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Premier’s  
Message

Sydney has a proud reputation for successfully 
staging major events and festivals, for example the 
staging of the “best Olympic games ever” in 2000. 
Sydney has a proven track record of providing the 
best event expertise and creative know-how.

Sydney’s festivals and events are recognised as 
integral to the city’s attractiveness as a place to 
live, work, invest and visit. Each year hundreds 
of festivals and events provide the foundation on 
which Sydney continues to build its reputation 
as a culturally rich and entertaining city that is 
willing to embrace new and unique ideas. Sport, 
arts, entertainment, cultural and business events 
showcase the expertise, facilities, creativity, energy 
and professional excellence that make Sydney an 
inspired location for events.

As a former winner in 2011 and 2010 of this IFEA 
Award category, Sydney is not a city to rest on its 
laurels. The NSW Government through Destination 
NSW is committed to a strong, managed 
events program. 

The NSW Events Calendar is built around five same-
time same-place ‘signature’ events and supported 
by a series of feature events that are exclusive to 
Sydney and NSW. Event partners, industry and the 
community all play a part in its development and 
success as Sydney continues to nurture, attract and 
develop events of global importance.

Whether it is sport, arts and entertainment or 
celebrations of diverse cultural life, Sydney’s profile 
as a major events destination is progressing from 
strength to strength and continues to rise alongside 
some of the world’s most renowned cities.

We are building on the momentum and reputation 
of Sydney’s internationally recognised events to 
unlock the economic and city branding potential 
that outstanding events can offer.

Yours Sincerely

The Hon. Barry O’Farrell MP 
NSW Premier

SYDNEY – LEADING AuSTrALIA 
ON ThE WOrLD STAGE
Sydney – Leading Australia on the World Stage

On behalf of the New South Wales (NSW) 
Government, I am delighted to support the 
submission from Destination NSW for the 2012 
IFEA World Festival & Event City Award in the Best 
City ‘over 1,000,000 population category’. 

Sydney is Australia’s leading tourism and events 
destination, attracting more international business, 
holiday and education visitors than any other city 
in Australia. Its physical beauty, vibrant creative 
energy and iconic attractions such as Sydney 
Opera house and the Sydney harbour Bridge have 
secured its status as Australia’s global city.

The city has a wide-ranging cultural life, dynamic 
food scene and vibrant cityscape of outstanding 
contemporary and colonial architecture. Sydney is 
blessed with iconic beaches and five major national 
parks that deliver unforgettable experiences within 
an urban setting.
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Section 1
Community Overview
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The city’s climate inspires outdoor activities 
and a relaxed coastal lifestyle. A desired travel 
destination for international and domestic 
travellers, Sydney offers a climate that inspires 
outdoor activities, a myriad of cultural experiences 
and world-class dining, shopping and an 
enviable nightlife.

Sydney remains the largest capital city in  
Australia with the total residential population,  
as of June 2011 estimated at approximately 
4.63 million people1.

Sydney’s population is approximately equivalent 
to a 50-mile radius around the city and is therefore 
4.63 million people2.

Sydney is Australia’s leading tourism  
and events destination.

1.A-C CurrENT CITY 
POPuLATION
Sydney is the capital city of New South Wales 
(NSW), a state that is home to one third of 
Australia’s total population.

Consistently rated as one of the best cities in the 
world, Sydney has much to offer visitors. Sydney’s 
bountiful natural surroundings and glorious harbour 
make it one of the most geographically beautiful 
cities on earth. With a multicultural population of 
around 4.5 million, Sydney is a global city. 

Sydney’s festivals and 
events are recognised  
as integral to the city’s  
attractiveness as a place 
to live, work, invest  
and visit. 

1  Year ending June 2011. Source: Australian Bureau of Statistics -3218.0 
regional Population Growth, Australia, 2010 -2011

2  Year ending June 2011. Source: Australian Bureau of Statistics -3218.0 
regional Population Growth, Australia, 2010 -2011
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various sporting and entertainment events, 
Allphones Arena is also just adjacent and home 
to major entertainment and sporting spectaculars. 
For the next 10 years, ANZ Stadium will be home 
to the closely contested Bledisloe Cup (rugby), as 
well as hosting the V8 Supercars Sydney Telstra 
500 in December.

Sydney is privileged to have historical venues such 
as the Capitol Theatre and the State Theatre as 
well as contemporary theatres with the latest stage 
technology such as the Lyric Theatre in The Star 
casino. These venues can provide the needs of 
most touring shows. 

The Museum of Contemporary Art (MCA) and 
The Art Gallery of NSW have joined together 
to host the Sydney International Art Series. 
These two prominent art galleries showcase the 
world’s most sought after art and exhibitions 
annually. This initiative was developed and 
encouraged by Destination NSW on behalf of the 
NSW Government. 

A major drawcard for Sydney’s festivals and 
events is its iconic assets, such as the Sydney 
Opera House and the Sydney Harbour Bridge. 
The Opera house is the focus for the annual Vivid 
Sydney Festival, which sees the city bathed in 
light, music and ideas. The Sydney harbour Bridge 
is a significant asset to the city’s New Year’s Eve 
celebrations – it is the focus of the world-famous 
fireworks display. 

The city is also proud to offer natural venue 
locations, such as its pristine beaches and 
beautiful parks. Sydney has been the host to the 
Australian Open of Surfing (surfing competition), 
short film festivals such as Tropfest (which has 
grown globally to include other cities e.g. Tropfest 
New York) and various cultural festivals including 
Parramasala and Crave Sydney International 
Food Festival. 

1.D PrImArY FESTIvAL AND 
EvENT vENuES AvAILABLE
Sydney is proud to have the ability to host festivals 
and events of all sizes by providing a large number 
of indoor and outdoor venues. Sydney is a diverse 
and exciting city that is constantly creating new 
venues to showcase itself to the world. 

Sydney Olympic Park has been developed 
extensively since hosting the Sydney 2000 Olympic 
Games and is now recognised as a leading events 
precinct worldwide. It hosts more than 5000 events 
annually, and its state-of-the-art sports facilities 
maintain its Olympics legacy3. The park is on one 
of Australia’s largest urban parklands and prides 
itself on being the premier centre for sporting, 
entertainment and cultural festivals, events 
and activities. 

Sydney has three large stadiums available for 
major events: ANZ Stadium, Allianz Stadium 
and the Sydney Cricket Ground. ANZ Stadium 
was built specifically for the Sydney 2000 Olympic 
Games and since then has continued to host 

5 www.sopa.nsw.gov.au
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The project will deliver improved, unified 
convention, exhibition and entertainment space 
that befits Sydney’s global-city status. 

Sydney’s major events industry will remain 
“open for business” during construction of the 
new, world-class facilities as the city has several 
alternative major convention and exhibition 
spaces and the NSW Government will be building 
interim facilities as well to ensure Sydney remains 
Australia’s favourite convention city during the 
construction period.

1.E WATEr AND POWEr 
ACCESSIBILITY IN 
OuTDOOr vENuES
Sydney has a range of outdoor venues from the 
Royal Botanic Gardens to stadiums and outdoor 
locations in and around the CBD. All the city’s 
major outdoor venues have full access to both 
water and power facilities managed by State 
Government enterprises. The assistance of local 
councils and utility organisations to bring in any 
additional requirements ensures streamlined event 
management. Their ongoing support ensures all 
events and festivals hosted by Sydney are capable 
of satisfying the needs and wants of both residents 
and visitors. 

Sydney International Convention, Exhibition and 
Entertainment Precinct (SICEEP)

To build on the city’s strong festival and events 
culture, the NSW Government recently announced 
the decision to close the Sydney Convention and 
Exhibition Centre in November 2013 to enable 
the creation of Australia’s first fully integrated 
convention, exhibition and entertainment 
precinct at Darling harbour. The new 20-hectare 
Sydney International Convention, Exhibition 
and Entertainment Precinct (SICEEP) is due to 
open in late 2016. The precinct will combine 
entertainment, convention and exhibition facilities 
in a development that will further enhance Darling 
harbour as a central entertainment and meeting 
place. 
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A key component of the healthcare system, 
the Ambulance Service of NSW is one of the 
largest in the world and supports national and 
international events.

The NSW Police Force is involved with events 
from the early planning stages. It aims for events 
to operate smoothly and be delivered safely. To 
facilitate this, the major Events and Incidents 
Group was established to assist planned public 
events. Additionally, a Police Operations Centre 
(POC) will also be convened if required for 
major events.

The rmS and the Transport management Centre 
provide essential traffic and transport advice and 
services to event organisers in order to facilitate 
events and find the best solutions for locals and 
visitors to Sydney. 

1.G TOTAL NumBEr OF hOTEL 
rOOmS AvAILABLE
Some of the Asia-Pacific region’s best hotels are 
located in Sydney, and the city has up to 31,500 
rooms in three-, four- and five-star hotels4. This 
number of beds, recorded at December 2011, is 
continually growing. There are three new hotel 
developments; randwick racecourse, the new 
convention hotel at Darling harbour and the 
James Bailey hotel at The rocks in Sydney’s “old 
town”. Increasing tourism and occupancy rates 
at hotels is supported by the seasonal placement 
of Sydney’s festivals and events. The Sheraton 4 
Points hotel at Darling harbour is being renovated 
to include an additional 300 rooms, making the 
hotel at 900 rooms, the biggest in Australia.

1.F hOSPITAL AND EmErGENCY 
rESPONSE AvAILABILITY
Sydney continually demonstrates its ability to 
host safe and secure festivals and events, with a 
comprehensive coordinated plan for hospital and 
emergency response procedures. The Ambulance 
Service of NSW, the NSW Police Force, roads 
and maritime Services (rmS) and the major 
hospitals are able to work effectively together to 
provide essential support to many events hosted 
in Sydney. This successful collegiate effort has 
been demonstrated with the smooth running of the 
Sydney 2000 Olympic Games and the 2008 World 
Youth Day which required coordinated emergency 
plans for the hundreds of thousands of visitors to 
Sydney during these major events.

There are 26 major hospitals across Sydney, four 
of which are in close proximity to the city’s centre. 
Within 15 kilometres, two further hospitals service 
major event venues outside central Sydney. 

6 month ending December 2011, Source Australian Bureau of Statistics – 
8635.155001 Tourist Accommodation, Small Area Data, NSW. Including 
hotel, motel and serviced apartments and rooms 
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The NSW Government encourages the use of 
public transport to, from and during events, and 
works with event organisers to include transport as 
part of an event ticket price. 

For example, during major events at Sydney 
Olympic Park (including Allphones Arena and ANZ 
Stadium), public transport may be included in the 
ticket price. This includes travel on most Sydney 
buses, trains, ferries and the Sydney Olympic Park 
major Event Buses.

Sydney also operates a sophisticated Airport Link 
train. This service operates between the stations 
of Green Square, mascot, Airport Domestic and 
Airport International Train Stations.

These stations are located in the nine kilometre 
Airport Line tunnel, which is 23 metres below the 
earth’s surface. This tunnel links Sydney Airport 
with Central Station, the Sydney Central Business 
District and 300 train stations in Greater Sydney 
and beyond.

The tunnel and the Airport Line stations were 
constructed during 1995 – 2000. The project cost 
$900 million, created 3,000 jobs and was opened in 
readiness for the Olympics on the 21st may 2000. 

This completed project was named Airport Link 
and was the largest single transport infrastructure 
project associated with the Sydney Olympics. 
This is the longest twin-track rail tunnel in 
Australia; a 9 kilometre unique and marvellous 
engineering achievement.

The Airport Line is being well patronised and  
during calendar year 2011 accommodated more 
than 9 million passengers - being the Airport Line’s 
most successful year yet.

1.h PuBLIC TrANSPOrTATION 
OPTIONS
Sydney, as the largest aviation entryway to 
Australia, has both a domestic and an international 
airport. The international airport provides services 
for approximately 45 international airlines. The 
airport is located nine kilometres from the CBD, 
and there are a variety of public transport options – 
train, government and private buses, and taxis – to 
take the visitor from the airport to all key regions 
of Sydney.

rail, ferry, bus, taxi and water taxi services make 
up Sydney’s public transport network. routes 
and schedules are freely available on the NSW 
Transit Info website (www.131500.com.au), printed 
schedules available from NSW Transit and most 
newsagencies, and information posted at terminals 
and stops. 

Transport planning is undertaken with major event 
organisers to ensure the public transport system is 
integrated into the event plan. 
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1.J WALkING PAThS, 
BICYCLE LANES
Sydney’s picturesque locales and temperate 
climate provide the perfect setting for walking, 
cycling and other outdoor activities. Events are 
even developed around the walking tracks – for 
example, The Seven Bridges Walk5 and Sculpture 
by the Sea6.

The City of Sydney has committed itself to 
Sustainable Sydney 2030 plan to develop a safe 
and environmentally friendly city. The plan includes 
a cycle network that will stretch 200 kilometres 
through 160 suburbs7. Additionally, Sydney also 
hosts the annual Spring Cycle; a cycling event 
open to people of all ages and abilities, which has 
a course through the scenic surroundings and 
defining landmarks of the city. 

visitors can rent bicycles during their stay at many 
city locations e.g. Bonza Bikes at The rocks.

1.I PArkING AvAILABILITY 
There is a range of parking facilities in Sydney City. 
These include metered areas, parking stations 
and free spaces around the city. Organisers and 
the relevant city planning officials often organise 
special parking areas to accommodate large 
events. These spaces are typically organised at the 
site of the event for the convenience of attendees 
and also to ease traffic congestion throughout 
the city.

In addition, parking zones for scooters and 
motorbikes are available as are bicycle racks 
throughout the CBD.

5 www.7bridgeswalk.com.au

6 www.sculpturebythesea.com

7 www.sydney2030.com.au

8 National and International visitor Surveys, Tourism research Australia. 

1.k ESTImATED ANNuAL CITY 
vISITOrS ATTrIBuTED TO 
FESTIvALS AND EvENTS
Some key points pertaining to event visitors to 
Sydney are listed below.

There were almost 800, 000 overnight event visitors 
to Sydney last year. These visitors came from 
overseas and all parts of Australia. They stayed on 
average 3 nights each. There were also 2.2 million 
day-trip event visitors (IvS and NvS, march 2012, 
Tourism research Australia).

Event visitors make up 8 per cent of all overnight 
visitors to Sydney and 12 per cent of all day-trip 
visitors.

Domestic day-trippers make up the largest 
proportion (74 per cent) of all event visitors  
to Sydney.

Of total event visitors to Sydney, the leisure market 
has the largest share (81 per cent), while business 
market represents 19 per cent8.

where is footnote 8
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Section 2
Community Festivals & Events
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Australian Open of Surfing

This surf, skate and music, presented by leading 
surf brands hurley and Billabong in collaboration 
with Destination NSW, brought surfing and skate 
athletes from all over the globe for a major nine-
day surfing competition. More than 170,000 people 
flocked to iconic Manly Beach to experience the 
surf, skate and music action. As well, merchandise 
sales during the event raised more than $10,000 
for charities.

Destination NSW, along with manly Council, was 
integral in getting the event off the ground. NSW 
minister for Tourism and major Events George 
Souris declared, “the Australian Open of Surfing  
well and truly exceeded all our expectations in 
its first year.”

In addition to a group of the world’s best surf 
athletes competing in 6-star men’s and women’s 
ASP-sanctioned surf contests, there was a skate 
bowl featuring the world’s best skateboarders and 
two live concerts on the Channel [v] music stage 
from some of Australia’s top musicians. 

The NSW Government, local 
communities, event partners and various 
industries all play substantial parts in 
the support and development of the 
Sydney and NSW Events Calendar. The 
continuing success arising from this 
alliance fosters the state’s ambition to 
attract and develop world-class events.

Sydney possesses a unique reputation, culture, 
community and status and these are reflected 
in the signature events, which generate large 
audiences from all over the world. This year there 
were a number of new large-scale events, which 
reflected the city’s dynamism and personality.



Event Australian Open of Surfing

Top Executive Contact information Jason haynes Gm and  
Bob hurley uS

Number of years Festival or Event has 
been produced

1 year

Date February 11th – 19th 2012

recurrence Cycle Annual

Estimated Gross Operating revenue Commercial in confidence

Estimated Gross Operating Expenses $3,000,000

Estimated Total Sponsorship Support Public and Private sector equal 
$3,000,000

Estimated combined Aggregate 
Attendance

170,000 

Primary Targeted marketing Efforts Local, Interstate and International

Professional Industry Involvement/
memberships

undertaken in partnership with 
Surfing NSW, international surfing 
bodies and the Australian Surf 
Awards were held in conjunction 
with the event.  In future years 
key surfing and skate industry 
conferences will be targeted and 
encouraged to take place during 
the consumer facing festival.  
This will cover off both business 
and consumer audiences and 
is a unique model developed by 
Destination NSW in terms of event 
development and extension.
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vivid Sydney 2012 featured 63 light installations –  
20 more than in 2011 – and included for the first time 
an extension of lighting displays to Walsh Bay Arts 
Precinct adjacent to the Sydney harbour Bridge.  In 
2012 ‘Lighting the Sails’ at Sydney Opera house 
was undertaken by German-based digital artists 
urBANSCrEEN; The museum of Contemporary 
Art (MCA) showcased a world-first interactive 
collaboration between music icon will.i.am and 
renowned Sydney artist, Justene Williams. In 2012 
vivid Sydney recognised the original inhabitants 
of Sydney with light projections expressing visual 
impressions of the six seasons of the Aboriginal 
calendar on the spectacular CBD foreshore skyline. 
The glittering chandelier of 10,000 Swarovski crystals 
that graced the stage at handa Opera on Sydney 
harbour was loaned to Destination NSW to make a 
special encore appearance at Vivid Light.  

vivid LIvE was opened by the uk’s Florence and 
the machine and featured 25 live music events 
including two world premieres.

Vivid Ideas Exchange 
This year for the Vivid Ideas Exchange Destination 
NSW doubled the number of industry business 
events, seminars, workshops and conferences 
to build profile, engage key practitioners and the 
general public. Early results from the research into 
Vivid’s industry events indicate that it provided an 
effective business ideas exchange with some 100 
industry and sector-focused events yielding many 
new relationships and investments.

Vivid Sydney showcases the talents of local and 
international creative industries professionals, 
providing a global stage to entertain the public 
through light art technology, music performances 
and creative ideas. 

Now in its fourth year, Vivid Sydney was 
reconfigured for 2012 and positioned 
Sydney as a place to do business for 
the creative industries during the festival 
period and beyond. An 18-day festival of 
light, music and ideas, Vivid Sydney 2012 
delivered unprecedented crowd numbers 
of visitors and Sydneysiders. 

vivid Sydney 2012 also generated record global 
media coverage with reports on the festival 
produced in more than 150 countries. The festival 
generates millions of dollars in new money for the 
State economy.

This year Destination NSW undertook a social 
media first in China using Weibo (Chinese version 
of You Tube). Working with a local travel wholesaler, 
Destination NSW, generated an additional 4,500 
visitors to vivid from China.

“Vivid Light raises the creativity bar every year as we see more intricate and complex 
designs alongside beautiful simplicity, all to delight festival-goers. Vivid Sydney 
provides a true global canvas, and audience, for our artistic and creative community,” 
Sandra Chipchase, CEO, Destination NSW
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Event Vivid Sydney

Top Executive Contact information Brenton Kewley
Produced by Destination NSW

Number of years Festival or Event has 
been produced

4 years

Date May 25th – June 11th 2012

Recurrence Cycle Annual

Estimated Gross Operating Revenue Commercial in confidence

Event Vivid Sydney

Estimated Gross Operating Expenses Commercial in confidence

Estimated Total Sponsorship Support Commercial in confidence

Estimated Volunteer Count and  
Hours Worked

60 staff

Estimated Combined Aggregate 
Attendance

Over 500,000

Primary Targeted Marketing Effort Local and Interstate

Estimated Percentage of Annual 
Attendees from Geographical Areas

Sydney 82%
Regional NSW 6%
Interstate 4%
Overseas 8%

Awards and Recognition Received Named in Top 10 Ideas Festivals 
in the world by the UK’s Guardian 
Newspaper

Professional Industry Involvement/
Memberships

Not available

Created as a new large-scale innovative and creative mid-winter festival 
centred on the iconic Sydney Opera House, Vivid Sydney was strategically 
timed to fill the winter gap in Sydney’s tourism and events calendar, allowing 
Sydney to be marketed more effectively to interstate and overseas visitors.
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The Opera had seating for an audience of 3,000,  
all facing a stage built over the water. This is the 
first time a production like this has been delivered 
in Australia.

