
   Best Overall Sponsorship Program  
      (for entire event)  
 
Meijer is a family-owned and operated grocery and general merchandise retailer.  With over 40 
departments and over 170 stores across the Midwest, the Grand Rapids-based corporation is an exceptional 
partner.  Working with Meijer requires sound understanding of the overall company goals and meeting 
needs in a timely manner.  Meijer in the Kentuckiana market has the benefit of working with great local 
and regional leaders that are constantly looking for ways to brand and interact with the community.  The 
Kentucky Derby Festival has enjoyed its partnership with Meijer for the past ten years. 
 
In the Kentuckiana region, Meijer has six area locations, with an estimated 600,000 shoppers going through 
its stores every month.  Advertising consists of traditional media in conjunction with event oriented 
marketing that enables the Meijer brand to reach current and potential customers while creating 
measurable in-store traffic.   
 
Meijer has sponsored various events and programs of the Kentucky Derby Festival, during the mutually 
beneficial relationship.  However, it is the commitment to community and the continuity of the relationship 
that enabled the 2011 involvement to reach a new level of success and a new high in revenue generated for 
the Kentucky Derby Festival. 
 
 Sales Process   
In early September the Marketing Manager met with Meijer to discuss their marketing goals and objectives 
for 2011.  In that meeting she discovered that Meijer had a main demographic focus - families - and wanted 
a way to drive in-store traffic.  The secondary goal was to increase Meijer’s participation with the Kentucky 
Derby Festival by creating an opportunity for Meijer to brand on a large scale and create tie-ins within 
their six local stores.  They agreed that it would be a multi-tiered sponsorship approach.  They agreed to 
meet again in a month to review opportunities.  The Marketing Manager brainstormed with the team and 
developed 3 distinct marketing ideas.   
 
Pegasus Pins  
In an effort to attract the family demographic and drive traffic to the Meijer locations, it made sense to 
have them involved in the Pegasus Pin Program.  The program was revamped in 2011 into a digital platform 
called PegasusPins.com.  The promotional period began in mid-March of this year, as the Derby Festival 
began the sale of its Pegasus Sponsorships (Pins).  The purchase of Pegasus Pins is a rite of spring in the 
metropolitan area.  There are 12 Grand Prize sponsors in the Pegasus Pin Program ranging from $2,000 - 
$5,000.  Over half of these sponsors have been with the program for over 5 years and the other half were 
new. 
Every Meijer location had display boards, which held Pegasus Pins, on each side of every traditional check-
out line giving customers the opportunity to purchase their $4 pins which gave them entry into 
approximately 60% of the Kentucky Derby Festival events and attractions.  Meijer also sponsored a grand 
prize that became a “must have” prize within the program.  The $2,500 Meijer Backyard Makeover really 
enhanced their contribution to the program and also added another great incentive to current and potential 
Meijer customers.  This promotion gave Meijer the opportunity to tie-in to the “Derby Festival” excitement 
and as a result Meijer was noted as one of the premier places to get your Derby Festival Pegasus Pin. 
 
Meijer also sold an extended line of Derby Festival merchandise near the check-out areas and created in-
store displays throughout the stores promoting their partnership with the Derby Festival.  In conjunction 
with in-store displays Meijer placed its own advertising (full page ad in the 2011 Derby Festival Official 
Program; Distribution: 25,000) to help brand Meijer as the premier place to get your Derby Festival 
Merchandise.  An additional element was the inclusion in advertisements in The Courier-Journal and over 
50 Meijer and Derby Festival branded banners that were hung in each Meijer location. 



 
For its sponsorship support, the Derby Festival provided Meijer with extensive promotion in its radio, 
television and print partners surrounding the Pegasus Sponsorship (Pin) program.  The media which Derby 
Festival provided ran from mid-March to mid-May, and included the televised drawing of the Meijer Grand 
Prize, with a local representative of Meijer drawing the winning name on the evening news of the 
Louisville’s NBC affiliate station (WAVE3).  Meijer’s logo was prominently placed in television and print 
components, as well as on PegasusPins.com and the Derby Festival’s website. 
 
   
Thunder Over Louisville 
The second component to their marketing approach came in the form of a presenting sponsorship of 
Thunder Over Louisville.   Thunder Over Louisville is the largest annual fireworks spectacular in North 
America and the day-long event kicks off the two exciting weeks of events that are part of the annual 
Kentucky Derby Festival.  Meijer took advantage of the unique opportunity to brand their message to an 
audience estimated at 500,000-800,000 and to build in-store promotions leading up the big event. 
 
Thunder Over Louisville has 4 presenting sponsors, a title of the Thunder Funder program and 36 
individual Thunder Funders ranging all with sponsorships ranging from $10K - $180K .  The four presenting 
sponsors and the title of the Thunder Funder Program have been with the Festival for over 5 years.   
 
Thunder Over Louisville is a great branding sponsorship and zeros in on the family demographic.  Together 
the Marketing Manager and Meijer developed a traffic driving component.   The Meijer Family Fun Zone 
was an exclusive viewing area on the Thunder venue that housed inflatables, private port-o-lets and allowed 
people to bring their own coolers and blankets.  Each patron had to have a Meijer Family Fun Zone 
wristband to enter.  The wristbands were given out at each of the six Meijer locations.  Meijer also 
conducted radio remotes to aid in the promotion and giveaways.  We had 2,000 passes given out over 2 
weeks.  Based off of the success of this portion of the program we have already discussed ways to increase 
the number wristbands for 2012 and add additional elements for families. 
 
The Derby Festival provided a comprehensive media package that included extensive promotion via all 
Derby Festival print pieces, including but not limited to the Media Guide and its advertising “Sunday” 
Supplement to The Courier-Journal (a Gannett newspaper).  Extensive radio promotion was provided by 
the Derby Festival through the event’s radio partners, Cox Radio, Clear Channel and MainLine radio 
stations.  And, the Festival promoted Meijer’s involvement through the Thunder Over Louisville page on the 
Derby Festival’s website.  Meijer also had numerous television appearances prior to the event and on the 
day of the event as well as during the local television broadcast of the event.  Meijer also received exclusive 
(:10) tags on over 100 Thunder Over Louisville television and radio spots promoting the Meijer Family Fun 
Zone and building traffic to the stores.   
 
