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Introductory Information 
 
“How to make high art force its way through the hubbub of pop culture? Does classical music stand a 
chance of broad reception in a world governed by download charts and the spiritual dilemmas of 
celebrities? A contemporary festival of classical music faces numerous challenges that at times seem 
to be contradictory: to maintain the highest level, to present ambitious works, and to coax wide 
audiences into intellectual exercise… The Ludwig van Beethoven Easter Festival has worked out a 
number of recipes for this: new cultural realms (a concert o Chinese music), jazz and multimedia 
projects (Chopin by the fado singer Mísia!), works unjustly forgotten (Weber’s Euryanthe) and 
projects whose scope grows beyond the everyday practice of the world’s concert halls. This year: all 
Beethoven’s symphonies as produced by Deutsche Kammerphilharmonie Bremen under Paavo Järvi. 
There is only one challenge, possibly the greatest of all, that might keep the organizers awake at 
night – namely, how can they make next year’s, 15th Festival even more exceptional?”   
 
Andrzej Giza 
Director of Ludwig van Beethoven Association 
 
 
The Ludwig van Beethoven Easter Festival, which is a member of the European Festivals Association 
(Gent, Belgium), the International Society of Performing Arts (New York) and the International 
Festivals & Events Association is the largest classical music festival and one of the most significant 
cultural and promotional events in Poland, and also one of the most important classical music 
festivals in Central and Eastern Europe. It has been held uninterruptedly for fourteen years, every 
year during Easter in Warsaw, Krakow, Gdaosk and several other important Polish cities. During the 
two weeks of the festival, apart from symphony and chamber music concerts, oratorios and operas, 
there are numerous accompanying events. Together with the International Musicological 
Symposium, the Exhibition of Manuscripts of great composers and Master Courses for young 
musicians the Festival is an event one of a kind.  
 
The goals of the Ludwig van Beethoven Easter Festival are: 

 promotion of high culture through presentation of the most outstanding, international and 
Polish works of music, performed by the best, world-acclaimed artists, and promotion of 
artistic activity, particularly in the field of classical music  

 influencing the positive image of Poland and its capital as an international centre of culture 

 developing cooperation and international integration through music 

 making high culture accessible to large audiences 

 boosting cultural tourism in Poland  

 providing musical education and opportunities for development for talented musicians 
 

History 

The Ludwig van Beethoven Easter Festival has been organized annually since 1997, the year 

commemorating the 170th death anniversary of the creator of Fidelio and the 9th Symphony. Since 

2004 it has been taking place in Warsaw (for the first 7 years in Kraków). The Festival has become a 

permanent part of the cultural landscape of this part of Europe, making the Holy Week a fuller 

experience. In October 2001 the Ludwig van Beethoven Easter Festival became a member of the 

European Festivals Association in Gent (Belgium). This momentous event validated the importance of 

the Festival not only as the musical emblem of Poland, but also as a cultural phenomenon that 



gathers a humanistic audience around Beethoven's Enlightenment idea of uniting the community 

around a common set of values.  

The program of each year’s edition of the Festival is different, showing interesting and 

diverse achievements of world and European music. Each edition of the Festival shows the oeuvre of 

Beethoven from many musical perspectives. It helps to see where from Beethoven derived his 

inspiration and how his music influenced other composers.  It also shows Beethoven's place in the 

contemporary art. Since its first edition Ludwig van Beethoven Easter Festival has been famous for 

organizing exhibitions of musicalia that are one of the treasures of the world's cultural heritage. 

During the exhibition, which takes place each year at the Jagiellonian Library, the audience can see 

priceless autographs of Bach, Haydn, Mozart, Beethoven, Schumann and Brahms. The whole is 

completed by an international musicological symposium giving musical, scientific and humanistic 

view of Beethoven's music and its influence on the art of other composers. The fruits of symposium 

are academic books documenting sessions reports and published in two versions: Polish and a 

foreign language. 

