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China Meizhou Mazu Cultural Tourism Festival  

Application to IFEA World Festival & Event City Award Program 2011 

 

As the birthplace of legendary Mazu, Meizhou Island of Putian City in 

China’s Fujian Province is the cradle of Mazu culture and the first Mazu temple 

is also situated there. Mazu was born on March 23 according to the Chinese 

lunar calendar in 960 AD. She dedicated her entire life helping her fellow 

townsmen. On September 9, 987 AD, she devoted her life at one attempt 

trying to rescue victims from a ship wreck. The local residents then built a 

temple in memory of her and started to worship her as the goddess of the sea. 

As maritime industry continued to grow, Mazu gradually became the most 

influential patron saint that was worshiped both officially and at civic level. 

Throughout over a thousand years of evolvement, the Belief in Mazu gradually 

merged with traditional customs; it has now turned into a folk culture that sees 

universal fraternity, moral composition and doing merciful deeds in worship of 

Mazu, as its core values. This kind of folk culture presents itself in the form of 

temple fairs or custom practices at home and in Mazu temples around the 

world. Mazu culture has spread to as far as more than 20 countries and 

regions, with over 200 million followers. The memory and belief of Mazu has 

deeply impacted Chinese people’s life, especially of those who live in coastal 

areas and their descendents. Mazu culture has become a significant cultural 

bond to enhance family harmony, social solidarity as well as the community 

identity of all Mazu followers. 

 

Now the Mazu Belief and Customs has been categorized into world legacy. 

On September 30, 2009, the Intergovernmental Committee on Safeguarding of 

the Intangible Cultural Heritage of UNESCO has voted to inscribe the Mazu 

Belief and Customs, subscribed by Management Committee of Meizhou Island 

National Tourism Resort, on the Representative List of Intangible Cultural 

Heritage. This is also the first world class Chinese legacy of its kind to be 

awarded with such honor. 

 

The China Meizhou Mazu Cultural Tourism Festival has also become a 

Festival & Event of national level. Initiated in 1994 by the Municipality of Futian 

City, the event has been successfully for 12 times. Start from 2007, the 

Municipality of Fujian Province became the main sponsor. In 2010, the 

National Tourism Administration became a co-sponsor. Thus, the festival has 

been upgraded onto national level, with Ministry of Culture of PRC as 

supportive Party, All-China Federation of Returned Overseas Chinese, China 

Federation of Taiwan Compatriots and Association for Relations across the 

Taiwan Straits as guiding units. Additionally, six renowned tourism associations 

of Taiwan region took part in the event as co-organizers. Each year, the festival 

develops more activities and continues to expand its scales and impact. Now it 

becomes a prominent tourism festival and event that serves as an important 
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platform for international cultural exchange. 

 

The festival boasts a wide spectrum of fascinating activities. In addition to 

a grand opening ceremony which is attended by government official, scholars, 

experts and respective parties, there are also other activities such as Mazu 

ritual ceremony, open-air artistic performance, folk custom shows, Mazu tribute 

articles production, snacks tasting, trade exhibition on tourism commodities, 

academic forums, B2B tourism trade events, exhibitions on Chinese 

calligraphy, painting, photography and relics etc.  

 

The festival promotes international and across-straits cultural exchange. 

The annual meeting of China Mazu Cultural Exchange Association gets Mazu 

cultural institutions and relevant tourism organizations around the globe 

together under one roof. Through activities such as “all Mazu on earth 

returning home”, “ten-thousand people across Strait attending sacrifice 

ceremonies”, “thousand people across Strait attending singing events”, the 

Mazu Culture acts as a vibrant bond between Chinese people at home and 

overseas, in Mainland and in Taiwan. 

 

The festival boosts the tourism industry even more. Important Mazu 

cultural institutions and six tourism associations from Taiwan region take part 

in the festival as co-organizer. On the other hand, renowned tourism exerts, 

culture scholars from mainland China discuss with their counterparts from 

Hong Kong, Macau and Taiwan in symposiums themed “Mazu Culture and 

across-strait Tourism”. Many tourism handicrafts dealers attended the event 

too. Travel agencies have organized themed tours named “a hundred groups 

with ten thousand travelers visiting Meizhou Island”. Based on Meizhou Island, 

the festival has profound radiation power domestically and internationally and 

has become a professional festival & event that highly combines cultural and 

tourism component. It helps connect Mazu cultural and tourism resources in 

greater area of Putian City, facilitates integrated development of the whole 

tourism industry with a complete service pack of catering, accommodation, 

transportation, entertainment, shopping etc.. While hospitality business 

flourishes, the quality of service standard is enhanced automatically. The 

concept of one “Mazu Cultural Tourism Circle” is being formed up. Currently, 

there are over 10,000 practitioners involved in tourism service alone on 

Meizhou Island. 

 

Meanwhile, the festival sees an increasing popularity, and satisfaction 

degree from visitors and tourists is also on the rise. The festival is now better 

known both at home and abroad. With considerate planning and preparation of 

Municipality of Putian City and Management Committee of Meizhou Island 

National Resort（government organization of Meizhou Island）, as well as solid 
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support from all relevant social parties, each single festival throughout these 

years was proven to be a success and was acknowledged by all sides. As one 

prominent tourism festival and event, the festival was crowned with the annual 

integrated award, “China Festival & Event – Cultural Exchange Award”, at the 

3rd “China Festival & Event Award” competition in 2011. 