 
Merchandise Locations 
Another component to the Meijer strategy included enhancing the family target markets experience at the 
event.  We obviously achieved that with the Meijer Family Fun Zone but wanted to provide a benefit to 
those patrons who had not gone to Meijer prior to the event to get their wristband.  We developed the 
Meijer Relief Stations.  There were 5 Meijer Relief Stations located throughout the Thunder venue 
combined with the Derby Festival Merchandise locations.  These relief stations contained Meijer branded 
products including pain relievers, wet wipes, hand sanitizers and lighters. 
This was a new sponsorship component customized for Meijer.   
 
The Derby Festival created signage for each location and the Meijer Relief Station products were showcased 
on television interviews on several local stations.  We also included the Meijer Relief Station in print 
advertising and inclusion on the Thunder Over Louisville map, distributed to patrons.     
 



Future Success 
Through the development of the relationship the objective was to establish a sponsor package that would 
be mutually beneficial and financially sustainable through the duration of the relationship  as well as to 
create an opportunity for Meijer to brand on a large scale and create tie-in’s within their six local stores.  
With a three-tiered approach Meijer achieved their objective and are continuing to reap the benefits.  In 
2011, the Kentucky Derby Festival received over $125,000 in cash and in-kind value from its partnership with 
Meijer. 
 
And, the stage is set for future success.  The Derby Festival sponsorship team has already signed Meijer on 
for another 2 years as a presenting sponsor of Thunder, a grand prize in the Pegasus Pin Program and to 
continue with the Meijer Family Fun Zone and Meijer Relief Stations.   
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SPONSORSHIP AGREEMENT 

 
 

THIS AGREEMENT between Meijer Great Lakes Limited Partnership, a Michigan 
limited partnership, 2929 Walker Ave., N.W., Grand Rapids, Michigan 49544-9428 (hereafter 
“Meijer”), and Kentucky Derby Festival, Inc., 1001 S. Third Street, Louisville, Kentucky 40203 
(hereafter “Festival”), is dated as of this ___ day of February, 2011. (hereinafter sometimes 
referred to as “ Meijer ”). 
 
 Statement of Facts 
 

Meijer is a retailer of groceries and general merchandise with stores in several 
Midwestern states.  Festival is the owner of Thunder Over Louisville, which is the Derby 
Festival’s opening ceremony (hereafter “Event”).  Event consists of a major fireworks and light 
show, an air show preceding the fireworks show, food concessions on both sides of the Ohio 
River, radio remotes and live television production, and hospitality areas.   
 

The Event is to be held over the Ohio River and its shoreline as it borders the City of 
Louisville, Jefferson County, Kentucky; the Township of Clarksville, Clark County, Indiana; the 
City of Jeffersonville, Clark County, Indiana; or at such other place as designated by Festival.  
The Event is scheduled for April 16, 2011, and corresponding dates in April, 2012 and 2013 to 
be determined by Festival.  The parties intend this Agreement to set forth their respective rights 
and duties with respect to Meijer’s sponsorship of the Event. 

 
 Agreement 
 

IN CONSIDERATION of the foregoing facts and the mutual covenants contained herein, 
Meijer and Festival agree: 
 
1) Meijer’s Obligations. Meijer shall have the following obligations in connection with the 

sponsorship of the Event: 
 

a) In consideration for the Event sponsorship rights and benefits hereunder granted, Meijer 
agrees to pay Festival a sponsorship fee in the amount of $X in 2011, $Y in 2012 and $Z 
in 2013 payable upon dates of invoices issued in each corresponding year through the 
term of this agreement.  Said sponsorship fee shall be considered earned by Festival upon 
its receipt of same and is non-refundable.  Sponsor is granted the option to renew its 
sponsorship in the amount of $X for the 2014 Event on terms mutually agreed to between 
Festival and Sponsor provided Sponsor notifies Festival of its intention to exercise this 
option in writing before the 1st day of June 2013.  

 
b) Meijer agrees that it will provide promotional support to Festival in conjunction with the 

Event as agreed in writing by both parties. 
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c) Meijer agrees to clear all news releases or media contacts regarding the Event with 

Festival a minimum of two weeks prior to the Event. 
 

d) Meijer also agrees to provide Festival with a $2,500 gift card to be used as a Grand Prize 
for the Pegasus Pin Program in each year of this agreement. 

 
e) Meijer agrees that all contact with appropriate police and safety units will be handled 

directly through the Festival. 
 

f) Meijer agrees to promote the Kentucky Derby Festival in any advertising, which relates 
directly to the sponsorship of aforementioned Event. 
 

2) Festival’s Obligations. Festival shall have the following obligations in connection with the 
Event: 

 
a) Festival has the sole responsibility and authority to organize and conduct the Event, 

including but not limited to, scheduling, layout, staffing, obtaining permits, and 
supervision of Event staff and other participants. 
 

b) At no additional charge to Meijer, Festival agrees that Meijer shall receive the following 
benefits: 
1. Television.   

(a) Sponsor credit in a minimum of four hundred ten (410) television spots via 
broadcast network and cable stations in the Louisville, Kentucky market 
promoting Thunder Over Louisville. 

 
(b) Sponsor mention in a minimum of eight (8) thirty second (:30) television 

commercial spots within the Louisville, Kentucky market broadcast of the  
Thunder Over Louisville airing on the partnering broadcast television station each 
year through the term of this agreement.   

 
(c) Sponsor will receive a five second (:05) tag at the end of one hundred (100) 

Thunder Over Louisville television spots encouraging traffic to your locations for 
patrons to register to win tickets to the Meijer Family Blast. 

 
2. Radio.   

(a) Sponsor mention in over four hundred (450) radio spots promoting Thunder Over 
Louisville airing on the partnering stations in the Louisville, Kentucky market. 

 
(b) Sponsor will receive a five second (:05) tag at the end of one hundred (100) 

Thunder Over Louisville radio spots encouraging traffic to your locations for 
patrons to register to win tickets to the Meijer Family Blast. 

3. Print Media.   
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(a) One complimentary full-page, four color ad in the Official Program of the 
Kentucky Derby Festival. (Meijer to provide finished artwork to Festival.) 

 
(b) Sponsor recognition in all print advertising and outdoor advertising produced by 

the Festival promoting Thunder Over Louisville. 
 

(c) Listing as a Pinnacle Sponsor of the Kentucky Derby Festival in all print 
publications listing Derby Festival sponsors. 

 
(d) Logo placement and sponsor recognition on specific McDonald’s Thunder Funder 

materials produced by McDonald’s in the Louisville market area.  Items to 
include 32 oz. Thunder Funder cups, trayliners, and outdoor advertising in 2011.  
(This benefit will continue in subsequent years only if McDonald’s continues the 
promotional partnership with Festival.) 