 

All Festival events are organized around a central theme. The editions of the Festival addressed 

the following key issues: 

 1997 - Beethoven and his Predecessors 

 1998 - Beethoven: Structure and Expression 

 1999 - Beethoven and the Romantics 

 2000 - From Beethoven to Mahler. Within the Sphere of the Great Symphony 

 2001 - Beethoven and Music of the 20th Century, a Century of Apocalypse and Hope 

 2002 - Beethoven - Schubert - Chopin: In Search for the Expression of Own Existence 

 2003 - Beethoven and Baroque Music 

 2004 - Beethoven and the Music of the Nations of Europe 

 2005 - Beethoven between the Music of North and South 

 2006 - Heritage and Resonance 

 2007 - Beethoven, music and literature 

 2008 – Beethoven and His Vienna 

 2009 – Beethoven: Nature and Culture. The Year of Handel, Haydn and Mendelssohn 

 2010 – Beethoven, the Music and the Phenomenon of the Piano. The Year of Chopin and 

Schumann 

o The 2011, jubilee edition of the festival will be centered around the theme “Beethoven and 

Eternal Femininity”  

 

Elżbieta Penderecka, the General Director of the Festival, has consistently followed the principle 

that a carefully selected programme of the concerts is to be interpreted by the best, internationally 

renowned artists. Among the artists who appeared at the Festival are the pianists Garrick Ohlsson, 

Stephen Kovacevich, Rudolf Buchbinder, Alexei Lubimov, Barry Douglas and Piotr Anderszewski; the 

cellists Boris Pergamenschikow, Arto Noras and David Geringas; the violinists Anne-Sophie Mutter, 

Gidon Kremer and Chee-Yun; the singers Gabriela Benačkova, Simon Estes and Andreas Schmidt, the 

violists Yuri Bashmet and Shlomo Mintz; the conductors Helmuth Rilling, Christoph von Dohnányi, 

Martin Haselböck, Saulius Sondeckis, Johannes Goritzki, Rolf Beck, Martin Pearlman, Antoni Wit, Jan 

Krenz, Jacek Kaspszyk and Gabriel Chmura; the ensembles Norddeutscher Rundfunk Orchester 



Wiener Akademie, Saint Petersburg Hermitage Symphony Orchestra, Deutsche Kammerakademie 

Neuss, Boston Baroque, Chor der Bamberger Symphoniker, Gächinger Kantorei and BachAkademie 

Stuttgart, I Sonatori de la Gioiosa Marca English Chamber Orchestra, Moscow Soloists, National 

Polish Radio Symphony Orchestra of Katowice, Sinfonia Varsovia, Sinfonietta Cracovia, Grand Theatre 

- National Opera Orchestra and Choir, and Warsaw Philharmonic Orchestra and Choir. 

Overall Budget and Revenue 

 

Overall Budget: 8 mln PLN (equivalent of 2,3 mln USD) 

Revenue: 600,000 PLN (equivalent of 171,500 USD) 

 

Overall attendance: 35,000 

 

Staffing Numbers and Positions 

 

The Ludwig van Beethoven Association employs 15 persons of regular staff:  

General Director (1), Executive Manager (1), Coordinator (1), legal department (2), economic 

department (3), assistant to General Director (1), producers  (6) 

Beethoven Association Staff: 

 

 

 

 



Number of volunteers: 120 

Event Dates 

Every year, the Festival takes place before Easter, lasts for two weeks and ends on Holy Saturday or 

Easter Sunday. The recent, 14th Ludwig van Beethoven Easter Festival, was held from 21st March till 

3rd April 2010 in Warsaw, Krakow, Łodź, Gdaoski, Lublin, Poznao. 

 

Types of Activities Included Under the Festival Event Umbrella: 

 

- Symphonic Concerts  

- Chamber concerts 

- Operas  

- Oratorios 

- Fusion/experimental concerts 

- Master classes 

- Manuscript exhibition  

- Scientific Symposium  

 

 

Founding / Incorporation Date and Management System:  

 

The organizer of the Ludwig van Beethoven Easter Festival is the Ludwig van Beethoven Association, 

institution founded on 24th September 2003 (legal status: Association). The management structure: 

President of the Board/General Director, on behalf of whom acts the Executive Manager. Work 

structure – coordinator (1), legal department (2), economic department (3), assistant to General 

Director (1), producers  (6). The Association recruits volunteers for its operation (number of 

volunteers recruited within the last year – 120). 

 



a) Promotional & Marketing Campaign 

 

The central feature of the 14th Ludwig van Beethoven Easter Festival Marketing Campaign 

was, as with previous each edition of the Festival, the poster of the Festival created especially for the 

occasion by the most renowned contemporary artists. This year’s poster painted by one of the most 

interesting Polish artists of the new generation Marcin Maciejowski, inscribes itself fully in the 

Festival tradition of presenting unique posters which show various artistic approaches to the theme 

of the Festival, Beethoven and classical music. Marcin Maciejowski’s poster (supplement A1) 

transposes the higher culture of classical music into the realm of comic short stories, winking an eye 

at the audiences with the humoristic dialogue between Ludwig van Beethoven, Fryderyk Chopin and 

Robert Schumann. It surprises and entertains the regular audience at the same time intriguing and 

attracting young people and those who are more familiar with forms of culture other than classical 

music. The poster became a kind of a logo of the festival, and was placed on all Festival products, 

from t-shirts, bags, IDs and various publications.  

