
 

What’s Inside? 
A SUPERfest- Merchandise Program Overview 

 
• What’s New? - New merchandise items. 

• Poster Printing- We typically announce to the media the date we are printing the poster. We have been fortunate to get several local 
media stations that cover the printing and try to get their first sneak peak of the poster before it is officially unveiled. 

• 2011 Poster Premiere- This is our annual poster unveiling event which allows the public their first opportunity to see the new poster and 
merchandise.  

– This also is an opportunity for people to meet the artist, get their poster signed and personalized and  

– Bid on a framed poster from the silent auction and taste the special Artist’s drink served in the collectible Artist’s glass. 

– Our merchandise catalog featured many of our official merchandise items. The catalog is mailed to over 300 people annually. 

• Event and Festival Day sales- Over half of our merchandise revenue is generated from sales at our events and corporate festival days. 

• We sold merchandise at 22 events in 2011.  

• Events such as the Marathon have their own line of shirts geared toward the running population. 

• McDonald’s helped raise money for Thunder Over Louisville by selling a commemorative drink cup.  

• Corporate Festival Days are a way for us to give back to our sponsors. 

• Internet Sales- The internet helps provide us with a way to sell our merchandise year round. 

• Retail Sales- We saw a slight decrease in retail sales and distribution in 2011. 

• Misc. Merchandise- T-shirts and caps are great sellers but we also try to have unique and interesting collectible items. 

• This is our seventh year for doing a Christopher Radko Christmas ornament.  

• Patches are a badge of honor and are popular among collectors.  

• Work? It’s Derby Week! Fun slogan’s prove to be big shirt sellers. 

• Tons of print Advertisments ran in event programs, newspaper and in magazines. 

• Using the poster image on everything helps us create brand awareness. 

• Pins- Pins are our number one merchandise revenue source.  

• Since 1973 Pegasus Pins have been a staple on lapels during the Spring in Louisville. The pin program saw MAJOR changes in 2011.  

• In 2011 we did 24 metal event pins. 

• Corporate sponsors have the opportunity to get pins customized with their company name. 

• Pin trading is a great way for pin collectors to add to their collections. They can visit the pin wagon at our events to see what they are 
missing.  

• A special edition Chairman’s Pin was given to key volunteers. 

• 14k gold Limited Edition pins are perfect for the person looking for a little more upscale pin.  

• Previous year and Current glasses are another collectible. 

• Each year we sell left over Festival merchandise, collectibles and misc items at the Derby Festival Yard Sale. 



SUPERFest  

Merchandise program Overview 
• The Kentucky Derby Festival merchandise program began in 1973 with a single 

plastic pin. Since its inception the program has grown dramatically to include annually 
over 300 metal and plastic pin designs, posters, jewelry, wearables, wine and many 
other collectible items. The merchandise program is a substantial revenue source for 
the Festival with the sales from pins alone topping the $1 million mark in 2008 
generating nearly 70% in net income. In addition to creating revenue for the Festival 
the merchandise program helps promote the Festival through brand recognition.  

• Annually the unveiling of the Official Poster and the Pegasus Pin are the first signs of 
Spring in Kentucky. The posters hang in homes and in businesses all over the 
community and the world. We often receive orders from former Louisvillians now 
residing elsewhere who say the Derby Festival posters help them fondly remember 
Louisville. The community embraces and welcomes the new Pegasus pins as they 
scramble to be the first on their block to find a gold pin in their envelope. Much like 
Willie Wonka and the golden ticket finding a gold Pegasus pin is exciting and 
rewarding. The pin can be redeemed for instant prizes that include tanning visits and 
restaurant gift certificates. Redeeming a gold pin will get you registered for a grand 
prize drawing which includes prizes such as a Honda Odyssey van or a Hawaiian 
vacation.  



SUPERFest  

Merchandise program Overview 
• The 2011 Festival theme was “SUPERFest”. With the theme in 

place our objective was to incorporate it into our merchandise line 
when possible but not forcing each piece to reflect the theme. We 
used a combination of the poster image and theme to create a very 
cohesive look to our product and advertising campaign. The theme 
and style of the poster were apparent in every printed item we 
produced. This type of inclusion helps us embrace our theme and 
reiterate it to the community in both subtle and literal ways. We feel 
this is an extremely effective strategy and the response has been 
very positive.    

• Another goal of the merchandise program for 2011 was to continue 
to broaden our retail distribution. To help us achieve our goal we 
partnered with a new merchandise company in 2009. This company 
has established relationships with both local and national retailers. 
Though slightly down from our 2010 numbers, this partnership has 
helped us increase sales in the marketplace by nearly 80% since 
2009. Just over 15% of these sales came from retailers outside the 
Louisville Metro area.  



SUPERFest  

Merchandise program Overview 
• Merchandise sales are done several different ways. First being traditional event 

sales; in 2011 we set up over 40 merchandise booths during Festival. Wet weather 
brought much smaller than normal crowds to many of our signature events. Our 
second venue for merchandise sales and our largest source of revenue is provided 
by retail sales which were increased by 80% over 2010 sales. We sold merchandise 
in over 300 retail locations throughout the region.  Internet sales are increasing 
annually with more people turning to the web to make their purchases. In addition to 
these sales venues we also utilize our corporate sponsors and host Festival Day 
Sales at their locations. These untraditional sales are a great revenue source and are 
seen as an added benefit to the sponsor providing them an opportunity to give their 
employees a chance to support the Festival.  

