
 

 

 

 

 

Cherry Creek Arts Festival – Janus “Painting on the Plaza” 

Description of Sponsor  

Janus, an asset management company based in Denver, Colorado, has been a sponsor of the Cherry 
Creek Arts Festival for more than 15 years and has served as the Festival’s Title Sponsor since 2002. 
Their objectives for sponsorship include: 
 

 Underscore Janus’ brand identity for innovation, excellence, endurance and commitment 
 Demonstrate social responsibility and corporate citizenship in their hometown community 
 Build esprit de corps among its Denver employees 
 Provide opportunities for interaction and to express appreciation for key clients and investors 

 
Each year, CSG along with the Cherry Creek Arts Festival management team meets with Janus to discuss 
their current marketing and communications objectives to fine tune their sponsorship benefits and 
promotional activations.  This is a critical annual activity to keep the Janus sponsorship fresh, engaging 
and relevant. 
 
Level of Sponsorship  

Janus is the singular, exclusive Title Sponsor of the Cherry Creek Arts Festival.  It is a single year 
agreement which is renewed annually each fall. 

Their annual sponsorship fee is $190,000.  Further, Janus invests an additional $40,000 in activating their 
sponsorship. (Please keep this information confidentail in publishing this entry) 

Details of Sponsor Benefit Package 

Janus receives an extensive sponsorship package of rights and benefits. (See attached menu of rights & 
benefits received by Janus).  Key among those benefits are: 

 Total above-the-event brand integration in all advertising, marketing, signage, etc. 
 Category exclusivity for Asset Management 
 Presentation of festival’s main stage 
 Year-round presentation of the Janus Student Art Buying program and the Mobile Art Gallery 

Length of Sponsorship 

Janus first sponsored the Cherry Creek Arts Festival in 1995 and became the exclusive Title Sponsor in 
2002. 

2011 IFEA Pinnacle Award Submission: 
Best Sponsorship Program for Individual Sponsor 



Program/Event Sponsored  

Janus was seeking a new and compelling activation program at the festival that would better engage 
their individual investors in the Denver market.  Working the CSG and CCAF, the goal was to develop a 
program that would achienve the following criteria: 

 Organic to the Arts Festival (art-related activity) 
 Relevant to participant (it would be of interest and engaging) 
 Interactive (provides a hands-on experience) 
 Wow Factor (It will create a buzz and excitement) 

The activation developed was named “Janus Painting on the Plaza.”  CSG engaged a local company 
called Canvas & Cocktails that has a store front operation in Cherry Creek North, the site of the Festival.  
They provide fun, one-hour painting classes conducted to music and accompanied with refreshments. 

Canvas and Cocktails was contracted to bring their painting program to the Janus Main Stage on Fillmore 
Plaza for the three mornings of the Festival, scheduled prior to the start of the music programming on 
the stage.  The festival supported the activity with tables, chairs, stage, sound and supplimental staffing.  
Canvas and Cocktails provided table easles, canvasses, paint, music and the instructor.  Janus, which 
funded the activation with Canvas and Cocktails, provided beverage service and additional staff to help 
get materials to participants. 

The painting activity had space for 100 people each day.  Unsure of the interest level, Janus sent an 
invitation by email to investors in the Denver area for 300 total spots.  (See invitation) Interest was so 
great that within 90 minutes, all spots were reserved.  Janus was overwhelmed by the response. 

The actual event was a huge success with virtually every spot occupied.  (See photos) After a brief 
welcome and expression of appreciation from Janus Vice President for Sponsorship, Casey Cortese, the 
instructor from Canvas and Cocktails took the participants, who ranged from eight to eighty, through the 
steps to paint a pre-selected image.  As the music pumped through the audience, inspiration and 
laughter coursed through the tent as dozens more come to watch the festivities. 

Sponsor Benefits/Appreciation Efforts 

Janus was delighted with this new activation which provided a fresh energy and excitement to their 16-
year sponsorship of the Cherry Creek Arts Festival.  They have received numerous positive comments 
back from Janus investors and staff volunteers.  Specifically, this new sponsorship program achieved all 
four of the Janus’ sponsorship objectives and provided Janus and the Cherry Creek Arts Festival with: 

 An arts-oriented activity that added to the overall appeal and energy of the festival 
 An “unbuyable” activity for Janus investors 
 Increased media interest and coverage 
 A measurable activity that demonstrated the effectiveness of the partnership between Janus 

and the Cherry Creek Arts Festival 

Deemed a huge success, Janus has already started planning for ways to increase the participation levels 
and overall impact of the Painting on the Plaza program in 2012. 



 

 

 

 

 

 

Cherry Creek Arts Festival – Janus “Painting on the Plaza” Photos 
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Best Sponsorship Program for Individual Sponsor 
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