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        15,000 Volunteer Hours, 4800 Volunteers, 1,600 Volunteer Shifts, 80 Volunteer Committees, 9 days 

of Riverfest. Any of the above could begin to give you an insight to our Volunteer Program for the 2011 

Riverfest. The hours that divulge what a Volunteer might contribute to Riverfest 2011 can only have one 

final meaning: priceless. The Volunteers are the heart of our organization, Wichita Festivals, Inc. With-

out the continuous beating of enthusiasm and hard work of Volunteers and our Volunteer Program, River-

fest would not exist.      

 Riverfest began 40 years ago with Wichita, Kansas celebrating its 100th Birthday. In honor of 

the anniversary city leaders, both public and private, decided to host a Centennial Celebration. Lasting 

the entire year, the Centennial had a strictly hometown flavor-lots of displays, a parade, a queen and her 

court and events showcasing Wichita‟s history. Realizing the popularity of the year-long event, leaders 

responsible for the Centennial decided to establish an annual celebration to maintain the progress they 

had begun. In late 1970, John Bell called supporters together to discuss making the Wichitennial an an-

nual event. By the fall of 1971, it was decided to form a permanent non-profit organization, Wichita Fes-

tivals, Inc., to be responsible for the Festival. It took a year to form the framework and by 1974 the 

Wichitennial River Festival had proved such a success it expanded to 10 days. This was also the first year 

for the Festival ambassador, Admiral Windwagon Smith, and the support group known as the Wichita 

Wagonmasters. In 1979, the name of the event was changed to “Wichita River Festival” From the very 

beginning, the Festival‟s success hinged on a public-private partnership. Forty years later this tradition 

remains the foundation for the Festival. The Riverfest has grown from a one-day event with an atten-

dance of several thousand, to a nine-day event attracting 240,000 participants from Wichita and across 

the State of Kansas. Riverfest is held annually with a broad range of musical entertainment from Blues to 

Zydeco, Jazz, Oldies, Gospel, Country, Classic Rock and Pop. Riverfest has the largest road race in the 

State of Kansas—Bank of America River Run 10K and 2 mile. Festival attendees represent 40+ states and 

30+ foreign countries. 

 40 years ago, the Wichitennial River Festival relied on Volunteers to plan, produce and run the 

Festival. Today, Volunteers are still the backbone of our organization. It takes Volunteers serving time 

on planning committees, helping with office help, to manning the event itself. Having over 1,600 Volunteer 

shifts gives the chance for all range of Volunteers to help out. We are unique in our Volunteer Program 

because we can accommodate activities for a variety of Volunteers. Having options for all ages, work 

schedules, and interest of Volunteers is enticing for Volunteers. But the true testament of a Great Vol-

unteer Program, is having fun! If you don't make an experience wonderful for a Volunteer then why 

should they Volunteer? Having fun and appreciating the time that Volunteers are investing are what 

Wichita Festivals, Inc. Volunteer program is all about!  

 One of our proudest parts of our Volunteer Program is our Admiral Windwagon Smith and Prairie 

Schooner Mates. The Admiral Windwagon Smith is our public ambassador of Riverfest. The Admiral‟s 

main focus is developing public relations efforts by interacting with the public before and during River-

fest. The position of Admiral is a high honor bestowed upon long-time volunteers, board members and 

sponsors through an election process. The Admiral spends countless hours volunteering his time and en-

ergy to visit with social and civic groups about Riverfest. The Prairie Schooner Mates are a group of local 

high school juniors who act as the youth ambassadors of the festival. The program includes boy and girl 

juniors representing Wichita and surrounding private and public schools.  This year we were honored to 

have 20 area youth volunteering 100‟s of hours to help before and during Riverfest. Part of the Admiral 

and Prairie Schooner Mates duties are to take the Riverfest to those that may not have the ability to 

visit Riverfest. This included trips to children‟s hospitals, schools, and businesses. With each visit the 

Admiral and his Mates would bring joy and fun to each person. It was amazing to see the excitement in a 

child‟s eyes, as he lay in a hospital bed, as the Admiral and his Mates would enter his room bearing gifts 

and excitement from Riverfest. The Admiral and his Mates truly loved volunteering! 
  



