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INTRODUCTION 
Purpose/Mission 
With more than 3 million local and international visitors each year, Canada 
Place Corporation (CPC) is committed to celebrating Canada, showcasing 
Canada Place as a symbol of national pride and creating a welcoming 
destination 365 days a year. Capping it all off on our nation’s birthday: Canada 
Day at Canada Place. 
 
Canada Day at Canada Place is Vancouver’s marquee event and largest 
Canada Day celebration in Western Canada. With more than 13 hours of free 
family fun, Canada Place connects the community together in a Waterfront 
Party, Parade and Fireworks display. 
 
The goals and objectives of the event were to: 

 Create an event for the community that aligns with our Inspirationally 
Canadian brand 

 Showcase our brand and build brand awareness  

 Create an emotion connection to Canada Place by providing a Canadian experience 

 Strengthen partnerships and sponsorships  

 Create visibility in the community  

 Draw local media coverage (provide value back to sponsors and CPC) 

 Provide a free fun event for Canadians and visitors 

 Host the largest Canada Day celebration outside of the nation’s capital  

 Celebrate Canadian  art, culture & music, innovation, sport, youth, peacekeeping efforts, and food 

 Support our mandate as a national icon, symbol of national pride and quintessential gathering place  

 Provide value and benefit for the community 

 
History 
Since our inception in 1986 during the World’s Fair, Canada Place has been a place of celebration, vitality and 
community as we welcome over 3 million people annually. We take great pride in our role as Canada’s national 
icon on the West Coast and are committed to presenting events of the highest quality. 

CPC proudly hosts the nation’s second-largest Canada Day, with more than770,000 guests gathering from 
morning to night with non-stop, free family fun. The event has a remarkable reputation in the community and the 
event industry. It won the Tourism Industry Association of Canada’s (TIAC) 2010 Metro Toronto Convention 
Centre Event of the Year Award, the 2010 International Festival & Events Association (IFEA) Haas & Wilkerson 
Gold Pinnacle Award, the 2010 IABC Gold Quill Communication Management Award of Merit for Special Event, 
the 2010 Canadian Event Industry's Best Public Entertainment Event, the 2009 British Columbia Event Award's 
Best Festival, and the 2010 Hermes Creative Platinum Public Relations/Communications Award for Special 
Event category. It has also received three awards and several nominations for Best Public Event from the 
Canadian Special Events Society.  
 
In its 24

th
 year, the event involved support from the City of Vancouver, Vancouver Board of Parks & Recreation, 

Vancouver Police Department, corporate partners and sponsors, and our stakeholders and neighbours. With a 
site layout involving city roads, an adjacent park, a public plaza home to the Olympic Cauldron, a parade on busy 
downtown streets, and a multi-community fireworks show, the event proved to be the biggest and most 
successfully executed in CPC’s history and the largest Canada Day celebration outside of Ottawa. 

Snapshot of Canada Day  

Canada Day at Canada Place 
10am – 7pm 
Attendance: 200,000 

Canada Day Parade 

 7pm – 8pm 
Attendance: 120,000 

Burrard Inlet Fireworks Show  

10p:30m -11pm 
Attendance: 450,000 
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Overall Revenue and Expense Budget  
Canada Day is made possible by the generous support of our corporate sponsors and the Department of 
Canadian Heritage. Key components of the budget are outlined below. Canada Place employee salaries are not 
included below. Additionally this information may not be shared with the general public. Please use this 
internally and for the application only.  
 

 Revenue Expenses 

Sponsorships, Partnership & Event Revenue  

In Kind Media Promotion   

Advertising, promotion, creative  

Production (Waterfront Party, Parade, Fireworks)   

Volunteer management   

Security/Facility/Rentals/Venue/Contingency  

 

Event Information (Attendance, Staffing Numbers and Positions, Volunteer 
Count and Demographics, and Event Dates) 
Date: Friday July 1, 2011 
Attendance: 200,000 at waterfront party (+5% from 2010), 120,000 at Parade (+9% increase from 2010), 
450,000 at Fireworks (+12.5% increase from 2009) 
Staff: The Communications and Public Affairs department led the management and development of Canada Day 
with the support of other CPC Management and Operations departments.  
Communications and Public Affairs team consists of: 