 

We hope this introductory letter would provide you with an overview of our 

city and the festival. For more information, please do not hesitate to contact us. 

Thank you for your cooperation! 

 

With best regards, 

Tang Bingchun   

 

 

 

Director of Management Committee of Meizhou Island National Resort 
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SectionⅠ. Community Overview 

a. Current City Population  

Meizhou Island: 40,000   source and date of information: Statistical Bureau of 

Putian City 2010 

 

b. Current SMSA or LUZ Population (Standard Metropolitan Statistical 

Area or Large Urban Zone) 

Putian City: 2.78 Million     source and date of information: Statistical Bureau 

of Putian City 2010 

 

c. Population within a 50 Mile Radius of Applicant City 

4.5 Million       source and date of information: Statistical Bureau of Putian 

City 2010 

 

d. Primary Festival and Event Venues Available (Indoor and Outdoor - 

i.e.: Theatres, Plazas, Bandshells, Parks, Stadiums, Fairgrounds, Sport 

Facilities, Convention Centers, etc., including those facilities planned 

for completion within the next two years, and Estimated Capacities 

for Each. For outdoor venues use a formula of 1 person per 

3 square feet if no other total capacity numbers are available.) 

 

No. Venue 

type 

Name of the Venue Capacity 

1 Indoor Ceremony Hall of Meizhou 

Intl’ Hotel 

2000 persons 

2 Indoor  Tianhou Grand Theater 1000 persons 

3 Outdoor Tianhou Square 15000 persons 

4 Outdoor Shenzhimen Square 5000 persons 

5 Outdoor The Golden Beach 10000 persons 

6 Outdoor Lianchi’ao Beach 5000 persons  

7 Outdoor E’weishan Beach 3000 persons 

8 Outdoor Donghaiwofo Park 2000 persons 

9 Outdoor E’weishan Music Square 1000 persons 

10 Outdoor Taifeiguli Site Park 5000 persons 

 

source and date of information: Tourism Bureau of Putian City 2010 

 

e. Water and Power Accessibility in Outdoor Venues 

The outdoor venues mentioned above are all equipped with full water and 

power supply lines 24/7. There are also emergency contact for the event 

provided by local water utilities and power companies. In addition, eight 

automobiles with power generating installments are on-site; there are also two 

across-straits water supply pipelines and one backup potable water reservoir 

on Meizhou island.  
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source and date of information: Tourism Bureau of Putian City 2010 

 

f. Hospital and Emergency Response Availability 

Meizhou Island boasts a red-cross hospital that is equipped with advanced 

medical facilities. A medical team consisting of 10 staff members and two 

ambulances are allocated from local hospital into the event venue. 

 

source and date of information: Municipality of Putian City 2010 

 

g. Total Number of Hotel Rooms Availability 

Meizhou Island boasts a total number of more than 2,000 rooms. These are 

from star hotels, hostels and family lodging hostels. 

 

source and date of information: Tourism Bureau of Putian City 2010 

 

h. Public Transportation Options 

There are multiple options to get to Meizhou Island: the nearest airports are 

Fuzhou Changle Airport (100 Kilometers) and Quanzhou Jinjiang airports (85 

Kilometers); people can also take train to Putian City where it is 30 Kilometers 

away from Meizhou Island; you may also take highway that is linked to 

Meizhou Island directly. Public buses, tourism buses, electronic automobiles 

and bicycles for rent are to be found everywhere on the island. 

 

source and date of information: Tourism Bureau of Putian City 2010 

 

l. Parking Availability (paid lots, meters, and free) 

There are altogether 1,200 free parking lots and 50 paid lots on the island. 

 

source and date of information: Tourism Bureau of Putian City 2010 

 

j. Walking paths, Bicycles Lanes 

There is no exclusive walking zone or bicycles lane on the island. All roads are 

accessible to pedestrians and bicycle riders. 

 

source and date of information: Tourism Bureau of Putian City 2010 

 

k. Estimated City Visitors Annually Attributed to Festivals and Events 

Each year, the festival attracts an estimated number of 100,000 visitors and 

tourists. 

 

source and date of information: Tourism Bureau of Putian City 2010 
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Section Ⅱ. Community Festivals and Events 

a. Festival or Event Name 

China Meizhou Mazu Cultural Tourism Festival 

 

b. Top Executive Contact Information 

Mr. Tang Bingchun 

Tel: +86 0594 5098188  

Email: tbc88@126.com 

 

c. Number of Years Festival or Event has been produced 

The festival was initiated in 1994. So far it has been held for 12 times / years. 

 

d. Dates 

November 1, November 2 each festival year 

 

e. Recurrence Cycle (Annually, Every 5 years etc,) 

It was held once every two years from 1994 to 2000, since 2001 it has 

switched into once a year.  