• Overall 2011 was a successful year for the Kentucky Derby Festival merchandise 
program in spite of the weather. The program has grown since its inception and has 
become a real thread in the quilt of this community. We have listened to our 
customers and responded to their evolving needs. We work hard year round to 
develop a product line that will help us reach our number one goal, making money for 
the Festival. We look forward to continuing to grow and evolve this program. And to 
providing the community with fun memorabilia they can enjoy collecting and feel pride 
in wearing.  



What’s New?  

• In 2011 we added several 

new items to our product 

mix. Some of the most 

popular items include Fun 

Bandz and Stow and Go 

totebag.  

• The Pegasus Pin 

Program also saw many 

changes in 2011 with the 

introduction of 

pegasuspins.com 

 



Pre Poster Unveiling “media tease” 

• We announce the date and show a “slice” 

a couple weeks before the Poster 

Premiere to help create interest about the 

event.  



Poster Printing Press Release 

• DERBY FESTIVAL UPDATE 

• 2011 Kentucky Derby Festival: April 15- May 6 

• www.kdf.org 

• Derby Festival Announces 2011 Poster Artist 

• Image Goes to Print NEXT WEEK  

• Thursday, Dec. 13, 2010. Louisville, KY.   – The Kentucky Derby Festival is pleased to announce the selection of renowned equine 
artist Sarah Lynn Richards as the official poster artist for the 2011 Derby Festival. The image will be unveiled at the Your Community 
Bank Poster Premiere in January. The Official Poster will go to print this week on Monday, Dec 20, at 9 a.m. at Clark and Riggs Printing, 
1705 W. Jefferson St. 

• COVERAGE NOTE:  POSTER PRINTING DATE HAS CHANGED FROM FRIDAY, DEC. 17 TO MONDAY, DEC. 20 

• Media is welcome to attend the poster printing at 9 a.m. on Monday, Dec. 20, at Clark and Riggs Printing at 1705 West Jefferson 
Street in Louisville. The printing will take place regardless of the day’s weather condition.  For more information, contact the 
KDF Press Office at (502) 572-3822 or (502) 741-7441. 

• Richards, a California native now living in Maine, has received numerous awards and recognition for her work, including a winning entry in 
the 1997 “Juried Horses in Motion II” show at the Kentucky Derby Museum and the 1997 EquitanaUSA International Art Competition 
sponsored by The Equine Image art magazine. “I am excited and honored to be selected as the 2011 Kentucky Derby Festival Poster 
Artist,” she said. “It’s humbling to be among the many wonderful artists who have created a Derby Festival poster over the years.” 

• The 31st annual Poster Premiere on Jan. 13 at The Henry Clay in downtown Louisville is open to the public and will begin at 5:30 p.m., 
featuring cocktails, hors d’oeuvres and a complimentary gift for the first 1,000 guests. There will also be a silent auction of framed 2011 
Official Posters and Festival VIP packages. Sarah will be on hand to sign copies of the 2011 Poster. Tickets for the Premiere are $20 in 
advance and $25 at the door. They are available by calling the Derby Festival Office at (502) 584-6383. The Poster Premiere is 
sponsored by Your Community Bank, with contributing sponsors Greater Louisville Inc., New Country Q103.1, The Silver Spoon and 
United Graphics. 

• For the fifth year in a row, the Poster Premiere will held in conjunction with the Derby Festival Student Art Contest Awards Ceremony. 
Students with winning entries in the Student Art Contest will be invited to attend the Premiere. The winners will have their artwork 
displayed at the Poster Premiere, as well as at the Mellwood Arts & Entertainment Center from January 28 to April 25. A collage poster of 
the winning Art Contest entries will be available at the event. 

• Over the years, the Derby Festival’s Official Poster Series has become a unique symbol of the community. Past designs decorate offices 
and homes throughout the city. Peter Max’s expressionistic “Bluegrass Pegasus” launched the series in 1981, and a stylistic and 
geographical mix of artists have been showcased over the years. The signed collector editions continue to significantly increase in value, 
and the quality of the Poster Series has been recognized worldwide. 

• For more information, contact:   

• Derby Festival Press Office at 584-3378 

http://www.kdf.org/
http://www.kdf.org/


Poster Premiere 

 
• The 2011 poster and 

merchandise line made 

their debut at an event 

held in their honor. The 

Poster Premiere was 

held in late January 

and gave people their 

first glimpse of Spring.  

Poster artist Sarah 

Lynn Richards was on 

hand to sign her latest 

poster image.  



Poster Premiere Press Release 

• DERBY FESTIVAL UPDATE 

• 2011 Derby Festival: April 15 – May 6 

• www.kdf.org 

• 2011 DERBY FESTIVAL POSTER TO BE UNVEILED NEXT WEEK 

• Event Will Also Include Student Art Contest Awards 

• Jan. 7, 2011. Louisville, KY.   – The first official event of the 2011 Derby Festival – the Your Community Bank Poster Premiere – will be 
held on Thursday, Jan. 13, at The Henry Clay, 604 South Third St. The event will be held in conjunction with the Derby Festival Student 
Art Contest Awards Ceremony, which will take place at 7 p.m. in the Beaux Arts Room at the venue. The evening’s activities will be 
highlighted by the unveiling of the Derby Festival’s 2011 Official Poster, which was created by Sarah Lynn Richards of Maine. 