• Director Communications and Public Affairs 
• Manager Communication and Experience 
• Event and Experience Specialist 
• Event and Experience Coordinator 
• Digital Media Specialist 
• Corporate Partnership Specialist 
• Marketing Assistant 

Contracted help: 
• brand.LIVE - Production (25 employees) 
• Robert Sung Tours – Food Vendor Managment (1 employee) 

Michael Wipf/brand.LIVE   Volunteer Management (2 employees) 

• PACE Group - Parade Production (10 employees) 
• Archangel – Fireworks Production 

Volunteer Count:  270 volunteers participated 

Types of Activities Included Under the Festival/Event Umbrella 
Face of Canada 
Making its global debut was Face of Canada. This compelling art exhibit by renowned Canadian artist William 
Meire featured over 100 original oil portraits of notable Canadians who have helped shape the diverse fabric of 
our nation including hockey great Bobby Hull, Sir. John A MacDonald, Leslie Nielsen, and Sarah McLachlan and 
Michael J. Fox.  
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Innovation Nation 
Innovation: Introduction of new or different methods. Canada has produced a huge number of inventions and 
innovations, from the telephone to the Canadarm to the BlackBerry. Innovation Nation highlighted cutting edge 
Canadian technologies with a particular focus on green and sustainable initiatives.  
 
Peacekeeping Nation 
One of the many things that makes Canada a great place to live includes the thousands of men and women who 
maintain the safety of our borders, as well as defend and protect many around the world that cannot defend 
themselves. Being a helping and caring nation: part of what Canada is all about. We proudly partnered with the 
Canadian Forces to bring guests incredible displays and exhibits from our Navy, Army and Air Force. 
 
Young Nation 
Kids ages 1 to 91 enjoyed live stage performances, interactive workshops, circus performers, giant board games, 
face painting, water park and much more, all within a magical and fantastical park setting! 
 
Creative Nation 
Set as an indoor “theater in the round,” this was the place to be dazzled by circus performers including aerialists, 
contortionists and jugglers. Guests enjoyed live theatrical drama and dance and were inspired by intriguing and 
nostalgic film shorts, all by Canadian performers and directors. 
 
Canada @ Play 
Canadians love to play. And it's more than just hockey. This showcase of Canadian sport and health living 
spanned decades of sport, nutrition education, and included participatory events. 
 
Canadian Mosaic 
Photographer Tim Van Horn has been traveling all over Canada for nearly three years capturing over 7,000 
portraits of Canadian people, from which he’s formed into a beautiful mural depicting our Nation’s flag. Tim’s goal 
is a staggering 25,000 portraits by 2017! Guests stopped by the Canadian Mosaic photobooth and joined in on 
history in the making! 
 
Canada Place Food Market 
On July 1

st
 guests tasted cuisine from every region including Salmon and Bannock, poutine, crepes, fish tacos, 

and more. 

Citizenship Ceremony 
Sixty candidates from over 20 countries joined our Canadian family in a ceremony led by Global BC’s news 
anchor Chris Gailus. Our distinguished Platform Party helped welcome our newest Canadians including: Judge 
Ann Dillon, Citizenship and Immigration Canada Judge , Nancy Westman, Citizenship and Immigration Canada 
Clerk, Senator Yonah Martin, Government of Canada, Minister Harry Bloy, Province of British Columbia, Mayor 
Gregor Robertson, City of Vancouver, Rear-Admiral Nigel Greenwood, Joint Task Force Pacific, and Robin 
Wilson, Board Chair, Canada Place Corporation. Touching performances from The Sojourners, Dal Richards 
Orchestra and a local vocal ensemble, plus a special produced video on The Sojourners experience becoming 
new Canadians, created a wonderful atmosphere on this incredible day.  

Collect and Win Contest 
Guests could visit different attractions, collect a stamp and enter to win! The prize was a BC Ferries Vacations 
Package for 5 Nights, 6 days Circle Drive Tour valued at $2,000. Guests were asked to drop off completed entry 
forms with all stamps at BC Ferries Vacations or at any of the stamping locations onsite between 10am - 7pm, 
July 1.  
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Canada Day Parade 
At 7pm on July 1, 2011, the third annual parade welcomed over 60 multicultural community entries and guests to 
celebrate our special bond of living in the great country of Canada. 
 
