 
AGE:  
45% 18-34 
25% 35-44 
30% 45 & Over 
 
RACE: 
64% Caucasian 
25% African American 
7% Hispanic 
1% Asian 
 
ANNUAL INCOME: 
18% 95K+ 
21% 75K-95K 
27% 55K-75K 
21% 35K-55K 
 
H- VOLUNTEER COUNT & DEMOGRAPHICS 
2011 marked the most volunteers since BBQ’s inception with over 120 people 
helping make the event a huge success!  
 
 
 

 



 

VOLUNTEER DEMOGRAPHICS: 
GENDER: 
75% Female 
15% Male 
 
AGE:  
70% 18-34 
30% 35+ 
 
RACE:  
70% Caucasian 
30% African American 
 
I- STAFFING NUMBERS & POSITIONS 

Time Warner Cable BBQ & Blues has 15 hard working staff members in addition 
to over 100 volunteers to ensure success of the event! 
 
Robert Krumbine: Chief Creative Officer 
Ally Oelerich: Volunteer Coordinator/Communication Associate 
Adrienne Frank: Event Coordinator 
Lynn Henderson: Director of Programs & Events/On-Site Vendor Manager 
David Snapp: Director of Marketing 
Mike Rumph: New Media Associate 
Mark Williams: Development Director 
Mary Kathryn Durr: Social Media Consultant 
Peter Lord: Event Logistics  
6 Event Interns 
 

J- FOUNDING/INCORPORATION DATE & MANAGEMENT SYSTEM (i.e. 
501 c-3 non-profit staff & volunteer board; city managed, profit-making 
partnership, etc) –  
Charlotte Center City Partners is a 501 c-4 non-profit that facilitates and promotes 
the economic, cultural and residential development of the urban core. This is 
accomplished by providing visioning and leadership through urban planning and 
economic development, marketing the unique brand of the Center City and 
programming memorable experiences.   
 
In addition to Charlotte Center City Partners, the City of Charlotte ensures waste 
service management is handled properly on-site.  Also, our hard working 
volunteers through Hands on Charlotte also contribute to the success of the event.  



 

2) ADDITIONAL REQUIREMENTS 
 

 
A) PROMOTIONAL & MARKETING CAMPAIGN  

 
Time Warner Cable BBQ & Blues slogan is “Where Food Meets Music” and is the 
Southeast’s largest Memphis BBQ Networks Sanctioned BBQ Festival. Over 100 teams 
will cook up some of the best pork this side of the Mississippi!  
 
2012 marks our 10th year as an event and we want to showcase how large the event has 
grown in the last 9 years by increasing the prize money for competing teams, having 
more fun activities at the kids’ zone, live cooking demos, an Iphone/Droid app for more 
event info and highlighting more local blues talent on the music stage. Charlotte Center 
City Partners wants to show festival attendees that Time Warner Cable BBQ & Blues is 
THE BBQ festival in Charlotte!  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

B) MEDIA OUTREACH  

TARGET POPULATION 
Residents of Charlotte, NC, Mecklenburg County and Surrounding Region  

MEDIA PLAN 
32 Million Impressions 

-Time Warner Cable Cross Channel x 500 
-News 14 Carolina 
-CBS Radio (Kiss, K104.7 and WSOC) 
-Billboard on Independence Blvd. 
-Overstreet Banner, 4th Street 
-Kiosk Posters x26 on Tryon Street 
-6 Newsracks on Tryon Street 
-FYC newsletter x 4 weeks 
-Center spread in Seen Magazine 
-Full page in Where Magazine 
-Creative Loafing “Best Of” ¼ page 
-Rack Cards x 35,000 
-‘House of Blues’ web and e-blasts 
-Table tents, food court at South Park Mall 
-Branded segway’s x2, Center City Tours 

 

ONSITE AT NC MUSIC FACTORY 
 
-Posters in restrooms and restaurants x100 
-Table tents at Saloon & Comedy Banner 
-Email blast through Live Nation, YMCA, Charles Whitfield and Paschal Promotions 
 
