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A true partner! 
 

 

 

 
 
 
 
 
 
 



 
Concessions by Cox has been in the food and beverage business for 53 years, 
serving special events throughout the country. The company started in 1957 out 
of a soft ice cream truck and today bears little resemblance to its origination 
except for its continuous offering of a family-owned, hands-on management 
approach. Currently, Concessions by Cox has offices in four states (Ohio, 
Tennessee, Georgia and Florida), working over 350 events a year and serving 
over 30-million people.    
 
Concessions by Cox services include not only food and beverage, but also other 
event needs such as ATMs, tents, tables, chairs, ticket boxes, signage and much 
more. Concessions by Cox has serviced events from the Super Bowl and state 
fairs to the White House and smaller-scale events such as holiday festivities. Cox 
continues with the same motto they have followed and carried for more than five 
decades: “Small enough for personal service but large enough to make your 
event a success. In our business the customer is king!” 
 
Concessions by Cox has a long history with the Kentucky Derby Festival. As a 
third-party vendor, Cox got their feet wet with the Derby Festival more than 10 
years ago. During that time, Cox provided up to 30% of the Festival’s concession 
needs. Heading into the 2011 Derby Festival season, the Festival put out a 
“request for proposal” for bids to be its Official Concessionaire. Not only did Cox 
submit the most attractive bid, the Festival was swayed by its many years of 
experience in the industry and the family-oriented aspect of its operations. Cox 
provided more than 150 points of sale at various events in 2011.   
 
During the first year of the new agreement, Cox serviced events such as Thunder 
Over Louisville, Kroger’s Fest-a-Ville, Chow Wagon, Hole-in-One Golf Contest, 
Great BalloonFest and the Pegasus Parade. They not only provided quality 
concessions, but also ATMs, signage, bars, catering, clean-up service, tickets 
sales, accounting and electric services. Cox’s multifaceted talents made them a 
true partner. 
 
The most positive tangible result of the partnership was the “guarantee” 
associated with the agreement.  Concessions by Cox was so confident in their 
product that they were willing to guarantee the Derby Festival a significant 
guarantee up-front, ensuring that the Derby Festival received a specific 
(minimum) income. The Derby Festival also realized new revenue opportunities 
through the ATMs supplied on the venues. 
   
In addition, Cox managed Derby Festival’s amusement elements with attractions 
such as a Ferris wheel, merry go-round, super slide, monkey maze, inflatables 
and many others.  This service proved to be a financial benefit as well, as Derby 
Festival was able to secure a new sponsor for the amusement area. 
 
Concessions by Cox also shares the value of “go 
green” with Derby Festival.  The Cox organization 
recognizes the positive impact they can make on the 
environment. By integrating environmental 
considerations into purchasing and operational 

 



decisions, they set an example for their colleagues and ultimately change the 
standard in the special event industry, while at the same time reducing their 
environmental footprint.   
 
Efforts that were implemented at Derby Festival events included: 

- Composting of pre-consumer waste 
- Environmental-friendly service ware 
- Donation of edible food 
- Yellow grease recycling (used fryer oil) 
- On-site recycling  

 
Another stand-out feature of the Cox organization was their incredible ability to 
“roll with the punches.” 2011 may have been the most challenging year in the 
history of Derby Festival in terms of weather. The Louisville waterfront was 
literally flooded, and a significant portion of the events had to be moved after they 
were originally set up. As a team, Cox and Derby Festival went to work and 
moved the infrastructure and location of many events. This work took time, talent, 
patience and money. Derby Festival could not have asked for a better partner 
under these challenging conditions. Concessions by Cox shined and showed 
their talents and professionalism. 
 
One of the other things making Concessions by Cox stand out is their 
outstanding customer service. Cox’s personal family approach makes the client 
feel their loyalty. In addition, each patron attending each event is treated in a 
friendly and hospitable manner. As far as Cox in concerned, the customer is 
always right.     
 
After a great year, both parties are now looking into a long-term agreement.  
Concessions by Cox and Derby Festival saw the positive benefit of working 
together, are committed to a partnership and see the potential to produce 
successful, quality events in the future. 
 
Cox is the ideal partner. Sharing in profits, sharing our values and giving their 
time, they show their commitment to a healthy long-term relationship with the 
Kentucky Derby Festival.   Best of all...all of their hard work is delivered with a 
smile.   
 
Matt Gibson, the Derby Festival’s Vice President of Events, said the Festival was 
fortunate to secure Cox’s services. “It’s not lost on us that they are among the 
elite companies that work outdoor events,” said Gibson. “They’ve experienced 
every kind of challenge or issue that you could imagine; they’ve probably 
forgotten more about dealing with various problems than we know about.” 