Canada Day Burrard Inlet Fireworks Show 
This unique multi-community event drew people and numerous communities together to celebrate Canada. This 
unique two barge simultaneous pyrotechnic extravaganza lit up the sky and was visible from numerous locations 
in Coal Harbour, Stanley Park, West Vancouver and North Vancouver. 

View for Change Fireworks Spectator Area 
Supporting Strathcona Community Centre's Food Security for Children program, guests could save their spot in 
the reserved area with unobstructed views of the Canada Day Burrard Inlet Fireworks and easy access to 
washrooms. Proceeds from ticket sales were donated to the charity. 

Founding/Incorporation Date and Management System 
CPC is a Federal Crown Agent incorporated in 1982 with a federally appointed advisory board. 
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a. What did you do to update/change the event from the year before?  
Were your updates/changes successful? Please provide measurable 
results/examples. 
 

In 2011, Canada Place wanted a fresh new vision for Canada Day.  A greater focus was given to showcasing 
Canada’s quality of life. This was apparent through elements such as the Face of Canada art exhibit, the Creative 
Nation’s dedicated to theatre, Canada @ Play’s tribute to sport and nutrition, and the Canada Place’s Food 
Market dedication to serving up diverse and delicious cuisine. 
 
Below are areas of success which CPC experienced with Canada Day 2011: 

• Increase in attendance. Estimated 200,000 at daytime event (+5% from 2010), 120,000 at parade (+9% 
from 2010), 450,000 at Fireworks (+13% increase from 2009) 

• Maintained approximately 80% of 2010 applicable sponsors 
• Developed two new partnerships with with brand.LIVE and Aboriginal Tourism British Columbia 
• Developed approximately 20% new sponsors including Global BC, BlackBerry PlayBook, Nintendo, FIAT, 

Mott’s Fruitsations, Granville Island Brewing, Tourism Victoria, Vancouver Is Awesome,  Classic Rock 
101, AM 730, Jugo Juice and first time Title Sponsor, Coast Capital Savings 

• 2011 was the first time that Canada Day at Canada Place secured a title sponsor – Coast Capital 
Savings 

• Achieved a 142% increase with 339  traceable media placements that reinforced Canada Place’s main 
promotional messaging 

• Achieved a 5% increase in combined website visits from 2010 to 2011 
• Support from our media partners was strong, totalling $1,660,585  in value (%215 increase from 2010) 

 
The event’s longevity, increasing attendance numbers and size of event space, combined with its increased 
growth in partnerships, and continued corporate and media sponsorship, speak to its success and profile. The 
inaugural and highly successful Face of Canada exhibit, improved sponsorship program and drastic increase in 
media coverage are prime examples of the event’s continued growth. Total media hits increased by 142% with 
over 16.5 million impressions. Support from our media partners was strong, totalling $1,660,585  in value (%215 
increase from 2010). 
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b. What makes the event stand out as an internationally recognized event? 
 
When developing the programming and theme for Canada Day, CPC wanted to be sure to showcase quality of 
life in Canada.  Beyond this, CPC highlighted the unique blend of international cultures which make up the 
Canadian identity. Our annual Citizenship Ceremony brought together 60 people from more than 20 countries to 
become Canadian on Canada Day at Canada Place. This Ceremony is very representative of how welcoming 
Canada is to all cultures. CPC looks to stimulate Canadian pride with moments like these throughout the Canada 
Day experience.  
 
New for this year was the Face of Canada exhibit (highlighted under “special programs”) that gained international 
attention. Notable Canadians living abroad participated in creating a world-class art event. 
 
The international status of Canada Place continues to build on the profile of our marquee event Canada Day. 
Located in Canada’s busiest harbour Canada Place generates over 3 billion dollars of economic activity annually. 
On top of the normal quantity of guests and international recognition, on July 1 Canada Place had two 
international cruise ships in port. Over 4,000 passengers from around the world got to experience Canada Day at 
one of Canada most inspirational venues.  
 

c. Why should the event win the IFEA/Haas & Wilkerson Grand Pinnacle 
Award? 