 
(e) Listing in Kentucky Derby Festival’s newspaper supplement and Official 

Program of the Kentucky Derby Festival,  
 

4. Signage.   
(a) Logo placement on all t-shirts produced for the Event volunteers. 

 
(b) Recognition via aircraft banner with corporate logo flown at Thunder Over 

Louisville during day of the event. 
 

(c) Logo placement on a minimum of forty (40) sponsor banners placed throughout 
the event venue. 

 
(d) Logo placement on at least five (5) merchandise locations throughout the Thunder 

Over Louisville venue. 
 

5. Publicity.  Sponsor recognition in all press releases and press events promoting 
Thunder Over Louisville initiated by the Festival. 

 
6. Web Site Presence.  Logo placement and sponsor recognition on the event website 

www.thunderoverlouisville.org and the Festival’s website www.kdf.org, plus a link to 
the Meijer website.  

 
7. Hospitality.   

 
(a) Two (2) complimentary end suites, with balconies, facing the river (venue) in the 

Galt House.  Each suite may hold no more than forty (40) people.  Catering costs 
are the responsibility of Meijer. 

 

http://www.thunderoverlouisville.org/
http://www.kdf.org/
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(b) Exclusive Meijer hospitality area, accommodating 2,000 patrons, on the 
Belvedere in downtown Louisville, within the Thunder Over Louisville venue 
with: 

 
(i) 25 private Port-o-lets 

o baby changing stations 
o sanitation stations 

(ii)  500 vouchers good for a family of four (children 6 and under get in free) 
(iii) Security 
(iv)  500 Thunder Over Louisville commemorative posters 
(v)  Inflatables and interactive games (family-oriented activities). 

 
8. Discount.  Meijer employees are entitled to receive a twenty percent (20%) discount 

on all Official Derby Festival merchandise. 
 
9. Mobile Unit.  Meijer will receive a footprint within the Thunder Over Louisville 

venue for the Meijer Mobile Unit. 
 

3) Term. The term of this Agreement shall commence on the execution date hereof and 
continue through the end of the 2013 Event with the option to renew in 2014. The execution 
date of this Agreement is the date on which the last party to sign approved this Agreement. 

 
4) Right of First Refusal.  In the event that Festival is the organizer/operator of an Event 

similar to the 2011, 2012 and 2013 Event, Meijer will have the right of first refusal with 
respect to being the exclusive combination store and supermarket promotional sponsor of 
the 2014 Event according to the terms set forth in Section 1, part (a) of this agreement 

 
5) Exclusivity.  In connection with Festival’s right to obtain additional sponsorships for the 

2011, 2012 and 2013 Event, Festival agrees that it will not enter into additional sponsorship 
agreements with any other retailer in direct competition with Meijer’s products or services, 
in any of the marketing areas in which Meijer conducts its business, unless Festival obtains 
the prior written consent of Meijer.  Meijer shall not unreasonably withhold its approval of 
any additional sponsors. 

 
6) Termination for Breach. Each party reserves the right to cancel this Agreement, without 

liability to the other party, if the other party (i) repudiates or breaches any material term of 
this Agreement; (ii) materially fails to perform as specified in this Agreement; or (iii) fails 
to make progress so as to endanger timely and proper performance of any of its obligations 
hereunder; and does not correct such failure or breach within ten (10) days after receipt of 
written notice from the other party specifying such failure or breach. 

 
7) Termination for Insolvency. In the event bankruptcy or insolvency proceedings are 

commenced against either of the parties, or either is adjudicated insolvent or a bankrupt 
(debtor), or a receiver of either is appointed and qualifies, then either of the parties may 
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terminate this Agreement and all further rights and obligations hereunder, by giving written 
notice thereof to the other party. 

 
8) Indemnification.  Festival shall defend, indemnify and hold harmless Meijer, its parent, 

subsidiary and affiliated companies and their officers, directors, shareholders, employees 
and agents (collectively, “Related Parties”) from any and all claims, demands, suits, costs, 
damages, expenses and liability (including but not limited to reasonable actual attorney fees 
and court costs) arising out of or relating to (i) any breach of Festival’s obligations or 
representations set forth in this Agreement; or (ii) Festival’s negligent act or omission in the 
performance of its obligations hereunder, including but not limited to the marketing, 
promotion, operation, supervision, management, organization or safety of the Event.  
Festival’s obligation to defend and indemnify Meijer as set forth herein shall include but not 
be limited to claims of personal injury, including death and property damage or loss 
incurred by persons claiming that Meijer is liable to them by reason of its sponsorship of the 
Event hereunder.  

 
Meijer shall defend, indemnify and hold harmless Festival, its directors, officers, employees 
and agents from any and all claims arising out of or relating to (i) any breach of Meijer’s 
obligations or representations set forth in this Agreement; or (ii) Meijer’s negligent act or 
omission in the performance of its obligations hereunder. 

 
9) Insurance.  Commencing on the execution date of this Agreement and continuing until the 

conclusion of the 2013 Event, Festival shall keep in force, at its sole expense, the following 
insurance coverages:  

 
a) Commercial General Liability including premises/operations, independent contractors, 

broad form property damage, personal/advertising injury, blanket contractual liability, 
fire and explosion legal liability, explosion/collapse/and underground hazard coverage, 
and products/completed operations coverage in an amount not less than Five Million 
Dollars ($5,000,000) per occurrence; such policy shall be an occurrence policy and not a 
claims-made policy. Meijer Distribution, Inc., and affiliates must be named as an 
additional insured on an endorsement acceptable to Meijer. The additional insured 
endorsement shall extend coverage to the contractual liability and completed operations 
coverage.  A copy of the additional insured endorsement is required. 

 
b)  Automobile Liability including coverage for all owned, hired and non-owned autos. 

 
c) Workers’ Compensation coverage for its employees or contractors, including Festival, 

with statutory limits and Employers’ Liability coverage with limits of Five Hundred 
Thousand Dollars ($500,000).   
 

d) The foregoing coverage shall be evidenced by a certificate of insurance acceptable to 
Meijer. Such certificate shall be issued by an insurance carrier with an A.M. Best rating 
of “A-” or better and be sent to the Risk Management Department, Meijer, Inc., P.O. 
Box 3280, Grand Rapids, Michigan 49501-3280 no later than ten (10) days after the 
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execution of this Agreement, but prior to the beginning of the Event. The insurance 
certificate shall afford primary coverage and provide (i) that the coverages thereon shall 
not be substantially modified, terminated, or canceled without ten (10) days’ prior written 
notice to Meijer's Risk Management Department; and (ii) that Meijer's Risk Management 
Department shall be notified of Festival's failure to renew any policy on the Certificate by 
each policy anniversary date during the term of this Agreement.  

 
e) Festival’s indemnity obligation specified in Paragraph 8 above shall not be negated or 

reduced by virtue of Festival’s insurance carrier’s denial of insurance coverage for the 
occurrence or event which is the subject matter of the claim or refusal to defend Meijer or 
its Related Parties. 