 

The artistic mark of the Festival are also beautifully printed booklets (catalogues) in two 

language versions  Polish and English, published to coincide with the Festival and containing basic 

information on the repertoire and artists’ biographies and essays on all the works performed at the 

concerts as well as the list of accompanying events. (supplement A2) 

 

Promotional campaign was launched directly after the previous festival, i.e. in April 2009. It 

was intensified with the end of December 2009 with the release of the TV spot, publication of street 

posters and the release of Beethoven Magazine No. 5 which was devoted to the events of the 

Festival and included a short version of the program as an insert (supplement A3). Ticket sale, which 

began on Feb 23rd marked the beginning of the pre-festival period which was accompanied by an 

intensified media campaign. Posters were put up in the center of Warsaw and in other important 

communication points. Billboards were placed on the main streets as well as at the Warsaw airport, 

where they completely dominated the Arrivals Terminal. Banners were hanged in front of concert 

venues and hotels which were to host Festival guests and artists.  

 

This year’s Festival Marketing Campaign was also revolutionized by the introduction of 

Beethoven Magazine, which was to be an extension of the information pack for the audience. The 

aim was to start a periodical that would present in a user-friendly form articles connected to the 

program, concept, and people important for the Festival, providing in this way a significant 

complement to our other publications. This concept for Beethoven Magazine also conformed to our 

promotion strategy, in which we have made it our foremost goal to permanently broaden the 

Festival audience, also with people who do not belong to the realm of music lovers. This strategy has 

brought numerous positive results, counted in more than just the numbers of tickets sold but also in 

the high interest of the young – a sensation of a European scale – as well as the positive reactions of 

the media. The Beethoven Magazine was distributed for free in Poland and abroad in concert venues, 

cultural institutions, embassies, music schools and offices of public administration.  

 

Beethoven Magazine No. 5 was distributed also on 26th January during the official Midem 

Classical Awards Gala in Cannes, given by the heads of Europe’s largest music magazines. Together 



with the programme of the gala concert, it reached the hands of the celebrity guests, including Jordi 

Savall, who collected the award for his Jérusalem album on that night. Beethoven Magazine was also 

on display on the Polish stands, situated in the “Classsic and Jazz” section of the fair.    

As part of Festival promotion two large press conferences (one in February and one in 

March) were held before the Festival with the participation of the Director of the Festival Mrs. 

Elżbieta Penderecki and over 100 journalists from the leading Polish media.  

 



b) Media Outreach 

 

Image campaigns were addressed at large audiences of the festival. Our strategic partners for 

advertising campaigns in Poland are our media partners, among others, Telewizja Polska (Polish 

Television)  Polskie Radio S.A. (Polish Radio) (leader of the market), Polish Press Agency; dailies: 

Gazeta Wyborcza (national edition, daily circulation 550,000 copies), Polityka (national edition, 

weekly circulation 450,000 copies), Gala (national edition, weekly circulation 350,000 copies). 

Internet portals: www.gazeta.pl (daily number of entries 7,000,000), www.beethoven.org.pl (the 

organiser’s web site) .  

Each number of the Beethoven Magazine was released in the circulation of 10 000 and 

distributed for free in various institutions in Poland and abroad.  

Our parters are also EMPiK, a national network of music shops (leader on the Polish market) 

and AMS, one of the largest outdoor advertising agencies in Poland.  

 

Media patrons of the Festival: 

 
 150 press accreditations were given out for the Festival. 

 300 posters and 50 Billboards were put up around Warsaw. 

 

According to a national opinion poll ordered by 

the Festival, the Ludwig van Beethoven Easter Festival is 

the third most important event in Poland (the first and 

second place being taken by festivals of over 50-year-

long tradition). According to surveys concerning the 

outreach of information about the Festival, during the 

Festival the outreach index reaches 70% of the market. 

 

http://www.beethoven.org.pl/


a) Merchandise Program 

  

Concert tickets were sold in prices varying from 20 to 200 PLN (equivalent of 6 USD  to 60 

USD) regular price, with reductions for students, learners, retired and disabled people. Entrance 

tickets with no seat guarantee were sold at 10 PLN (3 USD). 

 

Additionally a whole range of merchandise designed especially for the 14th Ludvig van Beethoven 

Easter Festival was on sale at the concert venues. This included: 

- T-shirts 

- Cups 

- mint boxes 

- fridge magnets 

- posters 

- Catalogue (program book) 

 

Also the merchandise from previous years was very popular among collectors.  