Canada Day at Canada Place brought together 770,000 people to celebrate our nation in the heart of Vancouver. 
The free event featured 30 Canadian performance groups from all over Canada on 5 stages, a showcase of arts 
and culture through Face of Canada, the Canadian Mosaic and Creative Nation. As well, the Peacekeeping 
Nation paid tribute to our Army, Navy and Air Force while Innovation Nation was dedicated to showcasing 
invention and sustainable practices in Canada. Amongst all this, guests could get a taste of Francophone and 
Aboriginal culture through various food and performance elements.  

The Canada Day Parade and Canada Day Burrard Inlet Fireworks, presented by the Burrard Inlet Fireworks 
Society, enabled us to celebrate Canada from morning to night. Over 120,000 spectators took in the Parade 
which included over 60 community entries. Approximately 450,000 viewers watched the two barge fireworks 
show, a spectacular display viewable from several communities.  

With a new take on programming, a new event manager, a new sponsorship program, a new production 
company, a new food vendor manager and a new volunteer manager, CPC faced risks. Even with learning 
challenges that come with a new event team, CPC was able to meet or surpass all goals set for the event. The 
event day ran smoothly, media coverage increased by 142%, sponsorship dollars were the highest in history, and 
most importantly, attendance for the event was an all time high with 770,000 guests participating.  

The 2011 event theme and look and feel was communicated seamlessly through all marketing materials, PR 
strategies, onsite decor signage, and event activities.  
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Promotional & Marketing Campaign 
Canada Day at Canada Place is effectively promoted through TV, radio, newspaper, outdoor, web-based and 
non-traditional initiatives. Reaching mainstream, multicultural and local communities, our campaigns receive 
significant attention and we are proud to welcome all to celebrate our great diversity every July 1. Promotion 
includes a combination of television, radio, print and web promotion. Additional vehicles such as event brochures, 
websites, social media, mobile phone applications and onsite media coverage, and pre & post media coverage 
also add to the awareness and value of our events. 
 
Promotional campaign includes:  

• Newspaper features  
• Newspaper ads 
• Television and radio spots 
• Television and radio interviews 
• Event brochure 
• Website 
• Canada’s Storyboard (25ft LED screen on Canada Place)  
• Twitter 
• Facebook 
• Email Blast 
• Web event listings 
• Translink and Westcoast Express commuter guides 
• Mobile Phone Application 

 
All collateral was given a common aesthetical “look and feel” which was fresh, vibrant, colourful, engaging, and 
professional. The primary design was a maple leaf graphic type pattern that was inspired by CPC’s branding. 

Messaging for our target audience includes:   

• Presented by Coast Capital Savings 
• Largest celebration outside the nation’s capital 
• Free full day of family fun including Waterfront Party, Parade and Fireworks 
• Theme: Your Nation. Your Celebration. 

• Over 30 bands from across Canada on five stages 
• Face of Canada – inaugural art exhibit highlighting noteable Canadians 
• Canada Day Parade at 7pm starting at Georgia & Broughton Streets 
• Burrard Inlet Fireworks Show at 10:30pm – Two barge high altitude show 

 
In addition to Canada Day in Vancouver, CPC also took part in Canada Day in the Capital in Ottawa, ON with a 
promotional activation called the Canadian Spirit Booth. While in Ottawa, CPC promoted the Inspirationally 
Canadian brand, engaged guests with interactive activities and promoted Canada and Canada Place. The 
response from guests was extremely positive with guests stated they made the connection between Canada and 
Canada Place.  

 

Please refer to Section A for examples of the marketing material.  
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Media Outreach 
One of the most important elements in CPC’s media outreach program are 
the partnerships we create with local and multicultural outlets. 20 11 Media 
partners included: Global BC, The Vancouver Sun,OMNI  Diversity 
Television ,CHMB AM 1320, 99.3 The Fox, CKNW AM 980, Rock 101, 
103.5 QMFM, 104.5 The Shore, AM 730, Vancouver Is Awesome, and 
Miss604. 
 