 Making changes to this year‟s Riverfest, our 40th Anniversary, gave way for lots of exciting 

new events and options, but we were very excited to see that the changes to our Volunteer Program 

this year gave way for a whole new stream and increase of Volunteerism. One thing we did not change 

was our purpose of Wichita Festivals, Inc: community celebration. This annual community celebration is 

shared with our target audience of 80% from Wichita and central Kansas and 20% tourists. With a 

unique blend of families, businesses, professionals, youth, and young at heart, our audiences are sure to 

find an activity for everyone. Those plans to entertain our target audience begin once the previous 

year‟s Riverfest ends.  

 Riverfest‟s Volunteer Program is fortunate to have the support of many sponsors. In exchange 

for their commitment to volunteer and their select hospitality they receive not only great exposure 

for their business, but the chance to network with 100,000‟s of local businesses and professionals. Our 

official sponsor of our Volunteer Program is Wichita Downtown Development Corporation (WDDC). 

WDDC is located in downtown Wichita, where our Riverfest is located. They were essential in recruit-

ing and networking businesses to Volunteer at Riverfest. WDDC did this by speaking at local busi-

nesses, sending out email blasts, featuring a video blog about Volunteering at Riverfest on their web-

site, listed links and information about our event on their website. In return, WDDC was given the rec-

ognition of our official Sponsor of our Volunteer Program, on all Volunteer communications, press con-

ferences, speaking engagements, and print. WDDC‟s focus is on the revitalization of Downtown, where 

our venues for Riverfest are. This made them the perfect partner to help Wichitans get involved with 

volunteering at Riverfest.  

 Another major sponsor of a component of our Volunteer Program, is Volunteer Kansas.org. Vol-

unteer Kansas.org sponsored our Prairie Schooner Mate program. Patnering with Volunteer Kansas.org 

allowed them the recognition  at Riverfest events, Admiral speaking engagements, press conferences, 

names/logos and the official sponsor of our Prairie Schooner Mate Program. For Wichita Festivals, Inc, 

the benefits were great! Volunteer Kansas.org was able to make sure that our Prairie Schooner Mates 

were able to have transportation to all of our pre and during Riverfest events, meals, uniform and 

other perks available to our youth ambassadors volunteering long hours for several days.  We joined 

forces with several local business, churches and schools to increase volunteerism. For businesses, vol-

unteering at Riverfest had the following benefits: great team-building for employees, great exposure 

to the community pride in volunteering in Wichita‟s biggest event of the year, a chance to network with 

100,000‟s of people, and the chance for 240,000 people to see their logo(businesses were encouraged 

to wear their logo apparel when they volunteered). For schools and churches it was a great way for  

youth and older to get community service hours, team building skills, a chance for their school or 

church to be seen by 240,000 people, and great exposure that they were helping at a community event. 

Churches and schools loved volunteering at Riverfest because they could choose to take a whole class 

or congregation volunteer at one time, or the option of sending one volunteer at a time. They also loved 

the flexibility of different shifts and time frames to volunteer. Churches and schools also enjoyed 

bringing their classes to our offices to help with packing buttons, or getting our River Run packets to-

gether. They enjoyed being able to bring a whole group to the office and still receive the perks of our 

Volunteer Program.  

 Wichita Festivals, Inc was honored to have youth involvement! We were extremely honored to 

partner with USD 259‟s AVID and IB programs. These two programs chose Sunday at Treasure Island 

as their special project. Over 165 youth came out for the day and volunteered with children. These 

youth set up, ran, and cleaned up our children‟s activities at Treasure Island. These activities included: 

face painting, tattoos, art activities, moonwalk monitoring, selling products, and more. Most of the 

youth that volunteered signed up for more shifts on different days. They said they enjoyed volunteer-

ing so much that they wanted more! Most of whom have already signed up to volunteer with Riverfest 

2012. 

 

  

 



 As stated before, Volunteers are the backbone of our organization. We could not function with-

out all of our Volunteers. It is imperative to the success of Riverfest and its components for Riverfest 

to have Volunteers. Beginning with planning of all of the parts of Riverfest, our committees begin meet-

ing to make sure all aspects of Riverfest are planned under assistance from Staff. Then we have Volun-

teers come into the office and help. These Volunteers do everything from stuffing envelopes, to getting 

mailings ready, to entering data into our system, to answering  phones, to packaging buttons, to folding 

merchandise, to pricing merchandise, to building boxes. The volunteering continues with Riverfest, were 

we have volunteers: sell buttons, work at ticket booths, be our clean team, work in the Merchandise Tent, 

man barricades, check people in, man paddle boats, man our zipline, Kids Korner area, sell products, work 

registrations, and many more jobs! Our Volunteers are truly our most important assets. The Riverfest 

would not exist with out our Volunteers, making the success of our program vital. 