Based on 17 performances, this year’s production 
exceeded its sales target of $6 million. more than 
half the audience of 40,000 had never been to an 
opera before. The audiences came from across 
Sydney, interstate and overseas. 

Staging and investing in events such as this are 
all part of the NSW Government’s determination 
to gain and keep Sydney in the nation’s No.1 
position in music, theatre and the arts. The NSW 
Government’s investment through Destination 
NSW has been rewarded with a debut runaway 
success, which ensures future ‘opera on the 
harbour’ productions. Plans for a production of 
Carmen in 2013 are well under way.

Handa Opera on Sydney Harbour 

The Handa Opera on Sydney Harbour (named 
after event sponsor Japanese businessman 
and philanthropist haruhisa handa) delivered a 
spectacular production of a classic opera with 
a live orchestra and breathtaking production 
values.This production featured a specially built 
stage above the water, set against the Sydney 
Opera house and Sydney harbour Bridge, with 
a full orchestra, fireworks, magnificent sets and a 
9-metre Swarovski crystal chandelier.

This event has been an exceptional advertisement 
for Sydney, showcasing the beauty of Sydney 
harbour and the major events capability of the best 
festival and events city in the world with its bold 
and daring designs.

This production featured a specially built stage above 
the water, set against the Sydney Opera House 
and Sydney Harbour Bridge, with a full orchestra, 
fireworks, magnificent sets and a 9-metre Swarovski 
crystal chandelier.  
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Event handa Opera on Sydney harbour

Top Executive Contact information Chief Executive of Opera Australia 
Adrian Collette and Artistic Director 
Lyndon Terracini

Number of years Festival or Event has 
been produced

First ever in 2012, runaway 
success story, 17 performances

Date 24 march to 15 April 

recurrence Cycle Annual

Estimated Gross Operating revenue $6 million target met

Estimated Gross Operating Expenses Commercial in confidence

Estimated Total Sponsorship Support Private and NSW Government 
investment through Destination 
NSW.  Significant investment 
from Japanese philanthropist, Dr 
haruhisa handa

Estimated volunteer Count and  
hours Worked

Project involved over 750 people, 
including 140 artists, 570 staff and 
crew and 60 volunteers

Estimated Combined Aggregate 
Attendance

40,000, half of the audiences were 
new to opera

Primary Targeted marketing Effort Sydney, NSW, across Australia and 
international, especially into Asian 
markets with a special hong kong 
promotion.  Destination brought out 
20 leading travel agents from China 
along with others from Britain, 
Singapore and New Zealand.

Awards and recognition received Entered in Australian Event Awards, 
awaiting result

Event handa Opera on Sydney harbour

Professional Industry Involvement/
memberships

Opera Australia is Australia’s 
national opera company, resident 
at the Sydney Opera house and 
the Arts Centre, melbourne. It is led 
by Chief Executive Adrian Collette 
Am and Artistic Director Lyndon 
Terracini.
Opera Australia is dedicated 
to enriching Australia’s cultural 
life with exceptional opera and 
presenting opera that excites 
audiences and sustains and 
develops the art form.
It is Australia’s largest and busiest 
performing arts organisation, with 
over 600 opera performances a 
year, including two mainstage 
opera seasons in Sydney and 
melbourne and a range of other 
activities including opera concerts 
and free outdoor performances in 
Sydney’s Domain and melbourne’s 
myer music Bowl.
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To add to the event’s prestigious exhibition 
offerings, last year the mCA presented Rafael 
Lozano-Hemmer: Recorders and the Art Gallery of 
New South Wales exhibited Picasso: Masterpieces 
from the Musée National Picasso, Paris. 

Rafael Lozano-Hemmer: Recorders was an 
exciting first glimpse at the Museum’s refurbished 
Level 3 Galleries in the new and expanded 
mCA, which opened in march 2012. Inspired by 
phantasmagoria, carnival and animatronics, rafael 
Lozano-hemmer’s light and shadow works have 
attracted attention all over the world. As part of the 
artwork, this extensive solo exhibition contained 
interactive pieces that encouraged the involvement 
of the public. In Recorders, artworks heard, saw 
or felt the public; they exhibited awareness and 
recorded and replayed memories entirely obtained 
during the show where the artwork compiled a 
database of behaviours that then became the 
artwork itself.

Jointly organised by musée National Picasso,  
Art Gallery of New South Wales and Art Exhibitions 
Australia (AEA), Picasso: Masterpieces from the 
Musée National Picasso, Paris included 150 of 
Picasso’s imperative paintings, sculptures, prints 
and drawings, including highly personal works kept 
by the artist himself to define his legacy. The NSW 
minister for the Arts, George Souris, said the NSW 
Government, through Destination NSW, was proud 
to support the Picasso exhibition, where musée 
National Picasso has diligently preserved the 
priceless pieces. “There is no doubt blockbuster 
exhibitions drive tourism, attract investment 
and generate economic benefit for the State,” 
minister Souris said.

The Picasso exhibition broke box office and 
attendance records for the Art Gallery of New 
South Wales with more than 360,000 people  
seeing the exhibition.

Sydney International Art Series 2011-12

The Sydney International Art Series was devised in 
a three way collaboration between The Art Gallery 
of New South Wales, museum of Contemporary Art 
Australia (mCA) and Destination NSW to bring the 
world’s most outstanding exhibitions to Australia 
through an exciting new annual event. The Sydney 
International Art Series is exclusive to Sydney 
and is one of five signature events in the NSW 
Events Calendar. 

The inaugural Sydney International Art Series, held 
in 2010-11, featured The First Emperor – China’s 
Entombed Warriors at the Art Gallery of New South 
Wales and Annie Leibovitz – A Photographer’s 
Life 1995 - 2005 at the mCA. These exhibitions 
attracted nearly 500,000 attendees, with 35,000 
interstate and overseas visitors coming specifically 
to see the exhibitions. These interstate and 
international visitors generated over $35 million in 
new money for the State. 
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Event Sydney International Art Series

Picasso: masterpieces from the 
musee National Picasso Paris at the 
Art Gallery of NSW 
rafael Lozano-hemmer: recorders 
at the museum of Contemporary Art

Top Executive Contact information museum of Contemporary Art, 
Director, Liz Ann macgregor, 
Former Art Gallery of NSW Director 
Edmund Capon.  Currently Dr 
michael Brand

Number of years Festival or Event has 
been produced

Second iteration of the Art Series

Date Over each Sydney summer

recurrence Cycle Annual

Estimated Gross Operating revenue Commercial in confidence

Estimated Gross Operating Expenses Commercial in confidence

Estimated Total Sponsorship Support Commercial in confidence

Estimated volunteer Count and  
hours Worked

unavaillable

Estimated Combined Aggregate 
Attendance

434, 477 to both exhibitions

Primary Targeted marketing Effort Sydney, NSW, across Australia and 
internationally

Awards and recognition received Entered in Australian Event Awards, 
awaiting result

Event Sydney International Art Series

Professional Industry Involvement/
memberships

These two cultural institutions 
are Sydney’s pre-eminent public 
art museums, they joined forces 
with Destination NSW to bring 
this Art Series to people across 
Australia and the world.  They have 
a large spectrum of involvement 
with business and the broader 
community across Australia and 
the globe.
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As well, Sydney has become the Australian city 
known for developing musicals with Doctor 
Zhivago and An Officer and a Gentleman having 
their world premieres here before the shows move 
on to Broadway or the West End. The next world 
premiere for Sydney will be Strictly Ballroom –  
The Musical, set for September 2013.

Sydney will also host the first Australian run of The 
Addams Family and Legally Blonde. The Lion King 
is also returning to Australia for a new season in 
December 2013 and will begin its tour in Sydney.

[refer Supporting material 1: What’s On Sydney of City Event Brochure]

Theatre and Musicals

musicals play an important part in the NSW 
Government’s plan to stimulate the visitor economy 
and their inclusion has made the Sydney and NSW 
Events Calendar ever more enticing. Destination 
NSW estimates that up to $20 million is generated 
over a six-month period through internationally 
renowned musicals alone. 

Over the coming years, Sydney will play host to a 
number of Australian and international musicals.

Destination NSW estimates that up to $20 million is generated over a six-month 
period through internationally renowned musicals alone. 

There are several musicals currently in 
development in Sydney – two based on movies; 
Red Dog and Puberty Blues and one on the life of 
uS singer Bobby Darin.
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Section 3
City/Governmental Support of 

Festivals and Events



24
IFEA World Festival and Event City Award

The NSW Government has a dedicated central 
team in the Protocol and Special Events (PSE) 
Branch of the NSW Department of Premier and 
Cabinet. This team reports directly to the State 
Premier and is permanently staffed to coordinate 
the delivery of major and special events. It is this 
support from the highest level of Government that 
greatly assists in getting whole-of-government 
coordination happening.

The introduction of the Major Events Act 2009 
(NSW Legislation), as well as the appointment of 
a minister for Tourism, major Events, hospitality 
and racing and minister for the Arts provides for 
a supportive environment in which to stage major 
festivals and events.

With the announcement last year of the formation 
of Destination NSW, the State’s new statutory 
tourism and events authority, which brought 
together Events NSW, Tourism NSW, homebush 
motor racing Authority and the Greater Sydney 
Partnership, the NSW Government aims to double 
the overnight visitor expenditure in NSW by 2020.

No other State in Australia has a “one-stop 
shop” agency like Destination NSW to assist 
event owners, organisers and promoters to win 
events, create events, travel package events and 
promote events.

Destination NSW is also the major investor in 
Business Events Sydney (Sydney’s Convention and 
visitor Bureau).

Proactive support from the NSW 
Government is a contributing factor 
to the success of major festivals and 
events hosted by Sydney. Hosting over 
one million people around the harbour 
foreshore to watch the annual New Year’s 
Eve celebrations, for example, requires 
a coordinated approach from maritime 
services, police, ambulance and all the 
traffic and transport authorities. 

Sydney contributes the majority of the $600 
million generated by events in NSW annually and 
a key factor in the city’s success is the help it 
receives from NSW Government to undertake and 
successfully deliver major events.
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The events.nsw.gov.au9 website is a PSE initiative 
developed to provide a comprehensive resource 
for organisers of events in NSW. It provides 
information on matters to be aware of and who 
to go to for more information when organising an 
event in NSW, and also includes the Government’s 
user charges policy for events. 

PSE also provides management and coordination 
services for the State Premier in special events, 
official visits, honours and awards, and community 
programs. As well, the branch also manages 
protocol and ceremonial matters on behalf of 
the NSW Government as well as supporting the 
Governor in her constitutional, ceremonial and 
community roles.

The City of Sydney is the local government 
authority responsible for the central business 
district (CBD), and more than 30 suburbs. Its role 
is to provide services for its residents as well as for 
the daily influx of workers and visitors.  

The City of Sydney provides funding or in-kind 
support across a range of community, cultural, 
economic and environmental activities, including 
festivals and events. It acts as a champion for 
Sydney and strives to advance and enhance its 
reputation as Australia’s premier city.

Departments within the City of Sydney, such as 
Sport and Arts, along with the local councils, 
invest in festivals and events aimed at the local 
community. For example, Sydney is proud of its 
multicultural population and hosts the Chinese 
New Year Parade, St Patrick’s Day Parade and 
Sydney Mardi Gras.

Together, these organisations ensure Sydney and 
Sydneysiders host, showcase and share in the 
success of festivals and events.

3.A DEFINED PuBLIC OBJECTIvES 
AND SuPPOrT STATEmENTS
The NSW Government provides support to events 
in a variety of ways, including sponsorship, whole-
of-government coordination and in-kind support 
from key agencies. 

Sydney operates in a two-tiered government 
environment. The primary power of authority 
belongs to the NSW (State) Government, whereas 
the local government councils service the 
local communities. 

Protocol and Special Events (PSE), a unit within the 
NSW Department of Premier and Cabinet, helps 
to maximise the economic and social benefits 
to government of ‘special events’ – those major 
festivals and events that involve Government 
support; investment of Government resources; 
and require specialist central Government agency 
attention, e.g. annual events such as New Year’s 
Eve and Australia Day, and major stand-alone 
events such as World Youth Day 2008 and the 
upcoming AFC Asian Cup 2015.

9 http://www.events.nsw.gov.au/about-us/
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Arts NSW is the NSW Government’s arts policy 
and funding body whose mission is to foster 
a spirited arts and cultural environment in the 
state. The organisation offers a range of funding 
programs directed towards encouraging high 
artistic merit and innovation; building audiences; 
supporting professional and sector development; 
and increasing access to the arts for all.

Direct funding support provided through the City of 
Sydney’s Grants and Sponsorship Programs can 
be accessed for a diverse range of services and 
projects that directly benefit the community and 
contribute to the life of the city10. In particular, the 
Cultural Grants and Sponsorship Program covers 
a range of arts and culture services, including 
performing and visual arts, literature, film, design, 
food and wine, and expression through public 
festivals, performances and exhibitions. Grants can 
be accessed annually for funding over $5,000 with 
approval from the Council.

Through the major Festivals Program, the City 
of Sydney supports and provides sponsorship 
to seven major festivals in recognition of their 
significant contribution to the social, cultural and 
economic life of Sydney. These include Sydney 
Festival, Sydney Writers’ Festival, Biennale of 
Sydney, Sydney Film Festival, Sydney Gay and 
Lesbian Mardi Gras, Australia Day Council of NSW 
and Yabun Festival. Funding through this program 
is directly negotiated between the organisation and 
the City and is reviewed every three years10. 

The Community relations Commission provides 
funding for projects involving culturally diverse and 
socially or geographically isolated communities 
in NSW, promoting the commitment of the NSW 
Government to multiculturalism and the value 
of cultural diversity. The sponsorship grant is for 
special events such as local annual festivals and 
major cultural events.

3.B DIrECT FuNDING 
SuPPOrT PrOvIDED
Direct financial assistance support is available to 
festivals and events from the NSW Government 
through Destination NSW, government agencies 
and local government authorities, either 
through direct investment with an expected 
return on investment or through grants and 
sponsorship programs.

The NSW Government through Destination NSW 
invests in events that provide economic, strategic 
and/or community benefits. Key performance 
indicators are attached to the investment, requiring 
the event owner to quantify these impacts using 
mutually agreed measures. There are currently 
over 90 active event contracts in place with 
Destination NSW.

10  City of Sydney Grants and Sponsorships Policy, resolution of Council: 
6 December 2010



27
IFEA World Festival and Event City Award

3.D DEFINED rOLE OF ThE CITY 
Each venue and landholder, including the City of 
Sydney, is the initial approval body for an event 
on their land. Depending on an event’s individual 
elements, the approval of other NSW Government 
agencies may also be required. For instance, an 
event proponent wishing to sell alcohol at their 
event, provide amusement rides, use fireworks, 
fundraise or close roads, will need to obtain 
approval from the relevant authorities. If an event 
is logistically complex and likely to generate wide 
impacts beyond the event, for instance a fun 
run on city roads, it may be coordinated through 
the Protocol and Special Events branch of the 
Department of Premier and Cabinet. very large, 
one-off events can also be approved under specific 
special event legislation.

The City of Sydney and Destination NSW have a 
strategic partnership, through a memorandum of 
understanding, which outlines how the city will 
support events, specifically business events and 
commercial creative events. 

Destination NSW has a defined role in the event 
approval process – assessing an event’s merits 
according to the event’s ability to return economic, 
strategic/marketing and community benefits. 
Economic impact is the ability of an event to 
drive new spend and/or future investment in 
NSW as a direct result of the event being held 
in the State. Strategic and marketing impact 
refers to the event’s effectiveness in driving 
marketing outcomes for Sydney; and NSW 
Community impact refers to the event’s capacity 
to positively engage large and diverse sections of 
the community and generate community pride. 
It also takes into consideration whether or not 
an event can draw in people from interstate and 
international markets, the seasonal capacity of 
the event, and that the event has similar key 
performance objectives. The result is a diverse 
range of cultural, entertainment and sporting 
events. The methodology for assessing events is 
considering best practice by the country’s leading 
academics in this space.

3.C IN-kIND SuPPOrT
The State Government provides substantial in-
kind support to events. This varies according to 
the needs of the event from promotional support 
and city dressing to providing resources and 
expert advice about event organisation, convening 
all-agency planning meetings for specific events, 
setting up the Government Coordination Centre 
on event day and waiving charges for services 
provided by the NSW Police, Ambulance Service 
of NSW, and roads and maritime Services (rmS), 
under the NSW Government’s user charges policy 
for events.

The Whole of Government Policy for the Application 
of User Charges for Major and Special Events was 
introduced in 200311. user charges apply when 
the services of Police, Ambulance and rmS are 
required over and above the services normally 
provided to the community. The NSW Government 
recognises that an event can deliver significant 
social, economic and strategic benefits and 
therefore charges may be waived under the policy. 

11 http://www.events.nsw.gov.au/user-charges-policy/ 
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information and identify issues related to the 
staging of festivals and events in Sydney. The 
agencies consist of four main groups:

•  Landholders – including Sydney Opera house, 
Sydney harbour Foreshore Authority, Sydney 
harbour Federation Trust, Sydney Ports, Sydney 
Olympic Park Authority, Sydney harbour 
Federation Trust, royal Botanic Gardens and 
Domain Trust, Centennial Parklands and moore 
Park Trust, Barangaroo Delivery Authority, 
National Parks and Wildlife Service and inner 
metropolitan councils

•  Emergency Services – including NSW Police 
Force, Ambulance Service, NSW health, 
NSW Fire and rescue, marine rescue NSW, 
State Emergency Services and the Bureau of 
meteorology

•  Traffic and Transport – including Transport for 
NSW, State Transit Authority, Sydney Ferries, 
State rail Authority, railCorp, and roads and 
maritime Services 

•  Other bodies that can advise on events – for 
example, Sydney Business Chamber, Business 
Events Sydney, Sydney Convention and 
Exhibition Centre, NSW Department of Trade and 
Investment, regional Infrastructure and Services, 
Department of Local Government, Destination 
NSW, Arts NSW and Sport and recreation.

Event communications plans are also coordinated 
on a whole-of-government basis through the Event 
Communications Group (ECG). Set up in a similar 
format to EOG, the group’s senior communication 
representatives ensure a cooperative, 
coordinated approach between government 
agencies in relation to event communications, 
supporting the campaigns executed by individual 
government agencies. 

This group identifies upcoming events that will have 
an impact on the service delivery of agencies and 
the day-to-day operations of the city. It discusses 
communication and stakeholder strategies to 
reduce any negative event-related impacts. 

3.E CITY-PrOvIDED 
COOrDINATION AND 
ASSISTANCE SYSTEmS 
Events have access to coordination and assistance 
provided by the State or Local Government. Event 
owners liaise with government and the level of 
support is determined by the type and size of 
each event.

The City of Sydney facilitates permit, licence and 
public use approvals and city dressing as well as 
providing expert advice and supply of services 
(either on a user pays or cost-exempt basis, 
depending on the characteristics of the event).