SOCIAL MEDIA 
 -Facebook ads: 592,158 Impressions 
            -412 Clicks to charlottebbqandblues.com  
            -Twitter: 3,038 views of the event and 5 retweets 
 -Travel Writers & Bloggers both local & out of state, Yelp!, CLT Blog and 
restauranttraffic.com  
 -Charlotte Weekly 

 
 



 

BBQ STREET TEAM 
-Multiple sites around Charlotte 
-Street team handed out event guides and rack cards 

EARNED MEDIA 
-Press Conference Announcement 8/7/11 
-Visit south.com article 8/15/11 
-TWC BBQ & Blues Commercial 
-BBQ Festival Moves out of Uptown- WSOC 8/31/11 
-WCNC Charlotte Today- Preview BBQ 9/2/11 
-News 14 In Depth 9/5/11 
-Live on WCNC Morning News 9/6/11 
-Dry and Clean City Blog 9/6/11 
-WBTV News at Noon- BBQ Preview 9/8/11 
-Live Fox News Rising Wilson 9/9/11 
-Live Fox News Edge 9/9/11 
-News 14- New Location 9/9/11 
-Charlotte on the Cheap 9/9/11 
-QC Young Active Professionals 9/9/11 
-Charlotte Magazine 9/9/11 
-Big Wayner’s BBQ Blog 9/13/11 
-Charlotte Restaurant Traffic.com 9/15/11 
-7 videos from the Carolina Epicurean 9/18/11 
-Food Buzz Blog in Henderson, NC 9/18/11 
-Purvis Blog Observer 9/16/11 
-Judging BBQ from 100.9 Radio 
-Flickr Fun! 
-CBS Local Guide to BBQ 
-Yelp Events 
-Facebook 
-Power 98 Radio Event Calendar 
-Charlotte’s Got a Lot Website 
-NC Music Factory Website 
-My Uptown Fun Events 

NATIONAL TRAVEL WRITERS 
-Air Tran Magazine- 8 page article in November 2011 magazine 
-Babbie De Derian- Story in Talent magazine 

 



 

C- WEBSITE/SOCIAL MEDIA/MULTI-MEDIA PROGRAMS:  

 
SOCIAL MEDIA 
Facebook Ads 

a. 1,743,290 impressions 
b. 28,828 social impressions 

i. Social Impressions - the percentage of your ad’s impressions where the 
viewer saw at least one friend who liked your page, event, application 
or ad. 

c. 434 clicks to findyourcenter.com 
Twitter 

d. Schmap.it 
i. 2803 views of our TWC BBQ Event 

ii. 33 retweets 
e. Trivia – 5 winners 

i. 12 participants  
ii. 3 retweets of trivia questions 

f. TWC mentioned over 100 times on twitter 

 

 

 

 
 



 

D- SPONSOR PROGRAM  
 
No event is successful without the generous contribution of sponsors! Time Warner 
Cable BBQ & Blues 2011 had 29 sponsors that are listed below: 

SPONSORS  
- Time Warner Cable (Title Sponsor) 
- The YMCA (Piggy Back Shuttle Sponsor) 
- Piedmont Natural Gas (Green Sustainability Sponsor) 
-  The Home Depot (Dining Tent Sponsor) 
-  Wendy’s and Monster Energy (Display Sponsors) 
-  MBN (Memphis BBQ Network), Jack Daniel’s, Logo’d Gear and Rose  
Transportation (Supporting Sponsors) 
- Budweiser, Bealer Wholesale, Smithfield, Sunbelt Rentals (Official Sponsors) 
- WBT News Talk Radio, WBTV, The Ground Crew Recording Studio and Paschal 
Promotions (Media Sponsor) 
- Barefoot Wine and Charlotte NC Tours (In-Kind Sponsors) 
- Widmer Brothers, Shock Top, Landshark, Pitch Black IPA, Bud Light, Beck’s,  
Bass, Michelob Ultra) 
 
Total sponsorship funds for Time Warner Cable BBQ & Blues 2011 was $150,000.  