 The budget for our Volunteer Program, which includes the Admiral and Prairie Schooner Mate 

Program is $13,000. This budget pays for our Volunteer Cloisonné Pins, Golf Carts at Riverfest, mailings, 

invitations, our Volunteer Hub website, postage, recruitment  and recognition items, t-shirts, orienta-

tions, awards, drinks and ice at events and our Volunteer Appreciation Party.  We work very hard to stay 

under budget yet honoring our Volunteers at the same time. 

 With an attendance of 240,000 this year, it takes a lot of volunteers to man the Riverfest. At 

Riverfest itself, we have over 1600 shifts to fill. With so many shifts to fill, many 3-4 hour long shifts it 

is vital to have a great Volunteer Program. Our Volunteer Program this year blossomed. Our measurable 

results included more volunteers signed up to work shifts. In 2010, 3 weeks out from the festival, we had 

694 shifts that still needed filled. This year in 2011, 3 weeks out from Riverfest, we had 351 shifts that 

needed filled. In 2010, the day before Riverfest, we had 355 shifts that still needed filled. This year in 

2011, the day before the Riverfest, we had less than 80 shifts that needed filled and they were being 

scheduled and were eventually filled by their shift time.  We even had some calls on some days where we 

had „too‟ many people to work a shift, what a pleasant surprise this was. We found of course found a place 

for these Volunteers to work, we don‟t want to waste anyone‟s time. These results, because of our Volun-

teer Program and perks, ensured that not only our guests at Riverfest had a great time, but so did our 

Volunteers! 

 There were many changes to this year‟s Volunteer Program that helped make it successful. We 

really focused on making things convenient for our volunteers. In a world, where everyone is demanding 

and requesting volunteers, we needed to stick out. Our first change was to have a new Volunteer Web-

site: http//wichitafestivals.volunteerhub.com. This website allowed Volunteers the ease of being able to 

register for a shift 7 days a week, 24 hours a day. Meeting up with the demand of today‟s technology, we 

strived to give access to individuals who wanted to volunteer even when our office was closed. We found 

that giving a schedule and a place to sign up online thrilled people and increased volunteerism. It was a 

great way to honor our Official Volunteer Sponsor WDDC as well, and increase traffic to their site with 

a direct link from our volunteer hub. Shifts and job descriptions were given in detail on our website to 

allow people the opportunity to see where they might want to volunteer. Riverfest had four main venues 

this year, we color coordinated all of the job descriptions on our website so that if a person wanted to 

work at a specific venue they would just have to look for the specific color for the venue and sign up. 

Along with the ease of registering online, we were able to program three specific emails: an immediate 

thank you email for signing up to volunteer, a reminder email sent 3 days before their shift thanking 

them again for signing up and when their schedule was, and a thank you email after they worked their 

shift reminding them how important they were to Riverfest. Our Volunteer website was also a great tool 

to send and post reminders of upcoming events, training sessions, issues, dos and don‟ts of volunteering, 

perks of volunteering and most importantly, thanking them for volunteering 

  

 



 We changed our reward system, realizing how much time everyone puts into volunteering at Riv-

erfest.  In today‟s world, everyone is competing for their time, time to spend with family, taking kids to 

games, serving on boards, working, volunteering. Why should we be honored with their time? We wanted 

to reward them and acknowledge them with a few rewards: a free Riverfest Volunteer shirt that they 

wore during their shifts at Riverfest; a Volunteer Cloisonné Pin that is their „free‟ ticket to Riverfest; 

and an invitation to our Annual Volunteer Party. In years past we have charged $5 for their volunteer 

shirt, we felt that we wanted to thank volunteers and have them represent Riverfest at the same time. 

This year we gave them their shirt as a thank you. In past years, we have given Volunteers a Cloisonné 

Pin. This year we wanted to make sure volunteers understood the importance of the pin. We presented 

the pins to volunteers at an awards ceremony at Orientations. We added a special poem to the pin to let 

them know how important they are to us. This cloisonné pin was to be worn by volunteers at all times and 

has great value. This Volunteer Cloisonné pin could be used as a Volunteer‟s free ticket to Riverfest. This 

pin gave Volunteers free access to all of our venues, concerts, and activities which normally would be the 

price of a Riverfest button.  Of course, the invitation to our Annual Volunteer Party, is one of the most 

anticipated rewards for volunteering with Riverfest. A great time to acknowledge all of our hard work-

ers, eat, drink and hand out awards.  