The NSW Events Operations Group (EOG), 
convened by the NSW Department of Premier 
and Cabinet, demonstrates the strength of the 
support by the government for festivals and 
events. The monthly inter-agency meeting brings 
together senior operational personnel from over 
40 NSW and federal government agencies, local 
government and non-government bodies to share 
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The Protocol and Special Events branch within 
the NSW Department of Premier and Cabinet 
also has an Event Access and Inclusion Officer 
who works with event organisers to improve 
access and participation for people with a 
disability in major and community events in 
Sydney and across NSW. 

Through the formation of statutory authorities 
with distinct roles and lifespans, the NSW 
Government has successfully delivered a number 
of major events. Examples include the World 
Youth Day Co-ordination Authority, established 
to support World Youth Day planning, and the 
Sydney 2009 World masters Games Organisation 
Committee, established for the Sydney 2009 
World masters Games.

The ECG is focused on ensuring that public 
key messages developed and disseminated 
by government are consistent, comprehensive 
and effective for each specific event. They also 
determine generic event key messages such as 
safety and health issues and develop appropriate 
communications and advertising strategies for them.  

The EOG and ECG provide a channel for event 
organisers, to communicate with government 
agencies about the possible impacts of the event 
on government infrastructure and operations. 
These groups have a permanent, full-time 
secretariat to assist events in the lead-in, delivery 
and debrief phases of their event.

The Major Events Act 2009 also allows specific 
powers to be activated in support of a major 
festival and event, as determined by the 
government. A significant development has been 
the establishment within the NSW Police Force 
of the major Events and Incidents Group. This 
unit in Police is a dedicated, highly trained group 
that works on planned public events as well as 
responds to unplanned incidents. 
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3.F PArTICIPATION BY 
GOvErNmENT DEPArTmENT 
rEPrESENTATIvES ON BOArDS 
AND PLANNING COmmITTEES
Event-specific Boards and Planning Committees 
are created as needed for major events and often 
include representatives from the NSW Government 
and City of Sydney.

Depending on the nature of the event, the Premier 
of NSW, ministers, and senior staff from NSW 
Government departments as well as the Sydney 
Lord mayor and senior council staff routinely sit on 
event boards and planning committees.

These representatives have extensive experience 
and expertise across government and involvement 
in high profile business, arts and sporting 
organisations. They bring significant value to 
festivals and events in Sydney, in terms of 
contract management, issues management and 
operational expertise.

3.G rELEvANT LOCAL LAWS, 
rEGuLATIONS AND POLICIES
Event owners are responsible for ensuring all 
relevant legal requirements and policies that apply 
to their event (depending on its location, type, 
scale and content) are met and permits obtained.

To assist organisers of events in NSW, the NSW 
Department of Premier and Cabinet has produced 
a resource to facilitate the safe and successful 
delivery of events in NSW. The Event Starter 
Guide12 – a resource for organising events in NSW 
provides useful information on a wide range of 
event elements, as well as templates that can be 
adapted to individual events plus contact details 
for government agencies. 

12 http://www.events.nsw.gov.au/event-starter-guide 

The Event Starter Guide is used by amateur 
and professional event organisers, as well as 
educational institutions, and has helped streamline 
the interaction with government agencies that 
service events. The free publication is available 
from events.nsw.gov.au. 
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education, delivering training programs within 
Australia and internationally to cities such as 
London, Beijing, Edinburgh, kuala Lumpur, 
Singapore, kuching and macau. 

Australian Progressive marketing College of 
Business and Communication (APm)14 was 
established in 1987 to transform school leavers 
into work-ready professionals by offering them 
the forward-focused skills needed to advance or 
change their marketing career. The degree focuses 
on events as a key driver in engaging consumers 
and clients. A hands-on course, it teaches 
emerging event management professionals 
the key concepts of event management, and 
offers valuable practical experience through 
industry internships. 

The International College of management, Sydney 
(ICmS)15 was established in 1996 as a specialised 
College of higher education. In recent years, 
ICmS has become a global leader in management 
education, using applied learning to prepare 
graduates to be leaders in their industries. 
ICmS Event management programs provide 
graduates with focus on ‘work ready’ skills and 
attitudes developed through the combination of 
comprehensive on-campus study and nine months 
of paid industry training in event management. 

meetings and Events Australia (mEA) also offer 
Government Accredited Training courses in event 
management in Sydney.

3.h CITY PrOvIDED TrAINING 
PrOGrAmS
The City’s event organisers arrange regular,  
event-specific training for event staff. If required 
staff can access training programs delivered by 
several educational institutions and training bodies. 

The Australian Centre of Event management 
(ACEm)13 was established in 1999 to develop and 
support the work of the university of Technology, 
Sydney in event management education, 
training and research. Their mission is to further 
enhance Australia as a centre of excellence in the 
development of skills and knowledge associated 
with the creation, delivery and evaluation of events. 
Since its establishment, ACEm has become a 
world leader in the field of event management 

13 http://acem.uts.edu.au

14 http://www.apm.edu.au

15 http://icms.edu.au 
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•  Business Events Sydney (BESydney)18 
is responsible for promoting Sydney as a 
business events destination, identifying new 
business event opportunities and bringing 
these to Sydney (BESydney is a not-for-profit 
partnership between the NSW Government, 
Destination NSW and more than 200 leading 
tourism attractions, venues, event suppliers and 
conference organisers).

•  The Committee for Sydney (CFS)19 is an 
independent forum of decision makers taking a 
leading role in shaping public policy to enhance 
the economic, social, cultural and environmental 
conditions that make Sydney a competitive and 
creative global city. 

•  The International Special Events Society 
(ISES)20 is a worldwide organisation dedicated 
to development, advancement and education 
within the field of special events, to better 
connect its diverse global network of 
event professionals. 

•  Meeting Events Australia (MEA)21 is 
a national, independent not-for-profit 
organisation dedicated to fostering 
professionalism and excellence in all aspects of 
meetings management. 

•  The Professional Conference Organisers 
Association (PCO)22 aims to provide relevant 
industry training courses to increase the 
standard of professionalism of members; 
increase the value and yield of members’ 
business and businesses; and develop best 
practice documentation use by members. 

3.I DIrECT INDuSTrY 
INvOLvEmENT BY CITY 
DEPArTmENTS 
Across the government a number of public servants 
and elected officials hold memberships with leading 
international and national industry bodies, including:

•  Tourism Transport Forum (TTF)16 is an industry 
group for the Australian tourism, transport, 
aviation and investment sectors, representing 
over 460,000 employees. TTF delivers strong 
policy support and works on various levels 
to provide influence, access and value to 
member business.

•  Sydney Business Chamber17 is a division 
of the NSW Business Chamber, represents 
its members to ensure Sydney receives the 
recognition, support and promotion appropriate 
to the needs of Australia’s premier global city. In 
addition to the organisation’s state-wide policy 
and advocacy work, it provides a voice for 
Sydney’s business community and lobbies on a 
wide range of issues that impact Sydney. 

16 http://www.ttf.org.au/

17 http://www.nswbusinesschamber.com.au/ 

18 http://www.businesseventssydney.com.au/

19 http://www.sydney.org.au/

20 http://www.ises.org.au/

21 http://www.meetingsevents.com.au/

22 http://www.pco.asn.au/



IFEA World Festival and Event City Award
33



Section 4
Non-Government Community 

Support of Festivals and Events
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Festivals and events allow businesses 
to engage with the local community 
via sponsorships, value in-kind and 
marketing support. Festivals and events 
create jobs and opportunities; develop 
skills and knowledge; bring people 
together in celebration, enriching and 
contributing to a better place to live, 
work and play. 

Local businesses enjoy the immediate economic 
benefits of high visitor numbers as well as the 
longer term, strategic marketing returns that drive 
tourism outcomes and visitation well beyond the 
duration of the event itself.

Community benefits include improved community 
pride and cross-cultural understanding.

The importance of community impact is reflected in 
Destination NSW’s strategic intent when investing 
in festivals and events. This includes evaluating an 
event’s capacity to positively engage, large and 
diverse sections of the community and generate 
community pride.
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4.A vOLuNTEEr INvOLvEmENT 
The resurgence of volunteerism as part of Sydney’s 
events culture was spurred by the outstanding 
success of the Sydney 2000 Olympic Games and is 
now a vital factor underpinning the broader events 
calendar.

volunteers are essential to the smooth running of 
festivals and events in Sydney. They help to drive 
community engagement and audience enjoyment 
and become a key part of the public face of 
festivals and events. The Sydney Film Festival and 
Sydney Biennale owe much of their success to the 
efforts of the volunteers.

The Centre for volunteering is the peak body in 
NSW promoting and supporting volunteering 
and community participation. Events they have 
supplied volunteers for include City2Surf, Sydney 
Royal Easter Show and Sydney New Year’s Eve.

The City of Sydney draws volunteers for a number 
of the city’s festivals and events through its 
relationship with the educational institution TAFE 
NSW (Technical and Further Education NSW) 

and by invitation to other appropriate schools 
and institutions in the local government area. The 
city engages in secondments and internships for 
Sydney New Year’s Eve and recruits from various 
institutions, such as National Institute of Dramatic 
Arts (NIDA) and interstate organisations, such as 
Western Australia Academy of Performing Arts 
(WAAPA) and victorian College of the Arts (vCA).

many corporations offer their staff ‘on secondment’ 
for festivals and events as part of their training, 
viewing it as an opportunity to engage with 
customers. This helps build a skilled, sustainable 
events workforce.

In 2012, the NSW Department of Education and 
Training rolled out its new student volunteering 
initiative across the state. Schools encourage 
students to look for volunteering opportunities in 
a variety of ways, including service learning that 
combines specific subject or curriculum outcomes 
with community service or volunteering. 

As an example, for the annual 14km City2Surf fun 
run, the volunteer-staffed State Emergency Service 
(SES) assists in managing road closures for the 

event, while volunteer-staffed marine rescue NSW 
assists with on-water safety for aquatic events. 
Community organisations such as Guides Australia 
and rovers (Scouts) volunteer their time to assist 
with, for example, the delivery of a picnic for 1,000 
children with special needs and their carers as part 
of the Sydney’s New Year’s Eve celebrations. 

Another key volunteer service is St. John 
Ambulance, a first-aid organisation, which services 
a range of events including junior sporting events, 
such as the Rugby NSW State Championships 
and larger-scale events such as the Sydney 
StereoSonic Music Festival. 
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In 2012, Vivid Sydney had numerous corporate 
sponsors including Intel. Intel was the inaugural 
“vivid partner” in 2012 as well as 2011, and 
benefited by integrating their brand with the 3D 
projections on Customs house and precinct activity 
in Customs Square. Intel, and the event via Intel’s 
tag line “Intel making your world more vivid”, which 
has been used across 56 key markets globally 
since 2011 integrated the brand value of innovation. 
A highly effective product initiative involved 
integrating their chip die design and audio ‘bong’ 
into The Electric Canvas 3D animated production 
on Customs house at Circular Quay, Sydney. 

A key part of the contribution by business is via 
marketing in kind (mIk) whereby businesses 
promote the event via main media (Tv, print, etc.) 
online and through their direct channels to reach 
a broader target market/customer base to drive 
visitation. This is widely used across many key 
events such as Sydney Festival, Chinese New 
Year, Vivid Sydney and Sydney New Year’s Eve. 
many of the cultural and art festivals rely heavily 
on business and marketing support as they have 
limited budgets.

The other key area is value in kind (vIk) whereby 
businesses make budget-relieving contributions to 
the operational elements of the festival or event. 
This could include staff, equipment, venues, 
technology which can also add significant value to 
the quality of the event delivery. 

4.B SPONSOrShIP SuPPOrT 
Sydney has a strong track record in generating 
sponsorship support for major festivals and events. 
Australia Day – the State’s largest celebration 
– relies heavily on sponsorship to deliver its city-
based event program, from its national address 
at the Sydney Conservatorium of music, to the 
Motorfest around hyde Park, to the Australia Day 
Fireworks Spectacular in Darling harbour. The retail 
giant, Woolworths, is a long-time sponsor of the 
Australia Day Ambassador program, which sends 
high-achieving and inspiring citizens from all walks 
of life to community celebrations in Sydney and 
around the state.
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The festival attracted an audience both domestic 
and international. This event was broadcast live 
on FUEL TV, as well as the other official media 
partners: Channel v, The Manly Daily and the 
website CoastalWatch Plus. 

Destination NSW in co-operation with News 
Limited created an Australian first by designing a 
transparent wrap with innovative ink technology to 
wrap the may 25 edition of Daily Telegraph (one of 
Sydney’s leading daily newspapers). This coincided 
with Vivid Sydney’s Opening Night.

The transparent wrap featured a graphic design of 
Sydney Opera house that overlayed the front page 
of the newspaper, which was actually a dedicated 
advertorial on Vivid Sydney. This execution was a 
first for News Limited in Australia.

Other elements included a double page spread on 
transparent paper inserted into the middle of the 
paper and a back page strip advertisement.

4.D ChAmBEr OF COmmErCE/
CONvENTION AND vISITOr 
BurEAu SuPPOrT 
Sydney Business Chamber works to ensure Sydney 
gets the recognition, support and promotion 
needed for Australia’s global city. In addition to its 
advocacy work, it provides a voice for Sydney’s 
business community and lobbies on a wide range 
of issues that impact Sydney. The Chamber publicly 
endorses and regularly works with event owners and 
government to ensure the success of festivals and 
events. 
For Vivid Sydney 2012, Destination NSW engaged 
with a number of organisations, including The rocks 
Chamber of Commerce, Sydney harbour Business 
Alliance, Property Council of Australia, Australian 
hotel Association, Tourism Transport Forum and 
Sydney harbour Foreshore Authority to undertake 
activities to support the festival.  The Australian 
Bureau of Statistics also became a sponsor for the 
first time in order to reach new audiences. 
Business Events Sydney25 (previously Sydney 
Convention and visitor Bureau) works to attract 
conference, incentive tours and meetings to Sydney. 
Two Destination NSW Board members are invited to 
sit on their Board every year.

4.C mEDIA SuPPOrT 
Sydney has a well-developed media landscape 
including two daily newspapers, The Sydney 
Morning Herald and The Daily Telegraph; more than 
15 free-to-air television stations (including digital 
stations); a range of pay-tv, commercial, non-
commercial and community radio stations; and 
a vast array of online publications. Government 
and event organisers work closely with the media 
industry to establish collaborative partnerships, 
helping drive interest to cover event-related 
launches and media interest during the event. 

In 2012 Destination NSW joined forces with 
Fairfax media to co-produce the Crave Sydney 
International Food Festival23 – a food festival 
showcasing Sydney’s dynamic food culture to the 
rest of the world. 

Destination NSW worked with The Sydney Morning 
Herald and 2Day Fm for Sydney New Year’s Eve 
with combined media support via television, 
newspaper and radio of some $1.5 million. 

Australian Open of Surfing24 was held for the 
first time in February 2012 on Manly Beach. 
Professional surfers from all over the world came  
to compete in the nine-day festival. 

23 http://www.cravesydney.com/
24 http://australianopenofsurfing.com/manly12/
25 http://www.businesseventssydney.com.au/
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An edited version of correspondence with retailers 
is included below:

“… Whilst the Centre Management office is not 
managing the event, we aim to feed through to you 
as much information as is available and assist with 
in-store activations.

Official event website:  
http://australianopenofsurfing.com/manly12/

Facebook fan page:  
https://www.facebook.com/pages/Australian-
Open-of-Surfing/261322043904809 

Site plan attached

There are a number of items for you to consider for 
this event:

Please ensure you increase your security and 
staffing levels over the event period, with a focus 
on the final 3 days.

•  Consider promos to capture customer data, 
such as Facebook check-ins, etc.

•  Create a call to action piece, encouraging 
return visitors.

•  Host promo activities to draw people into stores

Please advise ASAP if you would like to participate 
in the following:

•  Do you have an existing printed offer/voucher 
for placement into 500 x competitors, vIP and 
media welcome packs?

•  Will you accept posters and postcards in 
your store?

•  Do you have any surf-relevant exhibitions, art, 
musical or in-store/on premises appearances 
taking place?

•  Do you have any surf-style musicians playing 
in-store / premise over the event period? 

manly Centre management  
http://www.manly.org.au/

Event organisers in Sydney understand the 
importance of working with key associations 
and operators to build networks and 
promotional opportunities.

4.E DOWNTOWN ASSOCIATIONS
The dynamic events and meetings sector in NSW 
actively engages with retailers and merchandisers 
when major events are in and around Sydney. 
This can be by way of inclusion of brochures 
and discount offerings in event delegate 
showbags; guided tours to retail outlets and 
host opportunities. In addition, Destination NSW 
promotes some of Sydney’s leading retailers, 
attractions and things to do on their website  
http://www.sydney.com/.

Destination NSW also sits on the city’s retail 
Advisory Board to ensure events are linked into the 
city’s retail sectors.

Case Study Example:

In February 2012 the Australian Open of Surfing 
(AOS) took place at manly Beach. The manly 
Chamber of Commerce (while not the event 
organiser of AOS), through its “manly Centre 
management” arm, actively promoted the world-
class event and its benefits to Manly retailers and 
businesses. 
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The Australia Centre of Event management (ACEm) 
has specific programs to assist event organisers to 
facilitate the involvement of people with a disability 
and older people in conferences, festivals, sporting 
and other events.

meetings and Events Australia26 commissioned 
a guide for making more events accessible for 
its members.

The guide has been developed by the meetings 
and Events Industry of Australia in partnership 
with the Australian human rights Commission, 
and is designed to help those responsible for 
organising events to ensure they are accessible 
for people with a disability – whether they are 
presenters, sponsors or participants. It is based on 
the experience of organisers who are responsible 
for creating accessible events. under both State/
Territory and Federal law, making events accessible 
for people with a disability is a legal requirement. 

The guide aims to help event organisers:

•  Assess access and inclusion considerations 
that promotes participation for people with a 
disability when planning an event

•  Identify features that limit participation of 
people with a disability to access an event

•  Understand what organisers can do to ensure 
the best practice access considerations

•  Understand the relevance of the Disability 
Discrimination Act 1992 (DDA) and State/
Territory anti-discrimination laws

•  Find further sources of advice, information and 
assistance event organisers might need.

The NSW Government’s Event Starter Guide 
provides information for event organisers on event 
access and inclusion.

Destination NSW has also created a Sydney for All 
website at www. Sydneyforall.com.

4.F OrGANISATIONS TO ASSIST 
INDIvIDuALS WITh DISABILITIES
The Companion Card is administered by National 
Disability Services (NDS) for the NSW Government.  
The Card enables people with severe, profound 
and permanent disability necessitating lifelong 
attendant care to participate in community 
activities and events without discrimination. 
Companion Card holders are not required to 
purchase an additional ticket for their attendant 
carer, making many entertainment, leisure 
and recreation venues/activates and services 
more affordable. 

Auslan (Australian sign language) provide 
interpreters for a number of theatre and concert 
performances. Captioning at certain events is also 
an option.
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4.h SPOrTS COmmISSIONS 
Through their ongoing focus and support of high-
performance and grassroots participation in sport, 
the Sports Commissions in Australia strongly 
support the major event platform. 

The Australia Sports Commission (ASC) is 
Australia’s primary national sports administration 
and advisory agency. On behalf of the Australia 
Government, the ASC plays a central leadership 
role in the development and operation of the 
Australia sports system, administering and 
funding innovative sport programs and providing 
leadership, coordination and support for the sports 
sector. The ASC is recognised as a world leader in 
the development of high-performance sport and 
sports participation. 

NSW Sport and Recreation, part of the Office 
of Communities, is committed to providing and 
facilitating sport and recreation services for the 
people of NSW. 

Sydney for All is an official website of Destination 
NSW. The website’s accessible design follows 
guidelines published by the World Wide Web 
Consortium (W3C). 

Destination NSW’s website is the result of 
a research project into accessible tourism 
experiences in Sydney. The project was undertaken 
by the university of Technology Sydney, as the lead 
partner with the Sustainable Tourism Co-operative 
research Centre, in a research project on visitor 
Accessibility in urban Centres.