Eleven of these partners took part in Canada Day with onsite activations. 
Radio stations did live broadcasts throughout the day and Global BC 
broadcasted their morning, noon, and evening news throughout the entire 
venue.  Some of the editorial coverage included: 

 Dressing up the morning crew with all things red and white 

 Interviews with William Meire, artist for Face of Canada 

 Playing with Giant Jenga in Young Nation 

 Taking part in the Armed Forces display 

 Talking with new Canadian Citizens 
Onsite activations increased the profile of the event and guests enjoyed 
the opportunity to seeing the news shot live and the interaction with local 
media personalities.  
 
Media Relations 
Two media releases were pushed out pre-Canada Day. The first was released in early June and highlighted all of 
the event activities, entertainment, theme and our title sponsor announcement. The second promoted the 
Citizenship Ceremony.  The Citizenship Ceremony featured a distinguished Platform Party and had a large media 
presence day of. In addition to traditional media releases we also hosted a media event which was a sneak peak 
at the Face of Canada exhibit. The event was well attended and the story was picked up as the “kicker” to CTV’s 
evening news and was then played across the country on Canada AM. Social Media outreach was done with 
niche specific releases sent to Food Bloggers and Family Bloggers. On July 2, a post event media release was 
sent out detailing all the day’s successes and included spectacular images captured. 

Earned Media 
Canada Day 2011 achieved a 142% increase in earned media with 339 traceable media placements that 

reinforced Canada Day’s main promotional messaging. Please refer to the chart below for a breakdown: 

Traceable Media Impressions & Number of Articles 

Print 3,026,847  41 

Online N/A 60 

Television 12,036,000  108 

Radio 1,480,000  130  

TOTAL  16,542,847 339 

Please refer to Section B for all media outreach examples.   

2011 Canada Day 
Brand Exposure 
142% increase in earned media 
value from 2010 
 
$1,660,585 in In-Kind Media 
Promotion (%215 increase from 
2010) 
 
16.5 million traceable impressions 
 
47,000 website visitors (5% 
increase from 2010) 
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Merchandise Program 
Canada Day at Canada Place is a free community event that is accessible to all and a celebration of our nation’s 
birthday. CPC secured in-kind sponsorship of 225,000+ pieces of Canadiana merchandise for guests to enjoy. 
CPC provided guests with pins, stickers, tattoos, posters and hand flags all free of charge. In addition to this, 
guests were encouraged to don their own red, white and maple leafs.  Below is a table that outlines the 
merchandise we distributed:  
 

Hand Flags 80,000  

Maple Leaf Tattoos 60,000 

Flag Pins 60,000 

National Anthem Bookmarks 19,000 

Canada Flag Posters 6,000 

 
 

Canada Day at Canada Place also provided guests with the opportunity to purchase Canadiana items. Below is a 
table that outlines the merchandise that was available for purchase 
 

T-shirts 1,000 at $20 retail  

Fabric Maple Leaf Flags 500 at $10 retail 

Foam Novelty Hat 250 at $10 retail 

Trucker Hat 150 at $20 retail 

 
 

Please refer to Section C for supporting materials on the merchandise program. 
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Sponsor Program 
Canada Day at Canada Place would not be possible without the support of sponsors. CPC’s federal support 
comes from the Department of Canadian Heritage. CPC looks to corporate sponsorship at various levels and 
vendor mobile marketing/sampling contracts to supplement revenue. Sponsors have exclusive onsite presence 
supported by advertising, collateral materials, publicity and promotion to a targeted audience. Each level of 
sponsorship provides specific benefits and we work with each sponsor to identify and ensure their needs and 
objectives are met. CPC conducts post event meetings and provides sponsors with post event reports.  In 2011, 
CPC maintained approximately 80% of 2010 sponsors and gained approximately 20% new sponsors. The 2011 
event was presented by Coast Capital Savings, and partners/sponsors included Canadian Heritage, Government 
of Canada, Department of National Defense, City of Vancouver, Downtown Vancouver Business Improvement 
Association, Port Metro Vancouver, BC Ferries Vacations, VINCI Park, Granville Island Brewing, Mission Hill 
Family Estates. Media partners: Global BC, The Vancouver Sun, Shore104.3FM, 99.3 The FOX, Classic Rock 
101, CKNW AM980, AM730, 103.5 QM/FM, OMNI Television, AM1320 CHMB, Miss 604 and Vancouver is 
Awesome.   
 
