
BEST EVENT SPONSOR

BEST SPONSOR – WELLS FARGO BANK 

About the Sponsor 
From the Gold Rush to the early 20th Century, Wells Fargo Bank earned a reputation of trust by dealing 
rapidly and responsibly with people’s money and goods, offering both banking and express delivery.  In 
1852, Wells Fargo opened for business in the California gold rush port of San Francisco, and soon Wells 
Fargo’s agents opened offices in the other new cities and mining camps of the West.

Wells Fargo Bank has been through the many ups and downs of life with its customers.  In prosperity, 
depression and war, even greater post-war prosperity, social changes, and even faster communications 
technologies, Wells Fargo Bank’s attention to customers’ business has never faltered and therefore brought 
success. 

At Wells Fargo, Community Reinvestment is an integral part of its business culture. Wells Fargo has long 
understood that it can be no stronger, nor more successful, than the neighborhoods and communities 
where it does business. Supporting local communities allows Wells Fargo to better meet its customers' 
financial needs and propels them to achieve its goal to be one of America's best companies.

How the sponsor stands out over all other sponsors 
For the past decade, Wells Fargo Bank has been an essential 
part of the San Jose Holiday Parade’s success.   Beginning with 
an idea in the late 1990’s to highlight musical arts in middle 
and high schools during the San Jose Holiday Parade, the 
parade and Wells Fargo began the Battle of the Bands.  Each 
year, more than 20 middle and high school bands compete in 
three different categories for the prestigious title of Grand 
Sweepstakes Champion.  Easily one of the most publicized 
band competitions in the San Jose area, it has attracted not 
only the top bands in the area, but the very best bands 
throughout the region.

Through their customers and banks, Wells Fargo prominently publicizes the parade with in-store publicity.  
Posters are displayed and bank team members wear pins with the Battle of the Bands, Wells Fargo and San 
Jose Holiday Parade logos.  During ParadeFest, they host a branded Wells Fargo “staging” area where they 
interact and engage with parade-goers.

They encourage their employees and their families to be involved with the event.  From the band staging 
area, to the television zone, from ParadeFest to serving as a general volunteer, the Wells Fargo family of 
employees have always been there to assist as needed, keeping in tune with one of their self-described 
cultures of “thinking and acting” with the customer and community in mind.



Battle of the Bands Competition 
The Battle of the Bands allows local schools to compete in three divisions – High 
School Division 1, High School Division 2 and Middle School Division.  This allows 
schools from all sizes to compete in the division level that is appropriate to their 
population.  In each division, a 1st, 2nd and 3rd place trophy is given and, beginning 
this year, a donation by Wells Fargo Bank is made to each of the winning school’s 
band program.  

The over-all winner or the school that receives the highest number of points in the 
adjudicated competition, is also named the Grand Sweepstakes winner as the top 
band in that year’s competition.  This gives that particular school bragging rights as 

the winner of the Wells Fargo “Battle of the Bands” and they become the Official Escort of Santa Claus in 
the next San Jose Holiday Parade.  This slot in the parade line-up is a prominent slot as it not only escorts 
Santa, but also receives additional coverage during the live television broadcast of the parade.

C.A.S.T. Awards 
This year, Wells Fargo and the San Jose Holiday Parade agreed to enhance the already successful Battle of 
the Bands competition and their sponsorship within the parade with a new award. This new award reflects 
one of Wells Fargo Bank’s corporate tenets “Together We’ll Go Far”.  Their renewed commitment to the 
musical bands programs in the parade brought each of the top three division winners, a donation to their 
school band program.  In this day and age of reduced funding for 
schools, every donation made to encourage and support the 
Musical Arts is considered important to each of the programs.  
During the discussions, we decided to take it one step further by 
developing one additional award – the C.A.S.T Award.  The 
C.A.S.T. Award allowed bands to compete not just on musical 
ability, but on academics, community service and overall team-
work.  The C.A.S.T. Award was presented to the band that had the highest cumulative grade point average 
and community service as a group.  By honoring and highlighting a band on these non-traditional factors, it 
was hoped that it would continue to encourage and engage band members to be part of their communities 
through volunteerism, to take responsibility for their education and ultimately, become better community 
members.    

Quantity and quality of support to event by sponsor 
In this day and age of diminished opportunities for high school musical programs to succeed in California, it 
becomes even more important than ever that programs are developed to encourage the Arts and marching 
bands, in particular.  Because of the commitment of Wells Fargo Bank, the San Jose Holiday Parade has 
been able to serve as a showcase for these bands.

The further development of the program by providing donations to 
the winning musical programs has enhanced both the corporate 
image of Wells Fargo Bank and has elevated the San Jose Holiday 
Parade’s image even further as an event to be part of.

Each year, Wells Fargo Bank provides every participant in the Battle 
of the Bands program a collectible pin that changes every year as a 
thank you for participating in the Battle of the Bands program.  
Approximately 5,000 are distributed to all of the band programs 
and another several thousand are given to employees to wear prior 
to the parade, again showcasing the bank’s commitment to musical 
arts and to publicize the parade.



Length and levels of sponsorship (cash and in-kind) 
Wells Fargo’s sponsorship with the parade began in 1995 with a simple stagecoach appearing and 
showcasing the historical and cultural significance of the Old West’s main form of travel.  Beginning in 
1998, Wells Fargo Bank and the San Jose Holiday Parade developed the Battle of the Bands component of 

the San Jose Holiday Parade.  In those 12 years, many of the 
best bands in California and the region traveled to San Jose to 
participate and win the “bragging rights” that accompany the 
trophy.  The original five figure sponsorship increased in 2010 
with the advent of the CAST Awards by 60% with more than 
half of the new dollars going to the competing bands directly.  
While there is not a 2011 parade currently being planned, the 
Wells Fargo Bank commitment to the program remains strong.  
They have committed to sponsoring the event in 2012 if it 
occurs and to assist in any community undertaking they can to 
bring back the parade.

Goals and success of relationships for both event and sponsor 
The Wells Fargo Bank’s sponsorship of the San Jose Holiday Parade and the Battle of the Bands has proven 
beneficial to the company by providing a huge opportunity for branding and community outreach and 
support. By sponsoring the Battle of the Bands, Wells Fargo brands itself a corporate partner who supports 
and encourages Arts Education in middle and high schools.  The awards given by the bank and the parade 
has helped to make this a prestigious event that brings the top bands to entertain the thousands on the 
street and watching on television.

The media package that Wells Fargo receives is hugely beneficial to them as the Wells Fargo name and 
brand is mentioned with each participant in the Battle of the Bands.  In addition, during each 15 minute 
segment of the parade, a Wells Fargo Battle of the Bands banner appears before one of the participating 
bands brining further exposure to both the bank and the program.

During the television broadcast, a Wells Fargo corporate 
representative appears on the broadcast with a Holiday 
Greeting on behalf of Wells Fargo Bank.  This greeting 
was shown on all rebroadcasts, with
prominent mentions of Wells Fargo Bank on the parade 
website, the battle of the Bands web page, e-newsletter, 
parade program, parade poster, and various print
advertisements. 

The combined exposure of the various medias involved 
with the parade exposed Wells Fargo Bank to current 
and potential clients within the Bay Area and allowed 
the company to be seen as enhancing  and supporting 
the Musical Arts programs and the local community.