 

 We also changed our check in policy. We have Welcome Centers at our 4 main Venue areas. These 

lovely white Gazeboes added a convenience for our Volunteers, allowing them to check in at their venue. 

In the past they would have to check in at a centralized location then walk or drive a ways to their loca-

tion. This year adding the check in centers at each location, Volunteers were very relieved and excited 

that they could check in and start working at their venue immediately with out the hassle of walking a 

long ways to their shift. Volunteer loved this! We now have several more volunteers sign up for 2012 be-

cause of this ease. 

 This year we offered orientations for Volunteers at several times and days. We also added  

an option of bringing the orientation to larger businesses or groups that volunteered, many businesses 

were very excited about this option. We brought the components of the orientation and everything they 

would need to know to their place of employment. Companies, schools, and churches that have over multi-

tudes of  volunteers commended up on this option. Sometimes it is hard to get people to sign to work a 

shift then have them have to go to an orientation also, so we took the orientation to the business. In-

creased volunteerism and made sure that every one had knowledge of imperative information on volun-

teering at Riverfest. 

 This year we spent more time networking and speaking about Riverfest. Attending business and 

civic lunches and events gave perfect time to talk about volunteering at Riverfest.  We also spent more 

time going to private and pubic schools. Seeking permission to visit classrooms about community involve-

ment, volunteer hours, and ways to get involved where appreciated by teachers and parents. Visiting with 

businesses during their team time, or management meeting also gave us a perfect time to talk about get-

ting businesses involved and the benefits to volunteering.  

           We spent a lot of time with social media recruiting for volunteers. Facebook and Twitter  are 

great resources to get volunteers and communicate with them our volunteer needs and perks. Using social 

media allowed us to reach a market of volunteers that may have been untapped. 

  

 With all of our new changes this year, we increased the number of volunteers that we had. People 

commended us on how much fun they had while they are volunteering. We worked very hard on personal-

izing our Volunteer Program. Working on getting to know our volunteers and acknowledge them. We made 

sure that we appreciated our Volunteers for all of the time and effort they spent working for us. We 

understand that volunteers can choose to volunteer wherever they want, and we want them to chose  

Riverfest!  

 

 

 
  



 39) Best Volunteer Program 

A. Demographics: age 10-90, male and female, groups, individuals, businesses, charities, non-profits, 

schools, churches, social and civic groups 

B. Job Descriptions: 

 Office Help: We are looking for Front Office help during Riverfest. This position involves an-

swering phones, greeting people, help distribute River Run packets, answering Riverfest questions, help 

where needed in the office and being a true asset to Wichita Festivals. Shifts are 9-5 daily, with an hour 

break for lunch. We are asking that each person take one day of the week and work that day between 

April 18th and June 17. Of course we would be very flexible and would work with you as need be. We 

would love to have your help! 
 Greeter and Button Seller:Be the first to welcome a Festival Attendee! Help welcome people as 

they arrive at Riverfest and assist with information and sell buttons. This is a great way to interact with 

the crowd. Assist festival attendees with information and sell buttons at festival events. Excellent cus-

tomer service and cash handling skills necessary. We have several shifts that are available. We would 

love for you to help! Companies and organizations are welcome to volunteer as a group! Wear your logo 

wear and help publicize your business or group 

 BOARR Packaging: Come help us get the River Run items together! We need help placing chip tim-

ing on bib tags, placing bib numbers on envelops and getting all items packaged for the River Run. Be on 

the inside track for the River Run. Big groups are encouraged to volunteer! School and Church groups are 

welcome! Individuals are welcome too! 

 Festival Souvenir Store: Be in the Riverfest Collector's Dream! Do you love Riverfest Merchan-

dise? Then this is the perfect place for you!!! Join us at West Bank Stage and A. Price Woodard Park. 

Volunteer and see all of the new merchandise! Help set up our Festival Souvenir Store. Volunteers will 

sell festival souvenirs and help stock stores. Great people skills! Excellent customer service, cash han-

dling and register skills necessary. Volunteers are asked to attend training session in May. Minimum age 

18. 

