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MOST CREATIVE OR EFFECTIVE NEWS STUNT 

LARGEST GLOW STICK DESIGN RECORD ATTEMPT 

 

OVERVIEW 

Introduction and Background: 

Celebrating 28 years of beautiful hot air balloon launches at dawn, stunning evening balloon glows, world 
renowned musical entertainment in concert, wine tasting, food and wine pairings and family entertainment. The 
Temecula Valley Balloon & Wine Festival has branded the Temecula Valley as the place with "the balloon and 
wine festival" and is one of the highest attended events in Southern California 

Each year our challenge is to provide something "new" and exciting, that can entice the television producers, 
editors, and photojournalists to make the drive to our Festival for live coverage, while providing pre-event 
publicity in the weeks and months prior to the event. 

The evening balloon glow is one of the most popular attractions of the Festival and is held on Friday and 
Saturday nights of the 2-1/2 day event. The Festival goal was to enhance the "glow" experience of our guests.  

“Get Your Glow On” started with the idea of passing out glow necklaces to all Festival attendees Friday night.  In 
Melody’s (festival’s media/promotional person) creative mind she stumbled upon the idea of using the glow 
necklaces as a way of creating a world record.  From there the idea took off and the Festival put in motion the 
attempt to set a Guinness Book Record. 

After contacting Guinness Book officials the rules stated it needed to be done with glow sticks and to create a 
design. 

Description: 

Opening night of the 2011 Temecula Valley Balloon and Wine Festival, Friday, June 3rd, we organized 1297 
festival attendees on the grass of the amphitheater into the shape of a Hot Air Balloon.  All guests were given 
glow sticks to hold as the sun went down. We were attempting to break the world record for the largest glow 
stick design made with people holding glow sticks in the dark. 

To break the Guinness Book of Records (GBR) for the largest glow stick design we had to have more than 308 
people in a discernible shape.   Additionally the GBR required a notary, two officials with no affiliation to the 
event, a photographer and videographer taking pictures as the shape was formed. 

How did the news stunt fit within the media campaign: 

To enhance the attendance and the media coverage for the entire event, the theme "Get Your Glow On" was 
incorporated in all the publicity for the event and the record attempt was a main part of the event publicity and 
promotion. Rack Cards, Posters, Flyers and Ads all had the theme "Get Your Glow On" and were designed with 
the theme in mind. Additionally all print advertising told of the record attempt. All broadcast advertising used 
the words "Get Your Glow On" as an introduction to the radio, PSA and commercial. 

This stunt enhanced the Friday evening glow by providing another activity for our guests.  It was announced 
through press releases, PSAs, on-air radio interviews, Facebook, Twitter and e-blasts. Facebook Fans were sent 
an invitation to "Get Your Glow On" and all guests who participated were given a free glow stick. 

 



 

Sponsor Involvement: 

The two sponsors who helped make the GBR attempt possible are both known for their efforts in environmental 
conservation, Riverside County Parks & Open Space District and Waste Management who is a leader in “think 
green” provided the green glow sticks. 

Was there an increase in media coverage for your event as result of stunt? 

The Glow Stick Record attempt increased media coverage. 

 The Glow Stick record was covered by: 

 The Press-Enterprise with photographer and videographer 

 Video from Press-Enterprise of attempt on Facebook, Youtube, PE.com 

 The Californian 

 NC Times 

 Taste of Temecula 

 Temecula Night Out 

 Patch.com 
 

Pre-event publicity of the attempt appeared in/on: 

 Facebook  

 The Californian Newspaper - May 26,  May 29, June 2 

 Things todoinlandempire.com - April 18, June 3rd and June 4th 

 The Press-Enterprise - May 12, 21, 26, June 3, and June 8 

 Unlit Tunes - June 2 

 Taste of Temecula - May 23 

 Temeculapatch.com - May 9 

 Webwire.com  - June 3 

 On-air daily on Q103.1 and 94.5 FM 
 
This resulted in: 

 598,023 more impressions and 1297 people carrying sponsor logos around all night. Numerous videos online of 
the attempt, and interaction with our guests. We are still awaiting word from the Guinness World Record 
judges. 

 
 

 
 

 

 

 