• The 31st annual Poster Premiere is open to the public and will begin at 5:30 p.m., featuring cocktails, hors d’oeuvres and a complimentary 
gift for the first 1,000 guests. There will also be a silent auction of framed 2011 Official Posters and the unveiling of 2011 Official Derby 
Festival Merchandise. Richards will be on hand to sign copies of the 2011 Poster. Tickets for the Premiere are $20 in advance and $25 at 
the door. They are available to order online at www.kdf.org or by calling (502) 584-FEST. The Poster Premiere is sponsored by Your 
Community Bank, with contributing sponsors Greater Louisville Inc., New Country Q103.1, The Silver Spoon and United Graphics Printing 
Group. 

• For the fifth year in a row, the Poster Premiere will held in conjunction with the Derby Festival Student Art Contest Awards Ceremony. 
Students with winning entries in the Student Art Contest will be invited to attend the Premiere. The winners will have their artwork 
displayed at the Poster Premiere. A collage poster of the winning Art Contest entries will be available at the event. 

• Over the years, the Derby Festival’s Official Poster Series has become a unique symbol of the community. Past designs decorate offices 
and homes throughout the city. Peter Max’s expressionistic “Bluegrass Pegasus” launched the series in 1981, and a stylistic and 
geographical mix of artists have been showcased over the years. The signed collector editions continue to significantly increase in value, 
and the quality of the Poster Series has been recognized worldwide. 

• -30- 

• For more information, contact:   

• Derby Festival Press Office at (502) 572-3822 

http://www.kdf.org/
http://www.kdf.org/
http://www.kdf.org/


Poster artist 

 
• Sarah Lynn Richards was 

the 2011 Kentucky Derby 
Festival poster artist. 
Sarah’s water color 
depiction of a horse 
morphing into a Pegasus 
and taking flight can also 
symbolize the birth of 
Spring that the Kentucky 
Derby Festival is often 
referred to. The artist and 
her work were unveiled at 
the annual Derby Festival 
Poster Premiere in 
January. 



Poster Artist Press Release 

• DERBY FESTIVAL UPDATE 

• 2011 Kentucky Derby Festival: April 15 – May 6 

• www.kdf.org 

• RENOWNED EQUINE ARTIST CREATES 2011 DERBY FESTIVAL POSTER 

• Image to be unveiled at Poster Premiere on Jan. 13 

• Dec. 9, 2010. Louisville, KY.   – The Kentucky Derby Festival is pleased to announce the selection of Sarah Lynn Richards as the 
Official Poster Artist for the 2011 Derby Festival. Richards, a California native now living in Maine, has received numerous awards and 
recognition for her work, including a winning entry in the 1997 “Juried Horses in Motion II” show at the Kentucky Derby Museum and the 
1997 EquitanaUSA International Art Competition sponsored by The Equine Image art magazine. “I am excited and honored to be selected 
as the 2011 Kentucky Derby Festival Poster Artist,” she said. “It’s humbling to be among the many wonderful artists who have created a 
Derby Festival poster over the years.” 

• Richards’ work will be unveiled at the Your Community Bank Poster Premiere on Thursday, Jan. 13, at The Henry Clay in downtown 
Louisville. The 31st annual Poster Premiere is open to the public and will begin at 5:30 p.m., featuring cocktails, hors d’oeuvres and a 
complimentary gift for the first 1,000 guests. There will also be a silent auction of framed 2011 Official Posters and the unveiling of 2011 
Official Kentucky Derby Festival Merchandise. Richards will be on hand to sign copies of the 2011 Poster. Tickets for the Premiere are 
$20 in advance and $25 at the door. They are available by calling (502) 584-FEST. The Poster Premiere is sponsored by Your 
Community Bank, with contributing sponsors Greater Louisville Inc., New Country Q103.1, The Silver Spoon and United Graphics Printing 
Group. 

• For the fifth year in a row, the Poster Premiere will held in conjunction with the Derby Festival Student Art Contest Awards Ceremony. 
Students with winning entries in the Student Art Contest will be invited to attend the Premiere. The winners will have their artwork 
displayed at the Poster Premiere. A collage poster of the winning Art Contest entries will be available at the event. 

• Over the years, the Derby Festival’s Official Poster Series has become a unique symbol of the community. Past designs decorate offices 
and homes throughout the city. Peter Max’s expressionistic “Bluegrass Pegasus” launched the series in 1981, and a stylistic and 
geographical mix of artists have been showcased over the years. The signed collector editions continue to significantly increase in value, 
and the quality of the Poster Series has been recognized worldwide. 

• Since 1956, the Derby Festival has worked to bring the community together in celebration. The Festival is an independent 
community organization supported by 4,000 volunteers, 400 businesses and civic groups, Pegasus Pin sponsorships and event 
participation.  It entertains more than 1.5 million people in a two- week period and has a local economic impact of more than $90 
million.  This involvement has made the Festival the largest single attended event in Kentucky and one of the leading 
community celebrations in the world.  

• -30- 

• For more information, contact:   

• Derby Festival Press Office at (502) 572-3822 

http://www.kdf.org/
http://www.kdf.org/


Poster Premiere Signing 

 
• People stood in line to be the first on the block with a 2011 poster. 

The artist signed and personalized posters for people who 
purchased. The event was covered by four major television stations 
and also received numerous printed stories. We sold an Official 
version of the poster as well as a Limited Edition print which was 
hand gold foiled by the artist. 



Silent Auction 

 

• Local frame shops donated 
their talents to framing twenty 
four 2011 Derby Festival 
posters. We held a silent 
auction for the framed pieces 
which drew an average of 
$300.00 each. The framed 
pieces were also judged and 
awards were given to the most 
original and the best overall. 
Frame shops enjoy 
showcasing their talents and 
annually look forward to the 
competition. 