 

The detailed catalogue (supplement A2) with the program of the Festival, biographies of performing 

artists, historical background and analyses of all  performed pieces proved to be very popular, 

especially among the regular audience.  

 

The most successful was however the “Beethoven Magazine” which was distributed for free. Two 

editions of which appeared during the festival. The Beethoven Magazine served also as the program 

for each concert.  

 

 

 



b) Sponsor Program 

 

Ludwig van Beethoven Easter Festival is financed mostly by the City of Warsaw and the Ministry 

of Culture and National Heritage. It has however also a developed sponsor program aimed at private 

business.  

The Festival is sponsored mostly by companies from the sectors of finance and banking, 

insurance, transport, electronics, construction and energy industries, whose total share in the total 

budget of the event amounts to 13 % ( 1 million PLN, equivalent of 300 000 USD).  

 

Sponsors of the 14th Ludwig van Beethoven Easter Festival:  

 

Logos of the sponsors and of the media patrons were placed on all promotion materials.  

Additionally to standard financial support, specific barter exchanges were carried out. For example: 

BMW provided cars with drivers for the artists and special guests, Sony put up screens in the 

Philharmonic Hall which showed information about the Festival events and provided the Ludwig van 

Beethoven Association with personal computers to work on.  

 A special feature of this year’s Festival Inauguration was a fashion show of top Polish designers who 

prepared special outfits for this occasion, which were inspired by classical music. 

As part of the barter exchanges, but also as a sign of gratitude, free  invitations to selected concerts 

were given to all sponsors.  

A distinctive element of sponsors’ advertising during the Festival was that it complied very well with 

the theme and the character of the Festival. Most sponsors prepared their adverts especially to fit 

this event. Although the sponsors represented various areas of business, such as finance, real estate 

or energy sector, their advertisements referred to classical music. This can be seen in the 

advertisements enclosed on the last pages of the Festival catalogue ( supplement A2). 

 

 



c) Volunteer Program 

 

The Ludwig van Beethoven Easter Festival broadly cooperates with with: 

- students and student self-governments of higher education institutions: Warsaw University 

of Technology, Warsaw University, Warsaw Academy of Music, Warsaw School of Economics 

- secondary school students  

- pupils of music schools 

- trainees doing degree courses in culture management and festival organization 

During the Festival students, pupils and graduates of these institutions are engaged in various 

activities related with preparation and organization of the concert. These activities include: 

 Distributing promotion material of the Festival 

 Preparing welcoming packages for artists 

 Preparing signs and directions in concert venues to inform foreign artists and orchestras 

where to find the key facilities (wardrobe, scene, backstage, buffet, toilet, etc… ) 

 Preparing plackets with names for identifying artists at the airport 

 Preparing invitations to concerts for sponsors and special guests 

 Guiding artists and special guests of the Festival throughout their stay 

 Turning pages at piano concerts (for students of music schools) 

 Checking tickets at the entrance to concert venues  

 

In exchange for their work, volunteers were allowed to enter freely most of the concerts. 

Sometimes a delegation from a given school volunteered at the Festival in order to receive in 

exchange free entrance tickets for the whole school (usually packets of around 50 entrance tickets to 

each concert were given out per institution).  

Pupils as well as teachers and directors highly praise this cooperation which is proved by the fact, 

that each year, before the Easter Festival, they turn to us, reminding about their readiness to help 

and eagerness to come to the concerts. 

This year around 120 volunteers took part altogether in the preparation and organization of the 

Festival.  

 



d) Community Outreach Programs 

 

 National outreach. Since the 9th edition of the festival (2005), along with the main Warsaw 

concerts, accompanying events have also been held in other towns throughout Poland. This 

year it was Kraków, Łódź, Gdaosk, Poznao, Opole and Lublin. Thus, the Festival expands its 

mission and goals to the most important Polish cities.  

 

 Broad cooperation with Polish institutions. The Festival cooperates with the most important 

music and cultural centers in the country. Among its partners there are: Municipality of 

Warsaw, Ministry of Culture and National Heritage, Municipality of Krakow, Marshal of the 

Małopolskie Region, Marshal of the Pomorskie Region, Warsaw Philharmonic, Grand Theater 

– National Polish Opera, Szczecin Philharmonic, Pomeranian Philharmonic in Bydgoszcz, 

Polish Baltic F. Chopin Philharmonic in Gdaosk, Podlasie Opera and Philharmonic in Białystok, 

Warsaw Academy of Music, Krakow Academy of Music, Jagiellonian University, Warsaw 

Royal Castle.  

