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Executive Summary  
 
26 th Annua l  MAIN ST.  For t  Worth Ar ts  Fest iva l  
 
The Southwest ’s  la rgest  f ree  four -day  v isua l  a r ts  and enter ta inment  
fes t iva l  

 
DATES:   April 14 - 17, 2011 

T IMES:   Thurs., April 14  – 10:00 a.m. to 10:30 p.m. 

 Fri., Apr. 15 and Sat., Apr. 16 – 10:00 a.m. to 11:00 p.m. 
 Sun., Apr. 17 – 10:00 a.m. to 8:00 p.m. 

LOCAT ION:   MAIN ST. Fort Worth Arts Festival spans nine blocks of downtown Fort 
Worth’s historic Main Street, from the Tarrant County Courthouse to 
the Fort Worth Convention Center. 

FEATURES:  Visual art and cultural entertainment both day and night – 200 artists, 
100 performances, 9 blocks, 4 days. 

ACHIEVEMENTS:  Winner of 92 International Festivals & Events Association (IFEA) 
Pinnacle Awards, including the prestigious “Grand Pinnacle” in 2008 
and 2009. The Pinnacles recognize the highest quality in promotional 
programs and materials produced by IFEA’s more than 3,000 member 
festivals and events around the world and are the most prestigious awards in the special events industry.   

 The universally-published, ArtFair Source Book, ranks MAIN ST. 3rd  among the top arts festivals in the 
country. The Harris List, the art industry’s standard ranking directory, identified MAIN ST. as the Top 
Show in  Texas and among the Top 5  in  Amer ica . And, MAIN ST. has also been chosen by the 
American Bus Association as one of the Top 100 Events  in  Nor th  Amer ica  from over 60,000 events 
in the United States. 

ATTENDANCE:  Average attendance each year, is approximately 400,000.  Our attendees are mostly married, college 
graduates, 36 – 50 years of age with incomes of between $50,001 - $75,000. The most common 
occupational category is Professional/Technical.  Complete demographic information available. 

PRODUCED BY:    Downtown Fort Worth Initiatives, Inc., a 501 (c) 3 not-for-profit corporation 

COST:  FREE to the public 

ATTRACT IONS:  An eclectic variety of fine art from 223 juried artists including ceramics, painting, photography, 
woodcarvings, glassworks, jewelry and multi-media compositions.  Three large stages feature more than 
300 local, regional and national entertainers during the four-day celebration.  “MAIN ST. Creates!” features 
children’s entertainment, arts-and-crafts and interactive projects for the entire family. Over 25 different 
menus are offered at MAIN ST.’s food courts along with soda, specialty beers, wine and margaritas.   

SPONSORS:  Coors Light, Presenting Sponsor  

2010 Of f i c ia l  Sponsors : CHASE, Green Mountain Energy Company, Lincoln Mercury, Sundance Square, XTO Energy. Media  
Sponsors : Star-Telegram, KTVT - CBS 11 and KTXA - TXA 21, D Magazine.  Radio Sponsor:  Clear Channel Communications.  
Supporting Sponsors: Chesapeake Energy Corporation, Coca Cola Bottling Company of North Texas, Dallas-Fort Worth Professional 
Musicians Union, Frost Bank, Pizza Hut, Target.  Hotel Sponsors: The Ashton Hotel, Downtown Courtyard by Marriott/Blackstone 
Hotel, Hilton Fort Worth, Park Central Hotel, Omni Fort Worth Hotel, Worthington Renaissance Hotel. 
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Why Sponsor MAIN ST.? 
 

AN EVENT WITH FLA IR… 
Annually in April, tens of thousands of people converge on downtown Fort 
Worth stretching nine blocks on Main Street from the courthouse to the 
convention center to interact with the arts alfresco during the MAIN ST. 
Fort Worth Arts Festival. The streets of downtown are filled with fascinating 

sights and sounds as more than 500 fine artists, musicians, dancers, theatrical 
performers, exhibitors and restaurants take part in the four-day celebration. Two 
hundred of the country’s best artists line the historical red bricks of Main Street 
weaving gorgeous blends of texture and shape down a magnificent mile of visual art 
booths, performance stages and lively characters to create an explosion of color 
against the turn-of-the-century buildings and modern skyscrapers of downtown.  