Artist Glass 

 
• A special drink served at the 

Poster Premiere in a limited 
edition rocks glass was done 
to toast the 2011 poster 
artist. The drink called the 
“Richards Cherry Ale” for 
artist Sarah Lynn Richards 
was made with Maker’s Mark. 
The glass featured the 
Pegasus element of the 
poster. Event goers could 
purchase a drink dipped in 
the Maker’s Mark signature 
red wax and keep the glass 
as a souvenir. The poster 
artist drink and glass was 
introduced in 2004 and is 
growing in collectibility. 



Event Sales 

 
• With over 70 events making up 

the Kentucky Derby Festival, it 
is very difficult to have 
merchandise sales at all of 
them.  In 2011 we set up 
merchandise booths and sold 
product at 22 events. This 
included two booths at Chow 
Wagon and thirteen booths on 
two sides of the Ohio River for 
the Opening Ceremonies, 
Thunder Over Louisville. 
Extremely wet weather meant 
smaller crowds and lower than 
usual event sales. Overall our 
event sales made up 1/3 of the 
overall merchandise budget.  



 





Event Sales continued… 

Adidas Basketball Classic 
 

• Event specific product such as; 

Adidas Kentucky Derby 

Festival Basketball Classic T-

shirts were a huge hit in 2011.  

We featured the shirt in the 

basketball program and sold 

the same shirt as the players 

wore. People had the 

opportunity to get their shirts 

signed at an autograph 

session held after the game. 

Fans grabbed them up and we 

sold out of the shirts. 



Basketball Cheerleaders 



Event Sales continued…  

Walmart Marathon MiniMarathon 

 

• A new 30’ X 60’ Asics Marathon gear shop welcomed runner’s and 
helped increase sales at this event by over $15,000. Asics fixtures, 
mirrors and shoe area gave the runner’s the feeling they were in a 
running store. We added a dressing room area and some new items 
such as runners headbands. We also sold product at the runners 
family reunite area near the finish line all of these helped increase 
sales.  



 





 



McDonald’s Thunder Funder 

 

•  “Mc Donald’s Thunder Funder” campaign 
was a special Thunder over Louisville 
meal and commemorative drink cup. Mc 
Donald’s donated .10 from the sale of 
each commemorative cup to the Festival’s 
signature event.  Now in its fourth year the 
Thunder Funder program continues as a 
significant revenue source for the Thunder 
Over Louisville, making McDonalds one of 
the events largest sponsors. 



Festival Days 

 
• One of the many benefits a Kentucky 

Derby Festival Corporate sponsor 
receives is an opportunity to host a 
Festival Day at their corporate office.  
A Festival Day is set up with the 
Festival’s licensee and the corporate 
sponsor.  The licensee sets up a 
Festival “shop” at the corporate 
sponsors offices and offers the 
employees of the corporate sponsor a 
20% discount on all of their Festival 
merchandise. This program helps to 
heighten awareness among 
employees of their company’s 
sponsorship and involvement with the 
Festival as well as giving the 
employees an extra reason to show 
their support of the Festival. In 2011 
we did 17 Festival Days, which 
generated approximately 1/4 of the 
overall merchandise sales income. 



On-line Festival Shop 

 

• We expanded our on line store in 2011 by adding a line 
of Marathon specific gear. Our official Asics Marathon 
items went on line in October and helped us increase our 
sales on Marathon gear. In addition to the Marathon 
product sales, the largest increase came during our “off 
season”. We introduced the seventh in our series of 
Christopher Radko ornaments during the holiday 
season. These ornaments were available only on line. 
People flocked to the website the weeks before 
Christmas to purchase these limited edition ornaments to 
add to their collections.  We look forward to continuing 
our on line store growth and are anxious to introduce our 
new Radko for 2012. 



Retail Sales 

• Again we increased retail sales distribution 

in 2011.  

– We did so by providing display racks to help 

retailers display and sell product. 

– Holding poster signings at retail locations to 

increase traffic and sell posters. 

– Providing the retailers with a wide variety of 

products that merchandise well together and 

create great looking displays. 



Misc. Merchandise 

• T-shirts and caps are our core business 

and are great sellers but we try to offer a 

variety of unique items as well. 

– Christopher Radko Christmas ornaments are 

a fantastic collectible. 

– Patches are a badge of honor among 

collectors. 

– Work? It’s Derby Week! Fun slogan’s prove to 

be big seller’s on shirts and caps. 



Christopher Radko Ornament 

 
• Christopher Radko ornaments 

are hand-blown glass 
ornaments which are collected 
many people all over the world 
including celebrities such as 
Oprah. To help commemorate 
the 2011 celebration of the 
Festival Christopher Radko 
designed a custom, limited 
Edition Fleur de Leis. We sold 
out of 300 ornaments in just 10 
days leading up to the holiday 
season. We plan to continue 
the series and do another 
ornament in 2012. 

 



Radko Press Release 

• DERBY FESTIVAL UPDATE 

• 2011 Kentucky Derby Festival: April 15-May 6  

• www.kdf.org 

• FESTIVAL RELEASES NEW RADKO HOLIDAY ORNAMENT  

• November 17, 2010 – LOUISVILLE, KY   – The Kentucky Derby Festival is pleased to unveil a new commemorative ornament created 
for the Festival’s 2011 Celebration. The 2011 Derby Festival Christopher Radko ornament, named “Our Hometown Holiday,” is a silver 
fleur-de-lis shaped ornament. The Fleur-de-lis, with accents of blue and gold give a nod to the symbol and colors on the city of Louisville 
crest. The edge of the ornament features the wording “2011 Derby Festival” and “Louisville, Kentucky”.  