 
10) Right to Obtain Proof of Performance. Upon written notice, each party shall have the 

right to request and receive from the other reasonable and adequate proof that it has fulfilled 
its obligations contained in this Agreement, including but not limited to performance of their 
respective obligations specified in Paragraphs 1 and 2 above. If the party receiving the 
written request for proof of performance fails to respond (or responds by submitting 
inadequate substantiation of performance) within ten (10) days after receipt of such request, 
that party shall be deemed in material breach of this Agreement.  

 
11) Confidentiality; Use of Trademark or Trade Name.  Each party shall treat as confidential 

and not disclose to any third party the terms of this Agreement.  During the term of this 
Agreement, each party shall have the right to use the trade name, trademark, service mark 
and logo (collectively, “Identification”) of the other for the purpose of performing the 
activities specified in this Agreement. Each party shall have the right to examine and to 
approve or disapprove, in advance, the use of its Identification by the other party. Upon 
termination of this Agreement for any reason, both parties shall cease such use of the other 
party’s Identification. 

 
12) Merchandising Rights.  Festival has the exclusive right to sell and/or distribute 

promotional, souvenir, and specialty items relating to or associated with the Event and 
Festival.  The parties hereto further acknowledge that Festival may assign all or a portion of 
said rights to a third party or parties for the sale and/or distribution of said items before, 
during, and after the Event. 

 
13) Expenses.  Except as otherwise expressly provided in this Agreement, each party will be 

responsible for its own expenses relating to the promotion and conduct of the Event. 
 
14) Force Majeure and Cancellation.  Neither party will be responsible for fires, strikes, civil 

disorders, severe inclement weather, acts or threats of terrorism, acts of war or other 
casualties or events beyond its reasonable control.  Upon the occurrence of such an event, 
Festival will have the right to cancel or reschedule the Event at its sole discretion. 

 
If the Event is rescheduled or does not take place as a result of an event described in this 
Paragraph 14, Festival shall make its best efforts to conduct the Event on a substitute date as 
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close as possible to the original date.  If a substitute date cannot be arranged by Festival, 
Festival shall refund to Meijer the reasonable portion of its sponsorship funds not earned by 
Festival’s performance.  Meijer’s total liability for the Event shall not exceed the total 
sponsorship fees, as set forth in Paragraph 1(a). 
 
Furthermore, Meijer agrees that Festival may cancel the Event, or any portion of the Event, at 
Festival’s discretion, if Festival is unable to obtain sufficient funds to finance the production 
of the Event. Should the Event be canceled in its entirety due to lack of sufficient funding, 
Meijer will receive a full refund of sponsorship money it has paid to Festival. The Festival 
agrees to notify Meijer of its ability to financially produce the Event on or before March 1, of 
each year through the term of this agreement.  Meijer may not cancel the Event as it is the 
sole property of the Festival. 

 
15) Miscellaneous. 

 
a) Neither party shall assign, transfer, or subcontract this Agreement or any of their 

obligations hereunder without the prior written consent of the other.  
 

b) This Agreement shall be governed and construed in all respects in accordance with the 
laws of the State of Michigan. 

 
c) The parties are and shall be independent contractors to one another, and nothing herein 

shall be deemed to cause this Agreement to create an agency, partnership, or joint venture 
between the parties. Nothing in this Agreement shall be interpreted or construed as 
creating or establishing the relationship of employer and employee between Meijer and 
either Festival or any employee, agent or contractor of Festival. 

 
d) Notices required to be given pursuant to this Agreement shall be effective when received 

and shall be sufficient if given in writing and hand-delivered; or sent by telefax with 
confirmation of receipt; certified mail, postage prepaid, return receipt requested; or by 
overnight courier. All notices to Meijer shall be sent to the attention of Cathy Cooper, 
Director Marketing Promotions and Partnerships, 2929 Walker Avenue, Grand Rapids, 
MI  49544.  All notices to Festival shall be sent to the attention of Michael E. Berry, 
President & CEO, 1001 South Third Street, Louisville, KY  40203. 

 
e) No term or provision hereof shall be deemed waived, and no breach excused unless such 

waiver or consent shall be in writing and signed by the party claimed to have waived or 
consented.  

 
f) This Agreement constitutes the entire agreement of the parties hereto and supersedes all 

prior representations, proposals, discussions, and communications, whether oral or in 
writing. This Agreement may be modified only in writing and when signed by the party 
sought to be bound. 
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g) The captions and headings herein are for convenience and reference only and have no 
legal force.  

 
h) All obligations arising prior to the termination of this Agreement and all provisions of 

this Agreement allocating responsibility or liability between the parties shall survive the 
termination of this Agreement.  

 
i) Each party shall comply with all federal, state, and local laws, ordinances, codes, rules, 

and regulations in performing their obligations under this Agreement.  
 

j) If either party shall prevail in any litigation instituted by or against the other related to 
this Agreement, the prevailing party shall receive from the other party all costs and 
reasonable, actual attorney fees related to such action.  

 
k) Time is of the essence in the parties' performance of their respective obligations 

contained in this Agreement. 
 

l) Festival and Meijer represent that any person signing this Agreement on their behalf has 
the power to fully bind such party to the terms and conditions hereof. 

 
m) During the term of the Meijer’s sponsorship of the Event and for a period of five years 

after its termination, Meijer agrees not to produce, sponsor, or in any way facilitate an 
event within a radius of fifty miles from Louisville, Kentucky, either in its own name or 
with others, which competes with or is similar to the Event.  This provision will become 
ineffective only if Festival notifies Meijer in writing that Festival no longer intends to 
produce or have produced the Event or as otherwise mutually agreed to, in writing, by 
both parties. 
 
 
 
IN WITNESS WHEREOF, the parties have signed this Agreement by their authorized 

officers or agents on the dates specified below. 
 