…WITH A ROBUST H ISTORY!   
In the early 1980’s, the city of Fort Worth began its campaign of urban revitalization in the Central Business District 
of downtown. Prominent leaders and citizens planned a special event—Festival Fort Worth—to celebrate the rich 
culture and colorful heritage of Fort Worth and herald the beginning of city’s rebirth.  Downtown has blossomed into 

a thriving business center and cultural marketplace of art, 
music, dance and theater, while the annual MAIN ST. Fort 
Worth Arts Festival has become Fort Worth’s most beloved 
event of the year and the largest, free, four-day visual arts and 
entertainment festival in the Southwest.  

FORT WORTH – WHERE COWBOYS MEET 
CULTURE!   
From cowboys to culture, Fort Worth has it all. 
Downtown’s nationally recognized urban 

renewal— a transformation from ‘Cowtown’ to what has been 
penned as “WOWTOWN”— is gaining increased consumer 
awareness and broad-based business and residence appeal. 

As one of the safest and most beautiful inner-city districts in the country, the cultural setting of the MAIN ST. Fort Worth Arts 
Festival enriches the lives of thousands of guests each year with a growing number of downtown attractions including galleries, 
museums, retail shops, nightclub hotspots, state-of-the-art movie theaters, world-class hotels, four-star restaurants and the 

spectacular Nancy Lee & Perry R. Bass Performance Hall.  

WE’VE RECEIVED NAT IONAL RECOGNIT ION…  
MAIN ST. Fort Worth Arts Festival is the largest, free four-day visual arts 
and entertainment festival in the Southwest. MAIN ST. has risen to be one 
of the top-rated, fine arts festivals in the country and has received 

worldwide acclaim and recognition.  MAIN ST. has been officially ranked as the 3rd 
best fine art event in the nation and the number one show in Texas. The American 
Bus Association also named MAIN ST. one of the top 100 events out of over 60,000 
across the country, making it a ‘must see’ stop for vacationers, group tours and 
meeting planners as well as citizens and residents of Fort Worth/Dallas.  Fort Worth, 
Texas Magazine also rated us best event in the Metroplex in 2010!   

…AND HAVE A  SOL ID ORGANIZAT IONAL MISS ION.   
As producer of MAIN ST., Downtown Fort Worth Initiatives, Inc. (DFWII), a 
non-profit organization, relies heavily on individual and corporate 
contributions to maintain the quality and diversity of the arts while 
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keeping the event FREE to the public. For this reason, MAIN ST. is proud to assist in making the community 
a better place to work, live and visit through support of initiatives that continue improvement efforts in 
downtown.  

PROVID ING ART FOR THE (D ISCR IMINAT ING!)  MASSES…  
Art enthusiasts can choose from a variety of creative and original works of art including sculpture, painting, 
photography, woodcarvings, glasswork, jewelry, multimedia compositions and more. Over $6.6 million of art is sold 
during the festival, ranging from quality reproductions and limited editions to one-of-a-kind treasures. A highly 

competitive, juried art show, the MAIN ST. receives over a thousand applications from which an esteemed panel of national 
judges selects two hundred of the country’s best artists. 

…AND ENTERTAINMENT WITH A  ‘BUZZ’ !  
The entertainment schedule features over 100 different local, 
regional and national musical acts from alternative rock and folk 
to cool jazz and hot Tejano rhythms. Dedicated to enhancing 

the festival experience, MAIN ST.’s performing arts stage offers an eclectic 
array of programs in dance, theater and performance art. Audiences take 
a cultural journey through authentic native rhythms and dramatic 
performances that shatter the boundaries between music and theater.  
And adventures for children include exciting interactive shows with magical 
characters that leave them mesmerized — plus plenty of creative and 

artistic activities to stretch their imaginations.   With our 22nd anniversary coming up in 2007, we’ve got even more top names 
planned! 