• The ornament is mouth-blown in tempered glass, lined with sterling silver and individually painted by artisans in Christopher Radko’s 
European workshops. Radko’s artisans use a time-honored technique more than a century old that requires seven days to make a single 
ornament. The ornament is a limited edition and is only available while supplies last.   

• This is the seventh edition in the Derby Festival’s Radko ornament series: “Golden Pegasus” was created for the Festival’s 50th 
Celebration in 2004, followed in 2005 by “Festival Flight,” “Destination Derby” in 2006, “Bell of Louisville” in 2007, “Eight Belles” in 2008 
and “A Good Foundation,” in 2009. Some of the previous year’s ornaments are still available in limited quantities. Ornaments are available 
at the Derby Festival office at 1001 S. Third St. (502 584-3378) or on the Festival’s website at www.kdf.org. 

• “Our Hometown Holiday” will be available at the Kentucky Derby Festival Office at 1001 South Third Street (502-584-6383), or on the 
Festival’s website at www.kdf.org.  Each ornament retails at $50.00.   

• Photo opportunity: 

• The Kentucky Derby Festival’s holiday tree in the Festival’s office lobby will be adorned with the “Our Hometown Holiday” ornament.  
Media is welcome to take pictures of the tree.  Please contact the Press Office at (502) 572-3822 to set up a time.   

• The Christopher Radko Company has been designing and producing fine European glass ornaments for more than 23 years. Christopher 
Radko has created over 10,000 designs in glass and Home for the Holidays products.  His hand-made, brilliantly colored and glittered 
ornaments and holiday decorations adorn millions of homes, from celebrities and historic residences to the house next door. Their 
radiance and originality makes them more a work of art than an ordinary holiday decoration. His ornaments are in the collections of Elton 
John, Oprah Winfrey, Robert Redford, Kim Basinger, John Travolta, Elizabeth Taylor, Whoopi Goldberg and Governor Arnold 
Schwarzenegger and Maria Shriver. 

• The Derby Festival is an independent community organization supported by 4,000 volunteers, 400 businesses and civic groups, Pegasus 
Pin sponsorships and event participation.  It entertains more than 1.5 million people annually. This involvement has made the Festival the 
largest single attended event in Kentucky and one of the leading community celebrations in the world. 

• - 30- 

• For more information: 

• Derby Festival Press Office (502) 572-3822 

http://www.kdf.org/
http://www.kdf.org/
http://www.kdf.org/
http://www.kdf.org/


Radko Press Release 2 

• DERBY FESTIVAL UPDATE 

• 2011 Kentucky Derby Festival: April 15-May 6  

• www.kdf.org 

• FESTIVAL RELEASES NEW RADKO HOLIDAY ORNAMENT  

• November 17, 2010 – LOUISVILLE, KY   – The Kentucky Derby Festival is pleased to unveil a new commemorative ornament created 
for the Festival’s 2011 Celebration. The 2011 Derby Festival Christopher Radko ornament, named “Our Hometown Holiday,” is a silver 
fleur-de-lis shaped ornament. The Fleur-de-lis, with accents of blue and gold give a nod to the symbol and colors on the city of Louisville 
crest. The edge of the ornament features the wording “2011 Derby Festival” and “Louisville, Kentucky”.  

• The ornament is mouth-blown in tempered glass, lined with sterling silver and individually painted by artisans in Christopher Radko’s 
European workshops. Radko’s artisans use a time-honored technique more than a century old that requires seven days to make a single 
ornament. The ornament is a limited edition and is only available while supplies last.   

• This is the seventh edition in the Derby Festival’s Radko ornament series: “Golden Pegasus” was created for the Festival’s 50th 
Celebration in 2004, followed in 2005 by “Festival Flight,” “Destination Derby” in 2006, “Bell of Louisville” in 2007, “Eight Belles” in 2008 
and “A Good Foundation,” in 2009. Some of the previous year’s ornaments are still available in limited quantities. Ornaments are available 
at the Derby Festival office at 1001 S. Third St. (502 584-3378) or on the Festival’s website at www.kdf.org. 

• “Our Hometown Holiday” will be available at the Kentucky Derby Festival Office at 1001 South Third Street (502-584-6383), or on the 
Festival’s website at www.kdf.org.  Each ornament retails at $50.00.   

• Photo opportunity: 

• The Kentucky Derby Festival’s holiday tree in the Festival’s office lobby will be adorned with the “Our Hometown Holiday” ornament.  
Media is welcome to take pictures of the tree.  Please contact the Press Office at (502) 572-3822 to set up a time.   

• The Christopher Radko Company has been designing and producing fine European glass ornaments for more than 23 years. Christopher 
Radko has created over 10,000 designs in glass and Home for the Holidays products.  His hand-made, brilliantly colored and glittered 
ornaments and holiday decorations adorn millions of homes, from celebrities and historic residences to the house next door. Their 
radiance and originality makes them more a work of art than an ordinary holiday decoration. His ornaments are in the collections of Elton 
John, Oprah Winfrey, Robert Redford, Kim Basinger, John Travolta, Elizabeth Taylor, Whoopi Goldberg and Governor Arnold 
Schwarzenegger and Maria Shriver. 