 

 

 

 

 

 

 

 

 

 

 



 

 

E- COMMUNITY OUTREACH PROGRAMS  

Time Warner Cable BBQ & Blues is committed to sustaining its ongoing greening 
efforts. In addition to recycling cardboard, aluminum, plastic and cooking oil, we require 
our vendors to use recyclable or biodegradable food service items. We also provide our 
competing teams with all biodegradable disposable items (forks, knives, spoons and 
clamshell boxes) for their plated entries. We will have recycling/composting stations 
located throughout the event site for everyone to dispose their trash.   

New to 2011, Piedmont Natural Gas was our Green Sponsor and with the help of their 
media outreach and our hard working environmental volunteers, we successfully recycled 
31% of waste! With the support of Piedmont Natural Gas to GO GREEN, Time Warner 
Cable BBQ & Blues will look to its staff, volunteers, vendors, competing teams and 
attendees to make 2012 the greenest event yet!  

Another community outreach program we put in place in 2011 was The YMCA Piggy 
Back Shuttle which ran continuously throughout Center City Charlotte to the event site 
for festival attendees.  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

F- VOLUNTEER PROGRAM 
We are proud of our volunteer work force and appreciate the tremendous effort everyone 
puts forth to make our event successful! No matter what people’s skills, interests or 
abilities are, Time Warner Cable BBQ & Blues has the perfect opportunity for people 
looking to volunteer! 
 
All volunteers always receive a FREE event t-shirt, FREE parking, a lunch coupon good 
for a BBQ sandwich, chips and a drink for FREE as well as an insiders’ view of the 
action. We value our volunteers and have been successful with returning helpers every 
year!  
 
Areas of help included: 
 
Competition 
Volunteers will help with team load in for both MBN & Challengers team area. They 
help teams find their designated team spot, ensure a smooth process for teams checking 
in, and make sure they’re set up properly. Volunteers will also help at the team area to 
assist with ice orders (we have golf carts selling ice), answer team questions about 
judging times and any other competition needs.  
 
Judging 
Volunteers help set up tables, chairs, scoring cards, pencils, organize judges t-shirts and 
help with check in when they arrive at the judging room. They also help with the strike of 
this area. *Volunteer favorite as they get to eat the leftover pork from judging! 
 
Volunteer Headquarters 
Volunteers help sign in other volunteers for their shifts, answer event questions from 
festival attendees and hand out our event guides and rack cards.  
 
Recycling 
To ensure BBQ & Blues is the “greenest” festival, volunteers will help ensure people are 
recycling properly by directing people to recycling bins, and by picking up trash and 
placing it in recycling bins.   

Beverage Stand Sales Booths 
Volunteers staff a beverage stand during the festival which serves alcoholic beverages, 
water and soda to festival attendees. A percentage of sales are donated to volunteer 
organization, Hands on Charlotte. www.handsoncharlotte.org  

 

http://www.handsoncharlotte.org/


 

G- MERCHANDISE PROGRAM 

Merchandise for Time Warner Cable BBQ & Blues is provided by LogodGear, a 
local business in Charlotte.  

Merchandise is sold in advance on the BBQ website and onsite in the merchandise 
tent at the entrance to the event site. Merchandise includes many different designs and 
styles of t-shirts, hats and tote bags. It’s always a sell-out!  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
H- TRAVEL WRITERS & BLOGGERS PROGRAM  

New to 2011, over 30 food travel writers and bloggers attended BBQ & Blues to get a 
real experience of a major BBQ competition and festival. Some travel writers and 
bloggers included: Patrick Evans-Hylton, Senior Editor for Food & Wine Magazine, 
Laura Huff & Starr Teel- Owners of The Carolina Epicurean, Matthew Wexler- 
Freelance Writer/Blogger, Babbie De Derian- Travel, Food & Spa Editor of Talent 
Magazine, Justin Ruckman- Executive Editor, CLT Blog and Matthew Tyndall- 
Managing Editor, CLT Blog, Mary Kathryn Durr- Gregarious Media and Kim 
Hughes with 704 Events.  
 