 

f. Gross Operating Revenues 

16 Million RMB 

 

g. Gross Operating Expenses  

5 Million RMB 

 

h. Total Sponsorship Support 

 

 

No. Item  Sponsor/Donator 

1 Cash  Board of the first Mazu temple  

2 Beer Yingbo Xuejin Beer Co.Ltd 

3 
Loquat wine 

 

Fujian Putian Tianfei Hongpipa 

Vintage Co. Ltd 

4 Mineral water 
Fujing Datong Shengwei Food 

Co. Ltd 

5 Cakes and snacks Fujian Fumao Food Co.Ltd 

 

I. Volunteer Count and Estimated Hours Worked 

A 300-headed volunteer group provides 8 hours per head per day volunteer 

service. Therefore the estimated total hours worked sum up to 7,200 hours. 

 

j. Estimated Combined Aggregate Attendance 

10,000 persons 

mailto:tbc88@126.com
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k. Estimated Non-Aggregate Attendance  

90,000 persons 

 

l. Primary Targeted Marketing Efforts) 

On Meizhou Island, folk-custom featured parade, cruises of Mazu-statue 

and seminars on tourism development are organized to draw the attention of 

local residents.  

 

At regional and provincial level, press release was held to announce 

relevant event information. In major traffic hubs such as railway stations and 

highway exits, large billboards were set-up. Along with promotion activities of 

travel agencies, themed group tours were organized such “Across-straits a 

hundred groups and ten-thousand people visiting Meizhou”. 

 

At national level, festival advertisement is put on national TV, newspapers 

and several internet portals. 

 

While internationally, marketing efforts are primarily presented though TV- 

exposure. For instance, in the U.S. and Japan, interviews and documentary 

programs introducing the festivals and events as well as Meizhou’s rich 

tourism resources are shown on television. In addition, printed flyers and 

brochures were distributed in many Mazu temples around the globe. Such 

marketing information was also displayed on electronic screens in many Mazu 

temples. Under the motto “All Mazu down on earth returning home”, attempts 

are made to attract more tourists and Mazu-followers to visit Meizhou during 

the festival. 

 

m. Estimated Percentage of Annual Attendees from Geographical Areas 

It is estimated that 80% is from Mainland China, 10% comes from Hong Kong, 

Macau and Taiwan, 3% comes from south-east Asia, while a remaining 7% 

comes from other geographical areas. 

 

n. Awards and Recognition Received 

In 2011, the festival was crowned with the annual integrated award, “China 

Festival & Event – Cultural Exchange Award”, at the 3rd “China Festival & 

Event Award” competition. This award is co-sponsored by Chinese Culture 

Promotion Society, the Chinese Festival Compact and Chongqing Municipal 

People's Government. 

 

o. Management Staff Professional Certifications and/or Degrees in 

Festival & Event Management 

Management staff boasts various vocational certificates such as economist, 

accountant, human resource manager etc. 
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p. Professional Industry Involvement / Memberships 

The festival was not involved in any professional industry by far. 

 

q. If possible, include a short (no longer than 3 minutes) video 

highlighting your City’s events 

There is a short video fulfilling the requirements attached to this application 

package. 
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Section Ⅲ. City/Governmental Support of Festivals and Events 

 

a. Defined Public Objectives and Support Statements for Festivals and 

Events by the City and Other Local Governmental Agencies 

The following governments and/or governmental agencies have officially 

supported the China Meizhou Mazu Cultural Tourism Festival: 

1. National Tourism Administration of PRC and Fujian Provincial People’s 

Government as main sponsors 

2. Ministry of Culture of PRC as supporting and guiding unit 

3. Culture Bureau, Tourism Bureau of Fujian Province, Putian 

Municipality as main organizer of festivals and events 

4. Culture Bureau, Tourism Bureau, Office of Taiwan Affairs. Public 

Transportation Bureau, Public Security Bureau, Finance Bureau, 

Education Bureau, Construction Bureau, Maritime Services Bureau, 

Health Bureau, Electric Power Bureau and Telecommunications 

Bureau of Putian City as active participator 

5. Management Committee of Meizhou Island National Resort and 

People’s Government of Meizhou Township as executing units in 

charge of day-to-day operation 

 

Defined public objectives of respective governments at all levels and 

governmental agencies are as follows: 

To further implement the decisions and arrangements made by the State 

Council of PRC regarding “supporting the development of west-to-strait 

regions and accelerating the development of tourism industry”; to explore 

identical cultural awareness among all Chinese people across strait with focus 

of “Across-strait Tourism”; to further raise the branding image of the Mazu 

Belief and Customs as “World Heritage”, to enhance exchange and 

cooperation with Taiwan; to further build Meizhou Island National Resort under 

the motto “the Holy land of Mazu, a Paradise for vacation”; to speed up the 

process of building Meizhou Island into a global center of Mazu culture and a 

tour destination at world class.  

 

Governments at all levels and governmental agencies have all issued written 

statements to support the festival. 

 

b. Direct Funding support provided to and / or budgeted for festivals and 

events from the city or other government agencies 

Take the 12th China Meizhou Mazu Cultural Tourism Festival for instance, the 

Putian Municipality has provided direct funds at an amount of one million RMB 

to support the festival, while Management Committee of Meizhou Island 

National Resort has invested four million RMB to share the expenses. 