 

 Accessibility. Every year the Ludwig van Beethoven Easter Festival offers free entrance to the 

Manuscript Exhibition for all visitors and free passive participation for the audience of the 

Master Classes. Prices of tickets to concerts are also set at accessible levels. They vary from 

20 to 200 PLN ( from 6 to 60 USD) standard price but offer reductions to students, learners, 

retired and disabled people. Also entrance tickets with no seat guarantee are sold at 10 PLN 

(3 USD) which prove to be very popular among students.  

 

 Attracting young audiences. Free entrance tickets concerts for musical schools, selected 

public high schools and universities in exchange for voluntary work during the festival and for 

help with promotion of the festival. These tickets do not guarantee a seat but always meet 

with a great popularity and students as well as pupils are eager to participate in the Festival.  

 

 Education. It is one of the central aims of the Festival. This is reached through different 

means. Starting this year a free publication was distributed in all concert venues - the 

Beethoven Magazine – which  provides the audience with all necessary information regarding 

the festival, but also transmits interesting and valuable information about artists, composers 

and works of music and their history, being a means of entertainment and of education at 

the same time. An important tool of education are also the  Master Classes which, during 

each edition of the Festival, engage young musicians from Poland and abroad to participate 

in a course of musical interpretation conducted by world famous musicians. Although 

participating in the course is limited and requires going through a selection process and 

submitting a fee (200 PLN), anyone can come and watch the course for free. This is aimed 

mostly at students and learners of music but meets also with interest of music teachers and 

other music lovers.    

  

 Communicating with the Internet community. A Facebook profile was launched before the 

2010 edition of the Festival to communicate with the internet community, provide a 

newsfeed and create a forum for the exchange of ideas and impressions. It is a new program 



which has proved successful and will be developed for the coming editions. One of the 

current aims is to make also an English language version of the profile, which currently 

functions in Polish.  

 

e) Website/Multi-Media Programs 

 

The website of Ludwig van Beethoven Association was completely devoted to the events of the 

Festival already months before its beginning. Visitors could find a current newsfeed, as well as 

articles, interviews and all useful information regarding the Festival, such as program, artist’s 

biographies, ticket prices, addresses of venues and Festival box offices.  

 

The webpage of Ludwig van Beethoven Association is under the address www.beethoven.org.pl and 

serves as a rich source of information on past, current and future editions of the Festival, as well as 

on other musical events organized and co-organized by Ludwig van Beethoven Association and, of 

course, on the life and work of its patron, Ludwig van Beethoven.  

 

Starting shortly before the Festival Ludwig van Beethoven Association launched also its Facebook 

profile which throughout the Festival served as a means of communication with its sympathizers. 

Fans received a current update and invitations to special festival events, were able to post their 

comments and share ideas.  

 

http://www.beethoven.org.pl/


f) Descriptions of any Special Programs 

 

Master Classes   

are conducted within the Ludwig van Beethoven Easter Festival since 2007 by some of the most 

eminent, internationally renowned artists: in 2007 by Ileana Cotrubas (theme: „German Opera and 

Song” ), Christa Ludwig (2008) and Teresa Berganza (2009). Each year they meet with a wide interest. 

We send information about the course to artistic schools all around the World. Anyone can be a 

passive participant of the course, free of charge. These are usually students and pedagogues from 

Poland and other countries.  The entries for active participation in the courses start being submitted 

months before the actual course. The fee for active participation is also relatively low which makes 

the course accessible to all. This year the price of the course was 200 PLN. 

This year’s course broke the tradition of vocal courses and in order to celebrate the Year of Chopin 

and Schumann we decided to invite the romantic pianist Nelson Goerner to share his mastery and 

vision of music with the young generation of pianists. The theme of the course was “Around Chopin 

and Schumann”. The master classes offer the chance to learn directly from renowned artists in one-

to-one tutorial sessions  that focus on the individual needs of the students. Students from all around 

the world can apply to participate in the courses and the selection is made by the conducting artist, 

basing on the samples of their play. An important issue in the courses is that apart from the 

individual students who succeed in entering the course, anyone can participate passively as the 

courses are each year open to public, who can come, listen and learn this way for free.  

 

Concerts of Young Talents 

In order to promote young, talented artists in 2010  a series of concerts of young, relatively unknown 

musicians was launched within the 

Ludwig van Beethoven Easter Festival. 

These concerts aim to allow these 

young artists, who are under the care of 

Ludwig van Beethoven Artist 

Management (functioning since 2008), 

to perform among great, internationally 

renowned musicians. This cycle of 

concerts proves to be popular also 

outside Warsaw. This year the concert 

was presented also in Gdaosk, Łódź and 

Krakow.  