OUR COMMUNITY AND VOLUNTEER SUPPORT IS  
OUTSTANDING… 
One of the most important elements in the success of the MAIN ST. 
Fort Worth Arts Festival has been the strong show of support from 

the community. MAIN ST.’s event management team of award-winning staff and 
seasoned volunteers work year round to ensure the smooth running of the 
festival. Large companies, area businesses and local residents also give their 
time and effort during the festival providing 1,500 volunteers during the four-

day operation. Because MAIN ST. is a free gift to the community, it 
further relies on the generous contributions by many of the nation’s 
leading corporations.  

…AND WE HAVE AN EDUCATED AND AFFLUENT 
AUDIENCE.  
Festival attendees represent the dynamic appeal of the culturally diverse event that offers over 500 different artists, 
entertainers and performers. From the mature art collector to the next generation music lover, MAIN ST. has something for 
everyone in the family.  Festival attendees enjoy original works of fine art, top entertainment, interactive games and exhibits, 
food and fun. Research concludes MAIN ST. participant profiles are made up of a variety of demographics with 42% of the 
audience between the ages of 36-50 and 61% of visitors with incomes over $50,000 (35% with an income of over $75,000).  

DEMONSTRATED,  PROVEN RETURN ON INVESTMENT  
A recent survey conducted by the International Events Group, Inc. (IEG), the worldwide authority on the 
sponsorship industry, revealed festivals have a higher audience loyalty than NASCAR or cause marketing. The 
survey further concluded that 78% of companies agree that participating in festivals has a measurable impact 
on consumer sales of their product and they provide the most conducive environment for experiential sampling. 

With a year-round marketing program and an attendance in the tens of thousands, MAIN ST. offers a wide range of 
sponsorship opportunities to meet any company’s marketing goals through customized programs of on-site branding, one-to-
one marketing and extensive promotional exposure. 
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Numbers to Judge Us By… 
 
Total Attendance (estimates, not published - 2010)  450,000 

Revenues:  $1,900,000 

Expenses:  $1,600,000 

Net:  $300,000 

 
 WebStats Google Analytics 

Total number of hits on festival website (5/1/09 – 5/5/10): 12,655,673  

Total number of unique visits on festival website (5/1/09 – 5/5/10): 733,640 149,174 

Total number of unique pageviews on website (5/1/09 – 5/5/10):  1,821,194 830,193 

Total value of media campaign:  $2,226,677 

Sponsor Facts and Figures: 

• Over 42 hours of entertainment provided by over 200 
performers on the Sundance Square stage. 

• Over 31 states represented by artists 

• Over 67 hours spent setting up the event 

• Under 6 hours spent tearing down the event 

• Over 4,914 hours served by volunteers 

Broad Results:  

• Record revenue weekend of the year for downtown 
restaurants 

• Increased traffic and revenue reported by downtown retailers 

• Elevated the festival’s business image through better connections and relationships with community 
business leaders. 

• Highlight and promote Downtown Fort Worth 
• $33,187,406 in overall economic impact (based on 2009 festival survey) 
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Sponsorship Highlights 

 
Market ing  H igh l igh ts  

The “Magnificent Mile” of Main Street, Fort Worth, Texas comes alive with incredible art, and resonates with the smooth sound 
of jazz, the exciting beat of rock and the soulful croon of blues during the MAIN ST. Fort Worth Arts Festival, one of the nation’s 
premier art and music festivals.  During this event, and for a full month prior, we give you the opportunity to put your image – 
and your product – directly into the hands of hundreds of thousands of potential customers.  We’ve found that creating an 
experience around your product really hits home.  Depending on your level of sponsorship, your company may benefit from 
many of the following event-related promotions: 
 
High traffic locations within extensive grounds 
Sampling or couponing 
High visibility signage 
Hospitality area  

Use of event logo in product promotion 
Retail/trade promotion 
Retail outlet cross promotions

 
Demograph ics  (2009 Resu l ts)  