 

c. In-kind Services support provided to and/or budgeted for festivals and 
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events from the city or other governmental agencies 

Public Security Bureau of Putian sends police strength to police the festival 

and event; Electric Power Bureau provides automobiles equipped with power 

generating installments to guarantee power supply; Health Bureau of Putian 

sends medical staff and ambulances; Culture Bureau is directly in charge of 

organizing artists and performers for the shows; Tourism Bureau organizes 

numerous groups of travelers to visit the festival; Office of Taiwan Affairs is the 

main organizer and assisting unit for followers that come from Taiwan; Public 

Transportation Bureau provides coaching stocks (public buses) and other 

automobiles for the festival and event; Construction Bureau is directly in 

charge of the setup of performance stages; Maritime Service Bureau maintains 

the safety and public order at ferries, ships and other vessels; Publicity Bureau 

assists in conducting festival broadcasting over television, print newspapers 

and internet etc. 

 

d.Defined role of the city in festival and event approval 

Mayor of Putian City, Mr. Liang Jianyong, and Director of Municipal People's 

Congress, Mr. Lin Guangda, strongly supported and paid special attention to 

the preparatory and operating process of the festival. They inspected different 

venues several times with heads of subsidiary bureaus of the Municipality and 

then gave instructions on management and operation of the festival. It is with 

great attention from the local city government that the festival can be 

successfully held for 12 times / years and therefore becomes a grand event in 

promoting Mazu culture, enhancing exchange and boosting tourism 

development. 

 

 

e. city-provided festival and events process coordination and assistance 

system  

During the first a few years, director of National Tourism Administration of PRC 

as well as governor of Fujian Provincial People’s Government held position as 

director of the festival organizing committee. The Putian Municipality and 

Management Committee of Meizhou Island National Resort form up a leading 

work group for the preparatory and operational work, with Mayor Mr. Liang 

Jianyong as group leader. Another official from the Municipality took the post 

as deputy executive group leader. The group is divided into several sub-groups 

such as reception, transportation, event management, publicity, environment & 

atmosphere, audience organization, funds planning, security, miscellaneous 

activities etc.. Every sub-group is instructed by a local official. The work group 

acts under the principle of “unified execution and comprehensive coordination”, 

while each sub-group takes charge of its own duties. During the festival, 

whenever coordination, transitional work or assistance was needed, the 

leading work group would arrange joint meetings to exclusively seek for 

solutions and resolve the issue. 
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f. participation in official capacity by city department representatives on 

boards and planning committees of local festivals and events 

As this festival is one key festival led by the government, all positions within 

the organizing committees are taken by governmental officials. 

Organizing Committee of the 12th China Meizhou Mazu Cultural Tourism 

Festival: 

Director: Shao Weiqi (Director of National Tourism Administration of CPR), 

Huang Xiaojin (Governor of Fujian Provincial People’s Government) 

 

Deputy Director: Zhu Shan Xiong (Deputy Director of National Tourism 

Administration of CPR), Hong Jiexu (Vice Governor of Fujian provincial 

People’s Government) 

 

Members: Liu Kezhi (Department director of Promotion and International 

Liaison Division of National Tourism Administration of PRC), Wang Jianhua 

(Deputy Director General of Fujian provincial People’s Government) Guo 

Hengming (Director of Tourism Bureau of Fujian Province) Zhu Qing (Director 

of Press Office of Fujian provincial People’s Government) Song Minwang 

(Director of Culture Bureau of Fujian Province), Xie Chaoxiong (Deputy 

Director of Development and Reform Commission of Fujian Province), Chen 

Qingwen (Deputy Director of Finance Bureau of Fujian Province), Lin Weiguo 

(Deputy Director of Office of Taiwan Affairs of Fujian Province), Liang Jianyong 

(Mayor of Putian Municipality) 

 

Secretary: Guo Hengming (Director of Tourism Bureau of Fujian Province), 

Lin Guangda (Director of Municipal People's Congress of Fujian) 

 

Vice Secretary: Chen Yangbiao (Deputy Director of Tourism Bureau of Fujian 

Province), Zhang Libing (Vice Mayor of Putian Municipality), Li Huilong (Vice 

Mayor of Putian Municipality) 

 

The Organizing Committee set up an office that runs day-to-day operation and 

preparatory work for the 12th festival.  

 

Office Director: Liu Xiaohui (Sub-Department Director of Publicity of Promotion 

and International Liaison Division of National Tourism Administration of PRC), 

Liu Xuezhong (Department Director of Marketing and Development Division of 

Tourism Bureau of Fujian Province),  

 

Vice Office Director: Tang Bingchun (Director of Management Committee of 

Meizhou Island National Resort) Wang Qiuhong (Vice Secretary of Putian 

Municipality) 
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g. local laws, ordinances, regulations, permits and policies impacting 

and supportive of festivals and events 

The following laws, regulations, policies, documents are strongly for this 

festival.  