 „Unknown operas” series 

It is a tradition of the Ludwig van Beethoven Easter Festival in Warsaw to present less-known 

operatic works that nonetheless deserve to enter our memory and lie in the realm of influence of the 

last of Viennese classics. Performed in 2008 was Cherubini’s Lodoïska, an opera that seemed 

especially interesting for the Warsaw audience, also for the presence of a Polish context. The project 

remained in the artistic care of the legendary Christa Ludwig, one of the most beautiful voices of the 

second half o the 20th century. Presented in 2009 was the opera Der Berggeist, composed by one of 

the most fascinating composers of German romanticism, Louis Spohr, who is still awaiting a suitable 

reception. Both the productions were conducted by Łukasz Borowicz, a young Polish Kapellmeister, 



winner of numerous titles and international competitions, recipient of prestigious artistic awards, 

and the Director of the Polish Radio Orchestra. His quest for repertoire and eagerness to move away 

from the iron canon are in perfect unison with the idea of presenting less famous operas. Euryanthe 

which was presented during the 14th Ludwig van Beethoven Easter Festival was also a great success 

and just like the previous two unknown operas will be released on CD by the Beethoven Association 

and the Polish Radio.  

 

 

Exhibition of Musical Manuscripts in the Jagiellonian Library 

in Krakow for 14 years has constituted an integral part of the 

Easter Festival. The core of the exhibitions are the 

manuscripts of works performer during the concerts played 

at the Festival: autographs of works of Beethoven, Bach, 

Chopin and others. The expositions are complemented with 

valuable facsimiles and first editions of the musical pieces. 

The exhibits come from the collections of the Prussian 

(Berlin) Library, which for years now have been kept in the 

Jagiellonian Library.  These priceless collections are presented 

to public only during the Ludwig van Beethoven Easter 

Festival, for two weeks in the year.  

This year’s exhibition, like the Festival, was under the theme 

“Beeethoven, the Music and the Phenomenon of the Piano. 

The Year of Chopin and Schumann.” and so the musical 

material presented was focused on the oeuvre of the three 

composers. It strove to present the breades possible vie on the creative process from draft to 

publishing score, as exemplified by selected compositions by Beethoven, Chopin and Schumann.  

The exhibition was held from 18th March till 2nd April 2010. As every year, serving as much as possible 

the educational purpose and putting stress on wide accessibility, admission to the exposition was 

free.  

 

International Musicological Symposium accompanies each edition of the Ludwig van Beethoven 

Easter Festival and constitutes musical, scientific and humanistic reflection related with the theme of 

each festival. In the symposium take part renowned musicologists from around the world as well as 

students and scientists. In the 2010  symposium took part 17 musicologists from Poland, Germany 

and the USA.  The fruit of the symposium each year is a book documenting the presentations, which 

is published in two language versions. 

The entrance to the symposium is always free.   

 

Exporting the Festival to Other Cities. Since 2005 the Festival events, apart from Warsaw, take place 

also in other Polish towns. As accompanying events of the 14th Ludwig van Beethoven Easter Festival 

concerts took place also in Kraków, Łódź, Gdaosk, Lublin, Opole, Poznao and Wrocław. On one hand 

these concerts are a means of promotion of the Festival, but on the other they serve the role of 

bringing the higher culture closer to those who live far from the capital. The tickets to those events 

are usually sold at lower prices than in Warsaw, to make them even more accessible to all.   



SUPPORTING QUESTIONS 

a. What did you do to update/change the event from the year 

before? Where your updates/changes successful? 

 

The inauguration of this year’s Festival departed in a way from the 

core character of the Festival in order to show a meeting of 

cultures. We invited the Shanghai Symphony Orchestra, the oldest 

Chinese symphonic orchestra to visit Poland for the first time in 

history and perform under Maestro Long Yu. They presented pieces 

of Chinese and Western composers opening the Festival with a 

brilliant cultural dialogue. Shanghai Symphony Orchestra played the 

same concert in Łódź were they were also enthusiastically received. 

 

As 2010 is the year of the 200th birth anniversary of Fryderyk 

Chopin and Robert Schumann, two great pianists of 19th century, 

we decided to carry this Festival under the theme of the piano, 

giving special attention to the oeuvre of these two pianists and 

filling the program of the Festival more than before with piano 

concerts and piano recitals. This was a very good choice because it appeared that the Polish audience 

is very eager to engage in the celebration of the International Chopin’s Year, they want to learn more 

about our national great composer and listen to his music as well as other piano music of his times.  