MEIJER GREAT LAKES LIMITED PARTNERSHIP KENTUCKY DERBY FESTIVAL, INC.   
(“Meijer Group, Inc., its General Partner”) (“Festival”)     

     
 

By:___________________________  By:      
                   

Its  Its      
 

Dated  Dated      
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Sponsorship Summary 
• On April 17th, 2010 with ideal weather , Thunder Over Louisville was 

enjoyed by a crowd estimate of 700,000. 
• Thunder Over Louisville was broadcast to television audiences in the 

Louisville market from 2:30 pm to 11:00 pm.  In 2010, the prime time 
Thunder show on NBC-affiliate WAVE 3 reached an average of over 
249,000 viewers during the eight and half hour broadcast from 2:30pm-
11pm.  The peak of the show at 10pm garnered a 35.6 HH rating and 
a 56 HH share, with an estimated 514,500 viewers at home.  In 2010, 
Thunder Over Louisville was streamed live online through 
www.WAVE3.com with 39,000 viewers. Viewers  outside the U.S. were 
from UK, Canada, Mexico, Germany, Australia, Hungary, and Brazil to 
name a few. 

• Meijer received sponsor recognition on an aircraft banner featuring The 
Meijer logo as it passed over a crowd of 700,000 several times during 
the event.  The banner measured 25’ x 80’. 

• Meijer received logo placement and sponsor recognition on (36) thirty-
six “Thunder Funder” kiosks placed throughout the venue. 

http://www.wave3.com/


Sponsorship Summary 
• Meijer activation of the Meijer’s Price Drop Sky Diver, Mike Pelzer provided extra exposure when he 

perform in the airshow. 
• Meijer’s Mobile Tour was prominently displaced on the South Great Lawn in a space that was 

86’x28’. Crowds enjoyed the entertainment and collected valuable Meijer’s store coupons. 
• Meijer received additional exposure throughout the day on the public address system promoting the 

Meijer Price Drop Sky Diver and pushing people to the South Great Lawn to take part in the Meijer 
Mobile Tour. 

• Twenty-two (22) 4’ x 12’ custom- made event banners were displayed prominently at the event and 
named Meijer as a presenting sponsor of the event. 

• Meijer received logo placement in the official Thunder Over Louisville program distributed by The 
Courier-Journal on Friday, April 16th, 2010      (circulation: 185,221). 

• Meijer received outdoor advertising exposure with logo placement on a Thunder Over Louisville 
billboard. The14 x 48 ft. Bulletin on Interstate 65 in Downtown Louisville was up from March 4th 
through May 7th, 2010.  Daily Effective Circulation: 92,800 Total Impressions:6,032,000. 

• Meijer  received sponsor mention and logo placement in over 2,000,000 event print components (see 
Festival Promotion/Print Components for details). 

• Meijer received mention and logo placements in a variety of stories throughout Festival’s publications 
(see Festival Promotion/Print Components for details). 

• Meijer received listing in all Festival event schedule listings and sponsor listings (see media report for 
detailed listings). 



Sponsorship Summary 
 

• Meijer received complimentary use of two suites facing the river in the Galt House West.  
The suite was privately catered and had a wonderful VIP view of the entire day’s show. 

• Meijer consultant Chris Becker was present and had an opportunity to address the media at 
the 2010 Thunder Theme Press Conference, on March 3rd, 2010. 

• Meijer received mention in 14 press releases (see Press Releases section for details). 
• Meijer received mention in three (3) e-blasts on both www.kdf.org and 

www.thunderoverlouisville.org (see Festival Promotion/Electronic Media for details). 
• Meijer received a minimum of 500 radio mentions including extensive exposure during the 

Meijer two minute interview with the “Voice of Thunder”, Gene Parham over Cox radio (see 
Festival Promotion/Electronic Media for details). 

• Meijer representative Ed McCoy conducted live interviews on Thunder Day from the 
Command Center and the Cox radio suite.  

http://www.kdf.org/
http://www.thunderoverlouisville.org/


Sponsorship Summary 
• Thunder Over Louisville received television coverage in 505 local and regional stories 

and 99 national stories, plus 21 McDonald’s Thunder Funder stories bringing the grand 
total of earned media value to 1,682,400 (see News Media coverage for details) 

• Meijer received a complimentary full page, full color ad in the 2010 Derby Festival 
Official Program.  (Distribution:  25,000) 

• Meijer received audio mention and logo exposure in 700 television ads (see Festival 
Promotion/Electronic Media for details) 

• Meijer received extensive exposure during live interview with , Ed McCoy Meijer 
District Manager, on WAVE 3 NBC- affiliate, the Official Thunder broadcast television 
station. 

• Meijer received mention in eight(8) additional print advertisements (see Festival 
Promotion/Print Components for details)  

• Meijer received mention in ninety-four (94) press clippings (see News Media coverage 
for details) 

• Meijer received sponsor identification and logo placement on 1,000 promotional posters 
(Festival Promotion/Print Component) 



Sponsorship Summary 
• Meijer received sponsor identification and logo placement on approximately 

3,000 credentials (see Festival Promotion/Print Component) 
• Meijer received sponsor identification and logo placement on approximately 

225 Event Operations Manuals (see Festival Promotion/Print Component) 
• Meijer received sponsor identification and logo placement on 1,300 volunteer 

T-shirts (see Festival Promotion/Print Component) 
• Meijer received status as a Pinnacle Sponsor of the Kentucky Derby Festival.  

(see Festival Promotions/Print Components for details) 
 



Sponsorship Summary 
 

• Meijer received an advanced ticket order form that allowed Meijer to 
purchase Derby Festival tickets prior to public sale. 

• Meijer employees were eligible to receive a twenty-percent (20%) discount 
on all official Derby Festival merchandise purchased through the Kentucky 
Derby Festival. 

• Meijer received the opportunity to tag existing advertising as an “Official 
Sponsor of Thunder Over Louisville” 

• Meijer received the following complimentary tickets to Derby Festival 
events: 
– Eight (8) Derby Festival They’re Off! Luncheon tickets 
– Eight (8) Pegasus Parade Bleacher tickets 
– Sixteen (16) Basketball Classic tickets 



Thunder Over Louisville® 
Presenting Sponsorship 



Derby Festival Overview 
• Private, non-profit civic celebration established in 1956 
• 4,000 volunteers, 75 member Board of Directors, and over 400 corporate sponsors 
• Largest annual event in the state of Kentucky (in terms of attendance) 
• Kentucky Derby Festival provides an economic impact of over 93.6 million dollars annually to the 

Kentuckiana community * 
• According to a 2005 independent comprehensive research study that surveyed the overall attitude 

toward Derby Festival events, 76% said “It makes me proud to be a citizen of Louisville”** 
• This same study found that 86% said that Derby Festival is  “extremely / very important” to the 

community** 
• For every dollar spent at Festival events, $17 is generated in the regional community 
• 2008 Better Business Bureau Torch Award recipient for business ethics 
• 2008 Inc.Credible award recipient (small business awards through Greater Louisville Inc. the Metro 

Chamber of Commerce) 
• Kentucky Derby Festival was recently awarded the 2009 Grand Pinnacle Award by the 

International Festival and Events Association that designates the special events industry’s highest 
honor.  