- “Opinions regarding Support of accelerating development of west-to-strait 

economic zone in Fujian Province" issued by State Council of PRC 

- “Opinions regarding accelerating development of tourism industry” issued 

by State Council of PRC 

- “Guiding Opinions regarding boosting joint Development of Culture and 

Tourism Industry”. co-issued by Ministry of Culture and the National 

Tourism Administration of PRC 

- “Agreement to build west-to-strait cultural economic Zone” co-signed by the 

Ministry of Culture and Fujian Provincial People’s Government 

- “Regulations regarding strengthening safeguarding efforts on the Mazu 

Belief and Customs as intangible Cultural Heritage” issued by Putian 

Municipality 

 

h. City Provided Festival and Event training programs 

A thorough training package was planned by the Putian Municipality and 

Management Committee of Meizhou Island National Resort. This includes: 

- To provide systematic, standardized training program to all tour guides 

- To strengthen training efforts, testing and evaluating to practitioners in the 

service sector 

- To provide centralized training to festival management staff with focus on 

crisis/emergency management 

 

i. Direct Industry Involvement /Memberships by City/City Departments 

As mentioned in c, d, e, f in this sector, the Putian Municipality and its 

subsidiary departments / bureaus take directly part in the preparatory, 

operational work of the festival. 
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Section Ⅳ. Non-Governmental Community Support of Festivals and 

Events 

a. Volunteer Involvement 

Providers of volunteer service are: Putian Volunteer Association, Institute of 

Putian Youth Volunteers Association and Volunteer Association of Meizhou 

Island Mazu Secondary School. They provide service such as preserving 

public orders at ferry, distributing snacks and beverage, helping with reception 

and answering inquiries, onsite coordination at events etc.. A volunteer team of 

300 people or so provides 8 work hours per day per head, therefore a total 

number of work hours after 3-day event sum up to 7,200 hours. 

 

b. Sponsorship Support 

 

No. Item 
(Converted to)  

Cash in RMB 
Sponsor / Donator 

1 Cash 
1.5 Million Board of the first Mazu 

temple  

2 Beer 100,000 Yingbo Xuejin Beer Co.Ltd 

3 
loquat Wine 

 

100,000 Fujian Putian Tianfei 

Hongpipa Vintage Co. Ltd 

4 Mineral water 
100,000 Fujing Datong Shengwei 

Food Co. Ltd 

5 
Cakes and 

Snacks 

50,000 
Fujian Fumao Food Co.Ltd 

 In total 1.85 Million   

 

 

c. Media Support (estimated value of non-paid media time /space 

provided to festivals and events by local print, broadcast, outdoor, and 

electronic media; may be part of a sponsorship program or PSA 

campaign) 

Take the 12th festival for instance, electronic media print and internet media at 

home and abroad have continually contributed non-paid media time and / or 

space to the festival for over 15 days, alone television media has distributed 10 

hours of non-paid broadcasting time to the festival. During the festival, 

national-level media such as Xinhua News Agency, CNS, China Central 

Television, Central People’s Broadcasting Station, People’s Daily, China 

Tourism News, provincial media, as well as overseas media such as Taiwan 

Eastern Star, Hong Kong’s Wen Wei Po, Tai Kung Pao, have sent more than 

100 journalists to Meizhou Island and reported the festival through different 

aspects. China’s most influential internet portals such as Tencent, Netease and 

Sina have reproduced the news on their web pages. According to the data 

from Google Search Engine, there are over 16,000 recorded items about the 
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festival. Particularly, when the most prominent television news program “News 

Broadcast” from China Central Television broadcasts the festival, the influence 

and core value of Mazu Culture was made to be presented at a higher level 

and to a wider range of receivers.  

 

d. Chamber of Commerce/Convention & Visitors Bureau Support) 

Take the 12th festival for instance; promotional information was put onto the 

website of Management Committee of Meizhou Island National Resort and 

Tourism Bureau of Fujian Province. Promotion events were held by travel 

agencies and dealers through various efforts such as providing ticket, hotel 

room discount, marketing on themed tours “a hundred groups and ten 

thousand people visiting Meizhou”. Before the festival, 36 renown poets from 

China and overseas visited Meizhou and attended a grand poetry-reading 

concert named “Image – Mazu”; experts, scholars as well as directors of 

tourism bureau from Major Chinese cities took part in the “Meizhou Mazu – 

Across-strait Forum”. The tourism Bureau of Fujian Province invested half a 

million RMB to support these events.  

 

e. Downtown Associations (supported by Downtown Merchants and 

Businesses) 

Fujian Foreign Cultural Exchange Association as well as other six travel 

associations (with their names listed below) from Taiwan region act as 

co-organizers of the festival. 

Taiwan all-China cross-strait Travel Association 

Taiwan travel industry quality assurance Association 

Taiwan Confederation of Travel Industry, 

Union of Travel Agents of Taipei City 

Union of Travel Agents of Kaohsiung City  

Kaohsiung Tourism Association 

 

In addition, Fujian Tourism Commodity Association, Taiwan all-China Art 

Association, Taiwan Ritual Products Profession Union, Putian Arts and Crafts 

Association, Meizhou Chamber of Commerce also co-organized a tourism arts 

and handicrafts design contest during the festival. 