Combining the Festival with the celebration of Chopin’s birth anniversary drew also many foreigners 

to Poland who took the occasion to visit the places connected with the life of this great composer.  

 

A real revolution to the organization of the Ludwig van Beethoven Easter Festival is our publication 

which first appeared in March 2009 – the Beethoven Magazine. The publication, which throughout 

the year is a quarterly musical magazine, at the time of the Festival plays a very special role. Three 

issues of Beethoven Magazine – Numbers 5-7 were devoted to the events and themes of the 

14th Festival. They aimed to provide a background knowledge about the musical pieces, their 

composers and artists performing in an attractive and interesting way, featuring articles, interviews 

and photographs. Our aim was to make the publication appealing to a broad audience. The 

introduction of the Beethoven Magazine was a great success. The audiences enjoyed very much 

reading it, especially that it was distributed for free in all concert venues. Apart from being an 

attractive piece of reading, the Beethoven Magazine provided the program of the Festival and a wide 

commentary to the concert, thus replacing the standard, individual programs of each concert.   

 

Before this year’s edition of the Festival we also launched our profile on Facebook – which we used  

as way of communicating with the audience, also creating a forum for exchange of ideas. This has 

worked very well, over 120 people became fans of the Association, and thus were receiving update 

information about the events of the festival. It is an area we certainly wish to develop for the new 

Festival.   

 



We engaged a new artist as partner of our key creator of the image of the festival. This year’s poster 

painted by Marcin Maciejowski, inscribed itself fully in the Festival tradition of presenting unique 

posters which show various artistic approaches to the theme of the Festival, Beethoven and classical 

music. Marcin Maciejowski’s poster (supplement A1) transposed the higher culture of classical music 

into the realm of comic short stories, winking an eye at the audiences with the humoristic dialogue 

between Ludwig van Beethoven, Fryderyk Chopin and Robert Schumann. It aroused great interest 

and was very well received by the audience and artists, who appreciated the design of the gadgets 

based on Maciejowski’s poster.  

 

With two precursory concerts of young artists we launched a new cycle, which we want to develop 

in the future. The project was very successful although it required from us a complete reorganization 

and considerable reshaping of the initial idea just two days before the actual event. The initial idea 

was to present a series of concerts of young talented musicians performing together with an 

established master, who was to be this time the famous Polish pianist – Janusz Olejniczak. 

Unfortunately the pianist fell ill just before the concerts and was unable to perform. This project was 

very important for us and we were determined to  idea of enabling young, relatively unknown 

musicians to perform at the Festival among artists of the highest rank in the world. Finally we 

engaged a young pianists, 18 year old Julia Kociuban who performed in place of Janusz Olejniczak. 

The concert met with great, positive response from the audience who not only did not report any 

complaints  for not hearing the very well known piano master, but they were astounded with the 

performance of the young Julia Kociuban and many people from the audience were eager to meet 

her and inquired about her during the intermission. 

 

For the first time in the history of the Festival Master Classes were conducted in piano instead of 

vocal courses. We wanted to make this element also comply with the main theme of the festival, and 

in proved successful. 5 participants completed the course and around 100 people came to watch the 

courses from the audience.   

 

We also decided to include in the festival an innovative project – a  

fusion of Chopin’s music with the interpretation of the famous 

Portuguese Fado singer Mísia and a large-scale multimedia show 

prepared especially for this project. The idea met with a lot of interest 

and the project was very spectacular.  

 

 

 

 



b. What  makes the event stand out as an internationally 

recognized event? 

 

Ludwig van Beethoven Easter Festival is the greatest classical music festival in Middle Europe.  

 It engages the most outstanding artist from all around the world to perform greatest pieces 

of classical music. 

 Each year it offers a different, exciting program, which apart from classical symphonic and 

chamber music at the highest level of performance presents modern, innovatory projects 

which combine classical pieces with other genres and appeal to broad audiences. 

 The Easter Festival tries to open up its audiences to other cultures. It brings together 

different cultures in the realm of music and promotes integration, cultural dialogue and the 

fusion of cultures through finding similarities in art.   

 The distinguishing feature of the Festival is also the program line of each edition: constructed 

upon a motto, a theme, around which are chosen the individual repertoire choices, e.g. 

“Beethoven and his Vienna”, “Beethoven and Baroque Music”, “Beethoven, the Music and 

the Phenomenon of the Piano”. 

 Together with the Master Classes, the International Musicological Symposium and the 

Manuscript Exhibition, the Festival constitutes a consistent whole, centered around a given 

theme. As such it is an event one of a kind in the world.  