• The percentage of individuals who attended the festival in a group was 95%. 
• For those who came in a group, 33% brought their children, 60% came with friends or relatives over 18, 14% came with 

children of friends, and 46% came with a spouse. 
• Among adults, the largest age group attending the event was 36-50. 
• 56% of attendees were female, 44% were male. 
• The most common marital status among festival-goers* was Married.  
• The most common level of education among festival-goers was College Graduate. 
• The most common level of household income among festival-goers was $75,001-$100,000. 
• The most common occupational category among festival-goers was Marketing/Sales. 
• Listed in order, the 5 most common zip codes were:  76116, 76133, 76102, 76110, 76114. 
• The estimated attendance of the festival including repeat daily visits was 390,000. The total estimated number of 

individual attendees to the festival, including those who visited multiple times was 220,034. 
• The estimated attendance for Visitors who came from over 50 miles to attend the event including repeat daily visits was 

36,510. The total estimated number of individual Visitors including those who attended multiple days was 20,983. 
 
Make an Impress ion  

Depending upon your level of involvement, your advertising message will be seen during the festival’s promotional period.  
We’re targeting families and young people who are actively interested and involved in art and music – and that’s about 
everyone.  This targeted audience will see your message in a dynamic, unique and attentive environment that will help sell your 
product or service.   
 
Print promotion 
TV spots 
Cable TV spots 
Radio spots 
Website 

Brochures 
Costume character (as approved by Festival) 
Flyers 
Program guide 
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Sponsor Options  
 
T ITLE SPONSOR $200,000,  mu l t i -year  
 DFWII is offering a Title Sponsorship opportunity for the 
Art Fair.  Enjoy the highest level of visibility throughout 
the event, and be prominently recognized for supporting 
Texas’ most prestigious festival.   

Title Sponsor will be offered the highest level of visibility 
and exposure to thousands of patrons who attend MAIN 
ST. Fort Worth Arts Festival annually, in addition to the 
more than 1.5 million households reached through the 
advertising and public relations effort. 

“Sponsor Name MAIN ST. Fort Worth Arts Festival” 

CO-PRESENTING SPONSOR $125,000 
Presenting Sponsor will be offered the next highest level 
of visibility and exposure to thousands of patrons who 
attend MAIN ST. Fort Worth Arts Festival annually, in 
addition to the more than 1.5 million households reached 
through the advertising and public relations effort. 

“MAIN ST. Fort Worth Arts Festival presented by Sponsor 
(sharing this with Coors Light)” 

OFF IC IAL  SPONSOR $40,000 -  $50,000 

 As an official Product or Service of the MAIN ST. Fort 
Worth Arts Festival, your product name will be strongly 
associated with our marketing and promotional efforts. 

 Exclusive product association is granted at this cash 
sponsorship level, and your product or service will be 
mentioned in advertising as the “Official Product” or 
“Official Service” of the MAIN ST. Fort Worth Arts Festival.  
Sponsors are also afforded the opportunity to include 
this “official” status in their own marketing and 
advertising efforts.   

 Of f i c ia l  Sponsorsh ip  s ta tus  is  awarded to  any  
spec i f i c  sponsorsh ip  w i th  an  inves tment  a t  the  
above leve l .  

STAGE SPONSORSHIPS $40,000 
 Known for top-name entertainment that gets better year 
after year, MAIN ST. offers three main stages providing 
outstanding visibility.  

 Two stages, one located near the Fort Worth Convention 
Center and one located in Sundance Square, feature 
national and regional musical acts from alternative rock 
and folk to cool jazz and hot Tejano rhythms. The 
Performing Arts Stage, centrally located at 5th and Main, 

rounds out the festival’s entertainment offerings with an 
eclectic array of programs in dance, theater, music and 
performance art. 

MAIN ST .  CREATES!  Present ing  Sponsor   SOLD  
 MAIN ST. Creates! is a highlight of the arts festival. 
Sponsorship aligns your company with positive social 
interaction among family members and friends, while 
inviting them to stretch their artistic imaginations.  While 
the Title Sponsorship is sold, there are many 
opportunities for involvement with our families and kids in 
this exciting area.  Sharing with CHASE. 