• The Derby Festival is an independent community organization supported by 4,000 volunteers, 400 businesses and civic groups, Pegasus 
Pin sponsorships and event participation.  It entertains more than 1.5 million people annually. This involvement has made the Festival the 
largest single attended event in Kentucky and one of the leading community celebrations in the world. 

• - 30- 

• For more information: 

• Derby Festival Press Office (502) 572-3822 

http://www.kdf.org/
http://www.kdf.org/
http://www.kdf.org/
http://www.kdf.org/


Patches 

 

• Collectable patches are a favorite item the 

Parade and Balloon participants look 

forward to getting annually. The 2011 

patches were done to resemble the 2011 

pin art. 



Work? It’s Derby Week! 

 

• Advertising campaign turned merchandise 

phenomenon. Black shirts done in a ladies 

v- neck style and an adult cut t- shirt were 

the hit of the Festival merchandise line. 

The shirts were sold exclusively at KDF 

events, on line and through one retail 

store.  We couldn’t keep them in stock. To 

people in Louisville Derby is a holiday. No 

one wants to work on a holiday!  



Work? It’s Derby Week! 



Advertising 

 

• Exposure! We ran merchandise ads in local 

newspapers, magazines and on television. We 

also ran merchandise ads in our Basketball, 

Fillies and They’re Off programs. Retail chains 

such as Meijer, Walmart and Kroger, ran ads 

promoting the sale of merchandise in their 

Louisville area stores. People were constantly 

being reminded to pick up their Festival goods. 



Using the poster image 

 
• For several years the Derby 

Festival has used our poster 
image as the signature for that 
year. The image is used on the 
cover of our media guide, 
programs and anywhere else we 
can utilize it. Seeing the poster 
image often signifies Spring to 
people in the area. Therefore, 
other organizations also borrow 
our image to use on their Spring 
publications. The image also 
appears on the cover of Welcome 
to Greater Louisville magazine, 
the Airport Authority Flight Guide 
and The Homes magazine each 
Spring. This exposure helps 
create an awareness for our 
brand. 



Pegasus Pins 

• BIG changes to the Pegasus Pin program 

in 2011.  

• The introduction of pegasuspins.com  

• New digital coupons allowed you to chose 

your own coupons. 

• Registering your pin on line allowed us the 

ability to obtain valuable information from 

our customers. 

 



Pegasus Pin Press Release 
• DERBY FESTIVAL UPDATE 

• 2011 Derby Festival: April 15 – May 6 

• 2011 PEGASUS PIN PROGRAM GOES ONLINE 

• Pins available beginning March 21 

• March 15, 2011. Louisville, KY.   – The Kentucky Derby Festival is taking its Pegasus Pin Program online in 2011 with a new website – 
www.pegasuspins.com.  The site and 39th edition of Pegasus Pins were unveiled by Derby Festival officials this morning.   

• This year, inside each pin envelope is a membership card with a “scratch-off” bar that hides a unique 12-digit alphanumeric code.  Pin 
purchasers will use this code to register online at www.pegasuspins.com.  After registering, they’ll receive 4 coupons, sent to their e-mail.  Plus, 
those who don’t find a gold pin, will have an opportunity to play a “Spin and Win” game online to become an instant winner. 

• “After you purchase your Pegasus Pin, Pegasuspins.com is your one-stop shop,” said Mike Berry, President and CEO of the Kentucky Derby 
Festival.  “It has everything you need to register your pin, pick the coupons you want and have a chance to win more prizes.  Plus, that one pin 
allows you free admission into more than half of the Derby Festival’s 2011 events. We think it’s a win-win for everyone.”   

• Registering online can be done in five easy steps:  Step 1) Register your pin by entering the alphanumeric code from your pin card; Step 2) 
Select two discount coupons from 11 participating retailers (in addition to getting two coupons for Derby Festival merchandise or events); Step 
3) Super-fy your pin by entering additional information about yourself; Step 4) Play the Spin and Win Game to become an instant prize winner; 
and Step 5) Check your email inbox to receive your coupons and print them out. 

• The Festival also announced a new sponsor of the 2011 Pegasus Pin Program – Ashley Furniture HomeStore.  Every Pegasus Pin Envelope 
contains a 15% off discount from Ashley Furniture. The pins will be available beginning Monday, March 21, at more than 1,000 retail outlets 
and participating financial institutions. Pins cost $4 at retail locations and $5 at KDF event gate admission. Returning this year, for families on a 
budget, are Family Fun Packs of five pins that will be available at retail locations for $16.   

• Pin purchasers who do not have access to a computer can come to the Derby Festival office during normal business hours to register their pins 
and receive coupons.  They can also visit Kroger’s Fest-a-Ville during its nine-day run. 

• The 2011 pin design features the Festival’s overall theme – “SuperFest” – with the metallic superhero shield icon in the center, offset on each 
side with a pair of Pegasus wings.  Each pin envelope contains one of the pins in five different colors (red, white, blue, yellow and green). 

• In addition to a pin and coupons online, each Pegasus Pin Sponsor has the chance to win prizes if they find a Gold Instant Win Pin in their 
envelope. The odds of finding a gold pin this year are 1 in 30, with 10,000 of these pins in circulation. Gold Pin Winners can register their gold 
pins to win one of 12 Grand Prizes (including a 2011 Honda CRV sponsored by Kentuckiana Honda Dealers and a $2,500 Furniture Package 
from Ashley Furniture HomeStore).  