• The Kentucky Tourism Council named the Kentucky Derby Festival one of the Commonwealth’s 
Spring Top 10 Festivals & Events. 

• Selected as one of the Southeast Tourism Society’s Top 20 Events for April 2010. 
• 2010 Best of Louisville Award for Best Local Festival.  

 *  Dey Systems, 2001 
**Horizon Research, 2005 



American 
Forces  

Radio and  
Television 
Services 

Thunder Over Louisville 
• The day-long event kicks off the two exciting weeks of 

events that are part of the annual Kentucky Derby Festival. 
• Rated as one of the top 100 events in North America, the 

Derby Festival’s Opening Ceremonies is truly a sight to 
behold. 

• After more than a decade, the show remains the largest 
annual pyrotechnic display in North America. 

• A Discovery Channel documentary on fireworks shows 
says it best, “Thunder is the Grand-daddy of them all!” 

• Thunder is seen by thousands worldwide via a July 4th 
rebroadcast on the American Forces Network which is 
broadcast to more than 177 countries and U.S. Territories. 

http://www.afrts.osd.mil/


Photos 



Photos 



Photos 



EVENT EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

• Meijer will receive extensive branding exposure to a crowd of 500,000 to 
700,000 people who attend Thunder in person each year  

• Meijer will receive sponsor identification on approximately twenty-two (22) 4’ x 
12’ custom made event banners displayed prominently at the event and will name 
Meijer as a presenting sponsor of the event. 

• Meijer will have the opportunity to have a representative sit at the head table of 
the They’re Off! Luncheon (Kentucky Derby Festival kickoff event which is held 
the day before Thunder Over Louisville), thus allowing exposure to 2,000 local 
business leaders. 

• Meijer will receive logo placement and sponsor recognition on (36) thirty-six 
“Thunder Funder” kiosks throughout the venue. 

• Meijer will receive sponsor identification and logo placement on approximately 
750 promotional Thunder Over Louisville posters. 

• Meijer will receive sponsor identification and logo placement on event 
credentials. (In 2010, this number was approximately 3,000.) 



EVENT EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

• Meijer will receive sponsor identification and logo placement on event 
operation manuals (In 2010, approximately 225 were distributed). 

• Meijer will receive brand recognition as your logo will be placed on 
volunteer t-shirts (In 2010, approximately 1,300 were distributed). 

• Meijer may provide additional banners that will hang in various 
locations throughout the event venue 

• Meijer will be featured as a Presenting Sponsor of Thunder Over 
Louisville at a Thunder press conference held in late January/early 
February timeframe and is typically covered by 5 broadcast TV 
stations and the event radio partner, Cox Radio. Meijer will have the 
opportunity to have a representative speak at this press event.    
 



ON-AIR TELEVISION BENEFITS 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

• Meijer will receive promotional exposure via logo placement and audio mention in a minimum of 
(410) television spots to air on Louisville area broadcast affiliates promoting the event within the 
28 county Metro Louisville DMA between March 14, 2011 and April 16, 2011  

• Meijer will receive promotion through a live interview opportunity on WAVE 3 Listens which 
will air the week of Thunder (week of April 11th) on WAVE 3 (Louisville’s NBC affiliate) 
between 10 AM and 11 AM 

• Meijer will receive extensive brand exposure as the Thunder Over Louisville Air Show and 
Fireworks is broadcast live on WLKY 32 (local CBS Affiliate) between 3 PM and 10 PM on 
Saturday, April 16, 2011 

• This past year, Thunder Over Louisville was broadcast to television audiences in the Louisville 
market from 2:30 pm to 11:00 pm.  In 2010, the prime time Thunder show on NBC-affiliate 
WAVE 3 reached an average of over 249,000 viewers during the eight and half hour broadcast 
from 2:30pm-11pm.  The peak of the show at 10pm garnered a 35.6 HH rating and a 56 HH 
share, with an estimated 514,500 viewers at home.   

• In addition in 2010, Thunder Over Louisville was streamed live online through 
www.WAVE3.com to 39,000 viewers. Viewers  outside the U.S. were from UK, Canada, Mexico, 
Germany, Australia, Hungary, and Brazil to name a few. 

• Meijer will receive exposure during at least one interview with your designated representative 
during the live broadcast of Thunder Over Louisville on, WLKY 32 the Official Thunder 
Broadcast Television Station for 2011 

http://www.wave3.com/


ON-AIR TELEVISION BENEFITS 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

• Meijer will also receive sponsor recognition in (8) :30 second television commercial spots 
within the Louisville, KY market broadcast of Thunder over Louisville television special on a 
local TV Station. In 2011 the TV partner will be WLKY 32 (CBS affiliate). 

• Meijer will also receive sponsor identification on television billboards throughout the day 
between 3 PM and 11 PM during the Thunder air show and fireworks broadcast on the 
designated broadcast station. 

• The Derby Festival will utilize its best efforts to prominently display Meijer logo in numerous 
live shots from the Command Center during the 3:00pm to 10:00pm broadcast of the Official 
Thunder Over Louisville Station. 

• Meijer will also receive international exposure as the live broadcast of Thunder is edited and 
produced to air on the American Forces Television Network and will be seen by thousands of 
service men and women as their 4th of July fireworks and air show in 177 countries and U.S. 
Territories.  In 2010, AFN will air this broadcast twice (on July 5th and July 11th)  

• In 2010, Thunder Over Louisville received television coverage in 505 local and regional 
stories and 99 national stories, plus 21 McDonald’s Thunder Funder stories bringing the grand 
total of earned media value of $1,682,400 according to The Media Library (an independent 
media monitoring research firm).  



RADIO EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER 
LOUISVILLE  

• Meijer will receive extensive exposure through sponsor audio mention in a 
minimum of (450) Thunder radio commercials which will air on our radio 
broadcast partner stations, Cox Radio.  

• In 2011, our radio partner will once again be Cox Radio Louisville, which 
boasts 4 of the top 10 stations in the Louisville market New Country 
Q103.1, Lite 106.9 WVEZ, Country Legends 103.9 and 107.7 SFR.  
Lite106.9 WVEZ is the Official broadcast station. 