ART ON TOUR EDUCATIONAL PROGRAM $25,000  
 Working with Apprentices from the Fort Worth ISD, this 
program is designed to have young artists design, 
acquire and show works of art from this year’s MAIN ST. 
Fort Worth Arts Festival in a special touring exhibit to visit 
schools and community centers throughout Fort Worth.  
This exhibit provides exposure to the visual arts in an 
accessible, non-threatening setting and introduces the 
public to various art forms through exhibition of original 
artwork. 

GROWING YOUNG ART ISTS  
EDUCAT IONAL PROGRAM SOLD  
 This multi-dimensional outreach program is designed to 
leverage the assets of the MAIN ST. Fort Worth Arts 
Festival in order to bring the talents of our artists, and 
the opportunities of our festival, to middle-and high 
school students in the Fort Worth ISD.  This third year 
comes on the heels of a highly successful 2008 launch, 
where over 300 young artists sold close to $7,000 worth 
of art! 

SKYBOX SPONSOR (present ing)   SOLD 
 Sponsorship of the Skybox puts your company front-and-
center with our top givers and political movers.  The 
Skybox is the, “place to be,” and features amenities not 
found elsewhere in the Festival, along with being the best 
seat in the house! 

ENVIRONMENTAL SPONSOR  $40,000 
 The MAIN ST. Fort Worth Arts Festival is taking further 
initiatives to make the event more environmentally 
positive by instituting several new “green” policies and 
programs aimed at reducing the amount of waste 
generated.  Biodegradable plates, utensils and cups are 
used throughout the event, and a complete recycling 
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program has been initiated to help with all other waste.  
Last year, 5 tons of waste was kept out of the landfill!  Be 
a part of this exciting new initiative, to include a major 
water conservation message for 2011. 

EMERGING ART IST  PROGRAM  $27,500  

 The Emerging Artist program offers an opportunity for 
artists who have never exhibited before in large events to 
experience the A to Z of showcasing their work at an 
internationally recognized arts fair, to thousands of 
affluent and influential buyers and art aficionados.  MAIN 
ST. Fort Worth Arts Festival is dedicated to helping new 
artists succeed in this industry. 

 The Emerging Artist area encompasses the entire block 
of 3rd Street between Main and Houston Streets, and 
features 12, fully juried emerging artists. 

 “V IPee !”  COMFORT STAT IONS $15,000 
 The latest portable restroom technology is used for this 
amenity program, featuring access to air-conditioned and 
fully plumbed restroom facilities conveniently located in 
the center of the event site.  $5 pass provides access 
throughout event hours.   

 

 

 

 

 

 

L IFESTYLE PAVIL ION (severa l  ava i lab le)$6,000 
-  $20,000 

 Depending upon size of space rented, MAIN ST. offers 
consumer Lifestyle Pavilions to companies to display your 
products or services, inform an upscale public about your 
service or offer sampling opportunities for your products.  
Located in high-traffic areas throughout the festival site. 

VOLUNTEER PROGRAM $27,500 
 Your company name would be associated with a fantastic 
volunteer program consisting of 1,200 volunteers.  Your 
logo will be on all volunteer related shirts and materials, 
with prominent recognition throughout the event. 

INFORMATION TENT $15,000 
 A central source of information for many festival-goers, a 
place where all questions are answered. Tens of 
thousands of people go by our Information booth over 
the four days! 
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 At a Glance Benefits  
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“Sponsor Name” MAIN ST… Logo          
 

MAIN ST Presented by…  Name         
 

Logo on Stage Banner 
Logo 
(all) Logo (all) Logo (one)        

 

Television Spots to 
feature… Logo Logo 

Name when 
stage is 

mentioned Logo       

 

Exclusivity Yes Yes Yes Yes       
 

Naming Rights for Element Event Presenting Logo Logo Logo      
 

Radio Spots to feature… Name Name Name Name Name      
 

Recognition at All Entry 
Points Logo Logo Logo Logo Logo Logo Logo Logo   

 

Master of Ceremonies 
Announcements Stages Stages Stages Stages Stages Stages Limited Stages   

 

Press Releases Yes Yes Yes Yes Yes Yes Yes Yes   
 

On Site Booth for Sampling 20x20 10x20 10x20 10x20 10x20 10x10 10x10 10x10 
By  $$ 
Level  