• Started as an awareness campaign for the not-for-profit civic celebration in 1973, the plastic pins are now one of four primary sources of 
funding the Derby Festival events.  It has become a way for the community to have ownership in the Festival and show their pride in the 
region’s largest celebration.  

• -30- 

• For more information, contact:  Derby Festival Press Office at 502-572-3822 

http://www.pegasuspins.com/
http://www.pegasuspins.com/


Pegasus Pin Press Release 2 

• DERBY FESTIVAL UPDATE 

• 2011 Derby Festival: April 15 – May 6 

• A SURE SIGN OF SPRING! 

• 2011 PEGASUS PINS OUT TODAY 

• March 21, 2011. Louisville, KY.   – The Kentucky Derby Festival’s 39th edition of Pegasus Pins officially go on sale TODAY at more than 
1,000 retail outlets and participating financial institutions. Pins cost $4 at retail locations and $5 at KDF event gate admission. Returning 
this year, for families on a budget, are Family Fun Packs of five pins that will be available at retail locations for $16.  

• The 2011 pin design features the Festival’s overall theme – “SuperFest” – with the metallic superhero shield icon in the center, offset on 
each side with a pair of Pegasus wings.  Each pin envelope contains one of the pins in five different colors (red, white, blue, yellow and 
green). 

• This year, inside each pin envelope is a membership card with a “scratch-off” bar that hides a unique 12-digit alphanumeric code.  Pin 
purchasers will use this code to register online at www.pegasuspins.com.  After registering, they’ll receive 4 coupons, sent to their e-mail.  
Plus, those who don’t find a gold pin, will have an opportunity to play a “Spin and Win” game online to become an instant winner. Every 
Pegasus Pin Envelope also contains a 15% off discount from Ashley Furniture HomeStore. 

• In addition to a pin and coupons online, each Pegasus Pin Sponsor has the chance to win prizes if they find a Gold Instant Win Pin in their 
envelope. The odds of finding a gold pin this year are 1 in 30, with 10,000 of these pins in circulation. Gold Pin Winners can register their 
gold pins to win one of 12 Grand Prizes (including a 2011 Honda CRV sponsored by Kentuckiana Honda Dealers and a $2,500 Furniture 
Package from Ashley Furniture HomeStore).  

• Pin purchasers who do not have access to a computer can come to the Derby Festival office during normal business hours to register 
their pins and receive coupons.  They can also visit Kroger’s Fest-a-Ville during its nine-day run. 

• Started as an awareness campaign for the not-for-profit civic celebration in 1973, the plastic pins are now one of four primary sources of 
funding the Derby Festival events.  It has become a way for the community to have ownership in the Festival and show their pride in the 
region’s largest celebration.  

• -30- 

• For more information, contact:  Derby Festival Press Office at 502-572-3822 

http://www.pegasuspins.com/


Pegasus Pins 

 • Five colors made up the plastic 
pin set in 2011. As always, pins 
were sold in envelopes so, you 
never knew what you were going 
to get when you opened yours.  
Finding a gold, instant win pin 
offered the opportunity to win one 
of twelve (12) grand prizes and 
receiving one of 15,600 instant 
prizes.   

• The pins were sold at retail 
locations in the Greater Louisville 
area as well as at Festival events. 
Approximately 400,000 Pegasus 
Pins were sold. The 2010 
Pegasus Sponsorship Program 
Fifteen (15) grand prizes were 
awarded to lucky winners.  



Pegasus Pin Grand Prize Drawing 

Press Release 
• DERBY FESTIVAL UPDATE 

• 2011 Derby Festival: April 15- May 6 

• 2011 DERBY FESTIVAL NOT OVER YET! 

• May 9, 2011 - Louisville, KY. Pegasus Pin purchasers who found a gold instant win pin in their 2011 Pegasus Pin Sponsorship envelope must register 
online at www.pegasuspins.com by 5 p.m. on Tuesday, May 10, to eligible for the drawings of 12 Grand Prizes. Festival patrons will not have to 
leave home to find out if they’ve won a Grand Prize. The Kentucky Derby Festival Pegasus Pin Sponsorship Grand Prize Drawings will be held on 
WAVE 3 TV broadcasts beginning Thursday, May 12, through Wednesday, May 18 (excluding Saturday, May 14 and Sunday, May 15). Winners will be 
posted online and contacted following each drawing. 

• This year, inside each pin envelope is a membership card with a “scratch-off” bar that hides a unique 12-digit alphanumeric code.  Pin purchasers will 
use this code to register online at www.pegasuspins.com.  After registering, they’ll receive 4 coupons, sent to their e-mail.  Plus, those who don’t find a 
gold pin, will have an opportunity to play a “Spin and Win” game online to become an instant winner. 

• Registering online can be done in five easy steps:  Step 1) Register your pin by entering the alphanumeric code from your pin card; Step 2) Select two 
discount coupons from 11 participating retailers (in addition to getting two coupons for Derby Festival merchandise or events); Step 3) Super-fy your pin 
by entering additional information about yourself; Step 4) Play the Spin and Win Game to become an instant prize winner; and Step 5) Check your email 
inbox to receive your coupons and print them out. 