The focus of the site at this stage is one of 
Sydney’s most popular tourist neighbourhoods and 
key attractions nearby. They include The rocks 
and Circular Quay, the royal Botanic Gardens, 
Art Gallery of NSW and the Sydney Fish markets. 
Accessibility information is provided on all tourist 
information include useful links to other sites and 
access maps.

4.G LOCAL EvENT  
CO-OPErATIvES 
Described under Part 3i direct industry involvement.

4.I EDuCATIONAL INSTITuTION 
SuPPOrT
Creating partnership and networks with 
educational institutions has become increasingly 
important in developing and supporting Sydney’s 
events industry. A wide range of educational 
opportunities are available to students in Sydney 
– from formal qualifications in event management 
providing the essential theoretical elements, to vital 
industry experience through structured internships 
and work placement programs. 

Educational institutions also help local community 
groups through various volunteer programs, which 
are fundamentally acknowledged within the city.
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TAFE NSW has a partnership with the City of 
Sydney, providing students with the opportunity 
to volunteer for various events held within 
Sydney. The events unit within the City of Sydney 
provides some internship opportunities and 
usually engages students from institutions within 
the local government area who are studying 
event management courses. These direct forms 
of experience act as fundamental stepping 
stones into the practical working field of events. 
College institutions like the International College 
of management Sydney offer an extensive 
events program for their students. Students are 
encouraged to volunteer and work with industry 
professionals to extend their knowledge and 
expertise in the events profession. 

[Support material 2: Institutions that provide event related courses]

4.J SPECIAL INCENTIvES/
DISCOuNTS BY LOCAL vENuES
A case study in section 4.E covers information in 
relation to local venue activation at the Australian 
Open of Surfing.

Further to this during vivid Sydney 2012, hotels 
and restaurants around the Circular Quay and 
rocks precincts offered special meal deals to 
enhance the festival experience.  There were 
a number of other tourism operators including 
cruise boats that offered a vivid Sydney festival 
experience from the harbour itself.  restaurants 
and bars also were inspired to create special vivid 
Sydney meals, drinks and cocktails.

Destination NSW has a strong and growing 
relationship with the university of Technology, 
Sydney (uTS) – a leading provider of event 
management education at a tertiary level in 
Australia, which offers both bachelors and masters 
degrees in event management. Destination NSW 
provides guest presentations at the university, 
and facilitates placement of volunteers at events. 
Faculty members of uTS are also welcome guests 
at conferences produced by Destination NSW to 
strengthen the links between academia and event 
professionals. 

Destination NSW also works with third year 
tertiary students studying event management at 
the International College of management, Sydney 
(ICmS). Students studying international events at 
ICmS are given case studies from Destination NSW 
each term to work on feasibility studies, marketing 
plans, operational improvements, sponsorship, 
media and marketing and sustainability and to 
gain first-hand knowledge of the benefits and 
impacts major events have on a town, city, region 
or country.
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Sydney New Year’s Eve fireworks display is 
regarded as the largest and most technologically 
advanced fireworks display in the world. Since 
2009, microchip fireworks have been used, 
enabling new pyrotechnic effects that last longer 
in the sky. Traditional fireworks create random 
shapes, whereas microchip technology creates 
spectacular designs with much more control. The 
2009 event featured the most complicated bridge 
effect ever attempted. At approximately 36m x 36m 
and weighing more than 40 tonnes, it was installed 
on the bridge in 22 nights over three months.

4.L DIrECT INDuSTrY 
INvOLvEmENT/mEmBErShIPS 
Industry professionals are used extensively in the 
organisation and running of festivals and events 
in Sydney.  

The International Special Events Society (ISES)27 
is a global umbrella organisation that comprises 
more than 7000 events professionals from more 
than 38 countries representing all areas of event 
planning and execution. One of its major offices 
is in Sydney, which provides easy access to the 
skills and services this group provides. Affiliation 
with local chapters provides education and 
ideas exchanges. 

meetings and Events Australia (mEA)28 is the 
largest national association of individuals and 
businesses covering all sectors of the events 
industry. mEA is a professional and industry 
association that provides a networking base for 
its members and, through the Business Events 
Council of Australia, lobbies government on issues 
affecting the meetings industry in Australia. 

4.k ACCESS TO INDuSTrY 
SuPPLIErS IN LOCAL mArkET 
There is an army of industry suppliers readily 
available in Sydney and the surrounding regions. 
A “who’s who” of registered members of meetings 
and Events Australia, the peak body for event 
practitioners, can be sourced easily from its 
website link http://secure.meetingsevents.com.au/
whoswhodirectory.

To maintain and enhance the quality and integrity 
of events, suppliers are constantly challenged 
to use innovative and creative new ways to offer 
their services. 

Due to the huge array of public, commercial 
and community events hosted in Sydney, there 
is no shortage of event professionals. Sydney’s 
events expertise is globally acknowledged with 
Sydneysiders engaged to run international events 
such as the Opening and Closing Ceremonies at 
the Athens Olympics, London NYE Fireworks and 
the Doha Asian Games.

27 www.ises.org.au 

28 www.meetingsevents.com.au 



IFEA World Festival and Event City Award
44



Section 5
Leveraging Community Capital 

Created by Festivals and Events



5.A COmmuNITY BrANDING 
AND ACCOLADES
Consistently rated as one of the best cities in the 
world, Sydney has much to offer visitors. Sydney’s 
bountiful natural surroundings and glorious harbour 
make it one of the most geographically beautiful 
cities on earth. With a multicultural population 
of around 4.5 million, Sydney is Australia’s 
acknowledged global city. 

The city’s climate inspires outdoor activities and a 
relaxed coastal lifestyle. A desired travel destination 
for international and domestic travellers, Sydney 
offers a climate that inspires outdoor activities, a 
myriad of cultural experiences and world-class 
dining, shopping and an enviable nightlife.

So it should come as no surprise that Sydney has 
received many awards and accolades.
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May 2012

 Sydney has been included as one of the top 25 
Destination in the Trip Advisor Travellers Choice 
Awards for 2012. Coming in at number 15, Sydney 
scored praise for its beaches and art scene, with a 
special mention going to the vivid Sydney festival, 
which runs from late may to early June, with its 
spectacular lighting installations. It cited Sydney 
harbour, the Opera house and manly Beach as 
must-see attractions. In the top 10 Destinations in 
Australia category Sydney came in first place and 
Byron Bay also made the list at number 6.

 
January 2012

 Sydney was the number one Australian 
destination booked through Wotif.com. Five 
NSW destinations featured in the top 20, Sydney 
(1), Newcastle (13), Port macquarie (16), Coffs 
harbour (17), Byron Bay (18)

 

December 2011

 The ‘mercer Quality of Living Survey’ ranks 420 
cities in terms of standards of living. Sydney was 
ranked 11 and is the highest-ranked city in Australia.

 
October 2011

 Sydney was named World’s Best Festival and 
Event City on 4 October by the International 
Festivals and Event Association for the second 
year in a row.

 
May 2011

 Sydney was named the world’s second best 
destination by the world’s biggest travel website, 
TripAdvisor – Travellers’ Choice Destination awards. 
(Cape Town, South Africa was number one.) In the 
same awards, Sydney was named number one of 
the top 10 South Pacific destination.

July 2012

 The Travel + Leisure 2012 World’s Best Awards 
readers’ survey voted Sydney the No. 1 city in 
Australia, New Zealand and the South Pacific and 
ranked Sydney number five on the list of Top 10 
Cities. Sydney has been selected by Travel + Leisure 
readers as the top Australasian city for 17 years. 

 
July 2012

Sydney is the only city in Australia to make The 
Economist Intelligence unit’s new Best Cities 
Index, coming in at number 5. The list of the 
world’s best cities to live in combines Economist 
Intelligence unit (EIu) global “liveability” 
rankings with new criteria that examine “spatial 
characteristics” such as urban sprawl, connection 
and proximity to other cities and pollution levels. 
hong kong was judged the best city, followed by 
Amsterdam, Osaka and Paris. European cities took 
five of the top ten ranking spots, with three cities 
from Asia, one from North America and one from 
Australia. http://m.dailytelegraph.com.au/news/
world/hong-kong-named-worlds-best-city-in-new-
index/story-fnddckzi-1226417473423

 



10:03:54 pm

#sydney

Image Credit: David Clare.  1112-0229_SIW_GW1A_0612

Love every second of Vivid Sydney – A festival of light, music and ideas that transforms Sydney 
into a mesmerising canvas and culminates every evening with the spectacular illumination of the 
city’s greatest icon – the Sydney Opera House. From May 25 to June 11. To book your ultimate 
Sydney experience go to sydney.com.
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key tourism and event promotion results included:

•  Visitor Attendance – attracting an estimated 
20,000 interstate and international visitors to 
Sydney Mardi Gras, which contributed around 
$30 million to the state economy

•  Sales Leads to Partners – the launch of 
52 cooperative campaigns in 14 markets 
to stimulate consumer visitation and which 
delivered more than two million leads to 
industry partners

•  Growth in Visitor Expenditure – achieving 
an overall NSW increase of 3.3 per cent 
in domestic and international overnight 
visitor expenditure

•  Increased Promotional Investment – $10 
million in additional promotional investment 
for NSW through the development of 11 new 
airline partnerships.

There are more than 195,000 businesses involved 
in tourism in NSW, and the industry directly 
employs 160,300 people, accounting for one in 
every 21 jobs in the state.

Over the last year Destination NSW generated 
51,000 media stories across print, broadcast and 
digital channels about events on the Sydney and 
NSW Events Calendar. The estimated publicity 
value across print and broadcast was around 
$77 million.

In may 2012, Destination NSW launched a new 
campaign, Sydney in Winter. This major campaign, 
comes under the theme of Love Every Second in 
Sydney promoting the Sydney lifestyle and also 
iconic events in the winter period such as Vivid 
Sydney, 18th Biennale of Sydney and An Officer 
and a Gentleman. The campaign activities use 
all communications channels, including print 
media, outdoor advertising, light projections and 
digital media.

Each year Destination NSW’s Youth Campaign 
attracts around one million international youth 
travellers and 4.7 million young domestic visitors 
to Sydney and NSW. The promotion is run in both 
international and domestic markets through mass 
media, social media and partnership channels. 
The aim of this campaign is to highlight Sydney’s 
exciting lifestyle and affordability of Sydney for 
travellers aged between 15 and 29 years. 

5.B PrOmOTING TOurISm
Destination NSW has eight global offices – Sydney, 
London, Auckland, Singapore, Tokyo, Los Angeles, 
mumbai and Shanghai – all dedicated to promoting 
tourism to Sydney.

In a global market where developed cities offer 
similar facilities, hospitality and infrastructure, 
festivals and events have become a more crucial 
component for enticing tourists.

major events in Sydney differentiate the city from 
other destinations by providing unique experiences 
and iconic attractions for both locals and 
international visitors. Destination NSW promotes 
these major events through mass campaigns and 
matches events to specific target markets through 
sector campaigns.

The It’s ON’ Campaign is a principal component 
of Destination NSW’s event-led marketing. 
It promotes the Sydney and NSW Events 
Calendar, increasing awareness of more than 90 
high-quality events plus more than 1100 other 
distinctive community, arts, cultural and sport 
events in Sydney and NSW to international and 
domestic tourists.
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Sydney has the facilities to host all types of 
business events, from forums, tradeshows, 
conferences and networking functions to awards 
events or high-level meetings. Aligning major 
events with business events has many benefits 
such as: 

•  Brand alignment with renowned international 
brands 

•  Opportunities to leverage major event marketing 
and Pr programs 

•  Enhancement of delegate experience 

•  Creation of jobs for the local community 

•  Providing exposure to the multicultural 
influences that make Sydney unique. 

BESydney provides a NSW Events Calendar 
that sets out all the business events launched 
throughout the year. With this calendar, clients 
around the world can plan their own events 
according to the time that may benefit them 
the most. 

BESydney has also just achieved one of its most 
successful financial periods, securing 103 business 
events in the 2011-12 financial year, worth about 
$225.6 million to the NSW economy.

The record number of event wins represents a 21 
per cent increase on the previous year’s economic 
impact results. In fact, it is the third highest 
economic delivery in the organisation’s history. 
The 2011-12 financial year also broke records for 
Business Events Sydney’s Asian business. A total 
of 33 events with an estimated economic impact 
of $91 million were secured, which will see 18,641 
corporate incentive and meeting clients travel from 
the region in the coming years.

Some highlight events secured by Business Events 
Sydney include:

•  Perfect China Leadership Seminar 2013 – 3,500 
delegates, worth an estimated economic impact 
of $20.9 million

•  IUCN World Parks Congress 2014 – 3,000 
delegates, worth an estimated $23.6 million

•  12th Congress of the International Society for 
Organ Donation and Procurement (ISODP) 2013 
– 400 delegates, worth an estimated $1.5 million 

Business Events Sydney has offices and 
representatives in New York, London, Singapore, 
mumbai and Shanghai.

5.C CONvENTION mArkETING
Business Events Sydney (BESydney) works closely 
with Destination NSW to help promote Sydney 
as meeting, convention, exhibition and incentive 
destination. Business Events Sydney has won the 
following Awards and Sydney has received the 
following ranking.

Awards:

-  Business Events Sydney won meetings and 
Events Australia Award for the metropolitan 
Destination marketing Organisation of the 
Year 2011

-  Business Events Sydney was a Finalist in the 
C&IT Excellence Awards 2011 for Association 
Congress of the Year

Rankings:

-  Sydney is ranked as Australia’s number one 
destination for association meetings according 
to the union of International Associations 
(uIA) International meetings Statistics report 
for 2011



29 http://www.businesseventscouncil.org.au/ 
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5.E rELOCATION PACkETS 
AND INFOrmATION

The State Government through NSW Trade & 
Investment offers companies relocating to Sydney 
a range of services and resources, including 
business information, advice on local policies 
and regulations, site location and coordination 
support for ‘cutting through red tape’. Other forms 
of financial and non-financial support are also 
available on a case-by-case basis.30

5.D INDuSTrY ENGAGEmENT 
AND OuTrEACh
Destination NSW is actively supporting all 
business, regardless of their size, to grow 
their business within the NSW tourism and 
event industry. 

Destination NSW published its consolidated 
Co-operative marketing Prospectus to increase 
accessibility of products of all businesses to reach 
their customers.

Co-operative Marketing Opportunities with 
Destination NSW, Prospectus 2012/13 provides 
useful information for marketing, assisting event- 
and tourism-related industries to reach their 
consumers in key markets in NSW. The aim of the 
prospectus is to encourage the participation of 
stakeholders to the program to:

•  Grow the profile of Sydney and NSW in key 
domestic and international markets

•  Extend the reach and impact of NSW marketing 
campaigns and promotional acitivities

•  Strengthen and broaden the brand appeal of 
Sydney and NSW

•  Keep the state and its capital city top of mind 
with key consumers

•  Develop new markets and events

•  Generate more business for all stakeholders.

 
Destination NSW supports event partners 
promotionally and financially. The aim of this 
support program is to establish solid partnership 
within the industry to develop the Sydney and 
NSW Events Calendar, which in turn will create 
long-term benefits to Sydney and NSW.



5.G OuT-OF-mArkET 
mEDIA COvErAGE 
When major events occur in Sydney they usually 
generate global media coverage. In 2011-12 more 
than 51,000 media stories about events on the 
NSW calendar (the majority of which were focused 
on Sydney) were generated in print, broadcast and 
digital channels. Destination NSW is very active 
in generating out-of-market coverage through 
publicity programs that include:

•  Extensive media outreach through releases, 
newsletters, conferences 

•  Provision of comprehensive media kits including 
image and footage resources

•  Event-specific media visits 

•  Consumer advocacy campaigns through 
digital channels 

•  Publicity distribution via digital and social 
media channels.

Examples of events that resulted in successful 
media coverage include: 

The Sun-Herald City2Surf event is one of the 
world’s largest fun runs. Its success has influenced 
people internationally to undertake similar events. 
When City2Surf was held in 2011 it attracted 
86,696 entrants – a participation figure significant 
enough to warrant both national and international 
press and broadcast coverage. 

The 18-day Vivid Sydney festival attracted the 
attention of both national and international media. 
The global media coverage extended to more than 
150 countries31.

5.F FAmILIArISATION TOurS 
Each year 85 trade familiarisation tours are offered 
to more than 1000 travel agents to assist them in 
obtaining the latest knowledge about Sydney and 
to increase their support and advocacy for the 
city as a tourism and events destination. A recent 
example was a high-profile delegation of travel 
agents from China hosted on a trip to experience 
Handa Opera on Sydney Harbour.

Each year Destination NSW also facilitates more 
than 350 visits by high-profile Australian and 
International media, which generates large volumes 
of positive coverage and reach global media 
audiences. An ongoing focus for the program is 
promotion of Sydney’s event experiences. A recent 
sample of media visits related to specific events, 
which resulted in positive coverage, include:

•  The New Zealand Herald’s coverage of the 
world premiere of the musical An Officer and 
a Gentleman

•  QTV I am Real (South korea) distributed a 
60-minute program on Sydney focused around 
the Vivid 2012 festival

•  Rheinische Post (Germany) published extensive 
features on Vivid 2012

30 http://www. business.nsw.gov.au/invest 

31  http://www.destinationnsw.com.au/news-and-media/media-releases/
creative-business-boost-as-vivid-sydney-brings-crowds,-investment-
and-global-audiences 
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The major events and festivals in Sydney 
provide opportunities for rich cultural and artistic 
experiences to visitors and residents. Sydney 
invites internationally renowned artists to showcase 
their talents and also celebrates homegrow assets.

Sydney embraces its arts culture with a calendar of 
events that highlights Sydney’s diversity of visual 
and performing arts. The calendar is replete with 
recurring events such as Sydney Festival, Vivid 
Sydney, Sydney Film Festival, Sydney Writers’ 
Festival, the Biennale of Sydney and Parramasala.

The NSW Events Calendar highlights a number 
of the world-class performances held in Sydney 
from musical theatre, opera, ballet, popular music 
concerts and special gallery exhibitions.

Accessibility is an important factor for Sydney’s 
major events and all the major festivals 
include core events that are free to the public. 
The Vivid Sydney and Sydney Festival free 
performances draw huge crowds and give all 
attendees an opportunity to experience exciting, 
inspiring performances.

5.h ENhANCING ExPOSurE TO 
ThE ArTS AND OThEr CAuSES 
The NSW Government’s State Plan specifically 
seeks to increase visitation and participation in arts 
and cultural activity by 10 per cent by 201632. 

The NSW Government will also support the arts 
and cultural sector of the state with more than 
$377 million in year 2012-13. The allocated capital 
budget for this investment will be distributed to 
major institutions: 

•  $135.3 million to the Sydney Opera House

•  $26.5 million to the Australian Museum 
(natural history)

•  $33 million to Powerhouse Museum (technology)

•  $29.3 million to Art Gallery of NSW.

32  http://www.arts.nsw.gov.au/wp-content/uploads/2011/07/Central-
Coast-art-+-community-report-2010-part-1-summary-findings-
recommencations1.pdf 
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Sydney has a significant number of highly visible 
communication platforms, which event owners use 
to leverage promotional and marketing support. 
These include online information pages, flyers, 
street furniture, banner poles, variable message 
signs on roads, messages on transport services, 
outdoor advertising and major campaigns in 
mainstream broadcast and print media.

The City of Sydney has a highly visible marketing 
communications campaign for Sydney’s New 
Year’s Eve including signage on the Sydney 
harbour Bridge pylons, around the city and 
on public transport. The campaign promotes 
key event and behavioural messages so 
attendees receive information to help them 
have the best possible experience, as well as 
to minimise negative crowd behaviour. The 
City of Sydney is committed to environmental 
sustainability and this forms part of the event and 
communications strategy.

