
44) Best New Event: Rockford City Market 

 

1. Overview Information 

a. Rockford City Market opened for the first season on June 11, 2010, 

welcoming nearly 1,000 visitors including families, young professionals, 

kids and seniors. The market takes place 3 – 7 p.m. every Friday during 

the summer months along Water Street between State and Jefferson 

Streets in downtown Rockford. It includes local growers and vendors who 

sell natural products, including vegetables, fruit, eggs, meat, cheeses, 

flowers, herbs, baked goods, wine and healthy snacks, as well as artisans 

and vendors with unique offerings. Most vendors and performers come 

from a 150-mile radius, ensuring locally grown produce and unique retail 

items. A beer garden with live music takes place on the terrace 

overlooking the market. Demonstrations and kids activities ensure a fun 

and interactive learning environment. 

b. The Rockford City Market was created as a way for local and regional 

business owners to promote their products in a fun and entertaining 

atmosphere.  Additionally, the market was set to take place until seven on 

Friday evenings in hopes that the market attendees would visit the local 

bars and restaurants in the downtown area of Rockford after their visit at 

the market, thereby creating more interest in the businesses downtown 

Rockford has to offer. 

c. The Rockford City Market has a very wide target audience.  The market 

has activities for people of all ages, from young children to seniors.  Each 

week new demonstrations and kids activities are provided including 

cooking demos and Kid’s Fun Fairs.  Different musical entertainment is 

provided each week, so that a variety of tastes can be met.  Additionally, 

there are a wide variety of vendors each week whose products appeal to a 

vast audience by providing products such as produce, clothing, coffee 

products, popcorn, jewelry, cupcakes, and even gourmet dog treats! 

d. The Rockford City Market takes place every Friday starting in June and 

ending in October.  2010 was Rockford City Market’s first year as an 

event. 

e. All sponsors benefited from integration into Rockford City Market’s logo 

and marketing material, including media, print, radio, TV, and website.  

They had opportunities for on site signage, opportunities to host 

interactive demonstrations at the market, and opportunities for lead 

capture and on-site promotions. 

i. Swedish-American Health System 

ii. WXRX 

iii. Rockford Band & Trust 

iv. Workplace 

v. WNTA 

vi. BOB FM 

vii. B103 

viii. Cumulus 



ix. Goose Island Chicago 

f. Rockford City Market is a stand-alone event. 

g. Over the course of the first year of the event, Rockford City Market was 

extremely successful.  Over 20,000 people attended the market in 2010.  

Furthermore, by the time the event came to a close in October, the amount 

of participating vendors had grown by 100%. 

h. Total expenses for the execution of Rockford City Market came to 

$44,350.  Revenues totaled $45,000, leaving the event with a net income 

of $650. 

i. A total of approximately 22,053 people attended the 2010 Rockford City 

Market. 

j. The Rockford City Market did more than simply generate a positive net 

income.  As a result of the event, businesses in downtown Rockford 

experience a heavier inflow of customers.  In a Rockford City Market 

Consumer Survey, 58% of surveyed consumers indicated that they 

attended other events or venues in downtown Rockford either before, 

during, or after they attended the market. 

2. Supporting Question 

a. The challenges and obstacles faced by the Rockford City Market staff 

existed primarily in the logistics of carrying out an event.  For instance, 

issues with power and setup were encountered.  The first few weeks of the 

event were put on through a sort of trial and error process, until the setup 

crew determined the most effective process.  From there, teams with 

specific jobs were formed so that setup could be executed as smoothly as 

possible.  The team was also faced with the challenge of weather issues; 

Rockford City Market is a rain or shine event, so unforeseen weather 

circumstances caused some issues.  When weather caused problems, the 

team relied heavily on one another to protect product and prevent the tents 

from blowing away. 

3. Supporting Materials 

a. http://www.rockfordcitymarket.com 

b. http://www.facebook.com/RockfordCityMarket 

c.  

http://www.rockfordcitymarket.com/
http://www.facebook.com/RockfordCityMarket

