
 

500 Festival, Inc. 
2011 IFEA Pinnacle Award Nominations 
Category #41 – Best Program within an Event to Benefit a Charity 
Entry – 500 Festival Media Pit Stop Challenge at American Family Insurance 500 Festival 
Community Day 
 
Introduction/Background/Objective: 
The 500 Festival Media Pit Stop Challenge is a program within American Family Insurance 500 
Festival Community Day. Community Day is an event that is put on by the 500 Festival and is a 
chance for the community to explore the Indianapolis Motor Speedway, just days before the 
Greatest Spectacle in Racing, the Indianapolis 500. Community Day includes the opportunity to 
take a lap around the historic track in your own car, tour the timing and scoring area, explore the 
Kid’s Zone complete with inflatables and a rock wall, and watch the Media Pit Stop Challenge, 
among many offerings.  
 
The Media Pit Stop Challenge is an opportunity for Indiana media outlets to compete in 
changing the tires of a mock IndyCar. The challenge is set up in a bracket system, where two 
teams go head to head and the winner moves on to the next round. Traditionally, 12 media 
teams compete for the grand prize of $5,000, courtesy of American Family Insurance, to go to 
the charity of your choice. Four media representatives work in teams of two to change the tires 
on one side of the race car, while a representative from the charity of their choice sits in the 
driver’s seat to cheer their team on.   
 
When the program first began, the objective was to encourage Indiana media outlets to attend 
and participate in Community Day. It has since become an opportunity for the winning media 
team to gain bragging rights among their peers for the next year.  
 
In 2011, WIBC, Central Indiana’s leading news radio station won the Media Pit Stop Challenge 
with an astounding 12 second pit stop time. Representatives from their charity of choice, 
Salvation Army of Central Indiana, were on hand to help celebrate. American Family Insurance 
presented WIBC and the Salvation Army with an unrestricted check for $5,000. 
 
Target Audience: 
All daily newspapers, community newspapers, radio stations and TV stations in Indiana are 
invited to compete in the competition. The first 12 teams to register are randomly placed in the 
event bracket. Because the event takes place midday on a Wednesday, the majority of media 
outlets that participate are from Central Indiana. In 2011, 10 of the 12 teams were from 
Indianapolis. Many of the teams have been participating since the program began.  
 
Duration of the Program: 



 
Event timeline: 
10:45 a.m. Registration and a provided lunch in the Indianapolis Motor Speedway Media 

Center 
11:30 a.m. Pit stop instruction and practice provided by Sinden Racing representatives 
12:00 p.m. Competition begins 
12:45 p.m. Competition concludes 
1:00 p.m. Check ceremony to the winning team/charity   
 
The 500 Festival Media Pit Stop Challenge has been a part of the American Family Insurance 
500 Festival Community Day since 2001. 
 
Description of the sponsor and charities 
American Family Insurance is the main sponsor of Community Day. They also support the 
Media Pit Stop Challenge by providing the $5,000 donation to the charity of the winner’s choice.  
The media teams select their charity of choice in advance. In 2011, the following charities were 
selected: Salvation Army of Central Indiana, Make A Wish, Samaritan Caregivers Kokomo, St. 
Baldrick’s, Tony Stewart Foundation, David S. Moore Foundation, Girls Inc., Big Brothers Big 
Sisters of South East Indiana, Horizons Enrichment Program, Coburn Place Safe Haven and 
DVN.  
 
Tie-in to main event 
As mentioned above, the Media Pit Stop Challenge is one of many programs that take place on 
Community Day. The grand stands are open for the general public to watch the competition and 
cheer on the team of their choice. The Media Pit Stop Challenge is included in all of our 
promotion materials for Community Day including the event program that is given to all 
attendees (a copy of this program is included later in this binder). 
 
Overall Success of program 
Overall, the program has proven to be successful. In 2011, the field of 12 media outlets filled up 
quickly and participants were eager to compete. Hundreds of spectators gathered in the stands 
to watch the competition. Many media teams brought additional colleagues so they can take 
pictures and post to their respective media websites and social media tools. The Media Pit Stop 
Challenge has become an important staple to the Community Day event. 
 
Attendance 
As mentioned before, 12 media outlets are included in the competition. A total of 85 media and 
charity representatives registered to be a part of the event. Again, many media teams bring 
additional staff to cover the event. Hundreds of spectators gathered in the grandstands to watch 
the competition.  
 
How and why was the charity selected? 
Each media outlet can select which charity they would like to donate the $5,000 to, should they 
win the competition. WIBC has a long-standing relationship with the Salvation Army of Central 
Indiana.  
 
Supporting questions: 
 
What did you update/change from year before? 
In 2011, rather than sending official letters to the news directors across the state, we opted to 
save time and resources and send an e-mail invitation. This allowed media outlets to fill in their 



information electronically and send it back to the 500 Festival Communication Manager in a 
timely manner.  
 
Supporting Materials: 
Community Day Program 
Community Day Poster 
Bracket for event 
Callout letter for participants 
Confirmation letter 
Lunch voucher 
Photos 
Indianapolis Star article 
 



 


	Media Pit Stop Challenge
	Doc1