Public relations campaigns ensure that key 
messages are carried by major events. For 
example, Sydney New Year’s Eve and Vivid Sydney 
are committed to environmental sustainability, 
while messages on driving safely are promoted by 
the homebush motor racing Authority during the 
Sydney Telstra 500 V8 Supercars event. 

5.I CrEATING hIGhLY vISIBLE 
PuBLIC rELATIONS CAmPAIGNS 
Agencies that provide services to events also 
conduct promotional campaigns to the general 
public who are likely to be impacted by the events. 
For example, if an event limits access to Sydney 
harbour Bridge, there is an extensive campaign to 
advise the public and participants of the event that 
carries safety, transport, traffic, access and other 
key messages. 



•  Celebration – set on Sydney harbour and 
featuring the iconic harbour Bridge, Sydney 
New Year’s Eve signals the start of another 
year to millions of people in Sydney, across 
Australia and throughout the world. The 
fireworks display and party atmosphere 
attract a huge crowd of local, interstate and 
international visitors. Thanks in large part to 
proper planning, availability of event information 
and the combined efforts of many branches 
of the public service and private industry, the 
event generates a strong feeling of community 
and goodwill.

•  Bonding and Participation – every January, 
Sydney Festival enlivens and transforms Sydney 
with a bold cultural celebration based on the 
highest quality art and big ideas. The Festival 
opens each year with the unique Festival First 
Night – a music, dance and visual spectacle on 
the streets and in the parks of central Sydney, 
attracting over 200,000 people. This free event 
is the curtain raiser to a three-week ticketed and 
free program that reaches an audience of over 
650,000. The program is kaleidoscopic in its 
diversity, from burlesque circus to New York rap 
to russian theatre, from contemporary dance 

to family programs to traditional Indigenous arts 
practice. In all, the program comprises around 
300 performances and around 100 events 
performed by more than 1000 artists in at least 
20 venues each year. Inclusive programming, 
a broad range of free events and accessible 
pricing policies for the ticketed shows means 
that Sydney Festival is open to all, welcoming 
Sydneysiders and visitors from everywhere.
Due in large part to the many events held 
around Sydney, the city has attracted 7.7 million 
domestic visitors domestically and 2.6 million 
international visitors this year. 

5.J ENCOurAGING COmmuNITY 
BONDING, PArTICIPATION AND 
CELEBrATION 
major events and festivals play in an important part 
in how the residents and communities of Sydney 
form their social identities and they assist greatly 
in bringing communities together. Destination NSW 
and major event stakeholders ensure community 
participation and consultation when planning major 
events for the city.
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Pier 2/3 in Walsh Bay, Sydney was formerly 
a working dock. The Walsh Bay wharfs were 
decommissioned some years ago and the various 
buildings, with their glorious harbourside location, 
have been renovated for varying uses. Arts NSW 
has leased Pier 2/3 from NSW maritime for use 
in cultural and creative purposes such as a 
Biennale of Sydney venue. As part of the long-
term redevelopment planning, five other event and 
event-related organisations – Australian Chamber 
Orchestra, Australian Theatre for Young People, 
Bangarra Dance Theatre, Bell Shakespeare and 
Sydney Writers Festival – are looking to base their 
operations from the pier. 

Cockatoo Island, which sits in the middle of 
Sydney harbour not far from the Opera house 
and Harbour Bridge, was first a prison and then a 
shipyard. It has been successfully converted to be 
a festival and event space – recently the site for 
the finale of the Red Bull X-Fighters World Tour. It 
is also selected as a venue for the 18th Biennale of 
Sydney in this year.

Even Sydney harbour itself has been harnessed for 
a major event, Handa Opera on Sydney Harbour. 
This was a sponsored event in conjunction with 
Opera Australia that presented a production of La 
Traviata on the harbour itself with the audience in 
specially built seating on the foreshore. The event 
was a tremendous success and there are plans to 
repeat the event with a staging of Carmen in 2013. 

5.k hIGhLIGhTING 
Or DEvELOPING 
uNDEruSED vENuES
Sydney capitalises on its city assets and diverse 
community, creating unique experiences, which 
add value to the event proposition and provide a 
competitive advantage for Sydney.

NSW secured the rights until 2013 to host the 
series finale of Sydney Telstra 500 at Sydney 
Olympic Park, which has around 14 championship 
racing events annually. In preparation of long-
term event hosting, Eastern Creek International 
raceway will be rebuilt for this racing event. Past 
rounds of this event have attracted audiences of 
more than 522,000 people.
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•  Development and implementation of whole-
of-government mechanisms to coordinate 
operational and logistical support by NSW 
Government agencies for annual and one-off 
major events in Sydney.

The development of an entire festival designed 
to celebrate creative industries, Vivid Sydney, 
will become a valuable asset to Sydney and is 
positioning Sydney as the creative industries hub 
of the Asia-Pacific region.

The globally recognisable imagery generated 
through many of Sydney’s events provides strong 
branding messages for Sydney. key examples 
include Handa Opera on Sydney Harbour, 
Australian Open of Surfing and the lighting of the 
Sydney Opera house ‘sails’ during Vivid Sydney.

Sydney New Year’s Eve and Vivid Sydney have 
generated important social legacies, redefining the 
Circular Quay and The rocks districts of the city 
into safe places for families to attend events.

Infrastructure upgrades are an important legacy, 
with many of the city’s central parks and venues 
now equipped with the infrastructure necessary to 
stage major events and festivals.

The enhanced planning and operational 
capabilities of NSW Government agencies now 
allow support for the staging of the world’s biggest 
events in Sydney.

The experience and skills acquired by event 
personnel and the staff of government agencies 
operating complex events such as the Sydney 
Mardi Gras and Sydney New Year’s Eve provides 
a powerful legacy. These attributes are passed on, 
both locally and internationally.

5.L CrEATING LEGACIES AND 
ImAGES BEYOND ThE EvENT
The issue of legacy planning is a major 
consideration when planning major events in 
Sydney and is reflected in Destination NSW’s 
strategic planning and objectives.

Destination NSW specifically considers an event’s 
ability to encourage investment, infrastructure 
development, enhanced industry capacities, 
workforce skills, environmental improvements and 
other activities that will ensure Sydney and NSW 
will continue to be in a position to attract and 
host events. 

The Sydney Olympic Games left tangible legacies 
for the city, including: 

•  Development of Sydney Olympic Park as both a 
major sports and entertainment precinct and as 
urban parkland
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The NSW Government, through the Australian 
International Sporting Events Secretariat (AISES), 
actively promotes the combined business expertise 
arising from major events. It supports the efforts of 
companies and individuals in NSW seeking to win 
international event contracts. 

Australian event organisers have continued 
to increase their international reputation for 
excellence in a wide variety of event expertise 
areas including event concept and design; 
business event management; entertainment and 
production; security and risk management; and 
crowd management and communications. 

6.B CErTIFIED FESTIvAL & EvENT 
ExECuTIvE (CFEE)
The event community across Sydney is spread 
across both the private and public sectors with 
individuals holding a range of qualifications from 
certificates to diplomas and degrees.

(See Section 7 page 67 for list of courses).

6.A SkILLS DEvELOPmENT
Australians are regarded internationally as some of 
the world’s best event organisers, which is evident 
in the number and scale of major festivals and 
events hosted in Sydney.

many of the individuals involved in the Sydney 
2000 Olympic Games, Rugby World Cup and World 
Youth Day projects are now providing consulting 
advice to bidding and organising committees all 
over the world. The skills and integrated operations 
of event and government agency teams was one 
of the defining features of the ‘best ever Olympic 
Games’ in Sydney in 2000.
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will put Sydney in the best position to attract the 
cream of international conventions and exhibitions 
and provide for a diverse range of conventions, 
exhibitions and entertainment events. 

Examples of events actively recruited, procured, 
won or created by Sydney include:

New for 2013 and into the future 

•  Strictly Ballroom the Musical (World Premiere) 

•  The Addams Family (Australian premiere)

•  The Lion King (Australian premiere for 
repeat tour)

•  FIFA World Cup Qualifiers 2014 

•  Sydney International Rowing Regatta

•  NRL (National Rugby League) Grand Final and 
Grand Final Week – locked into Sydney for 
10 years 

•  AFL (Australian Rules Football) annual 
blockbusters Swans v Collingwood

•  Touch Football World Cup 2015

•  Netball World Cup 2015 

•  AFC Asian Cup 2015 (soccer)

New in 2012

•  Australian Open of Surfing, manly

•  Alexander the Great – 2000 years of Treasure 
2012-13 exhibition

•  Badminton Australia Open Grand Prix Gold from 
2012 

•  Sydney International Art Series, Anish Kapoor at 
the museum of Contemporary Art and Francis 
Bacon at the Art Gallery of NSW

•  Handa Opera On Sydney Harbour

•  An Officer and a Gentleman  
(World Premiere musical)

•  World Firefighters’ Games

•  Bledisloe Cup Festival created around the 
Bledisloe Cup Test (rugby union): Qantas 
Wallabies v All Blacks

6.C EFFOrTS TO rECruIT 
NEW EvENTS
Destination NSW’s role is to market Sydney and 
NSW as one of the world’s premier tourism and 
major events destinations; to secure major sporting 
and cultural events; to work in partnership with 
Business Events Sydney to win major international 
conventions and incentive travel reward programs; 
to develop and deliver initiatives that will drive visitor 
growth throughout the state; and to achieve the 
NSW Government’s goal of doubling overnight 
visitor expenditure to the state by 2020.

A key role for Destination NSW is the provision 
of professional event expertise and financial 
assistance to event partners. The aim is to work 
in partnership with industry to develop the NSW 
Events Calendar that delivers both medium- and 
long-term benefits to Sydney and NSW.  See 
Appendices for more event related information.

The Sydney International Convention, Exhibition 
and Entertainment Precinct to be opened in 2016 
will provide Sydney with world-class facilities that 
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6.E OThEr CrEATIvE 
ENDEAvOurS
Destination NSW would like to acknowledge the 
collaboration of third-year event management 
students at The International College of 
management, Sydney in researching and assisting 
with the preparation of this submission.

6.D FESTIvAL AND EvENT ShArED 
rESOurCES PrOGrAm
Destination NSW has a shared space at their 
George Street premises that can be used by all 
event partners for meetings and functions free of 
charge. Organisers can come together to share 
ideas and network. 

The website – www.nswevents.com – is the digital 
events diary of NSW, it allows access to the state’s 
ever growing community of event organisers, event 
attendees, venues, and the people who want to 
know what’s going on. The website allows people 
to discover, add and create a profile; and groups 
to express their opinions on Sydney’s events. It 
serves as evidence to the diversity of the festivals 
and events that are held week-in and week-out 
in Sydney. The website has direct links between 
www.sydney.com and www.cityrail.com to allow its 
users to attend the events that are on in Sydney. 
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SuPPOrTING mATErIAL 1

venue Indoor/Outdoor Estimated Capacity Example of Event/Festival

Allianz Stadium
(Sydney Football Stadium)

Indoor/Outdoor 45,500 rugby union, National rugby League, A-League 
Football

Allphones Arena
(formerly Acer Arena)

Indoor/Outdoor 21,000 rihanna Concert, Celtic Thunder, Lady Gaga

ANZ Stadium Indoor/Outdoor 83,000 V8 Supercars Telstra 500, FIFA World Cup Qualifier, 
Bledisloe Cup

Aquatic Centre Indoor 7,700 Sydney Olympic Games

Archery Centre Indoor/Outdoor 1,000 Sydney Olympic Games

Art Gallery of New South Wales Indoor 1,000 Archibald Prize 2012 Tour, Picasso Exhibition

Australian Technology Park, Conference 
and Exhibition Centre

Indoor 5,000 (exhibition hall) mTv music Awards 2008

Belmore Sports Ground Indoor/Outdoor 25,000 National rugby League

Blacktown Olympic Park – AFL/Cricket Indoor/Outdoor 10,000 Australian Football League, Australian Baseball League

Bondi Beach Outdoor n/a Sculpture by the Sea, Bondi Short Film Festival

Brookvale Oval Indoor/Outdoor 23,000 National rugby League

Campbelltown Sports Stadium Indoor/Outdoor 21,000 National rugby League

Canterbury racecourse Indoor/Outdoor 20,000 horse racing

Capitol Theatre Indoor 2,094 mary Poppins; Tap Dogs; Wicked

CarriageWorks Indoor 272–800 (theatres); 1,500 (foyer) 2012 vinnies CEO Sleepout

Centennial Park Outdoor 38,000 Taste of Sydney, World Youth Day 2008

Chinatown Outdoor n/a Chinese New Year Festival Parade

City of Sydney Central Business District 
(various outdoor spaces)

Outdoor n/a Sydney Festival First Night, World Youth Day 2008

Primary Inndoor and Outdoor Venues in Sydney
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venue Indoor/Outdoor Estimated Capacity Example of Event/Festival

CuA Stadium Indoor/Outdoor 22,000 National rugby League

Darling harbour Outdoor 120,000 Australia Day, International FIFA Fan Fest Site

Dee Why Beach Outdoor n/a Australia Day 2012 Big Breakfast, Commonwealth Bank 
Beachley Classic

Eastern Creek International raceway Indoor/Outdoor 100,000 A1 Grand Prix, v8 Supercar Championships

ES marks Field, Centennial Park Indoor/Outdoor 8,000 Track and Field

Fox Studios Entertainment Quarter 
including hordern Pavilion and hall of 
Industries

Indoor/Outdoor 1,800 (Forum hall) Cirque de Soleil (September 2012)

hockey Stadium Indoor 4,000 Women’s Champion Trophy hockey 2009

hyde Park Outdoor n/a Sydney Cellar Door, Crave Sydney Night Noodle market

Leichhardt Oval Indoor/Outdoor 20,000 National rugby League

Luna Park Indoor/Outdoor 2,950 Luna Park 75th Birthday Celebrations

Lyric Theatre, The Star Indoor 2,080 An Officer and a Gentleman; Mamma Mia!

menangle Park raceway Indoor/Outdoor 15,000 miracle mile (standardbreds)

museum of Contemporary Art Indoor 750 Creative Sydney, Sydney International Art Series

Newmarket Complex Indoor/Outdoor n/a Sydney Carnival (Inglis Australian Easter Yearling Sale)

North Sydney Oval Indoor/Outdoor 20,000 ICC Women’s Cricket World Cup 2009

Overseas Passenger Terminal Indoor 1,500 (Customs hall); 
400 (Cargo hall)

rosemount Australian Fashion Week

Parramatta Park Outdoor 80,000 Winterfest medieval Fair

Parramatta Stadium Indoor/Outdoor 20,741 National rugby League, Deepvali Festival

rosehill Gardens racecourse Indoor/Outdoor 35,000 Golden Slipper, Australian Camping & Caravan Show

royal Botanical Gardens Outdoor n/a movie Extra Tropfest 2012

royal randwick racecourse Indoor/Outdoor 45,000 Australian Derby Day, Future music Festival, Doncaster 
Day, Sydney Cup Day

SuPPOrTING mATErIAL 1
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venue Indoor/Outdoor Estimated Capacity Example of Event/Festival

Sports Centre Indoor 5,000 Sydney Latin Festival, Oceania Olympic Table Tennis 
Qualifying Tournament

State Theatre Indoor 2,775 Sleeping Beauty – russian Ballet

Sydney Convention and Exhibition 
Centre

Indoor 25,000 Good Food and Wine Show

Sydney Cricket Ground Indoor/Outdoor 46,000 Test Cricket Series, Australian Football League

Sydney Entertainment Centre Indoor 12,500 Jason Derulo, Premier’s Christmas Gala Concerts

Sydney harbour Outdoor n/a rolex Sydney hobart Yacht race

Sydney harbour Bridge Outdoor 6,000 (seated) Sydney New Year’s Eve, Sydney marathon

Sydney harbour Foreshore 
Authority – The rocks Precinct

Outdoor 10,000 vivid Sydney

Sydney International Equestrian Centre Indoor Arena/Outdoor 7,150 Sydney Olympic Games

Sydney International regatta Centre Indoor/Outdoor 30,000 (outdoor), 1,000 (pavilion) Sydney Olympic Games

Sydney Olympic Park Indoor/Outdoor 15,000 v8 Supercars

Sydney Opera house Indoor 5,678 Symphony under the Sails, Tina Arena & the Sydney 
Symphony

Sydney Showground Indoor/Outdoor 15,000 Sydney royal Easter Show, AImEx 2011

Sydney Showground Dome Indoor 10,000 Sydney royal Easter Show

Sydney Town hall Indoor 3,000 mercedes-Benz Fashion Festival Sydney

Tennis Centre Indoor/Outdoor 15,500 (Centre Court) APIA International Tennis

The Domain (Parkland) Outdoor 90,000 Woolworths Carols in the Domain, Opera in the Domain

Theatre royal Indoor 1,183 Jersey Boys

Toyota Stadium Indoor/Outdoor 22,000 National rugby League

Wharf Theatre Indoor 330 Les Liaisons Dangereuses

SuPPOrTING mATErIAL 1
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Institution Course

TAFE NSW
www.tafesnw.edu.au

Event management
Certificate III in Events
Events – Diploma
Events – Advanced Diploma

International College of management Sydney
www.icms.edu.au 

Bachelor of Business Administration specialising in Event management
Bachelor of Business management specialising in Event management
Bachelor of Event management
Associate Degree in Business Specialising in Event management 
Diploma in Event management 

uTS Sydney
www.uts.edu.au 

Bachelor of management in Events and Leisure 
Graduate Diploma in Event management
Graduate Certificate in Event Management 
master of management

university of Western Sydney
www.uws.edu.au 

Bachelor of Tourism management – Event management

AmP College of Business and Communication
www.apm.edu.au 

Bachelor of Business (Event management) 
Advanced Diploma of Business (Event management) 

Charles Sturt university
www.csu.edu.au 

Bachelor of Communication (Public relations) 

macleay College
www.macleay.edu.au 

Advanced Diploma of Business (marketing)

Sydney College of Event management
www.collegeofeventmanagement.com.au 

Diploma in Event management

Institutions that provide event-related courses

SuPPOrTING mATErIAL 2
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Throughout the year Sydney & NSW will host a spectacular array of exciting
music events, high adrenalin sports, artistic collaborations and premieres.
Below is just a sample of what’s in store. If it’s worth seeing, it’s on in Sydney!