 Greeter and Clean Team: Get to listen to the great sounds of the  Food Court Music and Greet 

Riverfest lunch attendees while keeping our area beautiful! Volunteers tend to tables in our APW main 

food court area to insure that they are clean free and trash is cleared so guests can enjoy their experi-

ence. Volunteers able to listen to the great entertainment provided each day at for our lunch entertain-

ment.  

 Assist with Bulk Mailings: Have you assisted with a bulk mailing before? WE NEED YOU! Would 

you like to learn how to do a bulk mailing and have an hour or two to help? Do you have a few hours to 

spare? We are putting together a bulk mailing of 3000 and we need you! We have 2 days and 3 different 

shifts! Sign up for a shift or two . 

 Greeter & Event Button Seller at Marketplace: Shop till you drop! That's what they get when 

they enter free with their button! Greet those shoppers as they enter this unique three-day market. 

They can enter free with their Riverfest button. Help encourage them to purchase their button and 

make sure their shopping experience starts out the right way! Century II Exhibition Hall  

  Riverfest Zipline! Here we gooooo!!!!: Help out with the coolest ride in Wichita! That's right! Riv-

erfest attendees are going to Zip across the River on a Zipline! We need help with having people sign 

waivers, being weighed, purchase the price of the zipline and being harnessed. If you are going to help 

with Harnessing, you MUST attend special Harness training. See website above for training date. 

 Cruise in Registration: Help register cars for Cruise In car Show. Assist with paperwork and ac-

cept money at registration. Customer Service Skills needed. 

 



  

B. Job Descriptions continued 

  Paddle Boats, Canoes, Kayaks on the River: Help Riverfest Attendees enjoy a refreshing and 

unique view of the 40th Riverfest! Riverfest goers will be able to ride the paddle boats, canoes, and kay-

aks free with their button. You will help them get in and out of their boat. You will help them sign waiv-

ers, and get their vests on.  

 Sell Pepsi & Water at WaterWalk Pavilion:  Get a front row seat at our newest Entertainment 

Venue WaterWalk Pavilion. Sell Pepsi and water. Shade, Chairs and Entertainment provided!  Enjoy the 

sounds and fun of the WaterWalk Pavilion! Bring a friend, come after work and enjoy the evening at Wa-

terWalk Pavilion! Located on the greenbelt between WaterWalk and the Arkansas River, the Pavilion will 

be set under a large tent creating an upscale environment to enjoy Riverfest.  

 Ticket Booth Sales: Cash handling skills and customer service skills a must! Make sure to count the 

money the customer gives you and to count the change back to them. Give individual or packages of tick-

ets to customer. Keep track of all coupons collected and cash. Turn in all supplies, collected coupons and 

cash to assigned head volunteer at end of shift. Help to reconcile the cash drawer. Sell food court tick-

ets in an air-conditioned booth. Volunteers are paired in ticket booths at our Food Courts. 

 Button Marshalls: Supervise Button Sellers selling buttons. Provide information to the public. Re-

sponsible for stocking and managing button sellers. Skills needed: supervisory skills, cash handling, and 

light lifting, customer service friendly and the ability to keep track of inventory control sheets. Sell but-

tons as needed.  

 Volunteer/Welcome Center: Help check in volunteers as they arrive for their shift, give out in-

formation about current events at Riverfest, schedules of Riverfest, directions and more. Help as 

needed by Volunteer Committee. 

 Parade: Volunteers help secure the parade route and monitor barricades to make sure partici-

pants and guest remain safe. Customer service skills needed, friendly but the ability to be firm and not 

intimidated. 

 Bank of America River Run Course Direction: Volunteers help secure the run route and monitor 

barricades to make sure participants and guests remain safe. Customer service skills needed, friendly 

but the ability to be firm and not intimidated.  Motorists can become confrontational. 

 Bank of America River Run Water Stations: Volunteers provide beverages to runners along the 

10K course. Volunteers are required to set-up tables and clean-up their area of the course.  

 Plunge: Timers and referees needed for this unique Riverfest event. Spend a few hours of your 

Saturday in the sun as participants go from one challenge to the next to win the top prize!  