  

f. Organizations to Assist Individuals with Disabibilities  

Guided by Mazu’s spirit of moral composition, doing merciful deeds and 

practicing fraternity, civic institutions such as All-China Mazu Cultural 

Exchange Association, the Board of the first Mazu Temple of Meizhou Island, 

Meizhou Red Cross and Taiwan Mazu Association actively helped disabled 

attend the festivals and events. 

 

g. Local Event Cooperatives 

Eleven local village committees and fifteen divisional Mazu temples on 
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Meizhou Island, the board of the first Mazu Temple, and eleven associations of 

the elderly are actively involved in day-to-day operation of the festival, such as 

allocating materials, on-site coordination as well as reception and farewell 

activities. 

 

h. Sports Commissions 

The Sports Bureau of Putian City was the direct organizer of sports events at 

the festival. During the time when the festival was being hold, two disciplines of 

the 14th Provincial Sports Meet of Fujian (Chinese Chess and the Game of Go) 

took place. The Bureau also assisted in organizing sports activities such as 

beach volleyball games and beach racing at the festival. 

 

i.Educational Institution Support 

Academy of Putian, Meizhou Mazu Secondary School, No.2 Middle school of 

Meizhou as well as some other secondary, post-secondary schools assisted in 

composing and organizing body exercise shows and Kungfu shows with Mazu 

cultural features. These schools also assisted in recruiting volunteers and 

providing voluntary work. 

 

j. Special Incentives/Discounts provided to festivals and Events by local 

venues 

Most local venues in open air are provided to the festival for free and are 

accessible to tourists. Indoor venues such as hotels provide a 20% discount to 

the festival. 

 

k. Access to Industry suppliers in local market 

 

No. Item Number 

1 Banners, slogan display boards 100 

2 
Automobiles with power generating 

installments 
8 

3 Stage, lighting and sounding system 2 

4 Mega-LED-screen 1 

5 Ritual girls 50 

6 Chairs 20,000 

7 Automobiles with telecommunication 2 
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installments 

8 Professional actresses and actors 100 

9 Flowers and plant pots 2,000 

10 Handicrafts items and souvenirs  50,000 

11 Tour bus for rent  80 

12 Alcohol and beverage 
2000 

(boxes) 

13 Road-blocks 60 

14 ATM 2 

15 Local telecommunication providers 3 

16 Security staff 300 
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Section Ⅴ. Leveraging “Community Capital” Created by Festivals and 

Events 

 

a. Community Branding 

The successful hosting of China Meizhou Mazu Cultural Tourism Festival has 

left significant benefits to the branding images of tourism-related economy of 

Putian. Due of the experience and expertise at the festival, Patron Saint 

International Travel Agency became the only licensed agency in Putian to 

organize tours going abroad. Many local delicacy and snacks became brand 

food through the holding of the festival, such as “Mazu Blessed Noodle”, 

“Meizhou Fish Rice”, “Mazu Blessed Pie”, “Mazu Blessed Wine”. They all 

become very popular among domestic and foreign tourists. 

 

b.Promoting Tourism 

The festival connects Mazu cultural tourism resources that are overspread in 

greater Putian area, and enhances the impact of Meizhou Mazu Pilgrimage 

Travel on a global arena. Inspired by the Mazu Belief and Customs, the 

tourism institutions of Putian decided to better integrate other tourism 

resources in the greater area, these include: Mazu Cultural Tour, South 

Shaolin(Kungfu) Cultural Tour, Jiuxian Qimeng (Nine Fairies praying for 

dreams) Cultural Tour as well as the Arts and Handicrafts Cultural Tour. The 

strength and overseas influence of Mazu branding image shall be therefore 

reinforced and further developed. A “Mazu Cultural Tourism Circle” is gradually 

being shaped. It endorses the development of an integrated tourism industry 

with a complete service of catering, accommodation, transportation, 

entertainment and shopping, and helps improve the quality of service. 

Therefore, the Mazu cultural tour will be put forward to the world as an 

international tourism brand. 

 

c.Convention Marketing 

The organizing committee of the festival worked under the principle of 

“economization of expenses, maximization of capital”. Service projects 

including catering, accommodation and transportation etc. were distributed 

strictly through public bidding process. Only tourism dealers or travel agencies 

with quality service and reasonable pricing could get the bid.  

 

d. Corporate Recruiting Efforts 

The festival encouraged accommodation, catering and entertainment business 

to flourish rapidly. Through the preparation and operation of the festival, 

brand-new star hotels such as Meizhou International Hotel, Haijing Hotel, 

Meihai Hotel were constructed and put into use, bringing a great many new 

hires on management and ordinary staff. Famous local restaurants such as 

Haishen, Baicai, Tianlong as well as some beach clubs such as the E’weishan, 

Lianchi’ao Beach Club and the management office at the Golden Beach, have 
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all expanded their staff team and therefore created many employment 

opportunities. Some crafts & souvenir shops and fishery family hostels have 

also hired some local idles. Currently, there are over 10,000 practitioners 

involved in tourism service alone on Meizhou Island. 