Travel writers and bloggers were given a media packet on-site which included story 
ideas, competition judging times and FAQ’s to guide them for all the exciting events 
that took place over the course of two days. They were provided a media room at the 
event site where they had access to free wi-fi, snacks, BBQ coolers and other goodies 
we gave them as well as having an air conditioned room to cool off in from the 
Carolina heat!  
 
As a result of the event, Matthew Wexler with Air Tran Magazine had an 8 page story 
“Going Whole Hog” which was his experience at BBQ & Blues complete with 
festival pictures of the competing teams. Also, Babbie De Derian had a 2 page story 
in Talent Magazine about BBQ & Blues. The feedback was tremendous and we 
already have people lined up for the 2012 event! 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

3) SUPPORTING MATERIALS 
 

- B) Media Outreach- 

 

 

 



 

     

 



 

 

        

 



 

- D) Sponsor Program-  

 

 



 

 

 

 

 

 



 

- F) Volunteer Program-  

 

 

 

 

 

 

 

 

 

 

 

 

 



 

- G) Merchandise Program- 
 

 

 



 

 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

4) SUPPORTING QUESTIONS 

 

a) What did you do to update/change the event from the year before? Were your 
updates/changes successful?  
NEW! In 2011, we relocated the event from the streets of Uptown Charlotte to the 
NC Music Factory which is Charlotte’s premier arts and entertainment district. This 
large event site allowed for more room to accommodate more than 100 competing 
teams, a larger sponsor area and more food vendors. The NC Music Factory has an 
abundant amount of parking spaces which were no charge to festival attendees. The 
move to the NC Music Factory was so successful that we will be going back there for 
our 2012 event in the Fall.   
 
Another major change was hosting travel writers and bloggers at the event! For 2 
days they had media access to a free Wi-Fi room, lunch coupons for free food from 
the BBQ vendors, prime seating for cooking demos, and all access to interviews for 
follow up stories. The travel writers and bloggers loved having an inside look at the 
event and media access to any area they were interested in. This was a huge success 
and we already have writers and bloggers excited for this year’s competition and 
festival. 
 

b) Please provide measurable results/examples for question (a) 
a. What makes the event stand out as an internationally recognized event? 

With the help of the travel writers and bloggers, they were able to write 
feature stories in their publications, use social media outlets to talk about the 
event which gained major international exposure to BBQ & Blues! A major 
win was Matthew Wexler’s 8 page story featured in Air Tran magazine. With 
frequent flyers reading their magazine on a daily basis this highlighted BBQ 
& Blues and the city of Charlotte.  

b. Why should the event win the IFEA Grand Pinnacle Award? 
Time Warner Cable BBQ & Blues deserves the honor of the IFEA Grand 
Pinnacle Award for being the largest BBQ festival in the Southeast. Charlotte 
is known for its BBQ and with BBQ & Blues we showcase some of the best 
pitmasters in the country. Among them are; Myron Mixon with Jack’s Old 
South who is a judge on TLC’s BBQ Pitmasters, Big Bob Gibson, Yazoo’s 
Delta Q, to name a few.  
 
BBQ & Blues marks its 10 year anniversary this Fall and has become a 
signature event in Charlotte and the surrounding region. The event is not only 



 

about a friendly competition for competing teams for prize money and 
supreme bragging rights but celebrates the southern food culture and emerging 
local musical talent. Festival attendees get a chance to eat the local Carolina 
‘cue with classic southern side dishes such as cole slaw, mac ‘n cheese, corn 
bread, collard greens and baked beans. If you like BBQ, cold beer and enjoy 
listening to local blues artists, than this event is for you!  
 
Thank you in advance and Charlotte Center City Partners and Time Warner 
Cable BBQ & Blues would be honored to be nominated for this Grand 
Pinnacle Award!  
 
 

 