Onsite Exhibitors included: 

 Jugo Juice 

 Mott’s Fruitsations 

 Tourism Victoria 

 Aboriginal Tourism BC 

 The BlackBerry® PlayBook™ Mobile Tour 

 FIAT 

 In-Touch Chiropractic 

 Kilian Chiropractic 

 Nintendo 

 TELUS 
Please refer to Section D for supporting  
materials on the Sponsor program. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.canadaday.canadaplace.ca/Sponsors
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Volunteer Program 
CPC worked with brand.LIVE and Michael Wipf to perform volunteer management for the first time in 2011. 
Below is a breakdown of the responsibilities of both CPC and brand.LIVE/Michael Wipf for the volunteer program: 
 
Michael Wipf/brand.LIVE: 

 Recruiting volunteers based on event needs, requirements, volunteer job descriptions 

 Providing and implementing a volunteer site map with leaders and volunteer placement as required 

 Scheduling, deploying and supervising all volunteers in accordance with Volunteer Release Form and 
Volunteer Code of Conduct 

 Coordinating and distributing Canada Day event supplies (brochures, giveaways, etc.) 

 Coordinating and distributing volunteer goodies such as t-shirts, food, beverage 

 Coordinating and placement of all Volunteer Information booths 
SERVICE DETAILS 

Canada Place Corporation: 

 Event site map 

 Arrangement and set up of volunteer headquarters  

 Conducting orientation session(s) 

 Specific volunteer requirements and positions 

 Appropriate ID for volunteers and volunteer management staff 

 Full food and beverage service for the day 
 
Volunteers are crucial in making Canada Day at Canada Place a success and we ensure they are properly 
rewarded. For food and beverage, we have developed a "volunteer supporters” program. Each year we have 
various companies sponsor meals, snack, beverages and coupons for all our volunteers. In 2011, we solicited 
donations from Subway, Panago, Costco, Old Dutch Foods, Urban Fare, Dan-D-Pak, Jelly Belly and Jugo Juice.  
 
Volunteer Rewards:  

 Official Canada Day Volunteer T-Shirt  

 Official Canada Place Hat  

 Delicious meals, snacks and beverages  

 Certificate of Appreciation including hours committed  
 

Please refer to Section E for supporting materials on the Volunteer Program.  
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Community Outreach Programs 
In the spirit of community, Canada Place hosts a memorable event that is free and fun for all. With our diverse 
Canadian identity, we feel it is important to provide an event that features multicultural programming and activities 
for all ages. All of CPC’s media partners all have a different demographic target, which allows us to draw crowds 
from all over the Lower Mainland.  
 
Strathcona Community Centre 
Canada Place Corporation is proud to support the Strathcona Community Centre through the Food Security for 
Children program. The partnership between CPC and the Strathcona Community Centre began in 2004 to 
support at-risk children in our community. The program ensures kids on the downtown east side have access to 
nutritious meals and snacks during the out-of school times of Christmas, Spring Break, Summer Break and after 
school. The children come from working poor families whose annual average family income is less than $18,000 
making Strathcona the highest concentration of poverty level at risk children in Canada.  
 
Throughout the year and with each event we do we always incorporate opportunities to promote the great work 
Strathcona Community Centre does and to raise money on their behalf. On Canada Day we raised funds with our 
View for Change Fireworks Spectating Area. Adult tickets were $9.99 and children 12 & under were free. Guests 
could save their spot in the reserved area with unobstructed views of the Canada Day Burrard Inlet Fireworks 
and easy access to washrooms. The Strathcona Community Dancers were also featured on our Canadian 
Heritage Stage. The kids had a wonderful time and their performance was well received by guests. 
 
Neighbours and Stakeholders 
Since the event was taken to the streets in 2009, we continually ensure to engage and respect our neighbours 
and stakeholders and encourage them to become involved. Introductory meetings were held, formal support 
letters were issued for a majority of neighbours and continuous follow up email communication were performed 
throughout the planning process. Email letters were sent in June that notified neighbours and stakeholders of 
street closures. CPC also supported the involvement of surrounding businesses. An example: a few neighbouring 
restaurants capitalized on the Canada Day crowds by hosting small celebratory social areas. After the event post 
event wrap reports were provided, follow up was performed and thank you letters were sent. 
 
