
 
 
The Kentucky Derby Festival has been a member of the International Festivals & Events 
Association for more than 20 years and has participated in the awards program most of 
those years.  The Festival is proud to be a member of IFEA and on average submits 
around 50 entries for various categories in the awards program, although on occasion it 
has been known to submit as many as 64.  On several occasions, the Festival has also 
taken home nearly two dozen awards - Gold, Silver and Bronze.  In addition, the Festival 
has received the event industry’s highest honor, the Gold Grand Pinnacle, six times - 
1991, 2002, 2003, 2004, 2005 and 2009. 
 
At the 2010 International Festivals and Events Association’s Annual Convention in 
Indianapolis, the Kentucky Derby Festival received the Bronze Grand Pinnacle Award, in 
addition to 32 Pinnacle awards in individual categories, including 12 Gold, 15 Silver and 
5 Bronze IFEA Haas & Wilkerson Pinnacle Awards. The Derby Festival takes great pride 
in being recognized by its peers in the industry and is truly honored to receive these 
prestigious awards. 
 
As one of more than 2,000 organizations from around the world which are members of 
the International Festivals and Events Association, the Festival is always honored and 
humbled to be recognized among such outstanding groups.  Receiving the awards is a 
tribute to the Derby Festival staff, board, volunteers, sponsors and community as a whole.  
The awards provide unprecedented recognition for the Festival – on an international 
level.  The honors do not go unnoticed by sponsors.  The Festival’s reputation as an 
international award winner and member of IFEA often serves as motivation for sponsors 
to come back year after year; or a new sponsor to come on board as a partner of the 
Festival. 
 
The Festival’s membership and recognition through IFEA undoubtedly enhances its 
stature in the community.  An independent poll designed to assess public opinion on 
Festival events and overall customer satisfaction done in 2005 found that 85 percent of 
respondents valued the Derby Festival as “an important community asset,” with about 70 
percent giving it a “very favorable” rating – the highest mark possible. 
 
The Derby Festival is also well aware that this recognition would not be possible without 
the tremendous support of those sponsors and vendors, as well as the Festival’s 
advertising agency, CurrentMarketing. Each year, the Festival makes an effort to 
recognize and thank each of its partners whose collaborative efforts lead to a winning 
entry including: 

 
Best Promotion  
Publicizing an IFEA/HAAS  
& Wilkerson Pinnacle Award Win 
 
Derby Festival “Pinnacle City” 
 



 Distributing a press release to all local media listing each award. 
 Posting the honors on www.derbyfestival.org. 
 Emailing a notice to the 75 member Board of Directors and the Festival staff via 

the President & CEO’s “President’s Notes.” 
 Including a story in its e-newsletter, “Festival Times,” which is emailed out to 

more than 19,000 email subscribers and Festival patrons. 
 Highlighting the awards in a Festival Overview presentation given to all current 

and prospective sponsors and partners. 
In addition to all the above listed promotions for the Pinnacle Awards, the Festival took 
another step to showcase the 2010 awards.   
 
In honor of those involved with contributing to the 2010 IFEA Pinnacle Awards, the 
Derby Festival put together a special display in January, 2011, at its first official event of 
the year – the annual Poster Premiere – to pay tribute to those individuals and 
organizations. The display was called “Pinnacle City,” (like Gotham City) in line with the 
2011 overall Derby Festival theme – “SuperFest.”  It was set up in the “dessert room” at 
the event on the second floor of the The Henry Clay in Louisville (the site of the poster 
event), so guests could view the awards as they enjoyed sweets and socialized.  As part of 
the display there was a poster-size sign that listed all of the awards, as well as a banner 
that gave the following explanation for the awards and thanked sponsors:   

“Pinnacle City is home for the super supporters of the Derby Festival.  The city 
takes great pride in the partnership and sponsorship shown by these local heroes – 
congratulations on another award-winning season.  Individual International 
Festivals & Events Association Pinnacle Awards are proudly displayed here.  
Thanks to all of our Super Festival Fans!” 

 
Replicate copies of all the Pinnacle Award certificates were personalized for each 
sponsor and/or vendor and framed with a postcard featuring the Festival’s Official Poster 
image from 2010.  Personalized invitations were sent to the nearly 20 sponsors and/or 
vendors who were partners in winning a 2010 IFEA Pinnacle Award. The invitations 
complemented the “Pinnacle City” and the Derby Festival’s “SuperFest” theme and were 
decorated with a Louisville city skyline designed to resemble Gotham City, as well as a 
“SuperHero” spotlight treatment.  The sponsors and/or vendors and a guest were invited 
to view the awards display, as well as offered complimentary tickets to the Poster 
Premiere event. 
 
The Festival honors its partners on the IFEA Pinnacle Awards each year and this was the 
third time the awards were showcased at the Poster Premiere event.  The poster unveiling 
is a signature event of the Festival and touted as the first “official” event of each Derby 
Festival season.  It’s always held in January and provides the public their first 
opportunity to see the Festival’s official poster image, meet the artist and purchase the 
new poster and official merchandise items.  The unveiling is always a well-attended event 
and provided the perfect platform for displaying the 2010 Pinnacle Awards.   
 
2010 was the 31st year for the unveiling of the poster series – and the event attracted a 
crowd of nearly 1,000 Festival Fans.  All of those fans walked past “Pinnacle City” on 

http://www.derbyfestival.org/


their way to get dessert at the event and viewed the display of awards.  Attendees seemed 
to appreciate the efforts made to share the excitement and gratification of winning such 
esteemed awards.  The sponsors and/or vendors were pleased to be recognized and given 
a personalized and framed certificate to display in their own offices. 
 
The promotion by the Kentucky Derby Festival to thank and recognize key players in its 
overall 2010 campaign, as well as its participation in the 2010 IFEA Pinnacle Award 
competition, was an unqualified success. Several print publications picked up the story 
about the Pinnacle Awards, many Festival Fans sent emails congratulating the staff for a 
job “well done,” and the special display of awards was well-received. It was a fitting way 
to celebrate a record-setting year for the Derby Festival and its partners.  
 



 

 

On Thursday, January 13, 2011, the Kentucky Derby Festival  
incorporated a special Pinnacle Awards display into its annual Poster Premiere event to honor 
and recognize its event partners in winning 2010 IFEA Pinnacle Awards.  The display was titled 

“Pinnacle City” (like Gotham City from Batman) in line with the overall 2011 KDF Theme 
“SuperFest.”  

 



 

The display provided each sponsor or 
vendor with additional recognition and 
exposure for their support of the Derby 
Festival.  New in 2011, the display was 
moved from the event entry to the 

“dessert room” at the event – a high 
traffic area.  Then, many guests could view 

the awards  
as they enjoyed their sweets  

and socialized   
 



 

 

The Derby Festival sent 
personalized invitations to 18 

sponsors and/or vendors who were 
partners in winning the 2010 IFEA 
Pinnacle Awards.  The invitations 
coordinated with the theme of the 
Poster Premiere event, and offered 

complimentary tickets to  
the sponsors and/or vendors to 

attend the poster event and see the 
display. 

 
 

The frames were personalized per 
each sponsor and/or vendor with an 

IFEA Pinnacle Award Certificate 
and a framed postcard of the 2010 
Derby Festival Official Poster. (The 
2011 Official Poster was unveiled at 

the event that night.) Each 
sponsor/vendor was given their 

frame piece after the event.   
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