If it’s on in Sydney, it’s on sydney.com 

ENJOY FANTASTIC EVENTS

OCTOBER 2012

Crave Sydney International Food Festival
Various venues across Sydney 
1 - 31 October 

Legally Blonde The Musical - Australian Premiere 
Sydney Lyric
Opens 4 October 

Supercheap Auto Bathurst 1000
Mt Panorama, Bathurst
4 - 7 October 

Sculpture by the Sea
Tamarama to Bondi Coastal Walk, Sydney 
18 October - 4 November

Ironman Australia 70.3 Australian Age Group
Championships
Port Macquarie 
28 October 

JULY 2012

Terrain, Bangarra Dance Theatre
Sydney Opera House
18 July - 18 August 

Microsoft Imagine Cup 
Sydney Convention Centre, Darling Harbour 
6 - 10 July

Aida
Opera Theatre, Sydney Opera House 
17 July - 13 October

Amarcord, presented by Musica Viva
City Recital Hall, Sydney & Harold Lobb Concert Hall,
Newcastle
21 - 30 July 

The Rocks Aroma Festival
The Rocks, Sydney 
29 July 

AUGUST 2012

Bledisloe Cup Festival
Various venues across Sydney
10 - 18 August 

Fireside Festival 
The Poachers Way, Yass Valley 
1 - 31 August 

Byron Bay Writers’ Festival 
Byron Bay 
3 - 5 August  

Australian Surf Festival
Port Macquarie 
11 - 25 August 

The Sun-Herald City2Surf
Hyde Park to Bondi Beach, Sydney
12 August 

SEPTEMBER 2012 

Telstra Premiership Final Series and Grand Final
Various venues
7 - 30 September 

International Great Waiters Race 
Woolloomooloo Bay Wharf, Sydney 
2 September 

X-Blades National Youth Championships 
and State of Origin
Port Macquarie 
19 - 22 September 

2012 Helpmann Awards 
Sydney Opera House
24 September 

Deniliquin Ute Muster
Plains of Deniliquin 
28 - 29 September 

NOVEMBER 2012 DECEMBER 2012

Sydney New Year’s Eve
Sydney 
31 December

Emirates Australian Open 
The Lakes Golf Club, Eastlakes, Sydney 
6 - 9 December 

Woolworths Carols in the Domain
The Domain, Sydney 
15 December 

Wave Warriors - Surf Lifesaving Junior Challenge
Wollongong 
15 - 16 December 

Jack Newton Celebrity Classic
Cypress Lakes Resort, Hunter Valley
18 - 19 December 

Sydney International Art Series:
Francis Bacon: Five Decades
Art Gallery of NSW, Sydney 
17 November - 17 February

Parramasala - Australian Festival of South Asian Art 
Parramatta
1 - 11 November 

Schools Spectacular
Various venues across NSW 
23 - 24 November 

Alexander the Great: 2000 Years of Treasure
Australian Museum, Sydney 
24 November - 28 April

Sydney Telstra 500
Sydney Olympic Park
30 November - 2 December

If it’s on in Sydney, it’s on sydney.com 
Please note that events are subject to change or cancellation (check relevant website for further details prior to the event). Destination NSW acknowledges and appreciates all photographic
images supplied by each event owner for use in this advertisement. New Year’s Eve image Courtesy of City of Sydney. Australian Open of Surfing, Photo Jeff Gross. Francis Bacon, Study
for self-portrait1976, Art Gallery of New South Wales. © Estate of Francis Bacon/DACS. Licensed by Viscopy.

APRIL 2013

Sydney Carnival 
Rosehill Racecourse, Royal Randwick 
Racecourse and Newmarket
April

Yonex Australian Badminton Open
Darling Harbour, Sydney 
2 - 7 April 

Mercedes-Benz Fashion Week Australia
Spring/Summer Collections 
Sydney
April 

Sail Port Stephens
Port Stephens
13 - 21 April 

Newton’s Nation
Mt Panorama, Bathurst
April 

JANUARY 2013

Sydney Festival, featuring Sydney Festival First Night
Sydney
5 - 28 January 

Apia International Sydney 
Sydney Olympic Park Tennis Centre
6 - 12 January 

Tamworth Country Music Festival
Tamworth 
18 - 27 January 

Australia Day
Various venues across NSW 
26 January 

The Big Issue Street Football Festival
Darling Harbour, Sydney 
January (tbc) 

FEBRUARY 2013

Australian Open of Surfing
Manly Beach 
16 - 24 February 

Bathurst 12 Hour
Mt Panorama, Bathurst 
8 - 10 February 

Movie Extra Tropfest 
The Domain, Sydney 
February 

Navy Australian Surf Rowers Open 
Newcastle 
8 - 10 February 

Sydney Chinese New Year festival
Various venues across Sydney 
8 - 24 February 

MARCH 2013

Sydney Mardi Gras Parade
Oxford Street, Sydney 
2 March 

Inter Dominion Championship
Tabcorp Park, Menangle 
3 March

CMC Rocks The Hunter 
Hunter Valley
15 - 17 March

The Addams Family - Australian Premiere
Capitol Theatre, Sydney 
Opens 23 March

Sydney Royal Easter Show
Sydney Showground 
28 March - 10 April

MAY 2013

NCHA Futurity
Tamworth 
29 May - 9 June 

Commonwealth Bank Beachley Classic
Dee Why Beach
May 

Sydney Writers' Festival
The Rocks, Sydney
May 

Emirates Park Scone Cup Carnival 
Scone Race Club
17 - 18 May 

JUNE 2013

Vivid Sydney
Sydney Opera House, Circular Quay and The Rocks
24 May – 10 June

Sydney Film Festival
Various venues across Sydney 
June 

Harvey Norman State of Origin II - NSW V QLD
ANZ Stadium, Sydney
13 June 

British & Irish Lions Tour 
Various venues across NSW 
12 June - 6 July 

Darling Harbour Jazz & Blues Festival 
Darling Harbour, Sydney
June

APPENDIx 1 – EvENT BrOChurE
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Sydney and NSW – it’s on! 
 

Sydney and New South Wales have set the stage for a spellbinding 
season of prime cultural and artistic shows and events during 2012 and 
2013. The NSW Events Calendar lists over 90 major upcoming events –
the annual list has more than 800.  

Sydney will host world-premiere musicals, sporting events, and 
blockbuster exhibitions, adding extra vibrancy to Australia’s leading 
tourism and events city. This unprecedented line-up of events continues 
to expand into 2013 and covers everything from Sydney Carnival to 
Strictly Ballroom the musical, and from Sydney Mardi Gras’ Parades to 
Alexander the Great exhibition. Whenever you visit Sydney, there’s 
always world class events to experience. 

Exciting events in Sydney - 2012/13 

18th Biennale of Sydney. Australia’s largest contemporary visual arts event 
is presented free to the public every two years. The 18th Biennale of Sydney, 
titled “All Our Relations”, will focus on collaboration, conversation and 
compassion, in the face of coercion and destruction.  The Biennale will 
showcase Sydney’s Museum of Contemporary Art Australia (MCA), which 
reopened in March 2012 after a AUD $53 million redevelopment. The MCA 
has been expanded and transformed into a major cultural centre for 
contemporary art and creative learning, along with exhibitions at the Art 
Gallery of NSW, Cockatoo Island, and Pier 2/3 At Walsh Bay. (18th Biennale of 
Sydney; 27 June-16 September 2012) 

Since 1971, Sydneysiders have been joined by participants from all over the 
world - elite athletes rubbing shoulders with locals to run, walk or watch the 
14km race from Hyde Park in Sydney’s CBD to the finish at iconic Bondi 
Beach. The City to Surf will be run on the 12 August 2012. 

In October, the Museum of Contemporary Art, Australia will host Primavera 
2012, marking the 21st anniversary of this annual exhibition. It showcases 
work by artists aged 35 years and under from across Australia.   

Crave Sydney International Food Festival is a month-long celebration of 
extraordinary food experiences in Sydney and regional NSW locations, 
throughout October. Something for everyone, from large-scale food events to 
intimate dinners cooked by some of the world’s leading chefs. Highlights 
include outdoor noodle markets, and The World Chef Showcase. (1-31 
October 2012) 

Experience Sculpture By The Sea, an exhibition of contemporary sculpture 
staged along Sydney's spectacular Bondi to Tamarama coastal walk. Over 
100 works by artists from Australia and overseas are exhibited. From the witty 

MEDIA INFORMATION   
ATE 2012 
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and the unexpected to the truly magnificent, the exhibition provides sculptors with a unique opportunity to 
placetheir work in a dramatic natural setting. (18 October – 4 November 2012) 

Alexander the Great marches in to the Australian Museum. The Australian Museum in central Sydney will 
present a magnificent new exhibition: ‘Alexander the Great: 2000 Years of Treasures’. Secured with the support 
of the NSW Government through Destination NSW, the exhibition is exclusive to the museum, to Sydney and to 
Australia.  ‘Alexander the Great: 2000 Years of Treasures’ is the largest collection from the acclaimed State 
Hermitage Museum of St Petersburg to visit Australia. The exhibition will feature 400 priceless objects, spanning 
more than 2000 years.  (Opens 24 November 2012.) 

Race by day and rock all night at this year's V8 Supercars Sydney Telstra 500 at Sydney Olympic Park. (30 
November -2 December 2012).  

The 2012 Emirates Australian Open of Golf will be played for $1.5 million prize money at The Lakes Golf Club 
in Sydney from 6-9 December. 

New Year’s Eve. Sydney welcomes in the New Year on 31 December 2012 with its world-renowned harbour 
celebration, culminating in a spectacular midnight fireworks show that highlights the iconic Harbour Bridge. This is 
a must-do world-class event. 

Every January, Sydney Festival enlivens and transforms Sydney with a bold cultural celebration based on high 
quality art and creative ideas. The Festival opens each year with the unique Festival First Night - a feast of music, 
dance and visual spectacle on the streets and in the parks of central Sydney and Parramatta, attracting over 
200,000 people. This free event is the curtain raiser to a three week, ticketed and free program that reaches an 
audience of over 650,000.  The program is kaleidoscopic in its diversity, from burlesque circus to New York rap to 
Russian theatre; from contemporary dance to family programs to traditional Indigenous arts. The program 
comprises around 300 performances and around 100 events performed by over 1,000 artists in at least 20 
venues each year. Sydney Festival – featuring Sydney Festival First Night is on 5 - 28th January 2013. 

St George Open Air Cinema. The Harbour Bridge, Sydney Opera House and city skyline set the magnificent 
scene for this alfresco celebration of film, food, wine and the Sydney lifestyle.  (February - March 2013)  

2012 Sydney Chinese New Year Festival. The Year of the Dragon roars to a start with a major arts festival 
bursting with cultural events, markets, tours, entertainment, exhibitions and the Twilight Parade.   (8 - 24th 
February 2013)  

Movie Extra Tropfest. Australia’s most prestigious short film festival is one of its most iconic cultural events. It is 
also the largest short film festival in the world. Tropfest is free to attend and will celebrate its 21st birthday in 2013. 
The festival is an outdoor celebration complete with live music and entertainment, public catering and bars, red-
carpet arrivals and the highly anticipated film screenings followed by an awards ceremony. (February 2013) 

Australian Open of Surfing. This nine-day festival at Manly Beach celebrates the best of Australian action 
sports, music, art and fashion, incorporating skateboarding and ASP-sanctioned Pro and Junior surfing 
tournaments.  It’s action sports event meets music festival meets the world surfing tour… and it’s all free!  (9 -17 
February 2013) 

Sydney Mardi Gras. Three fun-packed weeks showcase the very best of Sydney in summertime, from the drag 
races on Bondi Beach to the music and dance at Harbour Party, culminating with the world famous Sydney Mardi 
Gras costume parade and Party. Expect a diverse feast of colour and the most diverse procession of people, 
floats and choreography to be seen anywhere on 2 March 2013. 

Handa Opera on Sydney Harbour. A fusion of beautiful music and a breathtaking spectacle creates an 
unforgettable evening under the stars. The event’s debut featured La Traviata in 2012 andproved an unqualified 
success, as fireworks, a harbour stage and a giant chandelier transformed opera in Sydney like never before. 
More than 40,000 people attended one of the 17 performances – more than half of them opera novices. In 2013, 
Gale Edwards will direct Bizet’s Carmen. If it’s anything like the 2012 production it will be spectacular. La Traviata 
featured a 40-piece orchestra, magnificent sets, beautiful costumes, dazzling effects, and a nine-metre chandelier 
suspended above the purpose-built floating stage.  The Sydney Opera House, Sydney Harbour Bridge and city 
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skyline provided the spectacular backdrop. Carmen will be performed in 2013, with exact dates still to be 
announced. (March/April 2013)  

Sydney Royal Easter Show. Fourteen days of top family fun each April as Australia’s largest and most treasured 
annual public event showcases the culture, heritage and tradition of Australian country life, promoting and 
displaying livestock, produce and rural merchandise. (28 March -10 April 2013)  

Sydney Carnival. Catch the fun at two major racing carnivals at Rosehill and Randwick racecourses. Highlights 
are the Golden Slipper Festival held on the first Saturday in April followed by David Jones Australian Derby Day 
at Randwick the following week. Latest fashions, spirited horses and over AUD $20 million in total prize money 
make this a Sydney racing and thoroughbred classic. (April 2013)  

Vivid Sydney. A unique annual festival of light, music and ideas, a mesmerising free public exhibition of outdoor 
lighting sculptures, a cutting-edge contemporary music program and the spectacular illumination of the Sydney 
Opera House sails. This year’s event has just ended (on 11 June) and next year’s line-up is already being 
arranged. One of the signature events in the NSW Events Calendar developed by Destination NSW, with the 
NSW Government as the major investor, Vivid Sydney has become Sydney’s major winter festival, lighting up the 
city each night from 6pm with free and ticketed events at Sydney Opera House, Museum of Contemporary Art, 
Circular Quay and The Rocks. Vivid Sydney wows the crowds! (10 May – 12 June 2013)  

Sydney Writers’ Festival. Australia’s largest annual celebration of literature and ideas presents over 300 events 
(half of them free) and attracts attendances of about 80,000 in venues that stretch from the festival hub at Walsh 
Bay to the Blue Mountains. For one week every May, the festival brings together authors of the best 
contemporary fiction and writers of cutting-edge nonfiction, including some of the world’s leading public 
intellectuals, scientists and journalists.  (May 2013) 

Sydney Film Festival. One of the longest running events of its kind in the world, the festival brings the best new 
films each year to audiences in Sydney. (June 2013)  

Prepare for a wonderful array of musicals.  

Sydney is the musical capital of Australia, with the NSW State Government and Destination NSW bolstering a 
world-class musicals program that is sure to entertain visitors and residents alike. Sydney hosted the World 
Premiere of An Officer and a Gentleman in May, ahead of international musical theatre destinations such as 
London and New York. The Australian Premiere of Legally Blonde, the musical, is set to paint Sydney pink when 
it opens at the Lyric Theatre, The Star on 4 October 2012. The Addams Family will make its Australian Premiere 
in Sydney’s Capitol Theatre from 23 March 2013 and Strictly Ballroom, the musical, will have its World Premiere 
at the Lyric Theatre from September 2013. A true blockbuster musical, The Lion King is set to return to Sydney’s 
Capitol Theatre in December 2013 and run for eight or nine months. The Lion King is one of the world’s favourite 
musicals and the 2013 production is expected to attract 500,000 visitors to NSW from interstate and overseas, 
generating AUD $36 million for the State.  

Culture, music, food and fun in Regional NSW 

Dungog Film Festival. Set in the picturesque little town of Dungog, about a three-hour drive northwest of 
Sydney, this four-day event showcases the best of new and classic Australian cinema. Its principal objective: to 
increase the appreciation of Australian screen culture and heritage. Dungog is a spirited country town set against 
a majestic backdrop of rolling hills at the gateway to Barrington Tops National Park. As well as a celebration of 
Australian cinema, the festival has a lively regional content with local produce and Hunter Valley wines to the fore. 
(19 June-1 July 2012)  

Deniliquin Ute Muster. A festival celebrating the ute, Australia’s version of a pick-up truck, with music 
competitions and family fun. It’s held on the flattest, natural, open plains on earth. Ute culture is an intrinsic part of 
Deniliquin. The word ute, incidentally, derives from “coupe utility”. The first one was produced by Ford Australia in 
response to a 1932 letter from the wife of an Australian farmer asking for “a vehicle to go to church in on a 
Sunday and which can carry our pigs to market on Mondays”. (28-29 September 2012)  

 

Supercheap Auto Bathurst 1000. This 1000km touring car race roars off annually at Mount Panorama Circuit in 
Bathurst on the second Sunday in October. V8 Supercars – high-octane stuff! (4-7 October 2012)  

CountryLink Parkes Elvis Festival. Bring on Elvis!  The Central NSW town of Parkes is all shook up in the 
second week of January as thousands of hip-swivelling Elvis impersonators, tribute artists and fans convene for a 
dazzling array of events to celebrate the birthday of “the King”. (9-13 January 2013)  

Jayco Tamworth Country Music Festival. Australia’s biggest celebration of country music is held annually in 
the country town of Tamworth, about 500 kilometres north of Sydney. Music is at the heart of the 10-day festival, 
but the combination of welcoming locals, friendly visitors, summer-holiday atmosphere and non-stop music gives 
the event across-the-board appeal. (18-27 January 2013)  

Bluesfest Byron Bay.  Australia’s premier blues and roots music festival is held annually at Tyagarah Tea Tree 
Farm, just outside Byron Bay.  (28 March - 1 April 2013)  

Orange F.O.O.D Week. A gastronomical extravaganza in April each year, this week is so popular that it stretches 
to cover 10 days. Experience NSW’s finest regional food, from vegetables to venison, from the shires of Orange, 
Cabonne and Blayney. Meet the farmers who grow the food and the chefs, caterers and cooks who create 
extraordinary dishes from it. (April 2013)  

 

Hundreds of events take place right throughout the year in Sydney and NSW. In Sydney, it’s always on – and 
whenever you visit Regional NSW, you’ll find something exciting happening. 

 

For more information go to sydney.com or visitnsw.com 

 

To access the image library and download images go to images.destinationnsw.com.au  

 

 

Contact 
 
Diane Glasson 
Manager Destination Publicity and Promotions 
Destination NSW  
Email  diane.glasson@dnsw.com.au 
Tel  61 2  9931 1475 
Mob  61 2 (0) 428 487 585 
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Sydney’s Award Winning Style 
 
Consistently rated as one of the best cities in the world, Sydney has much to offer visitors.  Sydney’s 
bountiful natural surroundings and glorious harbour make it one of the most geographically beautiful 
cities on earth.  With a multicultural population of around 4.5 million, Sydney is a global city.  
 
The city’s climate inspires outdoor activities and a relaxed coastal lifestyle. A desired travel 
destination for international and domestic travellers, Sydney offers a climate that inspires outdoor 
activities, a myriad of cultural experiences and world-class dining, shopping and an enviable nightlife. 
 
So it should come as no surprise that Sydney has received many awards and accolades.   

 
July 2012  The Travel + Leisure 2012 World’s Best Awards readers’ survey voted Sydney the 

No. 1 city in Australia, New Zealand and the South Pacific and ranked Sydney 
number five on the list of Top 10 Cities. Sydney has been selected by Travel + 
Leisure readers as the top Australasian city for 17 years.  

 
July 2012 Sydney is the only city in Australia to make The Economist Intelligence Unit's new 

Best Cities Index, coming in at number 5.  The list of the world's best cities to live in 
combines Economist Intelligence Unit (EIU) global "liveability" rankings with new 
criteria that examine "spatial characteristics" such as urban sprawl, connection and 
proximity to other cities and pollution levels.  Hong Kong was judged the best city, 
followed by Amsterdam, Osaka and Paris.  European cities took five of the top ten 
ranking spots, with three cities from Asia, one from North America and one from 
Australia. http://m.dailytelegraph.com.au/news/world/hong-kong-named-worlds-best-
city-in-new-index/story-fnddckzi-1226417473423 

 
May 2012 Sydney has been included as one of the top 25 Destination in the Trip Advisor 

Travellers Choice Awards for 2012.  Coming in at number 15, Sydney scored praise 
for its beaches and art scene, with a special mention going to the Vivid Sydney 
festival, which runs from late May to early June, with its spectacular lighting 
installations.  It cited Sydney Harbour, the Opera House and Manly Beach as must-
see attractions.  In the top 10 Destinations in Australia category Sydney came in first 
place and Byron Bay also made the list at number 6.   

 
January 2012 Sydney was the number one Australian destination booked through Wotif.com. Five 

NSW destinations featured in the top 20, Sydney (1), Newcastle (13), Port 
Macquarie (16), Coffs Harbour (17), Byron Bay (18) 
 

December 
2011 

The ‘Mercer Quality of Living Survey’ ranks 420 cities in terms of standards of living. 
Sydney was ranked 11 and is the highest-ranked city in Australia. 

October 2011 Sydney was named World’s Best Festival and Event City on 4 October by the 
International Festivals and Event Association for the second year in a row. 
 

May 2011 Sydney was named the world’s second best destination by the world’s biggest travel 
website, TripAdvisor – Travellers’ Choice Destination awards. (Cape Town, South 
Africa was number one.) In the same awards, Sydney was named number one of 
the top 10 South Pacific destination. 
 