 

Print Promotion Logo Logo Logo Logo Logo Name Name Name 
By  $$ 
Level  

 

Promotional Brochure Logo Logo Logo Logo Logo Name Name Name 
By  $$ 
Level  

 

Advertising Poster Logo Logo Logo Logo Logo Name Name Name 
By  $$ 
Level  

 

Official Event Program Guide Full Full 1/2 1/2 1/2 1/4 1/8 1/8 Listing Listing Listing 

On Site Banner Yes Yes Yes Yes Yes Yes Yes Info Booth  
 

Web Site Presence Logo Logo Logo Logo Logo Logo Logo Logo Name Name Name 

Skybox Hospitality 
Passes/day 100 60 26-36 20 20 10 8 8 2 8 4 
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Benefits Detail 
 
 
The following is a list of benefits available to MAIN ST. Sponsors; to see what level you will receive as a sponsor, consult the 
Benefits at a Glance page.
Adver t is ing   

 Rad io  
 Broad cross-section of paid and promotional radio 

support with Clear Channel Radio, five stations. 
 $250,300 in promotional support. 

 Te lev is ion/Cab le  Te lev is ion  
 CBS 11/TXA 21 for $60,000 in support. 

 Pr in t  
 Twelve 1/4-page ads in the Star Telegram promoting 

the festival. 

 Print presence in Metroplex through the Dallas 
Morning-News 

 Four full-page ads in D Magazine 
 $25,000+ print media purchase, plus $25,000 

promotional support 

 Web S i tes  
 Listing on Official MAIN ST. Fort Worth web page, and 

links at certain levels of sponsorship. 

 Press  Re leases  
 Sponsor mention in press releases relating to your 

involvement. 
Pr in ted  Mater ia l  

 Promot iona l  Poster  
 1,000 posters distributed throughout Fort Worth 

area. 

 Of f i c ia l  Event  Program 
 Ads in the Official Program, a full color publication 

listing all artists and entertainers for the event. 
 Vo lunteer  T -sh i r ts  
 300 count worn by volunteers working during the 

event with name or logo. 

On S i te  Recogn i t ion  

 Banners  (depend ing upon leve l )  
 At event entrances  
 At sponsored location 

 On sponsor recognition kiosks  

 On stage(s)  
 At company booth 

 Booth  Space/Product  Sa les  
 On-site booth space set aside for your product or 

service. 

 Product sales throughout event hours through 
approved concessionaire. 

 Master  o f  Ceremon ies  Announcements  
 Recognition from stage(s) MCs in between acts and 

during introductions. 
Add i t iona l  Bene f i ts  

 Exc lus iv i t y  
 Your company will have exclusivity among 

competitors at certain levels of sponsorship. 

 VIP Hosp i ta l i t y  a t  the  Skybox  
 A chance for business-to-business networking in the 

now-famous “Skybox,” with prime viewing location, 
food and drinks. 

 Ar t is ts  Host  Recogn i t ion  Package 
 Logo/company name recognition in Artists Guides, 

Artist Host Volunteer Handbooks, Artists Newsletters, 
Artist Exit Surveys.  

 Specialty signage in Artist Hospitality Area, at Artists 
Welcome Reception and Artists Awards Breakfast.  

 Logo/company name recognition Artists Host 
clipboards and on Artists Hosts T-shirts.  

 Verbal recognition at Artist Reception and Artists 
Awards Breakfast.  

 Opportunity to participate in Artists Awards program. 
 Company name associated with MAIN ST. Artists 

Showcase, feat. specialty signage at MAIN ST. Artist 
locations, spanning nine blocks 
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Media Detail 
 
 
Key to the success of the $1.3M marketing program has been the involvement of our dedicated media sponsors, as well as our 
official sponsors.  This involvement results in a high level of incremental media exposure for the event through cross-
promotion.  From a public relations standpoint, the promotional value is substantial.   
 
The following media outlets are providing promotional airtime and space in 2011, including sponsors (values reflect 2010 
values):   
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