Canada Day Parade 
The 4rd annual parade encourages members of the community to come together to celebrate our  heritage and 
to experience the talent, innovation and artistic spirit, rich diverse culture, and entertainment Canada has to offer.  
The parade welcomes local community groups to showcase their talents, bring awareness to their organizations, 
and celebrate with the community. The parade provides benefit to the general public by offering a free and 
accessible event which showcases our artistic society, collaborative community, a venue for fun and a 
celebratory event. Parade entries include diverse groups such as Capoeina, Irish, Celtic and Samba dance 
troops, Vancouver Fire & Rescue Services, the BC Lions, the Vancouver Aquarium, the RCMP, and more. 
Community, neighbourhood and resident groups who provide entertainment value through song, dance, 
costuming and viewer engagement are invited to participate.  
 
Canada Day Burrard Inlet Fireworks  
The 5

th
 annual Canada Day Burrard Inlet Fireworks Show was a unique multi-community event that drew over 

450,000 people and numerous communities together to celebrate Canada. This unique two barge simultaneous 
pyrotechnic extravaganza lit up the sky in main neighbouring communities. The show was visible from numerous 
locations in Coal Harbour, Stanley Park, West Vancouver and North Vancouver. 
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Volunteer Opportunities 
Our volunteer program is another way CPC reaches out to involve the community. The volunteers are a way for 
the community to come together to ensure a successful day. With over 270 volunteer participants, we had a wide 
variety of community members who gained valuable experience from their involvement in Canada Day.  

French Component 
Canada Day at Canada Place is funded by the Department of Canadian Heritage. As part of the funding, CPC 
agrees to comply with the spirit and intent of the Official Languages Act by implementing the appropriate linguistic 
measures including acknowledgement of the Department’s support in English and French, having a French 
version of the official event brochure and making all operational signage bilingual. Canada Place’s value of 
highlighting our country’s unique bilingualism compelled us to host two musical groups from the Province of 
Quebec to perform in French at the event. 

City of Vancouver Zero Waste Bins  
CPC worked with the City of Vancouver to host Zero Waste bins onsite in the Canada Place Food Market. This 
program is in place for citizens, community groups and local businesses to help tackle waste. The Zero Waste 
bins were onsite during Canada Day and were supported with Volunteers to ensure the public was properly 
informed on their use. The goal in using the bins was to contribute to the Greenest City Zero Waste Action Plan. 
 

Please refer to Section F for supporting materials on Community Outreach. 
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Website/Multi-Media Programs 
Official Websites 
The Canada Day at Canada Place website featured the event schedule, event information, attractions, 
entertainment stage information, performer bios and pictures, event maps, past event images and information for 
the media. Website visitors could apply to be a sponsor, volunteer or download the mobile application. Guests 
visited sponsor websites through reciprocal links. Traffic to the website increased by 5% from 2010 to 2011 from 
44, 926 to 47,002 
 
Canada’s Storyboard 
A screen that allows guests to experience the diversity and beauty of our nation right at Canada Place, Canada's 
Storyboard is a 14ft x 25 ft LED high definition video screen featuring iconic Canadian content, celebrating the 
Canadian spirit.  The board features great Canadian moments in history, fun facts, scenic shots of our diverse 
geographic regions and inspiring visual displays of our cultural heritage. For Canada Day, CPC uses it as a 
promotional outlet along with continuing Canadian programming. Canada's Storyboard recently won the 2010 
Hermes Creative Platinum Award in the Outdoor Advertising category. 
 
A Digital Nation 
Canada is one of the most connected nations in the world with over 73% of its citizens online and over 16 million 
Canadians using Facebook. We are clearly a digital and social country and this was reflected at Canada Day at 
Canada Place 2011. Digital communication and interaction played a big role in the event’s success this year. 

Innovation Nation Social Media Hub – hosted by Miss 604 and Vancouver Is Awesome (two of Vancouver’s 
best known blogs), this comfortable area within Innovation Nation gave citizen journalists a place to refuel and 
relax as they posted pictures, published a blog or tweet. Prominent Vancouver bloggers attended and up and 
coming online writers and photographers had the opportunity to ask questions of their more established peers. 

Terminals with free Internet access were also available for the public to spread the word about their Canada Day 
at Canada Place experience on their favourite social network.  