 

e. Relocation Packets and Information 

One of the top website making and development team, Hangzhou Zhengwu 

Interactive Multi-media Design Co.Ltd from Zhejiang Province was hired to be 

in charge of the making of the festival themed website, on which information 

about specific events and festivals, hotel room availability, introduction on local 

delicacies and new dishes, virtual Cruise on sightseeing spots are all listed. 

Many user-friendly functions are installed. 

  

f. Familiarization Tours 

Managers from travel agencies across strait, directors of tourism bureaus from 

major Chinese cities as well as renowned writers, poets from at home and 

abroad have formed up over 60 groups; each consisted of 50 to 300 persons. 

These groups went through familiarization tours. 

 

 

g. Out-of-Market Media Coverage 

According to the data from Google Search Engine, there are over 16,000 

recorded items reporting the festival. 

 

h. Enhancing Exposure to the Arts and Other Causes 

When Chinese and foreign media reported the festival, a notable part of the 

reportages focused on exhibitions of Chinese calligraphy, couplets, painting, 

historic relics, tributes to Mazu etc. The poetry reading concert themed 

“Image-Mazu” and related artistic, academic activities held during “Meizhou 

Mazu – Strait Forum” added up remarkable exposure to the arts and culture. 

 

i.Creating Highly Visible Public Relations Campaigns for City Facilities 

and Services 

The Public Security Bureau of Putian sent a 300-headed team to police the 

festival; new hydrants were installed on major roads of Meizhou Island. The 

Management Committee of Meizhou Island National Resort invested in the 

building of Meiyu Park, E’weishen Park, Siji Park, Donghai Wofo Park, Tianfei 

Guli Site Park etc. the Health Bureau of Meizhou sent out a medical team 

consisting of over 10 Medical staff members and 2 ambulances to the event 

venue. The ferry company Zhong Mei gathered all ships and vessels they 

could use to serve passengers and dispatched an additional number of 80 

travel buses for passenger transport. On top of these efforts, public sports 

facilities such new gyms, sea-water natatoriums, beach volleyball courts and a 

windsurfer (sail boat) training base were built up. Several sight spots even 
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offered free entrance to tourists and visitors during the festival, such as the first 

Mazu temple, Meiyu Chaoyin and the Golden Beach. 

 

j. Encouraging Community bonding, Participation, and Celebration  

Almost every local resident sees the festival as one grand event that facilitates 

the development of local economy, endorses the impact of Mazu culture, as 

well as strengthens community ties among people, and therefore keenly takes 

part in the festival. Many local residents have participated in sacrifice 

ceremonies and folk custom shows. The presence of the local made the 

festival even more attractive and full of folk features. 

  

k. Highlighting or Developing Underused Venues or Sections of the 

Community 

The festival gave a kick to the deserted areas on the island. The Tianhou 

(Heavenly Empress) Square that can accommodate over 10,000 persons and 

the Tianhou Theater with a capacity of over 1,000 persons were built on a 

barren hill. Other public constructions structures that have facilitated the 

neighborhood include: the Jisan Square near the Golden Beach, the Four 

Seasons Park near E’weishan Beach, the Meiyu Chaoyin Park east to the 

main festival venue, the Meiyu Park at the entrance harbor, waiting hall and 

ferry terminal on each side of the ferry. In addition to these, over 10 ships and 

speed boats were added, 100 or so souvenir and crafts shop were set up, 

more than 30 hotels and hostels were newly established, these efforts have 

encouraged the employment development on the island. Now, there are over 

10,000 practitioners involved in tourism buisness. 

 

I. Creating Legacies and Images beyond the Event 

Taking advantage of the festival, the infrastructure conditions, especially 

the tourism facilities and overall environment has been improved. Major roads 

in the north part of the Island were newly tarried, while in the south new 

streetlights were installed. The ferry company Zhong Mei has updated their 

ships and vessels. After a night-scene engineering project, the first Mazu 

Temple took on enchant night-view look. There were even more benefits from 

the festival: an eco-parking system, garbage compressing stations, sewage 

treatment plants, modern public toilets, establishment of Donghai Wofu Park, 

East-ring landscape roads, freshly-painted tourism signs, walking zones and 

many more. Sports facilities such as gyms, sea-water natatoriums, beach 

volleyball courts and a windsurfer (sail boat) training base were built up. In 

order to facilitate the tourism transportation system, sight-seeing trains, speed 

boats, new tour buses and public buses were in place. New garbage 

classification and disposal methods have been put into use.  

 

Under the principle of “Unified execution, scientific coordination”, while 

each sub-group takes charge of its own duties, the organizing committee and 
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local government gave a strong push to the overall capability of festival 

organizing, reception, transportation, safety guarantee, environment protection 

and publicity promotion.  

 

While in terms of Media, national media such as Xinhua News Agency, 

CNS, China Central Television, Central People’s Broadcasting Station, 

People’s Daily, China Daily, Guangming Daily, China Tourism News, provincial 

media, as well as overseas media such as Taiwan Eastern Star, Hong Kong’s 

Wen Wei Po, Tai Kung Pao, have reported the festival which reflected the rapid 

changes going on in Meizhou. The Meizhou Island and Putian city has thus 

gained an even higher reputation among domestic and international visitors. 

