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Who IS coming to your event?
Ages? Genders? Families? Women? Men?
Ethnicity make up of event?
All of the above?

How many attendees do you expect?




Who Is coming to your event?
How much do your average attendees earn?

What group do you want to attract?

How many own homes? How many are renters?

What is the average household income?

From what Geographic area will your event
draw?

All c_)f_the above?




Knowing the answers to your definitions will
dictate what type of Entertainment you should
bring to your event.

It will give you a great perspective on what types
of acts will provide the best chance of maximizing

your entertainment dollars.

It will dictate how & where you will promote your
entertainment.

It will dictate and/or suggest your potential
sponsor list.




Your Fair, Festival or event IS an
Entertainment Event FIRST




The fact that you market it as a Peach Festival, Peanut Festival,
County Fair, Trade Show, Convention, Balloon Festival or Car

Show i1s SECONDARY to the fact that it is an ENTERTAINMENT
EVENT FIRST.

Entertainment is what YOUR gyt provides for your attendees.

STATe FAIR




Adds VALUE to the ticket price
and/or gate.

Can Attract attendees
Slows your attendees down
Promotes be backs




1. Headliner (Marquee Name)

2. Specialty Acts/Daily Shows (trackless train,
animal acts, magicians, hypnotists, kid s shows,
etc.)

3. Strolling or walk around entertainment. (Mimes,
comedians, jugglers, clowns, characters,
mascots, balloon animals, etc.)