January 2011 Sydney was named Australia’s favourite destination by a new independent survey of 
Top 20 Destinations by online accommodation website Wotif.com (Newcastle, Coffs 
Harbour, Port Macquarie and Byron Bay were also featured in the Top 20 list.)  
 

October 2010 Sydney voted the world’s number one city for a record-breaking 9th year in a row in 
the Conde Nast Traveler Reader’s Choice Awards held in New York. (15th time 
Sydney has won the award.) 
 

Sept 2010 Sydney named one of the world’s top ten cities in the AT Kearney 2010 Global Cities 
Index. 
 

Sept 2010 Sydney won the 2010 International Festivals and Events Association World Festival 
and Event City Award. Sydney was selected as the World’s best city in the ‘over 1 
million population’ category. (Award announced during the 44th Annual IFEA 
Convention & Expo, held in St Louis USA.) 

2 

 
July 2010 Sydney was voted the number one city in Australia, New Zealand and the South 

Pacific by the readers of Travel & Leisure, a leading US based travel magazine. 
May 2010 Sydney ranked 27 in the world for international business events and conferences by 

the International Convention and Congress Association (ICCA). Sydney is listed 
within the top 10 in the Asia-Pacific.  
 

March 2010 The ‘Cities of Opportunity’ survey from PriceWaterhouseCoopers shows Sydney 
ranks joint number one with London, New York and Paris from among 20 global 
cities for its arts and entertainment scene. Survey conducted for the New York City 
business forum. 
 

January 2010 Sydney voted Best Asia-Pacific City in the US Travel Weekly Readers’ Choice 
Awards. (The seventh annual Travel Weekly Readers’ Choice Awards, held in New 
York). Travel Weekly is the ‘national newspaper of the travel industry’ in the US and 
it was the publication’s readers who determined the nominees, finalists and 
ultimately, the winners in each category. 
 
Sydney reclaimed its title as the Best Asia-Pacific City from Hong Kong, who won 
the crown in 2008 following three consecutive Sydney wins, while Australia won the 
Best Asia-Pacific Country for the sixth consecutive year. 
 

2009 Over 160,000 readers from Malaysia’s top travel magazine, Libur, voted Sydney the 
‘Best Foreign Destination’ for the third year running. Between July and October 
2009, readers of Libur, the sole Malay travel and tourism publication, were asked to 
cast their votes via mail to an independent contest auditor. 
 

October 2009 Readers of the Guardian newspaper in the United Kingdom named Sydney their 
'favourite overseas city' for the second year running. The Top five were: 1. Sydney 2. 
Cape Town 3. New York 4. San Francisco 5. Berlin. 
 

October 2009 Sydney was voted number one city in world at the US Conde Nast Traveler Readers’ 
Choice Awards in New York for a record 14th time. Sydney scored ahead of San 
Francisco, Paris and Rome. This was the 8th consecutive year that Sydney was 
ranked number one city. 
 

October 2008 Sydney was voted number one city in world at the US Conde Nast Traveler Readers’ 
Choice Awards in New York for a record 13th time. Sydney scored ahead of San 
Francisco, Florence and Cape Town. 
 

October 2008 Sydney won the “Favourite overseas city” category in the 2008 Guardian and 
Observer Travel Awards in the UK. The Observer, Guardian and guardian.co.uk 
Travel Awards is the longest running survey of its kind and in 2008 - the event's 22nd 
year - 17,000 readers took part. Top five: 1. Sydney 2. Krakow 3. San Francisco 4. 
Singapore 5. Vancouver. 
 

March 2008 Sydney voted the number one city brand in the world in the Anholt City Brands Index 
for the second year in a row. 
 

Dec 2007 Sydney won Best Asia Pacific City at the Travel Weekly fifth annual Readers Choice 
Awards in New York. Travel Weekly is the national newspaper of the US travel 
industry, reaching 150,000 readers. 
 
Sydney was ranked fifth in the Top 10 Cities worldwide in Travel and Leisure’s sixth 
annual World’s Best survey.  It was also ranked first in the Top 5 Cities in Australia, 
New Zealand and the South Pacific Category.  Five Sydney hotels as well as 
Lillanfels Blue Mountains Resort & Spa made the top ten in the top 25 Hotels in 
Australia, New Zealand and the South Pacific in the same survey. 
 

Oct 2007 Sydney was voted number one city in world at the US Conde Nast Traveler Readers’ 
Choice Awards in New York for a record 12th time. Sydney scored ahead of San 
Francisco, Florence, Cape Town, Rome, Bangkok and New York. 
 

Sept 2007 Sydney was voted number one city in the world at the UK Conde Nast Traveller 
Readers’ Travel Awards in London. Sydney won the category of Best Overseas City. 
 
UK Conde Nast Traveller Readers also voted The Observatory, Establishment, Park 

APPENDIx 2 – AWArDS



72
IFEA World Festival and Event City Award

3 

Hyatt and Four Seasons in Sydney plus Lilianfels Blue Mountains Resort & Spa 
amongst the top 20 best hotels in the Australasia and South Pacific region. 
 
The Park Hyatt, Intercontinental Sydney, the Westin, Four Seasons, Sydney 
Harbour Marriott, Sheraton on the Park, the Observatory Hotel, Shangri-La Hotel, 
Establishment Hotel and Four Seasons Hotels in Sydney were voted in the top 20 
Top Hotels in the US Conde Nast Traveler Readers’ choice Awards 2007. 
 
Sydney Airport was named in the Top 10 International Airports in the 2007 Readers’ 
Travel Awards 2007conducted by Condé Nast in the UK. 
 

April 2007 The Sydney Convention and Visitors Bureau (SCVB) was named Australia’s top 
conference and tourism organisation for the third year in a row, winning Hall of Fame 
status in the Meetings & Events Australia (MEA) awards for 2006. 
 

Jan 2007 Seven NSW hotels made the US Conde Nast Traveler magazine annual Gold List 
for 2007. Four Seasons, Sydney; The Observatory Hotel; Sheraton on the Park, 
Sydney; Westin Sydney; Park Hyatt Sydney; Lilianfels Blue Mountains Resort & 
Spa; and the InterContinental Sydney.  
 
Two hotels made the 2007 Gold List of the UK edition of Conde Nast Traveller: Blue 
Sydney and Park Hyatt Sydney. 
 

Jan 2007 The Sydney Convention and Exhibition Centre was voted the fifth best purpose built 
centre in Asia – and the best in Australia – by readers of the leading international 
business events publication, CEI Asia Pacific. The results are contained in CEI’s 
2007 Industry Survey. 
 

Oct 2006 Sydney ranked number one city in the world US Conde Nast Traveler Readers’ 
Choice Awards – for 11th time. 
 
Sydney Airport named in the Top 10 International Airports in the 2006 Annual 
Business Travel Awards conducted by Condé Nast in both the US and UK. 
 

May 2006 US Conde Nast Traveler 10th Annual Hot List included: 
Hot Tables 2006 – Australia – Glass Brasserie, Lo Studio, Sydney (only two listings 
in the Australia category)  
Hot Nights 2006 – Australia – Zeta Bar, Sydney (only listing in the Australia 
category)  
Hot Spas 2006 – Australia – Sensory Spa, Sydney (only listing in the Australia 
category)   
Top New Hotels 2006 – Australia (5 listings) including the Hilton Sydney. 
 

March 2006 Sydney restaurant Tetsuya’s has been named the fifth best restaurant in the world in 
an annual top fifty list of the globe’s best establishments, in awards run by The 
Restaurant Magazine. 

Jan 2006 US Conde Nast Traveler 2006 Gold List (the world’s best places to stay) featured 4 
Sydney and 1 Blue Mountains Hotels (Four Seasons, Park Hyatt, Sheraton on the 
Park, The Westin and Lilianfels). 

Dec 2005 Sydney won US Travel Weekly 3rd Annual Readers Choice Award for Best Asia 
Pacific City.  Travel Weekly reaches 180,000 travel industry leaders, agency owners 
and wholesalers daily. 

Dec 2005 Sydney rated third best city in the world in first annual Anholt-GMI City Brands Index.  
The poll measures the power and appeal of a city’s brand, including international 
presence, potential, people and opportunities.   

Sydney came in first place overall for its climate, cleanliness and physical 
attractiveness; second (after London) for being able to find a job easily; third for 
setting up a business; first for its people; and third for public amenities. 

Oct 2005 Sydney ranked number one city in the world US Conde Nast Traveler Readers’ 
Choice Awards for the 10th time 

Sept 2005 LA Times and NY Times report Sydney is one of the best destinations in the world 
for dining 
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Sept 2005 Sydney rated in top two overseas destinations , Conde Nast Traveller UK 

Jul 2005 World’s Best City Award, 8th time, US Travel + Leisure Magazine 

May 2005 Sydney’s Flying Fish and Omega make US Conde Nast Traveller’s 2005 Hot Tables 
List.  Top 100 restaurants in the world. 

May 2005 Tetsuya’s one of top 10 places to dine in the world by Restaurant Magazine, UK 
(number 4 on the list). 

Mar 2005 Sydney Airport is rated in the top five airports* worldwide, as well as in Asia, by the 
2004 AETRA survey, which is conducted by the International Air Transport 
Association (IATA) and the Airports Council International (ACI).  

Jan 2005 US Conde Nast Traveler 2005 Gold List features 7 Sydney and 1 Blue Mountains 
Hotels (Lilianfels, Four Seasons, Observatory Hotel, Park Hyatt, Sheraton on the 
Park, The Westin and W Hotel.  

Oct 2004 Sydney ranked number one city in the world US Conde Nast Traveler Readers’ 
Choice Awards 

Sept 2004 Sydney rated in top three overseas destinations , Conde Nast Traveller UK 

Jul 2004 World’s Best City Award, 7th time, US Travel + Leisure Magazine 

Jan 2004 Sydney Airport: Four Star Ranking in Skytrax 2003 World Airport Quality Ranking 
Program, the only Aust airport to receive such a high ranking 

Nov 2003 Sydney: Most Friendly City at The Sunday Times Travel Magazine Awards at World 
Travel Market. 

Oct 2003 Best Asia Pacific City – US Conde Nast Traveler Readers’ Choice Award.  7 of the 
top 10 positions in Best Pacific Rim Hotels category – 1st: Four Seasons Hotel, 
followed by Rydges Jamieson, Park Hyatt, Sheraton on the Park, Westin Sydney, 
Observatory Hotel, W Sydney at Woolloomooloo Bay. 

Sept 2003 Sydney third favourite international city after Rome and Paris, Conde Nast Traveller 
UK 

Jul 2003 Sydney voted World's Best City, Travel + Leisure Magazine's annual World's Best 
Awards 2003 for third consecutive year. 

Jul 2003 Sydney – voted Favourite Overseas City, Guardian/Observer Travel Awards 2003 
(UK).  

5 

 
May 2003 Rockpool Restaurant one of top 10 places to dine in the world by Restaurant 

Magazine, UK.  Second year in a row. 

Jan 2003 Sydney and Port Stephens “best honeymoon destination" - Korea Travel Times. 

Nov 2002 Sydney regains award for Best Foreign City, US Conde Nast Traveler Readers’. 
Choice Award. 

Oct 2002 Sydney – Best City in The British Travel Awards sponsored by Associated 
Newspapers. 

Sept 2002 Sydney – Best Overseas City (joint winner with New York) – Conde Nast UK 

Jul 2002 Sydney - World’s Best City ahead of New York, Paris and London – Travel + Leisure 
Magazine’s annual World’s Best Awards for second consecutive year. 

April 2002 Sydney voted number one in London’s Guardian/Observer travel awards - for the 
second year running. 
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The NSW Government established Destination NSW on July 1, 2011. 
It is the lead government agency for NSW tourism and major events 
and is charged with positioning Sydney and NSW as world-leading 
tourism and events destinations. 

Destination NSW’s mission is to achieve the NSW Government’s goal 
of doubling overnight expenditure by 2020. Still in its first year of 
operation, the organisation has already notched up some impressive 
achievements.

Year-One:  
The Achievements 
2011/12
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In 2011 the NSW Government took the innovative step of creating a new, high 
performing organisation – Destination NSW – to lead the state’s tourism and  
events sector.

This new statutory authority has unprecedented scope to undertake the necessary 
strategic, development, commercial and marketing initiatives needed to ensure  
that the NSW visitor economy improves and flourishes.

NSW dominates the Australian tourism and events sector. The state’s strength is 
evident in market figures, which show that last year NSW attracted more than half  
of all international visitors to Australia and more than a third of all domestic visitors. 
Collectively, visitors to NSW delivered more than $19.3 billion to the state economy.

The NSW Government regards this high-yielding and resilient visitor economy as one 
of the future stars of our state’s prosperity. We are so confident in its capacity to 
deliver lasting economic and social benefits to the people of NSW, that we have set 
an ambitious target of doubling the level of overnight visitor expenditure by 2020. 

However the government is not leaving anything to chance; we are investing heavily in 
industry infrastructure, destination promotion and business development. In addition 
we are developing and implementing new policies to unlock the sector’s potential. 

It is gratifying to see just how quickly Destination NSW has risen to the challenge –  
in less than 12 months the organisation has already achieved significant advances.

I commend Destination NSW on its Year-One performance and the focus and drive 
with which it is deploying its strategies. There is renewed momentum in the industry 
and I am confident that the sector is on track to successfully deliver on our 
government’s 2020 targets. 

George Souris MP 
Minister for Tourism, Major Events,  
Hospitality and Racing, and  
Minister for the Arts

Message from the Minister

Tourism

Australian tourism is under pressure due to declines in international visitor arrivals 
caused by factors such as the high Australian dollar and ongoing fallout from the 
GFC. However, Destination NSW has been able to deploy strategies, which have 
assisted the state to resist adverse impacts and stay on track for growth.

Overall NSW achieved an increase of 3.3 per cent in domestic and international 
overnight visitor expenditure. Tourism dispersal to regional destinations – although 
affected by the fall-off in the number of international visitors – was protected by the 
strength of domestic tourism, which delivered increases in visitation, length of stay 
and overnight expenditure.

The BIG WINS

International
A critical part of Destination NSW’s tourism strategy is to engage with national  
and international carriers to increase airline services into NSW through Sydney  
and regional airports (particularly from fast growing Asian markets).

Working in association with Sydney Airport, the organisation has been successful  
in encouraging new low cost carriers onto NSW routes. This strategy has helped 
mitigate against price disadvantages caused by the strength of the Australian dollar. 

Destination NSW has also achieved considerable success in developing a series  
of strategic partnerships with airlines, which have secured millions of dollars  
worth of additional promotional investment in NSW campaigns.

•	 We’ve helped increase international air capacity to NSW – two new carriers 
Scoot (100 per cent owned by Singapore Airlines) and AirAsia X will, between 
them add more than 750 seats into Sydney every day, generating an economic 
impact of around $283.6 million per year

•	 We’ve secured more than $10 million in additional promotional investment for 
NSW through our development of 11 new airline partnerships 

•	 We’ve announced the opening of an office in Mumbai to grow the Indian market 
to be co-located with the NSW Trade & Investment Office, in recognition of the 
importance of the Indian market to tourism in NSW

•	 We signed a Memorandum of Understanding with the Chengdu Municipal 
Government and its Tourism Bureau to engage this important new Chinese 
market. Chengdu is China’s 4th largest city with a population in excess of  
14.4 million

•	 We’ve promoted NSW golf courses in China – Destination NSW is the first 
Australian tourism office to capitalise on the Chinese avid interest in golf,  
by developing a 164-page guide in Mandarin to promote 19 major courses in  
and around Sydney. 

Core Goals
•  Generate increased overnight visitor expenditure  

in Sydney and New South Wales
•  Maximise yield and dispersal from the visitor 

economy

VISITOR NuMBERS
In the year ended December 
2011, NSW welcomed:

•	 2.8 million international 
overnight visitors (-2.9%) and

•	 24 million domestic overnight 
visitors (+4.0%)

EXpENDITuRE
•	 $6.4 billion – International 

Overnight Visitor Expenditure 
(+2.5% over previous year)

•	 $12.9 billion – Domestic 
Overnight Visitor Expenditure 
(+3.7% over previous year)

VISITOR NIGHTS
•	 International visitors stayed 

longer than last year (+ 4.7% 
over previous year)

•	 Domestic visitors also spent 
more nights in NSW (+ 3.6% 
over previous year).

REGIONAl VISITATION
•	 17.6 million overnight domestic 

and international visitors to 
regional destinations (+2.4%)

•	 70.6 million visitor nights spent 
in regional areas (+2.7%)

•	 $8.7 billion in domestic 
and international overnight 
expenditure (+2.0%)

VISITORS

JOBS
There are over 195,000 businesses involved in tourism 
in NSW and the industry directly employs 160,300 
people, accounting for 1 in every 21 jobs in the state.
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Australia and New Zealand
•	 We’ve reactivated travel agent support for NSW through an innovative $4 million 

marketing partnership with Jetset Travelworld Group (JTG). As a result Qantas 
Holidays, (which is part of JTG) produced its first NSW holiday brochure in seven 
years. The partnership gives NSW product significant distribution expansion via 
thousands of travel agents in Australia and New Zealand

•	 We’ve stimulated significant expansion of new product inventory in Regional 
NSW by supporting development of 129 tourism projects – investing more than 
$5 million to deliver on the NSW Government’s election commitment to assist 
small and large-scale projects.

Promotion and Marketing
•	 We’ve launched 52 co-operative campaigns in 14 markets – stimulating 

consumer visitation and delivering more than two million leads to industry 
partners

•	 We delivered 38 group familiarisation visits for travel agents and buyers from  
eight overseas markets

•	 We co-ordinated industry participation in 11 overseas trade missions and  
34 trade and consumer shows

•	 We hosted visits by 338 domestic and international media resulting in 700 
destination stories via print, online and broadcast media channels with a total 
circulation of two billion. Estimated publicity value: $30 million

•	 Brand Appeal for regional NSW is at peak levels, increasing by 8% since 2010
•	 Since September 2011 Brand Appeal for Sydney has risen by 8% amongst  

high-yielding luxury travellers and by 18% amongst visitors aged 20–29
•	 Sydney’s appeal amongst Sydney residents has risen by 10% since  

September 2011*.

*Source: NSW Brand Health Tracking

We hosted visits by 338 domestic and international 
media resulting in 700 destination stories via print, 
online and broadcast media channels with a total 
circulation of two billion. Estimated publicity value:  
$30 million

•	 Vivid Sydney named as one of the top 
ten ideas festivals in the world by 
The Guardian newspaper

•	 Sydney named World’s Best Festivals 
and Events City by the International 
Festivals and Events Association for 
the second year in a row

•	 The Mercer Qualify of living Survey 
ranked Sydney 11th in world in terms 
of standard of living (making it the 
highest ranked city in Australia).

•	 uS Travel + leisure magazine 
awarded Sydney 8th place in its list 
of Top 10 Cities in the World.

•	 Sydney and four other NSW 
destinations featured in the  
Wotif.com list of top 20 places 
booked in Australia. Sydney topped 
the leader board.

•	 The 2012 Australian Gourmet 
Traveller Restaurant Awards 
placed seven Sydney restaurants 
in its top ten, including its top two 
restaurants, Marque and Quay.

AWARDS

27+
Over 27 high profile cultural and 

sporting events announced  
for Sydney and NSW.

705,000+
More than 705,000* people attended 
two ‘blockbuster’ exhibitions – Harry 

Potter: The Exhibition and Picasso: 
Masterpieces from the Musée National 

Picasso, Paris. The exhibitions also 
drew an estimated 176,000 

international and interstate visitors  
to Sydney to attend.