 The Manuscript Exhibition, which is unique at an international scale and accompanies the 

Festival since its first edition presenting priceless autographs of great composers such as 

Bach, Beethoven, Brahms, Chopin, Haydn, Mozart, Schumann and Szymanowski is presented 

to public only once a year, during the Ludwig van Beethoven Easter Festival.  

 A unique element of the Ludwig van Beethoven Easter Festival is also the cycle inaugurated 

in 2008 in which we present forgotten and unknown operas. The idea met with great 

recognition from the part of the audience and critics, contributing at the same time to 

attracting new audiences and inscribing itself into the trend of the so-called “opera tourism”.  

 A special feature of the Ludwig van Beethoven Easter Festival are the Master Classes which 

are addressed to young musicians. Thank to the Master Classes they have the chance to 

come into contact with the most outstanding specialists in their areas, learn from them and 

with their assistance improve their skills and work on their understanding of music.   

 The uniqueness of the Festival lies also in its graphic aspect, in the sophisticated artwork and 

design of posters and promotion materials. Among the authors of posters of Ludwig van 

Beethoven Easter Festival were many renowned artists: Ryszard Horowitz, Rafał Olbioski, 

Stasys Eidregevičius, Wojciech Siudmak, Andy Warhol, Wilhelm Sasnal, Bartek Materka and 

Marcin Maciejowski. Each poster is exceptional in style and form, reaching to different forms 

of art and emphasizing the openness and vitality of the Festival.  



 Each year a very special publication (catalogue) is released for the festival, which 

constitutes at the same time a program for the entire festival and a rich source of 

information about all musical pieces performed and all artists appearing at the Festival. It 

is published in the form of a book and is aimed to be a publication that the audiences 

regard as worth reading and having at home as a high standard reference book on music.  
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c. Why should the event win the IFEA/Haas &Wilkerson Grand 

Pinnacle Award? 

Ludwig van Beethoven Easter Festival should win the IFEA/Haas & Wilkerson Grand Pinnacle Award 

for: 

 promoting high culture and classical music, presenting greatest works of world and national 

music in the performances of artists of the highest rank from all around the world.  

 promoting Poland and its capital Warsaw as a dynamically developing cultural center of 

Middle Europe with a widely international reach.  

 developing international cooperation and integration. Promoting foreign artists in Poland, 

promoting world music, establishing cultural contacts with institutions and festivals 

throughout the world. Bringing together artists of different nationalities to make music 

together and together celebrate this special event.     

 facilitating access to higher culture to wide audiences. This is done through accessible ticket 

prices, free entrances for students, transmission of concerts through Polish Radio, free 

entrance to the unique Manuscript Exhibition and to Master Classes.   

 developing cultural tourism in Poland. Festival concerts are becoming more and more 

popular also among international audience. The Festival is promoted abroad and each year 

offers special packages which combine hotel stay with concert tickets. Each year organized 

groups from around the world come to attend the Festival.  

 conducting musical education. Transmitting valuable, interesting musical content in the 

attractive and accessible form of the Beethoven Magazine. Conducting Master Classes for 

young musicians in which anyone can participate for free. Organizing the annual 

International Musicological Symposium. Opening to public the Manuscript Exhibition of great 

composers, entrance to which is also free.  

 creating chances for development and promoting young, talented artists. Apart from the 

Master Classes, organizing concerts of young, talented but unknown musicians. Engaging 

young musicians for big productions, such as the “unknown operas” (this year the young 

Polish bass, Wojtek Gierlach had the chance to perform the part of King Louis VI by the side 

of such artists as John Mac Master and Stephen Gadd in Weber’s Euryanthe.) 

 breaking the standards, and seeking new ways of promoting and popularizing classical music. 

Reaching for wider audiences with such innovative projects as fusion of classical music with 

jazz, multimedia and folklore, keeping at the same time the core classical repertoire at the 

absolutely highest level of performance.  



IFEA/Haas & Wilkerson Grand Pinnacle Award would be a great token of recognition for the 

Ludwig van Beethoven Easter Festival. This prestigious Award would certainly be a great asset in 

seeking donors for the future editions of the Festival, which each year is a great challenge. It 

would help us to continue carrying out our mission, promoting high culture and building the 

image of Poland as an international center of culture, educating broad audiences and promoting 

young talents. More importantly, it would allow us to develop and further improve our work, 

making the Festival more and more professional in all areas, attractive and accessible to all 

audiences, at the same time satisfying the expectations of most demanding music lovers.  

 

 

 

 

 