The branding image of Meizhou as world center of Mazu Culture, promotion 

slogans such as “Holy Land of Mazu, Paradise for Vacation”, “All Mazu 

temples on earth have their root in Meizhou”, “Making pilgrimage to Mazu 

gives you peace, touring in Meizhou gives you health”, “Golden Beach, a 

resort for your fitness” are now deeply rooted in the heart of travelers and 

visitors today. 
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Section VI. Extra Credit 

 

a. Skills Development –Availability of Certificate or Degree programs in 

Festival & Event Management through a Local University or Private 

provider 

Under the roof of China Mazu Cultural Exchange Association an exclusive 

academy on Mazu Culture was established. Scholars and experts assembled 

and did researches on Mazu culture, based on the results of which 

publications were made. The Academy of Putian also set up a Mazu Culture 

Centre with special focus in scientific researches and teaching assignments. 

While another Mazu Center subsidiary to Management Committee of Meizhou 

Island National Resort is concentrating on teaching unique art and skills in 

sacrifice ceremony, producing tributes, Mazu cruises, folk-custom activities 

etc., so that the festival and events can be passed on in its established 

standards and forms. In addition to this center, the management committee 

also boasts another center that specializes in preserving the Mazu Belief and 

Customs as intangible culture legacy of humanity. 

 

b.Members of Your Event Community Who Currently Hold a Certified 

Festival& Event Executive (CFEE) Designation 

Currently, we possess fifteen CFEE designated event communities, they 

are: Shanglin Palace, Shangying Palace, Linshan Palace, Tianli Palace, 

Shangxing Palace, Lianchi Palace, Hushi Palace, Linkai Palace, Jinfu Palace, 

Wenxing Palace, Huilong Palace, Zhaishan Palace, Longxing Palace, Baishi 

Palace and Shanwei Tianhou (Heavenly Empress) Palace. 

 

c. Secondary School System Graduation Requirements that Encourage 

Volunteerism and Community Service during Festivals and Events 

The Volunteer Association of Meizhou Island Mazu Secondary School 

provides service such as preserving public orders at ferries, distributing snacks 

and beverage, helping with reception and answering inquiries, onsite 

coordination at events etc.. A volunteer team with 300 persons provides 8 work 

hours per day per head, therefore a total number of work hours provided in a 

consecutive 3-day assignment sum to 7,200 hours. 

 

d. A Festival and Event Shared Resource Program in Your City 

In terms of cultural resources, the opening ceremony themed “Destiny of 

Mazu, Empathy across Strait” and the poetry reading concert “Image-Mazu” 

each uses  outdoor and indoor stage of the Tianhou (Heavenly Empress) 

Square. The stage set-up, equipments and staff allows additional public 

performances or activities to make use of. 

 

In terms of academic resources, the fruitful achievements of “Meizhou 

Mazu – Across Strait Forum” were published in the public. Scholars from at 



 - 22 - 

home and abroad should be able to share these academic successes. 

 

Furthermore, the “Across-strait Mazu culture tourism handicrafts design 

contest” inspired new crafts and souvenir design. Travelers may benefit from 

the event in having more choices on souvenirs and crafts commodities in the 

future. Also by using the theme “A hundred groups and ten-thousand people 

visiting Meizhou”, local travel agencies took great advantage of the upgraded 

tourism resources and were able to attract more tourists to Meizhou. The 

concept of “Across Strait Travel” has been therefore reinforced. 

 

e. Efforts to Actively Recruit New Events to Your City 

As the festival has been successfully held for 12 times / years, it has become 

an important platform to consolidate international cultural exchange and to 

display tourism development of Meizhou. In 2010, Fujian Provincial People’s 

Government granted Meizhou with the title of “Cultural Eco-perservation Area” 

with an outline of future planning and protection methods. In 2011, the Taiwan 

Affair Office of State Council entitled Meizhou Island with “Across-strait cultural 

exchange base”, which has opened up various new opportunities for Meizhou. 

 

f. Other Creative Endeavors 

During the 10th festival in 2008 when Mazu-followers assembled on Meizhou 

Island, under the guidance of Mr. Tang Bingchun, Director of Management 

Committee of Meizhou Island National Resort and leader of the application 

group, we managed to collect important documentation, manifestoes, images 

and video materials from followers as well as from Mazu cultural institutions 

from all over the world. This helped build a solid foundation for the application 

of inscription of the Mazu Belief and Customs on the Representative List of 

UNESCO World Intangible Heritage of Humanity.  

 

Since 2004, Mr. Tang Bingchun actively seeks support from the National 

Tourism Administration of PRC for the festival. With tremendous efforts from all 

sides being made, in July 2010, the National Tourism Administration finally 

gave official reply and agreed to co-sponsor the China Meizhou Mazu Cultural 

Tourism Festival together with the Fujian Provincial People’s Government. 

 

With great efforts being made by Mr. Tang Bingchun, the China Central 

Television has broadcasted grand theartrical performances held during the 

festival on Meizhou Island for 8 times, with 11 hours of broadcasting time in 

total since 2006. 