C. Recruitment Methods: Networking at local private and public luncheons. Visiting local events and 

setting up booths: i.e. car shows, trade shows, school volunteer programs. Passing out information, post-

ers, flyers at local churches and schools. Advertise in local media. Cox Crawl: this is a tool that runs a 

display at the bottom of the screen when a Tornado Warning is happening. Cox Crawl is played on local 

cable stations. Use or social media: facebook and twitter accounts. In our Volunteer Committee, we have 

a Recruitment Panel that focuses on recruitment. Email blasts using Constant Contact. Partnerships with 

Sponsors and Businesses. Spreading the word of our Volunteer Perks at each event really increased re-

cruitment. Passing out Volunteer information business cards by Volunteer Committees and Volunteers. 

 

 



D. Communications methods: Emails, posters, postcards, faceboook, twitter, volunteer hub website, phone 

calls, personal visits, meetings, Volunteer Committees 

E.  Training guides/programs: Orientations, postcards, handbook, materials passed out at meetings, when 

volunteers come to apply. Information on website. 

F. Organization & Schedule Information: Schedules/shifts for volunteers were listed on volunteer web-

site, given at trainings, meetings, in emails and listed in Wichita Eagle Insert 

G.  Volunteer Perks:Why should you Volunteer? 

 Volunteers receive a special Collector's Cloisonné Volunteer Pin. Your „free ticket‟ to Riverfest 

 Special invitation to our Volunteer Appreciation Party 

 Build pride in your community 

 Connect with 240,000 of your closet friends 

 Get to work behind the scenes of the biggest party of the year 

 Great team-building for businesses and groups 

 Churches and Schools get those volunteer hours all in one session 

 Perfect exposure for businesses and groups!  

 Wear your logo apparel and have 100,000‟s people see your business 

 Pride in the community that you live in! 

 Shifts available to meet everyone‟s schedule. Mornings, afternoons, evenings, weekdays & weekends. 

 Get our Yellow Riverfest Volunteer Shirt for free! 

 Lots of fun! Bring your friends and volunteer together! 

 Easy access to check in, check in at the venue your working 

 Lots of networking with area professionals 

 Broad social environment of fun and interesting people 

 Develop personal and business relationships 

 Develop new skills 

 Have fun at the biggest party in Wichita! 

H. Appreciation/recognition: In our Festivities, we have a Volunteer Spotlight where we showcase a vol-

unteer or group of volunteers. We have our Galaxy Award, for Volunteer of the Year. We also have 

Volunteer of the Day awards. We give prizes to our volunteers which include a chance to win: Gift 

Cards, Airline tickets, Movie Tickets and more. Volunteer thank you cards and letters are sent out on 

a regular basis. Volunteer T-shirt handed out to volunteers. Thank you poem attached to Volunteer 

Cloisonné pin and given to each Volunteer. Little gestures of thank you each month: February: at-

tached to heart candy: Giving a Heart filled thank you for Volunteering! March: We are so lucky to 

have you as a Volunteer: attached to lucky charms. April: we are „Egg-cited‟ to have you as a Volun-

teer! Recently: attached to a pudding cup: Thank you for „pudding‟ all of your time and effort into vol-

unteering at Riverfest! Email blasts thanking Volunteers. Twitter, Face book and Volunteer Hub web-

sites updated with Volunteer Appreciation and Recognition. Our Annual Volunteer Appreciation Party 

is a time when we thank all Volunteers at Riverfest and hand out awards. 

I. Retention Methods: we are very proud to have a huge retention rate. Many of our Volunteers have 

been with us for 15+ years. Continuously making our Volunteer Program better for the Volunteer and 

providing a fun and unique environment to work in keeps our Volunteer‟s coming back 

 



  

I. We focus on personally contacting our volunteers each year. Keeping open lines of communications 

with our returning volunteers and making sure that volunteers have fun is the way to retain them. 

J.  Measurable results: 4800 Volunteers to our 240,000 Riverfest participants, gives us a 1 to 50 ra-

tio. We have over 15,000 Volunteer Hours logged and over 6000 Volunteers in our database. The esti-

mate of the financial value is over $350,000.  

 

 As our 40th anniversary of the Riverfest has passed and we have completed the 2011 year. 

We are so thankful and appreciative of each of our Volunteers. The financial value is priceless, the 

personal gain is rewarding and the long term friendships we have made with our volunteers are irre-

placeable. We love our Volunteer Program and believe that it is worthy. Adding all of our new compo-

nents to our Volunteer Program has increased our volunteer participation in more levels than we could 

have hoped for. Focusing our attention on making volunteering more convenient has been very suc-

cessful. Thank you for consideration for Best Volunteer Program.  

  

 

 

 

 

 

 

 