• The Thunder radio promotion with the Festival’s chosen radio partner will 
air between March 21nd and April 16th, 2011.  

• Meijer will receive the opportunity to speak in live interviews conducted on 
Thunder Day from the Cox Radio Suite in the Galt House Hotel. 



RADIO EXPOSURE (Continued) 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE  

• Meijer will receive sponsor identification benefits from our radio broadcast 
partner which will broadcast live from Noon until 11PM on Saturday, April 
16, 2011.  

• Meijer will receive exposure via sponsor identification during radio billboard 
mentions throughout the day on designated Thunder Over Louisville Radio 
stations. 

• Lite 106.9 WVEZ will also broadcast the live simulcast of the Thunder 
soundtrack during the 28 minute fireworks show between 9:30 PM and 9:58 
PM 

• Meijer will also receive a minimum of (100) :30 radio spots on additional 
Louisville radio station groups including Clear Channel & Main Line 
Broadcasting stations: 
– In 2010, (125) :30 spots aired on WHAS, WMXA, WDJX, WLRS, and 

WGZB. 



WEB EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

 
• Meijer will receive sponsor mention on the Derby Festival’s 

website. The Derby Festival website – www.kdf.org - is one of 
the primary sources connecting customers to the Festival all year 
with real-time event updates and frequent emails to Festival Fans.   
Updated daily in season, the site topped 649,802 page views just 
between April and May with 163,134 visitors.  www.kdf.org 
provides the entire Festival schedule with sponsor mentions as 
well as a complete sponsor listing. In 2010, fans from 130 
countries connected with the Festival through social media 
networks such as Facebook and Twitter.  The Festival website is 
maintained all year with nearly 1 million page views and 235,000 
unique visitors in 2010.   
 

TOTAL SPRING IMPRESSIONS:   
649,802 page views/163,134  unique visitors 

TOTAL YEAR IMPRESSIONS:   
1 million page views/235,000 unique visitors 

 
• Meijer will receive a rotating logo placement on the KDF 

homepage and a stationary clickable logo on the Thunder Over 
Louisville event page on  www.kdf.org as well as sponsor 
identification in the schedule listing and mentions in several press 
release postings. 

http://www.kdf.org/
http://www.kdf.org/


• Meijer will receive mention in a minimum of two (2) e-blasts from February – April 
to over 17,000 Kentucky Derby Festival subscribers. 

• Meijer will receive stationary logo placement and sponsor recognition on 
www.thunderoverlouisville.org as well as clickable links on the Meijer site.  

• In 2010, the Thunder Over Louisville official site thunderoverlouisville.org garnered 
468,927 page views with 124,679 unique visitors.  

WEB EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

http://www.thunderoverlouisville.org/


SOCIAL MEDIA 
AS A PRESENTING SPONSOR OF THUNDER OVER 
LOUISVILLE 
• Thunder Over Louisville receives extensive exposure through all the social media sites 

including Facebook, Twitter, Flickr and YouTube.  
• Meijer will receive exposure through several facebook postings and tweets. 
• Meijer will receive logo placement on the “home page” of the Thunder Over Louisville 

Twitter Page - kdfboom. 
• During the 2010 Derby Festival Facebook campaign, the Thunder Over Louisville 

Official page gained 7,862 new fans just between 3/15/10 and 5/1/10.  Thunder’s page 
has over 23,000 followers on Facebook. 

• The Thunder Over Louisville Twitter account - kdfboom had 300 followers from 1/1/10 
through 5/1/10.  



OUTDOOR ADVERTISING EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE  

• Meijer will receive outdoor advertising exposure with logo placement on the 
Thunder Over Louisville 14’ x 48 ‘ billboard along the I-65 corridor in 
Downtown Louisville.  This board will feature a 25 GRP showing during 
March/April 2011 

• Meijer will receive extensive exposure on aerial advertising on a custom banner 
produced by the Festival with only the Meijer logo and will make multiple 
passes over the crowd of 500,000 – 800,000 spectators gathered along both sides 
of the Ohio River to watch the air show and fireworks on Saturday, April 16, 
2011. 



EXTENSIVE THIRD PARTY PROMOTIONAL 
EXPOSURE for Meijer  
Subject to the McDONALD’S RESTAURANTS Commitment for 2011 
(TBD) 
• Meijer will receive extensive brand exposure as the Meijer logo will be featured on a 

minimum of 800,000 large drink cups that will be sold in 96 area McDonald’s Restaurants in 
the Metro Louisville area between February and April 2011 resulting from a promotional 
partnership between McDonald’s Restaurants of Kentuckiana and Derby Festival (2011, 
TBD) 

• Meijer will receive additional exposure through the McDonald’s promotion as Meijer will 
receive logo sponsor identification on outdoor advertising and over 250,000 in-store tray 
liners which will be produced by McDonald’s to promote involvement in Thunder  

• Meijer may also have the opportunity for sponsor identification on a television advertising 
campaign produced and paid for by McDonald’s 

• Meijer will also receive sponsor identification on POP (point of purchase) materials featured 
in McDonald’s stores during the promotional period (March – April/May) 

• Meijer will receive exposure at the Thunder Preview Party event in early April.  The event 
offers a special preview of Thunder Day activities and helps the public “gear up” for Thunder 
with a static display of aircraft, the McDonald’s Playland Kidszone, inflatable slides and 
bounces, as well as the sale of 2011 Derby Festival Merchandise.  An estimated crowd of 
3,500 attend this event. 



PRINT EXPOSURE 
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 
• Meijer will receive listing as a Presenting Sponsor of Thunder Over Louisville in all Festival event schedule 

listings (2010 totaling over 5.6 million print impressions). 
• Meijer will receive sponsor mention and logo placement in the story reporting on Thunder Over Louisville 

in the Derby Festival Official Guide, a supplement included in The Courier-Journal (an April, Sunday 
edition).  (2010 Impressions:  3,307,329) 

• Meijer will receive sponsor identification and/or logo placement in the 2011 Derby Festival Official Guide 
published in an April, Sunday edition of The Courier-Journal (2010 Impressions: 3,307,239) 

• Meijer will receive logo placement on the cover and back of the Thunder Over Louisville Official Program 
“cover wrap” section printed by The Courier-Journal on Friday, April 15, 2011(2010 Circulation: 185,222, 
Readership:  426,000)  

• Meijer will also receive logo placement on a one page map of Thunder which will run in the The Courier-
Journal Thunder Preview Section on April 15, 2011  

• Meijer will also receive exposure as a photo of Meijer representative and sponsor message is included on 
the inside of the Thunder Over Louisville Official program section which will run in the The Courier-
Journal Thunder Program. 