• 2011 GRAND PRIZES TO BE DRAWN 

• AAA - $2,500 Travel Certificate 

• Ashley Furniture HomeStore - $2,500 Furniture Package 

• Dillard’s - $2,500 Spring Makeover 

• Kentuckiana Honda Dealers – 2011 Honda CRV 

• KitchenAid - $2,500 Appliance Prize Package 

• Kroger - $2,500 Grocery Shopping Spree 

• Kroger - $2.500 Gift Card 

• Kroger - $2,500 Fuel Card 

• Meijer - $2.500 Backyard Makeover 

• Senior PGA Championship – Ultimate Golf Package 

• Sleep Outfitters – Queen Mattress Set 

• Stock Yards Bank & Trust Co. - $2,500 Savings Bond 

• The Pegasus Pin is the community’s primary way to support Derby Festival events.  Revenue generated from the pins helps to underwrite (along with 
corporate sponsorship) the many free events of the not-for-profit Derby Festival, such as Thunder Over Louisville and the U.S. Bank Great BalloonFest. 
The Kentucky Derby Festival, Inc. is a private, not-for-profit civic organization that must raise all its funds privately to produce the annual three-week 
slate of more than seventy events.  In addition to support from corporate sponsorship and merchandising royalties, the community actually helps 
produce the events it enjoys through personal contributions with the Pegasus Pin Program. 

•                           -30- 

• For more information, contact:  Derby Festival Press Office at 502-572-3822 

http://www.pegasuspins.com/


Event Pins 

 

• In 2011 the Kentucky Derby Festival 

continued the tradition of beautifully 

crafted, soft enamel event pins. The 23 

event pins represent some of the most 

popular Festival events. The pins were 

available at the “Pin Wagon” at many 

Festival events as well as on line and 

through direct mail. 



Corporate Pins 

• As a means to show pride and support for the Derby 
Festival, sponsors are the given the opportunity to 
purchase customized pins.    

• These pins have the sponsor’s name and/or logo on a 
generic, metal pin designed by the Festival.   
– They can be used for entry into pin admission into Festival 

events.  

– They can also be commemorative gifts for employees, clients 
and guests. 

• The Corporate Pin Program serves as a fundraising 
opportunity for the Derby Festival and annually 
generates nearly $40,000 in income. 



Pin Trading 

 

• For the past six years we have hosted special pin trading areas at 
our events. These areas provide a place for pin collectors to gather 
and trade, buy and sell pins. Pin trading has grown over the years. 
We have pin traders of all ages who come to these events to share 
their collections and talk to other pin enthusiasts.  



Pin Trading 



Pin Collector 

 

• It is common to see 

collectors proudly 

displaying their 

collection on hats 

worn at Derby time. 

Pegasus Pins began 

in 1973 and the first 

pin has a value of 

approximately $1,000.  



Pin Wagon 

 

• The Derby Festival pin 

collectors love to see the 

Pin Wagon roll into their 

favorite Festival events. 

The wagon sells current 

and past year pins and 

usually becomes a great 

place for people to gather 

and trade both pins and 

knowledge on pins.  



Chairman’s Pin 

• A special pin to compliment our theme 

was designed as our 2011 Chairman’s pin. 

• This pin was in the shape of a Super hero 

shield attached to a trading card.  

• The pins were not for sale to the general 

public but were used as a thank you to 

special deserving volunteers.  



Glasses 

• Current and past year glasses are big 

collectibles.  

• The signature official glass is a julep 

shaped glass done annually that typically 

has the corporate, theme or poster image 

on it. 

• Shot glasses are another collectible done 

annually. 

 



Yard Sale 

• We hold an annual Yard Sale to help us get rid 

of excess merchandise inventory and turn it into 

cash.  

• We sell everything from T-shirts to pins. 

• Our two day yard sale takes place a month after 

Festival and is a favorite among collectors and 

people just looking for a bargain. 

• We generate approximately $20,000 in revenue 

at our yard sale 



Yard Sale Press Release 

• DERBY FESTIVAL UPDATE 

• 2011 Derby Festival: April 15- May 6 

• DERBY FESTIVAL YARD SALE SET FOR JUNE 17-18 

• June 10, 2011. Louisville, KY.   – The Kentucky Derby Festival will hold its 10th annual Yard 
Sale on Friday and Saturday, June 17 and 18, at the KDF office at 1001 South Third Street in Old 
Louisville. The sale will run from 9 a.m. to 4 p.m. on Friday and from 9 a.m. to 1 p.m. on Saturday. 
Items for sale will include event T-shirts ($3 each or 2 for $5), past Derby Festival posters for $15, 
Thunder Over Louisville posters for $5, post cards for $2, glasses and close-out deals on 2011 
Official KDF merchandise.  

• The Derby Festival Pin Wagon will feature 2011 metal event and balloon pins, as well as plastic 
pins from 1973-2011.  There will also be a Special Pin Room open at the Festival Office with 
metal event, balloon and corporate pins from 1989 to 2010 available at greatly reduced prices. 
Changes to the 2011 Pegasus Pin Sponsorship Program resulted in the elimination of an 
exchange pin. A special edition Exchange Pin is being offered to collectors in limited quantities for 
$35. 

• Three editions of the Christopher Radko holiday ornaments – “Bell of Louisville” ($15), “A Good 
Foundation” ($20) and  “Eight Belles” ($20) – will be offered for sale (the ornaments typically retail 
from $50 to $65). Purchases made online at www.kdf.org will be discounted by 50 percent.  

• The event typically attracts large crowds, so patrons are encouraged to come early and pick up 
some great items at very reasonable prices. Cash and credit cards will be accepted for purchases. 

• -30- 

• For more information, contact: Derby Festival Press Office at (502) 572-3822 

http://www.kdf.org/