51,000
51,000 media stories about events on 
the NSW calendar were generated by 

Destination NSW across print, 
broadcast and digital channels. The 

aim was to boost attendance for NSW 
events. Estimated publicity value 

across print and broadcast: 
$77 million

20,000
An estimated 20,000 interstate and 
international visitors joined Mardi 

Gras participants following significant 
investment by Destination NSW in 
revitalising the event’s appeal. We 

secured Kylie Minogue to perform at 
the event and provided significant 
promotional support. Mardi Gras 
contributed around $30 million to  

the state economy.

*figures as of April 2012

NuMBERS

events

Core Goals
• Attract and secure high value major events
• Build a sustainable events calendar for NSW

The BIG WINS

Sport 
With its ability to attract interstate and international supporters, high profile players 
and global media coverage, sport is a significant part of Destination NSW’s strategy 
to expand the NSW Events Calendar. Our main focus has been to hit acquisition 
targets for major events that offer significant opportunities for both Sydney and 
regional NSW venues.

•	 Bledisloe Cup – A 10-year deal for Sydney to host a Bledisloe Cup match each 
year from 2012 to 2021. The deal includes a new annual Bledisloe Cup Festival to 
engage business and consumer audiences 

•	 The 2013 British and Irish Lions Rugby Tour – NSW has secured three high 
profile matches – two in Sydney and one in Newcastle

•	 2014 FIFA World Cup Qualifiers – Secured Sydney as host of qualifying matches 
for the 2014 FIFA World Cup

•	 Australian Open of Surfing – The inaugural Australian Open of Surfing event 
took place in Manly in February 2012. Hosting many of the world’s best male and 
female surfers, the event also incorporated a youth focused mix of skateboarding, 
music and art. In addition, the Australian Surfing Awards were lured from the 
Gold Coast to Manly and held in conjunction with the event.

In 12 months we announced more than 27 new major sporting and cultural events 
for NSW; invested in revitalising and expanding signature events on the NSW 
calendar to ensure their sustainability; and expanded It’s ON! events advertising  
and promotions in Sydney and NSW campaigns, achieving record attendance for  
key events. 
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Festivals
Continued funding Vivid Sydney

The Big Issue Street Football Festival

Musicals / Theatre
An Officer and a Gentleman – the 

musical
Annie – the musical

Handa Opera On Sydney Harbour
Richard III

Strictly Ballroom – the musical
The Addams Family

The lion King – the musical

exhibitions / Art
Harry potter: The Exhibition

The Immortal Alexander the Great

Sport
2013 British and Irish lions Rugby 

Tour
2013 Special Olympics Asia pacific 

Regional Games
2014 FIFA World Cup Qualifiers

Australian Athletics Championships 
2013

Australian Junior Athletic 
Championships 2012, 2014, 2015

Australian Open of Surfing
Billy Dibb v Alberto Servidei (Italy) 

Boxing Match
Bledisloe Cup – 2012–2021

Davis Cup World Group play Off
Inter Dominion 2013–2015 (Harness 

Racing)
london 2012 Olympic Games football 

qualifiers
NAB AFl Draft

Newcastle and the Hunter Super 
Events Month – March 2012

Sydney International Rowing Regatta
Sydney Track Classic 2012–2015

Tiger Woods at the Emirates 
Australian Open

Touch Football World Cup 2015
Yonex Australian Badminton Open

EVENT HIGHlIGHTS

New Musicals
We worked hard to ensure Sydney secured world premiere seasons for big 
musicals. Being the first in the world to stage a new musical attracts interstate  
and international visitors, builds the city’s global reputation as an event capital, 
generates jobs in the creative industries and delivers big audiences. New  
musicals secured include:

•	 An Officer and a Gentleman – World premiere in May 2012
•	 Strictly Ballroom – World premiere September 2013
•	 The Addams Family – Australian premiere March 2013

handa Opera on Sydney harbour
Handa Opera on Sydney Harbour debuted in March 2012. This spectacular new 
multi-million dollar event saw Opera Australia perform Verdi’s la Traviata on a 
shimmering stage suspended over Sydney Harbour. The monumental production 
made headlines around the world and investment and marketing support by 
Destination NSW ensured Sydney was positioned as one of the world’s most 
innovative and desirable cultural capitals.

‘Blockbuster’ exhibitions exclusive to NSW
prestigious exhibitions, if exclusive to the state are very effective in attracting 
international and interstate visitors. Major exhibitions secured:

•	 Sydney International Art Series 2011/12 – Destination NSW marketing support 
generated record attendances for the exhibitions Picasso: Masterpieces from 
the Musée National Picasso, Paris at the Art Gallery of NSW and Rafael lozano-
Hemmer: Recorders at The Museum of Contemporary Art

•	 harry Potter: The exhibition November 2011 – April 2012, powerhouse Museum
•	 The Immortal Alexander the Great – November 2012, The Australian Museum.

Regional events
•	 Surfest 2012, a significant investment by Destination NSW saw the marquee 

elements of Surfest 2012, the Burton Toyota pro and Hunter ports Women’s 
Classic, both achieve Six-Star ASp event ratings. This ensured both events 
attracted the world’s best male and female surfers to compete at Newcastle in 
March 2012

•	 We provided funding to 33 Regional events for promotion and marketing to 
increase attendance by visitors from interstate and intrastate destinations.

In its first year of operation Destination NSW has maintained a strong external 
focus which, as we have seen, helped achieve significant progress in delivering its 
event and tourism goals. However we also looked inwards to put in place the 
foundations for a new, high performance organisation.

OUR BIG WINS
•	 We are an integral part of the NSW Visitor economy Taskforce (VeT) – the VET 

has just completed one of the most extensive stakeholder engagement processes 
ever undertaken in the tourism and events sector. The strategies that result 
from this initiative will form an innovative, informed and bold strategic plan that 
Destination NSW will use as its blueprint for achieving its mission of doubling 
overnight visitor expenditure by 2020 

•	 We created a new corporate identity – and branded it across all our activities. 
The new logo symbolising the rich diversity of the state’s landscape and Sydney’s 
iconic harbour and beaches is also a contemporary and dynamic representation 
of the new organisation

•	 We formed new strategic partnerships – the last 12 months has seen the 
organisation focus on increasing its reach, momentum and impact by forming 
more than 20 new strategic partnerships with airlines, travel distributors, 
infrastructure organisations, and industry groups. We have also made very strong 
connections with the corporate sector securing major sponsorship agreements 
to help ensure the sustainability of signature events such as Sydney Festival, Vivid 
and parramasala

•	 Consolidated and expanded industry programs for event organisers and 
tourism operators – within three months of establishment Destination NSW 
had developed the organisation’s first consolidated Co-operative Marketing 
prospectus outlining resources, services, funding, marketing and promotional 
opportunities. It has been distributed to more than 10,000 industry operators and 
event organisers and generated massive engagement with our programs

•	 Set new benchmarks in digital innovation – our digital assets including our 
websites, Facebook pages, mobile and ipad apps, digital campaigns and 
resources have all been redeveloped or launched in our first year of operation 
with significant results:
–  sydney.com and visitnsw.com are on track to deliver 8.5 million visits this year, 

making Destination NSW the number one state tourism organisation website in 
Australia and New Zealand

–  Our social media fan sites are now in the top one per cent of all Facebook fan 
pages in the world

–  Google considers Destination NSW a category leader in deployment of search 
engine strategies to promote visits to our sites.

Core Goal
•  Create and sustain a high performance organisation

Organisation

For further information about 
Destination NSW or to subscribe to 
our weekly news update we invite 
you to visit our corporate website:

W www.destinationnsw.com.au

If we can be of assistance please 
contact our service desk on

T +61 (0) 2 8114 2400
F +61 (0) 2 8114 2444
e opportunities@dnsw.com.au

You can also follow us on Twitter – 
where we post the latest event news 
as well as quick tourism updates.  
Follow us @destinationnsw.

CONTACT

APPENDIx 3 – AChIEvEmENTS BrOChurE



77
IFEA World Festival and Event City Award

APPENDIx 4 – DESTINATION NSW PrOSPECTuS

Working with us 1

Co-operative Marketing  
Opportunities with 

Destination NSW
Prospectus: January 2012 – June 2013

34

Destination NSW’s event partnership program 
includes the provision of promotional support, 
financial investment, assistance and advisory 
services for approved event organisers. 

MAJOR EVENT INVESTMENT

To be considered for support, an event owner must make a formal 
submission to Destination NSW detailing the economic, community 
and marketing benefits that can be generated by the event. 

If you’d like to make a submission please first refer to information 
about the application process and assessment criteria, outlined in 
the Events section of our corporate website:  
destinationnsw.com.au/events/support-for-events

REGIONAL fLAGSHIP EVENTS PROGRAM

The Regional Flagship Events Program provides funding to event 
organisers to enhance their marketing efforts and attract 
increased visitation. Event visitors deliver much-needed tourist 
dollars to communities and strengthen regional economies. 

This program is specifically directed towards supporting the 
advertising and marketing of regional events. It currently offers 
event organisers access to $10,000 one-off grants or triennial 
funding of $20,000 per year for three years. To qualify, the events 
must have tourism potential and reflect the character and culture 
of an area – acting as a ‘flagship’ for their region.

For further information on how to apply for grant funding, and 
details on the application process go to:  
destinationnsw.com.au/regionalflagship 

Co-operative Programs  
for Event Organisers

| 35

PrograMS For EVENT orgaNiSErS
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fREE EVENTS LISTING

Destination NSW publishes nswevents.com – Australia’s most 
comprehensive listing of Sydney and NSW events. The database 
includes over 80 key events on the official NSW Events Calendar  
as well as more than 1400 other community, arts, cultural and 
sporting dates.

The content is also published on other websites including our 
consumer websites, sydney.com and visitnsw.com, which attract 
more than seven million visits per year. Destination NSW also has 
a series of content partnerships with media and industry 
organisations – which means that your event listing is 
automatically connected from our database to third party websites 
– further increasing promotional reach.

Listing an event on nswevents.com is free and can be done by event 
organisers, venues, event promoters and any member of the public. 
The only condition is that the event must be held in a NSW location.  

If you wish to add or update an event you need to first establish  
a user profile and login on the event database at:  
destinationnsw.com.au/events/marketing-events
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The official NSW Events calendar features over 
80 Sydney and regional public events and offers 
extensive potential for marketing leverage by 
corporate partners. 

COMMERCIAL PARTNERSHIPS

Destination NSW’s event activation specialists work closely with 
corporate partners to identify potential event sponsorship and 
marketing opportunities. We can review proposals and assess 
brand alignment; contribute ideas for leveraging targeted events; 
and facilitate introductions with some of the best event owners in 
the world.

Example
Intel and Vivid Sydney: A recent example was the Intel Partnership 
developed in association with the Vivid Sydney festival. Intel was 
able to activate a partnership by implementing a global online 
campaign using the theme ‘Intel-making your life more Vivid’. A 
highly effective product initiative involved integrating their chip die 
design and audio ‘bong’ into The Electric Canvas 3D animated 
production on Customs House at Circular Quay, Sydney.

hoW To gET iNVolVED – Please visit the NSW Events Calendar 
destinationnsw.com.au/events/nsw-events-calendar to identify 
relevant events and email us at opportunities@dnsw.com.au for 
assistance.

ALIGN A BuSINESS EVENT WITH A NSW 
CALENDAR EVENT 

Destination NSW works closely with Business Events Sydney to 
align the NSW Events Calendar with business events. All kinds of 
business events can benefit from aligning with major events 
including: forums, trade shows, conferences, networking 
functions, awards events or high-level meetings. Benefits include 
brand alignment with renowned international brands; 
opportunities to leverage major event marketing and PR programs, 
and enhancement of your delegate experience.

Leveraging Events
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lEVEragiNg EVENTS
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Examples – Conference Alignment 
Six high-profile creative industry events collaborated with Vivid 
Sydney in 2011 including CeBIT Australia, AMPlify and 
Mumbrella 360.

Vivid Sydney Partnership with AMP: In the case of AMP, the 
organisation aligned its internal thought-leadership conference, 
AMPlify with Vivid Sydney. Leveraged activities included co-
operative marketing campaigns, collaboration on programing 
with Vivid Sydney as well as brand and networking 
opportunities.

Deloitte Partnership with Parramasala (festival of South 
Asian Arts): Deloitte developed a South Asian focussed 
business forum in collaboration with Destination NSW and 
Parramasala. The collaboration resulted in a high-level speaker 
panel, increased delegates, broader delegate invitation lists and 
unique entertainment opportunities. 

Example – Exhibition Alignment
Organisers of industry exhibitions have extremely creative 
opportunities for aligning their events with the NSW Event 
Calendar including New Year in Sydney, Sydney Carnival, Vivid 
Sydney, Crave Sydney International Food Festival and Sydney 
International Art Series. 

This strategy gives organisers great scope to increase the 
profile and appeal of the exhibition and industry, and for their 
exhibitors to demonstrate the technical, creative and innovative 
qualities of their products to mass audiences.

SPARC Partnership with Vivid Sydney: Organisers of the SPARC 
International Lighting Event increased the profile of their 
exhibition and offered additional leverage to exhibitors. They 
showcased lighting product to industry peers, clients and the 
general public through 11 illuminated buildings in the Vivid 
public event program. They further enhanced the exhibition 
program by hosting the annual International Global Lighting 
Forum during Vivid Sydney.

hoW To gET iNVolVED – Destination NSW facilitates 
introductions between our major event partners and business 
event organisers, and assists in exploring and developing 
potential opportunities through Business Events Sydney. For 
more information on how you can get involved, please go to  
www.businesseventssydney.com.au or call (02) 9931 4045. 

Materials for business event 
organisers 
Our publication The Official Sydney 
Guide is available to be distributed at 
conferences and business events in 
Sydney or NSW. For enquiries contact 
Colin Ritchie, Publisher, Hardie Grant 
Magazines on: (02) 9908 8222 or 
colinritchie@hardiegrant.com.au
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SYDNEY & NSW EVENTS  
CALENDAR
July 2012–June 2013 

CONNECT WITh SYDNEY 

facebook.com/seesydney

twitter.com/sydney_sider
#Sydney

www.sydney.com

CONNECT WITh NSW

facebook.com/visitnsw

twitter.com/nswtips

www.visitnsw.com
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Emirates Australian Open Golf 
Championship 
The world’s best battle to claim 
Australian golf’s most prized 
trophy. 
Location The Lakes Golf Club, 
Eastlakes, Sydney
Dates 6 - 9 December

Wollongong Gran Fondo 
A two-day signature cycling 
festival.
Location Wollongong 
Dates 8 - 9 December

Woolworths Carols in 
the Domain
Australia’s largest free 
Christmas concert.
Location The Domain, Sydney
Dates 15 December

ahm Wave Warriors - Surf 
Lifesaving Junior Challenge
Junior lifesavers come together 
from around Australia to push 
their own limits. 
Location Wollongong
Dates 15 - 16 December

22  |  sydney.com | visitnsw.com 

IT TOOk 272,000 LITRES OF PAINT TO GET ThE  
FIRST COAT ON ThE SYDNEY hARBOuR BRIDGE

Jack Newton Celebrity Classic
Featuring celebrities and golfing 
pros rubbing shoulders in a pro-
am tournament. 
Location Cypress Lakes Resort, 
Hunter Valley
Dates 17 - 19 December

Sydney International Art 
Series: Anish kapoor
Sydney is proud to present the 
work of international artist Anish 
Kapoor.
Location Museum of 
Contemporary Art Australia, 
Sydney 
Dates 20 December – 1 April 

Rolex Sydney hobart  
Yacht Race
An iconic part of Australia’s 
summer. 
Location Sydney Harbour  
Dates 26 December 

Sydney New Year’s Eve
Sydney welcomes the New Year with 9PM Family and Midnight 
Fireworks. 
Location Sydney Harbour 
Dates 31 December

11

Aberdeen highlands Games
A Celtic display of food, culture 
and recreation over two days.  
Location Aberdeen
Dates 7 - 8 July 

Shannons Nationals 
Australia’s most prestigious car 
racing series.
Location Sydney Motorsport 
Park, Eastern Creek   
Dates 14 – 15 July 

Aida
Verdi’s epic drama of the 
princess sold into slavery.
Location Opera Theatre, Sydney 
Opera House
Dates 17 July - 13 October
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ThERE ARE 1,056,006 ROOF TILES
COVERING ThE SYDNEY OPERA hOuSE SAILS 

SYDNEY WAS NAMED ‘WORLD’S BEST FESTIVAL  
AND EVENT CITY’ IN BOTh 2010 AND 2011 11

amarcord, presented by 
Musica Viva
The internationally acclaimed a 
cappella group.
Location City Recital Hall Angel 
Place, Sydney & Harold Lobb 
Concert Hall, Newcastle
Dates 21 - 30 July

Splendour in the Grass
Splendour returns to Byron Bay 
with 3 days of knockout talent.   
Location Byron Bay 
Dates 27 – 29 July 

The Rocks Aroma Festival
Escape to a world of coffee, 
chocolate, tea and spice. 
Location The Rocks, Sydney
Dates 29 July

10  |  sydney.com | visitnsw.com 

Terrain, Bangarra Dance Theatre
Distinctive dance theatre program telling 
the stories of Indigenous Australia. 
Location Sydney Opera House
Dates 18 July - 18 August

26  |  sydney.com | visitnsw.com 27

Tamworth Country Music Festival
Hundreds of performers hit the stage in this iconic music festival. 
Location Tamworth
Dates 18 - 27 January
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Body Science Great Australian 
Swim Series
Bringing an exciting experience 
to swimmers of all ages and 
abilities. 
Location Sydney Harbour 
Dates 26 January 

The Big Issue Street  
Football Festival
Played on a spectacular floating 
pitch on Darling Harbour.
Location Darling Harbour, 
Sydney
Dates 18 – 28 January

Paris Opera Ballet – Giselle 
The triumphant return to Sydney 
of the world famous Paris Opera 
Ballet. 
Location Capitol Theatre, Sydney 
Dates 29 January – 9 February 

2013 Samsung AACTA Awards 
Recognising outstanding 
achievement in Australian Film 
and Television.
Location Sydney
Dates January 

kFC T20 International: 
Australia v Sri Lanka
It’s the Aussies v Sri Lanka in an 
explosive game of T20 cricket!
Location ANZ Stadium, Sydney
Dates 26 January (tbc)

St.George Open Air Cinema 
The Sydney skyline sets the 
scene for this celebration of film, 
food & wine. 
Location Mrs Macquaries Point, 
Sydney 
Dates January – February

ADDITIONAL QuOTE NEEDED
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Vodafone New Year Test Match 
– Australia v Sri Lanka
Sri Lanka faces Australia in the 
first match ever at the SCG. 
Location Sydney Cricket Ground 
Dates 3 – 7 January 

Apia International Sydney
Come experience Sydney’s 
summer tennis party. 
Location Sydney Olympic Park 
Tennis Centre
Dates 6 - 12 January

CountryLink Parkes  
Elvis Festival
Hip-swivelling Elvis impersona-
tors and tribute artists convene 
for a dazzling array of events.
Location Parkes 
Dates 9 - 13 January  

Commonwealth Bank One Day 
Internationals 
Australia takes on Sri Lanka and 
the big hitting West Indians.
Location Sydney Cricket Ground
Dates January (tbc)

Australian Youth  
Olympic Festival 
International multi-sport youth 
event in the spirit of the 
Olympics. 
Location Various venues across 
Sydney 
Dates 16 – 20 January 

Australia Day
Australians show their national 
pride in celebrations across the 
State.
Location Various venues across 
NSW
Dates 26 January

Yabun
Australia’s largest single day 
Indigenous festival. 
Location Victoria Park, Sydney 
Dates 26 January

24  |  sydney.com | visitnsw.com 

 Sydney Festival
The world’s most wonderful summer festival!
Location Various venues across Sydney
Dates 5 - 28 January

LONELY PLANET’S 700,000 FACEBOOk AND  
TWITTER GLOBAL FOLLOWERS NAMED SYDNEY  
AS ONE OF ThE WORLD’S BEST SuMMER CITIES
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