• Meijer will receive logo placement and sponsor identification in a total of (8) print ads which will be 
specifically produced to promote Thunder Over Louisville. 

• Meijer will receive logo placement in a “Thunder Sponsor Thank You” ad in The Courier-Journal (2010 
Circulation:  245,096) 

• In 2010, Thunder received 94 print and online news clippings 
• Meijer will receive sponsor mention in all press releases related to Thunder Over Louisville (14 press 

releases were sent in 2010). 



OVERALL EXPOSURE  
AS A PINNACLE SPONSOR OF THE DERBY FESTIVAL 
• Meijer will receive listing as a Pinnacle Sponsor of the Derby Festival in all promotional 

listings in all print publications which list Derby Festival sponsors which include but are 
not limited to the following: 

– Derby Festival Official Guide newspaper supplement which will run in The Courier-
Journal in April 2011, reaching each of the 120 counties in Kentucky and 19 counties 
in Indiana (2010 circulation 440,977 households; readership 1,102,442) will provide 
Meijer with mentions in at least three places: 

• A listing of all Derby Festival Corporate Sponsors; 
• A complete schedule of Festival Events, identifying the sponsor of each, and; 
• A feature story on each event recognizing sponsors 

– The Official Program of the Kentucky Derby Festival (2010 distribution: 25,000 
copies) 

– Derby Festival They’re Off Luncheon Programs (2010 distribution: 2,000) 
– “Sponsor Thank You” ad in Business First (2010 Circulation: 15,000 with an 

estimated readership of 60,000) 



• Meijer will also receive event sponsor recognition in the Derby 
Festival event schedule which is featured  in various print 
publications each year and most list sponsors.  These publications 
include: 

– The Official Derby Festival Guide which will run in The Courier-
Journal in April 2011 reaching each of the 120 counties in Kentucky 
and 19 counties in Indiana (2010 circulation  440,977 households; 
readership 1,102,443) 

– The Official Program of the Kentucky Derby Festival (2010 
distribution: 25,000 copies) 

– Derby Festival Schedule of Events brochure (2010 distribution: 44,000 
copies) 

– Derby Festival They’re Off Luncheon Programs (2010 distribution: 
2,000) 

– Derby Festival Media Guides (2010 distribution: 750) 
– Welcome To Greater Louisville (2010 circulation: 18,000) 

OVERALL EXPOSURE  
AS A PINNACLE SPONSOR OF THE DERBY FESTIVAL 



ADDITIONAL BENEFITS  
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 

• Meijer will receive an advanced ticket order form.  This will allow 
Meijer to purchase Derby Festival tickets prior to the public sale. 

• Meijer will receive one complimentary full page, full color print ad in 
the Official Program of Derby Festival (distribution = 25,000) 

• Meijer will have the opportunity to tag existing advertising as an 
“Official Sponsor of Thunder Over Louisville” 

• Meijer will receive a detailed follow-up report which will highlight the 
exposure and benefits of the overall event sponsorship  

• Meijer employees will receive a twenty-percent (20%) discount on all 
official Derby Festival merchandise purchased through the Kentucky 
Derby Festival’s official merchandise licensee including t-shirts, hats, 
posters, etc. 



THUNDER HOSPITALITY BENEFITS  
AS A PRESENTING SPONSOR OF THUNDER OVER LOUISVILLE 
 
• Meijer will receive two  (2) Galt House West balcony suites.  

This suite will accommodate 80 people (catering expenses 
not included) for a fantastic indoor view of Thunder Over 
Louisville. 

• Meijer will receive the following complimentary ticket 
package to Derby Festival events: 
– Eight (8) They’re Off! Luncheon Tickets (One table) 
– Eight (8) Great Steamboat Race Tickets (On the Belle) 
– Eight (8) Derby Festival Celebrity Luncheon Tickets (One Table) 
– Eight (8) Pegasus Parade Review Stand Tickets 

 
 



Kentucky Derby 
Festival  

2011 Thunder Over 
Louisville 

Hospitality Sponsorship 
Proposal 



Photos 
Thunder Over Louisville, April 16, 2011 



Sponsorship Details 
• Meijer will receive the opportunity to drive traffic to your locations by providing a voucher for an 

exclusive viewing area for Thunder Over Louisville.  The area will be on the Belvedere for 2,000 guests 
and will include the following: 

– 25 Private Port-o-lets  
• Baby Changing Stations 
• Sanitation Stations 

– 500 vouchers good for a family of four (children 6 or under get in free) 
– Security 
– 500 Thunder Over Louisville commemorative posters 
– inflatables and interactive games (family oriented activities) 
– Meijer Relief Station nearby 

• Meijer can also conduct a promotion to the guests on-site.  Once they are at the event you can thank them 
and give them Meijer coupons/special offers and a few lucky families will win a Meijer gift card (optional).  
This area could be branded as the Meijer Family Blast.    
 

• Meijer can determine the method of distribution i.e. you simply get your free voucher at a Meijer customer 
service counter while supplies last, you enter to win, or tie to a purchase with a Catalina Coupon.  

– Meijer will receive a (:5) tag at the end of a minimum of one-hundred Thunder Over Louisville television spots 
encouraging traffic to your locations for patrons to take advantage of this viewing area. 

– Meijer will receive a (:5) tag at the end of a minimum of one-hundred Thunder Over Louisville radio spots 
encouraging traffic to your locations for patrons to take advantage of this viewing area. 

 
 

 



The Belvedere  - Meijer Thunder Family Blast* 

* Name TBD 





Beer Garden 

Concessions 

Signage 

•20-25 Port-o-lets 
•2 hand sanitizing stations 
•2 security guards 
•Face painter 
•inflatables 



Live Radio Remotes held at each of the 
6 Meijer locations promoting the Meijer 

Family Fun Zone.  Patrons had an 
opportunity to get wristbands for a 

family of 4 and a Thunder Over 
Louisville poster. 



Meijer representative, Ed 
McCoy conducting an interview 
on Thunder Day from the 
Command Center. 

Meijer Mobile Virtual Playground located on the South 
Great Lawn for Thunder Over Louisville 



Thunder Over Louisville fireworks 

5 Meijer Relief Stations located 
throughout the Thunder venue 



The Meijer Fmaily 
Fun Zone at 

Thunder Over 
Louisville 



PegasusPins.com advertisements 
including Meijer as a Grand 
Prize sponsor 
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