Canada Day at Canada Place - Blog of the Day – All visitors to the Innovation Nation Social Media Hub were 
invited to submit the URL to their Canada Day at Canada Place related blog posts. Dozens of posts were 
submitted and the blog that best represented the Canada Day experience won a Salt Spring Island prize package 
valued at $140. 
 
Mobile Phone Application – Canada Place created a mobile app to coincide with Canada Day at Canada Place 
2011. The app is available for iPhone/iPad and Android. In a commitment to a Canadian technology a BlackBerry 
friendly version was created. Users can: 

 Discover more about the Canada Place venue and events including full schedules and artist information 

 Build their own custom event day schedules  

 Navigate the site using the interactive map 

 The most popular feature was the interactive map that allowed for people to explore the site virtually, easily 

see what event was up next at each venue and sort all events by venue. With over 30 performances on 5 

stages, App users we able to make sure they did not miss any of celebration 

The apps can be downloaded for free by visiting the Apple App Store, BlackBerry App World or Android Store 
Market and searching for Canada Place. 
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Social Media 
Face of Canada Online Contest – Who Am Eye? -  This highly successful social media contest invited 
Canadians and Vancouverites specifically to identify celebrated Canadians including David Suzuki, Justin Beiber 
and William Shatner from a snapshot of their eye captured from their Face of Canada oil portrait. Face of Canada 
was a gallery of over 100 larger than life portraits and was a marquee attraction at Canada Day at Canada Place. 

In part due to the strategy of using celebrities with a huge online following, in the day before and during Canada 
Day Facebook and Twitter lit up with people guessing to identify the ten Canadians featured and to be entered to 
win the right to have their portrait painted by William Meire (valued at $5,000), the artist featured in Face of 
Canada. 

Face Event Day “Tweeters” – Playing on the idea of “streeters” roving photographers would capture photos of 
event visitors and capture their comments to be instantly posted to Facebook and Twitter. This allowed online 
followers to share in the fun and experience a small sample of the event in real time, and comment on the 
content. 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Please refer to Section G for supporting materials on Website/Multi-Media Programs.  
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Description of Any Special Programs 
Face of Canada 
Making its global debut in 2011 was Face of Canada. This compelling art exhibit by renowned Canadian artist 
William Meire featured 144 original oil portraits of notable, important, influential and internationally recognizable 
Canadian personalities who have helped shape the diverse fabric of our nation including hockey great Bobby 
Hull, Sir. John A MacDonald, Leslie Nielsen, and Sarah McLachlan and Michael J. Fox.  
 
Born in 1966, Meire works in many artistic mediums including watercolour, airbrush, acrylic conte, pastel and, the 
most challenging and rewarding of all elements, oil.  His works are included in numerous private and corporate 
collections around the world.   His current works, Face of Canada, are exclusively in oil where he has developed 
a compelling exhibit of large scale portraits.  These paintings are a proud part of our national heritage and were 
not for sale. The Face of Canada exhibit showcased an array of portrait sizes including up to 70 large 4’ x 6’ 
portraits. A total of 144 portraits were showcased to match the 144

th
 year of Canada’s birthday.  

 
The exhibit set-up took placed in Ballrooms A&B with the room layout with large portraits around the outside and 
a square in the middle of the room with an entrance and an exit to showcase the small work. The challenge with 
the exhibit was to find a viable, efficient and affordable solution to hang and light the paintings on a flat black 
drape. Each large portrait was designated a warm halogen light pointed down to the floor approximately 4 feet 
out from the painting with placement just above the frame. The smaller portraits shared a halogen lamp. 
Each painting was given a designated biography (researched, completed and produced in advance) to be placed 

below it. Elegant rope and stanchion was placed a few feet away from the paintings to ensure they were kept 

untouched. CPC provided signage, PR, marketing, and a special VIP/media sneak peek event including a live 

sitting with high profile personality Meghan Ory on June 30 to support the program.  

This exhibit proved to be an important addition to Canada Day as it gained national televised media attention, 
allowed CPC to appeal to a wider demographic outside the normal target audience and provided an exclusive art 
experience for the guests. 

 

 

 

 

 

 

 

 

 

 

Pease refer to Section H for supporting materials on Special Programs. 




